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IMPORTANT

| If you are in any doubt about any of the contents of this prospectus, you should obtain independent professional advice.

{v}MEGA EXPO HOLDINGS LIMITED

(incorporated in the Cayman Islands with limited liability)

SHARE OFFER

Number of Offer Shares : 60,000,000 Shares (comprising 50,000,000 new Shares
and 10,000,000 Sale Shares)
6,000,000 new Shares (subject to reallocation)
54,000,000 Shares (comprising 44,000,000 new Shares
and 10,000,000 Sale Shares) (subject to reallocation)
Offer Price : Not more than HK$1.33 per Offer Share and
expected to be not less than HK$1.23
per Offer Share, plus brokerage of 1.0%,
SFC transaction levy of 0.003% and
Stock Exchange trading fee of 0.005%
(payable in full on application and subject
to refund)
Nominal Value : HK$0.01 per Share
Stock Code : 1360

Number of Public Offer Shares
Number of Placing Shares

Sole Sponsor

ALCVONsz s

Sole Coordinator

ALV sz

Joint Bookrunners and Joint Lead Managers
(in alphabetical order)

convoy = R & ((Q)) GREAT ROC  INL(VONsz a2

your finance BEEAFEHARLT

Hong Kong Exchanges and Clearing Limited, The Stock Exchange of Hong Kong Limited and Hong Kong Securities Clearing
Company Limited take no responsibility for the contents of this prospectus, make no representation as to its accuracy or
completeness and expressly disclaim any liability whatsoever for any loss howsoever arising from or in reliance upon the whole or
any part of the contents of this prospectus.

A copy of this prospectus, having attached thereto the documents specified in the paragraph headed “A. Documents delivered to
the Registrar of Companies in Hong Kong” in Appendix V to this prospectus, has been registered by the Registrar of Companies in
Hong Kong as required under Section 342C of the Companies Ordinance (Chapter 32 of the Laws of Hong Kong). The Securities and
Futures Commission and the Registrar of Companies in Hong Kong take no responsibility as to the contents of this prospectus or any
other documents referred to above.

The Offer Price is expected to be determined by the Price Determination Agreement between the Sole Coordinator (acting on behalf
of all the Underwriters) and our Company (for ourselves and on behalf of the Selling Shareholder) on or around Wednesday, 30
October 2013 or such later time as may be agreed between the parties, but in any event, no later than Monday, 4 November 2013. If,
for any reason, the Sole Coordinator (acting on behalf of all the Underwriters) and our Company (for ourselves and on behalf of the
Selling Shareholder) are unable to reach an agreement on the Offer Price on or before Monday, 4 November 2013, the Share Offer
will not become unconditional and will lapse immediately. The Offer Price will be not more than HK$1.33 per Offer Share and is
currently expected to be not less than HK$1.23 per Offer Share unless otherwise announced in the manner set out below. Investors
applying for Offer Shares must pay the maximum Offer Price of HK$1.33 per Offer Share together with brokerage of 1.0%, SFC
transaction levy of 0.003% and Stock Exchange trading fee of 0.005%, subject to refund if the Offer Price finally determined is
lower than HK$1.33 per Offer Share. The Sole Coordinator (acting on behalf of all the Underwriters) may, with the consent of our
Company (for ourselves and on behalf of the Selling Shareholder), reduce the indicative Offer Price range below that as stated in
this prospectus at any time not later than the morning of the last day for lodging applications under the Public Offer. In such a case,
notice of the reduction in the indicative Offer Price range will be announced on the Stock Exchange’s website at www.hkexnews.hk
and our Company’s website at www.mega-expo.com not later than the morning of the day which is the last day for lodging
applications under the Public Offer. Please refer to the section headed “Structure and conditions of the Share Offer” for further
details.

Pursuant to the force majeure provisions contained in the Public Offer Underwriting Agreement in respect of the Share Offer, the
Sole Coordinator (acting on behalf of all the Public Offer Underwriters) has the right in certain circumstances, subject to its sole and
absolute opinion, to terminate the obligations of the Public Offer Underwriters under the Public Offer Underwriting Agreement at
any time prior to 8:00 a.m. on the Listing Date (such date is currently expected to be 6 November 2013). Further details of the terms
of the force majeure provisions are set out in the section headed “Underwriting” in this prospectus.

25 October 2013



EXPECTED TIMETABLE "

If there is any change in the following expected timetable, our Company will issue a separate

announcement.

2013

Latest time to complete electronic applications under
the HK eIPO White Form service through
the designated website at www.hkeipo.hk®o<9 . . ... ... 11:30 a.m. on Wednesday, 30 October

Application lists open®™2 L 11:45 a.m. on Wednesday, 30 October

Latest time to lodge WHITE and YELLOW
Application Forms and to give electronic
application instructions to HKSCC®™ere® ... ... .. .. 12:00 noon on Wednesday, 30 October

Latest time to complete payment of HK eIPO White Form
applications by effecting internet banking transfer(s) or
PPS payment transfer(s) . ................ .. 12:00 noon on Wednesday, 30 October

Application lists close™? . . .. .. .. 12:00 noon on Wednesday, 30 October
Expected Price Determination Date™ . ... ... ... ... ... . .. Wednesday, 30 October

Announcement of the final Offer Price, the indication of level of
interest in the Placing, the results of allocations in the
Public Offer and the basis of allotment of the Public Offer Shares
to be published (a) on the website of our Company at
www.mega-expo.com; and (b) on the website of
the Stock Exchange at www.hkexnews.hk on or before .. ................. Tuesday, 5 November

Results of applications and Hong Kong identity card/passport/
Hong Kong business registration numbers of successful applicants
under the Public Offer to be available under a variety of channels as
described in the section headed “How to apply for the Public Offer
Shares — 11. Publication of results” in this prospectus including
the website of our Company at www.mega-expo.com and the website
of the Stock Exchange at www.hkexnews.hk from....................... Tuesday, 5 November

Despatch of share certificates of the Offer Shares or deposit
of share certificates of the Offer Shares into CCASS
in respect of wholly or partially
successful applications pursuant to
the Public Offer on or before™*% . . ... . ... . . .. ... . . . . ... Tuesday, 5 November

Despatch of HK eIPO White Form e-Auto Refund payment instructions
and refund cheques in respect of wholly successful (if applicable)
wholly or partially unsuccessful applications pursuant to
the Public Offer on or before™ e ® . . . . . . . . . Tuesday, 5 November

Dealing in the Shares on the Stock Exchange
expected to commence at 9:00 am. on . ....... ... o i L. Wednesday, 6 November



EXPECTED TIMETABLE "

Notes:

All times refer to Hong Kong local time, except as otherwise stated. Details of the structure of the Share Offer, including its
conditions, are set out in the section headed “Structure and conditions of the Share Offer” in this prospectus.

If there is a “black” rainstorm warning or a tropical cyclone warning signal number 8 or above in force at any time between
9:00 a.m. and 12:00 noon on Wednesday, 30 October 2013, the application lists will not open and close on that day. Further
information is set out in the section headed “How to apply for the Public Offer Shares — 10. Effect of bad weather on the
opening of the application lists” in this prospectus.

You will not be permitted to submit your application through the designated website at www.hkeipo.hk after 11:30 a.m. on
the last day for submitting applications. If you have already submitted your application and obtained an application reference
number from the designated website prior to 11:30 a.m., you will be permitted to continue the application process (by
completing payment of application money) until 12:00 noon on the last day for submitting applications, when the application
lists close.

Applicants who apply by giving electronic application instructions to HKSCC should refer to the section headed “How to
apply for the Public Offer Shares — 6. Applying by giving electronic application instructions to HKSCC via CCASS” in
this prospectus.

The Price Determination Date is expected to be on or around Wednesday, 30 October 2013, and in any event not later than
Monday, 4 November 2013. If, for any reason, the Offer Price is not agreed by our Company (for ourselves and on behalf
of the Selling Shareholder) and the Sole Coordinator (acting on behalf of all the Underwriters), on or before Monday, 4
November 2013, the Share Offer will not proceed and will lapse.

Applicants who apply on WHITE Application Forms or through HK eIPO White Form service for 1,000,000 Shares or
more under the Public Offer and have indicated in their Application Forms that they wish to collect refund cheques and
(where applicable) share certificates in person from the Hong Kong Branch Share Registrar may collect refund cheques
and (where applicable) share certificates in person from the Hong Kong Branch Share Registrar, Tricor Investor Services
Limited, from 9:00 a.m. to 1:00 p.m. on Tuesday, 5 November 2013. Identification and (where applicable) authorisation
documents acceptable to the Hong Kong Branch Share Registrar must be produced at the time of collection.

Applicants who apply on YELLOW Application Forms for 1,000,000 Shares or more under the Public Offer and have
indicated in their Application Forms that they wish to collect refund cheques in person may collect their refund cheques (if
any) but may not elect to collect their share certificates, which will be deposited into CCASS for credit to their designated
CCASS Participant stock accounts or CCASS Investor Participant stock accounts, as appropriate. The procedures for
collection of refund cheques for applicants who apply on YELLOW Application Forms for Shares is the same as that for
applicants who apply on WHITE Application Forms.

Applicants who apply for the Public Offer Shares by giving electronic application instructions to HKSCC via CCASS
should refer to the section headed “How to apply for the Public Offer Shares” in this prospectus for details.

If an applicant has applied for less than 1,000,000 Public Offer Shares or has applied for 1,000,000 Public Offer Shares or
more but has not indicated in the Application Form that he/she/it wishes to collect share certificate and/or refund cheque,
the share certificate and/or refund cheque will be despatched by ordinary post (at the applicant’s own risk) to the address
specified on the Application Form.

Uncollected share certificates and refund cheques will be despatched by ordinary post (at the applicants’ own risk) to the
addresses specified in the relevant Application Forms. Further information is set out in the section headed “How to apply for
the Public Offer Shares — 14. Despatch/Collection of share certificates and refund monies” in this prospectus.

HK eIPO White Form e-Auto Refund payment instructions and refund cheques will be made/issued in respect of wholly
or partially unsuccessful applications pursuant to the Public Offer and also in respect of wholly or partially successful
applications in the event that the final Offer Price is less than the price payable per Offer Share on application. Part of the
applicant’s Hong Kong identity card number or passport number, or, if the application is made by joint applicants, part of
the Hong Kong identity card number or passport number of the first named applicant, provided by the applicant(s) may
be printed on the refund cheque, if any. Such data would also be transferred to a third-party for refund purpose. Banks
may require verification of an applicant’s Hong Kong identity card number or passport number before cashing the refund
cheque. Inaccurate completion of an applicant’s Hong Kong identity card number or passport number may lead to delay in
encashment of or may invalidate the refund cheque.

Share certificates for the Offer Shares will only become valid certificates of title at 8:00 a.m.

on the Listing Date provided that (i) the Share Offer has become unconditional; and (ii) the

Underwriters’ right of termination as described in the section headed “Underwriting — Underwriting

arrangements and expenses — Public Offer — Grounds for termination” in this prospectus has not

been exercised and has lapsed.

i
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SUMMARY

This summary aims to give you an overview of the information contained in this prospectus. As this is a
summary, it does not contain all of the information which may be important to you. You should read the
whole document before you decide to invest in our Shares.

There are risks associated with any investment. Some of the particular risks in investing in our Shares
are summarised in the section headed “Risk factors” in this prospectus. You should read that section
carefully before you decide to invest in our Shares.

OVERVIEW

Our Group is principally engaged in the management, as well as the organisation of trade
exhibitions (which accounted for 95.0% of the total revenue of our Group as at 30 June 2013) and the
provision of Exhibition Related Services for other exhibition organisers or project managers (which
accounted for 4.9% of the total revenue of our Group as at 30 June 2013). During the Track Record
Period, a major part of our revenue was derived from the management of and provision of Exhibition
Related Services to the Mega Shows which were held and will continue to be held in HKCEC every
October. Revenue derived from the Mega Shows during the Track Record Period accounted for
approximately 95.9%, 87.6% and 88.4% of our Group’s total revenue respectively. The Mega Show Part
I (then under the names of Hong Kong International Toys & Gifts Show and Asian Gifts Premium &
Household Products Show) and the Mega Show Part II (then under the name of ASIANA), collectively,
the Mega Shows, were being organised annually since 1992 and 2003, respectively. According to the
Industry Report, Mega Show Part I managed by us during 2012 ranked second in terms of number of
exhibitors in Hong Kong and our Group ranked the fifth largest trade exhibition organiser or project
manager located in Hong Kong with a share of total industry revenue of approximately 5.0%. Besides the
Mega Shows, our Group also organised, managed and provided Exhibition Related Services to exhibitions
held in Singapore, the PRC, the US, Germany, Russia and the UK. For roles that our Group took up in the
respective trade exhibitions during the Track Record Period, please refer to the section headed “Business”
on page 87 in this prospectus for further information. For the recurring exhibitions we have participated in
during the Track Record Period and as at the Latest Practicable Date, please refer to the table below:

@) Recurring exhibitions

Roles taken up by

Name of
exhibitions/period held Place held
Mega Shows Hong Kong
October, 2010,
2011 and 2012
Singapore Asia Expo Singapore

November, 2011 and 2012

Berlin Expo Berlin,
February, 2012 and 2013~ Germany

Vegas Expo Las Vegas,
August 2012 Nevada, US

Theme of exhibition

Gifts, housewares,
premiums and
toys
trade exhibition

Gifts and premiums, fashion
accessories, housewares,
toys and games, foodware,
building material, sports
and outdoor items
trade exhibition

Apparel and textiles
trade exhibition

Gifts and premium,
housewares, festive &
seasonal, toys, games, and
stationery
trade exhibition

our Group during the
Track Record Period

Project manager, on-site
manager, booth
manager and

sub-manager (Note 1)

Organiser (Note 2)

Project manager and
organiser (Note 3)

Organiser
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Notes:

1. In 2010, our Group acted as project manager for the Mega Show Part I New Wing and on-site manager and booth
manager for the Mega Show Part I Old Wing and the Mega Show Part II. In 2011, our Group continued to act as the
project manager for the Mega Show Part I New Wing and we took up the role of sub-manager for the Mega Show
Part I Old Wing and the Mega Show Part II while in 2012, we acted as project manager for the Mega Shows.

2. Our Group co-organised the Singapore Asia Expo with # ## Il [ 5% 2 B A R 23 &) (Fujian Huiyuan International
Exhibition Co. Ltd.*), an Independent Third Party.

3. Our Group acted as project manager for Berlin Expo in 2012. In 2013, we entered into a licence agreement with the

venue provider of Berlin Expo and our Group acted as the organiser of Berlin Expo in 2013.

Besides the above recurring exhibitions, our Group also participated in London Asia Expo,
Ningbo Consumer Expo, Commodities Fair Fujian China, Household Expo, China Sichuan New Year’s
Shopping Festival*, China Import and Export Fair and Hong Kong International Buddhist Fair. For further
information of the trade exhibitions we participated during the Track Record Period, please refer to the
section headed “Business” on page 96 in this prospectus.

Upcoming trade exhibition confirmed to be organised by our Group in 2013 and 2014 as at the
Latest Practicable Date

Name of exhibitions/ Place Roles to be taken up by
period to be held to be held Theme of exhibition our Group
Mega Show Part I Hong Kong Gifts, housewares, premiums  Organiser

20-23 October 2013 and toys

trade exhibition

Mega Show Part II Hong Kong Gifts, housewares, premiums  Organiser
27-29 October 2013 and toys
trade exhibition

Singapore Asia Expo Singapore Gifts and premiums, fashion Organiser (Note 1)
21-23 November 2013 accessories, housewares,
toys and games, foodware,
building material, sports
and outdoor items
trade exhibition

Berlin Expo Berlin, Germany Apparel and textiles Organiser
18-20 February 2014 trade exhibition
Mega Show Part [ Hong Kong Gifts, housewares, premiums  Organiser
20-23 October 2014 and toys trade exhibition
Mega Show Part II Hong Kong Gifts, housewares, premiums  Organiser
27-29 October 2014 and toys trade exhibition
Notes:
1. We will be the organiser for the Singapore Asia Expo together with 4 2 & I | % J&t B A FR /A 7 (Fujian Huiyuan

International Exhibition Co. Ltd.*), an Independent Third Party.

* translation for identification purposes only
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Roles that our Group took up in the management and organisation of exhibitions and the provision
of Exhibition Related Services during the Track Record Period included the following:

Management and organisation of trade exhibition

Role

Duty included

Major income
source

Major expenses
items

Project manager

Planning, management and execution of the
entire exhibition including handling initial
exhibition theme planning and relevant
feasibility study, pre-sales preparation, sale
of booths, marketing and advertising of the
exhibition, operation, booth construction
management and on-site management of the
exhibition and post-exhibition review

Sale of booths

Share of revenue
from sale of
booths payable to
organiser, booth
construction

fees, advertising
fee, commission
payable to agents,
salary and office
overhead

Organiser

e Leasing of exhibition venue

e Planning, management and execution
of the entire exhibition including
handling initial exhibition theme
planning and relevant feasibility study,
pre-sales preparation, sale of booths,
marketing and advertising of the
exhibition, operation, booth construction
management and on-site management of
the exhibition and post-exhibition review

Sale of booths

Venue rental,
exhibition co-
operation
expenses payable
to organising
partners, booth
construction
fees, advertising
fee, commission
payable to agents,
salary and office
overhead

Provision of Exhibition Related

Services

On-site manager

On-site management of the exhibition

Service fee

Salary and office
overhead

Booth manager

Booth construction management of the
exhibition

Service fee

Salary and office
overhead

Sub-manager

Operation, booth construction management
and on-site management of the exhibition

Service fee

Salary and office
overhead

Agent

e Sale of booths
e Booth construction management if
necessary

Sale of booths

Salary, sales
commission of
sales staff and
office overhead

OUR HISTORY, DEVELOPMENT AND REORGANISATION

As at the Latest Practicable Date, we had eight operating subsidiaries incorporated in Hong Kong,
the BVI, the PRC and the US, namely Mega Expo (BVI), Mega Expo (HK), i-MegAsia, Mega Expo
(USA), Mega Expo Operations, Mega Expo (Berlin), Shenzhen Hengjian and Mega Expo (U.S.A.) Inc. In
preparation for the Listing, various corporate reorganisation procedures were carried out, which included
(1) incorporation of investment holding companies and our Company, (ii) acquisition of subsidiaries
by such investment holding companies and our Company, (iii) sub-division of Shares and (iv) transfer
of investment holding companies to our Company. As a result of the Reorganisation, our Company
became the ultimate holding company of our Group. Please refer to the sections headed “History and
development” and “Reorganisation” on pages 75 and 81 respectively in this prospectus for further
information.
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History of the organisation of the Mega Shows

The Mega Show Part I (which was then named as the Hong Kong International Toys & Gifts
Show and Asian Gifts Premium & Household Products Show) was first organised by Mr. Cheung and
his business partners in 1992 through their shareholding in Kenfair International Limited. Since then Mr.
Cheung and his business partners gradually broadened the scope of the Hong Kong International Toys
& Gifts Show and Asian Gifts Premium & Household Products Show, and the Mega Show Part II (then
under the name of ASIANA) was introduced in 2003. As part of the pre-listing reorganisation of Sino
Resources (formerly known as Kenfair International (Holdings) Limited), Kenfair International Limited
became part of the Pro-Capital Group. Since then and until the acquisition of GIIL by Mr. Cheung, the
Mega Shows were organised by the Pro-Capital Group. During his tenure at Sino Resources (formerly
known as Kenfair International (Holdings) Limited), Mr. Cheung was its director and was involved in the
administration, operation, organisation and marketing of its trade exhibitions (including the Mega Shows).
As Sino Resources (formerly known as Kenfair International (Holdings) Limited) decided to diversify its
business into the mining sector during 2008, Mr. Cheung decided to acquire GIIL, which then held, among
others, the licence agreement for the occupancy of the venue to hold the Mega Shows in 2009, from Pro-
Capital Group. From 2009 to 2012, GIIL was the organiser of the Mega Shows. Our Group was engaged
as the project manager of the Mega Show Part I New Wing from 2009 to 2012, and also of the Mega Show
Part I Old Wing and the Mega Show Part II in 2012 after Pro-Capital Group decided not to act as the
project manager of the Mega Show Part I Old Wing and Mega Show Part II after 2011. In 2013 and 2014,
our Group will act as the organiser of the Mega Shows. Save as being a minority shareholder of Business
Good, which is one of our Controlling Shareholders, Mr. Cheung is an Independent Third Party. Sino
Resources (formerly known as Kenfair International (Holdings) Limited) is also an Independent Third
Party. For further details, please refer to the section headed “Business — Arrangement with GIIL Group
and Pro-Capital Group” on page 114 in this prospectus.

OUR COMPETITIVE STRENGTHS

Our Group has the following competitive strengths, including (a) an experienced management team
led by our founder, chairman and executive Director, Mr. Lee, who possesses over 26 years of experience
in the exhibition industry in Hong Kong and overseas. In particular, Mr. Lee had taken up various
positions at the HKTDC in the past as executive trainee, market officer, exhibition services manager,
assistant executive director and director of exhibitions and publications; (b) our proven business track
record of trade exhibitions organised or managed by us including the Mega Shows, of which the Mega
Show Part I in 2012 was ranked second in terms of number of exhibitors in Hong Kong; (c) our extensive
network of Agents in different areas of Asia to promote our exhibitions; (d) provision of one stop
services for our exhibitors and visitors; and (e) our experience in managing and organising exhibitions
internationally. Please refer to the section headed “Business — Competitive strengths” on page 89 in this
prospectus for further information.

OUR BUSINESS STRATEGIES

We also plan to strengthen our market share in the exhibition organising industry by (a) expanding
and improving our existing trade exhibitions including the Mega Shows; (b) developing new exhibitions
in Macau, Poland and the UK; and (c) improving our information technology system to improve
communication with exhibitors and visitors and setting up branch offices for promotion of our exhibitions
in the PRC. Please refer to the section headed “Business — Business strategies” on page 91 in this
prospectus for further information.
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OUR BUSINESS MODEL

Set out below is a diagram illustrating the overall business model of our Group as the organiser,

project manager, and provider of Exhibition Related Services for exhibitions and the relationship among

different industry players.

exhibition venue
under lease

contractors for
construction of

freight
forwarders for

ibi Tar
Exhibitors Agents arget
visitors
7y Sale of booths 2 Y
Sale of Appoint Segq 1?V1taugn
booths Agents and information
in relation to
the exhibitions
Our Group
4 Provision of Appoint Recommend Provision of Exhibition

Related Services to other
organisers and

Note:

or licence (Note) | booths provision of project managers
freight services
to exhibitors
y A A
Venue Contractor Freight Other organisers and
provider forwarder project managers

When we act as project manager only, the venue licence is signed by the organiser.

The following table sets out the operational data of the major and recurring trade exhibitions we
managed, organised or participated in during the Track Record Period:

Number of

exhibitors

Name of exhibition ~ Year held  (approximate)
Mega Shows 2010 4,641
2011 4345

2012 4236

Singapore Asia Expo 2011 519
2012 268

Berlin Expo 2012 171
2013 25

Vegas Expo 2012 276

Number of ~ Net exhibition

visitors  space (sq.m)
(approximate) (approximate)
68,629 59,468

66,891 56,174

57,139 54,373

6,135 5313

3423 2,898

1,573 1,399

1,691 2,490

3,558 3,042

Revenue
Role of our Group contribution
HK$'000
Project manager (Part I New Wing) 141,629
On-site manager and booth manager
(Part I 0Id Wing)
On-site manager and booth manager
(Part IT)
Project manager (Part I New Wing) 146,031
Sub-manager
(Part 101d Wing)
Sub-manager
(Part IT)
Project manager 195,060
Organiser 14413
Organiser 10,673
Project manager 4,908
Organiser 6,603
Organiser 8,192

Average
selling price
of exhibition

space
HKS$ per sq.m

3410

3,567

3403
2,642
3,642
2,517
2,574
2,533

For further details and explanation regarding the above table, please refer to the section headed

“Business - Exhibitions participated by our Group” on page 96 in this prospectus.
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The following table sets out the revenue contributed by each of the roles our Group had taken up in
trade exhibitions we have participated in during the Track Record Period:

Year ended 30 June

2011 2012 2013

HK$’000 HK$’000 HK$’000

Organiser 1,990 14,413 25,468
Project manager 132,221 133,388 195,060
Sub-manager - 17,551 -
On-site manager and booth manager 10,208 - -
Agent 3,213 1,224 —

OUR CUSTOMERS

Our customers in relation to our management and organisation of trade exhibitions mainly include
(i) exhibitors which we sell our booths to directly or referred by our sales agents, and (ii) exhibition
service agents which we sell our booths to directly. Our exhibitors, mainly from the PRC, Hong Kong,
Taiwan, India and Thailand, participated in trade exhibitions organised or participated by our Group
either by lodging applications with our sales team or with our respective appointed Agents. In relation
to management and organisation of trade exhibitions, certain exhibition service agents (including but not
limited to those in the PRC, Taiwan and other Asian countries) will also purchase booths directly from our
Group and resell to exhibitors in their respective regions.

For our Exhibition Related Services business, our customers are trade exhibition organisers and/
or project managers when we act as sub-manager, on-site manager and booth manager. For Exhibition
Related Services which we act as agent, we purchase the booths from the relevant exhibition organiser and
resell to our customers which are the exhibitors or other agents.

During the Track Record Period, our Group’s top five customers in aggregate accounted for
approximately 21.4%, 25.7% and 23.8% respectively of our Group’s revenue while the largest customer
accounted for approximately 12.8%, 12.7% and 12.4% respectively of our Group’s revenue. All top five
customers of our Group during the Track Record Period were exhibition service agents of our Group,
located in Taiwan, the PRC, Vietnam and India.

OUR SUPPLIERS

Our Group’s major suppliers are exhibition organisers, advertising agents, venue providers, booth
contractors and sales agents. During the Track Record Period, the fees paid to our Group’s five largest
suppliers in aggregate accounted for approximately 49.3%, 44.0%, and 43.4% of our Group’s total costs
respectively while the fees paid to the largest supplier accounted for approximately 29.6%, 26.4% and
29.5% of our Group’s total costs respectively.
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OUR AGENTS

During the Track Record Period, our Group also entered into agency agreement with certain sales
agents, in which the sales agents will recruit exhibitors on our Group’s behalf and in turn receive a
commission. We also entered into agreements with certain exhibition service agents, which purchase our
booths and resell to exhibitors. For sale of booths to exhibition service agents, our Group will provide
certain discount on the booth price.

For further information regarding our customers, suppliers, and agents, please refer to the section
headed “Business” from page 108 to 113 in this prospectus.

The following table sets out the participation fee income derived by each of our Group’s sales
channel during the Track Record Period:

Year ended 30 June

2011 2012 2013
HK$’000 % HK$’000 % HK$’000 %
Exhibition service agent 32,534 26.0 47,612 33.9 70,902 33.8
Sales agent 14,354 11.5 15,895 11.3 40,644 19.4
Direct registration
by exhibitors 78,051 62.5 77,011 54.8 98,207 46.8
124,939 100.0 140,518 100.0 209,753 100.0

RELATIONSHIP WITH OUR CONTROLLING SHAREHOLDERS

Our Controlling Shareholders consist of Mr. Lee and Business Good. As at the Latest Practicable
Date, Business Good was held by Mr. Lee and Mr. Cheung as to 93.2% and 6.8% respectively, and
Business Good directly held the entire issued share capital of our Company immediately prior to the Share
Offer. Although Business Good would hold approximately 70% of our issued share capital immediately
upon completion of the Capitalisation Issue and Share Offer, the management of our Group as well as
the administration, operations and finance of our Group is independent of Business Good and Mr. Lee.
As at the Latest Practicable Date, neither Business Good nor Mr. Lee controls or conducts any business
which competes, or is likely to compete, either directly and indirectly, with our business. For further
information, please refer to the section headed “Relationship with our Controlling Shareholders” on page
152 in this prospectus.

