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Financial Highlights
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Sales
SHER
RMB’000 A R#Fr
7,206,514

6,294,235

.

HENA=THIEA@EA
For the six months ended 30 June

Gross profit
E 1]
RMB’000 A % Fir

2,060,351

+14.5%

increased
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+23.1%

increased
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Gross profit margin
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Profit for the period
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increased
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increased
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Dear Shareholders,

In the absence of fundamental change in the
domestic and global economic landscape compared
with 2013, the first half of 2014 witnessed
continuous restructuring of China’s economy,
posing further uncertainties ahead. However,
China’s economy remained intact on the whole.
Adhering to its market-oriented strategy of “seeking
progress amidst stability” established in 2013,
the Group achieved sound business results and
effectively secured the interests of shareholders.

As at 30 June 2014, the Group recorded sales of
RMB7,206,514,000, representing an increase of
14.5% over the corresponding period last year. Retail
sales amounted to RMB5,419,256,000, representing
an increase of 12.4% over the corresponding
period last year and accounting for 75.2% of the
total sales. Gross profit margin was approximately
28.6%, representing an increase of 200bps from
the corresponding period last year. The Group
recorded net profit of RMB320,038,000, representing
an increase of 5.9% over the corresponding
period last year, while the profit attributable to
equity shareholders of the Company amounted to
RMB279,646,000, representing an increase of 2.6%
over the corresponding period last year, generating
- attractive returns for the shareholders.

Chairman’s Statement
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Business operations were effectively stabilized
through a sound policy combining rational expansion,
inventory optimization, strengthened sales force and
refined outlet and customer management, with an
aim of improving the performance of individual stores.
Geographically, the Group continued to reinforce
and expand its business in second, third and fourth-
tier cities during the period under review, maintaining
middle-end brands as the mainstay in its brand
mix. Along with inventory clearance and structural
optimization, the efforts in refined management
resulted in visible achievements. Despite a negative
growth in high-end watches, the Group’s sales
from middle-end brands grew well by 19.3% during
the period under review and the same store sales
achieved a growth of 4.0% which is above the
average growth of the Group. After optimization,
adjustment and effective expansion, the Group
operated a total of 494 retail outlets in Mainland
China, Hong Kong, Macau and Taiwan as at 30 June
2014. The quality of all outlets was also improved
effectively.

Under the strategy newly developed at the end
of last year, the Group consolidated its industrial
segment during the period under review, and
formulated a mid-to-long-term plan which has
already been phased in. As a result, the packaging
and display segment which is ancillary to watch
sales may become an integral part of the Group’s
business system. Meanwhile, we uplifted the strategic
function of customer services, and started a pilot
consolidation of customer services in designated
regions. We believe that these strategic moves of our
industrial segment and customer services will be of
great benefit to the Group’s long-term development.
The e- commerce platform is currently in the proce
pment and er
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In the second half of the year, the Group will still
see opportunities intertwined with challenges. The
complexity and uncertainty in global economic
recovery will continue to cast a shadow over the
watch retail sector. Nevertheless, China is still
on the path to industrialization and urbanization.
Based on the current economic policies, as well
as developmental trends and dynamics, and the
consumption structure in Mainland China, the
accurately targeted efforts and regulations initiated
by the Chinese government will steer the economy
soundly towards its major goals and lay a solid
foundation for moderate to robust growth in the
long term. In this context, we remain cautiously
optimistic about the prospects given the Group’s
established core competitive advantages.

Persisting to the strategies adopted in the first half
of the year, the Group will strive to consolidate its
footprints while seeking new heights prudently. The
Group expects to ensure steady business growth
by further refining management and upgrading the
quality of outlets and the image of retail brands.
Based on such healthy operations, we are aiming
at new progresses including the acceleration of the
development of our industrial segment, customer
services and e-commerce platform. The Group is
committed to creating new value for shareholders
and the society in a pragmatic and innovative
approach.

By Order of the Board
Zhang Yuping
Chairman
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Management Discussion
and Analysis

o B W i B o e

In the absence of any fundamental change in the
domestic and global economic landscape compared
with 2013, the first half of 2014 witnessed
continuous restructuring of China’s economy,
posing further uncertainties ahead. However,
China’s economy remained intact on the whole.
Adhering to its market-oriented strategy of “seeking
progress amidst stability” established in 2013,
the Group achieved sound business results and
effectively secured the interests of shareholders.

