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The launch of smartjob.com was a signifi cant event 

during 2012, effectively replacing the mid-level 

positioned fuel magazine with a brand new website, 

and the third recruitment product brand for the SCMP 

Group portfolio.

Targeting mid-level job seekers with our fi rst digital-

only recruitment product, smartjob.com refl ects the 

need to appeal to a changing recruitment marketplace, 

and an increasing tendency for Generation Y job 

seekers to search for jobs online rather than in print. 

smartjob.com was launched in February with clear 

differentiating brand values and a distinctive iconic 

look, plus a powerful marketing campaign that got 

the new site off to a strong start, closing the year with 

over 20,000 job listings.

Hong Kong’s leading recruitment newspaper, Classifi ed 

Post, continues to be our staple breadwinner in the 

recruitment sector, and our team actively promoted 

the brand through the publication of 30 industry 

career supplements, through a high level HR event for 

120 top clients, and through the publication of the 9th 

edition of our HR Year Book and a new Management 

Trainee Guide book.  This was in addition to over a 

dozen seminars and events geared towards building 

greater brand engagement with prospective 

employers and employees. While the professional 

job market saw a soft year in 2012, especially in the 

banking and fi nance sectors, we hope to experience a 

recovery during 2013.

Jiu Jik, our Chinese language recruitment title, was 

active during the course of the year with two job fairs, 

co-organisation or participation in a dozen seminars 

and exhibitions, 34 supplements and a new magazine 

style booklet: the Top Employers Guide for retail and 

catering job seekers. Retail recruitment remained 

relatively strong during 2012, and our leadership in 

the luxury and branded retail sector put Jiu Jik in a 

strong position to capitalise upon this.

Our strength in the education sector was 

boosted during the year with the launch of

EducationPost.com.hk, a bilingual website featuring the 

most comprehensive postgraduate course listings in 

Hong Kong. We also enhanced education content in our 

other titles and created fi ve education based events to 

reach out to students and deliver cross-over business 

value to our recruitment services products. 
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