Ultimate Designer Label Exhibition

The Group has never been satisfied with the status quo, and is planning to organize a new concept-show with outstanding
specifications and requirements. The new show is being designed for high-end products in a highly sophisticated and
aristocratic setting, targeting luxury department stores. The rationale behind the show is to cater for the rosy prospects in
this market niche which is growing around the world. The creative event will be themed for gifts, premium and household
products exclusively from Asia. Protruding its uniqueness and exclusiveness in the region, all the exhibitors and buyers
will be invited based on careful selection. The management strongly believes that organizing such a high-end trade fair
will not only substantiate the Group’s leading edge, but also further promote the Group’s reputation and build its brand
in the exhibition industry. The Group is currently undertaking a detailed feasibility research over the possibility and
technical requirements of the show.
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Asia Expo

During the Review Period, the Group put the full force into its exhibitor and buyer recruitment activities for the overseas
show, 2003 in London. Sales and marketing teams have been attending a number of major international
trade fairs to intensively promote the forthcoming Asia Expo. With its focused theme and vast business scope, more than
900 booths have already been booked. In addition, several trade associations from the Asian region had shown a keen
interest in supporting the event. In its third year, the Asia Expo in London has become an international event in Europe

with huge scale and scope as well as top participant quality.
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Kenfair Asian expo, Las Vegas

To complement the Group's expansion strategy and replicate the success of Asia Expo in London, Kenfair International
implemented a large-scale feasibility study to explore the possibilities for staging a new show in Las Vegas, the United
States of America ("US"). The detailed studies revealed indications for enormous demand for an international trade fair
with an Asian-focus in the US. Kenfair International has therefore decided to organise the in Las
Vegas on 13-15 August 2003, bringing Asian toys, gifts, premium and household products manufacturers to US buyers,
and it is expected that around 500 booths will be set for the Kenfair Asian expo. The Kenfair Asian expo will be themed

in line with the Group's Asia Expo in London, which has been cited as the largest trade fair for Asian products in Europe.
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Asian Food Fair

Constantly seeking to expand its business scope and to diversify exhibition themes, the Group has been looking at new
exhibitions, both locally and regionally. The Group is planning to organize the in Hong Kong in
2003. Facilitated by China's accession to the World Trade Organization ("WTO"), the Asian Food Fair will tap into the
enormous market demand for imported and exported food products with exclusive coverage for all Asian countries. The
show is almost at its final stages of preparation.
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Asian Gems and Jewellery Show

Additionally, Kenfair International is looking forward to
organizing the Asian Gems and Jewellery Show in
Bangkok, Thailand, in 2004. Facilitated with various
geographical and social favorables, such as political stability,
excellent hotels, worldwide flight network, efficient business
facilities, entertainment and resort attractions, Thailand is
the most optimal choice for the exhibition. Together with the
city’s dynamic role as the region’s strategic hub for the

manufacturing and export of treated gem stones and finished
jewellery, the show is expected to draw a large number of
overseas buyers from Europe, the US and Asia. Feasibility
studies are currently under way.
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Grasping opportunities arising in the PRC

Riding on its flourishing economy and improving infrastructure facilities in the PRC and coupled with the opening up of
many of the policies following its accession to WTO, it is expected that open inter-regional trade will become more
prevalent in the PRC. To capture the rising demand for internationally recognized and world-standard exhibitions and trade
fairs in the country, Kenfair International is planning to organize an exhibition on toys, gifts, premium and household
products in Beijing, the PRC, by establishing a cooperative joint venture with a reputable and renowned corporation in PRC.
However, the preparatory work for this show is only at its preliminary stages.
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Kenfair Travel Limited

Committed to providing quality exhibition support and value-added services to customers, Kenfair International continues

to make every effort to enhance service quality. In view of the escalating demand for travel packages for exhibition
purposes, both domestically and internationally, the Group decided to separate its Travel & Logistics team from the
existing Customer Service Department to establish a new executive arm specializing in travel services, Kenfair Travel
Limited ("Kenfair Travel").