l.  Financial Review
Sales

As at 30 June 2014, the Group recorded sales of
RMB7,206,514,000, representing an increase of
14.5% over the corresponding period last year.
Retail sales amounted to RMB5,419,256,000,
representing an increase of 12.4% over the
corresponding period last year, of which,
domestic retail sales increased 13.0% year-on-
year to RMB3,224,564,000, and Hong Kong
retail sales decreased 11.7% year-on-year to
RMB1,406,584,000 (if excluding the impact of
foreign exchange gains and losses, a decrease of
10.1% was recorded as compared to the same
period last year).
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Mainland China continued and the sales of high-end
watches remained weak, exerting an overall impact
on the Group’s retail sales. However, the decline
in the sales of high-end watches began to narrow
in the first half of the year. Meanwhile, the sales
of middle-end brands remained favorable, posting
a growth of 19.3% over the corresponding period
last year. Same store sales also achieved a growth
of 4.0%, which is above the average growth of the

Group.

Sales breakdown:
(for the six months ended 30 June)

2014
RMB(’000)
AR (Fx)

3,224,564
1,406,584
89,176
698,932
1,613,660
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Gross profit and gross profit margin

As at 30 June 2014, the Group’s gross profit
increased 23.1% year-on-year to approximately
RMB2,060,351,000. Gross profit margin was
approximately 28.6%, representing an increase of
200bps over the corresponding period last year. If
excluding the contribution from Harvest Max, the
gross profit margin of the Group’s retail business
represents a slight decrease. It was mainly due to
more flexibility in discount offering in sales of high-
end brands amid intensified market competition and
subdued economic environment.

Profit for the period

During the period under review, the Group’s net
profit amounted to RMB320,038,000, representing
an increase of 5.9% as compared to the same
period last year. Profit attributable to equity
shareholders amounted to RMB279,646,000,
representing an increase of 2.6% as compared to
the same period last year, which was mainly due to
the effective expansion and refined management of
the Group.

Financial status and net debt to equity ratio

The Group maintained a sound and stable financial
position.

As at 30 June 2014, the Group’s total equity
interests were RMB6,393,946,000 and current net
asset value was RMB6,529,247,000, of which bank
deposits amounted to RMB1,517,577,000. Bank
loans totaled RMB1,756,637,000.

EFMREFE

HE-_Z—WEXA=ZFTHL 4%
B 2 EFL B ARE2,060,351,000
L BEFERY EA281%: BF
K H286% BMEAFRMPLAT
200bps ° 40 5Bk L% A Bl f &F B
EETEENKABE TR - HEB
REER : EMHBRFER - BT
THOERMEBERMAT BEEKHEE
W EEE -

HAfE & A

EBESMAN AREEERFHENA
320,0388,000t( AR® » TE) @ &
EFRLIERS0%  REEEEFA
279,646,0007C * BAFRB EAT
2.6% ; EBRVEBBHNHEIG
M EBATE -

BN RF A ERRR
A BB AR R A B BSHOR -

R-ZTE—WESNA=+HB &&
2 TE 35 45 %8 1£6,398,946,0007T
(AR TR) RBHEEFEAR
6,529,247,0007T * HHRITTFEREB
1,517,577,0007C : MiRITER A&




As at 30 June 2014, the aggregate principal amount
of the HKD settled convertible bonds due in 2015
issued by the Company on 20 October 2010 was
HKD95,000,000. The aggregate principal amount of
the USD settled senior notes due in 2018 (the “Senior
Notes”) was USD350 million. Taking into account
of the net amount of such convertible bonds and
the Senior Notes of USD350 million, together with
bank loans, the Group’s total debt amounted to
RMB4,016,504,000. The net debt to equity ratio
of the Group was approximately 39.1%; including
fixed deposits, it was 37.5%. The directors of the
Company believe that such net debt to equity ratio
is within a reasonable range.

The Group adopts prudent treasury policies in
financial and cash management, managing bank
credit availability and monitoring risks of credit cost
centrally in various ways. The Group maintains a
good partnership with a number of banks which
provide facilities, and reviews their funding liquidity
and financing requirements regularly.

Foreign exchange risk

The Group’s transactions are mainly denominated
in RMB and HKD. During the period under review,
the foreign exchange movements of such currencies
were managed properly. Accordingly, the Group
was not exposed to significant risks associated with
foreign exchange fluctuations.

The Group has been actively monitoring its foreign
exchange risk.
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Pledge of assets

As at 30 June 2014, the Group had land and
buildings of RMB218,496,000 pledged as security
for mortgage.

Contingent liabilities

As at 30 June 2014, the Group did not have any
material contingent liabilities.

Current assets

During the period under review, the current
assets of the Group amounted to approximately
RMB9,753,578,000, comprising inventories of
approximately RMB6,649,153,000, trade and other
receivables of approximately RMB1,484,848,000
and cash and cash equivalents of approximately
RMB1,517,577,000, and deposits with banks of
approximately RMB102,000,000.

