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Chow Tai Fook Jewellery Group Limited is a leading jeweller in the Mainland of China,
Hong Kong and Macau. The Company was listed on the Main Board of The Stock
Exchange of Hong Kong in December 2011 and has become the world’s largest
pure-play jeweller by market capitalisation. Chow Tai Fook is now a constituent stock of
the Hang Seng China 50 Index and Hang Seng Mainland 100 Index. Its principal products
are mass luxury jewellery and high-end luxury jewellery products including gem-set
jewellery, gold product and platinum and karat gold product; and watch.

The Group’s iconic brand “Chow Tai Fook” and long-standing history of over
80 years of operations represent key competitive advantages of its business.
The Chow Tai Fook brand is recognised for its trustworthiness and authenticity
and renowned for its product design, quality and value.

The Group has an extensive retail network, with over 1,950 points of sale in more than
400 cities in Greater China, Singapore and Malaysia. It also has a growing presence in
e-commerce. The Group’s vertically integrated business model gives it an effective and
tight control over the entire operation chain from raw material procurement, design,
production, to marketing and sales through its extensive retail network.
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Financial Highlights

IR RE

Revenue Profit attributable to Earnings per share
EHER shareholders of the Company BREF
QB RREAGEF
S7eet 3,509.1 35.1
30.1
2,691.5
23,8745 25,436.0
1,824.7 182
13,315.0 1,175.5 ' 131 '

THFY2011  1HFY2012  1HFY2013  1HFY2014 THFY2011  THFY2012  THFY2013  1HFY2014 THFY2011  1HFY2012  1HFY2013  1HFY2014
0MBIBEFE 20128 BFE 20138 BFE 20140 B E 0BG 20128 BFE 2013 HRFRE 20148 HFE 0BT 201284 REE 20138 BFE 20148 R
FHF b EEEF b b b s s b EHF E¥F E¥F

1HFY2014 1HFY2013 1HFY2012 1HFY2011
2014 R 20138HFE 20128 FE 20118 FE
ExEF F¥F F¥F F¥F
HKS$ million HKS million HKS million HKS million
BEET BEET BEET BEET
Revenue X% 37,768.1 25,436.0 23,8745 13,315.0
Gross profit EF 9,978.4 6,705.7 7,140.9 3,701.2
Operating profit @ AL &% F™ 4,550.0 2,636.7 3,697.1 1,557.1
Profit for the period HiA& 5 3,602.7 1,892.6 2,820.9 1,223.2
Profit attributable to: AT & 77 G EA A& F -
Shareholders of the Company A2 &]fEH 3,509.1 1,824.7 2,691.5 1,1755
Non-controlling interests FE{ZEf& LS 93.6 67.9 129.4 477
Earnings per share (HK cent) Bi&ZF &) 35.1 18.2 30.1 13.1
Interim dividend per share (HK cent) SR EIRE (B1L) 17.0 6.0 n/a”iE A n/a N
% % % %
Gross profit margin EF|& 26.4 26.4 29.9 27.8
Unrealised hedging loss/(gain) on gold loans
and bullion forward contracts
B BERESRMENAREREEE (k) 0.4 27 1.2 1.3
Adjusted gross profit margin @ &&FBREHEFER 26.8 29.1 28.7 29.1
Operating profit margin® & & FHE® 12.0 104 155 1.7
Unrealised hedging loss/(gain) on gold loans
and bullion forward contracts
ECEERECEPRENRERUER (Ks) 0.4 2.7 (1.2 1.3
Adjusted operating profit margin @ &LFABEZ LT EHE 12.4 13.1 143 13.0
Net profit margin ;% F;8 & 9.5 74 1.8 9.2
™ Earnings before net interest and taxation
BHAI&RF
@ Adjusted gross/operating profit margin, a non-IFRS measure, eliminates the effect of unrealised hedging loss/(gain) on gold loans and bullion

forward contracts, which the Company believes is useful in gaining a more complete understanding of its operational performance and of the

underlying trends of its business

EHERNENE QENBRY AR BRELAFE IR THSEERFSERSONREREPER (IR T E -

EEMEERBTRAKERRNAEBNEEBS

@ Earnings before net interest and taxation, divided by revenue
BBAT BRI S 5
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Revenue by operation model Revenue by product Revenue by geography

BEBEAE D NE R BEMBINEXE BRiWEE D NEXE

THFY2014 THFY2013 THFY2014 THFY2013 THFY2014 THFY2013
201481 BUEE 20138 BUF & 201481 BUEF[E 20130 BUF & 20148 B E 201381 B4R &
7 7 vl

| 1 Retail 2& | B Gem-set jewellery [ | [ The Mainland of China 1 Bl At

| Wholesale fit% HRE R E A [} B HK, Macau and
[ ] Gold product FEE M other Asian markets
[ | Platinum/karat gold product B ORFIREMTMTIS

He/KSEM

[ ] Watch $E8%

Note: The percentages calculated could include minor rounding differences.
Wit - BT EERAEAENER -

As at As at
30 September 2013 31 March 2013
A20134F H20134F
9H30H 3H31H
HK$ million HKS million
BEBT BEET
Current assets REVEE 49,309.7 39,777.0
Current liabilities BB E 16,090.4 8,412.8
Net current assets BNV & & FEE 33,219.3 31,364.2
Net assets & FE/F58 36,223.3 33,860.7
Total assets B ELERE 53,321.7 43,2186
Net gearing (%) FEAR B BHE(%)® 5.8 n/aNEA®
@ Aggregate of bank borrowings, gold loans, net of pledged bank deposits and bank balances and cash, divided by total equity
RITERRESEE 2 EHE(MREERRITERRBITERKIIRE) WHRIAE R BT
® The Group had a net cash position as at 31 March 2013, and therefore the net gearing ratio is not applicable

AEBER2013FIAN HERFRSMN - BFEABEL X EA
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Chairman’s Statement

ETRBES

“As consumer sentiment has been picking up gradually and
steadily, leading to a resilience in both retail markets in
Hong Kong and Macau and the Mainland of China, the
mManagement expects that mass luxury jewellery segment

will continue to drive the grovvth momentum.”
BEUESE BHBRLE AN P EMS
MLE%%?FEDDﬁ#%%w\%%%kWﬁﬁqi"fégwjﬁ ]

[ A
O] - EIRfETaL

Dear Shareholders,

Chow Tai Fook Jewellery Group Limited is pleased to present an
encouraging interim results for the financial year 2013/2014 (“1HFY2014™).
Amid the retail market resilience and improved consumer sentiment in the
Mainland of China, Hong Kong and Macau during the first six months,
Chow Tai Fook achieved a record revenue of HK$37,768.1 million,
representing a 48.5% significant growth compared to the same period last
year, as driven mainly by the strong sales of gold products and the
improved momentum of the mass luxury jewellery segment during
THFY2014.

Thanks to the gradual pick-up in both the Mainland of China and the Hong
Kong and Macau markets, the Group generated a remarkable Same Store
Sales Growth ("SSSG”) of 33.2% attributable mainly to the Same Store Sales
volume growth of 44.6%. In particular, during the first quarter, SSSG
recorded a notable increase following the slump in international gold price
since April 2013 that boosted the sales volume of gold products in the
Mainland of China, Hong Kong and Macau. SSSG of gem-set jewellery and
gold product were 54% and 56.4%, respectively in THFY2014. The product
mix had been normalising during the second quarter as the sales
contribution of gem-set jewellery expanded.

The sluggish wholesale business in the last financial year showed a
turnaround in THFY2014 with a remarkable growth of 44.2% compared to
the same period last year, as franchisees turned more optimistic and
replenished more inventories for both existing POS and new POS opened
mainly in Tier Il and lower tier cities in the Mainland of China.

As at 30 September 2013, the Group’s POS totalled 1,954, with a net increase
of 118 POS or 6.4% from 31 March 2013. The newly opened POS are mainly
located in Tier Ill and lower tier cities in the Mainland of China, which is in line
with the Group’s expansion plan in inner Mainland cities with higher
economic growth potential.
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Chow Tai Fook Membership Programme and the customer relationship
management (“CRM”) continued to be an important part of our business.
Sales contribution from repeat purchases by Mainland Chinese members
and Hong Kong and Macau members accounted for approximately 24.8%
and 16.8% of total retail revenue in the Mainland of China market and Hong
Kong and Macau market, respectively. To further boost our members’
satisfaction, the Group has designated CRM team and relationship managers
to serve our higher-tier members, and provides exclusive member activities.
The Group will also continue to raise brand awareness in high-end luxury
jewellery market by introducing one-of-a-kind high jewellery, not only to
showcase Chow Tai Fook’s sophisticated design and exceptional
craftsmanship, but also to excel local peers in being a world-class leading
jeweller in Greater China.

The wedding jewellery market continued to contribute a significant share to
the Group’s retail business delivering over one-third of the Group’s retail
revenue. Aspiring to be the “wedding expert” of the jewellery industry, the
Group launched a massive “Chow Tai Fook The Perfect One 2013 Wedding
Campaign” with a strong line-up of marketing and promotion programmes,
including a wedding proposal competition engaging customers’
participation in Hong Kong and the Mainland of China, and the winners were
offered an exclusive wedding trip to Milan, Italy.

To further strengthen our vertically integrated business model, the Group
entered into a supply and licensing agreement with Crossworks
Manufacturing Ltd. (“Crossworks”) in August 2013 whereby Crossworks’
patented hearts and arrows ideal cut square diamond “Magic Square”
Collection is exclusively sold through Chow Tai Fook’s POS in the Mainland
of China, Hong Kong, Macau and Taiwan and marketed under the De Beers
Group’s Forevermark brand. Crossworks is a member of the HRA Group of
Companies which is a DTC sightholder, Rio Tinto Select Diamantaire and an
Authorised Partner of Argyle Pink Diamonds. The Group is proactive in
exploring more procurement opportunities in order to underpin the strength
in the upstream operations.

The Group has stepped up its e-commerce over the past few years and will
continue to do so with an aim to make it more than a transactional platform.
E-commerce is deployed as a powerful tool to serve as a digital marketing,
branding and CRM channel to our customers especially the younger
generations. In light of the fast growing online shopping trend, particularly in
the Mainland of China, the Group has enhanced the CRM system for
analysing online customers’ preference and behaviour through their
browsing patterns and online purchase records, so as to better understand
and track their changing tastes and preferences. The Group would leverage
the online-to-offline ("O20”) synergy to benefit both physical stores and
online platforms.

ARBEEFENEABERERBNARMEBHNESR
—IR - REIANM SR EN S EREESED A
FEAMEBRMENTE L EELH248% K
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FRAREEEKLEFBARKE HEABRSHIN
CERHENNBRBEULRENRSEEZEE - I
AEBBEEHEEBE— B _NRERE BAEEAE
ZEKREEHMENRBANRE  TEELER
AAENREERTRBELE - JMEREBEEGASEL
ANH[REE - AR ER S E BN RRKRER -

BEREMSEERERENERTEERNENGE
BRAAEETELEEN=2—  REEKNAKEE
MIEERER] AEBERTEENAKBEThe
Perfect One EXEFEEN2013] - BL A EAN T 5
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BE [BR—4F—tKEEERE K]
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([Crossworks]) fT M L fE R & W & - B I
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25X 75 B A [Magic Square/\ « BB | &7 -
BAREEREEREAL B BFARAENTE
ZERIEE - WA De Beers& B 7 Forevermark f
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K E © MHRA Group of Companies &DTCHE4
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Chairman’s Statement

ETRBES

The Group is prudently optimistic in growing our retail network and will duly
review the POS expansion plan from time to time. In view of the continuous
increase of jewellery consumption attributable to increasing urbanisation
and rising disposable income, there is still plenty of room for penetration
into Tier Il and lower tier cities in the Mainland of China. Leveraging
franchisees’ deep local knowledge and solid customer base, the Group is
able to penetrate into lower tier cities with greater flexibility, while self-
operated stores continue to be our key operation model. The Group will also
continue to explore POS opening opportunities selectively in prime
shopping destinations in Hong Kong to capture the business opportunities.
Meanwhile consolidation and relocation of POS are still underway to
enhance store productivity and efficiency.

As consumer sentiment has been picking up gradually and steadily, leading
to a resilience in both retail markets in Hong Kong and Macau and the
Mainland of China, the management expects that mass luxury jewellery
segment will continue to drive the growth momentum. The Group will
continue to focus on replenishing fast-moving products for the fact that
customer-driven approach in product offerings and marketing will continue
to support the strong volume growth. The Group anticipates a steady
business growth for the rest of FY2014 and maintains a positive view in the
medium to long run.

I would like to take this chance to thank our staff, shareholders, customers,
business partners and the communities in which we operate. | would also
like to extend my gratitude to the fellow members of the Board for their
contribution in guiding the Group in the past and into the future.

Dr. Cheng Kar-Shun, Henry
Chairman
Hong Kong, 26 November 2013
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Management Discussion and Analysis

B RED N

Financial Review

During the period under review, the Group recorded a revenue of
HK$37,768.1 million (1HFY2013: HK$25,436.0 million), representing an
increase of 48.5% over the same period last year. Such increase was driven
by an increase in the sales of gold products and an improvement in the
wholesale business.

The business in the Mainland of China recorded a revenue of HK$19,415.9
million (1HFY2013: HK$14,038.1 million), representing an increase of 38.3%
from 1HFY2013. Hong Kong, Macau and other Asian markets recorded a
revenue of HK$18,352.2 million (1HFY2013: HK$11,397.9 million), increased
by 61.0% from 1HFY2013.

The Mainland of China market continued to represent the Group’s major
source of revenue, accounting for 51.4% (1HFY2013: 55.2%) of the Group’s
total revenue. Given the increasing number of Mainland tourists in Hong
Kong and Macau, the Group believes that Mainland tourists constituted the
largest single customer group for the Group’s products in Hong Kong and
Macau, evidenced by the fact that 59.6% (1HFY2013: 52.8%) of the Group’s
total revenue in Hong Kong and Macau was settled through China UnionPay
or Renminbi. This implies that approximately 80.4% (1HFY2013: 78.9%) of the
Group’s total revenue was originated from Mainland Chinese consumers.

