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Dear Shareholders,

Kenfair International (Holdings) Limited and its
subsidiaries emerged from fiscal 2003 a stronger
and more resilient company. Despite the challenging
business environment, we successfully accomplished
our business goals, and delivered satisfactory
financial results.

Since our listing on the Stock Exchange of Hong
Kong on 10 April 2002, our aim has been to maintain
our outstanding business performance against the
robust market worldwide, together with a highly
aggressive stand in the marketplace, to enable us to
capture every potential business opportunity for our

long-term growth. CHAIRMAN =EfE Mr. Ip Ki Cheung

] BLEks
Industry Overview

Globalization is increasingly breaking down the

barriers in trading activities around the world, facilitating the free exchange of goods, services and market information.
Trade fairs, used since the times of Ancient Egypt, provide the most powerful and effective trade promotion tool,
matching buyers and manufacturers from around the world together, in conducting business.

Despite the emergence of high-speed and electronic communications since the 1990s, trade fairs continue to rank as
one of the most dynamic and effective sales and marketing tools in existence, as it is truly the most effective
marketing communications medium in the commercial world. In the context of today’s modern economy, trade fairs
unite buyers and sellers, providing a unique opportunity for personal contact.
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In view of the increasing importance of Meetings, Incentives, Conventions and Exhibitions (“M.I.C.E.”) in the regional
economy, Hong Kong has gained distinctive appeal as the world’s top convention and exhibition city, with its active
and lucrative business environment, international standards and modern infrastructure, facilities and services, full
governmental support, strategic location and geographical intimacy with its People’s Republic of China (“PRC")
neighbor. Exhibitions and trade fairs make a significant contribution to Hong Kong’s economy — enhancing export
value and driving demand for hotels, airlines, restaurants and entertainment.

In 2002, there were growing global uncertainties in view of weakening economic conditions and security issues.
However, in times like these, international trade fairs, particularly those organized by experienced and reliable
exhibition organizers with international standards, play a valuable role to increasingly overwhelming responses.

Kenfair International.....

We entered the year with several important goals: to deliver solid earnings, improve the underlying economics of our
business and increase investments in business-building activities. By almost any measure, we achieved what we set
out to do. We delivered satisfactory financial results together with our other accomplishments, we also sustained
promising business growth, creating breakthroughs despite the volatile economy.

Our continuing success is backed by our long history and philosophy to build “A gateway to achieve business
opportunities”. This mission aims to bring local and regional manufacturers to the immediate attention of overseas
buyers, facilitating inter- and intra- regional, as well as international trade. Kenfair International has now grown into
a household name known for our mega trade fairs of the highest quality and leading international standards. Our
fairs, focusing on toys, gifts, premium and household products, have become the major industry event of the region
with our visionary direction and unmatched appeal.

During the year, our highly acclaimed Hong Kong International Toys & Gifts Show, and Asian Gifts, Premium &
Household Products Show (together the “October Shows"”) successfully attracted some 3,000 manufacturers and
58,405 buyers from around the world, to become a “must visit” event for global buyers. Demonstrating our dedication
and commitment to providing a top-quality event for industry players, we are delighted that our October Shows has
been identified as an “Approved Event” of the Union des Foires Internationales (“UFI”), a leading organization
consisting of the world’s foremost trade fair organizers, in October 2002. This recognition confirms our position as
among the world’s leading trade fair organizers and affirms Kenfair International’s abilities to provide both exhibitors
and visitors alike with the assurance that they will benefit from a professionally planned, efficiently organized and
well-managed trade exhibition.
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Since February 2001, we have organized Asia Expo annually in London. The event is tailor-made for Asian
manufacturers to meet new and potential buyers, who travel through Europe seeking quality Asian products at
competitively prices. In spite of its relatively short history, Asia Expo has been increasing in scale and scope, creating
strong roots and significant impacts on the European exhibition calendar.

Kenfair International is committed to strengthening our services profile and capabilities, providing a full range of
exhibition services from sales and marketing activities, pre-show promotional campaigns, booth design, venue set-
up, VIP buyers lounges, business centers to post-show reviews. We took every action to enlarge our buyers and
exhibitors database to expand the events’ scale and scope. We also carried feasibility studies on exploring and
identifying different and new exhibition themes and new locations, in order to further consolidate our leading
position in the region and the world.

Future Opportunities

We anticipate that economic conditions in 2003 will continue to be daunting. Yet, at Kenfair International, we will
meet every challenge with focus, seeking every means to overcome issues as they arise. In such an environment, it is
crucial to have maximum flexibility, as we anticipate and react to challenges. At the same time, it is of strategic
importance to adhere to our traditional values.

At Kenfair International, we will continue to be guided by our corporate vision, which is to become one of the world'’s
most respected trade fair organizers. We remain committed to providing premium value to our customers, as we
work to earn their loyalty and extend our presence in the marketplace. New shows with new themes and in new
locations will be launched. Building on the proven success model of Asia Expo which has been held annually in
London since 2001, we will be introducing our Kenfair Asian expo in Las Vegas in August 2003. Additionally, we
have been looking forward to launch new trade fairs in Thailand and the PRC in 2004. We are currently entering into
the final stages of negotiation. To ensure our sustainable development into the future, we are increasing our
commitment to bring superior value to our customers, as we develop the right products and services to meet their
needs.

With rigor and commitment, | can say that | expect every year to come to be our best ever.
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Appreciation

On behalf of the Board, | would like to take this opportunity to express my gratitude to our customers, suppliers and
shareholders for their continuous support. | would also like to thank our staff for their hard work. The significant
increase of visitors is a clear indication of our fairs’ success. This success is testament to the many months of
commitment and dedication that both our staff and business partners have put in. They share our passion and for
this, | owe them countless thanks. Their important contribution to the year’s results is fully appreciated. It is their
spirit that drives Kenfair International to greater achievement.
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Ip Ki Cheung
Chairman

Hong Kong, 26 May 2003
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