FUTURE DEVELOPMENT,
PLANNING & STRATEGY
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In view of the growing economic value of trade fairs and exhibitions, we see a number of exciting opportunities where we

can leverage our knowledge, expertise and experience in the exhibition industry, to develop new lines of business.

Expansion of October Shows

Over the years, the October Shows has experienced constant growth, both in terms of the scale and number of participants.
In the past two years, the October Shows has reached saturation point in terms of the exhibition space available at the Hong
Kong Convention and Exhibition Centre. To cater for the growing demand from exhibitors and visitors, we are assessing the

possibility of splitting the October Shows into two separate shows in October 2004.

Development of New Shows

Kenfair International is constantly seeking to expand its horizons, diversifying our exhibition themes and enhancing the scale
of our operations by building on our profound experience and expertise in the exhibition industry. This knowledge has given

the Group the unique and ongoing ability to create new shows while entrenching our foothold in the region.
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2003 Las Vegas Show

Building on the success of Asia Expo in London, Kenfair International's first overseas trade fair, the Group is planning to

introduce Asia Expo in Las Vegas, the United States, with the same business model and theme by August 2003.

The sales and marketing teams are proactively aggregating industry information and conducting comprehensive market
studies. As research reveals, Las Vegas excels at organizing large scale exhibitions, with the fantastic exhibition halls and
auxiliary services, comparing with other metropolitan cities in the United States, such as New York and Chicago. August is
the traditional peak buying season for Americas. Together with our huge database of over 300,000 international buyers and
manufacturers in the toys, gifts, premium and household sectors, we strongly believe that the Las Vegas Show will further

extend the Group's global reach in the long run.
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2003 Asian Food Fair

Hong Kong has been praised as a Food Paradise due to its advantageous location as a meeting point for East and West in the

Asia Pacific Region. It is also an important distribution center for food imports and exports in the Asia region and worldwide
markets. In view of the prevailing food fair catered for general consumers, Kenfair International is planning to organize the
Asian Food Fair in Hong Kong in 2003 and position it as the only annual food fair for trade visitors with exclusive coverage
for the Asian food industry. Leveraging our database with over 13,000 potential manufacturers and 48,000 buyers, we will

strive hard to recruit industry players from the Asian region.
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2004 Asian Gems and Jewellery Show

Thailand's strategic location as a regional hub for the manufacturing and export of gems and finished jewellery is supported
by its excellent infrastructure, world-class exhibition venue and extensive air transportation network, which is an ideal place
to organize professional trade fairs. In addition to the superb exhibition halls located in Bangkok, the national capital
possesses luxurious hotels, as well as different leisure facilities and tourist trails. The great amusement provides international
buyers and manufacturers a leisure time during the business trip. June is traditionally the buying season for jewellery. Driven
by the mission to expand overseas market, and building upon our strong connections with sales agents in the region, plus our
database of over 40,000 buyers and 15,000 potential manufacturers, Kenfair International will launch the Asian Gems &

Jewellery Show in Bangkok, Thailand, in June 2004, specially catered for industry players.
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Grasping the potential arising in the PRC

Recognizing the huge potential in the PRC market and Shanghai's potential to become a major trade exhibition center in the
country, we set up a representative office in Shanghai in 2000. Our China Department is devoted to gathering industry-wide
information and establishing a bonding relationship with the exhibitors, paving the way to the opportunities arising in the
PRC's accession into WTO. We will benefit from our first-mover advantage once restrictions on the foreign ownership of
exhibition organizing rights have been released. In the meantime, the China Department spends a great deal of effort in
conducting research on the exhibition market in the PRC. As at the latest applicable date, we have accumulated to more than

80,000 listing of manufacturers and buyers from Mainland China in our database.

Towards an online trade facilitation

Leveraging the benefits of the information age, the Group is planning to establish a multi-function and advanced online
sourcing platform for manufacturers and buyers. Building upon our industry specialization in toys, gifts, premiums and
household products over the years, we have established a huge database of over 300,000 international buyers and suppliers
across Asia. The e-marketplace will mobilize this database to boost trading opportunities by providing value-added services
to our online and offline manufacturers and international buyers as it will be available around the clock on the Internet, to

further complement our traditional exhibition business as well as broaden the revenue base for Kenfair International.

Conclusion

In conclusion, with our exciting development plans in place, Kenfair International will continue to make innovations to
improve our services for both international buyers and manufacturers, who share our beliefs and our commitment. Looking

ahead, we will increase our tempo, moving towards our goal to become the leading exhibition organizer in the world.
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