The Group recorded an increase in overall Same Store Sales of 33.2% in
THFY2014 (1HFY2013: a decline of 1.7%), of which Same Store Sales in the
Mainland of China recorded an increase of 21.5% (1HFY2013: 3.4%) and
Same Store Sales in Hong Kong, Macau and Taiwan recorded an increase of
47.0% (1HFY2013: a decline of 6.3%).

Sales of the Group’s principal products, gem-set jewellery and gold product
comprised about 17.6% (1HFY2013: 22.7%) and 65.2% (1HFY2013: 55.5%) of
the total revenue respectively. Sales of gem-set jewellery increased by 14.9%
to HK$6,640.8 million (1HFY2013: HK$5,779.3 million), while sales of gold
product increased by 74.4% to HK$24,634.0 million (1HFY2013: HK$14,123.1
million). The increase in gold product mix was mainly attributable to the
gold buying spree, during the first quarter, following the sharp decrease of
gold price since April 2013.

The Group’s gross profit increased by 48.8%, from HK$6,705.7 million in
THFY2013 to HK$9,978.4 million in 1HFY2014, while the gross profit margin
remained stable at 26.4% (1HFY2013: 26.4%). The effect of unrealised
hedging loss on gold loans and bullion forward contracts was relatively
immaterial to the gross profit margin as at 30 September 2013. If such effect
was excluded, the adjusted gross profit margin for 1HFY2014 would be
26.8% (1HFY2013: 29.1%).
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Management Discussion and Analysis

B RED N

The Group’s selling and distribution costs and administrative expenses
increased to HK$5,595.5 million in THFY2014 (1HFY2013: HK$4,144.5 million),
representing 14.8% (1HFY2013: 16.3%) of the total revenue. Staff costs
increased to HK$2,085.7 million in 1HFY2014 (1HFY2013: HK$1,396.0 million),
representing 5.5% (1HFY2013: 55%) of the total revenue. The increase in
staff costs was generally in line with the growth of revenue. Concessionaire
fees increased to HK$1,197.2 million in THFY2014 (1HFY2013: HK$971.4
million), representing 3.2% (1HFY2013: 3.8%) of the total revenue. The
decrease in the percentage of concessionaire fees to total revenue was
mainly attributable to a higher portion of gold product sales during the
period where the concessionaire fee paid on the gold products is lower than
the other product categories and a generally lower concessionaire fee
charged on the new POS in lower tier cities. Rental expenses increased to
HK$656.7 million in THFY2014 (1HFY2013: HK$422.4 million), representing
1.7% (1HFY?2013: 1.7%) of the total revenue. The increase in rental expenses
was mainly due to the opening of new POS in prime areas and the renewal
of rental contracts in Hong Kong and Macau during 2HFY2013 and
THFY2014.

Due to the above factors, the Group’s profit for the period increased 90.4%,
from HK$1,892.6 million in THFY2013 to HK$3,602.7 million in 1HFY2014. The
Group’s net profit margin increased from 7.4% in THFY2013 to 9.5% in
THFY2014.

The profit attributable to shareholders of the Company amounted to
HIK$3,509.1 million (1HFY2013: HK$1,824.7 million), representing an increase
of HK$1,684.4 million or 92.3% over that of the same period last year.

For 1HFY2014, basic earnings per share were HK35.1 cents (1HFY2013:

HK18.2 cents). The Board resolved to declare an interim dividend of HK17.0
cents per share (1HFY2013: HKB.0 cents).
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Business Review

Overview

Riding on the solid start following a sharp decrease of gold price from April
to June 2013, the Group achieved a strong sales growth of 48.5% over the
same period last year. While jewellery business is particularly sensitive to
changes in the economy, the Group responded quickly and effectively to
capitalise on the growth opportunities arising from the favourable market
conditions. The remarkable growth in gold product, coupled with the
growth in both gem-set jewellery and platinum,/karat gold product,
validated the Group’s business strategies and the gradual improvement in
consumer confidence. Building on its competitive advantages developed
over time, the Group strived to extend its leading position in Greater China’s
jewellery markets.

The Group’s over 80 year long brand heritage and reputation for delivering
high quality and authentic jewellery products are key factors of its continued
success and widespread brand recognition. The Group offers a wide range
of products, ranging from mass luxury jewellery products that constitute the
bulk of its sales, high-end luxury jewellery, to youth line products tailored to
younger generations. The mass luxury jewellery segment is absolutely core
to the Group and accounts for most of the Mainland of China’s jewellery
market, while the high-end luxury jewellery segment is created specifically
for affluent and discerning customers. The Group’s quality designs and
craftsmanship strive to cater to Chinese customers’ increasing demand for
sophisticated products. In addition, the Group has also launched products
for the younger generations to capture their growing consumption power
and demand for jewellery products. The wide variety of jewellery provided
through these three product lines enables the Group to reach an extensive
range of customers across different age groups.

In THFY2014, the Group’s Same Store Sales recorded a strong growth of
33.2% (1HFY2013: a decline of 1.7%), while the Same Store Sales of gem-set
jewellery and gold product recorded growth of 5.4% (1HFY2013: a decline of
10.1%) and 56.4% (1HFY?2013: 2.0%) respectively, as driven mainly by the
notable volume growth of mass luxury jewellery during the period.
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As at As at

30 September 2013 31 March 2013
A20134F 20134 Net change

9A30A 3A31H R
Jewellery POS ZREZ &2, 1,842 1,743 99
The Mainland of China A E A 1,734 1,640 94
Tier | cities —#R¥HTH 232 227 5
Tier Il cities —#R¥k T 811 786 25
Tier Ill and other cities =4R R H A 691 627 64
Hong Kong, Macau and other Asian markets
B - ORPIREM TN TIH° 108 103 5
Watch POS §Eik =& 2h* 112 93 19
Total POS ZEB4EET 1,954 1,836 118
Notes: MisE -

(@) No POS retailed both jewellery and watch products as at 30 September and 31
March 2013, respectively.

2 Included 37 and 33 POS that retailed both jewellery and watch products as at 30
September and 31 March 2013, respectively.

(©)) Included a total of 10 and 10 POS in Taiwan, Singapore and Malaysia as at 30
September and 31 March 2013, respectively.

@ Included 110 and 91 POS in the Mainland of China and 2 and 2 in Hong Kong,
Macau and other Asian markets as at 30 September and 31 March 2013,
respectively.

The Mainland of China

The Mainland of China contributed 51.4% (1HFY2013: 55.2%) of the Group’s
total revenue in 1THFY2014, amounting to HK$19,415.9 million (1HFY2013:
HK$14,038.1 million). This represented a revenue increase of 38.3% in
THFY2014 (1HFY2013: 5.0%). The upsurge in sales in the Mainland of China
mainly resulted from the increase in sales of gold products and the recovery
in wholesale business. In THFY2014, as franchisees increased their
replenishment of inventories and opened new POS, the Group’s wholesale
business in the Mainland of China achieved an encouraging increase of 52.4%
(1HFY?2013: a decrease of 23.3%). Throughout 1HFY2014, consumer
confidence among the Group’s retail customers and franchisees was
gradually improving.

In 1THFY2014, revenue from self-operated stores amounted to HK$14,557 .4
million (1HFY2013: HK$10,850.1 million). The increase was mainly driven by
Same Store Sales Growth. In THFY2014, the Group’s Same Store Sales
Growth in the Mainland of China was 21.5% (1HFY2013: 3.4%), which was
primarily driven by the notable volume growth of mass luxury jewellery. In
THFY2014, the Group’s Same Store Sales volume growth in the Mainland of
China was 34.0% (1HFY2013: 0.1%)
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Retail network

ZERB

30 September 2013 Total: 1,844 POS
20139F9A30 B 485t : 1,844 AT E%
31 March 2013 Total: 1,731 POS
20139F3A31 B4 1, 731AZT &%

Operation model

EEEN

30 September 2013 Total: 1,844 POS
2013F9 A 30 45t : 1,844 AT E2,
31 March 2013 Total: 1,731 POS
20133 A31 ARG  1,731AZE2

O

30 September 2013 31 March 2013 30 September 2013 31 March 2013

Sales channel

HERE

30 September 2013 among 1,261
self-operated POS only

2013%F9 A30 B &R A1,26 1 E ST &R
31 March 2013 among 1,209
self-operated POS only

20133 A31 BT A1, 209EHEETER

30 September 2013 31 March 2013

2013469 A30H 201393A31H 201399A30H 201343A31H 201399A30H 201393H31H
| W Tier | — 8 | B Self-operated H& | B Concessionaire
| Tier Il =43 [ | Franchised N8 Counters &
] B Tier lll & others u Others 2fts
ZHR R EHAM

Despite the above, the Group expects the proportion of revenue generated
from the Mainland of China to increase in the long run, attributable to the
country’s continual urbanisation, the growing affluence of Mainland Chinese
people in terms of increasing disposable income per capita and growing
demand for luxury goods. In recent years, the Group has been focusing on
POS expansion in Tier Il and lower tier cities in order to achieve a faster and
broader coverage. These cities which experience higher economic growth
are in general more resilient to global economic fluctuation and have seen
rapid expansion in their jewellery markets. At the same time, the Group
continued to upgrade the positioning and branding of its POS in Tier | and Il
cities to cater to the sophisticated consumers in these cities.

In line with the Group’s strategy to continuously increase its market share,
the Group opened a net of 94 new jewellery POS (1HFY2013: 108) in the
Mainland of China in THFY2014. Among the new jewellery POS in the
Mainland of China, 68.1% (1HFY2013: 49.1%) were located in Tier Il and lower
tier cities, indicating the Group’s determination to further penetrate into
other lower tier inland cities. As at 30 September 2013, the Group’s total
number of jewellery POS in the Mainland of China increased to 1,734

(31 March 2013: 1,640), representing 94.1% of its total jewellery POS

(31 March 2013: 94.1%).

In THFY?2014, the Group opened a net of 19 new watch POS in the Mainland
of China. As at 30 September 2013, the Group’s total number of watch POS
in the Mainland of China increased to 110 (31 March 2013: 91), representing

98.2% of its total watch POS (31 March 2013: 97.8%).
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The Group’s POS network comprises both retail and wholesale channels
through which it distributes its products. As at 30 September 2013, the
Group had 1,261 self-operated POS (31 March 2013: 1,209) in the Mainland of
China representing 68.4% of its total POS (31 March 2013: 69.8%). The
franchised operation model enables the Group to leverage on the local
knowledge and customer base of our franchisees, which is crucial to the
POS expansion plan in Tier lll and lower tier cities.

As at 30 September 2013, the Group’s concessionaire counters within
department stores in the Mainland of China accounted for 87.9% (31 March
2013: 88.2%) of the self-operated POS in the Mainland of China. Most of these
department store locations are in prime shopping districts with high
pedestrian traffic. Concessionaire counters within department stores offer
the added advantage of allowing the Group to leverage on the department
stores’ broader marketing activities to acquire new customers. For POS
openings, the Group will continue to partner strategically with the leading
retail enterprises that operate department stores while also actively
responding to the shopping mall development trend, to cope with the
changing consumer preferences in the Mainland of China.

Hong Kong, Macau and other Asian markets

In THFY2014, revenue contribution from Hong Kong, Macau and other Asian
markets accounted for 48.6% (1HFY2013: 44.8%) of the Group’s total
revenue, amounting to HK$18,352.2 million (1HFY2013: HK$11,397.9 million).
The sharp decrease in gold price significantly boosted the sales of gold
products in Hong Kong and Macau, which led to a solid sales growth of
61.0% in THFY2014 (1HFY2013: 8.5%).

In THFY2014, the Group’s Same Store Sales in Hong Kong, Macau and
Taiwan recorded a growth of 47.0% (1HFY2013: a decline of 6.3%), mainly
driven by the notable volume growth of mass luxury jewellery. In THFY2014,
the Group’s Same Store Sales volume growth in the region was 64.9%
(THFY2013: 1.2%). While the Group has seen signs of recovery in consumer
sentiment of both Hong Kong locals and Mainland Chinese visitors,
consumers were more cautious in spending in view of the economic
environment. Their purchases shifted from high-end luxury jewellery pieces
to mass luxury jewellery products with an average selling price from
HK$2,000 to HK$100,000. In THFY2014, mass luxury gem-set jewellery
products maintained a sustainable growth in sales.

The revenue settlement currencies indicated that Mainland Chinese visitors
continued to be the major source of revenue in Hong Kong and Macau. The
increase in proportion of sales from Mainland Chinese visitors in Hong Kong
and Macau was largely driven by the rising number of Mainland Chinese
visitors, who came to Hong Kong and Macau for more diverse and complete
product offerings and lower prices due to the absence of consumer taxes.
The continual appreciation of the Renminbi against the Hong Kong dollar
also stimulated Mainland Chinese tourist spending in Hong Kong. According
to the Commerce and Economic Development Bureau of Hong Kong and
the Macau Statistics and Census Service, from January to September 2013,
the number of Mainland Chinese visitors to Hong Kong and Macau increased
by 18.9% and 12.0% to 30.1 million and 14.0 million respectively. As an iconic
and trusted brand, the Group is expected to benefit from the rise in number
of visitors under the “Individual Visit Scheme” resulting from the launch of
new tourism law in the Mainland of China in October 2013. By prohibiting
free tours and “forced shopping”, the new law is favourable to quality
retailers in Hong Kong like Chow Tai Fook, as more tourists can select their
favourable brands and shop on their own accord. In light of the above, the
Group maintains its strategy to secure locations for new POS in prime
shopping districts, with convenient access to pedestrian traffic and
shoppers.
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As at 30 September 2013, the Group had a retail network of 108 jewellery
POS (31 March 2013: 103) with a net increase of 5 POS in Hong Kong, Macau
and other Asian markets. 5 POS were opened in prime tourist areas in Hong
Kong and Macau. The Group continued to consolidate its POS network in
Hong Kong, expand the gross floor area of selected POS with great growth
potential, and relocate some POS to areas with higher customer traffic so as
to capture more sales opportunities and enhance POS performance and
efficiency.

As at 30 September 2013, the Group had 2 watch POS (31 March 2013: 2) in
Hong Kong, Macau and other Asian markets, representing 1.8% of its total
watch POS (31 March 2013: 2.2%). To create a one-stop shopping experience
in Hong Kong and Macau, the Group had 37 POS that retailed both jewellery
and watch products as at 30 September 2013 (31 March 2013: 33).

