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On behalf of the Board, | am pleased to present to you the first
annual results for the year ended 31 December 2006 after the
listing of Win Hanverky Holdings Limited (the “Company”) and its
subsidiaries (collectively the “Group”).

Achievements

Our listing on 6 September 2006 had raised net proceeds of
approximately HK$738.4 million for the Group. This most notable
achievement during the year has provided the Group with a
strong impetus to accelerate overall business development.

Drawing on our expertise and knowledge in the sportswear and
active and outer wear industry, we constantly strive to make
strategic moves in the best interest of the Group. Shortly after the
year-end, in March 2007, the Group completed the subscription
of an additional 25% stake in Win Sports, increasing our
shareholding interest in this company to 75%. Win Sports
currently has 14 retail shops in Hong Kong, including the first
soccer mega store, Futbol Trend, recently opened in Langham
Place, Mongkok. Another important milestone for the Group, the
subscription has given us operational control over our Sportswear
Retail Business and a strengthened strategic platform to expand
our retail and wholesale business in Hong Kong, and
subsequently the PRC. We expect the segment to bring in
positive contribution to the Group starting from 2008.

Moreover, Umbro Group’s has increased its stake in T&S HK, a
subsidiary of the Company, from 25% to 40% in March 2007,
thereby we have a tightened partnership with Umbro Group. Our
partner also extended the term of the Group’s exclusive
distributorship of UMBRO Products in the Greater China to 2020.
These moves evidenced the commitment of both parties to
achieving win-win results. We will work more closely with the
brand owner to actively promote the brand and come up with
more innovative designs and supreme quality products so as to
strengthen the standing of the UMBRO brand in the Greater
China.
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Growth in Turnover

On the back of our capacity expansion and continuous growth of
Sportswear Distribution Business, supplemented by favorable
market conditions in the Greater China region including strong
economic growth, rising consumer purchasing power and a
growing passion for sports, for the year ended 31 December
2006, the Group’s turnover increased by 21.1% year-on-year to
HK$2,487.5 million, while profit attributable to equity holders of
the Company increased by 7.9% to HK$260.6 million.

Sportswear Manufacturing Business and Sportswear Distribution
Business were areas reporting the most revenue growth, 33.3%
and 24.9% year-to-year respectively. The unexpected global
warm weather in the last quarter of 2006, however, brought
seasonal setback to the Group’s Sportswear Distribution
Business and Active and Outer Wear Business. Otherwise, we
believe Sportswear Distribution Business would have reported a
higher revenue growth and Active and Outer Wear Business
would register a growth versus having a flat year.

Penetration of the PRC Market

To ride on the strong consumption sentiment in the PRC market
and seize opportunities in its flourishing sportswear sector, we
expanded into the business of distributing licensed branded
sportswear in the PRC in 2004. In the two years since then, we
have set up approximately 890 points of sales operated by our
distributors in the country, resulted in a total number of
approximately 1,050 points of sales in the Greater China,
including Hong Kong, Taiwan and Macau. Although ridden with
competition and affected by unexpected weather changes, the
sportswear distribution market in the PRC has been constantly
growing in the past few years. To strengthen the Group’s position
in the market, we are going to work with brand owners to set up
strong supply chains and product design functions pinpointing the
demands of the PRC market.

With an established distribution network and strong supply chain
support, we are confident of enhancing our competitiveness in
the fast-growing sportswear market in the PRC.
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Prospects

Looking ahead, we see persistent growth in turnover for the
Group in Sportswear Manufacturing Business and Sportswear
Distribution Business. In close collaboration with our customers,
we believe our Sportswear Manufacturing Business will receive
more and larger orders. Our “Soccer Center” and expanded
Vietnam plant together have boosted our production capacity by
30.8% from about 2.6 million piece per month in 2006 to about
3.4 million pieces per month in 2007. We will continue to boost
our production capacity and our target is to double our current
capacity in 2006 within three years. The Group will also step up
effort in maintaining its gross profit margin and controlling
operating expenses, and in turn boost its operating profit margin.

The impending 2008 Beijing Olympics has favored in particular
the Group’s Sportswear Distribution Business and new
Sportswear Retail Business. To capture as many as possible the
opportunities bred by the event, we will add more retail outlets in
the PRC to bring the total from the current of approximately 890
to 1,200 outlets by end of 2007 and to 1,500 outlets in 2008. New
outlets will be located primarily in the second and third tier cities
and cities where, or near, where Olympic events will be held. We
will also try to increase our average selling price by increasing
the proportion of shoes, which normally command a higher selling
price, in the product mix. Furthermore, the Group will enhance
UMBRO’s brand image by investing in promotion and
strengthening quality control via better supply chain
management.

We believe Active and Outer Wear Business will remain stable
with single digit growth in revenue provided that weather
conditions or trade protection status in North American countries
do not change drastically. This business segment, we believe,
has a simple yet effective model that can give us opportunities to
grow by creating new brands and allow us to work with different
brand owners at the same time.

Lastly, | would like to take this opportunity to thank the
management and our staff for their dedication and contribution
during the year. We will continue to give our best and push for yet
better returns to our shareholders.

Chairman
Ll Kwok Tung Roy