Current liabilities

During the period under review, the current
liabilities of the Group amounted to approximately
RMB3,224,331,000, comprising bank loans of
approximately RMB1,290,745,000, trade and other
payables of approximately RMB1,888,135,000,
and current tax payable of approximately
RMB45,451,000.

Capital structure

The Company’s capital structure is composed of
issued share capital, reserves and accumulated
profits. As at 30 June 2014, the issued share
capital of the Company was 4,799,130,959 shares

reserve and accu fits total
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Material investment, acquisition and disposal

Save as disclosed in notes to the financial
statements, there was no material acquisition or
disposal of subsidiaries and associated companies,
nor was there any significant investment held by the
Company during the period under review.

Dividends

The Company does not recommend the payment of
any interim dividend for the period ended 30 June
2014.

Il. Business Review

During the period under review, the Group’s
business primarily focused on the retail of
internationally renowned branded watches in the
Greater China region with a core presence in
Mainland China and Hong Kong, comprehensive
related customer services, manufacturing of
packaging and display products, distribution of
internationally renowned branded watches and
e-commerce, etc.
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Retail network

In the first half of 2014, the retail market for
watches in the Greater China region experienced
no significant changes when compared with last
year. The Group believes that refined business
management is particularly crucial when the
sales market is unstable. Business operations
were effectively stabilized through a sound policy
combining prudent expansion, inventory optimization,
bolstered sales force as well as revamped retail
outlet and improved customer management, to
raise the performance level of individual stores.
Geographically, the Group continued to reinforce
and expand its business operations in second, third
and fourth-tier cities during the period under review,
maintaining middle-end brands as the mainstay
of its brand mix. Along with inventory clearance
and structural optimization, the efforts in refined
management resulted in visible achievements.
Meanwhile, the Group invested more manpower
and resources and collaborated closely with brand
suppliers in uplifting our customer services to
provide consumers with greater confidence with
our multi-level comprehensive customer services
in the Greater China region. As a result, the Group
was able to achieve a better performance in overall
retail sales during the period under review amid
the volatile market environment with sales reaching
RMB5,419,256,000, representing an increase of
12.4% as compared with the corresponding period
last year. Despite a negative growth in high-end
watches, the Group’s sales from middle-end brands
still grew well by 19.3%.
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As a pacesetter in the sales of internationally
renowned watch brands in the world, the Group
has maintained sound business relationships with
many world-renowned brand watch suppliers over
the years, including SWATCH Group, LVMH Group,
RICHEMONT Group, ROLEX Group and KERING
Group, etc. As at 30 June 2014, the Group was
engaged in the distribution of over 50 international
brands from the above five major brand suppliers
and other independent watchmakers, including
Breguet, Bulgari, Cartier, Girard-Perregaux, IWC,
Jaeger-LeCoultre, Longines, Mido, Omega, Rolex,
Scatola del Tempo, TAG Heuer, Tissot, Vacheron-
Constantin, Van Cleef & Arpels and Zenith,
etc. During the period under review, the Group
continued to step up its efforts in bringing in and
aligning middle-end, middle-to-high-end and high-
end brands in both Mainland China and Hong
Kong to optimize its brand portfolio, paving the way
for long-term business development and ongoing
enhancement of overall sales performance. During
the first half of 2014, the Group secured several
new brands such as Manufacture Royale and
MB&F.

Qur retail network spans across the Greater
China region where retail stores mainly include
“Elegant”, “Prime Time”/“Hengdeli” and certain
single-brand boutiques. “Elegant” focuses on
top-end internationally renowned brands, while
“Prime Time”/“Hengdeli” mainly sells middle-end
and middle-to-high-end international brands. After
effective expansion, adjustment and integration, as
at 30 June 2014, the Group operated a total of 494
retail outlets in Mainland China, Hong Kong, Macau
and Taiwan, as detailed below:
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As at 30 June 2014

B ZE2014F6H30H L
Mainland Hong
China Kong Taiwan Macau Total
HE A ith s =) BT FRE
Elegant —ER% 17 5 1 - 23
Prime Time/ BRI ERTT 364 7 st g 34 - 405
Hengdeli Z1EH o
Brand boutiques R EE & 29 16 20 1 66
Total et 410 28 55 1 494
Mainland China & B Ay it

The Group has developed a comprehensive
and fully-fledged network of retail outlets in
Mainland China, with a broad presence in key
regions including Beijing, Shanghai, Zhejiang,
Jiangsu, Henan, Shanxi, Hubei, Northeastern
and Southwestern China where its market share
has been consolidated. Meanwhile, the Group
is expanding its shares in Central and Southern
China as well as other regions to bolster its market
position.

