
Interim Dividend 
The Board has declared an interim dividend of HK5.0 cents per share with reference to the results for the Seven Months Period to shareholders 

whose names appear on the register of members of Kenfair International on 4 January 2007. The dividend will be paid on or before 10 January 2007. 

The register of members of Kenfair International will be closed from 2 January 2007 to 4 January 2007, both dates inclusive.

Dear Shareholders, 
On behalf of the Board of the Company, I am very pleased to present 

the results of the Group for the six months ended 30 September 2006 

(the “Review Period”). As the Hong Kong Accounting Standard requires 

revenues from an exhibition to be recognized only after the completion 

of an event, a disclosure note for subsequent events for the results for 

the seven months ended 31 October 2006 (the “Seven Months Period”) 

is provided to better reflect our business performance.

For the seven months ended 31 October 2006, the Group recorded 

a revenue of approximately HK$208 million and profit attributable 

to equity holders of approximately HK$27 million. The improved earnings 

were mainly derived from the better resources management during the 

Seven Months Period.
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Mr. Cheung Shui Kwai

Managing Director

REPORT OF MANAGING DIRECTOR
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Business Review 
During the Seven Months Period, the Group staged a total of five trade 

exhibitions including its world-acclaimed “Mega Show” series, the brand new 

“Hong Kong International Furniture Fair” in Hong Kong and the “Asia Expo” 

series in Poland and the U.S..
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Trade Exhibitions

“Mega Show” series  (Hong Kong)

October Shows – Mega Show Part 
Held from 20 to 23 October 2006, this year’s Mega Show Part 1 again took up all space available at the HKCEC. With the HKCEC expanded to 

include the new Expo Drive Hall and Expo Drive Entrance, the show was able to accommodate previously unmet demand from exhibitors. This year, 

Mega Show Part 1 housed a total of 3,475 exhibitors in over 5,000 booths, making it once again the largest trade exhibition for toys, gifts, premium 

and household products in Asia and the largest ever trade fair held in HKCEC.

To boost exposure of the Mega Show Part 1 worldwide, the Group continued to have the leading e-commerce platform in China, Alibaba.com as 

the official trade media partner. The pre-registration system for the show on www.alibaba.com had once again helped to secure great response to 

the Mega Show Part 1.
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Seize the expnded sourcing opportunity

           for Toys, Gifts, Premuim & Household Products

Cooperating with another strategic partner, Cathay Pacific, which is the official carrier for Mega Show Part 1 & 2, the Group was able to provide 

quality flight service featuring exclusive packages to exhibitors and buyers.

The 2007 session of the Mega Show Part 1 will be held between 21 and 24 October 2007.
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Mega Show Part  2
The second part of the “Mega Show” series – Mega Show Part 2, which took place a few days after the Mega Show Part 1 in October, offered an 

extended sourcing platform to international buyers and a perfect conclusion for their Asian sourcing trip. To give international buyers yet more 

choices, we added a new element – Table Object Asia – to this year’s Mega Show Part 2, which featured a wide array of tableware of different styles 

and designs from Asian countries.

The continuous evolution of the Mega Show Part 2 has enhanced its position as one of the most effective business matching platforms for the global 

toys, gifts, premium and household products industries. This reputation drew to the show this year 879 exhibitors from 18 countries and regions, 

putting up 1,192 booths.

The 2006 “Mega Show” series received a total of 75,403 visitors.



Asia Expo – Poland (Warsaw, Poland)
The Group’s aspiration for the show debuted in 2005 is for it to be an effective direct 

sourcing platform for Asian-made toys, gifts, premium and household products in 

Eastern Europe, and the 2nd Asia Expo – Poland held between 6 and 8 June 2006 

in Warsaw, Poland, once again fulfilled this role. This year’s Asia Expo – Poland 

housed a total of 483 booths presented by 436 Asian exhibitors and attracted an 

impressive 4,037 buyers.

To enhance the fair’s ability to match Asian suppliers and Eastern European buyers, 

we launched the brand new “Business Matching Service” at this year’s show. Both 

exhibitors and buyers said they were pleased with the fruitful business results 

achieved at the trade fair, and the buyers were deeply impressed by the wide product 

ranges and high quality of the exhibitors.

