To build a strong platform for long-term growth, we have introduced a number of
measures to enrich our exhibition quality. During the year, we published a trade
magazine, MegAsia, which first appeared at the October Shows 2002. The magazine
is preliminarily published on a bi-annual basis. The publication covers the most
updated industry trends in toys, gifts, premium and household products, in association
with exhibition information, product promotion and company interviews. It is currently
available at the Group’s two major exhibitions, the October Shows in'Hong Kong and
February’s Asia Expo in London, as well as at other major trade shows with a similar
product theme. Acclaimed by both manufacturers and international buyers as an
encyclopedia of the industry, the Group is considering the possibility of launching
more frequent issues in the years ahead.

Since the inaugural launch of MegAsia, there have been strong signs indicating that
this strategic move is producing desired results. It has secured 372 and 205 advertising
bookings for the October and February issues respectively. Apart from the printing
process, all the operation and logistic including design are handled by internal
departments. Thus, it is able to generate lucrative returns and create additional
revenue streams for the Group. MegAsia’s success has once again proven the Group’s vision and leading business
strategies, together with our ability to utilize our comprehensive database.
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‘Kenfair Travel Limited

To enhance our exhibition travel service profile, we separated the travel & logistics team from our existing Customer
Service Department to establish a new executive arm specializing in travel services, Kenfair Travel Limited
(“Kenfair Travel”).

Kenfair Travel is established to provide comprehensive exhibition related travel packages to both regional
manufacturers and international buyers, both in the domestic and overseas markets. In addition,

it arranged business travel services for its customers who come to Hong Kong to attend
conferences, corporate meetings or business leisure. In 2003, Kenfair Travel
obtained its travel license, and will be able to handle travel services for
customers for the coming Kenfair Asian expo in Las Vegas, creating
a further revenue stream for the Group in the years ahead.

&/ Kenfair Travel Limited
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Kenfair.com

The revamped kenfair.com was successfully launched on 18 October 2002 during the Group’s October Shows,
marking the new era of Kenfair International to serve its exhibitors and global buyers beyond the exhibition halls and
the limitation of time. Over 750 buyers and suppliers immediately signed up for membership during the show period
after viewing the innovative and practical features of the new portal. Up to fiscal year-end 31 March 2003, membership
has grown beyond 5,000 in only 5 and a half months since its
launch. These encouraging results have testified the promising

potential of this new value-added business for the Group and AR L T3
the practical benefits for both global buyers and suppliers.
Also, the overall operating cost for this portal is remarkably £
S . . . ~r %
minimized by leveraging on the technological infrastructure S T —
and staff resources of our Group’s existing IT Department. Jvmhi | % 3 B Lt
= -~ [
kenfair.com has effectively boosted the participation interest L"Eﬂﬁ'—: y )
. . oM. ", W Sl Tl iy
in our trade shows among prospective exhibitors and buyers -
= - & Toamn
through its online broadcast of the Group’s updated show [ LT el S Tha Foonl Folng n :
and exhibitors’ information. The strong outreach capability of O et

the portal has considerably augmented the Group’s core trade
show business and its worldwide reach.

In the coming years, we will infuse a dynamic localization

strategy for kenfair.com. The initiated plan is proposed for deployment first in Beijing, the PRC this year and to be
followed in the future by other countries like Taiwan, Thailand, Korea, etc. We expect to see an exponential growth in
kenfair.com membership as a result of this pro-active strategy and the increased number of new exhibition projects.

kenfair.com is on the track to become the premier eCommerce platform serving as a seamless cyber product
showcase and resource centre for exhibitors and global buyers. We are confident that the portal will generate
substantial revenues for the Group in the coming year.

Kenfair.com

2 #WkenfaircomERIR-ZZ-F+ATNBNTRNRESREREL  EREFERERTREESEUNRFIZEERHNBERT - £—
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ZHREE BT EBkenfair.comMEE AHEEHLF ©
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[Foundations for future growth

Driven by our strategy for sustainable growth, we are heading in dual directions:

* Developing new shows with new themes and at new locations
* Grasping opportunities arising in the PRC

RERE WK%

EBREEERNEREDT  RNCHEMEERESR

s REWHARANTIERES
o MEBENEEHEHE

Developing new shows with new themes and at new locations

[Kenfair Asian expo - United States

To enhance our industry leadership and cement customer loyalty, we are sharpening our focus in organizing
international events beyond Asia by assisting Asian manufacturers to explore new opportunities overseas. To cater for
the enormous demand for an international trade fair with an Asian-focus in the United States (“U.S.”) and replicate
our success in London, we are organizing the first Kenfair Asian expo, exclusively on an Asian product theme,
from 13-15 August 2003 at the brand new Mandalay Bay Convention Centre, the largest exhibition venue in Las
Vegas. Well-served by a wide range of world-class hotels and highly sophisticated business facilities, Las Vegas has
established itself as a premier exhibition and convention destination in the U.S. for important trade shows, attracting
quality buyers from across the country and from neighboring countries.