The retail outlet “Prime Time” is positioned to sell
middle-end and middle-to-high-end internationally
renowned branded watches in Mainland China.
This marketing strategy is mainly designed to cater
for the actual demand of Mainland consumers
and complement the Group’s high-end watch
business strategy in Hong Kong. As at 30 June
2014, the Group had 410 retail outlets in Mainland
China, including 364 “Prime Time” shops. The
Group’s “Elegant” shops, which mainly sell high-
' es, have i Il c
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During the period under review, the Group’s retail
strategy in Mainland China focused on keeping
paces with the market adjustment to deepen its
refined management for better performance of
individual outlets, and expanding sales network
effectively. The middle-end brand market is more
sophisticated than the high-end brand, steering the
Group toward a middle-end concentrated approach
to re-position and adjust the middle-end outlets
with a view to steadily expand the retail network
of middle-end watches during its expansion in
Mainland China. New outlets have been set up in
the regions with the highest sales records, such
as third and fourth-tier cities as well as emerging
second and third-tier cities, to consolidate and
expand its market share. Meanwhile, highlighting
the solidification and improvement of revenue
contribution from single outlets, the Group continued
to intensify its efforts in streamlining outlets in the
first tier market and high-end watch retail market.
In response to the changing market conditions, the
Group timely and reasonably adjusted its brand
portfolio, optimised its inventory structure, enhanced
the sales skill of its frontline staff and improved its
customer relationship management of outlets.

The two-winged strategy on refined management
and effective expansion achieved desirable effect.
Following such adjustment and consolidation, “Prime
Time” shops in Mainland China became the sole
contributor to the Group’s net increase among all
outlets during the period under review. Retail sales
in Mainland China recorded a growth of 13.0%
year-on-year; and the average same store sales also
increased by 1.1%. While sales of high-end watches

i ine, sales of middle-end
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The accelerating industrialization and urbanization
process, rapid growth of second and third-tier cities
and burgeoning middle class in Mainland China
have provided a favorable precondition for a sound
growth momentum of the middle-end brands.
The sales strategy of targeting at middle-end and
middle-to-high-end internationally renowned branded
watches will still be the developing direction of the
Group in Mainland China in the short and medium
term.

Hong Kong and Macau

The Group’s retail business in Hong Kong mainly
focuses on high-end brands, including Blancpain,
Breguet, Cartier, Chopard, Dewitt, Franck Muller,
Girard-Perregaux, IWC, Jaeger-LeCoultre, Omega,
Panerai, Piaget, Vacheron-Constantin and Zenith
as well as independent watchmakers namely
Scatola del Tempo, Christophe Claret and Heuge.
During the period under review, certain new brands
such as Manufacture Royale and MB&F were
introduced. The sales of such high-end brands fully
complemented our retail business in Mainland China
and Taiwan, thus created tremendous synergy. To
adapt to the change in the mix of mainland visitors,
the Group also started to deploy multi-layer brand
positionings in Hong Kong, introducing certain
middle-end brands in order to expand market share
and maintain its leading position in Hong Kong.

As at 30 June 2014, the Group operated a total of
21 retail outlets in Hong Kong under the name of
“Elegant”, of which 5 were multi-brand “Elegant”
shops and 16 were single-brand boutiques or image
stores. Currently, the shops operated by the Group
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Amidst the macro economic constraints, Hong
Kong’s retail sector was lackluster in the first half of
the year, as witnessed by the subdued consumer
demand for high-end brands and the continued
weakness in high-end watch retail market.
According to the Census and Statistics Department
of Hong Kong, the Hong Kong retail value index for
jewellery, timepieces and precious gifts registered a
double-digit decline year-on-year in the first half of
2014. The market downturn was also reflected in
a year-on-year decrease in sales of Elegant Hong
Kong during the period under review. However,
the decrease was much smaller than the industry
average, which was attributable to the Group’s
extensive, solid and loyal client base in Hong Kong,
the interaction between retail outlets in Mainland
China and Hong Kong, the favorable partnership
with brand suppliers, as well as the comprehensive
after-sale service network across the Greater China
region, which helped ensure after-sale guarantees
for Mainland tourists shopping in Hong Kong.

Instead of adding new outlets, Elegant Hong Kong
focused on refined management during the period
under review, including strengthening the training of
staff at different levels and enhancing the knowledge
in watches and the service level of the sales front.

