With the renowned Vedan products, we can
now enjoy a meal of great quality and taste.
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At the heart of Vedan International’s business success is a group of core

products with widespread applications and strong brand recognition, one
of the Group’s most important and well-guarded assets. Its renowned
“Vedan"brand MSG, for example, is considered essential throughout the
food processing industries across Asia for its role in enhancing the

flavours of a range of foodstuffs,and
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Is MSG an unhealthy food?

This is a pure misconception.MSG is in fact a natural amino acid. Daily foods
such as tomato, cheese, mushroom and milk contain MSG. It is made from
the fermentation of materials containing glucose, like starch, molasses and
corn, with no added chemicals.On a dietary basis, it causes absolutely no
harm to the human body.In addition, MSG is endorsed by many international
institutions including the United States Food and Drug Administration, which
categorizes MSG as"Generally Recognized As Safe” (GRAS) and is in the same

category as sugar, salt and vinegar.

Why chose Vietnam as the major production base?

Vietnam is a suitable site in many aspects, including its supply of raw
materials, its economy and its geographical location. Vietnam is rich in
agricultural products,and can provide the Group with a stable and abundant
supply of raw materials. It is located in the heart of Asia and is undergoing
satisfactory economic development. It is also politically stable and the local
government is also very supportive of foreign investors.In addition, it shares
a very similar food and beverage culture with China, and is in itself a major
market for MSG in Asia.

What are the strategies for coping with the fluctuations in raw material
prices?

Cassava,molasses and industrial salts are the Group's key raw materials. Unlike
corn, which is an international commodity, cassava is a regional agricultural
product and is mass-produced in Vietnam. As such, the Group is able to
source this material entirely in Vietnam, avoiding global price fluctuations.
The Group is also planning to establish three additional production bases
this year, to further enhance the stability of our raw material supplies. As for
molasses, because of insufficient supply in Vietnam, a portion of our supply
still has to be imported. The Group’s strategy is to by-pass trading agents
and sign agreements with large-scale sugar plants in Vietnam directly whilst
entering into long-term agreements with international suppliers for
imported supplies.In addition, as the Group possesses large raw material
warehouses, it can stock up more materials when prices are low.This also
reduces the risk of price fluctuations in the market. For industrial salts, the
Group's strategy is to diversify its sourcing base from Vietnam. In the past,
the Group mainly relied on imports from Australia. Currently, the Group also
sources from India. What is more, the Group also switched from using

imported heavy oil to natural gas as energy source in its Vietnam plant.
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What is the relationship between the Group and Taiwan Vedan?

The Yang family is the major shareholder of both Vedan International and
Taiwan Vedan. In terms of business, the two companies operate
independently, possessing their own production facilities and focusing on
different markets. In 2003, the two companies signed a 25-year term

agreement to draw a clear line between their respective businesses.

What are the growth drivers for Vedan International in the future?

The Group aims to strike a balance between its short and mid-to-long term
development objectives.The reduction of energy costs,and the expanded
capacities for the production of MSG and starch-based products will facilitate
short-term growth for the Group. In the mid-to-long term, growth drivers
include expansion in the Southeast Asian and PRC markets; the synergies
from mergers,acquisitions and strategic alliances,and the benefits from new

product development.

How will the Group expand the PRC market?

Currently, the average annual consumption of MSG per head in the PRC is
around 600 grams, far below other Asian countries.To increase its MSG
production capacities in the PRC, the Group will acquire MSG manufacturers
with strong brand name but operating at low efficiency and low economies
of scale, or to form alliances with PRC manufacturers. At the same time, the
Group will enhance the“Vedan”brand name in the PRC to further penetrate

the consumer market.

What is your dividend policy?

The Group maintains a stable dividend policy. The Board will reserve 60% of
distributable profits for dividend payouts in 2004 and 2005. In the following
years, dividend payouts will range between 40% to 60%, depending on the

working capital requirements.

: What are your capital expenditure plans for 2004?

The Group's major capital expenditure plans in 2004 include:

® expansion of MSG production capacities: this will boost turnover and
will also enhance economies of scale

e expansion of cassava starch-based product capacities and establish
starch processing plants to enhance control over raw materials and
production costs

® expansion of capacities for specialty chemical products

®* implement merger and acquisition plans in the PRC market to
strengthen market penetration

® develop new products; enhance sales network and promote brand

awareness

Q : What do you see as the challenges in the next three years?

® expansion of the basic agricultural raw materials production base and
maintain its stable performance

® penetration of the PRC market to further raise market share

® Expansion of Southeast Asian markets

® development for new products

e further reduction in costs and sustain growth
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