RGO - BERER
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it Swimming Pool, The Sentosa Resort and Spa

The Group’s hotels faced an

M extremely challenging

business environment in the
first half of the 2003/2004
financial year on account of
the war in the Middle East and
the SARS outbreak, which
brought an unprecedented
decline in regional and global
travel volume, tourism trade,
and hotel occupancies and
spending. Fortunately, the
market rebounded more
strongly than expected in the
second half of the year.

Turnover and contribution

from the Group’s two hotels

increased over the previous year. Room yields recovered from the SARS period with

The Sukhothai maintaining its position as one of the top three performers in the Bangkok

market; and The Sentosa Resort
and Spa achieving substantial yield
growth, enabling it to reach a higher
competitive position in the Singapore
market. Food and beverage spending
at both hotels rose in line with the

improvement in occupancy.

Despite adverse market conditions
and newly opened competing
hotels, the Group’s highly
successful, The Sukhothai, was

nonetheless able to consolidate its
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position as the premier hotel for discerning travellers to Bangkok. This was the result of

the previous year’s Terrace Wing renovations and the launch of the La Scala restaurant,

backed by a continued commitment to focused marketing and increased leisure segment

amenities and offerings, as the hotel and its neighbourhood develop as destinations in

their own right.
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The previous year’s
rebranding and
substantial upgrade of
i The Sentosa Resort
8 and Spa, including the
launch of The Cliff
restaurant and the
creation of the Spa
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Botanica garden spa,
- proved successful. The
resort continues to
solidify its position as the
premier off-site meeting

The Cliff RE2004FEH R EXRESRBRIR A FEREHNERE] and leisure destination
EERNFERNEELES(E R & BIER € The cliff was awarded "New Restaurant of the Year", World Gourmet Summit Awards of Excellence 2004 in Singapore, which will
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The Group’s hospitality business continued to win regional and international acclaims,
attesting to the strength of management. The Sukhothai was ranked the 8th in Asia for
Overseas Leisure Hotels and the 10th for Overseas Business Hotels in the Conde Nast

2003 Readers’ Travel Awards. The Sukhothai was also recognised as

j?{:*ffmr?)’oorus./ . . . . . .
e the best business hotel in Thailand by Business Asia Magazine. The
S ’i-i‘;pn?)looms/ Sentosa Resort and Spa’s new signature restaurant, The Cliff, was
AR RN S awarded Best Ambience (Western) in Wine & Dine’s Top Restaurants 2004

Landscape Garden Design Competition
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. Guide and praised as the “New Restaurant of the Year” in the prestigious
Spa Botanica Pte Ltd

b R A preNGE Winner World Gourmet Summit

Singapore Blooms, Singapore Flower and Garden Show 2007 — (Opan Categony)
SPA BOTANICA Awards of Excellence
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Singapore.

Spa Botanica, The Sentosa Resort and Spa
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. The Pavilion, The Sentosa Resort and Spa

The Group is continuing with renovation programs and development initiatives at both
hotels on a prudent and focused basis to ensure they continue to grow in regional and

international stature and increase its contribution to the Group.

At The Sukhothai, the Group increased its commitment in the development site behind
the hotel so that a more integrated program of facilities can be developed. We will draw
on the strength of The Sukhothai brand to offer more facilities to the market and provide
for expansion of the existing facilities, in order to enlarge its contribution base to the

Group over the medium term.

A phased room renovation k

program will begin later in 2004 |
at The Sentosa Resort and Spa
in order to strengthen and solidify
its position in the market. Spa
Botanica will build on management
expertise developed during the
year and continue to evaluate :
management opportunities

outside the Group.

ikt Swimming Pool, Spa Botanica

Following the completion of refurbishment in the previous year, the Group’s deluxe Siri
Sathorn serviced residence in Bangkok was able to achieve positive growth in turnover
and contribution during the year. Performance is expected to remain positive in the
2004/2005 financial year, while we will continue to monitor strategic opportunities for

the residence.

Overall, the outlook for the coming year is positive and the contribution from the
hospitality business is expected to increase. Nonetheless, the Group will continue to
monitor travel and tourism trade fundamentals amidst continuing uncertainty globally.
The Group will also ensure that hospitality provides synergy and value to the Group’s
core property development business, and evaluate opportunities to leverage

management expertise developed and expand the hospitality business itself.