The recent outbreak of the Severe Acute Respiratory Symptom (“SARS”) has adversely affected the exhibition industry,
with many overseas buyers choosing to stay at home instead of taking frequent business trips. Most of the region’s
small and medium enterprises (“SMEs”) have thus confronted severe loss or difficulties. As a leading industry player,
and to replicate the success of our London Asia Expo, which takes an innovative approach in bringing Asian toy, gift,
premium and household product manufacturers to volume buyers in the U.S.. The event will use every opportunity to
facilitate and revive inter-regional trading activities. We expect this event to further extend our market reach in the
U.S., while also adding further impetus to our revenue growth.
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'ASIANA - Hong Kong

As a pioneer in the exhibition industry, we are committed to
diversifying our exhibition themes. The voice from our Thailand
and the PRC consultants presented us the niche market for high-
end product trade shows. In view of the overwhelming response
received in our feasibility studies, we decided to launch the first
regional high-end products show — ASIANA - on 29-31 October
2003 at HKCEC. This new fair will provide a unique opportunity
exclusively for Asian manufacturers of the finest and most
innovative products to showcase their high-end merchandise, for
overseas buyers from luxury department stores etc. We expected
the event to include 1,200 booths. As at the report date, over
60% of the booths had been secured. We are confident that full
bookings can be achieved.

Typically trade exhibitions cater for general and volume buyers. However, ASIANA is targeting the apex of the
pyramid in the toys, gifts and household products industries. This will enable ASIANA to stand out from the crowd, as
there are no other high-end shows focusing on Asian products around Asia. This innovative event will be themed for
toys, gifts, premium and household products. To portray ASIANA as a design-led and high-end Asian

products show, Kenfair International will differentiate the exhibition hall design

and product displays, and all the exhibitors and product
portfolios will be meticulously scanned and
selected. For instance, no general
merchandise trading firm can
participate as an exhibitor, and
the exhibited products will be
limited to product series. There
will be a unique “Designers
Corner” displaying exclusive,
outstanding and modern Asian
designs and products while the
booths will be decorated with
elegant designs to match
product themes and exhibitor
origins.

Kenfair International is one of the very few with the vision and ability to tap into this niche market, as we are backed
by our strong business foundations, widespread experience and expertise, and huge database which will ensure the
event’s success. We believe that ASIANA will create a breakthrough in exhibition development in the region.
Organizing this high-end trade fair will greatly substantiate the Group’s leading edge, enabling us to stay ahead in
the exhibition industry by covering different tiers of buyers.

FRAREENEE  AMBOIZACRESZE - RARTENBEEARNAMIRSKBERBERLMBET S 2B - ERTTHERRBRERNBETRLE
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[Asian'Gems and Jewellery Show - Thailand

Kenfair International is looking forward to organizing the Asian Gems and Jewellery Show in Bangkok, Thailand,
in 2004. Capitalizing on the city’s dynamic role as the region’s strategic hub for the manufacturing and export of
treated gem stones and finished jewellery, the show is expected to draw a large number of overseas buyers from
Europe, the U.S. and Asia. Final stage negotiations are underway and our Thai consultant has sent the preliminary
proposal to relevant parties and associations in Thailand for further liaison.
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[Grasping opportunities arising in the PRC

Emerging as a global manufacturing base, the PRC is an ideal platform for organizing trade fairs. Riding on the
flourishing economy and improving infrastructure facilities in the PRC and coupled with the opening up of many of its
policies following its accession to the WTO, open inter-regional trading is expected to become more prevalent in the
PRC. Aiming to capture the rising demand for internationally recognized and world-standard exhibitions and trade
fairs, Kenfair International is planning to launch an exhibition with a toys, gifts, premium and household products
theme in Beijing, the PRC. We are going to enter into an agreement with a leading corporation in the PRC to kick off
our penetration in the PRC exhibition market in due course. During the review year, with the acquisition of rights to
access a professional and comprehensive business directory — Imperial Guide together with our vast database of over
400,000 buyers accumulating over the years, we are confident that we are poised to benefit from this strategic move
to the PRC market which will generate promising returns for the Group in the future. The license for organizing
exhibitions in the territory is under progress, and it is expected to be granted within 2003. Upon obtaining the
related license, our first trade show will be launched in 2004. We are exploring new exhibition themes in addition to
our long history in toys, gifts, premium and household products.
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Corporate Governance

