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Exhibition-related Services

MegAsia

The Group launched its trade magazine, MegAsia, in October 2002 fo render global buyers a premier sourcing
guide for Asian toys, gifts, premium and household products. In addition to suppliers” product advertisements,
each issue of MegAsia contains updated industry news and product trends, trade show information and in-depth
profiles of suppliers.

During the year, MegAsia published two regular issues (Vol. Oct/2004 and Vol. Feb/2005) and a special
supplementary issue (Vol. July/2004) which served as the official show directories for the Group’s October
Shows — Mega Show Part One and Mega Show Part Two in Hong Kong, the Asia Expo in London, the U.K.,
and Kenfair Asian expo in Las Vegas, the U.S. The three editions of MegAsia collectively contained over 700
advertising pages from suppliers.

The newly-added Vol. June/2005 issue will be available to all visiting buyers at the Group’s upcoming 1st Asia
Expo — Poland in Warsaw, Poland and the 3rd Kenfair Asian expo in Las Vegas, the U.S.

Starting from the Vol. Oct/2004 issue, MegAsia is also available on CD-ROM and online on the Group's infernet portal, www.kenfair.com. The electronic
versions are aimed at rendering our advertisers a non-stop exposure of their products to worldwide buyers anytime, anywhere.

With vast potential in printed advertising, MegAsia presents the Group with a lucrative supplementary revenue stream.
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Kenfair Travel Limited

D >
Kenfair Travel Limited (“Kenfair Travel”) was set up as a one-stop service centre to cater for ‘g// K f M ..
) , : enrair Travel Limited
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the travel needs of the exhibitors and buyers of the Group's local and overseas trade fairs. T eyl ey b M et

During the fiscal year, Kenfair Travel delivered a wide range of travel-related services such as hotel room reservation, ticketing and complimentary shuttle
bus service for exhibitors and buyers participating in the trade fairs organized by the Group.
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Furthermore, Kenfair Travel arranged exclusive hotel accommodations, transportation,
air-ticketing and special tour packages for the exhibitors of Asia Expo in London and Kenfair
Asian expo in Las Vegas. Similar value-added service will also be made available to exhibitors
of the Group'’s new exhibitions: ASIA EXPO - Shanghai and Asia Expo — Poland.
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www.kenfair.com

The current fiscal year marked an important milestone for www.kenfair.com, with memberships
soaring approximately 64% to over 18,000, and a leap to 500 the number of “Big Buyer” members
with annual sales over US$50 million. For a web portal in operation for only 2 years, this impressive

growth signifies the rapid reception of www.kenfair.com by global buyers and suppliers.

www.kenfair.com was given a facelift with a host of innovative functions and easy access points to empower surfers with utmost efficiency in searching for
product and trade fair information. Apart from initiating a localisation strategy through the Group's subsidiaries and branch offices in China, a comprehensive
multi-lingual service platform is under vigorous construction on top of the existing Chinese and English interfaces. We also launch the online version of
MegAsia to broaden its circulation. The portal’s various value-added features and powerful outreach capability have considerably strengthened the Group's
scope of exhibition business by boosting the participation interest of overseas buyers.

On 21 February 2005, the Group signed a share exchange agreement with Macau Asia Investments, Limited (“Macau Asia”) (previously known as Fairway
Communications, Inc.) to acquire approximately 9.09% of its issued share capital for 20% equity in www.kenfair.com. Taking into account the experience
and world-class expertise in the information technology field of Macau Asia, the joint venture marked a strategic move to further enhance the strengths of
www.kenfair.com.

www.kenfair.com will take up a pivotal part of the promotion effort of “Kenfair Information Kiosks” at the Hong Kong International Airport to serve global
business travelers. Complemented by our multi-faceted advertising and exposure channels, www.kenfair.com is set to reap exponential growth in both
membership and revenues.
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