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CHAIRMAN’S STATEMENT
EFTEREE

On behalf of the Board of Directors (the “Directors”) of U-
RIGHT International Holdings Limited (the “Company”), | am
pleased to present the first annual report of the Company
and its subsidiaries (the “Group”) since the listing of the
Company’s shares on the Main Board of The Stock Exchange
of Hong Kong Limited (the “Stock Exchange”) for the financial
year ended 31 March 2001.

During the year, the Group recorded a turnover of
HK$334,440,000, representing an increase of 26% over the
previous year. Profit from operating activities registered a
year-on-year 31 March 2001 increase from HK$44,298,000
to HK$58,315,000. Net profit attributable to shareholders
for the year ended 31 March 2001 increased to
HK$41,703,000 from HK$31,334,000 in 2000, an increase
of 33%. The Directors have recommended a final dividend

of HK4 cents per share.

As reflected by major economic indicators including GDP
growth and per capita annual income, the PRC economy
continued to deliver robust growth last year. Back home,
the economy of Hong Kong bottomed out in 1998, and the
economy took off to a significant GDP growth of 10.5% in
2000, following an increase of 3.1% in 1999. Retail sales in
the PRC expanded vibrantly as a result of increased
consumer credits, higher average income level for the
workers and lengthened national holidays. In Hong Kong,
the retail sector recovered in 2000, directly causing a steady

increase in the Group’s turnover.

Due to severe competition in the apparel industry, quality
excellence combined with effective branding continues to remain
as key to success. Our marketing focus is to continue to build
U-RIGHT as the preferred brand for quality casual wear. To
strengthen our competitive advantages, we have actively
expanded our sales and distribution networks in both the PRC
and Hong Kong markets. During the year, the number of our
franchise shops in the PRC has increased from 110 to 146 and
the number of local retail outlets has reached 21. At the end of
June 2001, the number of franchise shops and retail outlets has
further gone up to 163 and 23 in the PRC and Hong Kong
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respectively. This expansion will contribute significantly to the
Group’s turnover in the coming year. In addition, the various
strategic promotional campaigns throughout the year have helped

enlarge the pool of our loyal customers.

Looking ahead, the continued economic growth in the PRC
and Hong Kong is expected to set positive tone for the
Group’s further expansion. The Group will also benefit from
the PRC’s imminent entry into World Trade Organization
("“WTQ”) which will then bring along a positive impact on
employment opportunities and labour income. By then,
consumer spending will be further stimulated. To enhance
our competitiveness further, the management has decided
to re-brand U-RIGHT. The new look will be especially
appealing to the young generations and will be fully reflected
in product designs, shop outlook and sales services. This
market re-positioning is expected to broaden our customer
base and further improve our profitability. The Group will also
develop Hong Kong, the PRC and other oversea markets
via brand acquisitions and formation of strategic alliances.

Finally, | would like to take this opportunity to extend my
sincere thanks to all our customers, business partners, staff
and shareholders for their support and contribution to the
Group during the past year.

Leung Ngok
Chairman

Hong Kong
24 July 2001