Efforts were also taken to upgrade the management
model and build up a talent pool to foster a world-
class professional sales force for expanding market
share.
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Meanwhile, Elegant Hong Kong continued to
strengthen its marketing campaigns. Resources
were committed to collaborate more closely with
a broadened portfolio of international brands in
advertising, VIP events and other promotional
activities. Social networking platforms such as
Facebook, Weibo and WeChat were employed
to establish and maintain sound interaction with
consumers, aiming to enhance their awareness and
loyalty for Elegant Hong Kong and hence uplift the
international visibility of “Elegant” brand.

In light of the adjustment of the high-end consumer
goods industry in Hong Kong, we anticipate that
rental costs may start to decline in the second half
of the year. Capitalizing on its strengths, Elegant
Hong Kong will ride on the opportunities to capture
more market share and improve profitability against
the market adversity.

During the period under review, the Group’s
business in Macau is recuperating in order to go full
steam ahead. Along with the changing economic
conditions and improving economic status of
Macau, the Group’s businesses in Hong Kong and
Macau will definitely achieve synergism, further
consolidating the Group’s leading position in the
region.
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Taiwan

The Group’s retail business in Taiwan is currently
in the process of network building and nurturing.
Clinging to a similar sales strategy as in Mainland
China, the Group focuses on the sales of middle-
end and middle-to-high-end watches in Taiwan.
The Group operated a total of 55 retail outlets in
Taiwan as at 30 June 2014, mainly located in prime
districts including Taipei, Taichung, Kaohsiung,
Hsinchu and Chiayi. Except for one “Elegant” shop
which sells top-end watches and certain single-
brand boutiques, all other retail outlets are “Hengdeli”
shops which sell middle-end and middle-to-high-
end watch brands like Certina, Hamilton, Longines,
Rado, TAG Heuer and Tissot, etc.

During the period under review, the sales in Taiwan
remained steady and held the line of last year.
Currently, the target consumers in Taiwan are
mainly local customers. However, as the cross-strait
business relations and the economic ties among
Mainland China, Taiwan and Hong Kong become
closer, it is expected that an increasing number of
Mainland tourists will travel to Taiwan, creating new
opportunities for Taiwan’s retail industry.

E-commerce

Currently at a ramp-up stage, the Group’s
e-commerce platform is mainly operated under the
model of single-brand flagship stores franchised by
brand owners, while the multi-brand “Prime Time”
platform is still under development. During the
period under review, the existing single-brand stores
performed desirably both in terms of page views
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The Group attaches great importance to e-commerce
platform and regards it as another important
bridge to interact with customers. In addition to
its positioning as a trading portal for internationally
renowned branded watches, the e-commerce
platform is expected to be built into an information
channel connecting customers and a carrier for
communications of the culture of watches. It is
designed to effectively combine the quick access
to information of internationally renowned branded
watches and the privileged shopping experience
for customers, while instilling the culture of
internationally renowned branded watches into their
daily life. Such unity is believed to deliver flawless
interaction between the Group’s online and offline
sales to ensure mutual benefit.

Customer services and maintenance

High quality service is the cornerstone of our
existence. In addition to the store and customer
management system, the highest assurance for
consumers and brand suppliers is also based upon
the Group’s advanced technology, online warranty,
considerate services and efficient management.
Coupled with the continuing training provided
by brand suppliers to the Group’s technical
personnel, the human resources policy of recruiting
talents worldwide has ensured the Group to stay
at the cutting edge of maintenance expertise.
The warranty covering the Greater China region
including Mainland China, Hong Kong, Macau and
Taiwan, as well as the interactive customer service
network consisting of “repair and maintenance
service centers”, “repair service stations” and “repair
service points”, ensure the delivery of all-rou
op services - S
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As the number of brand suppliers increases and
given the less favorable retail condition in global
markets, brand suppliers have put more emphasis
on the integration and comprehensiveness of their
brands’ global services. Capitalizing on its sound
services and expertise, the Group continues to
broaden and deepen the cooperation with these
brands. During the period under review, the Group
entered into an exclusive watch maintenance agent
agreement with KERING Group for the Girard-
Perregaux brand. As of now, the Group has
become the maintenance agent for 66 international
brands, of which 49 brands have engaged the
Group as their exclusive maintenance agent. During
the period under review, the Group also deepened
its partnership in comprehensive customer services
arrangements with Tissot, Mido, Certina and other

watch brands of the SWATCH Group.

