DIRECTORS, SENIOR MANAGEMENT PROFILES
MAJOR DEPARTMENTS &% - e EBER X EHMEN

Executive Directors

Mr. IP Ki Cheung, aged 47, founded the Group in 1991. Mr. Ip was appointed as Director on 16 January 2002. As the Chairman of the
Company, he is responsible for the overall strategic planning and development of the Group. He has over 20-year experience in the plastic
products and trade fair industries. Mr. Ip is the Chairman of the Hong Kong and Kowloon Plastic Products Merchants United Association
since March 2002. Graduated from Concordia University in Canada, Mr. Ip holds a bachelor’s degree in Commerce.

Mr. CHEUNG Shui Kwai, aged 46, is the Managing Director of the Company. Having joined the Group in 1991, Mr. Cheung was appointed
as Director on 16 January 2002. With over 14-year experience in the trade fair industry, Mr. Cheung is now responsible for the overall

management and daily operations of the Group.

Mr. CHAN Siu Chung, aged 43, joined the Group in 1991. Having been appointed as Director on 16 January 2002, Mr. Chan, with 12-

year experience in the trade fair industry, is responsible for the customer services and public relations of the Group.
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Independent Non-Executive Directors

Mr. WONG Tat Tong, aged 50, joined the Company on 22 February 2002 as Independent Non-Executive Director. Graduated from the
Hong Kong Baptist College {now known as Hong Kong Baptist University) with a diploma in Accounting, he is the Chairman and the
Managing Director of Tsit Wing International Holdings Limited, the securities of which are listed on the Singapore Exchange Securities
Trading Limited. Furthermore, as the Permanent Honorary President of the Hong Kong Foodstuffs Association and the Vice Chairman of the
Hong Kong and Kowloon Provisions, Wine & Spirit Dealers’ Association, Mr. Wong is at the same time the committee member of the
Chinese General Chamber of Commerce and the Hong Kong Chinese Importers’ and Exporters’ Association.

Mr. George CHAN Wing Yau, aged 49, joined the Company on 22 February 2002 as the Independent Non-Executive Director. Graduated
from the Waterloo University in Canada with a bachelor’s degree in Mathematics, he is currently the Senior Director, Pension and Mutual
Funds of Principal Asset Management (Asia) Ltd., Chairman of China Sub-Committee of Hong Kong Investment Funds Association and
member of Sir Maclehose Trust Fund Investment Committee. Furthermore, Mr. Chan has served as the Assistant Vice President of William M.
Mercer Ltd., Director of Jardine Fleming Investment Services Ltd., Executive Director of HSBC Asset Management Ltd., Director of Peregrine
Asset Management Ltd., Director and General Manager and Chief Investment Officer of Dao Heng Fund Management Ltd.. Mr. Chan has
also been the member of the Central Policy Unit of Hong Kong Government, member of the Consumers Litigation Fund Executive Committee,
President of the Rotary Club of Tsim Sha Tsui East, Board member of Hong Kong Ocean Park and Chairman of Hong Kong Ocean Park
Investment Committee.

Mr. Eugene LAl Yang Chau, aged 34, is a practising solicitor in Hong Kong. Mr. Lai holds a master of Laws degree from the People’s
University of the People’s Republic of China and a master of Laws degree from the City University of Hong Kong. Mr. LAl was appointed as
the Group’s Independent Non-Executive Director on 15 December 2003.

Mr. Gavin LAW Sung Ching, aged 47, was appointed as the Group’s Independent Non-Executive Director on 27 July 2004. Mr. Law is the
Director of Top Rich Secretarial Services Limited and the Senior Advisor of C C Kwong & Company, Certified Public Accountants. Mr. Law
has over 20 years of experience in finance and over 10 years of experience in auditing, accounting and company secretarial service. he has
served several financial institutions including Bank of America, Royal Bank of Canada, IBI Asia Ltd. and CEF Holdings Limited.

BIFHNITES
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Menior Management
= R E BB

Mr. KHAN Javed Igbal, aged 41, joined the Group in January 1992. With his 12-year experience in the trade fair industry, Mr. Khan is the
General Manager of the Group, primarily overseeing the Group’s overseas promotion and marketing of the trade exhibitions and the
administrative function of the Group.

Mr. FONG Wang, aged 35, joined the Group in December 1991. With his 12-year experience in the trade fair industry, Mr. Fong is the
General Manager of the Group, responsible for the marketing and promotion of the Group's exhibitions in Hong Kong and China.

Mr. Sl Tze Fung, aged 40, is the Senior Manager of the Group, responsible for the marketing of the Group's trade shows. He joined the
Group in May 1998 and has accumulated over 20 years of experience in marketing.