RISK FACTORS

There are certain risks relating to investing in our Shares, among which, the relatively material
risks are set out below. You should read the entire section headed “Risk factors” on page 26 in this
prospectus before you decide to invest in our Shares. Some of the key risks our Group faces includes:

(a)  in the event of a cancellation of the Mega Shows, our Group will incur a loss of the majority
of our revenue, as it accounted for approximately 95.9%, 87.6% and 88.4% of our Group’s
revenue during the Track Record Period;



SUMMARY

(b)  in the event our Group fails to maintain our business relationship with our venue providers
for our exhibitions, we may be unable to secure alternative venues for our exhibitions which
may adversely affect our business operations; and

(c)  as we incur significant payment for preparation of our exhibitions before we accept deposits
from exhibitors, there is a cash flow mismatch and in the event that our exhibition fails to
materialise, our Group’s financial condition will be adversely affected.

SUMMARY FINANCIAL INFORMATION

Key information from combined statements of comprehensive income and combined statements of
financial position

The table below sets forth the selected information of our Group’s combined statements of
comprehensive income during the Track Record Period, details of which are set out in the Accountants’
report in Appendix I to this prospectus:

Year ended 30 June
2011 2012 2013
HK$’000 HK$’000 HK$’000

Revenue 147,758 166,795 220,633
Organisation of exhibitions 124,939 140,518 209,753
Exhibition-related services 22,683 26,056 10,775
Ancillary services 136 221 105

Profit before tax 31,220 30,864 34,241

Profit for the year 25,926 24,888 25,902

Profit/(loss) attributable to:

Owners of the Company 26,049 25,056 26,170
Non-controlling interests (123) (168) (268)
Net profit margin (Note) 17.6% 15.0% 11.9%

Note: Net profit margin equals profit attributable to owners of the Company divided by revenue.

Our net profit margin decreased from approximately 17.6% in the year ended 30 June 2011 to
approximately 15.0% in the year ended 30 June 2012 mainly due to the percentage increases in various
expenses, including advertising and promotion expenses, exhibition rentals, staff costs, booth construction
costs, exhibition expenses, and other operating expenses, were higher than the percentage increase in
revenue. Our net profit margin decreased to approximately 11.9% in the year ended 30 June 2013 due to
the increase in exhibition cooperation expenses, staff costs and the incurring of listing expenses for the
year ended 30 June 2013.
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As at 30 June
2011 2012 2013
HKS$’000 HK$’000 HK$’000

Current assets 121,216 147,147 129,970
Current liabilities 118,865 146,499 135,945
Net current assets/(liabilities) 2,351 648 (5,975)
Total asset 123,004 148,560 131,856
Total equity 4,139 2,061 (4,089)

The decrease of net current assets position for the three years ended 30 June 2013 was primarily
due to the combined effect of decrease in net profit attributable to equity holders of our Group and
payment of dividend. We recorded a net current liabilities as at 30 June 2013 primarily due to the dividend
payment and the increase in legal and professional fees incurred for the year ended 30 June 2013 in
preparation for the Listing. As our Group’s operation is not capital in nature, our Directors consider that
subject to the requirements of future development and operating cash flow, our Group intends to distribute
our surplus cash to our Shareholders, when appropriate. Please refer to the section headed “Financial
information — Dividend and dividend policy” on page 201 in this prospectus for details of our dividend
policy.

SELECTED KEY FINANCIAL RATIOS

The table below sets forth our Group’s current ratio, return on equity and return on total assets as at
the dates indicated:

As at 30 June

2011 2012 2013
Financial ratio
Current ratio 1.0 1.0 1.0
Return on equity 710.2% 1,431.8% N/A
Return on total assets 21.2% 16.9% 19.8%

For further details and explanation regarding the above table, please refer to the section headed
“Financial information — Other key financial ratios” from page 198 to 199 in this prospectus.

REGULATORY NON-COMPLIANCE

As advised by our Hong Kong Legal Counsel, the PRC Legal Advisers, Singapore Legal Advisers,
German Legal Advisers, Russia Legal Advisers and the US Legal Advisers, our Group had obtained the
necessary approvals, if any, from the relevant governmental authorities in respect of all the exhibitions
participated by our Group in Hong Kong, the PRC, Singapore, Germany, Russia and the US during the
Track Record Period and up to the Latest Practicable Date, except for certain cases of non-compliance.

Historical non-compliances include (a) non-compliance with the PRC social insurance fund
contribution requirements; (b) failure to register change of particulars of Ningbo Tianyi; (c) non-
compliance with section 122 of the Companies Ordinance; (d) non-compliance regarding foreign exchange
control regulations in the PRC; (e) failure to register our business in Singapore and the US during the
Track Record Period; and (f) failure to obtain a licence for certain travel arrangement services during the
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Track Record Period. Please refer to the section headed “Business — Historical non-compliance” on page
135 in this prospectus for further details.

LATEST DEVELOPMENT OF OUR GROUP

As at the Latest Practicable Date, our Group continued with the preparation work for the upcoming
of the Mega Shows 2013 to be held in October 2013 and the Singapore Asia Expo 2013 to be held in
November 2013. Receipt in advance for the Mega Shows 2013 also increased steadily to approximately
HK$146.0 million as at 31 August 2013. Instalment payments of respective venues have also been paid
according to the payment schedule. For the Berlin Expo 2014 and the Mega Shows 2014, our Group has
also entered into the licence agreement independently with the venue provider of the respective trade
exhibitions.

Regarding the Vegas Expo originally scheduled to be held in August 2013, due to the Boston
Marathon explosion which occurred on 15 April 2013, a number of enrolled exhibitors had expressed
concerns about travelling to the US and enquired about the possibility of withdrawal of application
and refund. Our PRC exhibitors had also expressed concerns that the incident occurred in May 2013 in
Guangzhou, PRC, of which inexplicable powder were found in the US Consulate General in Guangzhou
may affect the progress of their visa applications for entry into the US for the participation of our Vegas
Expo in August 2013. In this regard, our Group decided to postpone the Vegas Expo 2013 to 2014. As
at the Latest Practicable Date, our Group was in the course of negotiating with the venue provider on
carrying forward the prepaid venue deposits of approximately HK$0.3 million to the following edition of
the Vegas Expo. The rules and regulations set out in the application forms of the Vegas Expo for 2013
stipulated that the participation fee paid by the applicants shall be non-refundable. However, due to our
Group’s intention to maintain a long term relationship with our exhibitors and exhibition service agents,
we intend to offer to refund the full amount of the participation fee in the sum of approximately HK$0.6
million. Our Group confirmed that such refund will not significantly impact our liquidity position.

In respect of the financial performance, as no trade exhibitions participated by our Group (save
as the Vegas Expo 2013 which was postponed due to the abovementioned factors) will be held between
March to September, as such save as disclosed above and the incurring of advertising, operational and
administrative expenses, our Group did not have other major development up to the Latest Practicable
Date. Due to the above mentioned reasons, our Directors anticipate that there will be a possibility that the
participation of the upcoming exhibitions will also be impacted. As no exhibition was held subsequent to
February 2013 up to the Latest Practicable Date and our Group continued to incur relevant advertising,
operational and administrative expenses along the way to organise the upcoming trade exhibitions, our
Group recorded a net current liabilities and net liabilities as at 31 August 2013. Our Directors are of
the view that as at 31 August 2013, our Group recorded a receipt in advance on trade exhibitions to be
organised by our Group in the coming months of approximately HK$147.7 million. Immediately upon
completion of the relevant trade exhibitions, the receipt in advance from customers will be recognised as
our Group’s revenue and as a result our Group’s net liability position will be restored to net asset position.

In addition, our Group’s financial performance for the year ending 30 June 2014 will be adversely
affected by the non-recurring expenses incurred in relation to the Listing. Our Group expects that listing
expenses amounting to HK$10.2 million will be charged in our consolidated statements of comprehensive
income for the year ending 30 June 2014. Our Directors would like to emphasise that the listing expenses
are a current estimate for reference only and the actual amount to be recognised is subject to adjustment
based on audit and the then changes in variables and assumptions.

10
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DISCLOSURE REQUIRED UNDER THE LISTING RULES

Our Directors have confirmed that, as at the Latest Practicable Date, there were no circumstances
that would give rise to a disclosure requirement under Rules 13.13 to 13.19 of the Listing Rules.

OFFER STATISTICS

Board lot: 2,000 Shares
Offering structure: 90% Placing and 10% Public Offer
Offer size: Share Offer of 30% of the enlarged issued share capital

of our Company, comprising 60,000,000 Shares including
(i) 6,000,000 new Shares for the Public Offer (subject
to reallocation) and (ii) 54,000,000 Shares comprising
44,000,000 new Shares and 10,000,000 Sale Shares for the
Placing (subject to reallocation)

Based on an Offer Price Based on an Offer Price
of HK$1.23 per Share of HK$1.33 per Share
Market capitalisation of our Shares HK$246 million HK$266 million
at Listing:
Unaudited pro forma adjusted combined
net tangible assets per Share (Note): HK$0.14 HK$0.16

Note: Please see the unaudited pro forma financial information set out in Appendix II to this prospectus for further details
regarding the assumptions used and the calculations method.

DIVIDEND AND DIVIDEND POLICY

During each of the three years ended 30 June 2011, 2012 and 2013, we declared dividends of
approximately HK$36.0 million, HK$27.0 million and HK$32.0 million, respectively. All dividends
payable for each year during the Track Record Period had been settled as at the Latest Practicable Date.
We currently intend to pay dividends of approximately 50% of our profits available for distribution
beginning from the year ending 30 June 2014, to be made at the discretion of our Board. For details,
please refer to the section headed “Financial information — Dividend and dividend policy” on page 201 in
this prospectus.

USE OF PROCEEDS

We estimate that the aggregate net proceeds to us from the Share Offer (excluding net proceeds
from the sale of the Sale Shares, after deducting the underwriting fees and other estimated expenses
payable by us in connection with the Share Offer, and assuming an Offer Price of HK$1.28 per Offer
Share, being the mid point of the indicative Offer Price range) will be approximately HK$33.7 million.
As at the Latest Practicable Date, we intend to apply approximately 60% of such net proceeds to develop
new exhibitions and consider potential acquisition opportunities, 30% to expand existing exhibitions, and
remaining 10% for general working capital. Please refer to the section headed “Future plans and use of
proceeds from the Share Offer” on page 205 in this prospectus for further details.
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In this prospectus, unless the context otherwise requires, the following expressions shall have the

following meanings.

“Application Form(s)”

“Articles” or “Articles of
Association”

‘“associate(s)”
“Board”

“business day(s)”

“Business Good” or
“Selling Shareholder”

“BVI”
“CAGR”

“Capitalisation Issue”

“CCASS”

“CCASS Clearing Participant”

“CCASS Custodian Participant”

“CCASS Investor Participant”

WHITE, YELLOW and GREEN application form(s), or where
the context so requires, any of them, which is used in relation to
the Public Offer

the articles of association of our Company, conditionally adopted
on 18 October 2013 and as amended from time to time

has the meaning ascribed to it under the Listing Rules
our board of Directors

any day(s) (excluding Saturday(s), Sunday(s) and public holiday)
in Hong Kong on which licensed banks are open for business
throughout their normal business hours

Business Good Holdings Limited (PIfE#ERARAF), a
company incorporated in the BVI with limited liability on 3
April 2012 and was owned by Mr. Lee as to 93.2% and Mr.
Cheung as to 6.8% as at the Latest Practicable Date; a Controlling
Shareholder of our Company and the vendor of the Sale Shares

British Virgin Islands
compound annual growth rate

the issue of Shares to be made upon the capitalisation of certain
sums standing to the credit of the share premium account of
our Company referred to in the paragraph headed “Further
information about our Group — 3. Resolutions in writing of the
sole Shareholder passed on 18 October 2013” in Appendix IV to
this prospectus

the Central Clearing and Settlement System established and
operated by HKSCC

a person admitted to participate in CCASS as a direct clearing
participant or general clearing participant

a person admitted to participate in CCASS as a custodian
participant

a person admitted to participate in CCASS as an investor

participant who may be an individual or joint individuals or a
corporation

12
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“CCASS Participant”

“Companies Law”

“Companies Ordinance”

2

“Company” or “our Company

“connected person(s)”’

“Controlling Shareholder(s)”

“Director(s)”

“Euro” or “EUR”

“Expand Trade”

“GDP”

“German Legal Advisers”

“GIIL”

“GIIL Group ”

a CCASS Clearing Participant, a CCASS Custodian Participant or
a CCASS Investor Participant

the Companies Law, Cap. 22 (Law 3 of 1961, as consolidated and
revised) of the Cayman Islands

the Companies Ordinance (Chapter 32 of the Laws of Hong Kong)
as amended, supplemented or otherwise modified from time to
time

Mega Expo Holdings Limited, an exempted company incorporated
in the Cayman Islands on 21 August 2012 under the Companies
Law with limited liability

has/have the meaning ascribed to it under the Listing Rules

has/have the meaning ascribed to it under the Listing Rules and
unless the context requires otherwise, refers to Business Good
and Mr. Lee, who held 93.2% of the total issued share capital of
Business Good as at the Latest Practicable Date

director(s) of our Company

the Euro, the lawful currency of the member states of the
European Union that have adopted the single currency of the
Economic and Monetary Union of the European Union

Expand Trade Investments Limited (i B EHWAF]), a
company incorporated in the BVI with limited liability on 30 May
2012 and a direct wholly-owned subsidiary of our Company as at
the Latest Practicable Date

gross domestic product

Hogan Lovells International LLP, legal advisers of our Company
as to German law

Group Idea International Limited (48 EBEHERAF), a
company incorporated in the BVI with limited liability on 22
June 2006 and was wholly-owned by Mr. Cheung as at the Latest
Practicable Date

GIIL, Kenfair Exhibition Limited and their subsidiaries, being

beneficially directly or indirectly wholly-owned by Mr. Cheung as
at the Latest Practicable Date
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“GREEN Application Form(s)”

“Group”’ “We”, “0ur” and “us”

“HKCEC”

“HKCEC Management”

“HK eIPO White Form”

“HK eIPO White Form
Service Provider”

“HKFRS”

“HKSCC”

“HKSCC Nominees”

“HKTDC”

“HKS$” or “HK dollar(s)”
and “cent(s)”

“Hong Kong” or “HK”

“Hong Kong
Branch Share Registrar”

“Hong Kong Legal Counsel”

“i-MegAsia”

the application form(s) to be completed by the HK eIPO White
Form Service Provider

our Company and our subsidiaries or, where the context otherwise
requires, in respect of the period prior to our Company becoming
the holding company of our present subsidiaries, the present
subsidiaries of our Company, some or any of them at the relevant
time

Hong Kong Convention and Exhibition Centre

Hong Kong Convention and Exhibition Centre (Management)
Limited, a wholly-owned subsidiary of NWS Holdings Limited
(Stock Code: 659), the shares of which are listed on the Main
Board, an Independent Third Party

the application for Public Offer Shares to be issued in the
applicant’s own name by submitting applications online through the

designated website at www.hkeipo.hk

the HK eIPO White Form service provider designated by our
Company, as specified on the designated website at www.hkeipo.hk

Hong Kong Financial Reporting Standards promulgated by the
Hong Kong Institute of Certified Public Accountants

Hong Kong Securities Clearing Company Limited

HKSCC Nominees Limited, a wholly-owned subsidiary of
HKSCC

Hong Kong Trade Development Council, a statutory body
established in 1966 in Hong Kong for promoting, assisting and

developing Hong Kong’s trade with places outside Hong Kong

Hong Kong dollar(s) and cent(s), respectively, the lawful currency
of Hong Kong

the Hong Kong Special Administrative Region of the PRC

Tricor Investor Services Limited, the Hong Kong branch share
registrar of our Company

Mr. George T.Y. Hui, barrister-at-law and our legal counsel
advising us on certain aspects of Hong Kong law

i-MegAsia Limited, a company incorporated in Hong Kong with

limited liability on 17 March 2011, an indirect wholly-owned
subsidiary of our Company
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“Idea Trade”

“Independent Third Party(ies)”

“Industry Report”

“Internal Control Consultant”
“Joint Bookrunners” or
or “Joint Lead Managers”

“KEL”

“Latest Practicable Date”

“Listing”

“Listing Committee”

“Listing Date”

“Listing Rules”

“Macau”

“Main Board”

Idea Trade Limited (L& A PR/ F]), a company incorporated in
the BVI with limited liability on 30 May 2012, an indirect wholly-
owned subsidiary of our Company, and controlled by Mr. Lee
prior to the Reorganisation

a person(s) or company(ies) which is/are independent of and not
connected with any member of our Group or any of the directors,
chief executive and substantial shareholders of our Company, our
subsidiaries or any of their respective associates

an independent market research report commissioned by
our Company and prepared by IPSOS Hong Kong Limited
on the trade exhibition service industry in Hong Kong

HLB Hodgson Impey Cheng Risk Advisory Services Limited, our
Group’s internal control consultant

Convoy Investment Services Limited, Great Roc Capital
Securities Limited and Halcyon Securities Limited

Kenfair Exhibition Limited, a company incorporated in Hong
Kong with limited liability on 16 April 2009 and was indirectly
wholly owned by Mr. Cheung as at the Latest Practicable Date

18 October 2013, being the latest practicable date prior to the
printing of this prospectus for ascertaining certain information in
this prospectus

the listing of our Shares on the Main Board

the listing sub-committee of the board of directors of the Stock
Exchange

the date on which dealings in the Shares on the Main Board
commences

the Rules Governing the Listing of Securities on the Stock
Exchange (as amended, supplemented or otherwise modified from
time to time)

the Macau Special Administrative Region of the PRC
the stock market (excluding the option market) operated by the
Stock Exchange, which is independent from and operated in

parallel with the Growth Enterprise Market of the Stock Exchange
and the options market
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“Mega Expo (Berlin)”

“Mega Expo (BVI)”

“Mega Expo (HK)”

“Mega Expo Operations”

“Mega Expo (SG)”

“Mega Expo Travel”

“Mega Expo (USA)”

“Memorandum” or
“Memorandum of Association”

“Mr. Cheung”

“Mr. Lee”

“New Heyday”

Mega Expo (Berlin) Limited (formerly known as Mega Berlin
Limited), a company incorporated in the BVI on 8 May 2012 with
limited liability and an indirect wholly-owned subsidiary of our
Company

Mega Expo (Hong Kong) Limited (formerly known as Kenfair
Exhibition (Hong Kong) Limited), a company incorporated in
the BVI on 21 March 2011 with limited liability and an indirect
wholly-owned subsidiary of our Company

Mega Expo (Hong Kong) Limited (1 )& E (& i) A R A F)
(formerly known as Fine China Management Limited (45 2
A P22 7)) and Kenfair Exhibition (Hong Kong) Limited (Z2%% &5
(% W) A PR A7) respectively), a company incorporated in Hong
Kong on 11 March 2009 with limited liability and an indirect
wholly-owned subsidiary of our Company

Mega Expo Operations Management Limited (15 %% % % B A7 R
/3 F]) (formerly known as Top Elite Management Limited (3¢
& A LA 7)) and Kenfair Operations Management Limited (%
%ﬁ%@%ﬁﬁlﬁ/&ﬁj)), a company incorporated in the BVI on 2
January 2009 with limited liability and an indirect wholly-owned
subsidiary of our Company

Mega Expo (Hong Kong) Limited (Singapore Branch), a branch of
Mega Expo (BVI) registered in Singapore on 16 April 2013

Mega Expo Travel Limited, a company incorporated in Hong
Kong on 19 September 2012 with limited liability and an indirect
wholly-owned subsidiary of our Company

Mega Expo (U.S.A.) Limited (formerly known as Kenfair
Exhibition (U.S.A.) Limited), a company incorporated in the BVI
on 31 May 2011 with limited liability and an indirect wholly-
owned subsidiary of our Company

the memorandum of association of our Company, as amended
from time to time

Mr. Cheung Shui Kwai, an Independent Third Party, who held
6.8% of the total issued share capital of Business Good as at the
Latest Practicable Date

Mr. Lee Chi Sang, the founder of our Group, our chairman,
chief executive officer, an executive Director and Controlling
Shareholder

New Heyday Investments Limited, a company incorporated in
the BVI on 19 March 2012 with limited liability and an indirect
wholly-owned subsidiary of our Company
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“Ningbo Partner”

“Ningbo Tianyi”

“Offer Price”

“Offer Shares”

“Placing”

“Placing Shares”

“Placing Underwriters”

“Placing Underwriting
Agreement”

a shareholder of Ningbo Tianyi as to 30% as at the Latest
Practicable Date

PR — A EEEEABR/A R (Ningbo Tianyi Yonggang
International Exhibition Limited*) established under the PRC law
on 8 September 2009 with limited liability whose equity interest
was directly held by Mega Expo (HK) as to 70% and Ningbo
Partner as to 30%, and is in the course of arranging for voluntary
deregistration, as at the Latest Practicable Date

the final price for each Offer Share (exclusive of brokerage of
1.0%, SFC transaction levy of 0.003% and the Stock Exchange
trading fee of 0.005% thereon) of not more than HK$1.33 per
Offer Share and is expected to be not less than HK$1.23 per Offer
Share at which the Offer Shares are to be offered for subscription/
sale pursuant to the Share Offer

the Public Offer Shares and the Placing Shares

the conditional placing of the Placing Shares by the Placing
Underwriters on behalf of our Company and the Selling
Shareholder for cash at the Offer Price, with professional,
institutional and private investors as described in the section
headed “Structure and conditions of the Share Offer” in this
prospectus

the 54,000,000 Shares which comprise 44,000,000 new Shares
initially being offered by our Company for subscription and
10,000,000 Sale Shares initially being offered by the Selling
Shareholder for sale under the Placing subject to reallocation as
described in the section headed “Structure and conditions of the
Share Offer” in this prospectus

the underwriters of the Placing who are expected to enter into the
Placing Underwriting Agreement to underwrite the Placing

the conditional underwriting agreement relating to the
Placing expected to be entered into on or about the Price
Determination Date, between our Company, the Selling
Shareholder, the covenantors to be named therein (namely our
Controlling Shareholders and our executive Directors), the Sole
Sponsor, the Sole Coordinator, the Joint Bookrunners, the Joint
Lead Managers and the Placing Underwriters, as further described
in the section headed “Underwriting” in this prospectus
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“PRC” or “China”

“PRC Legal Advisers”

“Price Determination Agreement”

“Price Determination Date”

“Pro-Capital Group”

“Profit Topmark”

“Public Offer”

“Public Offer Shares”

the People’s Republic of China which, for the purposes of this
prospectus only, excludes Hong Kong, Macau and Taiwan

Jingtian & Gongcheng Attorneys at Law, legal advisers of our
Company as to PRC law

the agreement to be entered into between our Company (for
ourselves and on behalf of the Selling Shareholder) and the Sole
Coordinator (acting on behalf of all the Underwriters) on or before
the Price Determination Date to fix and record the Offer Price

the date, expected to be on or about Wednesday, 30 October 2013,
on which the Offer Price is expected to be fixed for the purposes
of the Share Offer and in any event no later than Monday, 4
November 2013

Pro-Capital Investments Limited, a company incorporated in
the BVI with limited liability which was wholly-owned by Sino
Resources (formerly known as Kenfair International (Holdings)
Limited) as at the Latest Practicable Date, its subsidiaries and
the following companies: (a) Kenfair International Limited, a
company incorporated in Hong Kong which is now dissolved,
a then subsidiary of Pro-Capital Investments Limited until
September 2010; (b) Kenfair International (Overseas) Limited,
a company incorporated in Hong Kong which is now dissolved,
a then subsidiary of Pro-Capital Investments Limited until
August 2013; and (c¢) Sino Talent Holdings Limited, a
company incorporated in Hong Kong with limited liability and
wholly owned by Sino Resources (formerly known as Kenfair
International (Holdings) Limited) as at the Latest Practicable
Date; each an Independent Third Party

Profit Topmark Limited, a company incorporated in the BVI on
6 April 2011 with limited liability and an indirect wholly owned
subsidiary of our Company

the conditional offer of the Public Offer Shares by our Company
for subscription by members of the public in Hong Kong for cash
at the Offer Price, payable in full on application, on and subject
to the terms and conditions stated herein and in the Application
Forms

the 6,000,000 new Shares initially offered for subscription under
the Public Offer subject to reallocation as described in the section
headed “Structure and conditions of the Share Offer” in this
prospectus
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“Public Offer Underwriters”

“Public Offer
Underwriting Agreement”

“Renminbi” or “RMB”

“Reorganisation”

“Reporting Accountants”

“Russia Legal Advisers”

“SAFE”

“SAIC”

“Sale Shares”

“SFC”

“SFO”

“SGD” or “S$”

“Share(s)”

“Share Offer”

the underwriters listed in the section headed “Underwriting
— Public Offer Underwriters” in this prospectus, being the
underwriters of the Public Offer

the conditional public offer underwriting agreement dated
23 October 2013 relating to the Public Offer entered into by our
Company, the covenantors named therein (namely our Controlling
Shareholders and the executive Directors), the Sole Sponsor, the
Sole Coordinator, the Joint Bookrunners, the Joint Lead Managers
and the Public Offer Underwriters, as further described in the
section headed “Underwriting” in this prospectus

Renminbi, the lawful currency of the PRC
the corporate reorganisation of our Group in preparation for the
Listing as described in the section headed “Reorganisation” in this

prospectus

HLB Hodgson Impey Cheng Limited, our auditors and reporting
accountants

Pepeliaev Group, legal advisers of our Company as to Russia law

the State Administration of Foreign Exchange of PRC* (H1 % A [§
S0 [ 52 A HE A PSR )

the State Administration for Industry and Commerce of PRC*

(2 N B LR B B K T AT BURE BEARR)

the 10,000,000 Shares being offered by the Selling Shareholder
for sale at the Offer Price under the Placing

the Securities and Futures Commission of Hong Kong

the Securities and Futures Ordinance (Chapter 571 of the Laws
of Hong Kong), as amended, supplemented or otherwise modified
from time to time

Singapore dollars, the lawful currency of Singapore

the ordinary share(s) of HK$0.01 each in the share capital of our
Company

the Public Offer and the Placing
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“Share Option Scheme”

“Shareholder(s)”

“Shenzhen Hengjian”

“Singapore BR Act”

“Singapore Legal Advisers”

“Sino Resources (formerly known
as Kenfair International
(Holdings) Limited)”

“Sole Coordinator”

“Sole Sponsor”

“Stock Exchange”

“subsidiary(ies)”

“Substantial Shareholder(s)”

“Takeovers Code”

the share option scheme conditionally adopted by our Company
on 18 October 2013, a summary of the principal terms of which is
set out under the paragraph headed “Other information — 15. Share
Option Scheme” in Appendix IV to this prospectus

holder(s) of the Share(s)

WY TE K 4 R /A A (Shenzhen Hengjian Exhibition
Planning Limited*) (formerly known as TR 5% A1) ) J B OR
#| 4 BEA ) (Shenzhen Jianfa Chuanghua Exhibition Planning
Limited*), a wholly foreign-owned enterprise established under
the PRC law on 30 November 2010 with limited liability whose
equity interest is directly held by Mega Expo (HK) and an indirect
wholly owned subsidiary of our Company

Business Registration Act (Chapter 32) of Singapore

Stamford Law Corporation, legal advisers of our Company as to
Singapore law

Sino Resources Group Limited (formerly known as Kenfair
International (Holdings) Limited), a company incorporated in the
Cayman Islands with limited liability and an Independent Third
Party, the shares of which are listed on the Main Board (Stock
Code: 223)

Halcyon Securities Limited, a corporation licensed under the SFO
and permitted to carry on type 1 (dealing in securities) and type
2 (dealing in futures contracts) regulated activities, acting as the
sole coordinator and one of the Joint Bookrunners and Joint Lead
Managers

Halcyon Capital Limited, a corporation licensed under the SFO
and permitted to carry on type 6 (advising on corporate finance)
regulated activities, acting as the sole sponsor of the Listing
The Stock Exchange of Hong Kong Limited

has the meaning ascribed to it under the Companies Ordinance
has/have the meaning ascribed to it under the Listing Rules

the Hong Kong Code on Takeovers and Mergers, as approved by

the SFC and as amended, supplemented or otherwise modified
from time to time
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“TAO”

“Tax Adviser”

“Track Record Period”

“UK?” or “United Kingdom”
“Underwriters”
“Underwriting Agreements”
“US” or “U.S.A.” or

“United States”
“US$” or “US dollar(s)’or “USD”

“US Legal Advisers”

“Sq'm” or “mZ”

“%”

Travel Agents Ordinance (Chapter 218 of the Laws of Hong
Kong), as amended, supplemented or otherwise modified from
time to time

HLB Hodgson Impey Cheng Taxation Services Limited, our
Group’s tax adviser

the period comprising the three financial years of our Group ended
30 June 2013

the United Kingdom of Great Britain and Northern Ireland
the Placing Underwriters and the Public Offer Underwriters

the Placing Underwriting Agreement and the Public Offer
Underwriting Agreement

the United States of America

United States dollars, the lawful currency of the United States

Dorsey & Whitney, legal advisers of our Company as to the US
federal laws and Nevada state laws

square metres

per cent

Unless otherwise specified, for the purpose of this prospectus and for the purpose of illustration

only, Hong Kong dollar amounts have been translated using the following rates:

US$1: HK$7.75
RMBI: HK$1.20
SGDI: HK$6.0
EURI: HK$10.47

No representation is made that any amounts in US$, RMB, SGD or HK$ were or could have been

converted at the above rates or at any other rates or at all.