Aiming to repeat this year’s success, the 3rd Asia Expo – Poland will be held 

between 12 and 14 June 2007.
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“Asia Expo” series
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Kenfair Asian expo (Las Vegas, United States)
Kenfair Asian expo had immediate success at its debut in 2003 and has become one of the most important business platforms for Asian suppliers 

and a must-visit event for buyers in the U.S.

This year’s expo, held from 24 to 26 August 2006 at Bayside D, Mandalay Bay Convention Center in Las Vegas, housed 382 booths in total that 

showcased wide arrays of Asian toys, gifts, premium and household products to a total of 3,524 visitors. 
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Exhibition-related Services

MegAsia
The Group’s tri-annual trade magazine MegAsia, which first appeared in October 2002, is seen today as a premier 

sourcing guide for global buyers of toys, gifts, premiums and houseware from Asian suppliers. Apart from product 

advertisements, the magazine also carries industry news, trade show information, in-depth profile of selected 

suppliers, and discusses product trends.

The printed version of the magazine comes also with a CD-ROM version, and an online version – e-MegAsia – 

is available on the Group’s website: www.kenfair.com. The different versions guarantee advertisers that their 

products have maximum exposure among buyers.

During the Seven Months Period, MegAsia released its Vol. June/2006 to coincide with the Group’s 2nd Asia 

Expo-Poland and the 4th Kenfair Asian expo in Las Vegas, held in late August in the U.S., and the mega 

Vol.Oct/2006 issue was the official show directory publication for the Group’s flagship Shows – Mega Show Series 

in Hong Kong. The October issue contains 354 advertising pages taken up by Hong Kong and other Asian suppliers. 

Over 10,000 free copies of the Oct/2006 issue were picked up by buyers visiting the 15th edition of the Mega 

Show Series – Mega Show Part 1 and Part 2 in Hong Kong. Another several thousands copies will be made 

available to buyers at the Hong Kong Spring Fair in January 2007.



15
interim results 2006 
Kenfair International (Holdings) Limited 

www.kenfair.com
www.kenfair.com continues to gain popularity with membership jumped an impressive 50% during the Seven Months Period. The number of 

members grew from 46,000 as at the fiscal year ended 31 March 2006 to about 70,000 at the end of the Seven Months Period. The number of “Big 

Buyer” members with annual sales over US$50 million also grew 25% to 800. The impressive membership gains are proof of the Group’s effective 

recruitment efforts and the growing recognition it enjoys among global buyers and suppliers.

During the Seven Months Period, the Group have added innovative features and included information and access provision for three brand new 

exhibitions of the Group on the website. We also enhanced the online “Exhibitor Locator System” to accommodate multiple shots of products from 

exhibitors. These innovative and value-adding features have been effective in helping us recruit new exhibitors for our shows. Furthermore, we 

continued to expand the multi-language capability of www.kenfair.com by including Russian and Japanese for selective webpages, which will be 

conducive to the Group introducing its exhibitions into these markets. We are confident that www.kenfair.com will sustain exponential membership 

gains and continue to add great value to our core exhibition business.
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Kenfair Travel Limited
Licensed in 2003, Kenfair Travel Limited (“Kenfair Travel”) is a wholly-owned subsidiary and the travel agency service arm of the Group.

Kenfair Travel provides regional exhibitors and international buyers to the Group’s shows with comprehensive travel-related services including 

special travel packages, hotel accommodations, transportations, air-ticketing and tour arrangements.

During the Seven Months Period, Kenfair Travel had provided special travel packages to over 400 exhibitors of Asia Expo – Poland and around 300 

exhibitors of the Kenfair Asian expo. It also handled over 1,000 hotel bookings for buyers and exhibitors attending the “Mega Show” series in Hong 

Kong.

Kenfair Travel is now an integral part of the Group’s value-added support services and an additional revenue stream of the Group.
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Outlook
Trade exhibitions are widely recognized as one of the most effective and useful marketing tools facilitating development of business contacts and 

direct deals. Recognizing the potential of the industry, including the tremendous economic benefits of hosting trade exhibitions, more and more Asian 

countries and regions have invested capital and other resources in making themselves into desirable locations for hosting world-standard trade 

exhibitions.

