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Kenfair International (Holdings) Limited (“Kenfair International” or together with its subsidiaries, the “Group”) is a
leading trade exhibition organizer in Hong Kong. The Group’s objective is to promote and facilitate trade between
international buyers and manufacturers, particularly Asian manufacturers. In the past 11 years, the Group has
developed a comprehensive database consisting of over 400,000 international buyers and manufacturers in the toy,
gift, premium and household products industries. The Group was successfully listed on the main board of The Stock
Exchange of Hong Kong Limited (“SEHK”) on 10 April 2002. (Stock Code: 223)

The Group successfully launched the 1st Hong Kong International Toys & Gifts Show in 1992. In October
1993, the 1st Asian Gifts Premium & Household Products Show was launched as a concurrent event to the
2nd Hong Kong International Toys & Gifts Show, (together called the “October Shows”). The October Shows have
since become one of the most important events in the global exhibition calendar. In 2001, the Group organized the
1st Asia Expo in London, marking its move into the overseas market. Over the years, the shows have made
significant growth both in numbers of exhibitors and visitors.

MegAsia, a bi-annual trade magazine, was launched in October 2002. Providing the most updated industry trends
in toys, gifts, premium and household products, exhibition information, product promotion and company profiles for
the industry players, MegAsia is available at the Group’s two major exhibitions as well as other major international
trade shows. The Group plans to launch more frequent issues in the future in view of the overwhelming responses.

The Group also links up international buyers and manufacturers through its 24-hour interactive e-business platform
(www.kenfair.com). The Group expects to further enhance existing services by providing complementary and
value-added services both to its online and offline manufacturers and international buyers. With this comprehensive
strategy, Kenfair International is seeking to expand its business to become the premier exhibition organizer in the
region and in the world.
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