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FINANCIAL
SUMMARY

RESULTS OF THE GROUP
2002 2001 2000 1999 1998

HK$’000 HK$’000 HK$’000 HK$’000 HK$’000

Turnover 334,763 356,823 347,091 418,951 591,450

Operating (loss)/profit (73,163) 10,317 19,183 (40,048) 4,854

Share of profits less losses of
Associated company – – – 611 4,939
Jointly controlled entity 10,377 8,373 9,470 8,722 8,233

(Loss)/profit before taxation (62,786) 18,690 28,653 (30,715) 18,026

Taxation (1,605) (13,533) (1,557) (291) (2,834)

(Loss)/profit after taxation (64,391) 5,157 27,096 (31,006) 15,192

Minority interests – – – – 2,947

(Loss)/profit attributable to
shareholders (64,391) 5,157 27,096 (31,006) 18,139

ASSETS AND LIABILITIES OF THE GROUP
2002 2001 2000 1999 1998

HK$’000 HK$’000 HK$’000 HK$’000 HK$’000

Fixed assets 139,170 195,433 200,715 202,285 214,662
Associated companies – – – – 18,827
Jointly controlled entity 62,926 59,163 60,907 51,639 43,334
Long–term investment 4,546 36,363 – – –
Land held for development 52,724 – – – –
Net current assets 104,303 147,079 186,388 179,541 223,601

363,669 438,038 448,010 433,465 500,424

Share capital 44,862 44,862 44,862 44,862 44,862
Reserves 318,047 389,721 396,922 375,746 428,789

Shareholders’ funds 362,909 434,583 441,784 420,608 473,651
Long term bank loans – secured 760 3,455 6,226 12,857 26,773

363,669 438,038 448,010 433,465 500,424

Net current assets and shareholders’ funds for previous years are restated with the effect of adopting
SSAP 9 (revised).





IMAGE

New Concept Shop
店舖新形象

le saunda new concept store was opened at Tuen Mun Town Plaza in March

this year. This new store design concept introduces a “Raw Elegant” atmosphere

by utilizing white colour, natural stone wall, classic painted wood and steel

furniture, expressing fresh image in le saunda.

le saunda 店舖新形象已於本年三月在屯門市廣場正式開業。為配合未來發展，此

店以全新的設計概念，令le saunda 有渙然一新的感覺。店舖運有了白色、富原始

味道的石牆、經典華麗的木材及鋼製傢俱以營造

「Raw Elegant」的感覺。



PRODUCTS

Summer Garden
春夏感覺花蝴蝶

A sense of Freedom and Romance prevails over spring/summer. Flowers and

Butterflies will fill your closet from the real-sized flower imitations

and floral prints to garden colours.

自由浪漫絕對是春夏的流行指標，大大小小

鮮艷的花蝴蝶圖案，顏色由少女粉色

系列到燦爛色彩，彷彿置身於

夏日花園中。

嬉皮士及吉卜賽
Hippies & Gypsies

70’s hippies extend their

influence this summer.

Wedge, weave leather, hardware with rainbow

colour stride into this season’s footwear.

富民族色彩的剌繡、飄逸的長裙、金屬感重的配件、

七彩的織皮、泥土色的民族壓花、水松船底，讓整

個夏日充滿 70 年代嬉皮士及吉卜賽味道。



PRODUCTS

Purely Men

Men can dress up too with Le Saunda’s collection for men covering young

classic kid leather shoes, young executive shoes, casual shoes and summer

sandals.

男裝皮具系列一向是我們重視的一環，無論優

雅的小羊皮意大利鞋、時款的上班皮鞋及假日

休閒鞋等應有盡有。

男仕魅力盡在  le saunda

白色仲夏夢

White becomes the super star now.  Purely white

or matching white is the Essential colour in your

wardrobe.

全白、白襯黑或其他頻色, 清新的白色絕對是今

年流行的基本顏色。

White Dream



PRODUCTS

Executive Shoes
時尚上班系列

Fashionable executive shoes are always office ladies’ wardrobe

first choice.

緊貼潮流的上班系列是每一位白領儷人的首選。 PRODUCTS



PRODUCTS

Comfort n Easy
隨心意

Since the Autumn/Winter 2001 season, CnE, the icon of young and confidence, utilises

colours to express the unique attributes of office ladies.

When the concept of Comfort & Easy is translated onto shoes design, it fits into OL’ craving

for the excitement stirred by a bustling city.  In addition, the conceptual designs of CnE

also speak out for each individual, fuelling each of the wearers with energy and confidence.

年輕自信的 CnE, 從 2001 年秋冬誕生到今天的成長, 充份運用色彩

魅力去展現城市年輕白領儷人其獨特的一面。

Comfort & Easy 的概念演譯在鞋履上, 迎合了她們對繁忙都市節拍的

渴求, 亦令每一個人的個性得以張揚, 更覺年輕、更感自信！



PRODUCTS

角 度

Sparkle with
colours and beauty

充 滿 繽 紛 艷 麗 的 色 彩

Colour cosmetic expert, product comprises lipstick,

eyeliner, powder, nail enamel, eyeshadow compact etc.,

to let every girl shows her perfect angle at which she looks the best.

產品以彩妝為主, 包括唇膏、眼線筆、粉底、甲油、眼影

組合等等, 為每位女士展現最美和亮麗的一面。

PRODUCTS