Certain amounts and percentage figures included in this prospectus have been subject to rounding

adjustments. Accordingly, figures shown in totals in certain tables may not be arithmetic aggregation of

the figures preceding them.

All times refer to Hong Kong time.
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The names of certain PRC laws and regulations and the companies or entities established in the
PRC have been included in this prospectus in both the Chinese and English languages. The English names
of these laws and regulations and companies and entities are only translation of their respective Chinese
names for identification purpose and they are denoted with “*”. In the event of any inconsistency, the

Chinese version shall prevail.

The English text of this document shall prevail over the Chinese text in case of inconsistency.
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This glossary contains explanations of certain terms used in this prospectus as they relate to our

Company and as they are used in this prospectus in connection with our business or us.

“Agent(s)”

“Berlin Expo”

“consumer exhibition”
2

“Commodities Fair Fujian China

“Exhibition Related Services”

‘“exhibition service agent(s)”

“London Asia Expo”

“Mega Shows”

“Mega Show Part I”

“Mega Show Part I New Wing”

“Mega Show Part I Old Wing”

sales agent(s) and/or exhibition service agent(s)

Asia Apparel Expo-Berlin, a trade exhibition held in Berlin,
Germany, with exhibition theme on the product sectors of apparel
and textiles

a business to consumer exhibition which is usually open to the
general public

W] 48 S P 5h 38 55 €5, a consumer exhibition held in Fujian,
China with exhibition theme on consumer products

various exhibition management services provided to other
exhibition organisers or project managers, which may include
any one or more of the following services: on-site management
service, booth management service, agency service as well as sub-
management service which we assist the organiser to coordinate
and manage the trade exhibition

the agent(s) engaged by our Group which purchases the booths
and resells the booths to exhibitors

a trade exhibition held in London, the United Kingdom with
exhibition theme on the product sectors of gifts, premiums,
housewares and toys

Mega Show Part I and Mega Show Part II

Hong Kong International Toys & Gifts Show and Asian Gifts
Premium & Household Products Show, an annual trade exhibition
held in the HKCEC with exhibition theme on the products sectors
of gifts, housewares, premium and toys and games plus baby and
child, glassware trends, gift wrap and packaging, and comprises
Mega Show Part I Old Wing and Mega Show Part I New Wing
the part of Mega Show Part I held in the new wing of HKCEC

the part of Mega Show Part I held in the old wing of HKCEC
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“Mega Show Part II”

“Ningbo Consumer Expo”

‘“sales agent(s)”

“Singapore Asia Expo”

“trade exhibition”

“Vegas Expo”

Mega Show Part II Giftware Housewares, Stationery, School &
Office, an annual trade exhibition held in HKCEC with exhibition
theme on the products sectors of gifts, home decorations, office
and stationery to be held after Mega Show Part I and was formerly
held under the name of ASTANA

a consumer exhibition held in Ningbo, PRC with exhibition theme
on consumer products

the agent(s) engaged by our Group which provides sales agency
services for the exhibition organised or managed by us and
receives commission in return for their services

a trade exhibition, consisting of Asia Expo-Singapore and Fujian
Commodities Expo-Singapore, held in Singapore with exhibition
theme on the product sectors of gifts and premium, fashion
accessories, housewares, toys and games, foodware, building
material, sports and outdoor items

a business to business exhibition that are organised for a specific
industry which is usually open to traders or industry professional
only

Las Vegas Asia Expo, a trade exhibition held in Las Vegas,
Nevada, the United States, with exhibition theme on the product
sectors of gifts and premiums, housewares, festive and seasonal,
toys, games and stationery
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FORWARD LOOKING STATEMENT

This prospectus contains forward looking statements that are not historical facts and, by their
nature, subject to significant risks and uncertainties, including the risk factors described in this prospectus.

2 <

Forward looking statements can be identified by words such as “may”, “will”, “should”, “would”, “could”,

9 < LEINT3

“believe”, “expect”,

EEINNT3 ELINNT3 ELINNT3

anticipate”, “intend”, “plan”, “continue”, “seek”, “estimate” or the negative of these
terms or other comparable terminology. Examples of forward looking statements include, but are not
limited to, statements we make regarding our projections, business strategy and development activities as
well as other capital spending, financing sources, the effects of regulation, expectations concerning future
operations, margins, profitability and competition. The foregoing is not an exclusive list of all forward
looking statements we make.

Forward looking statements are based on our current expectation and assumptions regarding our
business, the economy and other future conditions. We can give no assurance that these expectations and
assumptions will prove to have been correct. Because forward looking statements relate to the future,
they are subject to inherent uncertainties, risks and changes in circumstances that are difficult to predict.
Our results may differ materially from those contemplated by forward looking statements. They are
neither statements of historical facts nor guarantees or assurances of future performance. We caution
you therefore against relying on any of these forward looking statements. Important factors that could
cause actual results, performance or achievements to differ materially from those in the forward looking
statements include regional, national or global political, economic, business, competitive, market and
regulatory conditions and the following:

. our ability to maintain and strengthen our position as an exhibition organiser;

. our goals and strategies;

. our investment and capital expenditure plans;

. our profit estimate and other prospective financial information;

. our ability to stay abreast of market trends and maintain commercially reasonable

relationships with our customers and suppliers;

. our ability to retain core team members and recruit qualified and experienced new team
members;

. expected growth in the exhibition industry in the global market; and

. the other factors that are described in the section headed “Risk factors” in this prospectus

Any forward looking statement made by us in this prospectus speaks only as of the date on which it
is made. Factors or events that could cause our actual results to differ may emerge from time to time, and
it is not possible for us to predict all of them. We do not intend to update or otherwise revise the forward
looking statements in this prospectus, whether as a result of new information, future events or otherwise.
Subject to the requirements of applicable laws, rules and regulations, we undertake no obligation
to publicly update any forward looking statement, whether as a result of new information, future
developments or otherwise. All forward looking statements contained in this prospectus are qualified by
reference to this cautionary statement.
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RISK FACTORS

Prospective investors should consider carefully all the information set forth in this prospectus and,
in particular, should consider the following risks and special considerations in connection with an
investment in our Company before making any investment decision in relation to the Offer Shares. The
occurrence of any of the following risks may have a material adverse effect on the business, results
of operations, financial conditions and future prospects of our Group. Additional risks not currently
known to us or that we now deem immaterial may also harm us and affect your investment.

RISKS RELATING TO OUR BUSINESS

The Mega Shows accounted for over 85% of our revenue for each of the financial year during the
Track Record Period and if we could not continue our Mega Shows for any reason, our financial
results would be adversely affected

Our Group has been providing project management and Exhibition Related Services to the
Mega Shows. During the Track Record Period, revenue deriving from the Mega Shows accounted for
approximately 95.9%, 87.6% and 88.4% respectively of our Group’s revenue which is a substantial
part of our Group’s revenue. Our profits historically have been mainly derived from such exhibition.
As at the Latest Practicable Date, we had entered into a licence agreement with HKCEC Management
to organise the Mega Shows in October 2013 and 2014. Since our Group’s principal source of revenue
and cash inflow had during the Track Record Period been, and will for the foreseeable future continue
to be, derived from the Mega Shows, our Group’s ability to act as the organiser of the Mega Shows and
the success of the Mega Shows is essential to our Group’s working capital, profitability and business
operations in the foreseeable future. We have recently ventured into organising various exhibitions in
Germany, Singapore, and the US but we cannot assure you that we will be successful in sustaining or
expanding these relatively new exhibitions. In the event we fail to diversify our source of income, our
Group’s profits will continue to rely on the Mega Shows heavily. Should our Group fail to convene the
Mega Shows in accordance with its scheduled period and venue or be forced to cancel the Mega Shows
for reasons entirely beyond the control of our Group or fail to convene the Mega Shows for whatever
reasons in the foreseeable future, the operations and business of our Group as well as our expansion plan
to organise our exhibitions throughout Asia and other parts of the world may be adversely and materially
affected. We may also choose to refund the participation fee in case of cancellation of the Mega Shows to
maintain a long term relationship with our exhibitors and exhibition service agents.

We rely on major venue provider which we do not enter into long term agreements with

During the Track Record Period, our Group provided project management and Exhibition Related
Services to the Mega Shows which took place at HKCEC. For 2013 and 2014, our Group will become
the licensee for the venue at HKCEC and HKCEC Management will become one of our largest suppliers.
HKCEC Management will consider the entering into of licencing agreement for each event by negotiation
process. There is no commitment between an applicant and HKCEC Management for entering into any
licencing agreement in the future. As an organiser, we will also enter into various licence agreements with
the respective venue providers of Singapore Asia Expo, Berlin Expo and Vegas Expo. It is our Directors’
understanding that it is not the common practice for venue providers to enter into long term agreements
for the occupancy of venue in the same time slot for more than one year and venue providers also will not
guarantee the availability of the relevant venue. There is nothing to prevent competitors from booking our
preferred venues and dates considered by our Group to be most attractive for our exhibitions. Therefore,
there is no assurance that the owners of the venues will continue to grant the licence to the occupancy of
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venues to our Group in the future. Should our Group fail to maintain our business relationship with our
venue providers and be unable to secure alternative venue providers who offer comparable venues, the
operations and business of our Group may be adversely affected.

We experience seasonal fluctuation in our revenue and cash flow due to seasonality of business

Our results of operations are also affected by seasonal fluctuations. We generally experienced
higher revenue contribution in October each year when the Mega Shows were held. For each of the
three years ended 30 June 2013, due to our revenue recognition policy to recognise revenue from each
exhibition only after completion of an exhibition, revenue derived from the Mega Shows, which was
recognised in October each year represented approximately 95.9%, 87.6% and 88.4%, respectively, of our
revenue in each year. Due to seasonal fluctuation of our revenue, our results of operations in any period
of a year may not be indicative of the results that may be achieved for the year. Further, as we generally
receive non-refundable deposits for the sale of booths when applicants submit their application form and
the remaining balance at approximately six months before the exhibition is held, our cash flows from
operations are relatively uneven throughout a financial year. As a result, our financial results may vary as
we would record substantial revenue in the first half of a financial year. Due to the seasonal fluctuation
of our revenue and our incurring of various expenses and other operating expenses throughout the year,
our Group may record loss or net liabilities position in certain months and/or period during the year.
Our Group recorded net liabilities as at 30 June 2013, and we cannot assure that it will not happen in the
future.

We rely on limited number of Agents

During the Track Record Period, our Group relied on exhibition service agents which purchased
our booths and resold our booths to exhibitors. During the Track Record Period, the revenue derived from
the sale of booths to our exhibition service agents accounted for approximately 22.5%, 28.6% and 32.1%
of our total revenue respectively. During the Track Record Period, the revenue derived from the sale of
booths to our largest exhibition service agent accounted for approximately 12.8%, 12.7% and 12.4% of
our total revenue respectively. Generally we enter into agreement with each of our exhibition service
agents on a project basis and we do not have long term agreements with these exhibition service agents.

During the Track Record Period, our Group also relied on a group of major sales agents for
procuring the sale of booths and recruiting exhibitors from Thailand, India and other parts of Asia for the
trade exhibitions organised or managed by us. During the Track Record Period, the revenue derived from
the sale of booths to exhibitors procured by our sales agents accounted for approximately 9.8%, 9.6% and
18.4% of our total revenue respectively. During the Track Record Period, the revenue derived from the
sale of booths to exhibitors procured by our largest sales agent accounted for approximately 3.8%, 3.5%
and 10.6% of our total revenue respectively. Generally, we enter into agency agreement with each of our
sales agents on a project basis and we do not have long term agreements with these sales agents.

We cannot assure you that our existing Agents will continue to deliver performance to our
satisfaction. Also, we cannot assure you that we will continue to enjoy close and successful business
relationship with our Agents. Should our Group fail to maintain our business relationship with any of
these major Agents and is unable to secure alternative Agents which are as competent as our existing
Agents, we may not be able to secure the sale of our booths to our exhibitors as effectively and our
operations and financial conditions may be adversely and materially affected.
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We rely on limited number of booth contractors

During the Track Record Period, our Group relied on a limited number of booth contractors, less
than four booth contractors for our Mega Shows each year and one booth contractor each year respectively
for each of our Singapore Asia Expo, Berlin Expo and Vegas Expo.

We cannot assure you that our existing booth contractors will continue to deliver performance to
our satisfaction. Also, we cannot assure you that we will continue to enjoy close and successful business
relationship with our booth contractors. Should our Group fail to maintain our business relationship
with any of these booth contractors and is unable to secure alternative booth contractors which are as
competent as our existing booth contractors, we may not be able to arrange construction of booths for our
exhibitions as effectively and our operations and financial conditions may be adversely and materially
affected.

We have limited control over the activities of exhibition service agents

We sell our booths to the exhibition service agents which would resell the booths to exhibitors
(“Downstream Exhibitors”).

Our control over the activities of our exhibition service agents and the Downstream Exhibitors is
limited. While we have direct contractual relationship with such exhibition service agents, we do not have
direct oversight on their business activities including their selection and recruitment of the Downstream
Exhibitors. They may also sell the booths to the Downstream Exhibitors at a price different from our
standard booth price. While our exhibition service agents are required to provide the name and general
business nature of the Downstream Exhibitors to us, we do not have a mechanism in place to screen
the portfolio of such Downstream Exhibitors. There is no assurance on the quality of the Downstream
Exhibitors and whether the product portfolio presented by such Downstream Exhibitors would fit into
our exhibition. Moreover, we do not have any contractual relationship with the Downstream Exhibitors.
We rely on our exhibition service agents to monitor the practices and behaviours of the Downstream
Exhibitors in our exhibitions. In the event of mismatch of Downstream Exhibitors with our exhibitions
or deviation from exhibition rules and regulations committed by the Downstream Exhibitors beyond our
control, our brand and reputation and visitors’ perception of our exhibitions could be tarnished, which in
turn could have a material adverse effect on our business, financial conditions, results of operation and
prospects.

We recorded over HK$24 million profit for each of the financial year during our Track Record
Period but we may not be able to sustain our profit

For each of the three years ended 30 June 2013, our Group’s profit for the year was approximately
HK$25.9 million, HK$24.9 million and HK$25.9 million, respectively. Profit decreased by approximately
3.9% from approximately HK$25.9 million for the year ended 30 June 2011 to approximately HK$24.9
million for the year ended 30 June 2012 due to the percentage increase in various expenses and other
operating expenses. We cannot assure you that we will be able to maintain such level of profits we
recorded during the Track Record Period or achieve a better profit in the future. Our Group’s profit
historically was mainly derived from various services provided in relation to the Mega Shows. However,
due to the (i) physical restrictions on the area of the exhibition venue and hence the net exhibition space
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available in the venue; and (ii) the price for booths depends largely on prevailing market standard and
may not be increased substantially, the growth of our Group’s future profit, which is dependent on the
contribution by the Mega Shows, is therefore limited. As part of our business strategy, we also plan to
expand our exhibitions to other places in the world but there is no assurance that our intended strategies
can be achieved or will be profitable. If we are not able to implement our expansion plans effectively,
our competitiveness may be adversely affected and our future revenue and profitability will be further
undermined.

We rely on key personnel and may not be able to retain their services

Our success is, to a large extent, attributable to the vision and leadership of our founder, Mr. Lee
and the continued commitment of our Directors and our Group’s other key personnel. We believe that
the extensive experience of our management team, their industry knowledge, in-depth understanding of
the market and well-established relationship with exhibitors, venue providers, service providers and our
business associates and industrial associations, enable us to assess the market trends and requirements of
exhibitors and visitors, as well as to evaluate and manage our exhibitions efficiently. The future success
of our Group will depend on the continued involvement, efforts, performance and abilities of our key
personnel as a whole. There can be no assurance that our Group will be able to retain the services of our
executive Directors or the services of our other key personnel and continually to tap on their leadership
skills. If we are unable to retain our key personnel or attract and engage a suitable replacement on a timely
and commercially viable basis, it may result in the loss of strategic leadership, disruption or delay to
business operation, which could have a material adverse effect on our Group’s business, operations and
financial conditions.

Our business strategies may not materialise and future growth could be limited

The business strategies as set out in the section headed “Business — Business strategies” in this
prospectus represent the targets, objectives, and future plans of our Group. Such targets, objectives, and
plans are by their nature subject to uncertainty and our Group’s actual course of business may vary from
our business strategies as set out in this prospectus, depending on whether all the assumptions will hold
true in the future and whether new circumstances which did not exist when the business strategies are
determined by our Directors will arise in the future. As such, there can be no guarantee that the plans of
our Group will materialise or that our business strategies will be successfully implemented. For instance,
we expect to incur significant costs in connection with our business strategies of expansion on existing
trade exhibitions and development of new trade exhibitions and this could put significant strain on our
management and operational resources. We cannot give assurance that our resources will be adequate
to support our future growth. Future growth could also be limited to the space and availability of each
exhibition venue and available exhibition dates. Failure to execute our expansion strategy effectively may
lead to increased costs, operational inefficiencies and reduced profitability, which could in turn have a
material adverse effect on our business, financial conditions and results of operations.
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Failure to maintain our organised/managed exhibitions’ reputation and brand name could
materially and adversely affect our business

We believe that the reputation and brand name of our organised/managed exhibitions that we
have built up over the Track Record Period play a significant role in enabling us to obtain business from
referrals as well as to attract new exhibitors and visitors. We believe the building up and enhancement
of our reputation and brand name depend largely on, among others, our organised/managed exhibitions’
creditability among exhibitors and visitors, venue providers in the industry which has been developed
over the years, our ability to provide one-stop services to meet the requirements of our exhibitors and
our Group’s network of sales agents and exhibition service agents, and support from local trade or
government organisations. In particular, the relevant trade or government organisations would provide
funding incentives to selected exhibitors who participated in the exhibitions organised or managed by us
during the Track Record Period. We believe such cooperative arrangement also enhance our reputation in
such places. If we fail to maintain our organised/managed exhibitions’ reputation among our exhibitors,
visitors, and venue providers or if they should no longer perceive the exhibitions organised or managed
by us with high creditability for whatever reason, our organised/managed exhibitions’ reputation and
brand name could be adversely affected and which, in turn, could affect our ability to maintain existing
or capture future business opportunities. There is also no assurance that our past or existing exhibitors
will continue to participate in the exhibitions organised or managed by us or to refer new or potential
exhibitors to us. In the event our existing exhibitors, visitors and venue providers cease to participate
in or visit the exhibitions organised or managed by us or work with us, our Group’s business, financial
conditions and results of operations would be adversely affected.

There is no assurance that the demand for exhibition organisation services will continue to grow or
sustain

There can be no assurance that the demand for exhibition organisation services from exhibitors/
visitors will continue to grow in Hong Kong, the PRC or other parts of the world. Any adverse
developments in international or local economic conditions may affect the participation rate or the
number of exhibitors for a particular exhibition which, in turn, may reduce the number of visitors which
participate in the exhibitions organised or managed by us, and would have a material adverse effect on our
Group’s results of operations and financial conditions.

Our Group’s exhibition organisation and management services for the Mega Shows and other
exhibitions organised or managed by us are provided to exhibitors which participate in trade exhibitions
and are mainly manufacturers engaging in the gifts, premiums, toys, and household products and garment
and apparel products in the PRC, Hong Kong, India, Thailand, Taiwan and other parts of Asia. Hence,
our business and prospects is particularly dependent on the performance of manufacturers in the PRC
and other parts of Asia. If the economy of the PRC and other parts of Asia significantly deteriorates,
manufacturers in these regions may not continue to operate which would decrease the number of
exhibitors in exhibitions organised or managed by us which in turn could have an adverse effect on
our business. If there is any material downturn in the industries of any of the exhibitors and visitors
for exhibitions organised or managed by us, the number of exhibitors and visitors participating in the
exhibitions organised or managed by us may decrease and our Group’s business, financial conditions and
results of operations could also be adversely affected.
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There is no assurance that our Group will continue to be successful in organising the Mega Shows,
Singapore Asia Expo, Berlin Expo, or Vegas Expo, or successful in expanding our exhibitions to
other places in the world

Since 2009, our Group began to act as the project manager and also provided Exhibition Related
Services for the Mega Shows. In 2009, the Mega Shows together had approximately 4,474 exhibitors and
66,671 visitors. In 2010, the Mega Shows attracted approximately 4,641 exhibitors and 68,629 visitors.
The Mega Shows in 2011 and 2012 recorded a total of approximately 4,345 exhibitors, and 66,891 visitors
and 4,236 exhibitors, and 57,139 visitors respectively.

However there can be no assurance that the number of exhibitors and visitors will be maintained
or grow in the future for any of the exhibitions organised or managed by us. We may not be successful to
recruit sufficient or suitable exhibitors for the trade exhibitions organised or managed by us in the future;
which would discount the attractiveness and quality of such exhibitions and in turn, would adversely
affect the reputation and brand name of our organised/managed exhibitions. If we are not able to retain
existing exhibitors and visitors or unable to attract new exhibitors or visitors for the exhibitions organised
or managed by us, the financial conditions and results of operations of our Group may be materially and
adversely affected.

Also, there is a risk that for the first few years of a newly organised exhibition, losses may be
incurred. During the Track Record Period, some of the new exhibitions organised/managed by us did not
contribute any significant profit.

As at the Latest Practicable Date, we scheduled to organise exhibitions in Germany, Hong Kong,
Singapore and the US. It is our intention to expand our exhibitions to other places in the world but there is
no assurance that we can successfully expand our business to such places or that we will be able to attain
the same level of success in such future endeavours. If we are not able to implement our expansion plans
effectively, our competitiveness may be adversely affected.

The use of exhibition names that are same or similar to our exhibition names by other parties may
have a negative impact on the goodwill, value and images of our trade exhibitions

We have not registered our exhibition name “Mega Show” as trademark in Hong Kong. We are
therefore susceptible to the risk that other parties may misappropriate our exhibition name and hold trade
exhibitions under the same or similar exhibition name, and such activities may cause confusion among the
exhibitors and visitors. Our control over the quality of trade exhibitions organised by third parties which
use exhibition names similar to ours is limited. The goodwill and value of our trade exhibitions, public
perception of our trade exhibitions and reputation may be adversely affected by the inferior quality of the
trade exhibitions organised by the third parties which use exhibition names similar to ours. A negative
perception of our trade exhibitions and reputation could have a material adverse effect on the participation
rate of our trade exhibitions, and therefore on our business, financial conditions and results of operations.
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Also, there can be no assurance that such misappropriation of our exhibition name will not happen
in the future. We may initiate legal proceedings to defend against unauthorised use by third parties.
However, the outcome of any legal actions to protect our brand name may be uncertain. These legal
proceedings may be time-consuming and could result in substantial costs and diversion of our Group’s
resources.

The reputation and brand name of our organised/managed exhibitions may be affected by instances
of misconduct involving breach of intellectual property rights by our exhibitors

We do not have direct control on our exhibitors in relation to their product offerings shown in the
exhibitions. It is therefore possible for our exhibitors to by-pass us and display counterfeited products in
exhibition(s) organised or managed by us. There is no assurance that our Group will be able to detect the
display of counterfeit products in the exhibitions organised or managed by us in a timely manner or at all.
Further, it is not always possible to detect and prevent these misconducts committed by our exhibitors. If
we fail to do so, and such unauthorised acts or non-compliance are not identified and rectified in a timely
manner, the reputation and brand name of our organised/managed exhibitions may be materially and
adversely affected as could our business, financial conditions and results of operations.

Our Group is subject to certain foreign exchange risks as we trade in other currencies due to our
exhibitions being held in different jurisdictions

During the Track Record Period, substantially all of our Group’s income was denominated in
Hong Kong dollars but we have also transacted in other currencies such as RMB and USD for exhibitions
in other areas. Accordingly, our Group’s profitability could be adversely affected in the event of any
unfavourable fluctuation in the trading currencies of our Group’s sales and purchases. Our Group has not
entered into any foreign currency forward exchange contract for the purpose of hedging against foreign
exchange risks involved in our Group’s operations. As such, our Group is exposed to risks associated with
currency conversion in the foreign exchange market and this may adversely affect the profitability of our
Group.

We cannot assure you that we will declare dividends in the future

During the Track Record Period, our Group declared dividends of approximately HK$36.0 million,
HK$27.0 million and HK$32.0 million, respectively, representing approximately 138.2%, 107.8%
and 122.3% of our profit attributable to owners of our Company, respectively. We cannot assure you,
however, that in the future, our Group will pay dividends at a similar level to past dividends, or at all, and
potential investors should be aware that the amount of dividends our Group paid in the past should not be
used as a reference or basis upon which future dividends are determined.

The declaration, payment and amount of any future dividends are subject to the discretion of our
Directors, and will depend upon, among other things, our earnings, cash flow requirements, financial
condition, capital requirements, statutory fund reserve requirements and other relevant factors prevailing
at the time.
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There may be cost fluctuations of our suppliers which we may not be able to pass on to our
exhibitors

The price for booths for exhibitions depends largely on prevailing market standard and may not
be increased substantially. If we increase the booth price for exhibitions organised or managed by us
substantially, exhibitors may decide not to participate in the exhibitions organised or managed by us
which may decrease our revenue for the year. However, there may be costs fluctuations of our suppliers,
such as our venue providers, booth contractors and advertising agents, as these industries could have a
substantial fluctuation in their supply costs, which we would need to bear, but may not be able to increase
booth prices substantially to mirror the increase of our costs, as this may deter exhibitors to participate
in the exhibitions organised or managed by us. Therefore, we may not be able to pass on our increased
costs to our exhibitors, and which may have a material and adverse effect on our financial conditions and
business operations.

Feasibility studies of our new exhibitions are conducted more than one year prior to the exhibition
and may not be an accurate forecast of market needs

For a new exhibition that our Group proposes to organise, planning typically starts with an
exhibition proposal followed by feasibility studies. Various factors such as the theme of the proposed
exhibition, the market segment(s) to which the proposed exhibition will target, potential visitors and
exhibitors for the exhibition, timing, location, pricing, venue and available facilities will be examined to
determine whether the proposed exhibition is financially and commercially feasible.

As our feasibility studies are usually carried out more than one year prior to the proposed exhibition
time in order for us to have the necessary time for preparation of a new exhibition, there may be risks that
the market demands of the exhibition may not be the same as we forecasted in our feasibility studies. If
the actual exhibition does not respond as well as what we have expected based on our feasibility studies
due to changing market conditions, local regulations or global economy during the period between our
feasibility studies and our exhibition, our financial conditions and business operations may be materially
and adversely affected due to our investment into the exhibition.

