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Operational Review (Continued)

The Group's MMOB business involves installing, operating and maintaining equipment and LCD units in transit vehicles for the
transmission of tailor-made programmes and advertisements, sourcing programme content and marketing and selling advertising

on the MMOB system.

The MMOB system has 16,000 LCD monitors in transit vehicles and telecasts a vast variety of programmes and advertisements to
passengers daily. To date, over 4,000 transit vehicles from Kowloon Motor Bus, Citybus and New World First Bus and public light

buses have been equipped with MMOB, reaching close to 4 million audience every day.

The MMOB system is an attractive medium for advertisers because of its ability to reach a sizable audience daily.

SENRHZRBEFERETEERLE  2ERRERRBETAGSERE  UWERESFITENGEMES  BERHBEAT - TEBRH
SEBAGHEENEERS -

MEZHRERFEREEE LR 16,000 ARSERERFRE  SEAREERZETREANEGE RES - IREF - HiB 4,000 8K B8 LE
Bt MEXFHEARAFBEINZEEHIAKXNERETRDZERES  BANEBRERAOANEESR °

MBZEBEAREEBEREANER - HESHRKZEBER S XA R HKE -

MMOB can support any type of major outdoor advertising campaign. The Group continues to expand its customer base and enjoys
a high percentage of repeat customers. Our customers include all major advertisers in Hong Kong including advertising agencies
and companies in the cosmetics, pharmaceutical, electronics, telecommunication, food and beverage, jewellery, leisure, media, finance,
banking, insurance, retail, education, household, clothing, liquor, skincare, healthfood, fitness centres and real estate sectors.

We will continue aggressively to add to our customer base in 2006.

MBZEBEERBAEFPINESE - RENFFERTEIER  AHEALINTFERSRIEN - EFREBTEMBLIERESR -
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In addition to offering tailor-made sales packages to suit advertisers with diverse campaign objectives and budgets, the Group
provides value-added services. To increase media sales, the Group employs various techniques to encourage customers to commit

to advertising bookings, including discounts, bonus spots and special advertising packages for long-term commitments.

BRIEHESTENESEESE  WEATRAESEFPMNEGAEIMBEEIN KENREIEERS - SRAKEHER  SEUAZERBE LR
EFRABRSER  BREANEE BERBEINESHR REUTFPEARBIESEES -

MMOB programming contents are specifically tailored to hold the interest of transit vehicle passengers. The contents include
RoadShow Live Concert, annual Music Award show and music videos, RoadShow Mega Movie and other movie trailers, drama series,
animation, travelogues, interactive games on iClub and Ringtone download service. The Group also offers infotainment programmes
including civic affairs information, community service messages, crime prevention tips, gourmet guides, health education, sports
and recreation, news and financial updates, business and economic reviews and celebrity interviews. Our MMOB programmes have

attracted much attention from transit vehicle passengers due to the creative, unique, informative and entertaining contents.

RBEZHEREHENTREMRBUEIFESTHRETBEMRS - NE B RoadShow Live BEE - EEFLRBLE R FEEFT - RoadShow

BEYLEMEREXRERFERSH EEE  BE - REEA  iClub EBEBRFHRIRETEHIRS o I - EEITERIREENEE -
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Operational Review (Continued)

During 2005, RoadShow introduced a number of special programmes which included the followings:

RZFFLF > BABHEHTUTSEHEEHE -
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* To enable our audiences and commuters to learn more about the recent development and the needs of the community, RoadShow
produced a documentary programme "Talking to the Legislative Councillors", in which a number of Legislative Councillors were
invited to share their work experiences, as well as life styles with the people of Hong Kong.
RBEIRMBATINABERBEENSHIARTE  BABRETLSHE [MHOEE] @ BTBFT2RLEAGREEEETRY =
o PIE TR S M AL TR R o

* To enhance our audience's knowledge of the motherland and to broaden their horizon on civic education, RoadShow launched
an award winning special programme "Remarks on Chinese Heritages", which was about the "lost and found" of Chinese heritages.
RENSEFEERNRUIEROMEARHEORE - BRABEL T EESEER [TEXYRRE]  ARBRTEEER [S8EK] -

* To promote and support the music industry, RoadShow organised the first RoadShow Music Award which took place in January 2006,

with a key message of establishing a harmonic society via the sound of music.

R RTHFEE  BABE_STF— A EE RoadShow ZEZHRHE - THUATLHEENBELENEEMNR -
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At the same time, RoadShow continuously supports and participates in various kinds of charity and community activities, as well as voluntary
work. Some of these activities are as follows:

B BAETIAEXHERSETRBENEELATEY HRERUTES :

* To let the people of Hong Kong understand more about the needs of the community and to recognise the contributions of
non-government organisations, RoadShow, collaborating with the Hong Kong Council of Social Service, Hong Kong Baptist

University and seven other non-government organizations, initiated a cross-section community activity "Caring for Hong Kong".

RETETREZEFERBUEFTERZEFRFAGSNER  BRABHABTELEREME  BEREABREMCEFRTAMKE
BFAFENREEER (HERE] NBERBLRES -

* To encourage and support volunteers, RoadShow was one of the co-organisers and major media sponsor in the Hong Kong

Volunteer Award 2005. To further capture public attention for the event, promotional video clips were run on RoadShow, featuring
the award winning volunteers and members of the judging panel, etc.
REDEIFHEL BABR _TTOFEEAHBIRNGNEEBELZ — TATEXABEYDD KABAEHNUSERINTEEES
KENEERER  EESZARACBEEHESE -

* To recognise a group of magicians who adopt magic into social service of all levels, RoadShow supported the 3rd Hong Kong

Magic Festival, with a special programme featuring the applications of magic in social services.