Marketing and Branding

The Group’s success depends significantly on its strong and consistent
brand perception across all regions, and its ability to adapt to customers’
changing demand for jewellery and consumption habits in the Mainland of
China, Hong Kong and Macau. In recent years, the Group continues to see a
growing demand for gem-set jewellery products and in particular, the
demand for more stylish and contemporary designed jewellery pieces with
exceptional craftsmanship is expected to experience further growth. In
response to the gradual change in customer appetite, the Group has
spearheaded the offer of a broader series of jewellery collections including
gem-set, platinum and karat gold jewellery products.

The Group offers a series of jewellery collections for customers of its three
product categories: mass luxury jewellery, high-end luxury jewellery and
youth line.

Mass luxury segment

Wedding Collections

The Group believes that the wedding market is booming. The sales of
wedding-related jewellery and diamond products contributed a significant
share to the Group’s total sales in 1HFY2014 and the Group strives to seize
this valuable business opportunity by strengthening its marketing efforts to
promote “The Perfect One” Wedding Collection. This collection, introduced
in May 2012, was extensively promoted through a series of advertising
channels including print and online media, TV commercial and outdoor
billboard, etc. These promotions were highly effective and received
encouraging customer response.

For instance, the Group aimed to promote wedding proposal culture across
the nation through a viral marketing campaign during the first half of the
year. Video clips of wedding proposals by selected customers were
uploaded on Chow Tai Fook’s official channels of its strategic campaign
partners YouTube and Youku, and attracted over 11 million views. In May
2013, the Group launched the Chow Tai Fook Wedding Planning iPhone and
Android applications, providing customers with convenient access to
various wedding information and useful tips for successful wedding
planning.
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“Disney Princess” Collection

Aiming to promote licensed collections with Disney, roadshows were held in
the Mainland of China for the “Disney Princess” Collection. In addition, a
signature “Cinderella Glass Slipper” jewellery piece was donated to the
"BAZAAR Stars Charity Night 2013” in Beijing for charity auction and raised
RMB1.5 million in October 2013.

Rio Tinto Fashion Jewellery — “Caprice” Collection

To explore diamond fashion jewellery market in the Mainland of China, the
Group worked closely with its strategic partner Rio Tinto and launched the
“Caprice” Collection in June 2013. This collection, containing an amazing
mechanism to inject different styles into one jewellery piece, is perfect for all
kinds of occasion. “Caprice” is an affordable and playful collection for
working ladies.

High-end luxury segment

“Ombre di Milano” High Jewellery 2013 Collection Previews and
Auction Dinner

The Group first unveiled the "Ombre di Milano” Collection at a private
jewellery appreciation party in January 2013. The collection was
subsequently exhibited in a fashion and art event “Fascination/Imagination”
in Paris. In May 2013, the Group held the “Ombre di Milano” High Jewellery
2013 Collection Auction Dinner and Private Preview in Hong Kong where 15
sets of one-of-a-kind jewellery pieces were auctioned. This annual event was
organised to promote Chow Tai Fook’s prestigious image. Over 300 selected
Chow Tai Fook members and prestigious guests from the Mainland of China,
Hong Kong and Macau were invited to this glittering auction experience.

“Imperial” Collection Appreciation Events

During the first half of the year, “Imperial” Collection appreciation events
were held in Beijing, Qingdao, Shanghai and Guangzhou to explore potential
customers and strengthen relationship with existing high-end customers.
Combining the essence of our designs with superior craftsmanship, the
“Imperial” Collection recreated royal treasures in ancient China to evoke
Chow Tai Fook’s long history. Sophisticated designs inspired by Chinese
imperial legends were showcased in this prestigious collection to promote
and uplift brand image.

Youth line

“Angry Birds” Collection and Events

In June 2013, the Group extended its footprint to mobile gaming platforms
and launched the “Angry Birds” Collection. On top of a series of marketing
events in shopping malls, the Group made use of the Angry Birds online
mobile gaming platform to promote the collection, aiming to explore new
opportunities in digital marketing.

“<Man of Steel>” Collection and Events

As a new attempt, the Group partnered with the Hollywood blockbuster
movie <Man of Steel> and launched a collection for the movie in June 2013,
primarily targeting the younger shoppers online. In addition, selected
Chow Tai Fook members from the Mainland of China and Hong Kong were
invited to attend private movie screenings in theatres.
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Chow Tai Fook Membership Programme

Through continuous effort to strengthen its membership programme, the
Group aims to enhance its ability to understand consumers’ spending
behaviour and preferences and gauge market trends. As at 30 September
2013, the Group had over 870,000 members in the Mainland of China after it
revamped the membership programme and upgraded the tier requirements
in April 2013. In Hong Kong and Macau, the Group had over 130,000
members as at 30 September 2013.

The Group’s membership programme is crucial in maintaining its Same
Store Sales by encouraging repeat purchases and attracting new customers.
In THFY?2014, sales contribution from Mainland Chinese members’ repeat
purchases accounted for approximately 24.8% of the retail revenue in the
Mainland of China, while repeat purchases from members in Hong Kong and
Macau comprised approximately 16.8% of the retail revenue in Hong Kong
and Macau. The steady repeat purchases ratio was primarily attributable to
the Group’s effective strategies and efforts in interacting with existing
members as well as in inviting new members.

E-commerce

The Group’s e-commerce business continued its robust pace and grew
approximately 64% during the first half of FY2014 as compared to the same
period last year. For 1THFY2014, the average daily traffic of the Group’s major
e-commerce platforms including Chow Tai Fook eShop, Tmall and JD.com
recorded over 110,000 unique visitors, while its official Sina Weibo, Tencent
Weibo and WeChat accounts had more than 1.1 million followers in total.
Chow Tai Fook was continuously ranked the “Best Selling Jewellery Brand”
on Tmall.

Over the past years, the Group has given a lot of weight to e-commerce,
and will continue to unleash its power to make it more than just a
transactional platform. The Group will deploy e-commerce as a powerful
tool to extract online-to-offline (“O20”) synergy that would serve as a
marketing, branding and customer relationship management channel to our
customers, especially the younger generations. For instance, starting from
September 2013, the Group’s members in the Mainland of China can bundle
their accounts to WeChat to access their account information, receive
promotional details and purchase Chow Tai Fook products online via
Wechat. In light of this emerging trend, the Group has enhanced the
customer relationship management system for collecting and analysing
online customers’ preference and behaviour through their browsing patterns
and online purchases’ records, so as to better understand and track their
changing tastes and preferences. The Group would leverage O20 with a
view to achieve a win-win business between physical stores and online
platforms.
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Vertically integrated business model

Over 80 years, the Group has gradually built a sophisticated vertically
integrated business model which allows the Group to have an effective and
tight control over the entire value chain, from raw material procurement,
design, production and marketing to sales through its extensive retail
network. The Group’s well-established relationships with DTC, Rio Tinto and
Alrosa ensure a supply of quality products, and allow the Group to make its
selection ahead of other peers from the available stock from a number of
suppliers.

In August 2013, the Group entered into a long-term exclusive supply and
licensing agreement with Crossworks, a diamond supplier, for its patented
hearts and arrows ideal-cut square diamond. The “Magic Square” collection
has been launched in November 2013 to introduce the premium hearts and
arrows ideal square cut diamond to Greater China market. These
advantages are significant competitive differentiators.

Development projects

To meet the needs of the changing and growing jewellery retail market and
to support its future business growth, the Group has embarked on the
development of Chow Tai Fook Jewellery Park (“Jewellery Park™) in Wuhan,
Hubei, and a new headquarters building for the Mainland of China business
in Yantian, Shenzhen.

The Jewellery Park, designed to be an integrated production and logistics
centre, will become a large-scale production base covering a production
plant, a national distribution centre, a sales exhibition and visitor centre, a
craft training centre and other supporting facilities. Upon completion of the
first phase in 2016, the Jewellery Park will help enhance production efficiency
and capacity and will further increase the proportion of self-produced
jewellery. The groundbreaking ceremony of the Jewellery Park has been
held. In order to provide on-the-job technical training to technicians and
craftsmen in the Jewellery Park, a temporary production plant which is
primarily used for training purposes has been established. On the other
hand, the new headquarters building in Shenzhen in the Mainland of China is
expected to be completed by the end of FY2014.
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Human Resources Management

As at 30 September 2013, the Group had a total of approximately 34,100
employees (excluding staff of franchisees) (31 March 2013: approximately
31,700) in the Mainland of China, Hong Kong, Macau, Taiwan, South Africa,
and Botswana.

Human resources are the Group’s greatest assets and the Group regards the
personal development and well-being of its employees as highly important.
As such, the Group strives to motivate its employees with a clear career
path and opportunities for advancement and improvements of their skills.
For instance, senior executives are sponsored to study EMBA programmes
in prestigious educational institutes; management personnel are invited to
attend seminars to polish their management skills and emotional quotient;
sales staff are required to attend training programmes on customer service
and product knowledge; technicians and craftsmen are provided with
on-going technical training to ensure excellence in product quality; and
selected fresh graduates are trained and nurtured in the dedicated
Management Trainee programme. To encourage and promote lifelong
learning among its employees, the Group has recently participated in the
Qualifications Framework in Hong Kong, which is a seven-level hierarchy of
qualifications covering academic, vocational and continuing education
sectors. As at 30 September 2013, the Group had eight specialised jewellery
training centres across the Mainland of China, Hong Kong and Macau.

Corporate Social Responsibility

Chow Tai Fook has been devoted to corporate social responsibility over the
years. The Group strives to maintain the highest standard of industry and
business practices in its business operations while rendering support to
charities and contribution to the commmunity by promoting and participating
in various corporate social responsibility activities. During the first half of the
year, the Group established the Corporate Volunteer Steering Committee,
with a long-term objective to encourage employees’ participation in
volunteer services and to contribute to the society.

Achievement and Recognition

Chow Tai Fook made significant achievements and received various awards
in THFY2014.

Being the market leader in the jewellery retail sector over the years, the
Group has clinched the “Retailer of the Year” Award at the second edition of
the JNA (Jewellery News Asia) Awards held in Hong Kong in September
2013. It is a coveted accolade recognising the Group’s continual commitment
to providing customers with the best products, services and shopping
experience at the highest standard supported by a team of caring and
professional staff.
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With a brand value at approximately RMB33 billion, Chow Tai Fook was
ranked the 44th on the “China Top 500 Most Valuable Brands” in 2013 by
World Brand Lab, one of the world’s top three brand valuers. Chow Tai Fook
is the top jeweller among all other Chinese peers for the tenth consecutive
years. The Group was also ranked 278th on the “Asia’s 500 Most Influential
Brands” by World Brand Lab, in recognition of the Group’s performance,
development potential, product quality and service standard.

In June 2013, the Group’s Gemstone Testing Centre in Shenzhen was
certified by China National Accreditation Service for Conformity Assessment
(CNAS) that its quality control system has been accredited with ISO/IEC
17025: 2005 certification. It is a recognition to the testing centre for achieving
the country’s competence of testing, calibration and management. The
Centre was the first accredited laboratory in the Mainland of China that is
run by a non-government enterprise.

Prospects

The Mainland Chinese economy is showing signs of resilience. The yearly
target of at least 7.5% GDP growth for 2013 set by the Mainland Chinese
government is expected to be achievable. According to the National Bureau
of Statistics of China, the demand for jewellery continues to be strong in the
country as indicated by an approximately 29.6% year-on-year growth of the
retail sales from gold, silver and jewellery sector in the first nine months of
2013. Amid this positive market sentiment, the wholesale business also sees
a steady growth. Coupling with continuous urbanisation and strong
domestic demand powered by the Mainland Chinese government’s
measures to shift the economy to an internal consumption-driven model,
the market potential of the Mainland of China, in particular in Tier Ill and
lower tier cities, continues to look optimistic.

The Hong Kong and Macau retail market has also been picking up. The
tourist flows continue to increase, even though a new Mainland tourism law
was introduced in October 2013 to prohibit free tours and “forced
shopping”. The Group believes the new law is favourable to quality retailers
in Hong Kong like Chow Tai Fook as more tourists will travel under the
“Individual Visit Scheme” and they can select their favourable brands and
shops of their own accord. Local consumers’ sentiment has also resumed as
reflected in their increasing demand for wedding and fashion jewellery
products.

In order to pursue the long-term and sustainable development plan in both
markets where the Group’s business focus are, the Group is keen on
expanding the retail network and will review the POS expansion plan in due
course. Leveraging franchisees’ deep local knowledge and customer base,
the Group is able to penetrate into Tier lll and lower tier cities in the
Mainland of China with greater flexibility, while self-operated store will
continue to be the key operation model. The Group will also continue to
partner strategically with leading retail enterprises that operate department
stores while also actively respond to the shopping mall development trend
to cope with the changing consumer preferences in the Mainland of China.
In the Hong Kong and Macau market, the Group will continue to explore
POS opening opportunities in prime shopping destinations and consolidate
some POS or relocate selected ones to areas with higher pedestrian traffic
to enhance store productivity and efficiency.
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The mass luxury jewellery segment has become the key growth driver for
the Group’s SSSG. In response to the strong demand from the mass luxury
segment, the Group will continue to focus on the replenishment of fast-
moving products by both self-operated POS and franchisees. The Group will
further step up its customer-driven approach in sales and marketing to drive
business growth.

The Group will also continue to strengthen the vertically integrated business
model through deepening the partnership and collaborations with world-
class diamond miners and suppliers to explore more procurement
opportunities and underpin the operational strength in the upstream. The
Group has also collaborated with renowned international brands such as
FOREVERMARK, Rio Tinto, Disney, Sanrio, Swarovski and others, to
strengthen the exclusive collections and licensed products, so as to widen
the Group’s product offerings to cater to customers’ diverse needs.

As the Group's effort in e-commerce has been stepped up, and it is more
deployed as a powerful channel for digital marketing, branding and CRM,
the Group expects to benefit more and more from the online-to-offline
("O20") synergies generated in support of the Group’s business strategy to
extend customer base in particular the younger customers. The Group's
lately enhanced CRM system is effective to analyse and track customers’
changing tastes and preferences through their browsing patterns and online
purchase records. The Group will continue to leverage the O20 synergies to
enhance the overall productivity and efficiency of the physical stores.