There may be possibility of refund of receipts in advance to the exhibitors in case any exhibition has
to be cancelled, curtailed, or postponed for whatever reason

The rules and regulations set out in the application forms of our exhibitions stipulated that the
participation fee paid by applicants shall be non-refundable. However, due to our Group’s intention
to maintain a long term relationship with our exhibitors and exhibition service agents, we may
consider to exercise our discretion to refund the participation fee already paid by them, less the related
administrative expenses, marketing, promotional and advertising expenses incurred by us, in the event
there is cancellation or postponement of our exhibitions. In the event our Group decides to refund the
deposit or amount paid by the exhibitors and the exhibition service agents when there is a cancellation or
postponement of our exhibitions, our financial conditions may be adversely affected.
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We did not timely make social insurance fund contributions for some of our employees in full

Shenzhen Hengjian is required under the relevant PRC laws and regulations to declare the social
welfare amount based on the actual salaries of their respective employees and to contribute to employee
social welfare schemes, such as pension insurance, medical insurance, unemployment insurance, maternity
insurance, work-related injury insurance (together, “social insurance”) for the benefit of their respective
employees. During the Track Record Period, Shenzhen Hengjian did not make social insurance fund
contributions in full for its respective employees as required under the relevant PRC laws and regulations.

According to our PRC Legal Advisers, under the relevant PRC laws, regulations and local policies,
Shenzhen Hengjian might be required to make retrospective payment of all outstanding social insurance
contributions within a prescribed period of time. Shenzhen Hengjian might also be liable to an overdue
penalty of 0.05% of the outstanding social insurance contributions per day as from the due date on which
the social insurance contributions should have been made until the date when such outstanding social
insurance contribution is made to the relevant authority in full. Besides, Shenzhen Hengjian might be
ordered to rectify the declared social welfare amount based on the actual salaries of their respective
employees and might be penalised to pay a fine in an amount which is equivalent to one to three times of
the undeclared salaries.

The estimated aggregate amounts of outstanding social insurance contributions of Shenzhen
Hengjian were approximately RMB90,639 as at the Latest Practicable Date. In the event that Shenzhen
Hengjian is required to pay up the unpaid social insurance contributions or any penalty imposed on it, our
financial position could be adversely affected.

For details of our non-compliance with relevant laws and regulations relating to social insurance,
please refer to the section headed “Business — Historical non-compliance — Non-compliance with PRC
social insurance fund contribution requirements” in this prospectus.

We did not register our business and obtain the necessary business licence qualifications in the
course of our operations in some jurisdictions during the Track Record Period

During the Track Record Period, our Group organised the first and second Singapore Asia Expo
in November 2011 and November 2012 respectively (the “Previous Singapore Asia Expos”) and Vegas
Expo in August 2012.

As advised by our Singapore Legal Advisers and our US Legal Advisers, we may be subject to
various business registration requirements for conducting business under the laws and regulations of
Singapore and the US, respectively. For further details of the said laws and regulations, please refer to the
section headed “Regulations” of this prospectus.

During the Track Record Period, we did not register our business, qualify to do business and/or
obtain a business licence (as the case may be) as required by respective laws, rules and regulations while
we organised trade exhibitions in Singapore and the US. For further details, please refer to the section
headed “Business — Historical non-compliance” in this prospectus.
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Our US Legal Advisers advised that we would be subject to a penalty in the amount of US$100
in the event we fail to obtain a Nevada state business license and a court finds that we were required to
obtain such a license. Moreover, our US Legal Advisers also advised that we would be subject to a fine
of not less than US$1,000 but not more than US$10,000 for failing to qualify to do business in Nevada
before conducting any business and a court finds that we were indeed conducting business in Nevada.
In addition, a corporation that fails or neglects to comply with the requirements of qualification may not
commence or maintain any action or proceeding in any court in Nevada, unless and until the corporation
comes into compliance.

Our Singapore Legal Advisers advised that we might be taken as having carried on business in
contravention of the Singapore BR Act when we organised the Previous Singapore Asia Expos. The
maximum penalty shall be a fine not exceeding S$5,000 or imprisonment for a term not exceeding 12
months or both.

If any or all of the above actions are taken by the local authority, we may be required to pay the
imposed fine in addition to imposition of a custodial sentence on our Directors or any other relevant
officers and our financial position could be affected. Furthermore, if there is any legal dispute between
any of our customers or suppliers in connection with the Vegas Expo held in August 2012, we may not
be able to commence or maintain any action or proceeding in any court in Nevada, unless and until we
come into compliance with the applicable US and Nevada laws, rules and regulations. Also, regarding the
Previous Singapore Asia Expos, the Singapore BR Act does not stipulate that ex post facto registration of
a business, which had been conducted previously without the necessary registration, operates as a waiver
of previous breaches of the legislation. Thus, notwithstanding the fact that Mega Expo (SG) was registered
in Singapore as a branch of Mega Expo (BVI), there is no assurance that it will not be penalised in respect
of the Previous Singapore Asia Expos.

Furthermore, if our Group is taken as carrying on a business in Singapore, it may be subject to a
corporate tax rate of 17% based on income earned in the year prior to the year of assessment. The general
penalty for non-compliance is a fine not exceeding S$1,000 and in default of payment, imprisonment
for a term not exceeding six months. Additionally, if a company, without reasonable excuse, has a tax
return that is outstanding for two years or more, it may be subject to a penalty that is twice the amount
of tax that the Inland Revenue Authority of Singapore may assess for that year of assessment. In the
event that our Group is taken as carrying on a business in Singapore, there may be a risk that a penalty
for non-compliance may be imposed for our Previous Singapore Asia Expos for payment of corporate
tax. In the event our Group is taken to have carried on business in Singapore and needs to pay corporate
tax in respect of the Previous Singapore Asia Expos, the amount would be approximately HK$17,000.
Furthermore, if our Group is taken as carrying on business in the US, we may be subject to a federal tax
and branch profits tax. As advised by our US Legal Advisers, the failure to file a timely return could result
in denial of deductions in addition to penalties. As at the Latest Practicable Date, and according to the Tax
Adpviser, the relevant Singapore tax filing and US tax filing is in progress.

Provision of travel arrangement to exhibitors under the Travel Agents Ordinance

During the Track Record Period, member(s) of our Group assisted exhibitors to reserve hotel
accommodation and to arrange for hotel accommodation/airline transport. According to section 9 of the
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TAO, no person shall carry on business as a travel agent without a licence issued by the Registrar of
Travel Agents. By section 48 of the TAO, a person contravening this requirement is guilty of an offence
and is liable on conviction to a fine and imprisonment. By section 49 of the TAO, if the requirement is
being contravened by a body corporate with the consent, connivance or neglect of an individual who is
a controller, director, manager, secretary or similar officer of that body corporate, the individual is also
guilty of the like offence.

As advised by our Hong Kong Legal Counsel, we may be subject to a penalty, which is likely to be
less than HK$10,000, if our above actions are considered as carrying on travel agency businesses without
a licence under the TAO and we are convicted of an offence under the TAO.

Our Director and employees of our sales department receiving funds from exhibitors in the PRC and
remitted back to our Group which may contravene foreign exchange control regulations in the PRC

During the Track Record Period, some of the exhibitors located in the PRC in relation to
exhibitions of our Group had remitted their amounts payable to us (which comprised mainly exhibition
participation fees, and fees for additional facilities such as extra chair(s), table(s) or decoration(s)
provided to the exhibitor(s) during the exhibition period as requested by the exhibitor(s)) in RMB to
personal bank account(s) of our Director or certain employees of our sales department instead of the bank
accounts of our Group operated in Hong Kong for convenient purposes. The Director or certain employees
of our sales department would, in turn, transfer by using personal cheques or bank transfer to pay an equal
amount of funds from their respective personal bank account to the bank account of our Group located in
Hong Kong (the “Personal Arrangement”).

The total amount involved in the Personal Arrangement amounted to approximately HK$1.30
million, while for each of the four years ended 30 June 2013, the amount involved in the Personal
Arrangement were approximately HK$320,000, HK$230,000, HK$220,000 and HK$530,000 respectively.
Taking into account that the revenue of our exhibitions were recognised upon completion of each
exhibition, the amount involved in the Personal Arrangement represented approximately nil, 0.29%,
0.07%, 0.24% of our total revenue respectively for each of the four years ended 30 June 2013. The
Personal Arrangement had ceased since 1 January 2013.

According to the relevant PRC laws and regulations and as advised by our PRC Legal Advisers,
as the total amount involved in the Personal Arrangement was less than USD200,000 and the amount of
gains through the Personal Arrangement was less than RMBS50,000, the activities involved in the Personal
Arrangement would not be subject to criminal sanction in the PRC. As further advised by our PRC Legal
Advisers, the Personal Arrangement may be subject to and in breach of the relevant foreign exchange
control regulations in the PRC, the result of which, as advised by our PRC Legal Advisers, is that our
Group might be ordered to convert the funds used in contravention of such regulations back into the
original currency by the relevant foreign exchange administrative authority and be fined up to 30% of the
amount involved.

If any or all of the above actions are taken by the relevant PRC governmental authority, our
financial conditions and business operations will be affected.
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RISKS RELATING TO THE INDUSTRY
Licence for the venue is signed in advance prior to scheduled date for the exhibitions

Licence for the venue of our trade exhibitions is usually signed in advance, ranging from six
months to a year prior to the scheduled date of our exhibitions. Our Group will be required to make
instalment payments for the licence prior to the scheduled date of our exhibitions, which may affect our
Group’s cashflow position. Also, if our Group subsequently decides not to proceed with organising the
relevant exhibition, there is no assurance and guarantee that our Group could get full refund or any refund
of the payments which have been made to the venue provider. During the Track Record Period, our Group
entered into an agreement with a venue provider in London to hold an exhibition for gifts, premiums,
household products in January 2012. However, due to the then market conditions in Europe, the exhibition
was cancelled and our payment in the amount of approximately HK$2.3 million already made to the venue
provider was forfeited.

If in the future we have made full payment to the venue provider of our exhibitions, but due
to market conditions we have to postpone or cancel our exhibitions altogether without any refund of
payments already made to the venue provider, our cashflow position may be negatively affected, and our
financial conditions and business operations may also be adversely affected.

Intensive preparatory work and advance cash payments required for organising or managing
exhibitions

In preparation for an exhibition, our Group has to carry out intensive preparatory work in
cooperation with exhibitors, venue providers, service providers and other participants in the exhibition
industry. More importantly, significant amount of payments have to be made by our Group for booking
a suitable venue as exhibition venue providers typically require a cash deposit which ranges from 10%
to 50% of the total rental in advance for each booking, and for marketing and promotional activities
including advertising through various channels and designing and printing of various promotional
materials. During the Track Record Period, the aggregate expenses of exhibition rentals and advertising
and promotion expenses amounted to approximately HK$10.6 million, HK$15.6 million and HK$13.2
million respectively. Exhibition rentals will further increase as our Group will take up the role as the
organiser of the Mega Shows to be held in October 2013. Since our Group accepts deposits for booth
rental from some exhibitors only after part of the aforesaid preparatory work performed and relevant
expenses incurred, as applicants are required to pay a 50% non-refundable deposit to our Group upon
submission of the application form and the remaining balance at approximately six months before the date
of the exhibition, there is cash flow mismatch and our Group has to make advance cash payments before
receiving any deposits from such exhibitors.

In the event that a proposed exhibition fails to materialise as planned, which may be because that
a suitable venue is not available at the times preferred by our Group, or our Group fails to complete
preparatory works on time, or does not have sufficient cash to book an exhibition venue, our Group’s
business may be adversely affected.
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Our industry is highly competitive and we may lose market share if we do not compete successfully

Our Group faces keen competition from existing international and local exhibition organisers or
managers which have developed and provided exhibition organisation or management services similar
to those offered by our Group. Our Group competes with existing exhibition organisers and managers in
terms of the price of exhibition booths, size and participation rates of exhibitions. To expand our business
in Asia and other parts of the world, our Group will also have to compete with exhibition organisers and
managers in the places where we seek to expand our business to. Our Group may face competition from
other exhibition organisers or managers if we seek to establish new exhibitions relating to industries
which we are not familiar with but in which competitors have experience.

The profitability and future growth of our Group may be adversely and materially affected if
competition in the exhibition industry increases or if our Group fails to consolidate our position in the
industry.

In addition, various trade exhibitions are held during the year and may be under the same theme
in the same industry. In cases where exhibitors participate in several trade exhibitions every year, they
may cut down on the booth size or on their overall budget spent on each exhibition in order to participate
in more exhibitions. If our existing exhibitors decide to participate in other exhibitions in the future and
cut down on the budget designated for the exhibitions organised or managed by us and even cease to
participate in such exhibitions, our financial conditions and business operations may be materially and
adversely affected.

Our industry has low entry barrier and we are subject to potential competition

Save for certain licensing requirements of certain exhibitions and other entry barriers such
as recognised brand name and reputation, established relationships, industry experience and capital
requirements, there is no major entry barrier to the industry in which we operate, nor is there other major
entry barriers for new competitors to participate in the relevant business.

However, our Group has no exclusive rights in organising or managing similar themes of the Mega
Shows and other exhibitions currently organised or managed by us. The growth potential in the exhibition
industry as well as the low entry barriers may attract exhibition organisers from other countries. Our
Group’s business is therefore subject to potential competitions with new entrants in the industry while our
Group also expects to face continuing competition from its existing competitors in the future. Our Group’s
competitors may have access to substantially greater financial and marketing resources, longer operating
histories, better brand recognition and more established relationships in the industry than our Group.
There is no assurance that our Group will be able to compete successfully in the future against other
participants in the industry. Under those circumstances, the competitiveness, the growth and profitability
of our Group would be adversely and materially affected.

Shortage of quality exhibition venues

During the Track Record Period, there were 69, 65 and 62 exhibitions held at HKCEC by different
exhibition organisers. Although there are different venues for holding exhibitions in Hong Kong and in
other parts of the world, venues which we consider qualified and suitable for holding our exhibitions are
limited. In determining a suitable venue for our proposed new exhibition, our Group will narrow down our
choices to a few locations within a region.
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As market demand may determine the number of exhibitions held by different organisers each year,
and as mentioned above, venue providers usually enter into licence agreement with us every year for the
provision of exhibition venues, we cannot guarantee that we could secure a good and suitable venue if
there is intense demand for a venue during a particular year. If we could not secure the proper venues
for our exhibition(s) for the year, for example, if we cannot procure HKCEC Management to provide the
venue for our occupancy for organising the Mega Shows at HKCEC, the number of exhibitors and visitors
for such exhibition may decrease substantially and our financial conditions and business operations may
be materially and adversely affected.

Our industry is subject to global economic and market conditions and our business may be
adversely affected in the event of significant deterioration and volatility in the global financial
markets

Our business is subject to global economic and market conditions. Slowing economic growth or
recession may put strain on our exhibitors’ budget for promoting their products in the trade exhibitions.

In the event of significant deterioration and volatility in the global financial markets and extreme
economic downturn, the participation rate and participation range of exhibitors in the exhibitions
organised or managed by us may be severely affected and this in turn will adversely affects our sales
and profitability, our business, financial conditions as well as affecting our expansion strategies. It is
not foreseeable how our exhibitors would perceive or react in the event of slowing economic growth or
recession and there is no assurance of a positive demand on exhibition organising services under those
circumstances.

Our operations could be affected by terrorist attack, natural disaster, contagious diseases or other
events beyond our control

Similar to many other businesses, our operations could be adversely affected or disrupted by
terrorist attack, natural disasters such as earthquake, flood, fire, typhoons or other natural disaster,
outbreak of contagious diseases or other events including but not limited to:

o invasion, act of foreign enemies, rebellion, revolution, insurrection, military or usurped
power, war and radio-active contamination;

. riot or commotion;

. denial of the use of any railway, port, airport, shipping service or other means of public
transport; and

. strike or lock-out or other industrial action by workers or employers.

For example, in early 2003, several economies in Asia, including China, were affected by the
outbreak of severe acute respiratory syndrome, or SARS. In 2013, there has been an outbreak of H7N9
which has affected some regional economies in China. Moreover, in April 2013, terrorist attacks were
reported in Boston, Massachusetts, the US. These threats had a negative impact on many businesses in
parts of the US and China due to reduced business travel to and from such areas. These would adversely
affect the business plan of our exhibitors, visitors and international trade which would, in turn, adversely
affect our business and could cause disruption to our operation in part or in whole and may materially
affect our financial conditions and results of operations.
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RISKS RELATING TO THE PRC
Political and economic policies of the PRC government could affect our business

Our results, financial conditions and prospects are to a significant degree subject to the economic,
political and legal developments of the PRC, as a proportion of our revenue is derived from exhibitors
from the PRC and we have participated in trade exhibitions in the PRC during the Track Record Period
and may do so again in the future. We also have one operating subsidiary in the PRC. The economic,
political and social conditions, as well as government policies, including taxation policies, of the PRC,
could affect our business. The PRC economy differs from the economies of other countries in many
respects. The PRC economy has historically been a planned economy and has been in a transitional stage
to a more market-driven economy. Although the PRC government has implemented measures emphasising
the use of market forces for economic reform in recent years, there can be no assurance that economic,
political or legal systems of the PRC will not develop in a way that is detrimental to our business, results
of operations and prospects.

Judgments obtained from non-PRC courts may be difficult to be enforced in the PRC

Our Group has two subsidiaries in the PRC. A judgment from a court of another jurisdiction may
be reciprocally recognised or enforced in the PRC if that jurisdiction has a treaty with the PRC or if
judgments of the PRC courts have been recognised before in that jurisdiction, subject to the satisfaction
of any other requirements. The PRC does not have treaties providing for the reciprocal recognition and
enforcement of judgments of courts with the US, the UK and most other western countries. Therefore,
it may be difficult for you to enforce against us or our Directors or officers in the PRC any judgments
obtained from non-PRC courts.

On 14 July 2006, the Supreme People’s Court of the PRC and the Hong Kong government signed
the Arrangement on Reciprocal Recognition and Enforcement of Judgments in Civil or Commercial
Matters by the Courts of the Mainland and of the Hong Kong Special Administrative Region Pursuant
to Choice of Court Agreements between Parties Concerned ( = A B B B i A 1 B 75 i 45 Il 1 7 L
16 325 56 AH BR8] LA T o N W R 1 RS T B & BE) ). However, under this arrangement,
investors are reminded that only an enforceable final judgment requiring payment of money arising out
of a commercial contract with an exclusive jurisdiction clause and granted by Hong Kong courts may be
recognised by PRC courts, subject to the requirements and restrictions set forth in the arrangement.

Uncertainties regarding interpretation and enforcement of the PRC laws and regulations may
impose adverse impact on our business, operations and profitability

Although many laws and regulations have been promulgated and amended in the PRC since 1978,
the PRC legal system is still not sufficiently comprehensive when compared to the legal systems of certain
developed countries. The interpretation of the PRC laws and regulations may be influenced by momentary
policy changes reflecting domestic, political and social changes. In addition, it may also be difficult to
enforce judgments and arbitration awards in the PRC.
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Many laws and regulations in the PRC are promulgated in broad principles and the Central People’s
Government has gradually laid down implementation rules and has continued to refine and modify such
laws and regulations. As the PRC legal system develops, the promulgation of new laws or refinement and
modification of existing laws may affect foreign investors. There can be no assurance that future changes
in legislation or the interpretation thereof will not have an adverse effect upon our business, operations or
profitability.

RISKS RELATING TO HONG KONG

Political considerations of Hong Kong may have material adverse effect on our business and
financial condition

The business operations of our Group are mainly based in Hong Kong. Hong Kong is a special
administrative region of the PRC with its own government and legislature. Under the Basic Law, Hong
Kong is entitled to a high degree of autonomy granted by the PRC under the principle of “one country,
two systems”. However, there is no assurance that Hong Kong will continue to enjoy its current level of
autonomy from the PRC, and if it does not, this could have a material adverse effect on our business and
financial conditions.

Any adverse change in the economic conditions of Hong Kong may adversely affect our operating
results

Our performance is dependent on the overall state of economy in Hong Kong where the
headquarters of our Group is based in and the Mega Shows is being held in. Any adverse change in the
economic conditions in Hong Kong could reduce demand for our services and could have an adverse
impact on our Group’s business and financial conditions, thus adversely affecting our operating results.

RISKS RELATING TO OTHER JURISDICTIONS

The introduction of any new policies, laws and regulations, or changes to the existing policies, laws
and regulations, in Singapore may have a negative effect on our business and exhibition we organise
in Singapore

Singapore policies, laws and regulations govern the exhibition we organise in Singapore. The
Singapore economy continues to evolve and the Singapore government is likely to develop the policies,
laws and regulations in Singapore so as to meet the changing needs of the economy. Any changes in
policies by the Singapore government may lead to changes in laws and regulations or interpretation
thereof, as well as changes in import and export restrictions and taxation policies. Should the laws and
regulations applicable to our business and the exhibition we organise in Singapore become more stringent
in the future, they may restrict our ability to operate at the same level or require us to incur unanticipated
liabilities or additional compliance costs, which may in turn have a negative effect on our business and
exhibition we organise in Singapore.
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We may be unable to continue to obtain external funding support

We obtained funding support from the Singapore Tourism Board (the “STB”) through the
Business Event in Singapore (BEiS) Incentive Scheme for the first Singapore Asia Expos we organised
in November 2011. As such funding support is provided only upon the fulfilment of certain evaluation
criteria and deliverables, we may not be able to obtain the same financial assistance for future exhibitions
that we organise in Singapore if we are not able to satisfy the necessary requirements imposed by the
STB. A failure to obtain external funding support, whether from the STB or such other relevant authority
or agency (as the case may be), may result in an increase in our operational costs, which may lead to an
adverse impact on our financial performance.

External factors may affect the Singapore MICE industry

External factors such as an economic slowdown, terrorist threats and attacks, or an outbreak of war
or any contagious or virulent diseases in Singapore and/or the surrounding region (e.g. SARS or avian
flu) could lead to the postponement or cancellation of exhibitions and events. The occurrence of such
external factors will affect our business and accordingly, have a material negative impact on our financial
performance.

Typical regulatory risks resulting from the organisation of exhibitions in Germany

For organising exhibitions in Germany, our Group requires either a licence (“Licence”) from the
regulatory agency of the competent municipality or we have to make a notification (“Notification”) to
such competent authority. It cannot be assured that our Group fulfils the prerequisites for obtaining a
Licence in the future. In such case, we would have to make a Notification. If circumstances and facts
are given to prove that our Group or our Group’s representative, who is instructed by us to manage the
exhibition, is unreliable and if such prohibition of the exhibition is necessary in order to protect public
interests or relevant employees, then the competent authority could prohibit the organisation and conduct
of an exhibition in Germany.

Furthermore, if our Group does not receive a Licence in the future and irrespective of having
made a Notification, every exhibitor who presents its products at our exhibition in Germany will require
a so-called “itinerant trade license”. Failure to hold such itinerant trade license can result in a penalty of
up to EUR 5,000.00 on such exhibitor. Furthermore, the competent authority is entitled to prohibit the
relevant business activities of the exhibitor. This may have the result that all booths will be closed and our
exhibition cannot be continued.

According to local law in Berlin and depending on the contractual provisions between our Group
and the venue provider of our exhibition, our Group may be responsible for the safety of an exhibition,
especially to ensure that emergency exits will be kept free and that an appointed event manager will
continuously be present at the event. Any violations of these duties by our Group or an operator engaged
by us may subject our Group to a penalty of up to EUR 500,000.00.
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Furthermore, according to the German civil law, our Group in its capacity as organiser of
exhibitions is responsible for the safety of these events. In case our Group negligently or wilfully does
not fulfill such obligations, any injured person may claim for damages, if any. This may lead to legal
proceedings, and may cause our Group to suffer costs and delays to the operations and the exhibitions.

Any and all of the above factors may have a material adverse effect on our business, financial
conditions, result of operations, reputation and prospects.

We may be liable to pay corporation tax in Germany for our Berlin Expo

Although our Tax Adviser advised that our Group is not subject to corporation tax in Germany, if
the German authorities consider that we are subject to corporation tax, we cannot rule out the possibility
that the portion of the profits derived from our Berlin Expo organised by us in 2013 and to be organised
by us in the future which can be attributed to the leasing of the place to the exhibitors as well as the right
of the exhibitors to use the booths in Germany may be subject to German corporation tax at a tax rate
of 15.825%. We would need to file the relevant tax return and pay the relevant corporation tax by the
deadline. If not, there is a risk that a late filing penalty, an annual 6% interest on the payable income tax
amount and other penalty payments would be assessed.

In the event that the relevant German tax authorities consider that we are subject to German
corporation tax, we may be required to pay the relevant income tax subject to any late penalties, and our
financial conditions and results of operations may be affected.

We may also be affected by the political and economic policies and the social conditions and legal
developments of the places that we operate or conduct business in

Our customers are mainly located in the PRC, Hong Kong, Taiwan, India and Thailand and
our Group has arrangements with Agents in, including but not limited to, the PRC, India, Taiwan and
Thailand. We organise and manage trade exhibitions which are held in different places and our customers
and business partners are both in the PRC and overseas. Other than the PRC, our business operations
are also affected by the economic, political and legal developments of the places where we operate or
conduct business in. There can be no assurance that economic, political or legal systems of those places
including the US, Germany, Singapore, where we organised our exhibitions will not develop in a way that
is detrimental to our business, results of operations and prospects.
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RISKS RELATING TO SHARE OFFER
Shareholders’ interests in the share capital of our Company may be diluted in the future

We may in the future expand our capabilities and business through acquisition, joint venture and
strategic partnership with parties who can add value to our business. We may require additional equity
funding after the Share Offer and the equity interest of our Shareholders will be diluted should our
Company issue new Shares to finance future acquisitions, joint ventures and strategic partnerships and
alliances.

Any exercise of the options to be granted under the Share Option Scheme in the future and issuance
of Shares thereunder would also result in the reduction in the percentage ownership of our Shareholders.
For details of the Share Option Scheme, please refer to the paragraph headed “Other information —
15. Share Option Scheme” in Appendix IV to this prospectus. There may also be a dilution in the earnings
per Share as a result of the increase in the number of Shares outstanding after the issue of such additional
Shares. Under the relevant accounting standard, the costs of share options to be granted to employees
under the Share Option Scheme will be charged to our income statement over the vesting period by
reference to the fair value at the date at which the share options are granted. As a result, our profitability
may be adversely affected.

Lack of liquidity of the Shares and volatility of the market price may be resulted

Prior to the Share Offer, there has been no public market for our Shares. There is no guarantee that
a liquid public market for our Shares will develop or be sustained upon completion of the Share Offer.
In addition, the Offer Price has been determined by negotiations between the Sole Coordinator (acting on
behalf of all the Underwriters) and our Company (for ourselves and on behalf of the Selling Shareholder),
and may not be indicative of the market price of our Shares that will prevail in the trading market and
such market prices may be volatile.

If an active public market for our Shares does not develop after the Share Offer, the market price
and liquidity of our Shares may be adversely affected. Investors may not be able to sell their Shares at
or above the Offer Price. The stock market of Hong Kong generally has experienced increasing price
and volume fluctuations, some of which have been unrelated or have not corresponded to the operating
performances of such companies in recent years. Volatility in the price of our Shares may be caused by
factors outside our control and may be unrelated or disproportionate to our operating results.
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Investors may experience difficulties in effecting service of legal process and enforcing judgments
against our Company and our management

Our Company is a company incorporated in the Cayman Islands under the Companies Law with
limited liability and the law of the Cayman Islands relating to the protection of the interests of minority
Shareholders differ in some respects from those of Hong Kong or other jurisdictions where investors may
be located. As a result, the remedies available to the minority Shareholders may be different from those
they would have under the laws of Hong Kong or other jurisdictions.

Our Company’s corporate affairs are governed by our Memorandum and our Articles, the
Companies Law and the common law of the Cayman Islands. The rights of our Shareholders to take
legal action against our Directors and our Company, actions by minority Shareholders and the fiduciary
responsibilities of our Directors to our Company under the Cayman Islands law are to a large extent
governed by the common law of the Cayman Islands. The common law of the Cayman Islands is derived
in part from comparatively limited judicial precedent in the Cayman Islands as well as from English
common law, which has persuasive, but not binding, authority on a court in the Cayman Islands.

In addition, although our Company will be subject to the Listing Rules and the Takeovers Code and
upon the listing of our Shares on the Stock Exchange, our Shareholders will not be able to bring actions on
the basis of violations of the Listing Rules and must rely on the Stock Exchange to enforce its rules.

