Chairman’'s Statement
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The year 2004 was very satisfactory for RoadShow.
Revenue and profit increased and substantial
progress was made in the Group's prudent and
focused expansion strategy.
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Our operations on the Mainland contributed about 43% of our 2004 revenue stream, compared to about 39% in 2003
and 6% in 2002. In 2005, our Mainland business is expected to contribute more than 50% of our revenues based on our

current projections. This would be achieved within an environment of steadily increasing competition.

The Group continued to stress the importance of corporate governance in the management and operation of the business.
We undertook early adoption of new listing rules requirements regarding the establishment and functions of a remuneration
committee and in 2005 we plan to develop a corporate governance charter. Management enjoys the full support of our
board of directors in stressing the importance of corporate governance and transparency in all of our operations.
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For the year ended 31 December 2004, the Group reported total operating revenue of HK$243.4 million, representing
a 24% increase over the previous year. Compared to a loss attributable to shareholders in the amount of HK$37.0 million
in 2003, the Group recorded a profit attributable to shareholders in the amount of HK$20.1 million.
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Chairman's Statement Continued

The Directors recommend the payment of a final dividend of HK1.4 cents for the year ended 31 December 2004
(2003 : no final dividend).
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Economic forecasts indicate that the growth Hong Kong experienced in 2004 will continue in 2005 bolstered by a strong
influx of tourists from the Mainland encouraged by relaxed travel and currency restrictions. The opening of Disneyland
in 2005 in Hong Kong will lend further stimulus to our tourist industry. The new Guangzhou International Airport

and the expansion of the Guangzhou Metro Rapid Transit System will also fuel growth of the outdoor advertising market
and media sales business. Furthermore, the 2008 Olympic Games in Beijing, the 2010 World Expo in Shanghai and

the 2010 Asian Games in Guangzhou should benefit our business in those markets going forward.

In Hong Kong, economic growth and positive market sentiment will generate increased advertising expenditure. This
will contribute to further growth in our revenue and profits as we expand our advertiser base by selling to more advertisers
the benefits of our MMOB platform in promoting their products and services. We will also continue to develop more
creative means to capitalise on opportunities to increase our revenues.

On China Mainland, GDP grew by 9.5% in 2004 and is expected to grow further by about 8% over 2005. According
to industry research, total advertising spending on the Mainland has been growing at double digit rates since the early
1990's and reached about US$23 billion in 2004.

However, the external environment during 2005 will be beset with considerable uncertainty involving such factors as
high oil prices, the weakness of the U.S. dollar and anticipated interest rate increases.
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While the continued growth of the advertising market on China Mainland is certainly positive, it has resulted in rising
costs of investment and a subsequent lower rate of return. Also, an increase in sales costs and increased competition
in outdoor media sales in both the Mainland and Hong Kong have resulted in lower gross profit margins. Also,
China's launching of central government economic controls to cool some over-heated industries could possibly have
a negative impact on RoadShow's Mainland operations.

However, we are addressing these concerns by providing more value-added after sales services to our customers

to encourage advertisers to increase their spending with us and increase our market share. We also continue to enhance
MMOB programme contents so that transit vehicle passengers will feel that watching RoadShow’'s MMOB programming
is a natural part of their daily routine.

We are also creating more flexible packaging and working closely with advertisers and advertising agencies so that
their promotional campaigns will have the maximum desired effect.

The Group constantly seeks opportunities to improve cost effectiveness and to enhance revenue for our existing operations.
We have applied a strict credit control policy for our Hong Kong and Mainland operations to improve the accounts
receivable turnover.

Surveys indicate that most public transit vehicle passengers appreciate MMOB while a minority are critical of the service.
We have made adjustments in the operations, such as zero or lower audio volume in certain areas of the vehicles.
Management continues to maintain a dialogue with passengers who are unhappy about the service and we will continue
to communicate with them.
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Chairman's Statement Continued

Our Hong Kong operation will grow and be profitable in line with economic growth, the growth in the advertising market
in general and the utilisation of our MMOB system which has room for expansion. As more advertisers recognise

the value of MMOB, it will become a regular medium for their product and brand promotions aimed at people who are
travelling to either earn money or spend it.

The Group's China Mainland operation will continue to be an important factor in our operating revenue and profitability.
We plan to expand the media sales business on the Mainland, but in a prudent and focused manner. We will pursue

a business development prospect only when it has been shown that the investment will provide a reasonable return
and not have a significant impact on our gearing ratio. Within this guiding principle, we will explore investment opportunities
that compliment RoadShow's existing outdoor and electronic media sales businesses.

To enhance our media assets on the Mainland, we will invest in projects and/or companies with long term and exclusive
advertising rights that can benefit from the Group's resources. We also plan to increase our presence on the Mainland
by establishing a wholly owned media sales company with a full media sales licence and terms, as permitted under
the Mainland and Hong Kong Closer Economic Partnership Arrangement (“CEPA"), to further expand our media sales
operations and enhance the Group's branding.
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The Board thanks our employees for their dedication and invaluable contributions to the business during the year.
We know that RoadShow's success is dependent on our experienced and professional staff and we look forward to their
support for the continuing success of our business as we move forward.
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Many thanks go to the Audit Committee, chaired by Mr. Michael Wong Yick-kam with Dr. Eric Li Ka Cheung, Ms Carlye
Wai-Ling Tsui and Mr. Hui Ki On as members, for their painstaking and professional work during the year.

| would like to express my sincere appreciation and thanks to my fellow directors, in particular the Group Managing
Director, Ms Winnie J. Ng, for their support and contributions toward the successful performance of the Group.
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