Throughout the year, RoadShow’s growth and diversification

strategy was carried out in a prudent, focused manner.
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Following a severely depressed first half due to SARS,
business rebounded strongly for RoadShow and the Group

In the last six months due to improved market sentiment

and an upturn in consumer
confidence in both Hong Kong and
Mainland China.
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Throughout the year, RoadShow’s growth and diversification strategy was carried out in a
prudent, focused manner. In Mainland China, we expanded our presence and our joint
ventures achieved their revenue goals and made a contribution to profit. In 2002, our Mainland
China joint ventures contributed about 6% to our revenue stream. As at the end of 2003, this
grew to about 31% and we expect this growth trend to continue into 2004.

Despite the extremely challenging operating environment, RoadShow demonstrated that it
is a major factor in the highly competitive outdoor and electronic media sales market in the
Greater China Region. RoadShow’s MMOB business continued to realise its potential and to
create value for our shareholders.

In Hong Kong, by year-end 2003, 4,000 public transit vehicles had been equipped with the
MMOB system. This is in addition to bus body advertising and advertising spaces at passenger
shelters. In Mainland China, RoadShow has become multi-dimensional in its media sales
expanding beyond public transit vehicles.
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Results for the Year

For the year ended 31 December 2003, the Group reported total operating revenue of
HK$173.4 million, representing a slight increase over last year. Compared to a profit
attributable to shareholders of HK$55.0 million in 2002, the Group recorded a loss
attributable to shareholders in the amount of HK$37.0 million.

The year 2003 presented both challenges and opportunities. The first half of 2003
witnessed the continuation of the global economic downturn and a sluggish local
economy. However, both the global and local business environment experienced a
turnaround in the second half of 2003. As a result, the Group saw a rebound in its total
operating revenue in the second half of 2003, doubling over the carresponding period
of 2002.

Revenues from the media sales and management business operated in both Hong
Kong and Mainland China continue to be the principal revenue source of the Group,
with each accounting for approximately 59% and 31% respectively of the Group’s total
operating revenue for the year ended 31 December 2003.

Dividend

The Directors do not recommend the payment of a final dividend for the year ended
31 December 2003 (2002 : a final dividend of HK 2 cents per share].

Prospects
The outlook for Greater China is generally positive. This is anticipated to generate
increased advertising spending and create opportunities for our Group to prosper.
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While there is some concern about a reoccurrence of SARS, we are confident that
individuals and businesses are much better prepared to deal with it. In 2003, the disease
was completely unknown.

The Hong Kong tourism business received a boost with the signing of the CEPA that
included Mainland China lifting travel restrictions on individuals residing in eight
Guangdong cities, Shanghai and Beijing. This was subsequently expanded in early
2004 to all of Guangdong Province. After the travel restrictions are lifted for the whole
Guangdong Province, the potential individual tourists together with the Shanghai and
Beijing residents, can reach 100 million.

Also supporting tourism in Hong Kong will be the new Disneyland and the hosting of
the Association of Southeast Asian Nations games. In addition, economic growth will
be bolstered by the move to allow banks in Hong Kong to offer individual RMB deposit-
taking accounts, currency exchange, remittances and credit-card services effective
from February 2004. The International Monetary Fund projected that Hong Kong's real
GDP in 2004 will grow at around 4.5%-5% following an estimated growth of 3% for
2003. The outdoor advertising market and media sales business should benefit from
this anticipated economic growth.

In addition to China’s entry into the WTO, econamic growth will be fueled by the 2008
Olympic Games in Beijing, the 2010 World Expo in Shanghai, the new Guangzhou
International Airport opening in 2004 and the expansion of the Guangzhou Metro Rapid
Transit System.
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The Mainland market is immeasurably larger than Hong Kong, which is a mature
market. The cities of Beijing, Shanghai and Guangzhou are the engines for growth in
advertising expenditures.

Thus, Mainland China presents tremendous business opportunities for our joint
ventures. While new domestic and international competitors will be attracted by these
same prospects, RoadShow will have the edge with its innovative MMOB concept and
ability to provide full services to advertisers working with our joint venture partners.
Also, RoadShow's connections with the KMB Group are a definite advantage, adding
to our competitive edge in the Mainland China market.

Qverall, the improvement in the Hong Kong and Mainland China economies in the last
six months of the year was most encouraging.

Long Term Strategy

Our core strategy is to meet the needs and expectations of public transport operators
and advertisers and to continue to expand and diversify the business in the Greater
China region and other countries.

We will continue to seek opportunities to acquire or to invest in complementary
businesses or to establish joint ventures in the Mainland and further develop
RoadShow's regional network. We will also continue to diversify our operations to
increase our revenue base and operating efficiency.
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We will participate in the testing of GPS that will benefit KMB's bus operations and
enable RoadShow to provide real time information to our audience. We will not
implement a system, however, until our stringent specifications are met or exceeded.

We will continue to grow our base of advertisers seeking cost effective access to people
who are travelling to either earn money or spend it. We have a base of clients of about
700 in Hong Kong with a high percentage of repeat customers. We plan to continue an
aggressive business development programme to add to this base in 2004.

Qur aim is to provide value-added services to passengers and build our stakeholders’
understanding and confidence in the Group's long-term plans and development through
transparency, communication and performance.

Most public transit vehicle passengers appreciate the MMOB service according to
surveys, but a minority are critical of the service. Management continues to
communicate with these passengers and we have made adjustments in the operation,
such as lowering the audio volume or having zero volume in defined areas of vehicles.
We will continue to maintain a dialogue with those who are not happy with the service.
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Our People

The success of RoadShow is dependent on our experienced and professional staff.
The Board thanks our employees for their dedication and invaluable contributions to
the business during an extremely challenging year. We count on their support for the
continuing success of our new business in the future.

Directors

Many thanks go to the Audit Committee, chaired initially by Mr Norman Leung Nai
Pang, who resigned with effect from 1 August 2003, and subsequently by Mr Michael
Wong Yick-kam with Ms Carlye Wai-Ling Tsui and Mr Hui Ki On as members, for the
painstaking and professional work they have done during the year.

I would like to express my sincere appreciation and thanks to my fellow directors, in
particular the Group Managing Director, Ms Winnie J. Ng, for their support and
contributions towards the successful performance of the Group.

John CHAN Cho Chak
Chairman
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