Furthermore, the Takeovers Code do not have the force of law and only provide standards of
commercial conduct acceptable for takeover and merger transactions and share repurchases in Hong Kong.

As a result of any or all of the above, our Shareholders may have more difficulty in protecting their
interests in the face of actions taken by our Company’s management, directors or major shareholders than
they would as shareholders of a Hong Kong company or companies incorporated in other jurisdictions.

Further information in relation to the constitution of our Company and the Cayman Islands
company law is set out in Appendix III to this prospectus.

Termination of the Public Offer Underwriting Agreement

Prospective investors of the Offer Shares should note that the Public Offer Underwriters are entitled
to terminate their obligations under the Public Offer Underwriting Agreement by the Sole Coordinator
(acting for itself and on behalf of the Public Offer Underwriters) giving notice in writing to our Company
upon the occurrence of any of the events stated in the section headed “Underwriting — Underwriting
arrangements and expenses — Public Offer — Grounds for termination” in this prospectus at any time prior
to 8:00 a.m. (Hong Kong time) on the Listing Date. Such events include, without limitation, any acts of
God, wars, riots, public disorder, civil commotion, fire, flood, tsunami, explosions, epidemic, pandemic,
acts of terrorism, earthquakes, strikes or lock-outs.
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RISK FACTORS

Investors should not place undue reliance on facts and other statistics with respect our industry
contained in this prospectus

Certain facts and other statistics in this prospectus relating to the exhibition industry are derived
from various government sources that we believe to be reliable. However, we cannot guarantee the quality
or reliability of such source materials. While our Directors have taken reasonable care in the reproduction
of the information, they have not been prepared or independently verified by us, the Selling Shareholder,
the Sole Sponsor, the Sole Coordinator, the Joint Bookrunners, the Joint Lead Managers, the Underwriters
or any of our or their respective affiliates or advisers and, therefore, we make no representation as to
the accuracy of such facts and statistics. Due to possibly flawed or ineffective collection methods or
discrepancies between published information and market practice and other problems, the statistics herein
may be inaccurate or may not be comparable to official statistics produced for other economies and you
should not place undue reliance on them. Further, we cannot assure you that they are stated or compiled
on the same basis or with the same degree of accuracy as similar statistics presented elsewhere. In all
cases, you should consider carefully how much weight or importance you should attach to or place on
such facts or statistics.

You should read the entire prospectus and strongly caution you not to place any reliance on any
information contained in press articles or media regarding us or the Share Offer

There may be press and media coverage regarding us or the Share Offer, which may include certain
financial information, financial projections and other information about us that do not appear in this
prospectus. We have not authorised the disclosure of any such information in the press or media. We do
not accept any responsibility for any such press or media coverage or the accuracy or completeness or
reliability of any such information or publication. To the extent that any such information appearing in
publications other than this prospectus is inconsistent or conflicts with the information contained in this
prospectus, we disclaim it. Accordingly, prospective investors should not rely on any such information.
In making your decision as to whether to purchase our Shares, you should rely only on the financial,
operational and other information included in this prospectus.
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INFORMATION ABOUT THIS PROSPECTUS AND THE SHARE OFFER

The following information is provided for guidance only. Prospective applicants for the Offer Shares
should consult their financial advisers and take legal advice, as appropriate, to inform themselves of,
and to observe, all applicable laws and regulations of any relevant jurisdiction. Prospective applicants
should inform themselves as to the relevant legal requirements of applying for the Offer Shares and
any applicable exchange control regulations and applicable laws in the countries of their respective
citizenship, residence and domicile.

DIRECTORS’ RESPONSIBILITY FOR THE CONTENTS OF THIS PROSPECTUS

This prospectus, for which our Directors collectively and individually accept full responsibility,
includes particulars given in compliance with the Companies Ordinance, Securities and Futures (Stock
Market Listing) Rules (Chapter 571V of the Laws of Hong Kong) and the Listing Rules for the purpose
of giving information about our Group. Our Directors, having made all reasonable enquiries, confirm
that to the best of their knowledge and belief, the information contained in this prospectus is accurate
and complete in all material respects and not misleading or deceptive, and there are no other matters the
omission of which would make any statement herein or this document misleading.

The Share Offer is made solely on the basis of the information contained and the representation
made in this prospectus and the related Application Forms. No person is authorised in connection with the
Share Offer to give any information or to make any representation not contained in this prospectus and the
related Application Forms, and any information or representation not contained herein must not be relied
upon as having been authorised by our Company, the Selling Shareholder, the Sole Sponsor, the Sole
Coordinator, the Joint Bookrunners, the Joint Lead Managers, the Underwriters, any of their respective
directors or affiliates of any of them or any other person or party involved in the Share Offer.

UNDERWRITING

This prospectus is published solely in connection with the Public Offer which forms part of the
Share Offer. For applicants under the Public Offer, this prospectus and the related Application Forms
contain the terms and conditions of the Public Offer.

The Listing is sponsored by the Sole Sponsor. The Public Offer is fully underwritten by the Public
Offer Underwriters and the Placing is expected to be fully underwritten by the Placing Underwriters. The
Share Offer is subject to our Company (for ourselves and on behalf of the Selling Shareholder) and the
Sole Coordinator (acting on behalf of all the Underwriters) agreeing on the Offer Price. The Share Offer is
lead managed by the Joint Lead Managers.

If, for any reason, the Offer Price is not agreed among our Company (for ourselves and on behalf
of the Selling Shareholder) and the Sole Coordinator (acting on behalf of all the Underwriters), the
Share Offer will not proceed and will lapse. For further information, please refer to the section headed
“Underwriting” in this prospectus.
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INFORMATION ABOUT THIS PROSPECTUS AND THE SHARE OFFER

RESTRICTIONS ON SALE OF OFFER SHARES

No action has been taken to permit a public offering of the Offer Shares, other than in Hong
Kong, or the distribution of this prospectus in any jurisdiction other than Hong Kong. Accordingly,
and without limitation to the following, this prospectus may not be used for the purpose of, and does
not constitute, an offer or invitation in any jurisdiction or in any circumstances in which such an
offer or invitation is not authorised or to any person to whom it is unlawful to make such an offer or
invitation.

The Offer Shares are offered to the public in Hong Kong for subscription solely on the basis of the
information contained and the representation made in this prospectus and the related Application Forms.
No person is authorised to give any information or to make any representation not contained in this
prospectus and the related Application Forms, and any information or representation not contained herein
must not be relied upon as having been authorised by our Company, the Selling Shareholder, the Sole
Sponsor, the Sole Coordinator, the Joint Bookrunners, the Joint Lead Managers, the Underwriters, any of
their respective directors or affiliates of any of them or any other person or party involved in the Share
Offer.

Each person acquiring the Offer Shares will be required to, or be deemed by his acquisition of Offer
Shares, to confirm, that he is aware of the restrictions on offers and sale of the Offer Shares described in
this prospectus and that he is not acquiring, and has not been offered any Offer Shares in circumstances
contravene any such restrictions.

APPLICATION FOR LISTING ON THE STOCK EXCHANGE

Our Company has applied to the Listing Committee for the granting of the listing of, and
permission to deal in, the Shares in issue and to be issued pursuant to the Share Offer (including any
Shares which may be issued under the Capitalisation Issue and pursuant to the exercise of the options
which may be granted under the Share Option Scheme). Save as disclosed in this prospectus, no part of
the share or loan capital of our Company is listed on or dealt in on any other stock exchange and no such
listing or permission to list is being or proposed to be sought in the near future.

HONG KONG BRANCH REGISTER AND STAMP DUTY

All Offer Shares sold pursuant to applications made in the Public Offer will be registered on our
Company’s branch register of members to be maintained in Hong Kong, Tricor Investor Services Limited.
Our Company’s principal register of members will be maintained in the Cayman Islands by Royal Bank of

Canada Trust Company (Cayman) Limited.

Dealings in Offer Shares registered in the branch register of members of our Company maintained
in Hong Kong will be subject to Hong Kong stamp duty.
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INFORMATION ABOUT THIS PROSPECTUS AND THE SHARE OFFER

PROFESSIONAL TAX ADVICE RECOMMENDED

Potential investors in the Share Offer are recommended to consult their professional advisors if they
are in any doubt as to the taxation implications of subscribing for, purchasing, holding and dealing in the
Offer Shares. None of our Company, the Selling Shareholder, the Sole Sponsor, the Sole Coordinator, the
Joint Bookrunners, the Joint Lead Managers, the Underwriters, any of their respective directors or any
other person or party involved in the Share Offer accepts responsibility for any tax effects on, or liabilities
of, any person resulting from the subscription, purchase, holding or disposition of Offer Shares.

PROCEDURE FOR APPLICATION FOR PUBLIC OFFER SHARES

The procedure for applying for the Public Offer Shares is set out in the section headed “How to
apply for the Public Offer Shares” in this prospectus and on the relevant Application Forms.

STRUCTURE OF THE SHARE OFFER

Details of the structure of the Share Offer, including its conditions, are set out in the section headed
“Structure and conditions of the Share Offer” in this prospectus.

ROUNDING

Certain monetary amounts included in this prospectus have been subject to rounding adjustments.
Accordingly, figures shown as totals in certain tables may not be an arithmetic aggregation of the figures
which precede them.

OFFER SHARES WILL BE ELIGIBLE FOR ADMISSION INTO CCASS

Subject to the granting of listing of, and permission to deal in, the Shares on the Stock Exchange
as well as the compliance with the stock admission requirements of HKSCC, the Offer Shares will be
accepted as eligible securities by HKSCC for deposit, clearance and settlement in CCASS with effect from
the date of commencement of dealings in the Shares on the Stock Exchange or on any other date HKSCC
chooses. Settlement of transactions between participants of the Stock Exchange is required to take place
in CCASS on the second business day after any trading day. All activities under CCASS are subject to the
General Rules of CCASS and CCASS Operational Procedures in effect from time to time.

All necessary arrangement have been made for the shares to be admitted into CCASS. Investors

should seek the advice of their stockbroker or other professional advice for details of this settlement
arrangements and how such arrangements will affect their rights and interests.
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DIRECTORS AND PARTIES INVOLVED IN THE SHARE OFFER

DIRECTORS
Name Residential Address Nationality
Executive Directors

Lee Chi Sang (ZFiE4) Flat C, 28/F British
Tower 2, Tierra Verde
Tsing Yi, New Territories
Hong Kong

Si Tze Fung (jifi 72 Room 2, 24/F Chinese
Block D, Garden Vista
15-17 On King Street
Shatin, New Territories
Hong Kong

Independent non-executive Directors

Chu Kwok Man (4 E] ) Flat 1B Chinese
Honey Court
88 Pokfulam Road
Hong Kong

Leung Hung Kee (U5 %5) Flat F, 26/F Chinese
Fairview Height
1 Seymour Road, Hong Kong

Yeung Wai Keung (#%1#5#) Room 1602, Chinese
No. 7 Xinsheng Road
Guangzhou City
Guangdong Province
PRC
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DIRECTORS AND PARTIES INVOLVED IN THE SHARE OFFER

PARTIES INVOLVED IN THE SHARE OFFER

Sole Sponsor

Sole Coordinator

Joint Bookrunners and
Joint Lead Managers
(in alphabetical order)

Auditors and reporting accountants

Internal control consultant

Tax adviser

Our legal advisers
as to Hong Kong law

Halcyon Capital Limited
11/F, 8 Wyndham Street
Central

Hong Kong

Halcyon Securities Limited
11/F, 8 Wyndham Street
Central

Hong Kong

Convoy Investment Services Limited
Ground Floor & 1st Floor

Li Po Chun Chambers

189 Des Voeux Road Central

Hong Kong

Great Roc Capital Securities Limited
Room 3712,

37/F, West Tower

Shun Tak Centre

168-200 Connaught Road Central
Hong Kong

Halcyon Securities Limited
11/F, 8 Wyndham Street
Central

Hong Kong

HLB Hodgson Impey Cheng Limited
Certified Public Accountants

31/F, Gloucester Tower

The Landmark

11 Pedder Street

Central

Hong Kong

HLB Hodgson Impey Cheng Risk Advisory

Services Limited
31/F, Gloucester Tower
The Landmark
11 Pedder Street
Central
Hong Kong

HLB Hodgson Impey Cheng Taxation
Services Limited

31/F, Gloucester Tower

The Landmark

11 Pedder Street

Central

Hong Kong

Chiu & Partners
40/F Jardine House
1 Connaught Place
Hong Kong

Mr. George T.Y. Hui
New Chambers

Room 1002 Dina House
No. 11 Duddell Street
Central

Hong Kong
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DIRECTORS AND PARTIES INVOLVED IN THE SHARE OFFER

as to PRC law

as to Cayman Islands law

as to BVI law

as to Singapore law

as to the US federal laws and
Nevada state laws

as to German law

as to Russia law

Legal advisers to the Sole Sponsor
and the Underwriters
as to Hong Kong law

as to PRC law

Receiving bank

Jingtian & Gongcheng Attorneys at Law
34/F, Tower 3

China Central Place

77 Jianguo Road

Beijing 100025

China

Conyers Dill & Pearman (Cayman) Limited
Cricket Square

Hutchins Drive

P.O. Box 2681

Grand Cayman KY1-1111

Cayman Islands

Conyers Dill & Pearman
2901, One Exchange Square
8 Connaught Place

Central

Hong Kong

Stamford Law Corporation

10 Collyer Quay

#27-00 Ocean Financial Centre
Singapore 049315

Dorsey & Whitney LLP
Suite 3008

One Pacific Place

88 Queensway

Hong Kong

Hogan Lovells International LLP
Kennedydamm 24

40476 Diisseldorf

Germany

Pepeliaev Group

12 Krasnopresnenskaya Nab
Entrance 7

World Trade Center-II
Moscow 123610, Russia

Cheung & Lee in association with Locke Lord (HK) LLP

21/F, Bank of China Tower
1 Garden Road

Central

Hong Kong

King & Wood Mallesons

55th Floor, Guangzhou International Finance Center

5 Zhujiang Xilu, Zhujiang New Town
Guangzhou, Guangdong 510623
China

Standard Chartered Bank (Hong Kong) Limited

15/F, Standard Chartered Tower
388 Kwun Tong Road

Kwun Tong

Hong Kong
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CORPORATE INFORMATION

Registered Office Cricket Square
Hutchins Drive
P.O. Box 2681
Grand Cayman KY1-1111
Cayman Islands

Head office and principal place of 23/F, Exchange Tower
business in Hong Kong 33 Wang Chiu Road
Kowloon Bay, Kowloon
Hong Kong
Company website WWW.mega-expo.com

(information on the website does not
form part of this prospectus)

Compliance adviser Halcyon Capital Limited
11/F, 8 Wyndham Street, Central
Hong Kong

Company secretary Mr. Lui Chi Ho

Practising Solicitor in Hong Kong

Authorised representatives Mr. Lee Chi Sang
Flat C, 28/F
Tower 2, Tierra Verde
Tsing Yi, New Territories
Hong Kong

Mr. Si Tze Fung

Room 2, 24/F,

Block D, Garden Vista
15-17 On King Street
Shatin, New Territories
Hong Kong

Mr. Khan Javed Igbal (alternate to
Mr. Lee Chi Sang)

Block 29, G/F

Tai Hang Gardens

1 Tai Hang Tsuen

Tai Po

New Territories

Hong Kong

Audit committee Mr. Leung Hung Kee (Chairman)
Mr. Chu Kwok Man
Mr. Yeung Wai Keung

Remuneration committee Mr. Chu Kwok Man (Chairman)

Mr. Lee Chi Sang
Mr. Leung Hung Kee
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CORPORATE INFORMATION

Nomination committee

Hong Kong branch share registrar
and transfer office

Cayman Islands share registrar and
transfer office

Principal bankers

Mr. Lee Chi Sang (Chairman)
Mr. Chu Kwok Man
Mr. Yeung Wai Keung

Tricor Investor Services Limited
26/F, Tesbury Centre

28 Queen’s Road East

Wanchai, Hong Kong

Royal Bank of Canada Trust Company (Cayman) Limited
4th Fl., Royal Bank House

24 Shedden Road, PO Box 1586

Grand Cayman KY1-1110

Cayman Islands

The Hongkong and Shanghai Banking Corporation
1 Queen’s Road Central
Hong Kong

Bank of China (Hong Kong) Limited
1 Garden Road

Central

Hong Kong
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INDUSTRY OVERVIEW

This section contains certain information which is derived from official government publications and
industry sources as well as a commissioned report from IPSOS Hong Kong Limited, an Independent
Third Party. We believe that the sources of the information are appropriate sources for such
information and have taken reasonable care in extracting and reproducing such information. We have
no reason to believe that such information is false or misleading or that any fact has been omitted
that would render such information false or misleading. While we have exercised reasonable care in
compiling and reproducing such information from official government publications, it has not been
independently verified by us, or any of our affiliates or advisers, nor by the Selling Shareholder,
the Sole Sponsor, the Sole Coordinator, the Joint Bookrunners, the Joint Lead Managers, the
Underwriters or any of their affiliates or advisers or any other party involved in the Share Offer. The
information from official government publications may not be consistent with information available
from other sources within or outside the PRC. Neither our Group, its affiliates or advisers, the Selling
Shareholder, the Sole Sponsor, the Sole Coordinator, the Joint Bookrunners, the Joint Lead Managers,
the Underwriters or their affiliates or advisers, nor any other party involved in the Share Offer make
any representation as to the accuracy, completeness or fairness of such information from official
government publications.

The information extracted from the commissioned report from IPSOS Hong Kong Limited reflects
estimates of market conditions based on samples, and is prepared primarily as a market research
tool. References to IPSOS Hong Kong Limited should not be considered as the opinion of IPSOS
Hong Kong Limited as to the value of any security or the advisability of investing in our Group. Our
Directors believe that the sources of information extracted from the commissioned report from IPSOS
Hong Kong Limited are appropriate sources for such information and have taken reasonable care
in extracting and reproducing such information. We have no reason to believe that such information
is false or misleading or that any material fact has been omitted that would render such information
false or misleading. The information extracted from the commissioned report from IPSOS Hong Kong
Limited has not been independently verified by us, the Selling Shareholder, the Sole Sponsor, the Sole
Coordinator, the Joint Bookrunners, the Joint Lead Managers, the Underwriters or any other party
involved in the Share Offer and no representation is given as to its accuracy.

SOURCES OF INFORMATION

We have commissioned IPSOS Hong Kong Limited (“IPSOS”), an independent market research
company, to analyse and report on, among others, the trends of the exhibition organising industry, in
Hong Kong and globally at a fee of HK$268,000 and our Directors consider that such fee reflects market
rates. To provide an analysis of the aforementioned markets, IPSOS combined the following data and
intelligence gathering methodology: (a) performing client consultation to facilitate the research including
in-house background information of the client such as the business of our Company; (b) conducting
desk research to gather background information and to obtain the relevant information and statistics
on the industry; and (c) conducting in-depth interviews including face to face, phone interviews with
key stakeholders and industry experts of exhibition related players in Hong Kong. The information and
statistics as set forth in this section have been extracted from the Industry Report.

Founded in Paris, France, in 1975 and publicly-listed on the NYSE Euronext Paris in 1999, Ipsos
SA acquired Synovate Ltd. in October 2011. After the combination, IPSOS becomes the third largest
research company in the world which employs approximately 16,000 personnel worldwide across 85
countries. IPSOS conducts research on market profiles, market size, share and segmentation analyses,
distribution and value analyses, competitor tracking and corporate intelligence. IPSOS is independent of
our Company and none of our Directors or their associates has any interest in IPSOS.
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INDUSTRY OVERVIEW

OVERVIEW OF THE GLOBAL EXHIBITION INDUSTRY
Introduction to the Types of Exhibitions

Our major exhibition, the Mega Shows is held in Hong Kong. The exhibition industry in Hong
Kong is categorised into three types: (i) trade exhibitions; (ii) trade & consumer exhibitions; and (iii)
consumer exhibitions.

(a)  Trade exhibitions are events that are organised for a specific industry to showcase new
products or services. Businesses within the industry can participate in trade exhibitions
either by renting a booth to promote their products and services to perspective buyers, or by
making presentations at the event, depending on the specific event. This kind of exhibitions
is usually restricted to traders only and the general public is excluded, i.e. they are Business-
to-Business events (B2B). Attending trade exhibitions usually involves a cost, either to
purchase an admissions ticket, or to set up and run a booth.

(b) Trade & consumer exhibitions are similar to trade and convention events in a way that they
are organised for a specific industry. These events are attended by both trade professionals
and the public who are interested in purchasing or learning about the products and services
exhibited.

(c)  Consumer exhibitions are events that are open to the general public. The entry price varies
depending on the exhibition, and sometimes the public can enter for free. These events are
also industry specific or topical, allowing the public to go and seek out specific items to
purchase at the event. Unlike most trade exhibitions, products are usually sold to visitors
directly at the stand, i.e. Business-to-Consumer (B2C) events.

Key Global Exhibition Markets

In 2011, according to the Union of International Fairs (UFI), Europe and North America, followed
by Asia, offered the highest venue capacities, which contributed to about 48.0%, 24.0% and 20.0% of
the world’s total indoor exhibition respectively. In the same year, US, China, Germany, Italy and France
together accounted for about 50% of the total world indoor exhibition space.

Germany

Our Berlin Expo is held in Germany, home to four of the world’s six largest venues. The exhibition
industry in Germany has strong support from its public sector with German cities and state governments
owning the fair companies located in each metropolis. The country hosted some of the world’s leading
events such as the CeBIT, which is held in Hanover in March every year. The world’s largest International
Motor Show, the Internationale Automobil-Austellung (IAA), is also held in Hanover, every even
numbered years, and Frankfurt, every odd numbered years. Other popular trade exhibitions include the
Internationale Tourismus-Borse (ITB), the world’s largest travel trade exhibition which is held in Berlin
in March each year; the MEDICA trade show, which is held in Diisseldorf and attracted over 4,000
exhibitors each year. The city’s capital, Berlin, is home to two venues, Berlin ExpoCenter City and Berlin
ExpoCenter Airport, both of which made a big impact in 2012. The recovering economy of Germany
and the high quality of trade exhibitions are the key factors that sustained the strong development of its
exhibition industry. In 2011, around 160,000 exhibitors attended 134 international trade exhibitions in
Germany. The Association of the German Trade Fair Industry (AUMA) is optimistic about the exhibition
industry’s prospects in 2013, with over 140 national and international trade exhibitions being scheduled,
and around 165,000 exhibitors are expected to attend these trade exhibitions in 2013.
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INDUSTRY OVERVIEW

UsS

Another of our exhibitions, the Vegas Expo, is held in Las Vegas, US. In past decades, it became
the norm for America’s cities and regional governments to partake in events such as concerts and owning
and running conventions and trade exhibitions. In at least 16 states, the US government has even gone to
the extent of building a major convention facility. Las Vegas is a prominent convention and exhibition
city, and has emerged strongly over the past 10 to 20 years. The exhibition business is shared among the
three major facilities: the Las Vegas Convention Center, the Sands Convention Center and Mandalay Bay
Convention Center. Although the global financial crisis has hit the city, the exhibition industry in US
has survived it well. According to the Center for Exhibition Industry Research, in 2011, the exhibition
industry in US grew by approximately 2.7%, which outperformed the country’s GDP growth of about
1.7%.

Emerging Trade and Exhibition Markets

Another of our exhibitions, the Singapore Asia Expo, is located in Singapore. According to
the UFI, the net area sold by organisers in Asia reached a total of approximately 15.9 million square
metres in 2011. Of that total, almost 55.0% was sold in China and 12.0% was sold in Japan. Growth
was highest in Southeast Asia in 2011. Singapore and Malaysia were the fastest growing markets in
2011, up by approximately 15.0% and 14.0% respectively, while the exhibition market in the Philippines
grew by approximately 8.8%. Vietnam was the only exception to this Southeast Asian trend, posting an
estimated growth of just approximately 1.2%.The larger exhibition markets grew notably more slowly
in 2011. Asia’s largest market, China, grew by approximately 2.5%, while India posted an increase of
approximately 3.3%. Two other large markets, Korea and Hong Kong grew by approximately 2.2% and
1.1% respectively. Our major exhibition, the Mega Shows, is held in Hong Kong in October each year.

HONG KONG EXHIBITION INDUSTRY

Hong Kong was the capital of trade exhibitions in Asia, and a leading international business
meeting location. The main venues for Meeting, Incentives, Conferencing and Exhibitions (“MICE”)
events are the Hong Kong Convention and Exhibition Centre (HKCEC) in the main business district, the
AsiaWorld-Expo (AWE) near the airport and the Kowloon Bay International Trade and Exhibition Centre
(KITEC). The current size of HKCEC is over 88,000 square metres and AWE offers a total of more than
70,000 square metres of exhibition space.

The Trade Exhibition Venue Capacity in Hong Kong
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Sources:  HKCEC, AWE, BMT Asia pacific, Industry Report
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Current Situation of the Exhibition Industry in Hong Kong

In 2012, both of Hong Kong’s main venues, HKCEC and AWE were listed in the top three “Best
Convention and Exhibition Centre” in the CEI Asia Industry Awards 2012.

The number of exhibitions held in Hong Kong
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The number of exhibitions held in Hong Kong grew at a CAGR of approximately 6.8% from 2007
to 2012. The rise in the number of foreign businesses sourcing products from China and other Asian
countries have contributed to the strong growth for the exhibition industry in Hong Kong in recent years.
In addition, foreign businesses have increased their participation in exhibitions held in Hong Kong in
order to penetrate the growing markets in China and other Asian countries. This trend is expected to
continue as financial uncertainties in developed economies, such as Europe and the US, have forced
businesses to explore new markets, especially Asia, where the developing economies are still growing.
In 2011, Hong Kong hosted five of the world’s largest trade exhibitions and seven of Asia’s largest trade
exhibitions by number of exhibitors.
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Visitors of Trade Exhibitions in Hong Kong

The number of visitors to trade exhibitions held in Hong Kong grew from approximately 1,591,000
in 2007 to about 1,962,000 in 2012, at a CAGR of about 3.8%.

The Number of Visitors to Trade Exhibitions in Hong Kong
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The total number of trade visitors from China and Asia Pacific also continued to rise in 2011, by
approximately 13.3% and 10.0% respectively. Boosted by increase in visitors participated in various
conventions and exhibitions held in Hong Kong in 2010 and 2011, such as the Asian Financial Forum,
HKTDC Hong Kong Electronics Fair, The China Sourcing Fairs, and the Asian Aerospace International
Expo and Congress, according to the HKTDC, the number of overnight MICE travellers to Hong Kong
reached about 1,430,000 and 1,563,000 in 2010 and 2011 respectively, which accounted for approximately
24.3% and 24.7% of the total number of business travellers in Hong Kong in 2010 and 2011 respectively.

The Number of Exhibitors Participating Trade Exhibitions in Hong Kong
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The total number of exhibitors participating in trade exhibitions in Hong Kong grew from 2007
to 2012, at a CAGR of approximately 2.9%. The increase in the number of international exhibitors were
the key driver of such growth, with an increase by approximately 18.0% from 2010 to 2011. Many
international exhibitors sought Hong Kong as the gateway to enter the greater business market of China.

Total revenue of trade exhibition organisers or project managers derived from exhibitions held in
Hong Kong

The CAGR of the total revenue of trade exhibition organisers or project managers derived from
exhibitions held in Hong Kong from 2007 to 2012 is approximately 9.3%.

Total revenue of trade exhibition organisers or project managers
derived from exhibitions held in Hong Kong

HKS$ in million

5,000
4,318

4,000

3,000

2,000

1,000

2007 2008 2009 2010 2011 2012
Source: IPSOS interviews and analysis

Revenue slumped in 2008 as a result of the global financial crisis which led to a decline in visitors
and expenditures. However, the market picked up quickly in 2009 amid a time of economic turmoil, and
exhibitors were taking large booth areas than before with resumed consumer confidence. This reinforced
Hong Kong’s role as a stable, reliable business platform and networking base for buyers and sellers from
around the world.

