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THE PLACES WE GO, THE PEOPLE WE MEET,
THE THINGS WE DO: TOGETHERNESS

= July 2005: Worldwide Premiere of the Puma Time
collection in Berlin, Germany.

m September 2005: Goldpfeil Store opening in Beijing,
China.

m QOctober 2005: International Esprit timewear + jewel
Distributor Meeting in Vienna, Austria.

m QOctober 2005: Presentation of future brand concept
for Junghans in Offenbach, Germany.

m January 2006: Launch of Cerruti 1881 timepieces in
Mumbai, India.

m February 2006: Chinese New Year Celebration in the
Group’s Chinese factories.

= April 2006, Salamander Store opening in Samara,
Russia.

Just a few of the many events and festivities the
EganaGoldpfeil Group has hosted throughout the
business year 2005/2006. We go places and we insist
on the personal experience — because nothing can
replace what we see with our own eyes, what we
experience first-hand, what we feel when we come
together to celebrate.

These moments in time can shape the image of a brand,
the future of a concept, how we as a company are being
seen. We are looking forward to sharing one of these
moments with you.




