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The general business outlook for the Group’s major divisions is expected to remain positive although
global business environment remains highly competitive. Rising material prices, the austerity
measures recently implemented in China and possible interest rate increases may have an impact on

the Group's businesses in the coming year.

The Group’s electronics and battery businesses are expected to continue to grow as demand for high-
tech electronic goods remains strong. GP Industries has moved in its newly constructed flagship
factory in Huizhou, China. This will greatly enhance its manufacturing capability to capture future
market growth. GP Batteries is set to aggressively expand its production of rechargeable batteries and
promote GP brand in Asia and Eastern Europe. For CIHL, most markets in Asia are expected to recover
further but price competition in certain markets such as Hong Kong, China and Singapore will remain

very keen. Lighthouse will continue to launch new products and further improve its performance.

After March 31, 2004, GP Industries increased its interest in CIHL from approximately 49% to
approximately 55%, making it a subsidiary of the Group. This further strengthens the Group’s

financial position and enhances its capability to capture new business opportunities.

This year marks the 40th Anniversary of the Group. Building on a solid milestone of achievements over
the past 40 years and looking into the future, we are dedicated to further strengthening our market
position in respective industries and maximizing the Group's profitability and shareholders’ value. To
achieve these goals, we will continue to invest in product development, technology, design and
marketing, brands and our people. We will also review our corporate structure in order to further

streamline and strengthen our financial position.