High-calibre maintenance technicians have been
the foundation of the Group’s customer services.
During the period under review, the Group
dispatched selected maintenance technicians to
attend overseas training courses for a number of
times, and maintained good partnerships with brand
suppliers in Switzerland and watch maintenance
technical schools in foreign countries like Sweden
and Japan, so as to secure consistent supply of
high-calibre maintenance technicians. Also, with
the increasing number of shops in second and
third tier cities, the scale of maintenance technical
training courses was also expanded, with overseas
senior technicians in charge of course planning
and teaching, so as to provide strict training for
the front-line maintenance technicians in a timely
sult, the Group’s high-
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During the period under review, the Group uplifted
the role of customer services from merely a support
arm to retail sales to a strategic level, and started
a pilot consolidation of customer service scheme
in designated regions. We believe that the strategic
development of customer services will be of great
benefit to the Group’s long-term development.

Packaging and display products

Under the strategy newly developed last year, the
Group consolidated its industrial segment during
the period under review, and took initiatives to
integrate and plan for its watchcase manufacturing
and display supplies businesses. Meanwhile, the
packaging business of Guangzhou Yadi has been
carried out steadily. Together with the refined
management to improve working conditions, labor
intensity and employee benefits, Guangzhou Yadi
optimized the mix of labor resources and increased
the investment in mechanization and automation to
boost productivity. During the period under review,
it supplied more than 50 types of products for over
13 brands, including 42 types of branded packaging
accessories. As for display supplies, the Group
made a new breakthrough in cooperation with
certain brands including Tissot, Hamilton, etc. Based
on strict management and effective development,
both sales and profit from this segment recorded
notable growths over the same period last year.

The Group believes that under its new strategy, the
packaging and display segment which is ancillary
to watch sales will be forged into an integral link in
the watch manufacturing and distribution business
chain, providing another stable profit source
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Brand distribution

In the brand distribution business, the Group has
always sought cooperation with brand suppliers and
retailers in exploring the market, leveraging on each
other’s strengths to strive for a coordinated division
of labor in the integration of sale and supply. During
the period under review, the Group worked closely
with brand suppliers to respond to the changing
market by streamlining and improving inventory mix
for a healthy and sustainable development. Based
on joint market research, a number of incentive
policies and sales programs closely aligned with
market needs and regional characteristics were
developed, to provide retailers more comprehensive
and thoughtful services to stimulate their enthusiasm
in the retail end.

The Group has maintained good partnerships with
brand suppliers and numerous retailers. Backed by
their extensive and tremendous support, the Group
has achieved harmonious and mutually beneficial
development. During the period under review,
both sales and gross profit from brand distribution
witnessed steady improvement.

The Group has about 400 wholesale customers in
over one hundred cities across Mainland China. The
Group distributes and exclusively distributes world-
known watch brands including TAG Heuer, Zenith,
Bulgari of LVMH Group and Hamilton, Certina,
Balmain, Tissot, Mido, and CK of Swatch Group.

A & 7§

EmEDHEBT  AKRERKNA
SHAMEN T ASRERBEHRE
BMEERNAE  MBEHEZS
NEZHHE BN D THIE - @E
HAPY SR 8] 2 R 1 S AL R T 2
SR BHHE - RRRIEMA
EZEFER  IRREEREER - R
B EHEARPARTS  HIEHE
MAMEFENSRABEE &
BT RSN S EHETRSE -
REEWEMHE N2 E MO KR
% RS E LR E BRI -

ANER Bl A A ORI 35 B R LB P DA B
RETERZRIFNAERE 52
TEREEZRARNOZE - #MS AR
SREAR - DESA - DHEmEZ
HEMENBEIRERTT

ARER B R Ao o B RO R B fE T R
BERIORBEEF - DHLER
DIHZ AR ANAmIE T - 215K
BEBTERBENTHE BN B
B RETAHEBENERRE  SH
m-EE KK XE CKF-




Ill. Social Responsibility and Human
Resources

Embracing the human-oriented core value,
the Group advocates the entrepreneurship of
“mutual respect, shouldering responsibility, close
collaboration and ongoing innovations” which
is taken as the cornerstone for its corporate
management and social responsibility.

As at 30 June 2014, the Group had a total of 9,515
employees in Mainland China, Hong Kong and
Taiwan.

The Group is always committed to developing
and adding value to human resources. The Group
implements a standardized recruitment system and
allocates resources to various training programs
for the managerial staff, front-line service staff and
maintenance technicians. These training programs
cover, among others, the art of management, sales
skills, brand knowledge and service awareness, with
an aim to enhance the knowledge, marketing skills
and service capability of our staff. The Group also
works with our brand suppliers on the provision
of regular training to front-line service staff and
maintenance technicians in brand knowledge and
maintenance expertise.

