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Being Kenfair International’s think-tank for future development, the Business

-
B"s‘ness nevelonmenl Development Department’s mission is fo rigorously explore new business

opportunities, develop sfrategic alliances and enhance the co-operative partnerships

nena"ment from joint efforts between the Group and other exhibition-related services providers.
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The 8-member customer services team adds great value to the Group’s core business by

-
c “ stn m e r s e r“l c e s delivering a comprehensive range of affer-sales services to the Group's local and international

clientele.

= B R & =B The Customer Services Department is responsible for handling general enquiries from the

exhibitors and buyers of the Group's exhibitions, conducting surveys to collect feedback and
comments from participants of the exhibitions, as well as implementing various on-site services at the Group's exhibitions.
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By their exceptional artistic ideas and styles, the 7 in-house designers constantly enhance the corporate image of the

- :
n es‘g “ Group, its exhibitions and other services. The department also provides a host of design-related services for our exhibitors
n ellal'llllﬂllt and magazine advertisers.

B | The Design Department’s work includes designing the Group’s promotional brochures and posters, advertising banners
and light boxes, as well as the page layout of the Group’s trade magazine, MegAsia.

Operating an in-house production and digital print-out studio, the department is capable of producing large-sized posters, banners and light box duratrans
for display at our exhibitions and other venues.
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The Exhibitions Operations Department works closely with the venue
Exhlnltlons 0 eratlnns management and stands construction contractors throughout the year to
ensure our shows meet the relevant technical and schety requirements and
enartment regulations so as fo present the best possible business atmosphere to their
- S— participants.
B B 5 & 3 7 &

The 8 professionals of the department are also responsible for bringing new and innovative elements into the overall venue decorations and booth designs.
They also handle enquiries from exhibitors on booths’ set up and special requests.
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system management, web operation, programming, webpage design and

Information Technology

management. They are responsible for ensuring the Group operates at fop

Department
" o R R

The Information Technology Department comprises of & IT experts in database,

efficiency ot all times and providing the Group’s core business with IT-enabled
value-added services.
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The department has been actively reengineering the Group’s online sourcing portal, www.kenfair.com, into an attractive cyber product showcase and
resource centre for infernational buyers and exhibitors, thus enhancing Kenfair International’s brand identity in the global trade exhibition arena.

Its other initiatives include the multilingual versions of www.kenfair.com, the CD and online versions of MegAsia, the promotional www.kenfair.com kiosks
at the Hong Kong International Airport and the comprehensive invoicing system.
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Staffed by 4 marketing professionals, the Marketing Department performs its key function fo strategically
market and position the Group and its exhibitions in the international trade fair industry.
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The department's jobs include collecting market intelligence and the latest global trends in the trade fair
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industry, conducting market studies and working with various project teams to implement promotional
initiatives for the Group’s exhibitions.
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— — | The 11-member team of advertising and editorial professionals of the Publications Department
“ Ic atl 0 “ s works exclusively on the Group's tri-annual trade magazine, MegAsia, which is widely recognised
nenartment by global buyers as a premier sourcing guide and an effective advertising channel for Asian
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The advertising executives recruit suppliers to advertise their products in MegAsia, while the editorial team compiles the insightful, comprehensive market

manufacturers to provide their products to worldwide markets.

features, company profiles, trade show reports, industry news updates and new product highlights for the magazine.

The MegAsia magazine launched its CD-ROM and online version in October 2004, and it is expanded from two issues a year fo three from June 2005, to
be published in February, June and October each year.
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The 3-member Public Relations Department is entrusted with the mandate to enhance
the Group’s positive corporate image. It also serves as an essential communication

nenarlment bridge between the Group and the public, the media and other relevant parties.
/NI Our Public Relations staff also assist in the preparation of the Group's various promotional
literature.
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