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Tapping the China's exhibition market
China is one of the most active and fastest growing markets in the world today, and its accession to the World Trade Organization has boosted the country’s 
economic growth. Benefiting from the Closer Economic Partnership Arrangement (“CEPA”) between Hong Kong and China, Kenfair International sees a 
promising future in the China market for more professionally-managed exhibitions.

i) Establish Subsidiaries and Branch Offices
The Group has set up three subsidiaries and two branch offices in strategically selected cities to establish the presence of its world-renowned trade 
exhibitions in China.

The latest establish subsidiary, Kenfair International (Sichuan) Exhibition Limited, was operated on 19 November 2004 in Chengdu, Sichuan Province. 
The city is the key commercial centre in western China selected by the Chinese Central Government for focused development.

The Group also has subsidiaries in the top cities of Beijing and Shanghai, 
namely Kenfair Capital (Beijing) Exhibition Management Company Limited 
and Kenfair International (Shanghai) Limited respectively. In addition, the 
Group has recently established branch offices in the bustling cities of Shenzhen 
and Dongguan in southern China.

Our China-based subsidiaries and branch offices are working towards 
enhancing the Group’s growth in China, such as delivering a range of after-sales 
services to the Group’s expanding client base in China, conducting market 
researches and feasibility studies for new projects, etc.

OUTLOOK
We believe that trade exhibitions will continue to provide the most dynamic and effective, yet face-to-face meeting grounds for manufacturers and buyers 
worldwide to conduct sales and marketing activities. As a leading trade fair organizer, Kenfair International is committed to facilitating international trade 
by launching world-class trade shows and expanding our business base globally. Our two main development goals are:
(1)    Tapping the China’s exhibition market; and
(2)    Extending local and international business reach and forming strategic business alliances.
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ii) ASIA EXPO – Shanghai
The Group had introduced its well-received “Asia Expo” brand into China’s premier business hub, 
Shanghai, by launching the ASIA EXPO – Shanghai at the Shanghai Everbright Convention and 
Exhibition Center between 4 and 6 April 2005.

The brand new trade show housed 183 Asian manufacturers of toys, gifts, premium and household 
products for a special opportunity to meet a congregation of over 5,000 Chinese and international buyers and directly market their products to the 
emerging China market.

iii) Exploring new fairs in China
Leveraging the immense need and potential for trade fairs in China, the Group is planning to launch new trade shows of various themes in Beijing, 
Shanghai and Sichuan. We are currently conducting a series of market researches and feasibility studies for proposed exhibitions.

Extending local and international business reach and forming strategic business alliances

i) Asia Expo – Poland
The expansion of the European Union (“EU”) definitely presents exceptional opportunities to Asian 
manufacturers who wish to extend their market reach in Europe.

At an advantageous location that conveniently connects the wealthy markets in Western Europe with 
the fast-growing ones in Eastern Europe, Poland is poised to become a new trade centre in the European 
continent. Furthermore, the Polish economy has experienced impressive growth since its entry to the 
EU in May 2004 and its domestic demand for top-notch light-industry products has been soaring.

Recognizing there are only a few trade shows themed in toys, gifts, premium and housewares in 
Poland, the Group will introduce its “Asia Expo” trade fair concept into Poland in 2005. Dubbed Asia Expo – Poland, the Asian-exclusive trade fair 
will be held at the Warsaw International Expocentre, EXPO XXI in the capital city of Warsaw between 31 May and 2 June 2005.
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