Looking forward, the Group anticipates a steady business growth for the
rest of FY2014 and maintains a positive view in the medium to long run.

Liquidity, Financial Resources and Capital
Structure

As at 30 September 2013, the Group had cash and cash equivalents of
HIK$9,862.3 million (31 March 2013: HK$8,330.5 million), mainly denominated
in Hong Kong dollars, Renminbi and United States dollars. The Group has
total borrowings, including bank borrowings, gold loans and amounts due to
non-controlling shareholders of subsidiaries, of HK$12,237.1 million

(31 March 2013: HK$6,186.8 million), which were due within one year.

The Group principally meets its working capital and other liquidity
requirements through a combination of capital contributions, cash flow from
operations, bank borrowings and gold loans. Gold loans are also used to
hedge against the financial impact of the price fluctuations in the Group’s
gold inventories. The Group’s operating cash flows before movements in
working capital was HK$4,389.8 million for THFY2014 (1HFY2013: HK$3,592.2
million). As at 30 September 2013, the Group’s bank borrowings and gold
loans amounted to HK$3,270.0 million (31 March 2013: HK$1,000.0 million)
and HK$8,689.6 million (31 March 2013: HK$4,835.7 million) respectively. Bank
borrowings and gold loans are denominated in Hong Kong dollars, Renminbi
and United States dollars, and have maturity within 12 months as at

30 September 2013. The bank borrowings are carried at variable interest
rate, while gold loans are carried at fixed interest rate.

The Group’s debts were primarily denominated in Hong Kong dollars,
Renminbi, and United States dollars. The Group’s income and expenditure
were mostly denominated in Hong Kong dollars and Renminbi, while assets
and liabilities were mostly denominated in Hong Kong dollars, Renminbi and
United States dollars.
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The Group’s daily operation was mainly financed by operating cash flow,
and relies on short-term borrowings to satisfy inventory financing needs
during peak season, working capital for future expansion plans and
unexpected needs. The Group has not experienced any difficulties in
repaying its borrowings.

The net gearing ratio, defined as the aggregate of bank borrowings, gold
loans, net of pledged bank deposits and bank balances and cash, then
divided by total equity, was 5.8% as at 30 September 2013. As at 31 March
2013, as the aforesaid assets exceeded liabilities, the Group had a net cash
position. The increased use of leverage was mainly due to the increase in
gold loans for the financing of additional gold inventories to cope with the
demand during the peak season in 2HFY2014.

As at 30 September 2013, total equity of the Group increased to HK$36,223.3
million, against HK$33,860.7 million as at 31 March 2013. The Group’s working
capital, being net current assets, was HK$33,219.3 million as at 30 September
2013 (31 March 2013: HK$31,364.2 million).

Charge on group assets

As at 30 September 2013, bank deposits in the amount of HK$20.3 million
(31 March 2013: HK$25.7 million) was pledged mainly to secure the payment
of construction-in-progress that is expected to complete by the end of
FY2014.

Contingent liabilities

The Group did not have any material contingent liabilities as at 30
September 2013 and 31 March 2013.

Capital commitments

Details of the Group’s capital commitments as at 30 September 2013 and
31 March 2013 are set out in note 19 to the condensed consolidated financial
statements.
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Report on Review of Condensed Consolidated Financial Statements

ERGES M B mREH RS

Deloitte.
=E)

TO THE BOARD OF DIRECTORS OF
CHOW TAI FOOK JEWELLERY GROUP LIMITED
(incorporated in Cayman Islands with limited liability)

Introduction

We have reviewed the condensed consolidated financial statements of
Chow Tai Fook Jewellery Group Limited (the “Company”) and its
subsidiaries (collectively referred to as the “"Group”) set out on pages 23 to
47, which comprise the condensed consolidated statement of financial
position as of 30 September 2013 and the related condensed consolidated
statement of profit or loss and comprehensive income, statement of
changes in equity and statement of cash flows for the six-month period then
ended, and certain explanatory notes. The Main Board Listing Rules
Governing the Listing of Securities on The Stock Exchange of Hong Kong
Limited require the preparation of a report on interim financial information
to be in compliance with the relevant provisions thereof and International
Accounting Standard 34 “Interim Financial Reporting” ("IAS 34”). The
directors of the Company are responsible for the preparation and
presentation of these condensed consolidated financial statements in
accordance with IAS 34. Our responsibility is to express a conclusion on
these condensed consolidated financial statements based on our review,
and to report our conclusion solely to you, as a body, in accordance with
our agreed terms of engagement, and for no other purpose. We do not
assume responsibility towards or accept liability to any other person for the
contents of this report.

Scope of Review

We conducted our review in accordance with International Standard on
Review Engagements 2410 “Review of Interim Financial Information
Performed by the Independent Auditor of the Entity”. A review of these
condensed consolidated financial statements consists of making inquiries,
primarily of persons responsible for financial and accounting matters, and
applying analytical and other review procedures. A review is substantially
less in scope than an audit conducted in accordance with International
Standards on Auditing and consequently does not enable us to obtain
assurance that we would become aware of all significant matters that might
be identified in an audit. Accordingly, we do not express an audit opinion.
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Conclusion

Based on our review, nothing has come to our attention that causes us to
believe that the condensed consolidated financial statements are not
prepared, in all material respects, in accordance with IAS 34.

Deloitte Touche Tohmatsu
Certified Public Accountants
Hong Kong

26 November 2013
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Condensed Consolidated Statement of Profit or Loss and Other Comprehensive Income
BRRABERE b2 ERE

For the six months ended 30 September 2013 #Z201349H308 1-7<EA

Six months ended
30 September

9H30HLEAEAR
2013 2012
2013%F 20124F
Notes HK$ million HK$ million
P 7 BHEBT BEET
(unaudited) (unaudited)
(REER) (REE]Z)
Revenue RS 3 37,768.1 25436.0
Cost of goods sold SHEMKAK (27,789.7) (18,730.3)
Gross profit EX 9,978.4 6,705.7
Other income E A 4 150.1 160.0
Other gains and losses H b ek K 518 78.5 11.4)
Selling and distribution costs SHE R SHAR AR (4,593.4) (3,332.1)
Administrative expenses THAX (1,002.1) (812.4)
Other expenses HEmAx 2.1) (0.2)
Finance costs BhE B A 77.7) (213.3)
Share of results of a joint venture DE—REBREZFEE (1.3) -
Profit before taxation R AT F 5 4,530.4 2,496.3
Taxation ] 6 (927.7) (603.7)
Profit for the period HREF 3,602.7 1,892.6
Other comprehensive income HEpzmiias (FAX)
(expense):
ltem that may be subsequently BEA TR EF DSBS
reclassified to profit or loss: RIER -
Exchange differences arising BEEERNERZ5
on translation 284.3 (108.6)
Total comprehensive income HRE2mEREEEE
for the period 3,887.0 1,784.0
Profit for the period attributable to: DT &5 EMERER
Shareholders of the Company ZIN/NGT)) 3 3,509.1 1,824.7
Non-controlling interests BT 93.6 67.9
3,602.7 1,892.6
Total comprehensive income for AT &FEGMBRAZERE
the period attributable to: 4z .
Shareholders of the Company AARRRE 3,776.5 1,7215
Non-controlling interests FEIE R R A 110.5 62.5
3,887.0 1,784.0
Earnings per share — Basic SRERN —EX 7 HK35.1 centsi& HK18.2 centsi il
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Condensed Consolidated Statement of Financial Position

ERAR S IR R

At 30 September 2013 #2013F9H30H

At At
30 September 31 March
2013 2013
M2013% 20134
9H30H 3H31H
Notes HK$ million HK$ million
P 7E =Y BEBT
(unaudited) (audited)
(REBER) (5] %)
Non-current assets kRBEE
Property, plant and equipment Y - BB & 9 2,702.7 2,155.1
Prepaid lease payments TEREERIE 181.0 1721
Deposits paid for acquisition of I BEYIZE ~ B B
property, plant and equipment BfftEE 463.3 464.0
Interest in a joint venture R—REELEZ#ER 12.7 14.0
Loan receivables FEWE R 35.6 23.0
Deferred tax assets EERIBE = 10 616.7 613.4
4,012.0 3,441.6
Current assets RENEE
Inventories FE 11 35,614.8 27,3148
Trade and other receivables B 5 R E MU IR 12 3,664.9 3,9725
Loan receivables FEWE TR 146.0 134.9
Convertible bonds R RES 21.7 243
Pledged bank deposits BIRHRITER 13 20.3 25.7
Bank balances and cash RITHEHB RIS 13 9,842.0 8,304.8
49,309.7 39,777.0
Current liabilities REas
Trade and other payables B REMERFIE 14 2,963.3 1,753.8
Amounts due to non-controlling AR EINGIE 2 20
shareholders of subsidiaries &R FIB 277.5 351.1
Taxation payable JES TR IR 890.0 4722
Bank borrowings RITER 15 3,270.0 1,000.0
Gold loans =eEE 16 8,689.6 48357
16,090.4 8,412.8
Net current assets REBEETFE 33,219.3 31,364.2
Total assets less current liabilities BEERRBAE 37,231.3 34,805.8
Non-current liabilities FRBEE
Retirement benefit obligations RURREFEE 247.3 251.3
Deferred tax liabilities REFIEEE 10 760.7 693.8
1,008.0 9451
Net assets EEFE 36,223.3 33,860.7
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At At

30 September 31 March

2013 2013

H20135F F20134F

9H30H 3HA31H

Note HK$ million HK$ million

B 7E BEBT BEET

(unaudited) (audited)

(REER) ($&]%)

Share capital B 17 10,000.0 10,000.0

Reserves & 25,102.0 22,9255
Equity attributable to shareholders AR REGER

of the Company 35,102.0 32,9255

Non-controlling interests FERER 1,121.3 935.2

36,223.3 33,860.7

The condensed consolidated financial statements on pages 23 to 47 were
approved and authorised for issue by the Board of Directors on 26
November 2013 and signed on its behalf by:

Dr. Cheng Kar-Shun, Henry
ERMAEL
Director

BF

BEEN20139F 11 A 26 B EL R E T EH R 23
BATEZBREAUBHRE - WAL TRERSEE

Mr. Wong Siu-Kee, Kent
ERERE
Director

EF
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Condensed Consolidated Statement of Changes in Equity

BRGEER R R

For the six months ended 30 September 2013 & Z=201349 A30H [E/~E A

Attributable
to
Statutory shareholders Non-
Share Special surplus  Translation Retained of the controlling
Share capital premium reserve reserve reserve profits Company interests Total
EERE ARF
& BRVEE HEIRE e RERE REER RREE FERER fit
HK$ million HK$ million HK$ million  HKS$ million HK$ million HK$ million  HKS million HK$ million HK$ million
ABATL BEATL - ABATL BEAT - ABAT BEAT BEATL
(note 17) (note a) (note b)
(WzE17) (Miia) (Mb)
At 1 April 2013 (audited) 201354718 (8%H) 10,000.0 5,498.7 2,499.5 5124 1,188.3 13,226.6 32,925.5 935.2 33,860.7
Exchange differences arising AEEANELZE
from translation - - - - 2674 - 2674 16.9 2843
Profit for the period B = = = = = 3,509.1 3,509.1 93.6 3,602.7
Total comprehensive income HiA2EMzEHE
for the period - - - - 2674 3,509.1 3,776.5 110.5 3,887.0
Acquisition of additional RIS
interest in a subsidiary WE-FNBA AR
from non-controlling
shareholders - - - - - - - (1.1 1.1
Capital contributions from  REMBARIEHEK
non-controlling BRIE
shareholders of
subsidiaries - - - - - - - 103.6 103.6
Deregistration of subsidiaries B AHUHH - - - - - - - (2.5) 2.5)
Transfers EE - - - 204 - (20.4) - - -
Dividends ke = = = = = (1,600.0) (1,600.0) (24.4) (1,624.4)
At 30 September 2013 201359A308
(unaudited) (RiEER) 10,000.0 5,498.7 2,499.5 532.8 1,455.7 15,115.3 35,102.0 1,121.3 36,2233
At 1 April 2012 (audited) 201254718 (8%%) 10,000.0 54987 24995 4414 11376 94011 289783 504.7 295730
Exchange differences arising AEEANELZE
from translation - - - - (103.2) - (1032) (54) (108.6)
Profit for the period B - - - - - 18247 18247 67.9 18926
Total comprehensive income HiA2EMzEHE
for the period - - - - (103.2) 18247 17215 62.5 1,7840
Acquisition of additional AR RSN
interest in a subsidiary WE-FNB A AR
from non-controlling
shareholders - - - - - - - 04) 04)
Capital contributions from  REMBAAIEHEK
non-controlling BRIE
shareholders of
subsidiaries - - - - - - - 228 228
Transfers L - - - 190 - (19.0) - - -
Dividends e - - - - - (1,000.0) (1,000.0) (936) (1,0936)
At 30 September 2012 201269A308
(unaudited) (REER) 10,000.0 54987 24995 4604 10344 10,206.8 29699.8 586.0 30,2858
Notes: BitsE
(a) Special reserve as at 1 April 2012, 30 September 2012, 31 March 2013 and 30 (@) R20129F 4818 201269 HA30H 201343 A 31

September 2013 represents (i) the accumulated contribution from the Macau
jewellery business and (ii) the difference between the nominal value of the
shares of various subsidiaries under common control, and cash consideration
payable arising from acquisition of these subsidiaries under common control
pursuant to the group reorganisation as more fully explained in the section
headed “History and Corporate Structure” of the prospectus of the Company
dated 5 December 2011 in connection with the initial listing of the shares of the
Company on the Main Board of the Stock Exchange of Hong Kong Limited.
(b As stipulated by the relevant laws and regulations for foreign investment
enterprises in the Mainland of China, the Company’s subsidiaries in the Mainland
of China are required to maintain a statutory surplus reserve fund. Appropriation
to such reserve is made out of net profit after taxation as reflected in the
statutory financial statements of the subsidiaries in the Mainland of China in
accordance with the relevant laws and regulations applicable to enterprises in
the Mainland of China. The statutory surplus reserve fund can be used to make
up prior year losses, if any, and can be applied in conversion into capital by
means of capitalisation issue.
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Condensed Consolidated Statement of Cash Flows

