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MARKETING

Advertising and Promotion 

Raising and maintaining awareness and brand preference for Fujifilm, especially in China, 

is key to our future success. In September 2001 the Group launched an eye-catching television

commercial featuring popular singer and actor Aaron Kwok and celebrated Japanese actress

Norika Fujiwara, both household names with many of its customers. Hong Kong singer Miriam

Yeung continued to promote the FDI service, and was incorporated into the branding efforts

with the Soccer World Cup 2002. Another television campaign featuring singer Kelly Chan, 

one of the best known artists in Hong Kong and China, was launched in April 2002.

Advertising and brand visibility on Shanghai’s famous Bund, as well as other popular

scenic spots has helped to keep the Fujifilm brand prominent. In addition, the huge neon

advertising sign for Fujifilm, located in Huang Pu Park in Shanghai, was refurbished in 

February 2001 as part of the ongoing effort to keep the Fujifilm brand fresh and relevant 

to the market in China.

FDI

Operations Review  

Fujifilm FA Cup 2002
Fujifilm’s title sponsorship of the
FA Cup 2002 provides more brand
exposure to the public in China.

2002

9th National Games
Sponsorship of the 9th National
Games in Guangzhou helped to
reinforce the Fuji brand in China.
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Sponsorship

High-profile sponsorships have proved an effective way to align Fujifilm’s brand with popular

activities in China. In November 2001, Fujifilm sponsored the Chinese National Football League

A and the 9th National Games in Guangzhou. In addition to huge brand exposure at the Games,

the Group provided the services of the Frontier 350 system via the press center to more than

2,500 members of the press at the event. The exposure for the FDI service contributed to a

dramatic increase in sales of the Frontier minilab in December 2001 following the Games.

Fujifilm is a leading sponsor of the FIFA World Cup 2002, which has featured in a number

of promotional activities. This is the first year that the China team has qualified for the final

week of the World Cup, which provides opportunities to extend the Fujifilm brand to new

audiences across China. In addition, Fujifilm is the title sponsor for the FA (Football

Association) Cup 2002 in China. 

In Hong Kong, the Group sponsored the Miss Hong Kong beauty pageant for the 15th

consecutive year. This sponsorship provides a good channel for promoting our high quality

imaging service.

Frontier 350

FDI Frontier
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2002 FIFA World Cup
FIFA World Cup 2002 in Korea and
Japan provides an opportunity to
increase Fujifilm brand awareness
among millions of spectators and
TV viewers.

World Cup Promotion Campaign
As a leading sponsor of the FIFA
World Cup 2002, Fujifilm has made
use of the golden period before and
during the Games to promote
imaging products and services
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