COMPETITIVE LANDSCAPE AND ANALYSIS OF TRADE EXHIBITION INDUSTRY IN HONG
KONG

Competitive Situation of Trade Exhibition and Organising Industry in Hong Kong
Key market competitors

In 2012, there were about 52 trade exhibition organisers. Historically, HKTDC has always been the
market leader in terms of number of events organised and the gross exhibition space sold. The number of
trade exhibition organisers was only about 11 in 2005, but the opening of the AWE in 2006 introduced
new competitions to the trade exhibition industry. The total number of organisers increased to about 52
in 2011. The addition of one more major and independent exhibition venue also helped the promotion of
Hong Kong as a regional exhibition capital, and contributed to an influx of overseas organisers. Currently,
key trade exhibition organisers in Hong Kong include HKTDC, UBM Asia Ltd., Global Sources and our
Group according to the Industry Report.
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In general, large trade exhibition organisers organise a wide variety of exhibitions whereas smaller
organisers tend to specialise in organising similar exhibitions in different locations. Apart from activities
organised in Hong Kong, trade exhibition organisers in Hong Kong are also active in arranging their
exhibitors to exhibit overseas. While China is a priority, organisers are also actively looking for locations
to organise their trade exhibitions. Locations include not only those in developed markets, but also
developing markets like the Middle East and Eastern Europe.

Top 5 Trade Exhibition Organisers or Project Manager of Exhibitions held in Hong Kong

According to the Industry Report, the top 5 trade exhibition organisers or project managers of
exhibitions held in Hong Kong in 2012 were:

Number of
Share exhibitions
Revenue in of total  Number of held in Hong Types of

Headquarter 2012 revenue  employees Kong in exhibitions held
Rank  Name of company location (HKS$ million) (%) in 2012 2012
(Note 1) (Note 2)
1 HKTDC* Hong Kong 1,664 38.5% 1,000 28 Trade, Consumer
2 Global Sources Hong Kong 550 12.8% 3,000 30 Trade
3 UBM Asia Ltd London 475 11.0% 1,100 8 Trade
4 Messe Frankfurt (HK) Germany 255 5.9% 1,700 4 Trade, Trade
Ltd* and Consumer,
Consumer
5 Mega Expo Holdings ~ Hong Kong 214 5.0% 124 2 Trade
Limited
Others 1,159 26.8% 42
Total 4317 100.0% 114
Notes:
(1) Revenues of the organisers include Hong Kong only and represent the calendar year from January to December.
(2) *Annual reports have not been released and figures are estimated by IPSOS.
Sources: IPSOS interviews and analysis
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Top 5 Trade Exhibitions held in Hong Kong in 2012 (Note 1)

Exhibitor

recruitment - Tenancy

capability ~ size

(intermsof grossarea  Exhibition  Exhibition  Frequency

number of ~ (Square ~ duration period of tenancy ~ Number of ~ Exhibition

Rank  Name of exhibitions Venueheld ~exhibitors) — mefres)  (days) (month) (per year)  visitors organisers  Theme of exhibition
(Note 2)
| HKTDC Hong Kong  HKCEC 4112 71,45 4 Apri | 47050 HKTDC  Gifts and premiums, like figurines &
Gifts & Premium decorations, outdoor & travel goods, photo
Fair 2012 frames, stationery & paper, tech gifts, and party

& festive items

/ Mega Show Part I~ HKCEC 3539 83,464 4 October 2 43450 MegaExpo  Gift, house wares, premiums and toys

012 Holdings
Limited

] September Hong ~ HKCEC& 3526 1300007 October 2 51971 UBM Asia ~ Jewellery raw materials, including loose
Kong Jewellery &~ AWE Limited ~ diamonds, gemstones, pearls, and packaging,
Gem Fair 2012 tools & equipment

4 HKTDC Hong Kong - HKCEC 3322 79910 ] October 2 04,478 HKTDC ~ All kinds of electronics products and services
Electronics Fair such as audio-visual products, navigation
01 systems, telecommunications products and
(Autumn Edition) testing, inspection & certification services

N HKTDC Hong Kong  HKCEC 2279 69,290 4 October 2 36,194 HKTDC ~ Advertising lighting, commercial lighting,
International household lighting, LED & green lighting,
Lighting Fair lighting accessories, parts & components
(Autumn Edition)
012

Notes:

1. Top 5 trade exhibitions or Mega Shows ranked by number of exhibitors in Hong Kong in 2012 (in terms of number of
exhibitors)

2. Different parts or editions of an exhibition under the same name are counted as separate exhibitions

Sources: HKTDC, UBM Asia Limited, IPSOS analysis

During peak seasons such as April and October, both the AWE and HKCEC are fully occupied.
Since the Mega Shows are held in October in every year, the major competing exhibitions are China
Sourcing Fairs held by Global Sources and Hong Kong Electronic Fair (Autumn Edition) held by HKTDC.
Among these exhibitions in 2012, Mega Expo had the highest number of visitors and exhibitor recruitment
capability in term of number of participating exhibitors.
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Major recurring exhibitions held in October 2012

Exhibitor
recruitment
capability
(in terms of Exhibition Exhibition
Number of duration  Number of organisers/
Name of exhibitions Venue held exhibitors) (days) visitors  project manager
Mega Show Part I 2012 HKCEC 3,539 4 43,450 Mega Expo
Holdings Limited
HKTDC Hong Kong International HKCEC 2,279 4 36,194 HKTDC
Lighting Fair (Autumn
Edition) 2012
China Sourcing Fair: Security AWE 2,040 4 36,195 Global Sources
Products and Korea
Sourcing Fair: Electronics &
Components
China Sourcing Fair: Solar & AWE 1,260 4 15,566 Global Sources
Energy Saving Products,
Christmas & Seasonal
Products, Gifts & Premiums,
Home Products, Medical &
Health Products and Baby &
Children’s Products
China Sourcing Fair: Fashion AWE 1,250 4 9,510 Global Sources

& Accessories, Garments &
Textiles and Underwear &
Swimwear and India Sourcing
Fair: Garments & Textiles

Source: HKTDC, HKCEC, AWE, UBM Asia Limited

Entry Barriers of Trade Exhibition industry in Hong Kong

Market domination and high operation cost set barriers for new entrants into the trade exhibition
industry in Hong Kong.

Market domination by a few organisers

The trade exhibition industry is dominated by a small number of organisers, predominantly being
HKTDC. This raises difficulties of entrance by new players as the main exhibition venues in Hong Kong
are usually blocked by the calendar of events hold by these organisers. The difficulties of breaking into
Hong Kong as a private organiser are due to calendar of events being largely dominated by a public
organiser and leading players.
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High operation cost

Operation costs including rental and wages are relatively high in Hong Kong compared with
neighbouring destinations such as China and Macau. This is a key concern for exhibition organisers,
especially smaller ones. In Hong Kong, the cost concern could be diminished by hosting large scale
exhibitions which generate larger revenue. However, new entrants with weak reputation will face
challenges to compete for exhibition space as well as attracting exhibitors for large scale exhibitions.

Threats to the Trade Exhibition Industry in Hong Kong
Increase competitions among exhibition organisers

The trade exhibition industry has been growing at a steady pace in Hong Kong. Because of
the importance of exhibition industry to a country’s successful image, many governments and private
organisations have been working progressively on to improve their exhibition industries, such as
expanding their exhibition space. In 2011, the US, China, Germany, Italy and France were the top five
countries who saw the largest increase in exhibition space available, of which the five countries together
accounted for approximately 59% of the total indoor exhibition space worldwide. As more exhibition
space becomes available, new or newly-expanded venues will aggressively try to attract more exhibition
organisers. This will further increase the competition of the exhibition industry worldwide. With limited
venues in Hong Kong, space remains highly sought after and increasing competitions will be seen among
organisers who try to compete amongst each other when booking exhibition space. Hong Kong will
need to increase the amount of exhibition space available in order to remain competitive in the global
exhibition market.

Rapid growth of the exhibition industry in China and increase competition with regional competitors

In China, the total amount of exhibition space rented increased by approximately 6.0% from 2008
up to 2010, while other countries around the world did not see the same growth due to the financial crisis.
Beijing and Shanghai, in China, are the top two cities for hosting large trade exhibitions. The largest
venue, the Guangdong Modern International Exhibition Centre (GDE), which is located in Houjie Town in
Dongguan City, Guangdong, the PRC, is growing in popularity. The GDE and the AWE will be competing
for trade events, exhibitors as well as trade visitors. The latest master plan in Singapore specified goals
that are similar to Hong Kong’s self image as a business destination, while in Singapore the conventions
and exhibitions industries are to be prioritised. For instance, the “integrated resort” which offers 100,000
square metres of exhibition space and 3,000 rooms, as well as entertainment facilities to business
travellers has caused major pressure on the Hong Kong exhibition industry.

Hong Kong faces increasing competitions with its neighbouring countries, such as Singapore and
Macau, which have invested enormous sum of money and capitals into the trade exhibition industry.
Singapore shares many similar circumstances with Hong Kong in its endowment of business traveller
resources, and its strengths and weaknesses.
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Upon the establishment of the major casino resort projects in 2010s, Macau has its supply-side
advantages over Hong Kong in terms of hotel rooms and convention and exhibition venues. Macau, as an
immediate neighbour and a likely candidate to offer the same level of services, could potentially divert
some of these trade exhibitions from Hong Kong.

FUTURE PROSPECT

Closer Economic Partnership between Hong Kong and China

Regional cooperation with venues in South China such as Guangzhou may help attract additional
visitors, especially for those who are destined to visit manufacturers in the Pearl River Delta region. In
particular, the Closer Economic Partnership Arrangement (CEPA), signed between Hong Kong and China,
allowed Hong Kong convention and exhibition service suppliers to provide, in the form of wholly-owned
operations, convention services and exhibition services in China from 1 January 2004.

Government support to the industry

In order to support Hong Kong’s economy, the Hong Kong government imposed funding schemes
to aid the exhibition sector. Since 2008, the Hong Kong government’s Trade and Industry Department has
set up the SME Development Fund (SDF). SMEs can participate in more exhibitions through the financial
assistance under the SDF.

In addition to the SDF, the SME Export Marketing Fund (EMF) also had a big impact on the
exhibition industry in Hong Kong. The EMF provides grants for SMEs to participate in trade fairs and
exhibitions outside of Hong Kong, as well as trade fairs and exhibitions held in Hong Kong that are
related to exports, such as trade-only events or events which target both overseas and local trade buyers.

Opening up of China market

The opening of outbound travel from China offers tremendous opportunity for tourism hubs
worldwide, including Hong Kong. China’s emergence as a world economic power also means that
international business activities will undergo substantial growth in the future, and multinational firms that
have previously been unable to set foot in China are now increasingly growing their business there. Hong
Kong’s role as the business gateway to China could be out beaten by other major cities which may post
threats to the city’s trade exhibition industry.

Increase in international exhibitors
Businesses from around the world are increasingly looking to use Hong Kong’s exhibition platform
to introduce their products to the growing markets in China and the greater Asia Pacific region. This

is expected to continue in the next few years and will provide the city with ongoing exhibition growth
opportunities.
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REGULATIONS IN RELATION TO CONDUCTING BUSINESS IN HONG KONG
Places of public entertainment

The organising and managing of exhibitions is, depending on their nature and size, subject to the
Places of Public Entertainment Ordinance (Chapter 172 of the Laws of Hong Kong) (the “PPEQO”).

The PPEO regulates places of public entertainment. Under the PPEQ, it is an offence for a person
to keep or use any place of public entertainment without a licence issued by the Secretary of Home Affairs
or a public officer authorised by him. In practice, the licensing function is performed by the Food and
Environmental Hygiene Department. A person guilty of the offence shall be liable on conviction to a fine
and imprisonment.

REGULATIONS IN RELATION TO CONDUCTING BUSINESS IN THE PRC
Holding exhibition related regulations

The exhibition organisers and co-organisers in the PRC have to comply with relevant PRC laws
and regulations in relation to exhibitions. According to the Notice on Strengthening the Management
of Hosting Foreign Economic and Technological Exhibitions in PRC from the State Council ( (B FE
SR T TR S A TR IR 45 A B ) A A T F AT e i g A LA A1) ) which came into effect on 31
July 1997, organisers of the exhibition are mainly responsible for formulating and implementing plans
and recruiting exhibitors; co-organisers of the exhibition are primarily responsible for show arrangement,
safety and other exhibition affairs. According to the Notice on the Management Affairs Regarding
Hosting Foreign Economic and Technological Exhibitions in PRC ( <[P 75 T 5 45 1A S 36 A1 48 375
Fo ol e B e A B A S E W A1) ), which came into effect on 19 February 2004, a graded approval
procedure is introduced in relation to foreign economic and technological exhibitions with an exhibition
area of more than 1,000 square metres. International exhibitions held in the name of the departments
of the State Council or provincial government should be approved by the State Council. Exhibitions
held in the name of the subordinate units of the departments of the State Council should be approved
by the Ministry of Commerce. Exhibitions on scientific research and technology exchange should be
approved by the Ministry of Science and Technology. Exhibitions held by the China Council for the
Promotion of International Trade system should be approved by the China Council for the Promotion of
International Trade and filed with the Ministry of Commerce. For record exhibitions held outside Beijing,
organisers should seek approval from local foreign economic and trade authorities. For those exhibitions
with exhibition area of less than 1,000 square metres, the organisers merely have to file with relevant
authorities for record.

Consumers’ rights protection related regulations

According to the Laws on Protection of Consumers’ Rights and Interests of the PRC ( (' #EA
P LN B i 22 4 HE %5 PR 7875 ) ), consumer whose legitimate rights and interests are infringed upon in
purchasing commodities or receiving services may demand compensation from the sellers or suppliers
of the services. In case the fairs are over, they may also demand compensation from organisers of the
exhibitions. Organisers of the exhibitions shall, after paying the compensation, have the right to recover
the compensation from the sellers or suppliers of the services. Pursuant to the Food Safety Law of PRC
( (e NRIEABE & % 427) ) and the Food Safety Supervision and Management Measures in
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Circulation ( Ui 48 52 1 £ 5 % 4 BB B M%) ) which came into effect on 30 July 2009, organisers of
food exhibitions should establish files of food traders and record basic information of food traders, source
of purchase, food varieties, brands and suppliers, set up public media for food information, and disclose
timely the food information within the marketplace or otherwise disclosed by administrative organisations.
Organisers and co-organisers of the exhibition who fail to fulfill the aforesaid management obligations
will take a joint liability in the event of a food safety accident occurs. Besides, in accordance with Product
Quality Law of the PRC ( {H ¥ A RN 2 5 B #%) ) which came into effect on 8 July 2000, the
limitation period for bringing an action claiming compensation for damage caused by product defects is
two years from the date on which the party concerned knows of or should have known of the infringement
of his rights and interests.

Public safety and related regulations

According to the Regulations on Safety Administration of Large-scale Public Activities ( (K%Y
BERME TS B 2 2 P 5]) ) which became effective on 1 October 2007, large-scale public activities
include exhibition activities with attendance of no less than 1,000 persons which are held by legal persons
or other organisations for the public. Public security authorities above county level are responsible for the
safety administration of large-scale mass activities. The county public security authorities are entitled to
implement security permission for activities with estimated attendance between 1,000 and 5,000 persons,
and the municipal public security authorities are entitled to implement security permission for activities
with estimated attendance of more than 5,000 persons.

REGULATIONS IN RELATION TO CONDUCTING BUSINESS IN SINGAPORE
Business Registration

Under the Singapore BR Act, a business entity must (with a few exceptions), before carrying on
business in Singapore, apply to the Accounting and Corporate Regulatory Authority of Singapore for
registration in the prescribed form.

Where a person required to be registered under the Singapore BR Act carries on business without
being registered to do so, the rights of the person in default under or arising out of any contract, in
relation to the business carried on by it in respect of which there is no valid registration, made or entered
into by or on its behalf at any time while it is in default shall not be enforceable by action or other legal
proceedings. However, if the court is satisfied that the default was accidental or due to inadvertence or
some other sufficient cause, or that on other grounds it is just and equitable to grant relief, the court may
grant such relief either generally or in relation to any particular contract, upon application by the person in
default.

A person in default shall be guilty of an offence under the Singapore BR Act and shall be liable on
conviction to a fine not exceeding S$5,000 or to imprisonment for a term not exceeding 12 months or to
both. Further, if the person in default is a corporation or other body corporate and the offence is proved
to have been committed with the consent or connivance of, or to have been facilitated by any neglect on
the part of, any director, chairman, manager, secretary or other officer of the corporation or other body
corporate then he, as well as the corporation or body corporate, shall be guilty of the offence and shall be
liable to be proceeded against and punished accordingly.
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REGULATIONS IN RELATION TO CONDUCTING BUSINESS IN THE STATE OF NEVADA, US
Qualification to do business in the State of Nevada, US

Prior to doing business in Nevada, a non-US corporation must file a series of forms with the Office
of the Secretary of State, including but not limited to:

(a) qualification to do Business in Nevada form;
(b)  a certificate of corporate existence;

(c)  a statement signed by an officer of the corporation setting forth a general description of the
purposes of the corporation;

(d)  adesignated form of corporate information to be filed by non-US corporation annually; and

(e)  a statement of last calendar year’s “business” in two issues of a newspaper published in
Nevada.

If a foreign corporation fails to qualify to do business in Nevada and a court determines that the
foreign corporation was indeed conducting business in Nevada, and, therefore, should have qualified to do
business, the foreign corporation would be subject to a fine of not less than US$1,000 but not more than
US$10,000. However, a failure of the foreign corporation to qualify would not impair the validity of any
contract or act of the corporation, or prevent the corporation from defending any action, suit or proceeding
in any court of this State.

A corporation that fails or neglects to comply with the requirements of qualification may not
commence or maintain any action or proceeding in any court in Nevada, unless and until the corporation
comes into compliance.

Nevada State Business License Requirement

A person may not conduct business in Nevada until it has obtained a state business license issued

by the Secretary of State of Nevada. A “business” includes any person, except a natural person, that

performs a service or engages in a trade for profit.

If any person fails to obtain a Nevada state business license and a court finds that person was
required to obtain such a license, that person would be subject to a penalty in the amount of US$100.
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REGULATIONS IN RELATION TO CONDUCTING BUSINESS IN GERMANY
German Industrial Code

A person or legal entity who/which intends to organise a trade exhibition or an exhibition (both
as defined below) in Germany either requires a licence from the regulatory agency of the competent
municipality (“Competent Authority”) pursuant to section 69 of the German Industrial Code
(Gewerbeordnung, “Industrial Code”) or has to make a notification to such Competent Authority
pursuant to section 14 of the Industrial Code, which is the act setting forth the principal legal provisions
for the operation of a business in Germany.

Licence for organisation of a trade exhibition and an exhibition

An organiser of a trade exhibition and exhibition may apply for a licence pursuant to section 69 of
the Industrial Code (“Licence”).

Section 69 of the Industrial Code stipulates that after having received a proper application from the
organiser the Competent Authority has to grant the Licence for an event which fulfils the prerequisites
set forth in section 64 to 68 of the Industrial Code and determine the subject, time, opening hours and
location of such event. The events which are defined in sections 64 and 65 of the Industrial Code include
trade exhibition and exhibition.

An organiser in the meaning of section 69 of the Industrial Code is a person or legal entity who/
which acquires rights and duties vis-a-vis the relevant parties, in particular the exhibitors and visitors of
the trade exhibition and exhibition respectively, who/which plans, organises and carries out the event and

who/which bears the economic risk of such event (“Organiser”).

According to section 69a of the Industrial Code, the Competent Authority has to reject the
Organiser’s application, if:

(1) the trade exhibition and the exhibition respectively, does not fulfil the prerequisites set forth
in the Industrial Code;

(ii)  there are circumstances justifying the assumption that the applicant or the person who is
instructed to manage the trade exhibition and exhibition respectively, does not have the

personal reliability required for the conduct of such event;

(iii)  the conduct of the trade exhibition and the exhibition respectively, is contrary to the public
interest.

According to section 64 of the Industrial Code, a trade exhibition is an event:

- which is conducted for a limited period of time; and

- which principally is repeated regularly; and

- where various exhibitors present market/distribute a range of products, which is essential for

one or more industrial sectors, to industrial resellers, industrial business consumers and bulk
purchasers.
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Pursuant to section 65 of the Industrial Code, an exhibition is an event:

— which is conducted for a limited period of time; and

- where various exhibitors present and market/distribute a representative range of products of
one or more industrial sectors or industrial regions or inform about such product range in
order to promote the sale and distribution of such products

(such trade exhibitions and exhibitions hereinafter also collectively “Exhibitions”).

The Organiser of an exhibition to whom a Licence has been granted would benefit from certain
privileges, while the most important privilege is that the exhibitors who present their products and range
of products at the Exhibition do not require the so-called “itinerant trade license”. Such license is basically
required by an exhibitor pursuant to Section 55 of the Industrial Code. If the exhibitor does not hold the
required itinerant trade licence, the Competent Authority is entitled to impose a penalty of up to EUR
5,000.00 on such exhibitor pursuant to section 145 para. 4 of the Industrial Code. Such penalty becomes
time-barred upon expiry of two years beginning with the termination of the exhibition. Furthermore, the
Competent Authority is entitled to prohibit the relevant business activities of the exhibitor (e.g. by closing
down the stand booths).

Our Group had obtained the relevant licences for the exhibitions participated by our Group in
Berlin in February 2012 and 2013.

Notification

An Organiser of an Exhibition who has no Licence pursuant to section 69 of the Industrial Code has
to make a formal notification pursuant to Section 14 Industrial Code (“Notification™).

Section 14 of the Industrial Code set forth that a person or legal entity who/which starts the self-
employed operation of a standing trade, a permanent establishment or an independent branch must notify
the commencing of such operation to the Competent Authority.

The obligation to make the Notification to the Competent Authority pursuant to section 14 of the
Industrial Code applies to foreign persons/legal entities who/which maintains the main business operations
and the place of management and business abroad when organising and conducting an Exhibition in
Germany for a limited period of time.

Legal Consequences

If the Organiser of an Exhibition who organises and conducts an Exhibition in Germany has no
Licence pursuant to Section 69 Industrial Code and has not made a proper Notification pursuant to Section
14 Industrial Code, the Competent Authority is entitled to impose a penalty of up to EUR1,000.00 on such
Organiser pursuant to section 146 of the Industrial Code. Furthermore, pursuant to section 17 paragraph. 4
of the Administrative Offence Act the Competent Authority is entitled to absorb any economic advantages
which the Organiser gained from the organisation of the Exhibition. The imposing of the penalty becomes
time-barred upon expiry of six months from the termination of the Exhibition.
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Moreover, the Competent Authority is entitled to impose a penalty of up to EUR1,000.00 on our
Group which can be increased to up to EUR50,000.00 on the Organiser, if such Organiser refrained from
making the Notification pursuant to Section 14 of the Industrial Code intentionally and if such Organiser
carried out services to a substantial extent (section 8 paragraph. 1 Illegal Employment Law). Furthermore,
any economic advantages gained by the Organiser can be absorbed. The imposing of the penalty becomes
time-barred upon expiry of three years from the termination of the Exhibition.

Additionally, pursuant to section 35 of the Industrial Code, the Competent Authority is entitled to
prohibit the organisation of the Exhibition by the Organiser, if the circumstances and facts suggesting the
unreliability of the Organiser or Organiser’s representative, who is instructed by the Organiser to manage
the Exhibition, is substantiated and if such prohibition of the Exhibition is necessary in order to protect
public’s interest or the relevant employees.

Berlin Industrial Regulation and the German Civil Code

Pursuant to the Berlin Industrial Regulation (Verordnung iiber den Betrieb von baulichen Anlagen)
of 10 October 2007 the operator of a plant and of facilities is responsible for the safety of events and
the fulfilment of the obligations and duties set forth in such regulation. According to such provisions the
operator is inter alia obliged to ensure that emergency exits will be kept free and that an appointed event
manager will continuously be present at the event. Any violations of these duties may subject the operator
to a penalty of up to EUR500,000.00 (Section 50 of the Berlin Industrial Regulation in connection with
Section 83 para. 1 sentence 1 no. 12 of the Berlin Building Code). The prosecution of such penalty
becomes time-barred upon expiry of three years beginning with the violation of the relevant duty.
Pursuant to Section 32 para. 5 of the Berlin Industrial Regulation the operator is allowed to transfer these
duties under certain conditions to the organiser of an event (Section 32 para. 5 of the Berlin Industrial
Regulation). Regarding the Berlin Expo 2013, the Group would be responsible for these duties and
therefore, the Group, as well as Messe Berlin GmbH, as venue provider, is responsible for the safety of
Berlin Expo 2013 pursuant to the provisions set forth in the Berlin Industrial Regulation.

Furthermore, according to section 823 of the German Civil Code (Biirgerliches Gesetzbuch) the

Group in its capacity as Organiser of Berlin Expo 2012 and 2013 is responsible for the safety of these
events under civil law.
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OUR BUSINESS HISTORY

Our Group was established in 2009. Prior to the founding of our Group, Mr. Lee, our chairman,
chief executive officer and executive Director, started his career in the exhibition industry back in 1978
when he joined HKTDC. During his tenure of over 23 years with HKTDC until he left his position as
director of exhibitions and publications of HKTDC in 2002, Mr. Lee took up various roles and had
accumulated extensive industry knowledge and in-depth market understanding in the trade exhibition
industry through his industry-related working experience. During the period from April 1984 to February
1987, Mr. Lee also served in the London office of HKTDC when he gained experiences in overseas
exhibition industry and practices.

When our Group was established in 2009, our operating subsidiary, Mega Expo (HK), entered into
a project management agreement (“Project Management Agreement”) with GIIL in June 2009 for a
term of three years commencing from the date of the Project Management Agreement, to provide trade
exhibition management services to the Mega Show Part I New Wing for 2009; and other trade fairs,
shows and exhibitions that GIIL may notify our Group from time to time during the term of the Project
Management Agreement. GIIL was a company controlled by Mr. Cheung, who is also an industry player
engaged in the exhibition organising industry and was an executive director of Sino Resources Group
Limited (Stock Code: 223) (formerly known as Kenfair International (Holdings) Limited) until 2009.
During his tenure at Sino Resources (formerly known as Kenfair International (Holdings) Limited, Mr.
Cheung was the director of Sino Resources (formerly known as Kenfair International (Holdings) Limited)
and was involved in the administration, operation, organisation and marketing of its trade exhibitions
(including the Mega Shows). In 2009, Mr. Cheung resigned from his position in Sino Resources (formerly
known as Kenfair International (Holdings) Limited) and started his own business, and at the relevant
time GIIL had secured the rights for organising several trade exhibitions, including the Mega Shows for
2009. Mr. Lee has known and acquainted with Mr. Cheung for more than 20 years since 1991 when Mr.
Lee was then working for HKTDC and Mr. Cheung and his business partners acted as the organiser to
the Hong Kong International Toys & Gifts Show and Asian Gifts Premium & Household Products Show
(which became the Mega Show Part I) which was first held in October 1992. Since then Mr. Cheung and
his business partners gradually broadened the scope of the Hong Kong International Toys & Gifts Show
and Asian Gifts Premium & Household Products Show, and the exhibition expanded into Part I and Part
II since October 2003. To the best of our Directors’ knowledge and as confirmed by Mr. Cheung, he and
his business partners at that time considered the name of the exhibition to be too lengthy, and adopted the
name Mega Show to reflect the scale of the exhibition. With Mr. Lee’s more than 20 years’ experience in
the exhibition industry, he considered that the business collaboration between our Group and Mr. Cheung
had business potentials and it could also make good use of his experience in the exhibition industry.
Hence, when Mr. Cheung approached him for possible business collaboration in 2009 to act as project
manager for the Mega Show Part I New Wing for 2009, Mr. Lee negotiated with and our Group entered
into the Project Management Agreement with GIIL in June the same year.