BFESRERER

For the six months ended 30 September 2013 #Z201349H308 1-7<EA

Six months ended
30 September

9H30HEAEAR
2013 2012
2013%F 20124F
HK$ million HK$ million
BHEBT BEBT
(unaudited) (unaudited)
(REBER) (REE]Z)
Net cash (used in) from operating activities KRETEH(MAZ)EEZEEFHE (2,614.3) 1,164.9
Investing activities REEE
Interest received B UFE 51.0 429
Decrease (increase) in pledged BEAIRITEFOR (3B hn)
bank deposits 5.8 2.4)
Purchase of property, plant and equipment BEYME  BEMEE (600.6) (424.4)
Deposit paid for acquisition of BEME BMELLEENES
property, plant and equipment (222.1) (100.6)
Payment for acquisition of land use rights s B + b {5 FA RS 3R (12.3) -
Proceeds from disposal of property, HEYE - BERRETERE
plant and equipment 8.8 9.3
Loan advanced by the Group AEBEDSANEFK (26.0) (15.3)
Repayment of loan to the Group BEEFTAEEZER 2.7 417
Net cash used in investing activities REFEBAZREFHE (792.7) (448.8)
Financing activities MEE
Interest paid BEATFIE (77.7) (213.3)
Bank borrowings raised E58RITER 3,870.0 42737
Repayment of bank borrowings %ﬁiiﬁﬁ%%’\ (1,600.0) (10,474.3)
Capital contribution from non-controlling NAFEFERAT R T E
shareholders of subsidiaries 103.6 22.8
Acquisition of additional interest of Uk BE BT BB A R BESME 2
subsidiaries 1.1) 04
Dividend paid BARE (1,618.3) (1,038.8)
Gold loans raised BESE2HEE 10,089.0 4,329.8
Repayment of gold loans EBEESEE (5,812.2) (2,237.2)
Advance from non-controlling D=L E=PNGIE =il e
shareholders of subsidiaries EoE BN 30.0 62.5
Repayment to non-controlling BETWEBRRIEERIE
shareholders of subsidiaries (118.2) 32.1)
Net cash from (used in) financing METBHRE (A ZES
activities FE 4,865.1 (5,307.3)
Net increase (decrease) in cash and RERBREEEWEMORL)
cash equivalents FE 1,458.1 (4,591.2)
Cash and cash equivalents at the HUNRERESEEY
beginning of the period 8,304.8 9,987.8
Effect of foreign exchange rate changes ERSEHHTE 79.1 (25.3)
Cash and cash equivalents at the BANRERRESZEY
end of the period, represented by RITEBRRERES
bank balances and cash 9,842.0 53713
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Notes to the Condensed Consolidated Financial Statements

BEiE g s el

For the six months ended 30 September 2013 &;£2013%F9 8308 (/5@ A

1. General

Chow Tai Fook Jewellery Group Limited (the “Company”) was
incorporated as an exempted company in the Cayman Islands with
limited liability under the Companies Law of the Cayman Islands on 20
July 2011. Its shares were listed on the Main Board of The Stock
Exchange of Hong Kong Limited (the “Stock Exchange”) since 15
December 2011. Its immediate holding company is Chow Tai Fook
(Holding) Limited (“CTF Holding”), and its ultimate holding company
is Chow Tai Fook Capital Limited, both are incorporated in the British
Virgin Islands.

The Company acts as an investment holding company. The address
of registered office is Cricket Square, Hutchins Drive, P.O. Box 2681,
Grand Cayman KY1-1111, Cayman Islands. The address of principal
place of business is 38/F, New World Tower, 16-18 Queen’s Road
Central, Hong Kong.

The condensed consolidated financial statements are presented in
Hong Kong dollars (“HK$”), which is the same as the functional
currency of the Company and has been prepared in accordance with
the applicable disclosure requirements of Appendix 16 of the Rules
Governing the Listing of Securities on the Stock Exchange (the
“Listing Rules”) and with International Accounting Standards (“IAS”)
34 “Interim financial reporting”.

2. Significant Accounting Policies

The condensed consolidated financial statements have been prepared
on the historical cost basis, except for certain financial instruments,
which are measured at fair values, and in accordance with
International Financial Reporting Standards (“IFRSs”). Except as
described below, the principal accounting policies adopted in the
condensed consolidated financial statements are consistent with
those followed in the preparation of the Company’s annual financial
statements for the year ended 31 March 2013.

In the current interim period, the Group has applied, for the first time,
certain new and revised IFRSs that are mandatorily effective for the
current interim period.

IFRS 10 replaces the parts of IAS 27 “Consolidated and separate
financial statements” that deal with consolidated financial statements.
SIC 12 “Consolidation — Special purpose entities” is withdrawn upon
the effective date of IFRS 10. In addition, IFRS 10 includes a new
definition of control that contains three elements: (a) power over an
investee, (b) exposure, or rights, to variable returns from its
involvement with the investee, and (c) the ability to use its power over
the investee to affect the amount of the investor’s returns. Extensive
guidance has been added in IFRS 10 to deal with complex scenarios.
The management reviewed and assessed the control in the
investments in investees of the Group in accordance with the
requirements of IFRS 10 and concluded that the application of IFRS 10
has had no material effect on the condensed consolidated financial
statements.

Upon application of IFRS 11, the management reviewed and assessed
the legal form and terms of the contractual arrangements in relation
to the Group’s investment in a joint arrangement. Under IFRS 11, the
Group previously classified as a jointly controlled entity is treated as
the Group’s joint venture and continues to be accounted for using the
equity method.
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Significant Accounting Policies (continued)

The amendments to IAS 1 introduce new terminology for statement
of comprehensive income and income statement. Under the
amendments to IAS 1, the Group’s statement of comprehensive
income is renamed as a statement of profit or loss and other
comprehensive income. In addition, the amendments to IAS 1 require
additional disclosures to be made in the other comprehensive section
such that items of other comprehensive income are grouped into two
categories: (a) items that will not be reclassified subsequently to profit
or loss; and (b) items that may be reclassified subsequently to profit
or loss when specific conditions are met. The amendments have been
applied retrospectively, and hence the presentation of items of other
comprehensive income has been modified to reflect the changes.

The Group has applied IAS 19 “Employee Benefits” (as revised in 2011)
and the related consequential amendments for the first time. IAS 19
(as revised in 2011) mainly changes the accounting for defined benefit
plans and termination benefits. The most significant change relates to
the accounting for changes in defined benefit obligations and plan
assets. The amendments require the recognition of changes in defined
benefit obligations and in the fair value of plan assets when they
occur, and hence eliminate the ‘corridor approach’ permitted under
the previous version of IAS 19 and accelerate the recognition of past
service costs. All actuarial gains and losses are recognised immediately
through other comprehensive income in order for the net pension
asset or liability recognised in the condensed consolidated statement
of financial position to reflect the full value of the plan deficit or
surplus. Furthermore, the interest cost and expected return on plan
assets used in the previous version of IAS 19 are replaced with a net
interest’ amount under IAS 19 (as revised in 2011), which is calculated
by applying the discount rate to the net defined benefit liability or
asset. The Group applied IAS 19 “Employee Benefits” (as revised in
2011) retrospectively. Under new accounting policy, all actuarial gains
and losses are recognised in other comprehensive income and
transferred directly to retained profits. Previously, the Group
recognised all actuarial gains or losses of retirement benefit scheme
immediately in profit or loss in the period in which they occurred. As
the cumulative changes in other comprehensive income were
included in retained profits, the application of IAS 19 has no material
impact on the amounts reported in these condensed consolidated
statements of financial position. The management did not perform
remeasurement of defined benefit liabilities for the interim periods
ended 30 September 2013 and 30 September 2012 as the movements
in the defined benefit liabilities in these interim periods were
considered insignificant. Accordingly, the application of IAS 19 (as
revised in 2011) has had no impact on the amounts reported in these
condensed consolidated statements of profit or loss and other
comprehensive income for the interim periods ended 30 September
2013 and 30 September 2012. The directors of the Company anticipate
that the application of IAS 19 (as revised in 2011) may have impact on
amounts reported in respect of the Group’s defined benefit plans for
the year ended 31 March 2013 and the year ending 31 March 2014.

The Group has applied IFRS 13 for the first time in the current interim
period. IFRS 13 establishes a single source of guidance for, and
disclosures about, fair value measurements, and replaces those
reqguirements previously included in various IFRSs. Consequential
amendments have been made to IAS 34 to require certain disclosures
to be made in the condensed consolidated financial statements. The
application of IFRS 13 has no material impact on the amounts
reported in these condensed consolidated financial statements.

Other than as disclosed above, the application of the other new or
revised IFRSs in the current interim period has had no material effect
on the amounts reported in the condensed consolidated financial
statements and/or disclosures set out in these condensed
consolidated financial statements.
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Notes to the Condensed Consolidated Financial Statements

RS MR HRaR M

For the six months ended 30 September 2013 & £2013F9 A30H 1F/~EA

3. Revenue and Segment Information 3.

Revenue represents the net amounts received and receivable for
goods sold less returns and net of trade discounts.

Information reported to the chief operating decision maker (the
“CODM”) which comprises executive directors of the Company, for
the purposes of resource allocation and assessment of segment
performance focuses on the locations of the operations. In addition,
revenue from retail and wholesale markets are reviewed by CODM.
This is also the basis upon which the Group is arranged and organised.
The Group’s operating and reportable segments under IFRS 8 are
operations located in the Group’s places of domicile in the Mainland of
China, and Hong Kong, Macau and other Asian markets. The revenue
generated by each of the operating segments is mainly derived from
sales of jewellery products and watches. No operating segments
identified by the CODM have been aggregated in arriving at the
reportable segments of the Group.

(a) An analysis of the Group’s revenue and results by
reportable segment

LRENMDEER

BERIEC R R ERE L E R RERE
SITHEFE -

"R

TELRERRE((T2EEREE ] AR
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MEMHZ EFERTELBRREELEN -
JltD‘J'\?%ZK;‘?iﬁﬁ?ﬂ#&%%ﬂ%%ﬁ"ﬁﬁ

PR TS 3RS ERIFE 855 ﬁ’EEE’\J%ZE&E{%
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For the six months ended 30 September 2013 BZE2013F9A30HILAEA
(unaudited) (REERZ)
Hong Kong,
The Macau and
Mainland other Asian
of China markets Subtotal Elimination Total
|
REAM
FE A NS 2\ ] #ct
HK$ million HK$ million HK$ million HK$ million HK$ million
BEERT BEET BE#BT BEBT BEERT
Revenue BERE
External sales SNRIHE
— Retail —ZE 14,557.4 18,267.0 32,824.4 - 32,824.4
— Wholesale* — HEg 4,858.5 85.2 4,943.7 - 4,943.7
19,415.9 18,352.2 37,768.1 - 37,768.1
Inter-segment sales* D EPEHE" 263.7 1,372.5 1,636.2 (1,636.2) -
19,679.6 19,724.7 39,404.3 (1,636.2) 37,768.1
Segment profit ban= 1yl 1,990.4 2,555.1 4,545.5 4.5 4,550.0
Interest income FBUA 58.1
Finance costs RhE KA (77.7)
Profit before taxation B A5 A A 4,530.4

both parties.

Inter-segment sales are charged at a price mutually agreed by

# Wholesale mainly represents sales to franchisees.

D BRI E IR T i Z B EH -

¢ BB BREXEMNBHAIHE -
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3. Revenue and Segment Information continuea) 3.

() AEBEEXEREENTERS
EBD M (4

HZE201299 830 H 1E/~ 8 A

(a) An analysis of the Group’s revenue and results by
reportable segment (Continuec)

For the six months ended 30 September 2012

(unaudited) (REEEZ)
Hong Kong,
The  Macau and
Mainland  other Asian
of China markets Subtotal  Elimination Total
EVR I
KEf
FEIN VN T s s
HK$ million  HK$ million  HKS$ million  HK$ million  HK$ million
BEAT BEABT BEAT BEAT BEAT
Revenue ERE
External sales SNRIFE
— Retail —ZE 10,850.1 11,157.3 22,0074 - 22,007.4
— Wholesale® — fE 3,188.0 240.6 34286 - 3,428.6
14,038.1 11,397.9 25,436.0 - 25,436.0
Inter-segment sales* D EPEHE" 285.5 1,149.4 1,434.9 (1,434.9) =
14,323.6 12,5473 26,8709 (1.434.9) 25,436.0
Segment profit 7 8P A 12352 1,429.7 2,664.9 (28.2) 2,636.7
Interest income FEBA 72.9
Finance costs BERA (213.3)
Profit before taxation BRI R A 2,496.3
Segment profit represents the profit generated from each o BB M FEIE R o BL F) B U A K B E B
segment without allocation of interest income and finance AR DEAEANERN - ARETE
costs. This is the measure reported to the CODM for the A Shl = (TE R /BB JE D BR & ST
purposes of resource allocation and performance assessment. ERBEASERE

*

both parties.

Inter-segment sales are charged at a price mutually agreed by

" Wholesale mainly represents sales to franchisees.

D ERFISH E IR E T i Z BRI o

# HBEFEREZEMNBHAHE -
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Notes to the Condensed Consolidated Financial Statements

GRS e
For the six months ended 30 September 2013 & £2013F9 A30H 1F/~EA

3. Revenue and Segment Information continuea)

(b) Other segment information

Amounts included in the measure of segment profit or

3. EEEEDILER @)

(b) HthnEE R
STESIEANNE BN S

loss:
For the six months ended 30 September 2013 BHZE2013F9H30HLE~EA
(unaudited) (REEZ)
Hong Kong,
The Macau and
Mainland other Asian
of China markets Total
BH RN
REAM
it NS st
HK$ million HK$ million HK$ million
BEER BHEBT BHEATT
Operating lease payments in respect HEYELLHERIA 91.3 565.4 656.7
of rented premises
Concessionaire fees BEEAK 1,183.0 14.2 1,197.2
Staff costs B IR 1,220.9 864.8 2,085.7

For the six months ended 30 September 2012

HZE20129F9 B30 H 1k~ A

(unaudited) (REFEZ)
Hong Kong,
The Macau and
Mainland other Asian
of China markets Total
BB R
R E A,
AR NS a5
HK$ million HK$ million HK$ million
BEATT BEBT \BEET
Operating lease payments in respect HEYELLHETIA 70.8 351.6 422 4
of rented premises
Concessionaire fees HEDK 958.9 125 971.4
Staff costs BTAA 816.9 5791 1,396.0
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3.