The Group offers a competitive remuneration
package and various incentives to all employees,
and regularly reviews the structure of relevant
mechanisms to cope with corporate development
needs. The Group granted options to the general
management staff and associates of the Company
in recognition of their contributions to the Group and
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Under a solid human resources reward system, the
Group can attract and retain a number of senior
sales persons and senior repair technicians. Also,
certain staff members were awarded the “Capital
Labor Medal” and the “May 1st Labor Medal”.

The Group actively implements the concept of a
“paperless” office by using an online OA system to
improve its administrative functions. Environmental
protection is one of the top priorities for the Group’s
sustainable development. During the period under
review, subsidiaries of the Group’s industrial segment
were in strict compliance with national regulations.
Reports on pollutants were submitted to environmental
authorities regularly as required. All pollutant emissions
including sewage and gas passed the annual inspection
and the monitoring results met the national standards.

As the largest internationally renowned branded
watch retailer group in the world, the Group has
maintained sound business relationships with
many world-renowned watch brand suppliers
over the years, including SWATCH Group, LVMH
Group, RICHEMONT Group, ROLEX Group and
KERING Group. During the period under review,
the Group was engaged in the distribution of over
50 international brands from the above five major
brand suppliers and other independent watchmakers.
Subsidiaries of the Group’s industrial segment carried
out strict quality control processes on products
to align with national quality standards, which fully
guaranteed the interests of clients and consumers.

As a pacesetter in the timepiece industry, the Group

extended active presences in public welfare activities

in addition to its efforts in delivering business interests
) has conscientious
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IV. OUTLOOK

In the second half of the year, the Group still see
opportunities intertwined with challenges. The
complexity and uncertainty in global economic
recovery will continue to cast a shadow over
watch sales. Nevertheless, China is still on the
path to industrialization and urbanization. Based
on current economic policies, development trend
and dynamics, and the consumption structure in
Mainland China, the accurately targeted efforts and
regulations made by the Chinese government will
steer the economy soundly towards its major goals
and lay a solid foundation for moderate to robust
growth in the long term. In this context, we remain
cautiously optimistic about the prospects given the
Group’s established core competitive advantages.

Persisting to the strategies adopted in the first half
of the year, the Group will strive to consolidate its
footprints while prudently seeking new heights of
success. On watches sales, middle-end brands
will continue to serve as the mainstay with a focus
on expansion into second-, third- and fourth-tier
cities. The sales interaction between Hong Kong,
Macau and Taiwan and Mainland China will be
opportunistically adjusted and optimized according
to market conditions. The Group expects to ensure
steady business growth by further refining its
management and inventory mix and upgrading the
quality of outlets and the image of retail brands.
Based on the current healthy operation, we will aim
at new progresses including: leveraging upon quality
services and a variety of initiatives to ensure and
improve sales; and accelerating the development
of our industrial segment, customer services
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Report of the Directors

Directors’ and Chief Executives’ Interests
and Short Positions in Shares, Underlying
Shares and Debentures of the Company or
Any of Its Associated Corporations

As at 30 June 2014, the interests or short positions
of each of the Directors and chief executives in the
shares, underlying shares and debentures of the
Company and its associated corporations (within the
meaning of Part XV of the Securities and Futures
Ordinance (Chapter 571 of the Laws of Hong Kong)
(“SFQ”)) which were recorded in the register required
to be kept by the Company pursuant to Section
352 of the SFO; or were required to be notified to
the Company and the Stock Exchange pursuant to
Divisions 7 and 8 of Part XV of the SFO including
interests or short positions which they were taken or
deemed to have under such provisions of the SFO;
and were required pursuant to the Model Code
for Securities Transactions by Directors of Listed
Companies in the Listing Rules to be notified to the
Company and the Stock Exchange were as follows:
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Approximate

Name of Director Nature of Interest Number of Shares Percentage

EENE BENE RIDEE KNEDH

Mr. Zhang Yuping Controlled Corporation 1,5626,572,501(L) 31.81%
and Personal (Note 1)

RIS AE i NIV EVNE 2y

Mr. Huang Yonghua  Personal 40,488,800(L) 0.84%

BEKERE A

The letter “L” denotes the person’s long positions in the
Shares.

