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I am pleased to report that the Group enjoyed a solid year in
2006, with the core media operations delivering strong results.
On a macroeconomic level, this financial vyear was
characterized by continuing robust ecconomic growth, a
thriving labour market, rising consumer and investor
confidence, and vibrant stock market activity. These positive
conditions contributed to a 7% growth in advertising spending
in Hong Kong during the year.

The Group as a whole benefited from the dynamic advertising
market in 20006. In particular, our free newspaper, Headline
Daily, gained momentum amidst the encouraging industry
environment. Headline Daily has been established as the
number 1 free newspaper in Hong Kong in terms of circulation,
distribution network and content coverage. Surveys have
shown that free newspapers in Hong Kong claimed a 12% share
of the newspaper advertising market in 2006, doubling their
share in the previous vyear, and the trend is continuing
upwards. With its leadership position in the free newspaper
market, Headline Daily is well poised to capture the benefits
from this trend and to become the growth engine for the
Group.

Whilst the general advertising market held up well, property-
related advertisements shrank by 13% during 20006, as a result
of the property market consolidation earlier in the year upon
successive interest rate rises. Property transactions in the
residential market also declined by 20% in volume in 20006 as
compared with the previous year. Although this affected
advertising revenue of Sing Tao Daily, the impact was more
than offset by growth in other advertising categories and
especially in mass market consumption-related advertisements,
which were the targeted clientele of Headline Daily. The
Group’s newspaper products complemented each other and
demonstrated that our strategy of diversifying into the free
newspaper market has been successful.

The diversification strategy also bore results at Sing Tao Daily.
By persistently strengthening its content in finance, education
and lifestyle, Sing Tao Daily gained advertising market share in
these categories and reduced its reliance on property
advertisements, whilst reinforcing its market position in the
quality, middle class segment. At the same time, the Group’s
Magazine operations, faced with intense market competition,
placed its strategic focus on quality improvement. East Week
undertook a series of editorial enhancements, culminating in a
revamped brand design in carly 2007, in order to highlight its
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positioning as a premium current affairs magazine and to
establish a market image distinct from other entertainment
publications. Through the efforts of both its Newspaper and
Magazine operations, the Group has built up a credible
reputation as a provider of quality media products and
developed a foothold among high-end advertisers.

Among the Group’s other media businesses, the overseas Sing
Tao Daily operations managed to achieve sound growth against
a background of rising commodity costs, and their satisfactory
performance was testament that the previous investments
made have begun to pay off. The Standard also recorded a good
year in 2000, but will be adversely affected by the abolition of
mandatory listed company announcements in newspapers,
phase 1 of which will come into effect on 25 June 2007.

Despite the challenges, the prospects for the Group appear
encouraging. The Hong Kong economy is expected to remain
on a broad-based upturn, although aberrations in the financial
markets may give rise to some disruptions. We have built up a
balanced and complementary portfolio of media products
which will take advantage of domestic as well as global growth.
In addition, to facilitate and support the further growth of its
media business, the Group plans to strengthen its production
capacity and build a new printing factory. The Group aims to
maintain its competitive edge through astute expansion,
careful strategic planning and vigilant cost control.

Finally, on behalf of the Board, T wish to thank our management

and staff for their dedication and diligent work, and customers,
readers and shareholders for their support in 2000.

Ho Tsu Kwok, Charles
Chairman

Hong Kong, 16 April 2007
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