Revenue and Segment Information (continuea)

(c) Analysis of the Group’s property, plant and

LEBNDEER @)

(c) BEHNBES TN AREEYE -

equipment and inventories by geographical BERRERTFES M :
location:
At 30 September 2013 (unaudited) M2013F9H30H
(REEZ)
Hong Kong,
The Macau and
Mainland other Asian
of China markets Total
&% - &M
REAM
R Ayt NS #ast
HK$ million HK$ million HK$ million
BEBT BEET BEER
Property, plant and equipment W - BB KRG 2,364.7 338.0 2,702.7
Inventories FE 17,835.6 17,779.2 35,614.8

At 31 March 2013 (audited)

R201343 A31 B (KFE%)

Hong Kong,
The Macau and
Mainland other Asian
of China markets Total
B R
T E A,
A NS #aEt
HK$ million HK$ million HK$ million
BEAT BEAT "BEAT
Property, plant and equipment Y% - BB R&iE 1,855.8 299.3 2,155.1
Inventories =FE 11,793.5 15,521.3 27,314.8

Chow Tai Fook Interim Report 2013/2014

JAR1@2013/2014 BisR &

33



Notes to the Condensed Consolidated Financial Statements

AR S B AR BT RE

For the six months ended 30 September 2013 & £2013F9 A30H 1F/~EA

3. Revenue and Segment Information continued)

(d) An analysis of the Group’s revenue by products is

ESEBNDIEER @)

(d) RERBINAKEERESN

as follows: mE :
Six months ended
30 September
HZE9A30HEAEA
2013 2012
20135 20124
HK$ million HK$ million
BEBT BEET
(unaudited) (unaudited)
(REER) (REEFEZ)
Sales of HE
— Gem-set jewellery — REEREH 6,640.8 5779.3
— Gold product — EOEM 24,634.0 14,1231
— Platinum/karat gold product — % KEES 4,991.3 4,026.9
— Watch — $E 1,502.0 1,506.7
37,768.1 25,436.0
4.  Other Income H b A
Six months ended
30 September
HEZ9H30H1EA@EA
2013 2012
20134 20124
HK$ million HK$ million
BEER "BEBT
(unaudited) (unaudited)
(REER) (REHFZ)
Interest income from FEUA
— banks — RYT 47.8 34.1
— loan receivables — B ERR 3.2 25
— trade receivables — BHEWIE 7.1 36.3
Franchise income R4l PN 43.2 35.8
Government grants TR R, 22.5 16.2
Gain on scrap sales RERMH & IEs 14.3 143
Others Hith 12.0 20.8
150.1 160.0
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5.

Profit before Taxation

Six months ended
30 September

HZF9A30HILAMEA
2013 2012
20135 20124
HK$ million HK$ million
HEBT HEAT
(unaudited) (unaudited)
(REER) (REEZ)
Profit before taxation has been arrived BREEDEFEINR (GtA)
at after charging (crediting):
Staff costs BIKAK 2,085.7 1,396.0
Amortisation of prepaid lease payments BRNHEEREEE 6.7 55
Depreciation e 310.4 2257
Fair value (gain) loss on gold loans BLBENAFE (kF)
(included in cost of goods sold), BB GrABERER)
including unrealised fair value gain of BRI N FEWZE6.3
HK$96.3 million (unrealised fair value loss BEBT (HZE201249830H
for the six months ended IEAREARERATEBSRE -
30 September 2012; HK$570.1 million) 5701B&E87T) (479.5) 515.2
Fair value loss on bullion forward contracts EeRAVNATERE
(included in cost of goods sold), including (R ASHERAR) -« BEX
unrealised fair value loss of nil (unrealised SHRTEBETAT
fair value loss for the six months ended (B Z2012%9A30H
30 September 2012; HK$72.1 million) IEAAAREE N FEESE
T2AEEHT) - 477
Operating lease rentals in respect of FEYELLHERS
rented premises 656.7 422.4
Concessionaire fee HEHK 1,197.2 9714
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Notes to the Condensed Consolidated Financial Statements

AR S B AR BT RE

For the six months ended 30 September 2013 &;£2013%F9 8308 (/5@ A

6.

36

Taxation AL
Six months ended
30 September
HEZ9H30H1EA@EA
2013 2012
20134 20124
HK$ million HK$ million
BEER "BHEBT
(unaudited) (unaudited)
(REER) (REgEEZ)
The taxation charge comprises: IR X B4E
Current tax: BNERFRIA -
Enterprise Income Tax (“EIT”) in the R B A O SRS AR
Mainland of China 438.9 465.1
Hong Kong Profits Tax EEFE 335.4 180.0
Macau complementary tax SRR TER 63.7 34.6
838.0 679.7
Under-provision in prior years: BAFEREBTR
EIT in the Mainland of China AR B A FEFTSRY 19.8 -
Deferred tax (note 10) IEEFRIA (MIFE10) 60.4 (85.1)
Withholding tax on license income from B A R A TEHE
the Mainland of China 9.5 9.1
927.7 603.7

Hong Kong Profits Tax is calculated at 16.5% of the estimated
assessable profit for both periods.

Under the Enterprise Income Tax Law (the “EIT Law”) of the People’s
Republic of China ("PRC”) and Implementation Regulation of the EIT
Law, the tax rate of the subsidiaries in the Mainland of China is 25%
from 1 January 2008 onwards, while Chow Tai Fook Jewellery
(Shenzhen) Company Limited is under progressive tax rates from 18%
to 25% over 5 years from 1 January 2008.

Pursuant to relevant laws and regulations in the Mainland of China,
Foshan Shunde Yuda Jewellery Manufacturing Company Limited was
entitled to exemption from PRC income tax for two years
commencing from the year ended 31 December 2008, its first profit-
making year, followed by a 50% reduction from the year ended 31
December 2010 for three years respectively.

Macau complementary tax is calculated at the maximum progressive
rate of 12% on the estimated assessable profit for both periods.

No provision for taxation has been made for the operation in Taiwan
as there was no assessable profit for both periods.

E ST B T 1 i {E HA R A0 1 5 B R B R ) 4%
16.5% Fi KT HE o

REPEARLRBE ([HE ) DEERE( R
¥EMBRED REERMAR - PEANBHEBA
AR B 200841 A1 H#E A25% @ A AE
HE2T (ORI BRARAIEREFRRTER
T H2008FE1A1HERSEMBAI18%FE
25% °

REEPE A RERERER - #LmIEER
MEKBEHEEAR AR EEHE20084F 12
AMBLEFE(HEEEFFE) BRFER
SHRBEMER - WEHZE2010F12 4318 Lt
FEBAEEBZFERERR -

YR PR TR T T4 W B AR B0 17 AT B AR A5 M 3R
BERERE12%FH

R R B ERTSEF - E W EL e
BHEEF LIRS -



Earnings Per Share 7.

The calculation of the basic earnings per share for the period is based
on the condensed consolidated profits attributable to shareholders of
the Company for the period and on the weighted average number of
10,000,000,000 (six months ended 30 September 2012: 10,000,000,000)
shares in issue during the period.

No dilutive earnings per share is presented as there were no potential
dilutive shares during both periods.

SRR EF

HEBREREFRER AR AREENER
AGEREF UARHREETMEFY
10,000,000,000 B A% 17 51 & (£ £ 20124 9 A 30
H1E7<{E A : 10,000,000,000 f%) °

B A P ] HA o O SR A EE AR - R 2T
B#EsERT -

Dividends 8. I&E
Six months ended
30 September

HZE9A30HIEAEA
2013 2012
20134 20124
HK$ million HK$ million
X374 BEBT
(unaudited) (unaudited)
(REEER) (RE&EZ)

2013 Final — HK16.0 cents 2013 F K H + &A% 16.0781L

(2012: HK10.0 cents) per share (20124 : 10.0/810) 1,600.0 1,000.0

On 26 November 2013, the directors of the Company have determined
to declare an interim dividend of HK17.0 cents per share, totalling
HK$1,700.0 million for the six months ended 30 September 2013.

Movements in Property, Plant and Equipment 9.

During the current interim period, the Group disposed of certain
property, plant and equipment with an aggregate carrying amount of
HK$9.7 million (six months ended 30 September 2012: HK$12.3 million)
for cash proceeds of HK$8.8 million (six months ended 30 September
2012: HK$9.3 million) resulting in a loss on disposal of HK$0.9 million
(six months ended 30 September 2012: HK$3.0 million).

In addition, during the current interim period, the Group acquired
HK$831.9 million (six months ended 30 September 2012: HK$424 .4
million) of property, plant and equipment.

M20134 11 A26 8 AR EERFSRAE
220139 A30H8 LA R HEREERK17.0
Bl 51,7000 EBTT ©

Y% - BB REEEE

AR AR - ASEEPERMAEITHEES
JTL(EZE2012F 98308 IEAEA 12388
BIL)NETYE BELKRE  BEeEMBHE
S8EBEBT(HE201249A30 R 1ENAA :
93EBE L) EXALERTEERKIEIIA
EET(E E2012F 98308 (/<18 A : 3.0
BEET) -

BEoN - AR BRERR - AEEEAEES3198
BAETT(HZE2012F9A30B IEXEA : 4244
BEAL)NYE  BEREE -
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Notes to the Condensed Consolidated Financial Statements
GLEE RS e

For the six months ended 30 September 2013 & £2013F9 A30H 1F/~EA

10. Deferred Taxation 10. EXEFLIA
The following is the major deferred tax liabilities (assets) recognised UTAREBERABEEBERNEZRLEHIES
by the Group and movements thereon during the current period: BEE)RHEE
Withholding
Unrealised tax on
gain on fair  undistributed
value changes profits of
of gold subsidiaries
loans in the in the Unrealised
Mainland Mainland profit on
of China of China inventories Total
FERLES HEIA
HEATE AT
BEz RATER 2 FEZ
REBWE BB REBHEF wst
HK$ million HK$ million HK$ million HK$ million
BEAT BEAT BEAT BEAT
At 1 April 2013 (audited) M2013F4 418
(&E%) 383 655.5 (613.4) 80.4
(Credit) charge to profit or loss (FEA) iR E=
(note 6) (FHzE6) (5.2) 588 6.8 60.4
Currency realignment EHHE 0.7 126 10.1) 32

At 30 September 2013 (unaudited) 7 2013F9 A30H

(REEER) 338 726.9 (616.7) 144.0
The following is the analysis of the deferred tax balances for financial T AR BREBERAERHREERBERD
reporting purposes: -
At At
30 September 31 March
2013 2013
20135 F20134F
9H30H 3A31H
HK$ million HK$ million
BEER "HEBT
(unaudited) (audited)
(REER) (Fe=%)
Deferred tax assets IR E (616.7) (613.4)
Deferred tax liabilities IR B R 760.7 693.8
144.0 804
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11. Inventories

1. 78

At At
30 September 31 March
2013 2013
20135 720134
9H30H 3A31H
HK$ million HK$ million
BEER "AHEBT
(unaudited) (audited)
(REER) (F=%)

Raw materials for: HENTERNERME
Gem-set jewellery REEREE 5,596.9 4,861.6
Gold product EEEM 3,495.6 22414
Platinum/karat gold product e KEER 392.0 216.8
9,484.5 7,319.8

Finished goods: SRk -

Gem-set jewellery REER e 11,086.4 10,806.8
Gold product EEEM 9,190.7 4,685.6
Platinum/karat gold product e KEER 2,831.4 2,078.7
Watch fEEk 2,987.9 2,399.8
26,096.4 19,970.9
Packing material BEME 33.9 24.1
35,614.8 27,314.8
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Notes to the Condensed Consolidated Financial Statements

For the six months ended 30 September 2013 & £2013F9 A30H 1F/~EA

12. Trade and Other Receivables 12. B 5 RHMERGIE
At At
30 September 31 March
2013 2013
20135 F20134F
9H30H 3A31H
HK$ million HK$ million
BEER "AHEBT
(unaudited) (audited)
(REER) (F=%)
Trade receivables B 5 s 2,312.5 3,048.1
Prepayments to suppliers ) JE R O TR S 5R0E 332.4 1942
Deposits e 311.4 261.3
Prepaid lease payments charged —FRIENEMNEETE
within one year 14.2 14.0
Other tax recoverable HAth AT B Uk FL I 554.6 3475
Others Hith 139.8 1074
3,664.9 3,972.5
The Group’s sales to retail customers are mainly on cash basis. Sales REBUHTEZEWNIHENRS AT MAS
to certain customers are on credit with credit period up to 6 months. JF%}E' HIHE RIS, - EEHSE%Z A61E
For sales through concessionaire counters in department stores, the cHEAEARBENEEMS  AEE K
Group usually allows 30 days credit period to the department stores. %E*b/‘ FI30HBEER - L NARERE
The following is an aged analysis of trade receivables presented based Ei RS AR (MR & X AR HELN) /Y
on the invoice dates at the end of the reporting period, which B E N IBRERR DT ¢

approximated to the respective revenue recognition dates.

At At

30 September 31 March

2013 2013

20135 FR2013%F

9H30H 3H31H

HK$ million HK$ million

BEBT BEAT

(unaudited) (audited)

(REER) (Je=|Z)

0 to 30 days 0£30H 1,994.1 2,329.1
31 to 90 days 31290H 97.8 481.7
91 to 180 days 91£180H 33.0 134.9
Over 180 days 180H M £ 187.6 102.4
2,312.5 3,048.1
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Cash

During the six months 30 September 2013, the bank deposits carry
interest at the prevailing market rate of about 0.01% to 4.4% (31 March
2013:0.01% to 3.8%) per annum.

As at 30 September 2013, the pledged bank deposits amounted to
HK$20.3 million (31 March 2013: HK$25.7 million) mainly represent
deposits pledged to a bank to secure the payment of construction in
progress that is expected to be completed by March 2014.

