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Circulation revenue for 2012 was $106.7 million, an 

increase of 1% year on year. 

Circulation fi gures grew steadily during the year. 

The latest HKABC circulation fi gures at the end of 

2012 were 107,426 (2011: 103,328, 4% increase) for 

the Monday to Saturday editions of the South China 

Morning Post and Sunday Morning Post at 89,669 

(2011: 80,357, 12% increase). While we saw a 10% 

growth in subscription copies, there was a slight 

decrease in retail single copy sales. Combined print 

and online readership remained steady at 389,000*, 

while Monday to Saturday print-only readership of 

South China Morning Post increased from 288,000 

to 295,000.

The revamp of scmp.com marked the most signifi cant 

event of the calendar and resulted in a dramatic 

increase of over 2,200 new subscriptions from the 

launch date of 31 August to the end of the year.  Online 

circulation revenue grew to a new record high of 14% 

above last year. This increase was coupled with an all-

time high volume of pageviews and unique visitors to 

the site. 

Supporting the revamp, we increased subscription 

rates and introduced a new 1-month subscription 

package, which garnered very positive reactions and 

a high renewal rate at 93%. The new metered system, 

adopted in mid October, also resulted in more than 

23,000 user registrations, which gives us future 

acquisition potential. 

Sponsorship was a new revenue generator for 

Circulation during the year with growth in hospitality 

and institutional channels. With the introduction of 

the Young Post sponsorship team we have more than 

doubled revenue from Young Post display, events, 

and sponsorship. During the year we also successfully 

launched Posties, the weekly newspaper for primary 

schools during school term. 

* Nielsen Media Index Year-end report 2012
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