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INDUSTRY OVERVIEW
Trade exhibitions have long been regarded as important avenues for merchandising activities and indispensable trade platforms for small and medium 
enterprises ("SMEs"). Hong Kong - Asia's trade fair capital - hosts over 60 world-class trade fairs every year that attract more than 3.3 million international 
buyers to the city. Leveraging the persistent global economic recovery, industry players are geared up to explore exhibition markets overseas.

Dear Shareholders,

The fiscal year 2005 marked a rewarding year during which 

the Group achieved steady business growth. During the 

year, Kenfair International recorded a profit attributable to 

shareholders of approximately HK$36,943,000, growing 

approximately 15% when compared with the same period last 

year. The robust financial results clearly reflect our 

determination to achieve the mission of acting as “a gateway 

to achieve business opportunities”. 

Mr. Ip Ki Cheung
CHAIRMAN
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“Mega Show” series (Hong Kong)
The “Mega Show” series, consisting of the  “October Shows – Mega Show Part One” and “Mega Show Part Two”, is the annual flagship event of 
Kenfair International.

October Shows – Mega Show Part One
Comprising the Hong Kong International Toys & Gifts Show and the Asian Gifts Premium & Household Products Show held concurrently, October Shows – Mega Show 
Part One, a “UFI-approved event” of the Global Association of the Exhibition Industry (“UFI”), was successfully held in October  2004 at the Hong Kong Convention 
and Exhibition Centre ("HKCEC"). The 4-day mega event housed 3,058 exhibitors in a record high of 4,670 booths and attracted 63,905 international buyers. Effectively 
utilizing all available exhibition halls and even corridors of the HKCEC, this year’s “October Shows - Mega Show Part One” agai n shore as one of Asia’s largest trade 
fairs for toys, gifts, premium and household products.

Mega Show Part Two
To accommodate the overwhelming demand for trade exhibitions for toys, gifts, premium and houseware, we also launched “Mega Sho w Part Two” at the 
HKCEC just a few days after the first part of the “Mega Show” series. With 878 Asian exhibitors displaying their well-selected products in 973 booths, this 
Asian-exclusive trade event welcomed 15,189 buyers worldwide. 
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Kenfair International
To grasp every opportunity for business growth in Hong Kong and overseas, the Group launched two world-renowned exhibition brands, namely the “Mega 
Show” series and “Asia Expo” series, during the year. The two branded exhibition series served more than 5,200 quality exhibito rs and attracted over 
95,000 professional buyers worldwide. 
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“Asia Expo” series
During the year, the Group also generated remarkable results for the “Asia Expo” series, a perfect springboard for Asian toys, gifts, premium and houseware 
manufacturers to expand overseas markets.

Asia Expo (United Kingdom)
Held every February in London, the United Kingdom (“U.K.”) since 2001, the Asia Expo entered the fifth year with 687 Asian manu facturers taking up 718 
booths. The 3-day “UFI-endorsed” show recorded an impressive attendance of 9,889 international buyers. 

Kenfair Asian expo (United States)
The Kenfair Asian expo, the second trade exhibition in the “Asia Expo” series, was held for the second time in Las Vegas, the U nited States (“U.S.”) in August 
2004. Continuing to lead Asian manufacturers to tap the world’s largest market, the 2nd Kenfair Asian expo gathered 586 exhibitors in 617 booths where 
they featured their top-notch products before 7,591 professional international buyers.

FUTURE OPPORTUNITIES
As a leading Hong Kong-based trade fair organizer, Kenfair International will continue to deliver the best exhibition services to exhibitors and buyers. 
Meanwhile, we will extend our market reach by launching new exhibition projects in Shanghai of China as well as Warsaw of Poland. Moreover, in order 
to meet the ever increasing demand for spaces in the “Mega Show” series, Kenfair International is exploring every possibility t o cater for the potential 
exhibitors on the waiting list, including the rental of other possible sites around the city areas in Hong Kong during the same time slot of the “Mega Show” 
series. In addition, we have commenced our move to strengthen alliance with other major trade fair organizers, including co-organizing the “Hong Kong 
International Furniture Fair” in 2006 with the Hong Kong Trade Development Council (“HKTDC”). The Board of Directors of Kenfair  International (the “Board 
of Directors”) is glad that everyone at Kenfair International is confident about the Group’s prospects in the coming years.
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APPRECIATION
In closing, on behalf of the Board of Directors, I would like to take this opportunity to express our gratitude for the continuous support of our shareholders, 
suppliers and customers. I would also like to thank all Kenfair International’s staff for their dedicated work and commitment. Their concerted efforts and 
contribution made a real difference to our performance. With confidence and optimism, I believe the Group will continue to thrive on its mission and achieve 
the business goals in the coming years.

Ip Ki Cheung
Chairman
Hong Kong, 22 April  2005


