Kenfair.com

During the Review Period, the revamped Kenfair.com continued to deliver
highly integrated and value-added services to supplement the Group's

core exhibition business. We have augmented newly designed web pages

for our new trade shows, Kenfair Asian expo and ASIANA as well as
vitalized the web page presentations of all our trade fairs. The portal’s
powerful global outreach capability has considerably secured the increasing participation of Asian suppliers and buyers

around the world.

Kenfair.com has successfully established itself as an effective virtual product showcase. Membership has soared to over 8,000
since its debut in October 2002. Most noteworthy is the influx of about 300 “Big Buyer” members (those with annual sales over
US$50 million) testifying the essential position of Kenfair.com amongst global buyers and manufacturers.

To assist buyers and suppliers in identifying their potential business partners, we have introduced the “Instant Inquiry” function
to stimulate spontaneous communication between them. Additionally, our new “Worldwide Trade Show Calendar” provides

comprehensive information of global trade shows for toys, gifts, premium and household products industries.

Recently, we have just implemented our localization initiative for Kenfair.com in Beijing, the People’s Republic of China (the
“PRC”). With this dynamic strategy, we are expecting an exponential growth of membership and revenue. We strongly believe

that Kenfair.com is on the right track to becoming the premier eCommerce platform for trade buyers and sellers in the region.

Kenfair.com
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Outlook

In the coming year, Kenfair International will continue to diversify its exhibition theme of local trade fair and introduce its

exhibition to other giant markets such as the PRC.
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Golden Week Retail Exhibition (Hong Kong)
After the visa relaxation for mainlanders in several cities in the PRC, many individual tourists have visited Hong Kong in the
past few months, which thus boosted the tourism industry. At the same time, they have become a new group of target

consumers in the retailing sector.

To provide our exhibitors with a platform to reach this new target group, Kenfair International will launch a new Golden Week
Retail Exhibition in May 2004 extending its capability in holding both trade fairs and public shows.

In this new public show, jewellery products, Chinese herbal medicines, electronic goods and residential properties of respectful

suppliers will be on display enabling visitors to shop all these products under one roof.

To attract more mainland Chinese visitors to the exhibition, the Group is now liaising with travel agents in the PRC for the
relevant promotions and publicity. To make the show more attractive, the Group will add a series of entertainment programs
and lucky draws to this public show. The number of booths is expected to reach 1,000 while a visitor count of 200,000 is

expected.
With our vision, strong business foundations and experienced professional team, we are going to introduce more trade fairs

and public shows. The Group also believes the Golden Week Retail Exhibition will not only take Kenfair International into a

new era, but it will turn up a new page in the local exhibition industry.
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Grasping golden new opportunities in the PRC
Capitalizing its lower operation costs in the PRC, the country is now widely recognized as a global manufacturing base.
Together with its accession to the World Trade Organization, there are more overseas buyers visiting the PRC to search for

value-for-money products, which in hence creates more open inter-regional trade opportunities.

On 29 June 2003, the Mainland and Hong Kong Closer Economic Partnership Arrangement (“CEPA”) brought the exhibition
industry good news. Under CEPA, Hong Kong exhibition service suppliers, in the form of wholly-owned operations, are
allowed to provide convention and exhibition services in the PRC. These developments will not only foster significant economic

growth in the PRC but also boost market demand for world-standard exhibitions and trade shows.

To capture these golden opportunities in the PRC, Kenfair International has been expanding the Group’s world-class exhibition
business to two important cities in the PRC — Shanghai and Beijing. We believe we will be holding more trade fairs and public
shows in the PRC.
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International Ladies’” Products Expo (Shanghai)
Shanghai, which successfully hosts large-scale international conventions and exhibitions, will be the host city for the 2010
World Expo. The 2010 World Expo will not only bring promising returns for Shanghai but also enhance its role as an

international metropolis for conventions and exhibitions.

As a pioneer in the exhibition industry, Kenfair International will be launching its first event, International Ladies’ Products
Expo in Shanghai. The event will be held in August 2004 at the Shanghai New International Exhibition Centre. As at the report
date, the number of booths is expected to reach 500. Products on display will include ladies’ products such as cosmetic
products, skin care products, hair & manicure products and health-care products, etc. The event will welcome both trade

visitors and the general public.
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The Exhibition Business (Beijing)

Besides Shanghai, Kenfair International is going to grasp the opportunities arising from the open up of the exhibition market in
Beijing. | am pleased to announce that Kenfair International has successfully entered into an agreement with Citic Trust &

Investment Co., Ltd. in the PRC to expand our exhibition business in Beijing.
To get well prepared for our first trade show focusing on the product theme of toys, gifts, premium and household products,
our professional team of 8 staff in Beijing, has been actively engaging in intensive market research and collecting updated
market information.