As at 30 September 2013, the Group’s cash and cash equivalents
denominated in RMB were HK$4,654.8 million (31 March 2013:
HK$4,923.3 million). The RMB is not freely convertible into other
currencies, however, under the PRC’s Foreign Exchange Control
Regulations in the Mainland of China and the Administration of
Settlement, Sale and Payment of Foreign Exchange Regulations, the
Group is permitted to exchange RMB for other currencies through
authorised banks to conduct business in foreign currency.

12. Trade and Other Receivables continued) 12. B 5 REHMMEWFIE @)
As at 30 September 2013, included in the trade receivable balances MR2013F 9308 5T AE 5 EIWRIBEME
were receivables of HK$159.0 million (31 March 2013: HK$126.2 million) B 415908 &8 (2013F3 8318 -
carrying a variable interest rate ranging from 7.6% to 10.0% (31 March 1262B&B70) o FEFFEH7.6%ZE10.0%
2013: 9.6% to 10.0%) per annum. (201343 A31H : 9.6% E10.0%) 75
Also, as at 30 September 2013, included in the trade receivable SN - 201399 A30H @ st AE FEKFIE
balances are trade receivables with aggregate carrying amount of HEHRANKEHBHEAAMNBRMAER2246
HK$224.6 million (31 March 2013: HK$243.7 million) which are past due BEBTHNEHEWFHIE013FIA3NHE :
at the reporting date for which the Group has not provided for 2437EBEET) BN EEERUELRERKN
impairment loss as there has not been a significant change in the FYMEBBEAALRRAZENIEATRE
credit quality and amounts are still considered recoverable based on HARE B ETIRAEBERE AEEL X
historical experience. The Group does not hold any collateral over MZEEBRFTHEMAERR -
these balances.
Ageing of trade receivables, based on the invoice RERXZEOHCAMERBRENES
date, which are past due but not impaired FE U R TE 1Y BR
At At
30 September 31 March
2013 2013
R2013F FA20134F
9H30H 3H31H
HK$ million HK$ million
BEBT BEBT
(unaudited) (audited)
(REERZ) (5 ]/%)
61 to 90 days 61%90H 4.0 6.4
91 to 180 days 91%180H 33.0 134.9
Over 180 days 180H A £ 187.6 1024
224.6 243.7
13. Pledged Bank Deposits/Bank Balances and 13. BEEBRITERRITEHB K

Re

HZ2013F9H30H 1L/ A RITFHIL
EEMSFMENT40.01% 2 4.4% (2013 4F
3A31H : NF001%E3.8%) 2 o

MR2013%F 9 A30H - BIEFRITEH203EE
BT (2013F3A31H : 257 ABEIL) T &5
FEHAR 2014 F 3 AR THEE TR K| —
FIERTTIEII -

MR2013%F9A30H ' AEBEIEAREIED
BERBLEB/YAL6548 8 &8 7T (20134
3A31H 149233 &) AR A
BEREBRAEMER AW RIERFEAH
P BEINEE RN RGEE  SERTEER
BE  ANEEEAE RIS IRITHEITINEER -
BARE H AN -
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For the six months ended 30 September 2013 & £2013F9 A30H 1F/~EA

14. Trade and Other Payables 14. B 5 R HEMERNFIE
At At
30 September 31 March
2013 2013
20135 F20134F
9H30H 3A31H
HK$ million HK$ million
BHEBT AEAT
(unaudited) (audited)
(REE®) ($e]H%)
Trade payables B S rEfoE 919.3 2494
Deposits received from customers EEISNEk 799.5 722.3
Other tax payables E b RIIR 33.8 129.9
Accruals B 255.6 146.4
Accrued staff costs JEEFE TAA 717.9 309.9
Others Hith 237.2 195.9
2,963.3 1,753.8

AEE-REEHERRENERERANF7
BE180ATE - U TRBEZHRAHANSR
SHRNE 5 BN FRIER R DT -

The Group normally receives credit terms of 7 to 180 days from its
suppliers. The following is an aged analysis of trade payables
presented based on invoice date at the end of each reporting period.
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At At

30 September 31 March

2013 2013

20135 20134

9H30H 3H31H

HK$ million HK$ million

BEER BEAT

(unaudited) (audited)

(REER) (Fe=%)

0 to 30 days 0230H 802.0 196.6
31 to 90 days 31290H 43.7 16.7
91 to 180 days 912180H 47.7 2.7
Over 180 days 1808 A E 25.9 334
919.3 249.4




15.

16.

. — 0
Bank Borrowings 15. SR1TEN
At At
30 September 31 March
2013 2013
20135 720134
9H30H 3A31H
HK$ million HK$ million
BEBT AEET
(unaudited) (audited)
(REER) (fE8%)
Bank loans, unsecured and repayable IRITER - EIKHE
within one year HA—FNEE 3,270.0 1,000.0
The bank borrowings carry variable interests rates ranging from 0.7% BITEFIREZBFRETE - FHEABBR
to 0.8% over The Hong Kong Interbank Offered Rate (“HIBOR”) per TRIZEFRBEMN F07%ZE08%(2013F3 A
annum (31 March 2013: 0.8% over HIBOR per annum). 318 HARITREFRLMN0.8%) °
As at 30 September 2013, the range of interest rates on the bank M2013%F 9 A30H  BRARITERNFREN
borrowings were 0.9% to 1.0% (31 March 2013: 1.0% to 1.2%) per F09%Z=1.0%(2013F3 A31H : 1.0% &
annum. 12%) ©
Gold Loans 16. =& EE
The amounts represent borrowings from banks and the amounts EIBTIRIRITER  MENREEESER
payable are pegged with gold prices. A o

As at 30 September 2013, the gold loans carry fixed interests rates of
1.3% to 3.5% (31 March 2013: 1.3% to 3.1%) per annum, with original
maturity of 2 to 12 months from date of inception.

Gold loans were borrowed to reduce the impact of fluctuations in
gold prices on gold inventories. However, the criteria for hedge
accounting were not fully met. Gold loans were designated as financial
liabilities at fair value through profit or loss.

MR2013F9A30H  E£BEZRF N E13%
£35%(2013F3A31H : FHMEA3%ZE3.1%)
WETEFETE - REBHBEAREHRE2E12
A -

EREEEBREENENAEESFEXELE
REBOFE  AMAETETAE TSN
Gttt - BB ERERBATEFABEANS
MEE-
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Notes to the Condensed Consolidated Financial Statements
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For the six months ended 30 September 2013 & £2013F9 A30H 1F/~EA

17. Share Capital 17. IR
Nominal
value Number
per share of shares Amount
BREE RPEE kot
HK$ HK$ million
BT BEBT
Authorised: JETE ¢
At 1 April 2012, 31 March 2013 H2012%F4 818 ~
and 30 September 2013 20133 A31AK
2013 9 A30H 1.0 50,000,000,000 50,000.0
Issued and fully paid: BEEITRAR
At 1 April 2012, 31 March 2013 H2012%F4 /818 ~
and 30 September 2013 20133 A31AK
2013 9 A30H 1.0 10,000,000,000 10,000.0
1 1 & -W—U‘I' N 1= 2=
18. Operating Lease Commitments 18. QB EAE
At the end of the reporting period, the Group was committed to RERERK  NEEBABSRBET T HHE
making the following future minimum lease payments which represent R ETHER T E B EERRFER S
lease payments of its rented premises, under non-cancellable RRFTEEMENTEE) B -
operating leases which fall due as follows:
At At
30 September 31 March
2013 2013
20134 20134
9H30H 3H31H
HK$ million HK$ million
BEET BEBT
(unaudited) (audited)
(REER) ($&5%)
Within one year —FR 1,152.7 1,009.9
In the second to fifth year inclusive F_EFLF (REEEMTE) 1,339.0 1,133.8
Over five years RFELAE 3.0 3.2
2,494.7 2,146.9
Majority of leases are negotiated and rentals are fixed for lease term ABAMO K ENEETE M —F2=F
ranging from 1 year to 3 years. WS T -
There are certain lease arrangements for rented premises, according REBEAADENETHELZE  AEEEAEX
to which the Group are committed to paying either minimum NEEEREEXEATGAHENEEESL
guaranteed amounts or monthly payments equivalent to a prescribed MNEAHEE (UABRSEAEXE) -

percentage of monthly sales as rental, whichever the higher.
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19. Capital Commitments

19. BZAHRIE

At At
30 September 31 March
2013 2013
20135 720134
9H30H 3A31H
HK$ million HK$ million
BEBT AEET
(unaudited) (audited)
(REER) (fE8%)
Capital expenditure in respect of the DB - R R
acquisition of property, plant and DI REERETAE
equipment authorised but not BERRE
contracted for 270.7 210.0
Capital expenditure contracted for TRUIEYIZE - BE MRS
but not provided in the condensed BERIAME RIS
consolidated financial statements in B RR P EHER
respect of the acquisition of property, BEARRY
plant and equipment 106.7 101.7

20. Fair Value Measurements of Financial

Instruments

Fair value of the Group’s financial assets and financial
liabilities that are measured at fair value on a recurring

basis

Some of the Group’s financial assets and financial liabilities are
measured at fair value at the end of each reporting period. The
following table gives information about how the fair values of these
financial assets and financial liabilities are determined (in particular,
the valuation technique(s) and inputs used), as well as the level of the
fair value hierarchy into which the fair value measurements are

categorised (levels 1 to 3) based on the degree to which the inputs to

the fair value measurements is observable.

. Level 1 fair value measurements are those derived from quoted .

prices (unadjusted) in active market for identical assets or

liabilities; i
. Level 2 fair value measurements are those derived from inputs .

other than quoted prices included within Level 1 that are
observable for the asset or liability, either directly (i.e. as prices)
or indirectly (i.e. derived from prices); and

. Level 3 fair value measurements are those derived from .
valuation techniques that include inputs for the asset or liability
that are not based on observable market data (unobservable

inputs).

ER AN
BABE  TwAEXKBIER) RHE

20. @R TEAF(EES

AEBRKEEENATETEESH
BEEREBAEZIATE

AEBEETEHEENSHMBENSRE IR
RERAFERE - TREINEBEOFEEESR
BERERBEXTFENENCLERAAME
BRI RBAZE)  UWRBEAFEFEHASH
MATBREE  BAFEAED B TRAZRN
RNFEUNEIR) -

F1RAVEAERZSRIERBEER
BENERTS ZHE(RERE)S

F2RATEFAERZEREE1VRAM

REERBRERESHZ

(EERTEBERGH &R &

H oz 4

FEIMNFEFERZSEABERINSG

EERMERILIFREAE

EMBEBR(TABEREA28)BHZ

EESBERABUE -
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For the six months ended 30 September 2013 & £2013F9 A30H 1F/~EA

20. Fair Value Measurements of Financial
Instruments (Continued)

Fair value of the Group’s financial assets and financial
liabilities that are measured at fair value on a recurring
basis (Continued)

The following table provides an analysis of financial instruments that
are measured subsequent to initial recognition at fair value, grouped
into Level 1 to 3 based on the degree to which the fair value is

N
©
k>
330
=

T ARV EFT=w

AEERKEHEDUQATFETESH
EERERMEBBEZAEE®

TREIDNEHERBZERATEFESRTA
DT - DT BREAFERES B1E3M

observable.
Level 1 Level 2 Level 3 Total
F1 H28 E3 Hst
HK$ million HK$ million HK$ million HK$ million
HEERT HEAT HEBR HEABR
At 30 September 2013 72013F9A30H

Financial assets SREE
Convertible bonds R ES - - 21.7 21.7

Financial liabilities SREE
Gold loans E2EE 8,689.6 - - 8,689.6

The directors of the Company consider that the carrying amounts of
financial assets and financial liabilities recorded at amortised cost in
the condensed consolidated financial statements approximate their
fair values.

Reconciliation of Level 3 fair value measurements of
convertible bonds

ARPEERR  RERGE MWK IR
KRARBARNEREENCBRAGBZREE
ELE N FERLD -

TRRESFEIRAFEFEZHIER

HK$ million

BEAT

At 1 April 2013 (audited) R201354 A1 8 (KF%) 24.3
Exchange differences ERER (2.6)
At 30 September 2013 (unaudited) 201359 A30 H (REER) 21.7

Fair value measurements and valuation processes

In estimating the fair value of convertible bonds, the Group uses
market-observable data to the extent it is available. Where Level 1
inputs are not available, the Group performs the valuation using
discounted cash flow model with reference to comparable market
data.
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Related Party Transactions 21. B AR5

Other than the transactions and balances disclosed elsewhere in the MRERGREMBERRAEMBAIEREONZ IR
condensed consolidated financial statements, the Group had entered HEeRHh - REBEREINETL MBS ¢
into the following related party transactions during the period:

Six months ended
30 September

HZ9A30HIEAEAR
2013 2012
20134 20124
HK$ million HK$ million
BEER BEBT
(unaudited) (unaudited)
(REEER) (RE&EZ)

Advertising expenses paid to entities in EYNARGETESHS

which certain directors of the Company THIENERNESHAX

have control 5.0 1.7
Concessionaire fees paid to entities in EXMNAREETESHS

which certain directors of the Company TN EENEESK

have control 783 84.2
Concessionaire fees paid to non-controlling B 345 I8 A RIZEFE A% A% B Y
shareholders of subsidiaries HIEDK 11.6 97

Engineering services fee paid to entities EXNARGTETESNIIE

in which a close family member of REBKEHRBIEHIEANEEDN

certain directors of the Company TR E

has control 2.2 4.1
Rental expenses paid to entities in which  EXFNARARETEEHE

certain directors of the Company THIENERNESHAT

have control 96.3 76.2
Sales of goods to non-controlling Mt B A B EE R R E Em
shareholders of subsidiaries 273.7 41.2

Purchase of goods and commission paid BEERNMAAARIETESR
to entities in which certain directors BRI ERBANNAS

of the Company have control 11.4 26.6
Sales of goods to entities in which certain  FRIZARNA RS T EEHAEHHE
directors of the Company have control MEREIHEER 1.0 -
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Additional Information

HttEH

Interim Dividend

The Board has resolved to declare an interim dividend of HK17.0 cents per
share amounting to approximately HK$1,700.0 million for the six months
ended 30 September 2013 to shareholders whose names appear on the
register of members of the Company at the close of business on

13 December 2013.

Review of Interim Results

The Audit Committee has reviewed the unaudited condensed consolidated
financial statements and the interim report for the six months ended

30 September 2013 and discussed the financial related matters with the
management. The unaudited condensed consolidated financial statements
of the Group for the six months ended 30 September 2013 have been
reviewed by the Company’s auditor, Deloitte Touche Tohmatsu, in
accordance with International Standard on Review Engagements 2410
“Review of Interim Financial Information Performed by the Independent
Auditor of the Entity”.

