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Chairman’s Statement

Dear Shareholders,

Although the market was disrupted by the outbreak of SARS in the first
half of 20083, the Group was able to maintain a healthy growth rate of
29% in turnover and 30% in net profit for the year under review. Basic
earnings per share of the Group was 21.9 HK cents.

In the first half of the year, the Group was facing the biggest challenge
ever. Still, we have remained committed to our long-term expansion
strategy. This paid off when SARS was over and the economy was
gradually improved. In the second half of the year, the Group’s
performance was really boosted when numerous individual travelers
started visiting Hong Kong in the third quarter. The turnover increased
by 35% compared to the first half of the year, which could hardly be
foreseen during SARS period.

Since our Group diversified into beauty services business in 2000,
solid foundation has been built. This business segment is the investment
to which we have committed for sustaining the growth of our Group in
the longer term. As the business has turned from loss to gain in 2003,
it is now well-placed to take advantage of the continually growing
market in Hong Kong as well as the huge untapped beauty services
market in PRC.

Future Prospect

The signing of the Closer Economic Partnership Arrangement (“CEPA”)
with the Mainland offered new opportunities for Hong Kong'’s servicing
sector. Though there will be no immediate effect of CEPA on the Group,
we still consider this arrangement has opened the door which was
tightly shut before. The market environment, like the existence of high
taxes and tariffs, is still not favorable for us to open retail outlets in
Mainland, but we are monitoring the progress of the development. Our
operation team is well trained and prepared. Should there be any new
arrangements or changes that allow the Group to overcome most of
the obstacles, we are ready to go into the China market in the most
efficient and effective manner.

Back to home, we will carry on our strategy in expanding the retail
network until the room to expand is greatly diminished several years
later. We anticipate that the pace of expansion in future will not be as
fast as in 2003 because the rental cost has increased after the market
sentiment has changed in the past several months.
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Chairman’s Statement (continued)
Future Prospect (continued)

To keep the momentum of profit growth, the Group will pursue ways to
extend our business horizontally and vertically, to create synergy
between different business segments, to maximize the return by
introducing more value-added services, and to utilize resources
effectively as much as possible.

Finally, on behalf of the board of directors, | would like to express my

gratitude to our management and staff for their hard work and dedication
throughout the year.

Ip Chun Heng, Wilson
Chairman

Hong Kong, 23 April 2004
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