Kenfair International believes that good corporate governance is crucial to achieving business success. As such we
fully support the Code of Best Practice which is set out in Appendix 14 of the Rules Governing the Listing of Securities
on The Stock Exchange of Hong Kong Limited, and other recommended measures to strengthen corporate governance.
While rules and regulations are essential, the full measure of corporate credibility resides within the values of a
company and its leaders. Kenfair International continues to benefit from the governance, counsel and guidance of
our directors. All executive directors are responsible for the day-to-day management of the Group’s operations.
Regular meetings with senior management are held to communicate and formulate the Group’s overall strategies
and corporate policies. Despite this, the Board of Directors remains alert to any and every situation that could affect
the Group’s finances and shareholder interests. As such, the Group is committed to improving its overall transparency
to the public.

To adhere to our constant financial policies, our Audit Committee meets regularly to review the completeness,
accuracy and fairness of the Group’s financial statements and to take the nature and scope of internal and external
audit reviews into account.
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Human Resources

As of today, the Group had 96 and 8 staff serving its operations in Hong Kong and the PRC respectively. Group
employees are remunerated in accordance with their work performance, experience and prevailing industry practices.
The Group also participates in a retirement benefit scheme for staff in Hong Kong and the PRC. Since 10 April 2002,
the Group has adopted a share option scheme, under which the Board of Directors at its discretion may grant
options to the Group’s employees. No option had been granted up to 26 May 2003.

ANER

BESH FEEDFREBERTERBIERSEET - A5EREREEZEHRE BE - RRRANTSERELME - kb XAEBTREE
FAETRERAERFE AT -_FONATHE  AEERMNERE EZETONEIRERE -BE-ZE=FHA-1TBL  FEEYL
ERBFEARHETHERE -

Liquidity and Financial Resources

As at 31 March 2003, the Group’s cash and bank balances were approximately HK$51 million, compared with last
year’'s approximately HK$21 million. The Group had bank borrowings of approximately HK$9,326,000 as at 31
March 2003. The Group’s financial position as at 31 March 2003 was satisfactory with a current ratio of 1.62 (2002:
0.94) and a gearing ratio (total debts to total assets) of 6% (2002: 13%). Both the Group and the Company had no
significant contingent liabilities as at the balance sheet date (2002: Nil). The Group’s cash balances are mainly
denominated in Hong Kong and United States dollars, while borrowings are mainly denominated in Hong Kong
dollars. The Group does not have any significant exposure to foreign exchange fluctuations.
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Conclusion

Whilst 2003 can be expected to be another challenging year, our businesses are strongly placed and show excellent
momentum. Over the past few years, we have demonstrated that we can deliver satisfactory growth in revenue, and
cash generation despite a tough economic environment. We expect to continue delivering promising results in the
years ahead.

In view of the outbreak of SARS, various overseas organizers have imposed restrictions on local exhibitors, creating
an unfair environment to both Asian exhibitors and international buyers. Being a Hong Kong-based trade fair
organizer, Kenfair International is fully committed to providing business opportunities for the thousands of local and
regional SMEs being affected as we are the sole organizer and have full control on the operations of our exhibitions,
guaranteeing a fair exhibition environment for Asian manufacturers and international buyers. To this end, we are
highly aware and fully committed to the need both for the venue’s absolute cleanliness and personal hygiene. As
much we can ensure the health of everyone visiting our events, as well as providing a safe marketplace for buyers
and exhibitors.

As a responsible fair organizer, hygiene is our utmost concern. With regard to the food industry nature, we are
considering the postponement of 2003 Asian Food Fair due to the outbreak of SARS. However, this will not affect our
existing show with the themes of toys, gifts, premium and household items. As usual, we will keep on monitoring the
market condition and reviewing the plan, grasping the every opportunity which will benefit the Group.

With our strong business, clear strategy, well motivated and experienced management team, and relentless commitment
to implementing our objectives, we see significant opportunities for growth and have a pipeline of initiatives on
which we can deliver. We have great confidence in Kenfair International’s future success.
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Finally, 1 would like to take this opportunity to pay special tribute to the extraordinary efforts and commitment again
shown by our staff last year. Much has been achieved despite the extremely challenging business environment as we
continue to push forward with our many developments and initiatives. The Board of Directors join me in thanking all
at Kenfair International for their outstanding contributions, persistence and fellowship that have played such a major
part in achieving our objectives in 2002.

=
Cheung Shui Kwai

Managing Director

Hong Kong, 26 May 2003
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