Data collection for both buyers and manufacturers in the PRC and a feasibility study are also underway.

In the next few years, Kenfair International plans to explore more new exhibition themes such as a Travel Show in the PRC.
tRRERRE

BRLEs BREBRTERLRTERRERREETEMTROEAEE - FARASEH
EECHDEERNTEERAREARECATRTSFHE  MREEREXKELR

: _'IE-III — i
N WS

e |
RATREY2RTINNG
ﬁ KRR EMANARS .

BREE-—MUALGA BR BRRIEAREARSIEAN  SEELRHN8EER
AEBREBEETHSMERERNEETF  UMARHEE MEARREENEZRED
ERERBEENH R IR EERET -

BRERAARRERAESHNRETE  NETEHERKERES -

Asian Gems and Jewellery Show (Bangkok, Thailand)

Kenfair International is eager to explore business opportunities anywhere and anytime. As Thailand is the region’s hub for the
manufacturing and export of gems and jewellery, Kenfair International plans to launch the Asian Gems and Jewellery Show in
Bangkok, Thailand in 2004. The show is expected to attract thousands of overseas buyers from Europe, the U.S. and Asia.
Currently, negotiations for the show’s format and logistic arrangements are underway between Kenfair International and
relevant trade associations in Thailand. Meanwhile, we are now proceeding with the data collection and updating of market
information. As such, details of the show will be announced upon confirmation.
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Asian Food Fair (Hong Kong)

With the outbreak of SARS, we announced the pending of the Asian Food Fair, based upon our concerns for public hygiene
and food safety. Together with the concerns with regard to the possible return of SARS and other viral attack in late winter or

early spring, we are deeply studying the feasibility of organizing such a food fair for trade visitors.
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Liquidity and Financial Resources
The Group finances its operations with internally generated cash flows. As at 30 September 2003, the Group had cash, bank

balances and fixed deposits of approximately HK$71 million. 6,000,000 new shares of Kenfair International was issued on 1
August 2003 to raise approximately HK$6.6 million for general working capital. Approximately HK$24 million was raised via
the placement of 43,160,000 warrants on 19 October 2003. Fund raised will be used to explore and develop new trade
shows in Asia, either of new exhibition themes or new locations; to expand the size of the existing trade shows and general

working capital.

The Group’s bank borrowings at 30 September 2003 amounted to approximately HK$9.054 million, which were secured
mainly by legal charges on certain fixed assets owned by the Group. The gearing ratio of the Group at 30 September 2003,
calculated as the ratio of total debts to total assets, was approximately 4.1 percent. Net current liabilities at 30 September
2003 were approximately HK$10.614 million and the current ratio was maintained at a healthy level of approximately 93
percent.
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Employment, Training and Development
As at 30 September 2003, the Group had a total of 99 employees, 93 are based in Hong Kong and 6 are stationed in

Shanghai, the PRC. The Group’s employees are remunerated in accordance with their experience, performance and prevailing
industry practices.

The Group also has retirement benefit schemes for staff in both Hong Kong and the PRC. Since 10 April 2002, the Group has
also adopted a share option scheme. The Board of Directors, at its discretion may grant options to employees of the Group. No

option had been granted up to the date of this report.
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Conclusion

With our strongly established business, clear strategy, well-motivated and experienced management team, and relentless
commitment to our objectives, we see significant opportunities for growth and we have every confidence in Kenfair International’s
future success.

Finally, | would like to take this opportunity to pay special tribute to our staff for their extraordinary efforts and commitment. |
am also delighted to see that all our staff is actively pursuing improvements in all our exhibition services. The improved

services will further enhance our recognition in the industry, both domestically and internationally.

On behalf of the Board of Directors, | would like to thank everyone at Kenfair International for their outstanding contribution,

persistence and fellowship that have played such a major part in achieving our objectives in 2003.

Cheung Shui Kwai

Managing Director

Hong Kong, 8 December 2003
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