ARG -IEEMERITRNEEREEE LOREMED  BRABXBE-ETERMWE 2T —EFHESENERILEREER L
S HER -

* To participate in and support charity, RoadShow aired charity appeals from about 130 organizations during the year including
Flag Day organisers, the Heep Hong Society, Oxfam Hong Kong, the Community Chest, the Hong Kong Council of Social Service,
World Vision, Hong Kong Red Cross, Agency for Volunteer Service, Medecins Sans Frontires, Senior Citizen Home Safety Association

and many others.

RZERIFHEELTD  BABREANEMTH 130 ARZEBNTE AT RS ESHES  HRS - %
Be TEERENE FRATFE BBIEZER BEABL REXERBHBELEMZEZEERE -
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Operational Review (Continued)

With the growth in popularity of the Short Message Service ("SMS") provided by telecom companies, RoadShow launched iClub in
2003, which provides an interactive platform for both advertisers and passengers. As at 31 December 2005, iClub had about 145,000

members who participated in our daily quiz games and enjoyed special offers.

The Group will continue to enrich and diversify its programme contents by drawing upon more regional and local content suppliers
and introducing more interactive games to members of iClub. We will also offer special feature programmes and participate as a
media partner in various concerts, movie productions and other events. The Group will continue to devote more resources to

in-house production and focus on enriching and upgrading contents to generate greater interest in our programmes.
EREAARARHEMNEARE ([SMS] ) BHER  BABENR _ZTZT=F#HE Club  FRESHERTZ2ENEYFA -
RZZTRF+-A=1+—H  iClubBEAAL 145,000 £ €E ' 2HEGARNPOHEEBRZERHIES -

RIESEIOBEER SESEBIAFAEANT  BEENAEZHEBRE NG EARHEER - B iClub SERLELEHHE - RIEEZ
FHBEHE  WABEAERHENSH2EEHRES  BYENEMED - SEBEERAETEZERRETEERNBHEANS - tHRS

BB EVREI S -
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Trials of the Global Positioning System ("GPS") were initially focused on bus tracking and bus fleet management. This will enable
the provision of real time information and add value to the Group's services. The results of Phase Il GPS trial on selected
transit vehicles were under review in 2005. Installation of the GPS/bus tracking system will begin once the Group's specifications

are fully satisfied.

To facilitate more effective management of the operations and maintenance of the MMOB system on transit vehicles, proprietary
software was incorporated into the existing bus management system which enabled accessing real time statistical reports on

the reliability and performance of the MMOB system.

EREMNAGOARTENSEETREEREEFRERETH  EMUEZRHESENR  UAKRBENRBIEMEE EEENTEERL
ETHE_H2RELARIRERR _ZTRAFERST - EUAIENERTAEEERR  SERSEREEM LR REM/BL
ROTBARERRENEEERNADZREBEARNREREE  SEERFELERRRTNATELN  BADZREBRGNAFER
Rt N B ER RS -
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Mainland China
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Operational Review (Continued)

The Group's Mainland China operations achieved impressive year-on-year growth in turnover during the year. With the full
operation of the bus shelters in Beijing in 2005, the turnover generated from the related media sales increased. During the year,
the Group successfully obtained advertising contracts from a number of valuable customers, including some leading PRC telecommunication
companies and multi-national beverage companies. RoadShow provides full advertising services involving creative design, production,

media planning and placement as well as television media sales nationwide.

Beijing, Shanghai and Guangzhou are the centres of growth in advertising expenditures in Mainland China and offer immense business
opportunities for RoadShow. The Group will leverage its experience and success in Hong Kong to explore future growth opportunities
in other parts of Mainland China, but our focus will be on high potential markets with high consumer spending and dense populations.

The Group will continue to prudently expand its existing core business in Mainland China and overseas.

FRAEENTEAEEBELXR T ARSI EZNER - R_FTHF HAEFEEENEEEE KRB RREHEEELNEXER
BEM - RERNFARNAZZEEEFPFRGESAL  ETERRERTEEZREMRARERKR AR - Bl BRKREHRESUNES
k% - BREAIER - 8F RBRER AMREZBEUENERHEBHEER
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The Group and
the Community
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For four consecutive years RoadShow received the Caring Company Award from the Hong Kong Council of Social Service. The Group
continuously supports many charities and non-profit organizations through the dissemination of community service messages and
charity appeals on MMOB. The Group also participates in various charity and fund raising events and encourages its employees to
participate in the Dress Causal Day organized by the Community Chest. The Group will continue to support civic education by

producing informative and educational programmes for our transit vehicle passengers.

BABEENFREELEMBBERE (BAARAE] B SELEEEBARI S RBEARERULBERBEENESHBEFENTBHE
HRUEXBHZHABERFLNEE KET2EZHEAEETLY  YEHEILEATSRERNERE - RETSHESTETWRERIE
B RHEEHA  XBARHE -

People are our greatest asset and the key to our business success. The Group is committed to nuturing a culture across the whole
organisation where employees feel a sense of belonging and are valued and appreciated. The Group promotes teamwork and
continuously seeks to improve our work processes. We offer an equitable and competitive remuneration and benefits package to
all employees. The Group also provides our people with the necessary tools, training, support and infrastructure so that

they can be highly effective and productive.

ATEEEARANAE  FREBRYOPRAE - RMBERBREERECEL - RETENBEZRANER  RTRLHAAT
MRS - SETHEREBAEREY AN THRELEES - RAASBATHTAFNARSNOFMRENS - LRALBOTA -
Bl BRI M E DA A e TR RS -

027