As one of the leading trade fair organizers in Hong Kong, Kenfair International will continue to expand its business in Hong Kong, its home base and 

also in new markets in China and overseas. Studies on new markets are being conducted to provide information to the Group for planning trade 

exhibitions of new themes that can meet the demands of different markets.

The 2nd Hong Kong Spring Fair
The 1st Hong Kong Spring Fair was held at the AsiaWorld-Expo from 10 to 13 

January 2006. Around 990 exhibitors gathered at the fair to showcase a wide 

array of merchandise in over 1,100 booths. The debut fair was visited by a total 

of 10,710 buyers. The impressive turnouts are strong evidence of the fair being 

seen as an effective one-stop trading platform for participants.

Aiming for the same fruitful results, the Group will present the second edition of 

the Hong Kong Spring Fair in 2007 from 9 to 12 January. To accommodate 

more exhibitors and buyers, the coming fair will be expanded. We have 

every confidence that the coming fair, bigger and better, will be another great 

success.

The People s Republic of China (“China”)
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Potential new fair in Guangzhou
Apart from Macao, the Group also sees tremendous unexploited potentials in other parts of China for the exhibition industry. Guangzhou, one 

of the largest distributing centres for Chinese manufactured toys and light-industry products, is going to be its next target. Our five subsidiaries 

and branches in China, including Kenfair (Beijing) Exhibition Company Limited in Beijing, Kenfair International (Shanghai) Limited in Shanghai, 

its branch offices in Shenzhen and Dongguan and Kenfair (Sichuan) Exhibition Limited in Chengdu, are now working intensively to collect data 

and information for the Group to evaluate the feasibility of hosting new trade exhibition in Guangzhou. These subsidiaries and branches have 

also served as channels for the Group to reach existing and potential customers in China to provide them with premier pre-sale and after-sale 

services. They also facilitate building of an extensive databank of industry contacts in China by the Group, giving it a clear edge for tapping the 

huge market.

A brand new Mega Show in Macao 
In the past decade, alongside the booming gaming and entertainment sector in Macao, the city’s exhibition industry has also flourished. And 

with the Macao Government dedicated to transforming Macao into one of the most important exhibition and convention cities in the Pearl River 

Delta, the Group sees enormous potential for expanding its business in the city. To this end, the Group will stage its first-ever trade fair in Macao 

in October 2007 featuring three main themes, namely Home Textile, Promotional & Advertising Premiums and Gifts & Housewares Products.
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Overseas
To expand its global reach, the Group has kept its eyes on opportunities for launching trade fairs overseas and forming strategic partnerships 

and alliances in target markets around the world.

Asia Expo (London, United Kingdom)
Asia Expo in London is the first exhibition of the Group’s “Asia 

Expo” series. Since its debut in 2001, this trade show has been 

well received by Western European buyers and is recognized 

as the largest and most effective platform for sourcing Asian 

toys, gifts, premium and household products in the United 

Kingdom. For Asian manufacturers taking part in the show, it 

has been effective in helping them expand their international 

buyer contacts and in turn achieve very rewarding results. The 

trade show became an “UFI-Approved Event” in 2003, which 

confirmed its significance in the international trade fair scene.

In the upcoming 7th Asia Expo in London to be held from 30 January to 2 February 2007 at the Grand Hall of Olympia Exhibition Centre, a brand 

new extravaganza “Asia Expo – Fashion Jewellery & Accessories” will be added, which will run concurrently with the expo at the National Hall 

of the Olympia. The aim of the initiative is to meet the increasing demand of European buyers to source fashion jewellery and accessories from 

Asia. A huge number of new buyers is expected to be drawn to the event by this new attraction.

7th
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Asian Jewellery expo (London, United Kingdom)
The impressive figures of jewellery export of Asian countries and regions such as China, India, Thailand and Hong Kong in recent years point 

clearly to a booming global market for Asian jewellery products. To bring Asian jewellery suppliers together with international buyers, the Group 

will launch its first-ever jewellery expo named “Asian Jewellery expo” in the United Kingdom.

