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Dear Shareholders,

The Directors are pleased to announce the unaudited interim results for the six months ended 30 September 2002 (“Review
Period”) together with the comparative unaudited figures for the corresponding period in 2001 as below. Due to the
accounting standard requirements, the Group can recognize its revenues only after an exhibition has taken place. As the
Hong Kong International Toys & Gifts Show and Asian Gifts Premium & Household Products Show (“October Shows”)
commenced in October, subsequent to the Review Period, the Group has prepared a post balance sheet event disclosure
note for the inclusion of the result for the seven months ended 31 October 2002 to better reflect its business operations.

Financial Results

For the seven months ended 31 October 2002, the Group’s turnover amounted to approximately HK$156 million, representing
an increase of approximately 7% over the corresponding period last year. Despite the promotion expenditure has increased
in proportion to the larger scale of exhibitions and the Group has conducted several feasibility studies on developing new
exhibitions, profit attributable to shareholders still stood at HK$57 million, compared with last year’s figure of approximately
HK$55 million. Earnings per share were approximately 30 HK cents.
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Interim Dividend

The Directors have declared an interim dividend of 9 HK cents per share with reference to the results for the seven months
ended 31 October 2002 to shareholders whose names appear on the register of members of the Company on 6 December
2002. The dividend will be paid on or before 23 December 2002.

Business Review & Prospects

The macro-economic environment remains gloomy and volatile. Traders and manufacturers are seeking more diverse,
effective and efficient methods to explore trading opportunities and to meet more potential match-players. Exhibitions and
trade fairs have provided an optimal win-win solution stimulating trading activities and volumes over the years. World-class
exhibitions provide a viable, flexible and highly cost-effective business tool in the marketing mix for the various industries,
efficiently promoting inter- and/or intra-regional trading activities, and reaping the economic benefits of globalization and
trade liberalization.

Driven by its corporate mission, Kenfair International aims to facilitate the matching of potential buyers and manufacturers
under one roof. During the Review Period, the Group placed tremendous effort in exploring opportunities to carry out this
mission.
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kenfair.com

In this digital era, the Internet is playing an exponential role in transforming communication and trade patterns. To move in
line with this change, the Group decided to implement e-business activities and solutions by revamping its website —

— into a comprehensive on-line product showcase and sourcing platform, enabling it to evolve beyond as an
exhibition organizer in the traditional marketplace into a full-fledged premier e-commerce player in the industry. This was
established via the subscription of a HK$23 million one-year exchangeable note issued by Angel Capital Holdings Limited
(formerly known as “Ever Power Services Limited”) for the exchange of shares in its wholly owned subsidiary.

The new version of kenfair.com was formally launched on 18 October 2002 during the grand opening of the Group’s
October Shows, marking the new era of Kenfair International to serve its exhibitors and global buyers beyond the exhibition
halls. During the launch day, over 750 buyers and suppliers immediately signed up for membership after viewing the
innovative and practical features of the new portal. At present, over 5,000 industry players have encouragingly signed up as
members. Also, there have been increasing transactional activities on-line, proving itself to be a potential new revenue source
for the Group. The Group expects kenfair.com to further promote the mobility and participation of buyers and exhibitors.

And most important of all, the management believes that kenfair.com will boost revenues by creating an additional revenue
channel for the Group. By the end of 2003, kenfair.com is projecting over US$1.5 million revenue based on the achievement
of approximately US$400,000 revenues by this fiscal year ended 31 March 2003.
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MegAsia

During the Review Period, the Group placed substantial effort into utilizing its existing resources
to introduce new elements to enrich its exhibition services. The Group initiated the launch of a
biannual trade magazine, at the October Shows 2002. The publication consists of
the most updated industry trends in toys, gifts, premium and household products, exhibition
information, product promotion and company profiles. It is currently available at the Group's
two major exhibitions, the October Shows in Hong Kong and February’s Asia Expo in London,
as well as at other major international trade shows with a similar product theme. Noting the
publication being acclaimed by both the manufacturers and international buyers as an encyclopedia
for the industry, the Group is considering the possibility of launching more frequent issues in
the years ahead.

MegAsia has proven to be profitable with its inaugural launch. Over 370 pages of advertisement
bookings were taken up within two months from the original conception to the completion of

the magazine, achieving a revenue of over HK$1.6 million. Management anticipates that

MegAsia will contribute an additional and stable revenue stream to the Group, further broadening
the business scope. MegAsia’s success has once again proven the Group’s vision and sound

business strategies in grasping opportunities and fully utilizing the Group’s database.
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October Shows

Subsequent to the Review Period, the Group completed the four-day which ran from 18 October to 21
October 2002. The management is very pleased to declare that the October Shows attracted a total of 58,405 buyers this
year. Among this number, it is encouraging that the number of overseas buyers has increased substantially against last year.
Heightening the fair’s success, both exhibitor and booth numbers reached historical highs, with over 3,000 exhibitors taking
up 4,559 booths within every available area for stand construction in the Hong Kong Convention and Exhibition Centre. The
October Shows successfully recruited Hong Kong as well as overseas companies, mainly small and medium-sized enterprises.
This remarkable growth in the event’s participation not only boosted the October Shows’ role as the largest sourcing
platform for toys, gifts, premium and household industries in Asia, but also strengthen the Group’s leading edge in the

exhibition industry.
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Upon the closing of the October Shows, the Group has received thousands of booth application forms from exhibitors for the
event next year, showing a remarkable repeat ratio of over 90% from Hong Kong companies, who wish to attend next year’s
October Shows. . The management
expects the October Shows 2003 will embrace more exhibitors and buyers, with a wider range of products and more
innovative elements. Customer satisfaction and acclaim have been high for the shows this year, taking Kenfair International
a further step forward as a market leader on the international exhibition scene.

With overwhelming support from local and regional manufacturers and overseas buyers,
there were over 1,000 companies on the waiting list for booth allotment this year. To cater
for this ever-increasing demand, the Group is considering to split the October Shows into
two separate events held over consecutive periods in 2004.
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