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Commitment to Customers

The Group continuously provides a stylish shopping experience and
all-around services with quality products and prestigious shopping
environment to its customers.

We understand that customers buy not only the quality products of
our stores, but also require our premier service standards as well as
our vision of creating a better lifestyle for them. Our professional
management team and insightful merchandising force are closely
monitoring the trend and demand of the market and are dedicated
to introducing a better shopping environment as well as leading
brands of different products and services.

Commitment to Business Partners

We continually aim to establish and maintain relationships with our
business partners based on openness, honesty and trust. We are
committed both to ourselves and to understanding their business
needs to ensure mutually beneficial long-term business partnerships.
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In 2004, the Group, through our internal and external marketing
forces conducted over 130 sales and promotion events with over
300 concessionaire counters. During the past year, the Company
also offered more channels for our business partners to advertise
their products and services, including the installation of outdoor mega
advertising banners, a video wall and a gigantic LED panel outside
the SOGO Department Store in Causeway Bay.

Commitment to Investors

We aim to bring the best returns to our investors, as well as to
provide timely responses to investors’ enquiries with clear
information. The Company is determined to build up a close and
open relationship with its investors and the financial communities.
To this end, the Company is doing everything within its power to
enhance transparency and to maximize value for shareholders.

During 2004, senior management of the Company met over 200
investors and investment banks in more than 50 meetings. The
Company will use its best endeavour to ensure its investment
information is available to all those who has interest in it.
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Commitment to Employees

The Company is committed to growing hand in hand with our
employees. We aim to provide them with a vibrant working
environment and growing prospects, as well as to share not only
the challenges faced by the Company but also the Company’s fruitful
results. The Company strongly believes that human resources is its
most valuable asset. Every member of the Company possesses
different skill sets, ranging from sales and promotion to in-store
operation, to merchandising, to store renovation, to property
management, to administration and finance practices, etc. Therefore,
the Company encourages mutual respect across the board in order

to maximize results.

The Company values its staff as part of its valuable assets and reviews
their remuneration packages regularly so as to attract and retain the
best and brightest individuals in the retail arena.
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Commitment to the Community

The Company is committed to being a good corporate citizen. We
are committed to taking proactive measures in response to the needs
of the community from time to time in order to help building a

more prosperous and healthier community.

In 2004, the Company conducted several fund raising activities with
different charity organizations, including the Community Chest, Po
Leung Kuk, UNICEF, etc. In addition, in early January 2005, SOGO
Hong Kong quickly responded to the Tsunami disaster of Southern
Asia occurred in late December 2004 by hosting a whole store
donation campaign. The campaign finally raised a total of HK$1
million which was donated to UNICEF to help the homeless children

of that region.
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