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2002 was a remarkable year for Kenfair International, a year in which we can take pride for our many achievements. The 
Company was successfully listed on the main board of the SEHK on 10 April 2002. The successful initial public offering 
attracted retail and institutional investors both in Hong Kong and overseas, bearing testament to the quality standards that 
we have established in our exhibition services. This significant move not only marked a major milestone in the Group's 
business development, but also enhanced the profile of Kenfair International's reputation and recognition in the exhibition 
industry.

Dear Shareholders,Dear Shareholders,Dear Shareholders,

Financial Results
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For the year ended 31 March 2002, the Group's turnover increased to HK$164,038,000, representing significant growth of 
9% against the previous year. Profit attributable to shareholders reached a historic high at HK$45,637,000, a rise of 15.4% 
over 2001. This increase was higher than the profit forecasted in the prospectus. Earnings per share were HK32 cents. The 
outstanding performance was mainly attributable to the increased scale of the October Shows and Asia Expo.
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Dividend

The Directors have resolved not to recommend the payment of a final dividend for the year ended 31 March 2002.
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Business Review

To capture the essence of a successful exhibition — matching quality manufacturers with potential buyers, we worked hard to 

strengthen our business and continued to deliver our founding philosophy during the review period. Deriving significant 

benefits from integrating traditional exhibition settings with a diverse range of value-added services, we have established a 

bond of trust among our customers, earned over 10 years of our commitment to promote business opportunities. 

 

In fiscal 2002, all of the Group's businesses recorded prominent growth.

Marking its 10th anniversary, the October Shows in 2001 has catered for 2,900 exhibitors with 4,306 booths, an increase 

of over 20 times. Manufacturers join our October Shows as they know what we stand for and they share our beliefs "A 

gateway to achieve business opportunities". Proving highly successful, this philosophy has brought us a high repeat ratio 

of exhibitors, with a figure of around 70% annually. In 2001, the October Shows fully occupied every available space in 

the Hong Kong Convention and Exhibition Centre. Not only was the Shows a huge success, this was also one of the largest 

exhibitions to take place in Hong Kong in 2001.

As we look back on the year, one accomplishment stood out — 55,000 international buyers visited our October Shows. 

Customer satisfaction and acclaim was also high, creating further growth potential for the October Shows.
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Over the past decade, we have been taking a leading role in the exhibition industry in the region and we have been 
committed to growing beyond our domestic roots. The reason is simple: we understand our customers and their desire to 
maximize their operational scope. Driven by this knowledge and by growing customer demand, we stepped beyond our local 
geographical boundaries and organized our first overseas trade show, Asia Expo in February 2001 in London. Focusing 
closely on bringing Asian products to international buyers, Asia Expo proved to be an unqualified success.

Building on this success, the second Asia Expo in 2002 recorded significant growth. Around 10,000 visitors attended the 
Asia Expo, growing over 50% against the previous year. The number of booths for the second Asia Expo also increased from 
500 to 652, representing an increase of approximately 30% over last year. Not only has it become one of the most important 
events in the European trade show calendar, Asia Expo has also earned the status of being the biggest trade show for Asian 
manufacturers in London.

Good location and timing are of utmost importance when planning an exhibition. Over the years, we have rooted our 
business in Hong Kong, where its enormous potential and business opportunities have enabled us to build a multi-million 
dollar organization. To ensure guaranteed participation, we have strategically fixed the timing of our events within the peak 
buying seasons. For instance, the October Shows and Asia Expo, held in October and February respectively, are timed to 
catch the buying seasons when international buyers are looking for products for Easter and Christmas respectively.

Positioning our trade shows as "one-stop shop" marketplace, we are committed to providing a full range of exhibition 
services from sales and marketing activities, pre-show campaigns, booth design, venue set up, strong and comprehensive 
show promotion both in local and overseas media to post-show reviews. At the same time, we offer our buyers comprehensive 
services with the provision of travel and hotel accommodation arrangements, VIP buyers lounges, business centers etc. These 
services enable us to flexibly cater for the specific demands of our exhibitors and buyers. They demonstrate our commitment 
to the industry and service pledge to our customers. Kenfair International has established a leading position in the industry 
and we aim to be the best in the industry's future development. 
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In conclusion, I am deeply grateful to our staff for their commitment to our vision and for their hard work. Entering our 11th 
year, I see tremendous opportunities on a regional basis. I believe we have only just begun to explore Kenfair International's 
true potential, as we continue to drive ongoing levels of excellence in our business operations. My colleagues and I look 
forward to sharing our progress and success with you in the months and years ahead. 

As at 31 March 2002, the Group has 62 full-time staff for its operation in Hong Kong and the PRC. The Group’s employees 
are remunerated in accordance with their work performance, experience and the prevailing industry practice. The Group also 
participates in a retirement benefit scheme for its staff in Hong Kong and the PRC. Since 10 April 2002, the Group has 
adopted a share option scheme of which the Board may at its discretion grant options to employees of the Group. No option 
has been granted up to 17 June 2002.

As at 31 March 2002, the Group's cash and bank balances was approximately HK$20,875,000, which is approximately 
HK$947,000 lower than last year. The Group had bank borrowings of HK$9,848,000 as at 31 March 2002. The Group had 
a satisfactory financial position as at 31 March 2002 with a current ratio of 0.94 (2001:0.64) and a gearing ratio (total 
debts to total assets) of 13% (2001:17%). The Group and the Company had no significant contingent liabilities as at the 
balance sheet date (2001:Nil). The Group's cash balance is mainly denominated in Hong Kong dollar and United States 
dollar. The Group's borrowings are mainly denominated in Hong Kong dollar. The Group does not have significant exposure 
to foreign exchange fluctuation.
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Cheung Shui Kwai
Managing Director
Hong Kong, 17 June 2002
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Human Resources

Liquidity and Financial Resources
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