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Dear Shareholders,

In the first half of fiscal 2004, Kenfair International (Holdings) Limited
(“Kenfair International” or together with its subsidiaries, the “Group”)
experienced a rewarding growth despite the sudden outbreak of
the Severe Acute Respiratory Syndrome (“SARS”) throughout the

Asian region in mid March 2003.

Our record financial results demonstrate our ability to overcome the
challenging and volatile conditions in the exhibition industry, which

was badly hit by the SARS outbreak.

Our success also reflects our commitment to our vision, strongly
established business, world-class exhibition services for both buyers
and manufacturers, and the diverse scale and scope our valued
customers have come to expect from Kenfair International.

Industry Overview

With the SARS outbreak in March, the economy and in particularly,
the exhibition industry, bore the brunt of the disease. Many major
trade shows and exhibitions recorded a sharp drop in the number

of participants while others even had to be rescheduled.
Chairman

Mr. |p Ki Cheung Exhibitors therefore suffered from order losses worth millions of
I dollars. International buyers also fell behind their purchasing seasons
= and failed to meet necessary stock demand.
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Thankfully, the “dark ages” came to an end when the World Health Organization lifted the travel advisory to Hong Kong and
Guangdong Province in May. Stores across the world then urgently stocked up for their Christmas sales.

The prompt economic recovery after the crisis proved that SARS had not ruined the industry or the region. Hong Kong
continues to be the best Asian city to do business and the “Capital of Exhibitions” with exhibitions and conferences enjoying
renewed international interest.
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Kenfair International

Committed to developing and managing top quality trade events, at Kenfair International, we diversified the scope of our
events through geographical location and exhibition theme, both domestically and internationally.

Kenfair Asian expo (Las Vegas, the United States)

To further extend our global market reach, we replicated the successful Asia Expo, which marks its third anniversary since
2001, in Las Vegas, the United States (“U.S.”) in August 2003 attracting potential buyers from the Americas. As the first
overseas trade fair for Asian-focused toys, gifts, premium and household products organized by a private exhibition organizer
after the SARS outbreak, the show recorded an encouraging number of 404 exhibitors and visitor attendance of 6,698.

October Shows (Hong Kong)

Domestically, our annual highlight and mega event, the 12th Hong Kong International Toys & Gifts Show and 11th Asian Gifts
Premium & Household Products Show (together the “October Shows”) saw a 3.4 percent increase in buyer attendance at
60,417. As one of the most important merchandising events on the global event calendar, the October Shows were the largest
exhibition event taken place in Asia after the SARS crisis.

ASIANA (Hong Kong)

We also launched a new exhibition concept, ASIANA, which is the first of its kind in the region and exclusively held in Hong
Kong. The exhibit products came from Asian manufacturers catering primarily to merchandisers from luxury department stores
in Europe and America. The event provided the ideal supporting for these merchandisers who eagerly look for high-end
products in upscale trade shows.
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Once again, our exhibition business exceeded our expectations and our turnover up to 31 October 2003 is now approaching

HK$199 million.

Increased recognition in the exhibition industry has enhanced our confidence in expanding our geographical exposure and
diversifying our exhibition theme. In October, we were pleased to announce plans to launch two new public shows in 2004,

one in Hong Kong and one in Shanghai. Looking forward, we see great promise in our business investments.
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Appreciation

On behalf of the Board of Directors, | would like to take this good opportunity to express my gratitude to our customers,
suppliers and shareholders for their continuous support. | would like to thank all our staff for their dedication and contribution
to our business success. With ongoing optimism, | am looking forward to fulfilling a major part of both the vision and potential
of Kenfair International in the coming year.

AT
Ip Ki Cheung
Chairman
Hong Kong, 8 December 2003
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