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RoadShow's performance during 2005 was satisfactory as we capitalised
on the positive results and experiences of the previous year and incorporated
lessons learned into our planning as we moved forward.
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While our operations in Mainland China involved all areas of advertising, the Group's TV programming
and advertising placement accounted for more than 50% of our Mainland revenue. Our advertising
network spans over 200 cities in a joint venture with Daye which is owned by the influential newspaper
People's Daily. The joint venture is one of the few nationwide television programme production and
media service organisations in the country.
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In Hong Kong we have achieved all of our key goals. We now count all of the major advertisers as customers and with the expansion
of the MMOB network to New World First Bus public transit vehicles we have 100% share of the franchised bus market. The Group
will be looking at other opportunities for MMOB apart from buses. As for information technology, testing continued of mobile display

technology that would enable the MMOB system to provide real time news, traffic information and location specific advertising.

RoadShow continues to have a strong financial position with HK$452.3 million in cash and bank balances, that provides an ample

foundation for continued, prudent and sustained growth.
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Mainland China
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Media Sales and Assets
R ERESE

Group Managing Director's Report (Continued)

The Group's 30-year full service national advertising licence in China means we can capitalise on the opportunities presented by
the 2008 Beijing Olympic Games, the 2010 World Expo in Shanghai and the 2010 Asian Games in Guangzhou and other future

opportunities.

RoadShow began operating in the Mainland in 2002 when it acquired the rights to display advertising at the "Lamplight Rainbow"
Tunnel on Huaihai Road in Shanghai. Our media assets subsequently grew to include bus bodies, bus shelters and telephone booths
in Beijing, Guangzhou and Shenzhen. We also began providing advertising agency services for the Guangzhou Metro Rapid

Transit System and outdoor media assets in other regions such as Tianjin, Chengdu and Wuhan.
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In Hong Kong, the media sales management and administrative services operation benefited from the installation of additional
advertising spaces at public transit vehicle shelters. At the year end 2005, the Group had about 2,400 bus shelter panels generating
revenue. In Mainland China, bus shelter advertising spaces in prime locations in Beijing and Guangzhou generated satisfactory

revenues.
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Enhancing MMOB
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Strengthening Relationships
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With the expansion of the MMOB system to New World First Bus in Hong Kong, we now have a daily audience reach of over four

million public transit vehicle passengers making the MMOB system a very powerful and effective advertising medium.

The Group continually seeks innovative ideas in the production of attractive and diversified programmes to stimulate and maintain
passenger and advertiser interest. A new music award programme was developed in 2005 and aired in early 2006. The programme
has proved to be quite successful. This and other enhancements have resulted in more dynamic and diversified programmes that

attract the attention of a diverse group of transit vehicle passengers, both local residents and visitors.

RoadShow's client base of more than 900 advertisers in Hong Kong and a large number of repeat customers demonstrates that we

can produce results efficiently and cost effectively.
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We have been very pleased with the growth of RoadShow's MMOB iClub that was launched in Hong Kong at the end of 2003 as an
interactive platform for advertisers and passengers, particularly youthful consumers. By the end of 2005 we had about 145,000
members. iClub utilises the short message system of mobile phones enabling its members to participate in such activities as auctions,

quiz games and mobile phone wallpaper and ring-tone downloads. We also hosted special events, such as concerts, for members.

In strengthening relationships with advertisers, RoadShow places strong emphasis on after sales services. This involves discussing

creative ideas for innovative advertising campaigns and providing feedback on the results of our services.
We also support community organisations by producing promotional ads and backing community events.

BRAEEREABORBZEE IClub BFIRE - iClub RZEZT=FREFAKY RESHERE (LHEFEHEEBE) 2ENEHFE -
HE_Z 7£¢E§ ZMELBERA145,000 BEE - iClub FIAFHRENZRZS  SCEBULEPE  MEEEEFHRERERETHS
EE RN E AT ERREESTRHERNE

AIREESE 2 BNAER  BMBESEREEARE ELULRBEEEETEHETESHENEATESTm  URREHEBHRMTIEERS
FREER o

AN BATEREEREREDHEEE @ MEEEBREHIST -

015



RoadShow Holdings Limited Annual Report 2005

Moving Forward
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Group Managing Director's Report (Continued)

Hong Kong is a mature market, but we will see some modest growth as our MMOB system expands. China, on the other hand, has
tremendous potential and will continue to be our major area of growth. At the same time, growing competition, high media costs

and steadily increasing operating expenses create a very challenging operating environment.

Starting from December 2005, foreign advertising companies (including Hong Kong companies) can establish their own advertising
entities in China. In the past, a Mainland presence was possible only with joint ventures. Going forward, RoadShow will be focusing
on the establishment of wholly-owned subsidiaries in the Mainland. In this way we can more effectively control costs and leverage
our experience and management skills to expand in a way that is consistent with Group strategy. Our next step is to set up a subsidiary
to expand our electronic media sales business in the Mainland where there is still a lot of room for growth. This also will enable us
to consolidate our media assets in China, to streamline operations and become more cost effective. We will also be strengthening

awareness of the RoadShow brand in the Mainland.

We will continue to operate within an environment of excellent corporate governance and openness in all areas of the Group.
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TELLE IT LIKE IT IS
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Our People
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RoadShow has 55 staff members in Hong Kong and 129 in our Mainland subsidiaries and the associate. The Group offers comprehensive
and competitive remuneration packages to all employees and a performance bonus scheme to its senior staff based on
achievement of business objectives. We also have a sales commission scheme for our sales team based on the achievement of
advertising revenue targets. The Group has adopted a provident fund scheme for its Hong Kong employees as required under
the Hong Kong Mandatory Provident Fund Schemes Ordinance and has participated in employee pension schemes organised and

governed by the local governments for its employees in Mainland China.

We deeply appreciate the hard work and dedication of our employees and look forward to the continuation of the productive
relationship as we work together to create value for our stakeholders.
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Winnie J. NG
Group Managing Director
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