Corporate Governance

During the six months ended 30 September 2013, the Company was in full
compliance with all applicable principles and code provisions of the
Corporate Governance Code as set out in Appendix 14 to the Listing Rules.

Directors’ Securities Transactions

The Company has adopted a code of conduct regarding directors’ securities
transactions on terms no less exacting than the Model Code for Securities
Transactions by Directors of Listed Issuers as set out in Appendix 10 to the
Listing Rules (the "Model Code”). Having made specific enquiry with all
Directors, the Directors confirmed that they had complied with the required
standard set out in the Model Code during the six months ended

30 September 2013.

Employees and Remuneration Policy

As at 30 September 2013, the Group had a total of approximately 34,100
employees (excluding staff of franchisees) (31 March 2013: approximately
31,700) in the Mainland of China, Hong Kong, Macau, Taiwan, South Africa
and Botswana.

Remuneration policy of the Group is reviewed regularly, making reference
to legal framework, market condition and performance of the Group and
individual staff (including Directors). The remuneration policy and
remuneration packages of the executive Directors and members of the
senior management of the Group are reviewed by the Remuneration
Committee.

Purchase, Sale or Redemption of Listed Securities

Neither the Company nor any of its subsidiaries had purchased, sold or
redeemed any of the Company’s listed securities during the six months
ended 30 September 2013.
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Share Option Scheme

A share option scheme (the “Scheme”) was adopted pursuant to the
passing of a written resolution by all of the then existing shareholders of the
Company on 17 November 2011. No options have been granted, exercised
or cancelled since the adoption of the Scheme.

Directors’ and Chief Executives’ Interests and
Short Positions in the Shares, Underlying Shares
and Debentures of the Company or Associated
Corporation

As at 30 September 2013, the interests and short positions of the Directors
and the chief executives of the Company and their associates in the shares,
underlying shares and debentures of the Company and its associated
corporations (within the meaning of Part XV of the Securities and Futures
Ordinance (Chapter 571 of the Laws of Hong Kong) (“SFO™)) which have
been notified to the Company and The Stock Exchange of Hong Kong
Limited pursuant to Divisions 7 and 8 of Part XV of the SFO, or which were
recorded in the register as required to be kept pursuant to Section 352 of
the SFO or as otherwise notified to the Company and The Stock Exchange
of Hong Kong Limited pursuant to the Model Code set out in Appendix 10
to the Listing Rules were as follows:

Long position in shares

BT &

BIE2011F 11 B17TEHARAR G ERN2IRE —ZCEA
M—DEERZE - ARM T —BERETE (&5
1) o B BRMAR - MERE - 1TETHEE
PR o

SERETBITHABRARA KM
SR E 2 By~ BRI RERERE

L
N
<

B

Kok =

ZHE

R2013F9A30R  ARABIEEREBITHAER
BEZHBARARARABEEZE(ERZREBE
1% 571 B R EGRD ([F 5 R BEFEDI) E XV
AR B - AR R EREET  EAERIEES RS
EEPISEXVEE T RESHAD MEARRF REEH
BRGAERAR zERARAR  IREBEFFMHE
DI 352 1F-ARE » BN AT HFEMELM A2
m MOk R - RIRBE IR LR B SR 10 1R p
8 BHEARFRNEERERXSMBR AR 2 ER
FoxB#EIIMT

N
Number of shares
BRHEE
Approximate
Personal Spouse Corporate % of
interests interests interests Total shareholding
BAER EBER ZEEER &t Bt
The Company (ordinary shares  &AAF (EBER
of HK$1.00 each) BREE1.008T)
Dr. Cheng Kar-Shun, Henry BR4vEL 1,900,000 1,900,000 0.02
Mr. Wong Siu-Kee, Kent ERETE 12,000 12,000 0.00
Mr. Cheng Chi-Kong, Adrian e e 20,000 20,000 0.00
Mr. Chan Sai-Cheong FRitt 24 12,000 12,000 0.00
Mr. Chan Hiu-Sang, Albert PREEE 12,000 12,000 0.00
Mr. Cheng Ping-Hei, Hamilton ERER ST 4,800 4,800 0.00
Mr. Suen Chi-Keung, Peter FEsa Tt 3,600 3,600 0.00
Mr. Koo Tong-Fat HE#LE 12,000 12,000 0.00
International Entertainment BIBREAR AT
Corporation (ordinary shares (ZEREBREA
of HK$1.00 each) 1.00587T)
Mr. Suen Chi-Keung, Peter FEsa Tt 4,000 4,000 8,000 0.00
Mr. Koo Tong-Fat HEBLE 132,000 6,000 138,000 0.01
Note: HtaE -

(@) These shares are beneficially-owned by a company which is wholly-owned by
Mr. Cheng Chi-Kong, Adrian.

(1 ZEROASEHECERERAN —RABERHESR °
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Additional Information

HttEH

Substantial Shareholders’ Interests in Securities

As at 30 September 2013, the interests or short positions of substantial
shareholders (as defined in the Listing Rules) in the shares and underlying
shares of the Company as recorded in the register required to be kept under
Section 336 of the SFO were as follows:

Long position in shares

TERRNEFNED

BES R EIEGIF 336 IKBEFEMN LM
FTERF(ERR EMHA)MK2013F9H30HFE
ARRIRG RABRDHERIOAE T ¢

RRG 2R
Number of shares
8k 4=

Approximate

Beneficial Corporate % of

Name interests interests Total shareholding
£ EnkEs EEER et BREAEME
Cheng Yu Tung Family (Holdings) Limited 8,933,937,400  8,933,937,400 89.34
Cheng Yu Tung Family (Holdings II) Limited @ 8,933,937,400  8,933,937,400 89.34
Chow Tai Fook Capital Limited ¢ 8,933,937,400  8,933,937,400 89.34
Chow Tai Fook (Holding) Limited 8,933,937,400 8,933,937,400 89.34

Note:

(@) Cheng Yu Tung Family (Holdings) Limited and Cheng Yu Tung Family (Holdings
II) Limited each holds approximately 49.0% and 46.7% interest in Chow Tai Fook
Capital Limited, which in turn holds an approximately 74.1% interest in
Chow Tai Fook (Holding) Limited and accordingly each of Cheng Yu Tung
Family (Holdings) Limited, Cheng Yu Tung Family (Holdings II) Limited and
Chow Tai Fook Capital Limited is respectively deemed to have an interest in the
shares of the Company. Chow Tai Fook (Holding) Limited directly holds the
shares of the Company.

Update on Directors’ Information

Pursuant to Rule 13.51B(1) of the Listing Rules, the changes in information
of the Directors since the date of the Company’s Annual Report 2013 are set
out below:

Dr. Cheng Kar-Shun, Henry has been elected as a non-executive director of
SJIM Holdings Limited with effect from 31 May 2013.

Mr. Cheng Chi-Heng, Conroy has been a non-executive director of China
Huishan Dairy Holdings Company Limited, which became a listed company
on 27 September 2013.

Mr. Lam Kin-Fung, Jeffrey has been appointed as an independent non-
executive director of Shougang Concord Technology Holdings Limited with
effect from 24 October 2013.

Mr. Kwong Che-Keung, Gordon has resigned as an independent non-

executive director of China Chengtong Development Group Limited with
effect from 1 November 2013.
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Information for Investors

REEEM

Corporate Information

Honorary Chairman
Dato’ Dr. Cheng Yu-Tung

Board of Directors

Executive Directors

Dr. Cheng Kar-Shun, Henry  (Chairman)

Mr. Wong Siu-Kee, Kent  (Managing Director)
Mr. Cheng Chi-Kong, Adrian

Mr. Cheng Chi-Heng, Conroy

Mr. Chan Sai-Cheong

Mr. Chan Hiu-Sang, Albert

Mr. Cheng Ping-Hei, Hamilton

Mr. Suen Chi-Keung, Peter

Non-Executive Directors
Mr. Cheng Kam-Biu, Wilson
Mr. Koo Tong-Fat

Independent Non-Executive Directors
Mr. Cheng Ming-Fun, Paul

Dr. Fung Kwok-King, Victor

Mr. Kwong Che-Keung, Gordon

Mr. Lam Kin-Fung, Jeffrey

Mr. Or Ching-Fai, Raymond

Audit Committee

Mr. Kwong Che-Keung, Gordon  (Committee Chairman,)
Mr. Cheng Ming-Fun, Paul

Mr. Lam Kin-Fung, Jeffrey

Mr. Or Ching-Fai, Raymond

Nomination Committee

Dr. Fung Kwok-King, Victor (Committee Chairman)
Dr. Cheng Kar-Shun, Henry

Mr. Wong Siu-Kee, Kent

Mr. Cheng Ming-Fun, Paul

Mr. Lam Kin-Fung, Jeffrey

Mr. Or Ching-Fai, Raymond

Remuneration Committee

Mr. Or Ching-Fai, Raymond (Committee Chairman)
Dr. Cheng Kar-Shun, Henry

Mr. Wong Siu-Kee, Kent

Dr. Fung Kwok-King, Victor

Mr. Kwong Che-Keung, Gordon
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Information for Investors

REEEM

Company Secretary
Mr. Cheng Ping-Hei, Hamilton

Principal Bankers

Agricultural Bank of China

Bank of China

China Construction Bank

Hang Seng Bank

The Hongkong and Shanghai Banking Corporation
Industrial and Commercial Bank of China

Standard Chartered Bank

Auditor

Deloitte Touche Tohmatsu

Legal Advisers

Freshfields Bruckhaus Deringer
Conyers Dill & Pearman
Commerce & Finance Law Offices

Registered Office

Codan Trust Company (Cayman) Limited
Cricket Square, Hutchins Drive

P.O. Box 2681

Grand Cayman KY1-1111

Cayman Islands

Headquarters and Principal Place of Business in Hong Kong

38/F, New World Tower
16-18 Queen’s Road Central, Hong Kong

Listing Information

Company Name

Chow Tai Fook Jewellery Group Limited

Stock Code on the Hong Kong Stock Exchange

1929
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Listing Date
15 December 2011

Index Constituent

Hang Seng Global Composite Index
Hang Seng Composite Index

Hang Seng Mainland 100 Index
Hang Seng China 50 Index

FTSE Asian Retail Index

Financial Calendar

Interim results announcement
26 November 2013

Closure of register of members
12 to 13 December 2013 (both days inclusive)

Payment of interim dividend
on or about 17 January 2014

Share Information

Board Lot Size

200 shares

Issued Share Capital as at 30 September 2013
10,000,000,000 shares

Investor Relations Contact

For more information about the Group,
please contact the Investor Relations Department at:

38/F, New World Tower

16-18 Queen’s Road Central, Hong Kong
Tel: (852) 2524-3166

Fax: (852) 2526-9178

e-mail:  ir@chowtaifook.com

Company website

www.chowtaifook.com
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Registrar and Transfer Offices

Cayman Islands Principal Share Registrar
Codan Trust Company (Cayman) Limited
Cricket Square, Hutchins Drive

P.O. Box 2681

Grand Cayman KY1-1111

Cayman Islands

Hong Kong Branch Share Registrar
Tricor Investor Services Limited

26th Floor, Tesbury Centre

28 Queen’s Road East

Wanchai, Hong Kong
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Glossary

Bl

1HFY
MBFE EFF

2HFY
MBFRETHF

Board
EEg

China UnionPay
B SR

Company/Chow Tai Fook
RATR/BARE

concessionaire counter

iE
Directors
=

B E

gemstones

Bh

gem-set jewellery

IREERE A

Group
rEEH

high-end luxury jewellery
ZEHRE

karat gold
K&

Listing Rules
EmRAl

mass luxury jewellery
ERRE

POS
TEH

the first half of the financial year, six months ending 30 September

MIRFEE L¥F  BHEIAB0H LNEA

the second half of the financial year, six months ending 31 March

MIREETHF  HE3A31BLANEA

the board of Directors of the Company

ARFERE

a bankcard organisation based in the Mainland of China

PEIRH A —RIRTT RAM

Chow Tai Fook Jewellery Group Limited (stock code: 1929)
ARE®REEEGRAF (RMHAS - 1929)

Self-operated POS with concessionaire agreement
BRI BEGENEETER

Directors of the Company

ARAEF

financial year, 1 April to 31 March of the following year

BREE - 4R1RAET—F3A31H

colour stones, jadeite and pearls

YEEO  BFRRDK

jewellery products made with diamonds and gemstones

BEEANEANEMER

the Company and its subsidiaries

AR REME AR

jewellery products with a retail price of above HK$100,000 per piece
BHTEEI0BB LU ENKEER

jewellery products made from gold alloy

VAE & SURK B & A E

Rules Governing the Listing of Securities on The Stock Exchange of Hong Kong Limited

EREMERHMARARES EHHRA

jewellery products with a retail price ranging from HK$2,000 to HK$100,000 per piece
BUHTEENT2TFALE10EB THNKREER

points of sale

EmTEZRE
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Glossary

Bl

Same Store Sales

&5 84

Same Store Sales Growth

RS HEE R

56

for 1THFY2014, the revenue from self-operated POS (including stand-alone stores,
concessionaire counters and joint-venture POS) existing as at 30 September 2013 and
which have been opened prior to 1 April 2012. Revenue from wholesale channel (i.e.
franchisee sales) and other direct sales (such as sales from promotional events) are
excluded

FL2014 T FE L4 F - R2012F 4 51 HAlAEL R 2013F 9 A0 BNATENELES
EU(REBELE SEEKAATEL)NEEE -RAEHETEIERE (BIRMNEED
SHE) R EME S (M EEESMNEE) WS

a comparison between Same Store Sales of a particular period and sales from
comparable POS in the previous period, measured at constant exchange rates
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