In September 2009, our Group further collaborated with GIIL Group and Pro-Capital Group, the
then project manager of the Mega Show Part I Old Wing and the Mega Show Part II, and our Group was
appointed to provide Exhibition Related Services for the Mega Show Part I Old Wing and the Mega Show
Part II for 2009; and the parties thereto entered into similar arrangements again in 2010. Our Group had
since then took up more substantial role in the Mega Shows. While our Group continued to act as the
project manager for the Mega Show Part I New Wing, we acted as the sub-manager for the Mega Show
Part I Old Wing and the Mega Show Part II to provide sub-management support for the exhibition in 2011.
In 2012, our Group entered into another project management agreement with GIIL Group to act as the
project manager for the entire Mega Shows.
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For further details of the agreement terms and the summary of exhibitions managed by us in
collaboration with GIIL Group and/or Pro-Capital Group during the Track Record Period, please refer to
the section headed “Business — Arrangement with GIIL Group and Pro-Capital Group” in this prospectus.

According to the Industry Report, Mega Show Part I managed by us during 2012 ranked second
in terms of number of exhibitors in Hong Kong. During the Track Record Period, the Mega Shows had
attracted a high number of exhibitors and visitors with over 4,000 exhibitors and 55,000 visitors each
year.

Apart from managing the Mega Shows in Hong Kong, in 2010, our Group also provided Exhibition
Related Services to other organisers or project managers from time to time. We believe this international
exposure further extends our relationships with other organisers or project managers and offers chances
for us to know the exhibitors and visitors participating in these other trade exhibitions, thereby providing a
solid foundation for us to organise and manage similar overseas trade exhibitions.

Subsequently, our management made strategic moves and achieved various important milestones
in our business expansion. In order to diversify our exhibition portfolios, in 2010, we ventured into the
consumer exhibition market and managed our first consumer exhibition in the PRC and later our first
consumer exhibition in Hong Kong.

In 2011 and 2012, with the vision to expand our geographical coverage and capture the potential
business opportunities in the overseas markets, we organised our first overseas trade exhibition with an
exhibition theme on gifts and premium in Singapore and the US.

In February 2012, with a view to exploring opportunities in organising trade exhibitions in different
industry segments, we further collaborated with GIIL, the organiser of the first Berlin Expo, and acted as
the project manager of the first Berlin Expo. Berlin Expo is a trade exhibition with exhibition theme on
garment and apparels. Our Directors considered our attempt in developing new exhibitions could enrich
our exhibition portfolios and enhance our Group’s competitiveness and strengthen our market position in
the trade exhibition industry. As our Directors considered Berlin Expo, as an exhibition with new theme,
offered potential for further development, our Group took up the role as organiser for the second Berlin
Expo in February 2013.

During the Track Record Period, save as being the organiser or project manager for various trade
exhibitions, our Group also provided value-added services to cater for our exhibitors and target visitors.
In October 2011, we launched our first issue of fair catalogue, an annual complimentary catalogue to
be published every October to coincide with the peak sourcing season of global buyers. With an aim to
develop an industry specific information platform to enhance business between the international buyers
and Asian manufacturers, we publish and provide optional advertising services in our fair catalogue to
exhibitors joining the trade exhibitions organised or managed by us for promotion of their own products.
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Below are the milestones in our business development since our establishment in 2009 and up to the

Latest Practicable Date:

Time

March 2009

October 2009

March 2010

May 2011

October 2011

November 2011

February 2012

August 2012

October 2012

February 2013

Event

Establishment of Mega Expo (HK)

Took up the following roles in the Mega Shows:

- acted as the project manager of the Mega Show Part

I New Wing

- provided Exhibition Related Services to the Mega
Show Part I Old Wing and the Mega Show Part II

Ventured into the consumer exhibition market and acted as
project manager of our first consumer exhibition in the PRC

— Ningbo Consumer Expo

Organised our first consumer exhibition in Hong Kong —
Hong Kong International Buddhist Fair

Launched our first issue of fair catalogue
Organised our first overseas trade exhibition in Singapore
with exhibition theme on gifts and premium — Singapore

Asia Expo

Acted as project manager to a trade exhibition with new
exhibition theme on garment and apparels — Berlin Expo

Organised our first trade exhibition in US with exhibition
theme on gifts and premium — Vegas Expo

Acted as the project manager of the Mega Shows

Acted as the organiser of the Berlin Expo
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OUR CORPORATE HISTORY
Mega Expo (HK)

Mega Expo (HK) was previously known as Fine China Management Limited and was incorporated
in Hong Kong on 11 March 2009. Its name was changed to Kenfair Exhibition (Hong Kong) Limited on
9 July 2009 and subsequently to Mega Expo (Hong Kong) Limited on 20 July 2012. It has an authorised
share capital of HK$10,000 divided into 10,000 shares of HK$1.00 each, of which one share was issued
at par to GNL09 Limited, an Independent Third Party, as the first subscriber upon incorporation and such
share was transferred at par to Mr. Lee on 27 April 2009. Mega Expo (HK) is principally engaged in the
organisation and management of trade exhibitions in Hong Kong.

Pursuant to the Reorganisation, the entire issued share capital of Mega Expo (HK) held by Mr. Lee
was transferred to Expand Trade on 30 July 2012. Since then, Mega Expo (HK) had been a wholly-owned
subsidiary of Expand Trade up to the Latest Practicable Date.

Mega Expo Operations

Top Elite Management Limited was incorporated in the BVI on 2 January 2009. On 21 August
2009, its name was changed to Kenfair Operations Management Limited and subsequently to Mega Expo
Operations Management Limited on 16 July 2012. It has an authorised share capital of US$50,000 divided
into 50,000 shares of US $1.00 each, of which one share was issued to Mr. Lee at par on 24 April 2009.
On 23 September 2009, Mega Expo Operations was registered as a non-Hong Kong company under Part
XI of the Companies Ordinance. Mega Expo Operations is principally engaged in booth contracting
management.

Pursuant to the Reorganisation, the entire issued share capital of Mega Expo Operations held by
Mr. Lee was transferred to Expand Trade on 4 July 2012. Since then, Mega Expo Operations had been a
wholly-owned subsidiary of Expand Trade up to the Latest Practicable Date.

Ningbo Tianyi

On 7 May 2009, KEL and Ningbo Partner entered into a joint venture agreement to establish
Ningbo Tianyi as a 70-30 joint venture company. Ningbo Tianyi was established on 8 September 2009 as
a sino-foreign joint venture with limited liability with an approved registered capital of RMB2,000,000 (to
be contributed as to RMB 1,400,000 (in HK$ dollar or US$ equivalent) (70%) by KEL and RMB600,000
(30%) by Ningbo Partner) and a total investment amount of RMB2,000,000. The registered capital of
Ningbo Tianyi was contributed by cash in full by each of KEL and Ningbo Partner in accordance with
their respective obligations under the joint venture agreement and the laws and regulations of the PRC as
at 23 March 2010.

Ningbo Tianyi obtained its Certificate of Approval for Establishment of Enterprises with
Investment of Taiwan, Hong Kong, Macau and Overseas Chinese in the PRC ( { & s 1R & & b Ht
#EE) ) (“Certificates of Approval”) on 11 August 2009, and its business licence on 8 September 2009.
The approved business scope of Ningbo Tianyi included hosting and organising all kinds of economic and
technical exhibitions and conference in the PRC; and holding conference and providing consultation and
management services in relation to the aforesaid business overseas.
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On 20 September 2010, KEL and Mega Expo (HK) entered into an equity transfer agreement,
pursuant to which KEL agreed to transfer its 70% equity interest in Ningbo Tianyi (i.e. paid-up capital of
RMB1,400,000 (in HK$ or USD equivalent)) to Mega Expo (HK) at a consideration of RMB1,400,000
(in HKS$ or USD equivalent), which was determined based on the then paid-up capital of Ningbo Tianyi.
Approval for such transfer was obtained on 11 October 2010 from the relevant PRC regulatory authorities.
The Certificate of Approval (& U5 A& & > £ MERH #)) and Notice for the Company Registry
Change ({#E T % 5 & 504 A1) ) in respect of the transfer was granted to Ningbo Tianyi on 12 October
2010 and 16 November 2010, respectively.

On 31 October 2011, Mega Expo (HK) and Ningbo Partner entered into an equity transfer
agreement (“Principal Agreement”), pursuant to which Ningbo Partner agreed to transfer its 30% equity
interest in Ningbo Tianyi (i.e. paid-up capital of RMB600,000 (in HK$ or USD equivalent)) to Mega
Expo (HK) at a consideration of RMB600,000 (in HK$ or USD equivalent) (“Consideration”), which
was determined based on the then paid-up capital of Ningbo Tianyi. Each party agreed that Mega Expo
(HK) should transfer the Consideration to the accounts designated by Ningbo Partner within ten business
days from the signing of the Principal Agreement and the obtaining of relevant board and shareholders’
approval. As confirmed by our Directors, since Ningbo Partner had not completed the relevant foreign
exchange accounts opening procedures, Mega Expo (HK) could not arrange for the transfer of the
Consideration as stipulated in the Principal Agreement. Both parties to the Principal Agreement agreed
to enter into the first supplemental agreement to the Principal Agreement on 2 August 2012, pursuant to
which the parties thereto agreed to extend the payment date for the Consideration to 31 August 2012. On 7
December 2012, Mega Expo (HK) and Ningbo Partner entered into the second supplemental agreement to
the Principal Agreement, pursuant to which the payment date was further extended to 30 June 2013.

The principal business activities of both Ningbo Tianyi and Shenzhen Hengjian are the provision
of customer services such as handling customer enquiries in relation to trade exhibitions organised or
participated by our Group, with the role of Ningbo Tianyi primarily in relation to the Berlin Expo, while
Shenzhen Hengjian’s role mainly in relation to provision of customer services to other trade exhibitions
organised or participated by our Group. As our Directors consider that the Berlin Expo has been operating
on track after its second edition in 2013, they consider that it would not be necessary to maintain a
separate entity in the PRC solely for handling customer enquiries for the Berlin Expo; and that it would be
more efficient and cost effective for Shenzhen Hengjian to take up the role of Ningbo Tianyi to provide
customer services in the PRC in relation to all of our exhibitions rather than to maintain a separate PRC
entity to provide customer services for the Berlin Expo. General management of the Berlin Expo has
always been conducted by our management team in Hong Kong, and the deregistration of Ningbo Tianyi
and the taking up of the role of Ningbo Tianyi by Shenzhen Hengjian will not affect or result in any
transfer of management role of the Berlin Expo from Ningbo Tianyi to Shenzhen Hengjian. On 30 June
2013, Mega Expo (HK) and Ningbo Partner entered into a confirmation regarding, among others, that
Mega Expo (HK) is not required to pay the Consideration to Ningbo Partner anymore pursuant to the
Principal Agreement and the relevant supplemental agreements, and that all outstanding responsibilities
of the parties pursuant to the Principal Agreement and the relevant supplement agreements shall be
terminated. As advised by our PRC Legal Advisers, the confirmation is lawful and effective, and is
binding upon being signed by Mega Expo (HK) and Ningbo Partner.
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Mega Expo (HK) has decided to deregister Ningbo Tianyi, and is arranging for the application
and other relevant documentation. Our PRC Legal Advisers confirmed that Mega Expo (HK) can legally
apply for the deregistration of Ningbo Tianyi with the application and other necessary documentation in
accordance with the relevant PRC laws. As at the Latest Practicable Date, according to the local agency
engaged by our Group to deregister Ningbo Tianyi, Ningbo Tianyi is in the process of tax liquidation.
Upon completion of the tax liquidation, the local agency will on behalf of our Company apply for the
deregistration approval or registration from the all other relevant PRC regulatory authorities.

Shenzhen Hengjian

On 30 November 2010, Shenzhen Hengjian was established by Mega Expo (HK) as a wholly
foreign owned enterprise with limited liability in the PRC under the name of I %5 A #1 J&2 B ok #45 fR
/A H] (Shenzhen Jianfa Chuanghua Exhibition Planning Limited*) (“Shenzhen Jianfa”) with a registered
capital of US$300,000 and a total investment of US$300,000. The approved business scope of Shenzhen
Jianfa includes engaging in exhibition display design, sales and marketing planning and providing related
information consultation (restricted items not included) (for the aforesaid scope where permit management
or relevant qualification is required to obtain before operation; to act in accordance with the relevant
provisions).

Shenzhen Jianfa obtained its Certificate of Approval (& WRMGEHREBEMUEHEE)) on 8
November 2010, and its business licence on 30 November 2010. As at 13 February 2011, the registered
capital of Shenzhen Jianfa of US$300,000 was fully paid-up by Mega Expo (HK) in accordance with the
laws and regulations of the PRC.

On 10 September 2012, a shareholder’s resolution of Shenzhen Jianfa was duly passed to resolve
to change its name to the present name of Shenzhen Hengjian. Such change of name was approved by the
Market Supervision Administration of Shenzhen Municipality (Y i 7 5 B: B4 2 7)) on 12 September
2012 and the corresponding revised business licence and Certificate of Approval was granted on 27
September 2012 and 19 October 2012 respectively.

Since its establishment and up to the Latest Practicable Date, Shenzhen Hengjian remained as
a direct wholly owned subsidiary of Mega Expo (HK). The principal business activities of Shenzhen
Hengjian are the provision of customer services in the PRC, such as handling customer enquiries, in
relation to trade exhibitions organised or participated by our Group.

i-MegAsia

On 17 March 2011, i-MegAsia was incorporated in Hong Kong with an authorised share capital of
HK$10,000 divided into 10,000 shares of HK$1.00 each, of which one share was issued at par to Mr. Lee
upon incorporation. i-MegAsia was incorporated to engage in the publication of fair catalogue.

Pursuant to the Reorganisation, the entire issued share capital of i-MegAsia held by Mr. Lee was

transferred to Expand Trade on 30 July 2012. Since then, i-MegAsia had been a wholly owned subsidiary
of Expand Trade up to the Latest Practicable Date.
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Mega Expo (Berlin)

Mega Berlin Limited was incorporated in the BVI on 8 May 2012. Its name was changed to Mega
Expo (Berlin) Limited on 1 August 2012. It has an authorised share capital of US$50,000 divided into
50,000 shares of US $1.00 each, of which one share was issued at par to Mr. Lee on 11 May 2012. Mega
Expo (Berlin) is principally engaged in organising and managing Berlin Expo.

Pursuant to the Reorganisation, the entire issued share capital of Mega Expo (Berlin) held by Mr.
Lee was transferred to Expand Trade on 4 July 2012. Since then, Mega Expo (Berlin) had been a wholly
owned subsidiary of Expand Trade up to the Latest Practicable Date.

Mega Expo (BVI) and Mega Expo (SG)

Kenfair Exhibition (Hong Kong) Limited was incorporated in the BVI on 21 March 2011. Its name
was changed to Mega Expo (Hong Kong) Limited on 12 July 2012. It has an authorised share capital
of US$50,000 divided into 50,000 shares of US$1.00 each, of which one share was issued at par to Mr.
Lee upon incorporation. On 3 October 2011, Mega Expo (BVI) was registered as a non-Hong Kong
company under Part XI of the Companies Ordinance. On 16 April 2013, Mega Expo (SG) was registered
in Singapore as a branch of Mega Expo (BVI). Mega Expo (BVI) is principally engaged in organising and
managing the Singapore Asia Expo.

Pursuant to the Reorganisation, the entire issued share capital of Mega Expo (BVI) held by Mr. Lee
was transferred to Expand Trade on 4 July 2012. Since then, Mega Expo (BVI) had been a wholly owned
subsidiary of Expand Trade up to the Latest Practicable Date.

Profit Topmark

Profit Topmark Limited was incorporated in the BVI on 6 April 2011 with an authorised share
capital of US$50,000 divided into 50,000 shares of US$1.00 each, of which one share was issued at par
to Davies Nominees Limited, an Independent Third Party as the subscriber, upon incorporation and such
share was transferred at par to Mr. Lee on 1 August 2011. Profit Topmark was inactive as at the Latest
Practicable Date.

Pursuant to the Reorganisation, the entire issued share capital of Profit Topmark held by Mr. Lee
was transferred to Expand Trade on 8 August 2012. Since then, Profit Topmark had been a wholly owned
subsidiary of Expand Trade up to the Latest Practicable Date.

Mega Expo (USA)

Kenfair Exhibition (U.S.A.) Limited was incorporated in the BVI on 31 May 2011. Its name was
changed to Mega Expo (U.S.A.) Limited on 12 July 2012. It has an authorised share capital of US$50,000
divided into 50,000 shares of US$1.00 each, of which one share was issued at par to Mr. Lee upon
incorporation. Mega Expo (USA) was registered as a foreign corporation in Nevada, US, on 12 April
2013. Mega Expo (USA) is principally engaged in organising and managing Vegas Expo and holds the
entire interest in the issued share capital of Mega Expo (U.S.A.) Inc.
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Pursuant to the Reorganisation, the entire issued share capital of Mega Expo (USA) held by Mr.
Lee was transferred to Expand Trade on 4 July 2012. Since then, Mega Expo (USA) had been a wholly
owned subsidiary of Expand Trade up to the Latest Practicable Date.

Mega Expo (U.S.A.) Inc.

Mega Expo (U.S.A.) Inc. was incorporated in the US on 12 April 2013, and is authorised to issue
100 shares with a par value of US$0.001 each. On 6 May 2013, 100 shares of Mega Expo (U.S.A.) Inc.
were allotted and issued to Mega Expo (USA) for US$100. Mega Expo (U.S.A.) Inc. is incorporated with
a view to organising and managing the Vegas Expo.

New Heyday

On 19 March 2012, New Heyday was incorporated in the BVI. It has an authorised share capital of
US$50,000 shares divided into 50,000 shares of US$1.00 each, of which one share was allotted and issued
at par to each of Mr. Lee and Mr. Cheung on 15 June 2012. The said one share held by and registered
in the name of Mr. Cheung in New Heyday was held on trust pursuant to a declaration of trust dated 19
November 2012 in favour of Mr. Lee for administrative convenience. New Heyday is a holding company,
holding the entire interest in the issued share capital of Idea Trade.

Pursuant to the Reorganisation, the entire share capital of New Heyday was transferred to Expand
Trade on 19 November 2012, details of which are set out in the section headed “Reorganisation” in this
prospectus. Since then, New Heyday had become a wholly owned subsidiary of Expand Trade up to the
Latest Practicable Date.

Idea Trade

On 30 May 2012, Idea Trade was incorporated in the BVI with an authorised share capital
of US$50,000 shares divided into 50,000 shares of US$1.00 each. On 15 June 2012, New Heyday
subscribed for and was allotted and issued one share in the share capital of Idea Trade at par value. Since
its incorporation and up to the Latest Practicable Date, Idea Trade was a wholly owned subsidiary of
New Heyday. Idea Trade is principally engaged in holding certain licences in connection with the trade
exhibitions held in HKCEC.

Mega Expo Travel

On 19 September 2012, Mega Expo Travel was incorporated in Hong Kong with an authorised
share capital of HK$2,000,000 divided into 2,000,000 shares of HK$1.00 each, of which 500,000 shares
were issued at par to Expand Trade upon incorporation. Mega Expo Travel was inactive as at the Latest
Practicable Date. Since its incorporation, Mega Expo Travel had been a wholly owned subsidiary of
Expand Trade up to the Latest Practicable Date. Mega Expo Travel is intended to be used to carry on
the provision of travel and accommodation services to exhibitors and visitors as and when our Directors
consider appropriate. We would only submit the application for travel licence to the relevant governmental
authority in the future as and when our Directors considered appropriate.
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Expand Trade

On 30 May 2012, Expand Trade was incorporated in the BVI with an authorised share capital
of US$50,000 shares divided into 50,000 shares of US$1.00 each. On 15 June 2012, Business Good
subscribed for and was allotted and issued one share in the share capital of Expand Trade at par value.
Expand Trade is an intermediate holding company of our Group.

Pursuant to the Reorganisation, the entire share capital of Expand Trade was transferred to our
Company on 3 October 2013, details of which are set out in the section headed “Reorganisation” in this
prospectus. Since then, Expand Trade had been a wholly owned subsidiary of our Company up to the
Latest Practicable Date.

Our Company

For the purpose of the Listing, our Company was incorporated on 21 August 2012 in the Cayman
Islands under the Companies Law as an exempted company with limited liability with an authorised share
capital of HK$100,000 divided into 1,000,000 shares of HK$0.10 each. As a result of the Reorganisation,
our Company became the ultimate holding company of our Group, holding the entire interest in the
issued share capital of Expand Trade. Details of the Reorganisation are set out in the section headed
“Reorganisation” in this prospectus.

For charts illustrating the shareholding structure of our Group (i) immediately prior to the
Reorganisation; (ii) after the Reorganisation and immediately prior to the Capitalisation Issue and the
Share Offer; and (iii) following completion of the Capitalisation Issue and the Share Offer (assuming that
no Shares have been issued pursuant to the exercise of any option which may be granted under the Share
Option Scheme), please refer to the section headed “Reorganisation” in this prospectus.
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INTRODUCTION

In contemplation of the Listing, members of our Group have undergone certain restructuring steps

through which a coherent structure of our Group has been established which are suitable for the Listing.

The Reorganisation involved the following principal steps:—

(1)

(2)

(3)

“)

(5)

(6)

incorporation of New Heyday, Business Good, Expand Trade and Idea Trade

acquisition of the entire issued share capital in each of Mega Expo Operations, Mega Expo
(HK), Mega Expo (BVI), i-MegAsia, Mega Expo (USA), Mega Expo (Berlin) and Profit
Topmark by Expand Trade and issue and allotment of shares by Business Good

incorporation of our Company

acquisition of the entire issued share capital in New Heyday by Expand Trade and issue and
allotment of shares by Business Good

sub-division of shares of our Company

transfer of the entire issued share capital of our Company to Business Good and transfer of
the entire issued share capital of Expand Trade to our Company

CORPORATE STRUCTURE PRIOR TO THE REORGANISATION

Set out below is the shareholding structure of our Group immediately prior to the Reorganisation:

Mr. Lee
100% 100% 100% 100% 100% 100% 100%
Mega Expo Mega Expo i-MegAsia Mega Expo | | Mega Expo Mega Expo Profit

(BVI) (HK) (USA) Operations (Berlin) Topmark
(Note 2)

100% 70%

Shenzhen Ningbo Tianyi
Hengjian (Note 1)
Notes:

Prior to the Reorganisation, Mega Expo (HK) entered into an equity transfer agreement and supplemental
agreements with Ningbo Partner to acquire its 30% equity interest in Ningbo Tianyi.

Profit Topmark was inactive.
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DETAILED PROCEDURES

For the purpose of the Listing, the following steps have been implemented to effect the
Reorganisation:

1)

(2)

Incorporation of New Heyday, Business Good, Expand Trade and Idea Trade
(a)  New Heyday

On 19 March 2012, New Heyday was incorporated in the BVI to act as the holding
company of Idea Trade. It has an authorised share capital of US$50,000 shares divided into
50,000 shares of US$1.00 each, of which one share was allotted and issued to each of Mr.
Lee and Mr. Cheung at par on 15 June 2012. The said one share held by and registered in
the name of Mr. Cheung in New Heyday was held on trust pursuant to a declaration of trust
dated 19 November 2012 in favour of Mr. Lee.

(b)  Business Good

On 3 April 2012, Business Good was incorporated in the BVI as an investment
holding company of Mr. Lee with an authorised share capital of US$50,000 shares divided
into 50,000 shares of US$1.00 each. On 15 June 2012, Mr. Lee subscribed for and was
allotted and issued one share in the share capital of Business Good at par value.

(¢)  Expand Trade

On 30 May 2012, Expand Trade was incorporated in the BVI for the purpose of
acting as the intermediate holding company of our Group with an authorised share capital of
US$50,000 shares divided into 50,000 shares of US$1.00 each. On 15 June 2012, Business
Good subscribed for and was allotted and issued one share in the share capital of Expand
Trade at par value.

(d) Idea Trade

On 30 May 2012, Idea Trade was incorporated in the BVI for the purpose of holding
certain licences in connection with the trade exhibitions including the licence in relation to
the Mega Shows with an authorised share capital of US$50,000 shares divided into 50,000
shares of US$1.00 each. On 15 June 2012, New Heyday subscribed for and was allotted and
issued one share in the share capital of Idea Trade at par value.

Acquisition of the entire issued share capital in each of Mega Expo Operations, Mega
Expo (HK), Mega Expo (BVI), i-MegAsia, Mega Expo (USA), Mega Expo (Berlin) and

Profit Topmark by Expand Trade and issue and allotment of shares by Business Good

On 4 July 2012, Mr. Lee transferred one share in the issued share capital of each of Mega

Expo Operations, Mega Expo (BVI), Mega Expo (USA) and Mega Expo (Berlin), representing
their respective entire issued share capital, to Expand Trade in consideration of and in exchange for
Business Good, at the request of Expand Trade, allotting and issuing an aggregate of four shares in
Business Good to Mr. Lee.
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On 30 July 2012, Mr. Lee transferred one share in the issued share capital of each of Mega
Expo (HK) and i-MegAsia, representing their respective entire issued share capital, to Expand
Trade in consideration of and in exchange for Business Good, at the request of Expand Trade,
allotting and issuing an aggregate of two shares in Business Good to Mr. Lee.

On 8 August 2012, Mr. Lee transferred one share in the issued share capital of Profit
Topmark, representing its entire issued share capital, to Expand Trade in consideration of and in
exchange for Business Good, at the request of Expand Trade, allotting and issuing one share in
Business Good to Mr. Lee.

Following this step, each of Mega Expo Operations, Mega Expo (HK), Mega Expo (BVI),
i-MegAsia, Mega Expo (USA), Mega Expo (Berlin) and Profit Topmark became a subsidiary of
Expand Trade.

(3) Incorporation of our Company

On 21 August 2012, our Company was incorporated in the Cayman Islands under the
Companies Law as an exempted company to act as the ultimate holding company of our Group.
The authorised share capital of our Company, on incorporation, was HK$100,000 divided into
1,000,000 shares of HK$0.10 each. On 21 August 2012, our Company allotted and issued one
nil-paid share to Codan Trust Company (Cayman) Limited, which was transferred to Mr. Lee on
the same date. The said one nil-paid share of our Company was subsequently paid up in the manner
described in paragraph (6) below.

(4)  Acquisition of the entire issued share capital in New Heyday by Expand Trade and issue
and allotment of shares by Business Good

On 19 November 2012, Mr. Lee and Mr. Cheung entered into a deed (“Deed”), pursuant
to which the parties thereto confirmed and agreed that in consideration of Mr. Cheung procuring
HKCEC Management to enter into licence agreements for the occupancy of venue for the Mega
Shows in 2013 (the “2013 HKCEC Licence Agreement”), Mr. Lee would procure Business Good
to allot and issue 68 shares in Business Good to Mr. Cheung, subject to and upon the terms and
conditions in the Deed. As confirmed and provided by Mr. Cheung, he intended to spend more
time in his new business ventures and preferred to act as a passive equity holder of the Mega
Shows instead of acting as organiser of the Mega Shows. Having considered the amount of time
spent by him on managing GIIL and organising the Mega Shows from 2009 to 2012, including
the formulating of the overall strategic planning and promotional plan for the Mega Shows under
the project management agreements as disclosed in the section headed “Business — Arrangement
with GIIL Group and Pro-Capital Group” in this prospectus, Mr. Cheung agreed with Mr. Lee that
GIIL would discontinue to act as organiser of the Mega Shows from 2013 onwards and in return he
would receive equity interest in our Company instead of receipt of annual income from our Group
for cooperating with our Group and acts as organiser of the Mega Shows while our Group acts as
project manager of the Mega Shows.

In order to effect such reorganisation, Mr. Lee and Mr. Cheung mutually agreed that Mr.
Cheung would (a) discontinue to enter into future licence agreement of the Mega Shows; and (b)
procure Mr. Lee to become the licence holder of the Mega Shows. In this regard (i) a shareholders’
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resolution of GIIL confirming that GIIL will no longer apply for licence agreement of the Mega
Shows 2013 and (ii) a letter to HKCEC Management, requesting for the transfer of licensee under
the licence agreement for the Mega Shows to be held in 2013 to Idea Trade was sent to HKCEC
Management (Idea Trade was the entity nominated by Mr. Lee to hold the relevant licence). As
part of such reorganisation, Mr. Lee and Mr. Cheung also entered into the Deed, pursuant to which
both confirmed and agreed that in consideration of Mr. Cheung procuring HKCEC Management,
the venue provider of the Mega Shows, to enter into 2013 HKCEC Licence Agreement with Idea
Trade, Mr. Lee would procure Business Good to allot and issue 68 shares in Business Good to Mr.
Cheung, subject to and upon the terms and conditions as set out in the Deed. Both Mr. Lee and Mr.
Cheung acknowledged that the Deed did not constitute a transfer of business nor a provision of
services between Mr. Lee and Mr. Cheung.

