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FEERFTERLENERSTEHEE
Mr. Li Gui Rong, Chairman and
Mr. Jin Zhi Guo, President

1. What is the strategic development objective of Tsingtao?

Tsingtao Brewery has gone through a history of 100 years. Through the sound
and fast development over past several years, we have not only basically
completed strategic positioning around domestic market but also enhanced
the Company's strength and profitability remarkably by internal system
integration. The Company's strategic development objective for the future is
to consistently focus on beer operations, enhanced core competitiveness,
with commitment to consolidation for market dominance, reinforcing the
leadership among domestic brewery industry and become one of the top 10

brewers in the world.

To put it specifically, the objective is to maintain its leadership within domestic
beer industry and reach 5,000,000 kilolitres of sales/production volume by
year 2005, 8,000,000 kilolitres by 2010. At the same time, the Company will
continue the rationalizing of product mix, increasing the sales share of its
flagship brand Tsingtao in total to over 40% so as to enhance the profitability

continually and maximize its corporate value.
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2. How do you think the prospect for China's beer market?

After more than 20 years' continuous development, China has passed USA
to become the world's largest beer market, with still an average annual growth
rate of 5%. There are now nearly 400 breweries around China, with
fragmented market shares. We expect the market will post a steady yet
continuous growth with much more intensification. The aggregate market
share of the top ten breweries in China occupied a 42.9% of total in year
2002, which will be expected to increase further in the future. Tsingtao
Breweryn Co., Ltd., the industry leader, as well as other major brewery groups
will achieve a much higher growth rate than the national average and
increasingly become the dominant force in the market, while smaller breweries

are expected to be either rulled out or acquired by strong competitors.

3. On what programs will Tsingtao spend the proceeds raised from
its convertible bonds to A-B?

The Company has, and will issue convertible bonds in a aggregate of USD182
million to A-B, which will be mainly utilized for expansion of beer production

and operational scale: to acquire and merge with other breweries when