Mr. CHUANG, Johnny, aged 35, is the Head of Business Development of the Group, responsible for business development and corporate
finance activities. Graduated from the University of Western Sydney, Nepean, Australia with a bachelor’s degree in Commerce, Mr. Chuang
is also an associate member of Hong Kong Society of Accountants and certified practicing accountant of CPA Australia. He joined the Group

in August 2002 and has over 11 years of experience in auditing, accounting and finance.
Mr. CHEUNG Yun Fat, aged 37, is the Project Manager of the Group, responsible for the sales and marketing activities of local trade
exhibition projects organized by the Group. He joined the Group in May 1993 and has over 10 years of experience in the trade fair

industry.

Mr. HO Pei Yiu, aged 35, is the Project Manager of the Group, responsible for the sales and marketing activities of overseas exhibition
projects organized by the Group. He joined the Group in July 1993 and has over 10 years of experience in the trade fair industry.

Mr. PAU Wai Lun Willy, aged 31, is the Accounting Manager and Company Secretary of the Group. He is responsible for the Group’s
accounting and company secretarial matters. Mr. Pau holds a bachelor’s degree in Accountancy from the City University of Hong Kong. He

is a fellow member of the Association of Chartered Certified Accountants and an associate member of the Hong Kong Society of Accountants.
He joined the Group in April 2004 and has over 9 years of experience in auditing, accounting and taxation.

BAEEEE 415 M9R2F1 AMAKREE - HEEREZREXRE12 FLR  RALKELARE  SEXAEEESRESENENEERTSERE [
H2EAEBZTHIE -

FEEE 58 PO F12AMAREE - FALRNEFRELEN? FER RASEBALE ARFEEREANEERFEEEREET
f o

BFEEE 405 AZEEZERARE  SEASELESREGIMSHETE - RAERN1998F5 AMAAKE @ EHSHES HREE20FL5H -

HEBAL 355 RAKEXBRRBIE AEAKENCEXBRRUBSE - EXNANASRAZ  REHXELE0 RAFTEEHMNLEEE
RENEHAASEMEE - HEER2002F8AMAARER - RER S RUBTERBER11FEER -

REBAL 375 RAKEEELE  AEFKENMREERENEERTSER « REEN1993FSAMAREE - REZREXZBE10FER -
AILLBEE - 355 RAKEEBLE  AFFEESNREEENHERTHER - AEEMIBFTAMAXER  REZREXZBA10FLE -

BEREE 315 AAEESHRERVANE  SEAKENSHRARANESE - MALREEERTAREHENELEN  RARKTEHMAS
EREERBERETMASEE - EERN2004F4AMAKRERE W8 - S RBEKITEREAOFER -

Z$3DE 44 Annual Report 2004



Major Departments

Kenfair International was established in 1991 with a team of four staff. For over a decade, the Group has been growing in such magnitude
that it employed 110 professional personnel as at 31 March 2004. The management’s pledge to value each individual staff member as the
Group’s most precious asset is exactly the same as it was in 1991. We are committed to creating the best working environment for our staff,
so that they can flourish and prosper with full dedication. Moreover, we are continuously providing training to our staff to build a strong and
professional team.

Alongside our highly experienced management team, our departments, including Sales, Customer Services, Marketing, Design, Information
Technology, Publications, Exhibitions Operations, Accounts, Administration, Public Relations, Research & Development and Business
Development, together with our subsidiaries in Beijing, Shanghai, and Kenfair Travel Limited, have all played their important part within a
unified whole in making the Group’s achievements today and become the essential driving force behind the Group’s continuous growth.

FEIBM
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Our dedicated sales team is contributing hugely to the Group’s impressive growth and remarkable success
over the years. Subdivided into two teams for the local and overseas projects, our sales professionals are
responsible for the booth sales activities of the Group’s local exhibitions, the October Shows and
ASIANA, and the overseas exhibitions, Asia Expo and the Kenfair Asian expo.

The 25-member sales team is geared to push for the successes of the Group’s all exhibition projects by actively selling exhibition space
locally, regionally and internationally.
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The Group is dedicated to delivering the best after-sales service to its customers
{both exhibitors and buyers) via the Customer Services Department. The team of

Customer Services

seven customer services professionals adds value to the Group’s core business.

epartment

2 B R B The department is responsible for providing comprehensive customer services to

our clients, such as handling general enquiries from exhibitors and buyers regarding
the Group’s exhibitions and related services, conducting surveys to collect feedback and comments on the Group’s local and overseas
exhibitions and services. The team is also responsible for implementing various on-site services for exhibitors and buyers during the show
period of the Group’s exhibitions.

