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JBAEt L Concrete

The Company is focusing its business development in Southern China,
being principally Guangdong and Guangxi. The Company’s cement
development strategy can be described as “two points, one stroke”.
The first point refers to our core target market, the Pearl River Delta,
which is one of China’s largest cement markets with an annual cement
consumption of more than 70 million tonnes. The second point refers
to the Xijiang River basin in Guangxi, an ideal location for large scale
cement production plants with abundant and concentrated high quality
limestone reserves as well as plentiful supply of relatively cheap power.
One stroke depicts the Xijiang River, the second largest inland water
transportation system in China and a major water transportation artery
between Guangdong Province and Guangxi. It provides a large capacity
and low cost means of transportation for the Group’s cement products.

The Company will develop its concrete operations along its extensive
cement distribution channel to streamline the Company’s business. The
Company will extend its product mix towards high value added down
stream products such as concrete and precast products.

The locations of our production sites are shown as below:
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