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Chairman’s Statement

Dear shareholders,

Year 2004 was another successful year for Bonjour Holdings Limited
(the “Company”, together with its subsidiaries, the “Group”). The Group
achieved a growth rate of 32.9% in turnover and 38.6% in profit
attributable to shareholders for the year. Basic earnings per share of
the Group was 26.3 HK cents (2003: 21.9 HK cents). The board of
directors (the “Board”) proposed to increase the dividend payout ratio
to 50.3% for 2004 (2003: 46.9%), representing a total dividend for the
year of 13.2 HK cents per share (2003: 8.9 HK cents per share).

As the Hong Kong economy continued to recover since late 2003, and
more and more mainland provinces and cities allowed their residents
to come to Hong Kong as individual travelers, our retail business was
surely the key business division benefited from this favorable
environment.

Unlike the core retail business, beauty services division was operating
in a highly competitive market that competition has never been so
severe before. Nevertheless, we are pleased to see that the beauty
services division could still maintain a healthy growth and generated a
thrilling financial result. If we have not diversified into beauty services
earlier, we might need to spend resources which are several times
more to promote our business and let the Group exposed to an
unacceptable risk. Once again, this has demonstrated that we have to
formulate our strategies based on a very clear vision of the upcoming
market changes.

Opportunities and Challenges

Conceivably the favourable market conditions will exist for at least
several years ahead. Hence, we will continue to implement the preset
strategies, which | believe, will sustain a healthy growth for our Group.
Though rental cost has already gone up, we will still look for
opportunities to expand our retail network as long as the new outlets
can produce a reasonable return to the Group. Apart from network
expansion, profit margin is expected to improve steadily with our
increased marketing effort.

We will also expand our beauty services in a steadily fashion that it
may become one of our heavy weight champion five years from now.
China is also another big opportunity for us to expand for both of our
retail and beauty services businesses. We are taking steps to seek the
most feasible ways of entering this market without bearing unacceptable
risk.
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Chairman’s Statement (continued)

Opportunities and Challenges (continued)

In summary, we are leading our Group boldly go into an era with
enormous growth potential. Yet, we will not take all the upsides as
granted. We know that we must consistently put great efforts to
strengthen our management team so that we are prepared to meet all
challenges whenever they emerge. Every member of our team dedicates
to fulfill the mission to offer our customers the best quality products
and services, which | believe, is the key to ensure continuous financial
success in the future.

Ip Chun Heng, Wilson
Chairman

Hong Kong, 22 April 2005