FEEZEPREBASARFRUSEBENERRE - BPAITHESNBHRA - REFAEENROEBEBTE
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Z“SSME W Annual Report 2004

24



25

Staffed by five professionals, the Marketing Department is responsible for strategically marketing
the Group and its exhibition projects in the trade fair industry. The department focuses on collecting

Mar keting

marketing intelligence and conducting market studies to keep abreast of the latest market trends.
epartent They are also working with project teams to devise marketing plans to promote the Group’s
: exhibitions. Furthermore, our marketing staff travels overseas regularly to visit international trade

shows to keep track of global trends of the exhibition industry and capture new ideas for our
exhibitions and related services.

WA EXTHERASAR  SEAFEERET2RESRYTEEN - ETHHEREERRS - ERANVARYTEKFBL - FPIFEE
BPSEER  AXEEREERIEREZEERELR - Wi BAFETEAEENEEALEAREES  REHRETEENBENNSBEA I
AREENRESINAHER -

Excellent artistic presentation is vital to enhancing the Group’s corporate image. The seven in-house
designers of the Design Department perform a wide variety of make up functions for the Group and

De sign

many of our customers. Their creative artistic works range from exhibition decoration, exhibition
partent stand design, special display structures and panels, to the design and production of the Group’s
T - - website, promotional brochures, leaflets, posters, advertising banners and lightboxes, as well as the
R at &P editorial presentation of MegAsia magazine.

The Department also provides professional design services for the Group’s exhibition and publication customers. Our in-house production
studio is capable of outputting large-sized posters, advertising banners and lightbox duratrans for display at our exhibitions and other
venues. By drastically reducing the cost and time for production, the Design Department creates additional value for the Group’s business.
We also entertain advertisers’ requests for artwork design of their printed advertisements in the Group’s MegAsia trade magazine.

HENBEMRBENZEEASEANCEFNS - RABTURFBESEBENEOBRRELETHEMEE  BAKERERMANEFRE—RIRE - HIEE
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FaLl R MegAsiaZ iRE RS o
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The I.T. Department manages the Group’s technological infrastructure
to ensure the highest efficiency of its daily operation, as well as

nformation Technology

pal‘tment to deliver practical value-added services for the Group’s core

trade exhibition business. The Department is empowered by «

. " . ; ; n : o i

g  F B O team of professionals with specialized rechno.loglcql experhs.e in

database, system management, web operation, programming,

project design and management. During the year, the 1.T. Department successfully localized the web portal Kenfair.com for the China
region with its first Simplified Chinese version launched to cater for the new frontier.

The department continues to focus on upgrading Kenfair.com. The portal is built to serve as o comprehensive e-Commerce platform, a non-
stop cyber product showcase and resource centre to the transnational exhibitors and buyers. The portal sets to strengthen Kenfair’s brand
identification in the global exhibition arena.
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The Group never stops creating new ways to provide our customers with more value-added

ublications services in addition to trade exhibitions. The Publications Department, a start-up division in

2002 and staffed with a nine-member team of advertising and editorial professionals, publishes

partment
I ¥ B K = channel to promote their products and services in worldwide markets.

the Group’s bi-annual trade magazine - MegAsia - to render customers an effective advertising
Since its launch in October 2002, the MegAsia magazine is published twice a year in February and October with a special July
supplementary issue added starting last summer.

Targeting at global buyers, MegAsia is positioned as a premier sourcing guide to source Asian products. Each issue of MegAsia is packed

with hundreds of suppliers’ advertising pages, as well as the insightful, comprehensive market features, company profiles, trade show
reports, industry news updates and new product highlights.

AEETEHERLYN  AEFPRURBERBUNES TAMEBERY  ARER2002FK L TIMHRE - R 9 FEXNEEREXERFEAEZEHRE
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The Exhibitions Operations Department performs the vital execution
duties down to the minor details for the Group’s local and overseas
exhibitions. The nine operation-expert staff oversees the booth
construction requirements and supervises venue set-up of the Group's
B B E B B {7 = ” :xhi(l;)lifionsband other spec.iol pro]ec'r.s.' The team is .re.sponsib|e for

andling booth constructions enquiries from exhibitors and all

coordination works with venue management, stand contractors and other services providers. The departmenl also works to input new

elements and revolutionary ideas on booth design as well as the overall set up and decoration for the Group’s exhibitions.