Kenfair Travel will complement the Group's mission to provide one-stop shop
exhibition services to both regional manufacturers and international buyers.
Locally, thousands of overseas buyers attend the Group's major event, the
October Shows, on a yearly basis. When these buyers arrive in Hong Kong,
they need various travel services, including hotel accommodation and
transportation. For other stopovers who plan to travel either to other East-

Asian countries or the PRC, they may need further visa applications. Globally,
Kenfair Travel provides a wide spectrum of travel services, such as ticketing,
hotel accommodation and tour organization to local manufacturers at favorable
discounts. These services are particularly geared for those who will be attending
either the Group's overseas exhibitions, namely, London's Asia Expo and Las
Vegas's Kenfair Asian expo, or other major international events abroad.
Kenfair Travel will provide a full service package, saving customers not only

money but time, and impressing them with the valuable services provided by

Kenfair International. i e
o e mait i
The management believes this move will broaden the Group's business scope "ﬂ-u.":.r'.ﬁ.- E-E":
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as well as create a new revenue stream. At the same time, the existing

Customer Service Department can focus on upgrading service quality.
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Conclusion

The management believes that Kenfair International has an unrivalled edge in the international exhibition market, and can
capitalize on Hong Kong's many favourable benefits as a world-famous exhibition capital. Looking ahead, Kenfair
International will leverage its expertise gained over the years and commitment to continuously focus on its core business,
organizing exhibitions, both locally and internationally, to become a world leader in providing comprehensive exhibition

services.
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Use of Proceeds

The proceeds from the Company’s issue of shares at the time of its listing on the Stock Exchange on 10 April 2002, after
deduction of related expenses, amounted to approximately HK$42,000,000, of which approximately HK$10,000,000 were
applied as at 30 September 2002. During the Review Period, the proceeds were applied as follows:

- as to approximately HK$1,000,000 for the expansion of the existing trade shows
- as to approximately HK$2,000,000 for the development of new shows

- as to approximately HK$3,000,000 for the development of the PRC market

— as to approximately HK$4,000,000 for general working capital

The balance of the proceeds of approximately HK$32,000,000 was deposited with banks and will be applied in the
coming period to their intended use as set out in the prospectus dated 25 March 2002.
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Liquidity and Financial Resources

The Group generally finances its operations with internally generated cash flows. As at 30 September 2002, the Group
had cash and bank balances and fixed deposits approximately HK$77 million. The Group's bank borrowings at 30
September 2002 amounted to approximately HK$9.6 million, which were secured mainly by the legal charges on certain
fixed assets owned by the Group. The gearing ratio of the Group at 30 September 2002 calculated as a ratio of total
debts to total assets was approximately 5.1%. Net current assets at 30 September 2002 were approximately HK$16.4
million and the current ratio was maintained at a healthy level of approximately 111%.

gooooggon

odooo0oooO0oboDooboboboobooooboobooooO0o0oOO0OOOOOOOOObOOODODOOOOO0O0000OOOOOODODOOOOO
g77,000,00000000000000000000O0O0OOOOOOOY960000000000000000O0O0O0O0O0O0O0O0OOOO
ocooooooooOOoCOOOODODOOODODODOODOODOOODODOOS % DODO0O0O0ODOODDODOODOODODODODODOOO 6,400,000
0000000000 0000D00111%0

16



Employment, Training and Development
As at 30 September 2002, the Group had a total of 86 employees, 77 of who are based in Hong Kong, with the remainder

based in Shanghai, the PRC. The Group’s employees are remunerated in accordance with their work performance,
experience and prevailing industry practices. The Group also participates in a retirement benefit scheme for staff in Hong
Kong and the PRC. Since 10 April 2002, the Group has also adopted a share option scheme. The Board, at its discretion
grant options to employees of the Group. No option had been granted up to the date of this report.

— =il
Cheung Shui Kwai

Managing Director
Hong Kong, 18 November 2002
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