Kenfair Asian expo (Las Vegas, the United States) B
Between 13 and 15 August 2003, we launched another overseas trade show, the first / \‘~

Kenfair Asian expo at the Mandalay Bay Convention Center, which is one of the largest

and most up-to-date exhibition venues in Las Vegas, the U.S.. The three-day event drew Astan expo

~

Since the U.S. is an important market for many Asian manufacturers, we are confident that, with

6,698 volume buyers and 404 Asian manufacturers who took up 428 booths.

the overwhelming attendance and the event’s success, we have tapped into the exhibition market in
the U.S.. To create more business opportunities, we are planning to increase the number of booths to 700 stands. It is also
expected that Kenfair Asian expo will contribute revenue to the Group.
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ASIANA (Hong Kong)

As a vanguard in the exhibition industry, we are committed to diversifying our
exhibition theme to explore more new platforms for Asian manufacturers to achieve
business opportunities. Between 29 and 31 October 2003, we launched our first
regional high-end products show, ASIANA at the HKCEC. 777 Asian manufacturers

of the finest and most innovative products showcased their high-end merchandise

to overseas buyers from luxury department stores, who represent the apex of the

merchandising pyramid. This brand new event attracted 914 booths and 11,815
buyers.
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P18 PR
Organizing this up-market trade fair will greatly substantiate the Group’s :
leading edge and create one more income stream to the Group. i
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MegAsia

For the long-term business growth and to upgrade our exhibition services, we

launched a trade magazine, MegAsia in October 2002. This bi-annual publication
is issued every February and October. Besides suppliers’ product advertisements,

MegAsia also covers updated industry news in toys, gifts, premium and household
products industries, product trends, trade show information and in-depth company
interviews, etc.

During the Review Period, we also published a special edition in June supplementing
the normal frequency by providing the latest market and product information for

mdnufcctu rers and buyers.

To make MegAsia the best promotional medium for local SMEs and Asian
manufacturers, the Group sends copies to selected target buyers in the Group’s

database; we have also made the magazine widely available at all the Group’s
major exhibitions and other major international trade shows where we are exhibitor.

MegAsia
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Since its debut, MegAsia has generated overwhelming advertising responses. The current issue of Vol. Oct/2003 attracted a
record number of 520 advertising pages, a 40 percent increase when compared to the Oct/2002 issue. lts success not only
creates a new stream of income bringing the Group rewarding returns, it also highlights the Group’s visionary business

strategy and our ability to fully utilize our resources.

MegAsia is recognized as an encyclopedia in the exhibition industry and the Group is considering increasing publication

frequencies for the magazine in the years ahead.
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Kenfair Travel Limited

Kenfair Travel Limited (“Kenfair Travel”), which was previously the travel ‘_@ Kenfall‘ s e| lim fed
\' mi

& logistics team of the Customer Services Department, is now a subsidiary
{A subsidiary of Kenfair International (Holdings) Limited}

of Kenfair International.

Sharing the Group’s mission to provide value-added exhibition service support to privileged customers, Kenfair Travel offers
comprehensive travel services such as hotel accommodation, transportation, ticketing and tour organization to regional
manufacturers, international buyers and visitors coming to Hong Kong to attend conferences, corporate meetings, or simply for

business leisure.

Catering for every need of our local and overseas customers, Kenfair Travel successfully obtained a Travel Licence in 2003. In
August 2003, Kenfair Travel provided a wide spectrum of travel services to the exhibitors and buyers of Kenfair Asian expo.

In October 2003, Kenfair Travel also provided hotel booking service to buyers and exhibitors attending the October Shows.

Kenfair Travel not only broadens the Group’s business scope, but also creates a new revenue stream to the Group.
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