REZBHTHRAEEL B REINRESRETIEENAE  BHUBREEAE EEAKEETRESRAMER 2 SHRERRESRVEET
B BMESRESREBEN  LEEESHHEY BUAEERACHABRBHEENBETE FHETRARESHEN  BRAEIANNITEN
AHES ASRBRERERTREE —HNAE -

cc OUHt % The four experienced professionals in the Accounts Department perform the daily finance and accounting
duties of the Group. The department head also serves as the company secretary, ensuring the Group's

partment
2 &t ®
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operation conforms to the standards of corporate governance.
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The Administration Department provides secretarial, human resources and clerical support for
the senior management and various departments in the day-to-day operation. The Human

partment Resources Officer handles staff recruitment and employee relations.

dministration

o

1T ES[ EB The Databank Section is responsible for building and maintaining the Group’s enormous
customer database, which currently contains 500,000 international buyers and other important trade contacts. Our database is considered
as an integral part of the Group’s business and one of the Group’s most valuable assets.

TEBRAEESHEEERZHBMRUEBERQIETE - ANERRIEREEXE - ASHRENSEAHBREEIRESHEASEH -
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As one of the newly established departments, the Public Relations team, commenced in

- . October 2003, strategically enhances the Group’s positive corporate image. The department
Ub 110 Relations gically P's p p g p

serves as a bridge between the Group and the public, the media and relevant parties.

partment Apart from working for public relations and corporate communications functions, the
A B = department also assists in the preparation and production of the Group’s corporate
=]

and other promotional materials.

DEMBAREBED— BB P2003F10AERRY  UBEXEERFNEELR - PRMNEXAESRALEBELT EERERHBE2HN
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Launched in April 2004 to support the Group’s future long-term
growth, the Research and Development Department is responsible

esearCh and DeVeIOpIHth for conducting research to open up new markets and establishing

partment

ﬁﬂ: ;E B §§ E ﬁB associations, efc. lts main mission is to explore new opportunities
= for the Group’s overseas trade fairs and recruit new buyers around

contacts with international buyers, manufacturers and trade

the world to visit the Group’s exhibitions.

RAESZEENRERR  EREBRN2004F4BRIMERBRS  AFBETT SRS URAANTS THEFRHNER  LEBREERLEEN
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The Business Development Department is another new function at Kenfair

uSineSS Development International. Set up in April 2004, it is responsible for exploring new

business opportunities, building strategic alliances internationally and

partment
build up the presence and branding of the Group’s exhibitions and services
-

enhancing co-operations with other exhibition organizers. It also works to

in major cities around the world.
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With its accession to the World Trade Organization, China’s market has been experiencing
SubSIdlary in tremendous growth to emerge as one of the major economic powers in the world. China is

900 launching a huge number of trade fairs in many of its cities so as to facilitate international trade.
Together with the implementation of the CEPA free-trade-pack between China and Hong Kong,

— = many opportunities avail to exploration of Hong Kong-based trade fair organizers.
£t % M OB o2 oz mvow : g Korg 9

eljmg

As a strategic move to accommodate this market edge, Kenfair International has established a subsidiary company named Kenfair Capital
{Beijing) Exhibition Management Co., Ltd. in Beijing.

The professional team in Beijing has been actively conducting market research, collecting up-to-date market information and data of
Chinese buyers and manufacturers. Some feasibility studies on the new shows to be launched in Beijing are also underway.
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BLRNEXBMRBETHSRAE  EETSEHNFRRTEERREEANHEEN - AR LRMBELAINTEASTENEREHERFREER
By RIATHE

As the leading hub of conventions and exhibitions in China, Shanghai hosts a large number of
international conventions and trade fairs every year. To expand the market reach of the Group's
ang a1 branded trade fairs to Shanghai and further take advantage of the opportunities brought by the
newly-launched CEPA between China and Hong Kong, Kenfair International has set up a subsidiary

J: 5@ Bﬁ' E /A a in the premier city of the Yangtze River Delta.

S Subs1d1ary in

The staff members there are the Group’s service ambassadors in Shanghai. Their main activities are to promote the Group’s exhibitions and
other supporting and customer services to manufacturers and buyers in China. Meanwhile, they are also commissioned to conduct market
research, collect marketing intelligence and build up a database of the Chinese buyers and manufacturers for the Group's future trade fairs.

ERFENEZRETL  LESFHERAREARSEREES - ARLBRUAKEETECREENTSEEER Y2 AERNEERNCEPARF
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Successfully obtained a Travel Licence in 2003, Kenfair Travel Limited {“Kenfair Travel”)
is operating as a travel agent and destination management company, offering a comprehensive

(]
enfalr Travel range of travel services such as air-ticketing, hotel booking, ground transportations,

imited holiday packages, customized vacations, event management, special interest tours, as

well as organizing conferences, incentive programs in Hong Kong, China and overseas

§§ ﬁﬁ E ﬁ l; /A countries.

To cater to the travel-related need of our privileged exhibitors and buyers, Kenfair Travel is providing a wide range of travel-related
services to facilitate the participation in the Group’s two overseas trade fairs. Premier hotel booking service is available to the participants
of the Group’s October Shows and ASIANA in Hong Kong.
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