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Savers Health & Beauty chain focuses on branded products at discount prices but also prow’dd

environment and excellentiservice standards.




The Group’s A S Watson division is one of Asia’s largest retailers, operating
three major retail chains with more than 800 stores in the region. The
division also operates a chain of over 170 health and beauty stores in the
UK under the name Savers. The division manufactures and distributes
water and other beverage products in the region as well as “POWWOW”
branded mineral and spring water products in Europe. The Hutchison
Whampoa (China) division invests in various ventures in the Mainland.
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Il B B[] W Retail and Manufacturing

Watsons new logo is the PARKNSHOP wet markets offer
frontage to an updated store the freshest and widest selection
design to be rolled out of live and icebed fish at very
throughout Asia. competitive prices.

Turnover for the retail and manufacturing division for 2000 totalled HK$27,248 million,

an increase of HK$3,443 million, or 14%, compared to 1999, due to continued growth in,
and expansion of, these businesses in Hong Kong, the Mainland and overseas. Reported
EBIT of HK$665 million is, after adjusting for non-recurring profits in 1999, 358% ahead of
last year, mainly as a result of the improved performances of the Fortress and airport retail
concessions in Hong Kong, the retail and manufacturing operations in the Mainland and
expansion activity in Southeast Asia and Europe. In 1999 non-recurring profits were realised
from the Group’s Mainland joint ventures with Procter & Gamble and the sale of the
division’s ice cream businesses and therefore, including these items, the division’s EBIT
decreased 49% in absolute terms.