In view of the above circumstances, our Directors consider and the Reporting Accountants
concur that, the entering into of the Deed between Mr. Cheung and Mr. Lee and the allotment of
shares thereunder does not constitute any provision of services by Mr. Cheung. Hence the allotment
of shares pursuant to the Deed does not constitute a share-based payment transaction according to
Hong Kong Financial Reporting Standard 2 “Share-based Payment”.

Our Directors are further of the view that and the Reporting Accountants concur that, after
taking into account the above mentioned facts, the transactions stipulated in the Deed only involved
transfer of equity interest between Mr. Lee and Mr. Cheung at the controlling shareholder level
and did not constitute any provision of services or transfer of asset by Mr. Cheung to our Group.
According to HKFRS, the transactions stipulated in the Deed are not required to be accounted for in
our Group’s combined financial statements during the Track Record Period.

On 15 October 2012, the 2013 HKCEC Licence Agreement was entered into between
HKCEC Management and Idea Trade.

On 19 November 2012, each of Mr. Lee and Mr. Cheung (at the request and as trustee on
trust for Mr. Lee), transferred one share in the issued share capital of New Heyday, representing its
entire issued share capital, to Expand Trade in consideration of and in exchange for Business Good,
at the request of Expand Trade, allotting and issuing 924 shares in Business Good to Mr. Lee. On
the same day, Business Good allotted and issued 68 shares, credited as fully paid to Mr. Cheung
according to the terms of the Deed.

Following this step, New Heyday became a subsidiary of Expand Trade.
(5)  Sub-division of shares of our Company

On 3 October 2013, each issued and unissued ordinary share of our Company of HK$0.10
each was sub-divided into 10 Shares of HK$0.01 each and following the sub-division of share

capital in our Company, the number of shares of our Company was increased from 1,000,000 to
10,000,000.
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(6)

Transfer of the entire issued share capital of our Company to Business Good and

transfer of entire issued share capital of Expand Trade to our Company

On 3 October 2013, Mr. Lee transferred 10 nil-paid Shares in our Company to Business

Good and Business Good transferred the entire issued share capital in Expand Trade to our

Company, in exchange for which our Company (a) issued and allotted 9,999,990 Shares to Business

Good, credited as fully paid; and (b) credited as fully paid at par the 10 nil-paid Shares which was

then registered in the name of Business Good.

CORPORATE STRUCTURE AFTER THE REORGANISATION AND IMMEDIATELY PRIOR
TO THE CAPITALISATION ISSUE AND THE SHARE OFFER

Mr. Lee Mr. Cheung
93.2% | I | 6.8%
Business
Good
| 100%
Company
| 100%
Expand
Trade
100% ‘ 100% ‘ 100% ‘100% 100% ‘100% ‘100% ‘100% ‘100%
Mega Mega Mega Mega Mega )
Expo B N([)e(g:lK) i-MegAsia Expo Expo Expo Expo HI;IB(;: TPrOﬁtk
(BVI) P (USA) | |Operations| | (Berlin) Travel yday opmar
(Notes 3 (Notes 2 (Note 2)
and 4) 100% 70% 100% and 4) 100%
Shenzhen Ningbo Mega Expo Idea Trade
Hengjian Tianyi (Note 1) (U.S.A)) Inc.
(Note 4)
Notes:
1. Prior to the Reorganisation, Mega Expo (HK) entered into an equity transfer agreement and supplemental
agreements with Ningbo Partner to acquire its 30% equity interest in Ningbo Tianyi. As at the Latest Practicable
Date, Ningbo Tianyi is in the course of arranging for voluntary deregistration. For further details, please refer to the
section headed “History and development — Our corporate history — Ningbo Tianyi” in this prospectus.
2. Mega Expo Travel and Profit Topmark were inactive.
3. Mega Expo (BVI) registered Mega Expo (SG) in Singapore as its branch on 16 April 2013.
4. The incorporation of Mega Expo Travel and Mega Expo (U.S.A.) Inc. and registration of Mega Expo (SG) are not

part of Reorganisation.
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CORPORATE STRUCTURE FOLLOWING COMPLETION OF THE CAPITALISATION ISSUE
AND THE SHARE OFFER (taking into no account of any Shares that may be issued pursuant to the
exercise of any options that may be granted under the Share Option Scheme)

Mr. Lee Mr. Cheung
93.2% |  6.8%
Business Public
Good Shareholders
70% | 130%
Company
100%
Expand
Trade
100% ‘ 100% ‘ 100% 100% 100% 100% ‘100% ‘100% ‘100%
Mega Meoa _ ) Mega Mega Mega Mega New Profit
Expo Expo EgHK) i-MegAsia Expo Expp EXp_O Expo Heyday Tor?n;rk
(BVI) (USA) | [Operations| | (Berlin) Travel (NIo)te %)
(Notes 3 (Notes 2
and 4) 100% 70% 100% and 4) 100%
Shenzhen Ningbo Mega Expo
Hengjian Tianyi (Note 1)| | (U.S.A.) Inc. Idea Trade
(Note 4)
Notes:
1. Prior to the Reorganisation, Mega Expo (HK) entered into an equity transfer agreement and supplemental
agreements with Ningbo Partner to acquire its 30% equity interest in Ningbo Tianyi. As at the Latest Practicable
Date, Ningbo Tianyi is in the course of arranging for voluntary deregistration. For further details, please refer to the
section headed “History and development — Our corporate history — Ningbo Tianyi” in this prospectus.
2. Mega Expo Travel and Profit Topmark were inactive.
3. Mega Expo (BVI) registered Mega Expo (SG) in Singapore as its branch on 16 April 2013.
4. The incorporation of Mega Expo Travel and Mega Expo (U.S.A.) Inc. and registration of Mega Expo (SG) are not

part of Reorganisation.
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BUSINESS OVERVIEW

Our Group is principally engaged in the management, as well as the organisation, of exhibitions
and the provision of Exhibition Related Services for other exhibition organisers or project managers.
Our services mainly facilitate trades between international buyers and Asian manufacturers, through the
exhibitions organised or managed by us. Our customers in relation to management and organisation of
trade exhibitions mainly include (i) exhibitors which we sell our booths directly to or referred by our
sales agents, and (ii) the exhibition service agents who purchase our booths and resell such booths to the
exhibitors. For exhibitions which we provide Exhibition Related Services only, our customers are the
exhibition organisers and/or project managers when we provide management services; and our customers
are the exhibitors or other agents which we sell the booths to when we provide agency services. Our
exhibitors participated in trade exhibitions organised or participated by our Group either by lodging
applications with our sales team or to our appointed Agents. Exhibitions that we participated were held in
Hong Kong, Singapore, the PRC, the US, Germany, Russia and the UK.

Our principal business activities

Our Group provides management and organisation services and other Exhibition Related Services.
Our operations could be generally categorised into two segments detailed below:

1. Management and organisation of exhibitions: For exhibitions which we act as the
organiser or project manager, our scope of work ranges from planning, management and
execution of the entire exhibition including handling initial exhibition theme planning and
relevant feasibility study, booth construction management, pre-sales preparation, sale of
booths, marketing and advertising of the exhibition, operation and on-site management of the
exhibition and post-exhibition review. In the circumstances where we act as the organiser or
project manager of the exhibition, our revenue is mainly derived from the sale of booths to
exhibitors and/or exhibition service agents.

During the Track Record Period, for each exhibition which we acted as organiser we entered
into licence agreement with the venue provider, and for each exhibition which we acted as
project manager, we cooperated with the organiser(s) of the relevant exhibition, which were
the holder(s) of venue licence.

2. Provision of Exhibition Related Services: In the circumstances where we provide
Exhibition Related Services (which are not agency services), our revenue is derived from
the service fees which are determined based on commercial negotiation between us and the
organisers or project managers.

If we provide agency services, we purchase booths from the organisers of the exhibitions and

resell to the exhibitors or other agents directly, and our revenue is derived from the sale of
booths to exhibitors or other agents directly, which are our customers.
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Roles that our Group took up in the management and organisation of exhibitions and the provision

of Exhibition Related Services during the Track Record Period included the following:

Management and organisation of trade exhibition

Role Duty included Major income | Major expenses
source items
Project manager |Planning, management and execution of the | Sale of booths | Share of revenue

entire exhibition including handling initial
exhibition theme planning and relevant
feasibility study, pre-sales preparation, sale
of booths, marketing and advertising of the
exhibition, operation, booth construction
management and on-site management of the
exhibition and post-exhibition review

from sale of
booths payable to
organiser, booth
construction

fees, advertising
fee, commission
payable to agents,
salary and office
overhead

Organiser

e Leasing of exhibition venue

*  Planning, management and execution
of the entire exhibition including
handling initial exhibition theme
planning and relevant feasibility study,
pre-sales preparation, sale of booths,
marketing and advertising of the
exhibition, operation, booth construction
management and on-site management of
the exhibition and post-exhibition review

Sale of booths

Venue rental,
exhibition
co-operation
expenses payable
to organising
partners, booth
construction
fees, advertising
fee, commission
payable to agents,
salary and office
overhead

Provision of Exhibition Related

Services

On-site manager

On-site management of the exhibition

Service fee

Salary and office
overhead

Booth manager

Booth construction management of the
exhibition

Service fee

Salary and office
overhead

Sub-manager

Operation, booth construction management
and on-site management of the exhibition

Service fee

Salary and office
overhead

Agent

e Sale of booths
e Booth construction management if
necessary

Sale of booths

Salary, sales
commission of
sales staff and

office overhead

Exhibitions participated by our Group

According to the Industry Report, the Mega Show Part I managed by us during 2012 ranked

second in terms of number of exhibitors in Hong Kong. Please refer to the table in the paragraph headed

“Exhibitions participated by our Group” in this section for details of the exhibitions we participated

during the Track Record Period and up to the Latest Practicable Date.
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Operating workflow of exhibition managed or organised by our Group

Generally, the exhibitions managed or organised by us involved the following procedural flow and
principal steps:

1. theme proposal and feasibility study and venue selection;
2. preparation before the exhibition;

3. management and coordination during the exhibition; and
4. post-exhibition review.

Details of our involvement in each principal step are set out in the paragraph headed “Operation
workflow” in this section.

COMPETITIVE STRENGTHS
Our Group has an experienced management team

We consider the strength of our management team to be fundamental to our success. Mr. Lee, our
founder, chairman and executive Director, has over 26 years of experience in the exhibition industry in
Hong Kong. Prior to the founding of our Group, Mr. Lee started his career in the exhibition industry
back in 1978 when he joined HKTDC. During his tenure with HKTDC for more than 23 years, he
took up various roles in the past as executive trainee, market officer, exhibition services manager and
assistant executive director and was last promoted to director of exhibitions and publications. Members
of our management team, including Mr. Si Tze Fung, our executive Director, who oversees the overall
management of our business operations, and Mr. Tsui Wai Lun, Mr. Tse Wing Keung and Mr. Khan Javed
Igbal, who oversee our operations and sales functions, have on average more than 10 years of experience
in the exhibition industry. For further details regarding the experience of our management team, please
refer to the section headed “Directors, senior management and staff” in this prospectus.

We believe that the extensive experience of our management team and their industry knowledge
and in-depth understanding of the market enables us to assess market trends and requirements of
exhibitors and visitors, as well as to evaluate and manage our exhibitions efficiently. Our management
team’s experience and understanding of the industry also enable us to improve on our existing exhibitions
presentation and to venture into new exhibition themes, which, in turn, would increase existing exhibitors’
and visitors’ satisfaction, develop relationship with new exhibitors and visitors, and foster our business
development.

Proven business track record of exhibitions managed or organised by us

Since 2009, when our Group began to act as the project manager and also provide Exhibition
Related Services for the Mega Shows, the Mega Shows had attracted a large number of exhibitors and
visitors with over 4,000 exhibitors and 55,000 visitors each year respectively. During the Track Record
Period, we also improved the overall attractiveness of the Mega Shows by introducing different theme
zones for easier access by our visitors and selecting the exhibitors to participate in the exhibitions.

89



BUSINESS

According to the Industry Report, the Mega Show Part I held in 2012 ranked second in terms of number
of exhibitors in Hong Kong. Our Directors consider that the proven attendance rate of the Mega Shows
and our continuous improvements on various aspects of the Mega Shows maintain the Mega Shows’
competitiveness in the market.

During the Track Record Period, our Group also organised the Singapore Asia Expo in Singapore in
November 2011 and 2012 with & 2 % 5 B [ & B8 47 fR A @] (Fujian Huiyuan International Exhibition Co.
Ltd.*), an Independent Third Party, as well as managed the Berlin Expo in February 2012 and organised
the Berlin Expo in February 2013 respectively. In August 2012, our Group organised the first Vegas Expo
in Las Vegas, Nevada, the US. As at the Latest Practicable Date, our Directors expected that we would
continue to organise these exhibitions annually, save as the Vegas Expo 2013 to be postponed to 2014.

Extensive network and connections in Asia

Our sales and marketing functions are principally handled by our sales team in Hong Kong. In
addition, our Group has arrangements with the Agents on project basis in, among others, the PRC, Taiwan,
India, and Thailand to promote the exhibitions organised or managed by us. The Agents in these areas
will help our Group to recruit exhibitors for the exhibitions and they will also dissimilate information
about such exhibitions to potential exhibitors and visitors. Also, as our Agents are familiar with their local
industry markets, they will provide us with local information regarding the local economy and market
which we would be able to use to understand the needs of exhibitors and whether there are any demands
for any type of exhibitions to be held in their locations.

Trade or governmental organisations in some areas in Asia, including the PRC and Bangladesh,
may also provide funding to exhibitors in their respective countries to participate in exhibitions. We
believe we could promote exhibitions organised or managed by us and tap into such incentives through
the efforts of our Agents located in such places. Our Directors understand that during the Track
Record Period, certain exhibitors from Asian countries received funding incentives from local trade or
governmental organisations when they participated in the exhibitions organised or managed by us. We
believe that apart from our agency network in Asia, these local trade or governmental organisations
also provide resources to local exhibitors which in effect help expand our customer portfolio in Asia
by encouraging new exhibitors or existing exhibitors to participate or continue to participate in our
exhibitions.

One-stop exhibition management and organisation services

Our Group is principally engaged in the management, as well as the organisation, of exhibitions.
Exhibitions managed or organised by us promote and facilitate trades between international buyers and
manufacturers, particularly manufacturers from Asia. We are capable of providing one-stop and value-
added services to cater for our customers and target visitors of exhibitions that are managed or organised
by us to facilitate their participation in the event. We engage booth contractors for each exhibition
to construct booths for exhibitors and the booth price that our exhibitors paid for participating in the
exhibitions would be inclusive with furnished booths. We would also recommend freight forwarders for
each exhibition so that exhibitors could make logistics arrangements more efficiently. During the Track
Record Period, we also provided advertising service to exhibitors for promoting and marketing their own
products in our fair catalogue.
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We believe that for the exhibitions we managed or organised, the availability of our services
to exhibitors, including design of exhibition booths, arrangement of exhibition booths construction,
logistics services for the transportation of their products and advertising services enables us to serve our
customers efficiently and we believe such value-added services could enhance customer satisfaction and
attractiveness of such exhibitions which, in turn, might attract more participants to such exhibitions. We
also believe that our one-stop services allow us to plan our exhibitions more efficiently with support in
every stage of the exhibition.

Our experience in managing and organising exhibitions internationally

Our Group organised Singapore Asia Expo in 2011 and 2012, managed the Berlin Expo in 2012,
organised the Berlin Expo in 2013, and organised the Vegas Expo in 2012. Our Directors expect to
continue to organise these exhibitions annually, save as the Vegas Expo 2013 to be postponed to 2014.

During the Track Record Period, our Group also acted as agent for other trade exhibitions in Russia
and the PRC and provided other Exhibition Related Services to the London Asia Expo.

Our experience in the management and organisation of international exhibitions and provision
of agency services to international exhibitions provides our Group a step into the international stage in
the exhibition industry. For example, experience in Berlin Expo, Singapore Asia Expo and Vegas Expo
would enable us in the future to manage and organise similar exhibitions in other parts of the world, or
exhibitions with a different theme in such places since we have already built up our network in these areas
with sales agents and exhibition service agents and other contractors through such exhibitions.

Riding on our Group’s extensive network and connections of exhibitors and Agents in Asia, our
Group is able to continue to attract exhibitors and visitors from new markets such as India and Korea.
Our Directors believe that under the current development trend of the economies of these countries,
visitors from these countries will be interested in attending our exhibitions in order to source products
for importing into their home countries, and manufacturers from these countries will be interested in
joining our exhibitions as exhibitors in order to promote their own products developed in their respective
countries for export to other places of the world. Furthermore, as we are continuing to develop our
exhibitions held overseas, our Group will provide a platform for Asian exhibitors to display and showcase
their products before visitors from various developed markets such as North America and Europe.
Furthermore, it is our Directors’ view that it would be more convenient for those visitors from Europe
and North America who do not travel to Asia frequently to visit our overseas exhibitions in order to
source products from these Asian manufacturers. Our Directors believe that (a) the increase in diversity of
exhibitors and visitors, and (b) the expansion of our exhibitions into other parts of the world, will continue
to boost the awareness of our Group’s trade exhibitions and hence would continue to drive the growth of
our Group’s trade exhibitions.

BUSINESS STRATEGIES

It is our business goal to promote and facilitate trades between international buyers and
manufacturers, particularly those from Asia, through the trade exhibitions managed or organised by us.
To achieve our business goal, we plan to build on our competitive strengths to expand and improve our
existing trade exhibitions, introduce new exhibitions and broaden our exhibition management expertise
and exposure. We believe these will also further strengthen our market position in the exhibition industry
in both Hong Kong and overseas and to expand the themes of the exhibitions to be managed or organised

by us.
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Expansion and improvement on existing trade exhibitions

During the Track Record Period, our Group acted as, among others, organiser and project manager
of various exhibitions. Our Group provided organisation and project management services to the Mega
Shows during the Track Record Period. Our Group plans to further develop and expand our services for
existing exhibitions.

We intend, as the organiser of the Mega Shows in 2013, to further improve the overall management
of the Mega Shows, enhance its reputation and ranking, and to ultimately improve its attractiveness to
existing as well as new exhibitors and potential visitors. We plan to achieve this by introducing different
themes into the exhibitions and improving the overall layout of exhibitions to make it more efficient
and informative to potential visitors. We believe these could increase visitors’ attendance during the
exhibitions and, in turn, could facilitate trading activities resulting from the exhibitions. In the future,
we may further expand the existing sub-themes in the exhibitions and we may also add more groupings
of exhibitors according to the region of the exhibitors, for example, Southeast Asia and Europe, so that
potential visitors would be able to locate their target exhibitor group more effectively in the exhibition.

Similar to the Mega Shows, it is our intention to further improve on the overall management of the
Singapore Asia Expo, Berlin Expo and Vegas Expo and to improve their attractiveness to existing and new
exhibitors and potential visitors. We also plan to introduce new themes to these existing exhibitions. As
these exhibitions were only first launched recently, we also plan to increase our promotion and marketing
efforts to promote these exhibitions and to attract more exhibitors and potential visitors by placing more
advertisements in trade magazines published in the relevant places, and to recruit additional Agents if
appropriate.

Development of new exhibitions

We also plan to utilise our experience and expertise, both from our Group’s business operation
track record and of our senior management, in the exhibition organisation industry and apply our business
model to develop new exhibitions in other areas of the world. Our Group believes that we can leverage on
our good relationships with our Agents in the Asian region to venture into new markets and develop new
exhibitions to achieve our goal of bringing international buyers to Asian manufacturers. As at the Latest
Practicable Date, our Group had conducted preliminary feasibility studies to organise exhibitions with
different themes in other countries and places such as Macau, Poland and the UK as our Directors consider
that there is market demand for trade exhibitions in these areas. We plan to conduct further feasibility
studies by sending our representatives to the target locations to identity potential venue providers. Subject
to satisfactory results from our feasibility studies, we plan to adopt our business model and utilise our
Agents and organise trade exhibitions with themes such as toys, gifts, premiums, household products, and
garment and apparel products in such places. These new exhibitions are targeted to be held in the second
half of 2014 or first half of 2015.

Our Group may also explore opportunities to organise exhibitions with other themes or exhibitions
with a combined theme. Our Group will carry out feasibility studies from time to time to evaluate (i)
whether exhibitions with similar themes as our existing exhibitions could be organised in other parts of
the world, and/or (ii) whether exhibitions with new themes could be organised in Hong Kong, the PRC or
other parts of the world as and when our Directors consider appropriate.
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Apart from developing new exhibitions, our Group may also from time to time explore
opportunities to invest in, to acquire or to co-organise new exhibitions with similar themes and growth
potentials. Feasibility studies will also be carried out from time to time if our Group comes across any
potential opportunities.

Our Group will also explore opportunities to cooperate with other local organisers, industry
associations or governmental organisations to participate in new exhibitions. We believe that business
relationships and industrial expertise of international exhibition organisers may further strengthen our
Group’s role in the overseas market by creating synergies in terms of business connections and reputation.

Improving our information technology systems and setting up of branch offices

We also plan to improve our information technology systems, including upgrading the customer
relationship management (“CRM?”) system, acquiring new computer hardware and equipments for our
staff, and upgrading our registration system for visitors. Our upgrading of the CRM system will enable us
to better analyse the data of our exhibitors and visitors, enhance our standard of service to be provided to
exhibitors, and provide an interactive platform to communicate with our exhibitors and visitors.

Furthermore, we plan to set up branch offices in different areas of the PRC, such as Guangzhou,
Shanghai and Suzhou, to have staff members to promote our exhibitions and increase exposure of our
exhibitions to target exhibitors in different areas of the PRC.

OUR SERVICES

Our Group provides exhibition organising and management services and Exhibition Related
Services. Our operation could be generally categorised into two segments as detailed below:

Management and organisation of exhibitions

We take lead in the planning, management and execution of the entire exhibition organisation
process including handling initial exhibition theme planning and relevant feasibility studies, booth
construction management, pre-sales preparation, sale of booths, marketing and advertising, and on-site
management of the exhibition and post-exhibition review.

When we act as organiser or project manager for exhibitions, other than recruiting exhibitors and
visitors for the exhibitions, we also provide value-added services such as recommendation of freight
forwarders to exhibitors so that exhibitors could make logistics arrangements more efficiently to facilitate
their participation in the event. We also engage booth contractors to construct booths for exhibitors.
During the Track Record Period, we offered advertising service in our fair catalogues to exhibitors for
promotion of their products. Furthermore, we provide customer service to handle general enquiries from
exhibitors and visitors.

Where we act as organiser or project manager of the exhibitions, our revenue is mainly derived
from sale of booths to (i) exhibitors directly by our Group or through sales agents, and (ii) exhibition
service agents which purchase our booths and resell them to exhibitors.

During the Track Record Period, revenue contributed from sale of booths in exhibitions which we
acted as organiser or project manager accounted for approximately 84.6%, 84.3% and 95.0% respectively

of our Group’s revenue.
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Provision of Exhibition Related Services

We also provide various Exhibition Related Services to assist other exhibition organisers or project

managers and to coordinate and manage exhibitions.

Our Exhibition Related Services generally include:

(a)

(b)

(c)

(d)

On-site management services: our scope of work usually covers the period of the
relevant exhibition, that is, from the time when the venue is handed over to the organiser
for preparation of opening of the exhibition to the time when the venue is required to be
handed back to the venue provider after the exhibition; and our services to be provided
will be similar to the work we carry out during the exhibitions organised by us, including
coordinating the exhibition to ensure it runs smoothly, running the registration counter,
communicating with exhibitors and resolving ad hoc issues;

Booth construction management services: our scope of work usually covers the exhibition
period and our services include liaising with and supervising the booth contractor in
construction and demolishment of booths and additional facilities;

Sub-management services: our scope of work includes overall arrangement, management
and operation of exhibitions when and as required by the project manager, and is similar to
that when we act as project manager except that we are not responsible for the sale of booths
for such exhibitions;

Agency services: we purchase the exhibition booths from the organiser and resell the booths
directly to exhibitors or other agents.

For exhibitions of which we provide management services (including on-site management services,

booth management services and sub-management services), our service fee will largely depend on the

scope of work required and is determined based on commercial negotiation between us and the organisers

or project managers. For exhibitions of which we provide agency services, our revenue is derived from the

sale of booths directly to exhibitors or other agents which are our customers.

During the Track Record Period, revenue contributed by our provision of the Exhibition Related

Services accounted for approximately 15.3%, 15.6% and 4.9%, respectively of our Group’s revenue.
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Our business model

Set out below is a diagram illustrating the overall business model of our Group as the organiser,
project manager, and provider of Exhibition Related Services for exhibitions and the relationship among
different industry players.

. Target
Exhibitors | Agents e
visitors
Sale of booths
A A Send invitati
Sale of Appoint eg . IFW a lt(.)n
booths Agents and ntormation
in relation to
the exhibitions
Our Group
4 Provision of Appoint Recommend Provision of Exhibition
exhibition venue | contractors for | freight Related Services to other
under lease construction of | forwarders for organisers and
or licence (Note) | booths provision of project managers
freight services
to exhibitors
Y Y Y

Venue Contractor Freight Other organisers and

provider forwarder project managers

Note: When we act as project manager only, the venue licence is signed by the organiser.
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EXHIBITIONS PARTICIPATED BY OUR GROUP

According to the Industry Report, Mega Show Part I managed by us during 2012 ranked second in

terms of number of exhibitors in Hong Kong.

The following table sets out the exhibitions we have participated since our incorporation up to the

Latest Practicable Date:

Name of exhibition

Mega Show Part
New Wing

Mega Show Part I
Old Wing

Mega Show Part II

London Asia Expo

Ningbo Consumer Expo

Place held

Hong Kong

Hong Kong

Hong Kong

London,
UK

Ningbo,
PRC

Theme of exhibition

Gifts, housewares,
premiums and toys
trade exhibition

Gifts, housewares,
premiums and toys
trade exhibition

Gifts, home decorations,
office and stationery

trade exhibition

Gifts, premiums,

housewares, and toys

trade exhibition

Consumer products

consumer exhibition

Period held

20-23 October 2009
20-23 October 2010
20-23 October 2011
20-23 October 2012

20-23 October 2009

20-23 October 2010

20-23 October 2011
20-23 October 2012

28-30 October 2009

27-29 October 2010

27-29 October 2011
27-29 October 2012

25-27 January 2010

24-26 January 2011

3-7 March 2010

Role of our Group
project manager
project manager
project manager
project manager

on-site manager and
booth manager

on-site manager and
booth manager

sub-manager
project manager

on-site manager and
booth manager

on-site manager and
booth manager

sub-manager
project manager

on-site manager and
booth manager

on-site manager and
booth manager

project manager

(Note 1)

Note 1: The Ningbo Consumer Expo was co-organised by Ningbo Sub-council of China Council for the Promotion of
International Trade ([ FE % 7 e % B & %K1 /> &) and Ningbo Tianyi prior to its acquisition by Mega
Expo (HK); Mega Expo (HK) acted as the project manager for this exhibition.
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Name of exhibition

MEEER NS G
(“Commodities Fair
Fujian China”)

Household Expo

o 1) T

(“China Sichuan New
Year’s Shopping
Festival*”)

B O g
(“China Import and
Export Fair”)

Hong Kong International
Buddhist Fair

Singapore Asia Expo

Berlin Expo

Vegas Expo

* translation for identification purposes only

Place held

Fuzhou,
PRC
Moscow,

Russia

Chengdu,
PRC

Guangzhou,
PRC

Hong Kong

Singapore

Berlin,
Germany

Las Vegas,
Nevada,
US

Theme of exhibition

Consumer products
consumer exhibition

Housewares
trade exhibition

Foods, fashion
and accessories
consumer exhibition

Consumer goods, fo