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CORPORATE EXECUTIVES

Nancy Valiente
Chief Financial Officer
SCMP Group Limited

Managing Director
South China Morning Post
Publishers Limited

As CFO, Ms. Valiente is
responsible for financial
planning and strategy, risk
management, management
reporting and investor
relations. As Managing
Director, Ms. Valiente works
closely with the Chairman to
set the long term strategy for
the newspaper publishing
business. She manages
commercial risks and
coordinates business initiatives
and operations of the
newspaper division.
Ms. Valiente is also a director
of The Post Publishing Public
Company Limited. She holds an
MBA from the Wharton School,
University of Pennsylvania.

Kuok Hui Kwong
Executive Director

Ms. Kuok is responsible for
coordinating the Group’s
operations and business units
and participates in strategic
planning. She joined in October
2003 and was appointed a
Director in February 2004. Prior
to joining the SCMP Group,
Ms. Kuok worked in investment
banking. Ms. Kuok is a
graduate of Harvard University
(B.A.).

Sabrina Leung
Director
Human Resources

Ms. Leung oversees all human
resources functions, including
compensation and benefits,
employee relations and
organisational development.
She was formerly General
Manager at the Hong Kong
Tourism Board, where she was
responsible for human
resources in Hong Kong and
overseas offices. Ms. Leung is a
graduate of University of
Warwick, UK (M.A.).

Vera Leung
Legal Counsel &
Company Secretary

Ms. Leung provides legal
services across the Group and
is responsible for regulatory
and corporate compliance
issues. Previously, Ms. Leung
was in private practice and
involved in intellectual property
law, general commercial law,
banking and other areas of law
in Hong Kong and Singapore.
Ms. Leung is a Solicitor of the
Supreme Court of England and
Wales.

Christine YC Li
Financial Controller

Ms. Li is responsible for the
accounting, financial reporting,
budgeting, treasury, financial
risk management and tax
compliance functions of the
Group. Ms. Li joined in May
2004 and has over 18 years of
experience in a number of
financial positions at various
companies in Hong Kong.
Ms. Li is a fellow member of
the Hong Kong Institute of
Certified Public Accountants
and the Association of
Chartered Certified
Accountants.

PUBLISHING

Mark Clifford
Editor-in-Chief
South China Morning Post
Sunday Morning Post

Mr. Clifford oversees the
Editorial Division and is
responsible for setting the
editorial strategy and direction
of the South China Morning
Post. Mr. Clifford joined South
China Morning Post from The
Standard in April 2006, where
he has been Publisher and
Editor-in-Chief since January
2004. Previously he was Asia
Regional Editor at
BusinessWeek, where he
worked from 1995 to 2003. He
started his career in Asia at the
Far Eastern Economic Review in
Seoul in 1987; he held a
number of posts with the
magazine, including Business
Editor, before leaving in 1995.
Mr. Clifford is an honors
graduate of the University of
California at Berkeley and was
a Walter Bagehot Fellow at
Columbia University (1986-87).

Fanny Fung
Editor
South China Morning Post
Sunday Morning Post

Ms. Fung is responsible for the
day-to-day operations of the
Editorial Division. Ms. Fung
joined the South China
Morning Post in 2004 as
Deputy Editor and was
promoted to Editor in 2005.
She has over 20 years of
experience in the news media.
Ms. Fung holds a Master’s
degree in Journalism Studies
from the University of Wales,
UK.

Grace Fung
Director
Classified Advertising
South China Morning Post
Sunday Morning Post

Ms. Fung oversees the Classified
Advertising Department with
emphasis on print and digital
recruitment advertising. She has
over 15 years of experience in
the advertising industry. She is
responsible for overall client
relationships and the business
strategy and performance of the
classified advertising business.

Elsie Cheung
Director
Display Advertising
South China Morning Post
Sunday Morning Post

Ms. Cheung oversees the
Display Advertising Department,
bringing with her over 15 years
of sales experience in print,
digital and TV advertising,
including time as assistant
director of classified advertising
at the South China Morning
Post. She is responsible for
overall client relationships and
the business strategy and
performance of the display
advertising business.

Christopher Michael Axberg
Publisher
SCMP.com

Mr. Axberg is responsible for new
media business development and
operations of SCMP.com. He has
over 10 years of experience in
internet multi-media and
e-commerce management. He is
a graduate of Loyola University in
the United States with a
Bachelors Degree in History and
Political Science.

Angie Wong
Managing Director
SCMP Magazines

Ms. Wong is responsible for
the strategic direction and
business performance of the
Group’s magazine publishing
business. Ms. Wong has over
15 years of experience in the
media industry. She is a
graduate in Economics from
University of Alberta, Canada.




