REPORT OF MANAGING DIRECTOR
EEAKERE

Dear Fellow Shareholders,

We are pleased to report a further year of strong
financial performance and strategic progress in fiscal
2003. Our results for the year reflect significant
achievement, not only in organic revenue growth,
but also in business breakthroughs.

In fiscal 2003, we recorded revenue growth of 10%,
amounting to HK$180,881,000. Profit attributable
to shareholders remains at HK$42,456,000. Earnings
per share were HK22.0 cents.

MANAGING DIRECTOR FEH#AKIE

Mr. Cheung Shui Kwai
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Dividend

The Board of Directors proposed a final dividend of HK8.0 cents per share with reference to the annual results ended
31 March 2003 to shareholders. The dividend will be paid on or before 27 June 2003. Together with the interim
dividend of HK9.0 cents per share, the total dividend for the year will be HK17.0 cents. This represents a dividend
yield of approximately 15% based on the closing price of HK$1.12 per share as at 23 May 2003.
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Business Review

In fiscal 2003, we made significant strides towards becoming a stronger exhibition organizer. We acted aggressively
to expand our competitive advantages and deliver superior value to our customers, launching a wide range of new
services. As a premium exhibition organizer, we are committed to reflecting the qualities inherent in our corporate
identity — service and quality. Kenfair International is now much stronger, with a sound structure in place and a
greater depth of proven management commitment.
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October Shows

During the year, we completed our annual four-day October Shows from 18 — 21 October 2002. Heightening the
fair’s success, both the exhibitor and booth numbers reached historical highs, with over 3,000 exhibitors taking up
4,559 booths within every available area in the Hong Kong Convention and Exhibition Centre (“HKCEC"). The
October Shows also attracted a total of 58,405 buyers. The unqualified success of the October Shows is due to the
constant contact that we maintain with local, regional and international manufacturers and buyers, to keep abreast
of the latest industry developments and market trends. The event is also seen as a prime opportunity to achieve
yearlong business. The overwhelming response, as evidenced by the event’s increasing participation records, has
established the October Shows as the largest sourcing platform for toys, gifts, premium and household industries in
Asia. This fact together with the event’s quality — in terms of services provided and participants — has also endorsed it
on the list of “Approved Events” drawn up by the Union des Foires Internationales.

Despite the current difficult market environment, all booths were already fully booked by late November 2002
for the events in the 2003 with most of the bookings being made upon the closing of the 2002 October Shows.
Encouragingly, the high repeat ratio of 90% of the exhibitors received after the event against last year’s 70% proves
that our October Shows provide vast business opportunities for exhibitors. Since the venue’s utilization ratio is
already fully saturated, we are unable to satisfy the further 1,000 companies who are on the waiting list. Thus, we
are planning to split the October Shows into two separate events held over consecutive periods in 2004 to cater for
the ever-increasing demand.
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The 3rd Asia Expo took place in London, concluding on 10 February 2003 to record yet another year of success. In
view of our focused Asian theme and wide business scope, there were 930 booths with 851 Asian manufacturers
participating in the event. Additionally, the event also attracted 12,223 international buyers seeking quality Asian
products. The significant increase in the number of participants is a clear indication that Asia Expo is growing in
scale and scope with established recognition and a strong reputation in Europe. In its third year, Asia Expo has
become an international event, and the largest event of its kind in London, boasting top participant quality.

Looking forward, we anticipate that Asia Expo will be able to cater for more Asian exhibitors by enlarging the exhibition
floor area for the set up of over 1,000 booths next year. As at the report date, over 700 exhibitors have already
confirmed their participation in the Asia Expo 2004, with an encouraging repeat ratio of 70% against last year. The
expansion for the show next year is attributable to active participation from Korea, the Philippines, Thailand, Hong
Kong and the PRC taking up more space, demonstrating our shows’ sound foundations in the industry.

ECREENEEEBEAN D AERAET YR EE=F A +HRRER AN AT ER B EE X EAN D NEESSERASS I RDNED
REOMEHM - BHEESHRE2223FAREREBRBEED /Jﬂﬁﬁuu°gﬂﬂk%ﬁl%ﬁliﬁ&EREE/Jﬂfﬁﬁeﬁffﬁ&%EEIET\ﬁﬁ}Eﬁ'ﬂtEH@E‘a;‘dﬂﬁﬂE
Ll%lﬁlﬁﬁtﬂzuﬁﬁgﬂwk)\%_@fﬁﬂ DHNEESEAA-HEKREE ZRB2RFANERE  BEDNEESHINARBFAERERAAERY
RES -

REARR  BERMEENRESHLERE  TREEB1,000EH Y AHTNEESTARESTNED - BERSEA L BB700E2RHCHR
B m2004FE N EES - EE%EEZZE.—J E70% BEH - FEE - ZEH FEARTEREERSE BEIESHEL REDNEESERTACEE

BRNER -

GROWTH OF BUYERS ATTENDANCE
ASERERER

SIA 23(P0

LONDON
E5 O 18 EE

No. of Buyers
BEXRHA
18,000 —

15,000 —

*12,223

1200508 10,306

9,000 —
6,623

6,000 [—

3,000 —

Year
2001 2002 2003 F15

0

* Certified by ExhibitAudit Co. * #ZExhibitAudit Co. & B

GROWTH OF BOOTHS
BB RER

No. of Booths
BUEA
1,200 —
1,000 —
800 [—
600 — 500
400 [—

200 [—

Year
2001 2002 2003 FH

0

ZE3=# 4% Annual Report 2003



