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On behalf of the board of directors, | am pleased to
present the results of Linmark Group Limited
(“Linmark” or the “Group”) for the year ended 30
April 2005.

| talked about
new customers

In the fiscal 2004 annual report,
Linmark’s growth strategies —
acquisition and diversification in both our customer
base and service offerings. | am pleased to report that
our efforts in the past months delivered solid results.
For the year under review, both Linmark’s top and
bottom lines grew. Our clientele has diversified to
include major customers from Australia, the European
Union (EU) zone and South Africa. We were also
excited to see a more balanced revenue base, with
contribution from our value-added services expanded
to account for approximately 36.2% of the Group's
profit after tax compared to approximately 25.3% in
fiscal 2004.

These results were particularly notable against the
backdrop of interest rate hikes and rising oil price
which  has dampened consumer  sentiment
particularly in the North American markets. Also,
entering 2005, the global sourcing industry was
subjected to another challenge — the elimination of
apparel quotas effective on 1 January 2005, and the
threats of introducing anti-surge mechanism on
Chinese apparel exports by the US and the EU.
Fortunately, the uncertainties brought about by quota
elimination have been mitigated for Linmark, thanks
to its highly effective one-stop global sourcing
network.

The acquisition of Tamarind’s business and assets
completed in December 2004 was a major step
forward in Linmark’s growth. Headquartered in Hong
Kong, Tamarind is an integrated sourcing services
provider, with offices in China. With Tamarind on
board, the Group is able to broaden the geographic
diversity of its customer base to include major
customers in Australia and South Africa as well as its
product offerings to include the design and sourcing
of goods ranging from apparel to fashion accessories,
toys, homewares, gifts and jewellery.
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As China’s GDP continues to grow, the Chinese
domestic market has become a major focus for global
retailers. | am pleased to report that the Group made
important headway in China market development with
a new China customer win and stronger partnership
with Chinese textile authorities. In November 2004,
Linmark signed an agency agreement with Lotus
Group (“Lotus”), one of the fastest growing
hypermarket chains in China with stores located
primarily in coastal areas and provincial capitals. The
Lotus agreement opens the door for Linmark to
source products for the burgeoning Chinese middle
class. On the other hand, the Group has also been
working with the China National Textile & Apparel
Council (CNTAC), the national federation of all textile
related industries in China, and the China Textile
Information Center (CTIC) to develop a China Code of
Conduct in Social Compliance for the textile industry
in China. We believe these initiatives will benefit
Linmark in the long run by enabling us to expand our
China domestic Renminbi business and position
ourselves as a bridge between foreign apparel
markets and the Chinese textile industry.

As the Chairman of the Group, | was particularly
proud of the corporate governance recognition that
Linmark received in September 2004. The Group was
ranked one of the top ten Hong Kong listed
companies with the best corporate governance
practice in a survey conducted by the City University
of Hong Kong and sponsored by The Hong Kong
Institute of Directors. Among the other best
performing companies were Hong Kong based blue-
chips corporations, banks and utility companies.
Linmark will continue to work hard in this area to help
foster the culture of corporate governance in Hong
Kong.
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At the time of writing of this report, China apparel
export and the re-valuation pressure on the Renminbi
continue to make news headlines. These events have
significant implications to our customers, and they
are looking to Linmark to guide them through these
uncertain times. With a global network spanning 37
cities, Linmark has played an important role advising
its customers on strategic sourcing planning and
assisting them with one-stop sourcing solutions. We
believe our proven sourcing network and balanced
customer base will shield us from any possible
impacts of the outcome of the quota debates.

Looking ahead, Linmark will continue to diversify its
customer base and grow its value-added services and
hardgoods businesses. Overall, we are optimistic
about our business outlook in fiscal 2006.

In closing, | would like to express my sincere thanks
for the unrelenting efforts and hard work of the
management team
addition, | must thank our shareholders for their
continual support to the Group throughout the year.

in these uncertain times. In

WANG Lu Yen E #E
Chairman £ J&

Hong Kong, 28 June 2005
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