The “Asia Jewellery expo” is scheduled to be held from 6 to 9 January 2008 at Earls Court, London. This first-ever Asian-exclusive jewellery fair 

is designed to meet the needs of jewellery suppliers from Asia and buyers from lucrative European markets.

Asia Expo – Middle East (Kingdom of Bahrain)
To help Asian manufacturers reach emerging markets worldwide, the Group has been working towards staging a brand new trade show – Asia 

Expo – Middle East – in Bahrain. However, cultural differences have prolonged related discussions but negotiations are still in process. Details 

of the show will be announced in due course.

Strategic Partnership Development Worldwide
To facilitate business growth and to extend international market reach, the Group is seeking to form strategic partnerships and alliances, the 

like of that with Cathay Pacific and Alibaba.com, in the international arena. In the future, the Group will continue to seek opportunities for 

cooperation with leading corporations, trade associations and government bodies in different countries and regions, and especially its target 

markets.



Corporate Governance
Kenfair International firmly believes that for a corporation to achieve business excellence and long-term growth, it must have good corporate 

governance. Therefore, the Group diligently adheres to the Code of Corporate Governance Practices (“CG Code”) set out in Appendix 14 of the 

Rules Governing the Listing of Securities (“Listing Rules”) on The Stock Exchange of Hong Kong Limited (“Stock Exchange”) , and other measures 

recommended with the exceptions listed in the section “Additional Information” in the later part of this report. In addition to abiding by rules and 

regulations, the Group also believes that the values held by a company and its leaders are critical to ensuring company’s creditability and overall 

performance. Hence, Kenfair International values the governance, counsel and guidance of its directors. All executive directors are responsible for 

the day-to-day management of the Group’s operations and they hold regular meetings with senior management to communicate and formulate the 

Group’s overall strategies and corporate policies. Furthermore, the Board remains vigilant to all conditions that may affect the Group’s financial 

situation and business performance, and shareholders’ interests. The Group is committed to enhancing overall transparency of its operations for 

public scrutiny. It set up a Remuneration Committee and Nomination Committee on 14 July 2006 to review the remuneration of directors and 

nomination of replacement for any directors resigned or retired.

To ensure the Group’s financial and accounting policies are strictly implemented, our audit committee meets regularly to review the completeness, 

accuracy and fairness of the Group’s financial statements. We also take the nature and scope of external auditors’ reviews into account in guiding 

corporate finance implementations.
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Human Resources
As at 30 September 2006, the Group had a total of 180 employees in Hong Kong and China. All employees are remunerated according to their 

performance, experience and prevailing industry practices.

The Group also participates in retirement benefit schemes for staff in Hong Kong and China. It introduced a share option scheme on 10 April 2002, 

with options to be granted to employees at the discretion of the Board. No option had been granted up to the date of approval of this report.
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Liquidity and Financial Resources
The Group’s operations are financed with internally generated cash flows. As at 30 September 2006, the Group had bank balances and fixed 

deposits of approximately HK$77 million (30.9.2005: approximately HK$89 million).

As at 30 September 2006, the Group’s total investment in listed securities amounted to approximately HK$26 million (30.9.2005: approximately 

HK$49 million). They are classified into long-term holding for capital growth and short-term holding for profit.

The Group did not have any bank borrowings (30.9.2005: Nil) and was in a satisfactory financial position as at 30 September 2006. Its current ratio 

was 84% (30.9.2005: 94%) and gearing ratio (total debts to total assets) was nil (30.9.2005: Nil). Both the Group and Kenfair International had no 

significant contingent liabilities as at 30 September 2006. The Group’s cash balances are mainly denominated in Hong Kong and U.S. dollars. As 

such, the Group does not have any significant exposure to foreign exchange fluctuations.

Conclusion
Thanks to the shrewd leadership of our Board and experienced management team, the hard work of our staff and guidance of our mission – to act 

as “a gateway to achieve business opportunities” for international suppliers and buyers, we accomplished satisfying results in all aspects of our 

business during the Seven Months Period. Looking ahead at the second half year, despite that the exhibition industry has become more and more 

competitive, the Group is confident of its ability in overcoming different challenges and sustaining strong results in the future.

Cheung Shui Kwai 
Managing Director

Hong Kong, 15 December 2006


