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%&zster Kong will stick to the struggling spirit of diligence and practice,
innovation and exceeding, making Master Kong Group become the first tier

food conglomerate in the PRC.

EFZER  Chairman
MEM  Weilng-Chou



B BHHBER

THERE

[THEH TEHE]  ROEL-NAN_F
NAME-—BLTREEEDRRS
ToERLE BETET c BEHHE - (RO
BI-—EURN - X BEEBEORETLR
BABR - RAALD - [REE]EATEE
ENmBEER  KAMBRERLKETE
MEBRHRE  ERAMTFRMEILN
BEETE

=%

=
X

&

ASSN

mt

o

7

T=FBAANTEMS  RERRREZERL
ARFEOTS  REEHEATSBRENE
B RPRTETS  —BRARDAOE—
ReE - TFER - [FRBIATEEL—E
ZoBEmE OSHER W5 ECRA
AEERLENENEE -

TEGE - (RG] EEERDRMMIBK
RAGRE  AM - [REBITUERFE
MARRETLEEMAR E& - FEMND
BHF REEMER: REMAEE AR
D& BEREmEERLIER  BALEMN
REBE: [HAHTF  RAEERIOFER
BT BARBEBREOE -

Dear Shareholders,

Words for a Decade

"“A decade of cultivation, a decade of passion.” By the year of 2002, it has
been 10 years since the first bowl of Master Kong embarked the
Mainland market in August 1992. Sticking to the brand image of friendly,
professional and trustworthy, Master Kong has been widely recognized
and accepted by the people. Thanks to the continuous research and
development in products and improvements in quality, Master Kong
brand has become a symbol of stable and value-for-money quality
assurance, which was the most precious intangible asset for us in the past

10 years.

The market of 1.3 billion people in the PRC is so attractive that no
international tycoon in food industry can resist it. The mastery of scale
economy and sales network is the sole assurance for our research and
success in the PRC market. To achieve this advantage, Master Kong has
been very careful on each step for the past 10 years and currently this

advantage is the most precious tangibles for the Group.

After 10 years’ efforts, Master Kong is lucky to be a leading brand in the
food industry. Considering the increasingly intense competition in the
PRC market, however, Master Kong is never self-satisfied with its
intangible and tangible assets it presently has. After the PRC’s entry into
WTO, the international leading food corporations will stage a comeback
and the domestic enterprises will pick up their paces. Under this situation
of "Competitors both in front and behind”, we can only continuously

advance quickly.
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This year it is the 10th birthday of Master Kong.Very much thanks to the
PRC, for giving Master Kong the fertile soil to grow up, for enabling
Master Kong to become mature and stable step by step, for strengthening
and enlarging both the Group and the team of employees, for
accumulating the strength and fighting spirit to embrace any challenge.
We are facing new challenges and new opportunities. 10 years is only the
beginning for Master Kong. We firmly believe, depending on the
professional spirit, Master Kong will not only become an expert in
noodles, bakery and beverage, but also has more space for future
expansion. Master Kong will stick to the struggling spirit of "diligence and
practice, innovation and exceeding”, and continuously keep pioneering
enthusiasm and enhance the competition capability, making the Group
continue to grow up and become one of the first-class food enterprises

in the PRC.

Results

In 2002, the PRC government's continuous policy in encouraging
domestic consumption, aggressive finance policy and stable monetary
policy have gained a significant effect. Domestic consumption continued

to grow and the PRC economy maintained a good development.




