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High-profile
sponsorships have
proved to be an
effective way to
align Fujifilm’s
brand with popular
activities in Hong
Kong and China

CHINA-HONGKONG PHOTO PRODUCTS HOLDINGS LIMITED



Events, Seminars and Exhibitions

Throughout the year, we have continued to build on our relationships with customers in China

via tradeshows and expos. We participated in the World Photo Expo and the Asian IT Expo 2001

in Hong Kong and the China P&D Exhibition in Beijing during the year. These events have

proved particularly effective in promoting Fujifilm’s digital products, including the Frontier

minilab and cameras, with the all-important intermediaries group.

In addition, a number of events, trade shows, trade dinners, FDI seminars, photographic

seminars and exhibitions were held in China, targeted at the professional market and investors

to promote the distinctive qualities of Fujifilm products. 

In order to fully capitalize on the celebrity spokespeople for the Fujifilm brand, the Group

undertook a number of events, which utilized the talents of popular Hong Kong celebrities

Miriam Yeung and Kelly Chan.

Frontier
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Fujicolor Superia X-TRA
The world’s largest imaging
magazine, “Popular Photography”,
says Fujicolor Superia X-TRA is the
best for outdoor portraits among
different brands.

Popular Photography
Superia X-TRA

Fujicolor Press 400/800
These two films incorporate
Fujifilm’s sophisticated emulsion
technologies for high speed film 
to offer stunning sharpness, fine 
grain, brilliant color reproduction,
exceptional tonality, and wide
exposure latitude.
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Corporate Citizenship

China-Hongkong Photo has a deep commitment to the community in which it operates, with a

focus on charity, youth development and the environment. In 2001/2002 the Group sponsored

HK Squash’s “Fujifilm Mini-Squash Promotional Campaign” to promote the sport to children and

young people in Hong Kong. The campaign received an award of merit from the Sports

Development Board’s Excellence in Sports Marketing Awards for its success in attracting

participation from students and parents. The Group also continued with its long-term

commitment to the Community Chest of Hong Kong as a full patron of the Greening for 

the Chest, and by providing its films and photo-services to the organization.
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