Note 1: Mr. Zhang Yuping owned 100% of the issued

share capital of Best Growth International Limited

“Best Growth”), which in turn held 1,473,204,901
as at 30 June 201
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Substantial Shareholders’ Interests and FERFIZERATRS - HE
Short Positions in Shares, Underlying R#HpREEZEZEZRAE
Shares and Debentures of the Company

As far as the Directors were aware, as at 30 June  GEEEMHNE  RN_Z—NEXA=
2014, the interests or short positions of the persons,  +H * RARTRG « HEERG k&
other than Directors of the Company, in the shares, EEADEAREEARPEENSE
underlying shares and debentures of the Company 336144 RALDRATEEZZ
which were recorded in the register required to be A ERIAXAE A T(EERD
kept by the Company pursuant to Section 336 of B ZEEBRINET -

the SFO were as follows:

Approximate

Name of Shareholder Number of Shares Percentage

R A RHEE KNEDL

Best Growth (Note 1) 1,473,204,901(L) 30.70%

3G (B aET)

Mr. Zhang Yuping (Note 1) 1,5626,572,501(L) 31.81%

SRENE SR A (et 1)

The Swatch Group Hong Kong Limited 987,800,000(L) 20.58%
(Note 2)(ffzt2)

The Swatch Group Limited (Note 2)(fifz#2) 987,800,000(L) 20.58%

LVMH Watches & Jewelry Hong Kong Limited 20,354,400(L) 0.42%
(Note 3)(H1#£3)

TAG Heuer SA (Note 3)(/f1:#3) 20,354,400(L) 0.42%

TAG Heuer International SA (Note 3)(#f#3) 20,354,400(L) 0.42%

LVMH Asia Pacific Limited (Note 3)(#1#3) 285,582,000(L) 5.95%

Sofidiv SAS (Note 3)(K1#E3) 305,936,400(L) 6.37%

LVMH SA (Note 3)(#1z#3) 305,936,400(L) 6.37%

Chengwei Evergreen Capital, LP (Note 4)(Kfat4) 288,972,699(L) 6.02%

Chengwei Evergreen Management, LLC 288,972,699(L) 6.02%
(Note 4)(ff{zt4)

Limited (Note 4)




The letter “L” denotes the person’s long positions in the

Shares.

Note 1:

Note 2:

Mr. Zhang Yuping owned 100% of the issued
share capital of Best Growth International Limited
(“Best Growth”), which in turn held 1,473,204,901
shares of the Company as at 30 June 2014.
During the period under review, Mr. Zhang
Yuping held 53,367,600 shares of the Company
under his name. Accordingly, Mr. Zhang Yuping
held 1,526,572,501 shares of the Company in
aggregate, representing 31.81% of the issued
share capital.

Among these 987,800,000 shares, 550,000,000
shares were held under the capacity of security
interest owner instead of effective interest owner.
These 987,800,000 shares were held in the name
of and registered in the capacity of The Swatch
Group Hong Kong Limited as a beneficial owner.
The entire issued share capital of The Swatch
Group Hong Kong Limited was beneficially owned
by The Swatch Group Limited. The Swatch Group
Limited was deemed to be interested in all the
shares held by The Swatch Group Hong Kong
Limited under the SFO.

The mortgage of the aforementioned 550,000,000
shares held under the capacity of security
interest was discharged on 23 July 2014. For
the details, please refer to the announcement of
the Company dated 23 July 2014. According to
relevant information, The Swatch Group Hong
Kong Limited effectively held 437,800,000 shares

e date of this report,

[LRREBALIREOHEZHR

HiaET -

Mizt2 :

RWMEFEEBAEREAR AR
AA ( [Z2AR] ) 100%8E
BITRA  MHRARAR=ZZT—
MEXA=Z+TAFEAEARR A
1,473,204,901 015 : R¥F 5k
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AABEH53,367,6008%  #
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Note 4:

Note 5:

capacity of LVMH Watches & Jewelry Hong Kong
Limited and 285,582,000 shares were held in
the name of and registered in the capacity of
LVMH Asia Pacific Limited. The entire interests
of LVMH Watches & Jewelry Hong Kong Limited
were owned by TAG Heuer SA, and TAG Heuer
International SA beneficially owned 100% interest
in TAG Heuer SA. Sofidiv SAS beneficially owned
100% interest in each of TAG Heuer International
SA and LVMH Asia Pacific Limited. LVMH SA
owned 100% interest in Sofidiv SAS.

According to the relevant information, these
288,972,699 shares were registered and held by
CW HDL Limited, Chengwei Evergreen Capital,
LP held 67.06% interest in CW HDL Limited, and
Chengwei Evergreen Management, LLC held 1%
interest in Chengwei Evergreen Capital, LP; EXL
Holdings, LLC held 31.7% interest in Chengwei
Evergreen Management, LLC, and Li Eric Xun (Li
Zhu Yi Jing being his spouse) held 50% interest in
EXL Holdings, LLC.

According to the relevant information, Harris
Associates L.P. held 243,777,800 shares of the
Company in the capacity of investment manager.

Dividend Distribution

The Board of Directors do not recommend the

of any interim divid

the six mont

T

Miats -

FERNFFAEEH20,354,4000%
FLVMH Asia Pacific Limited A
B FH B NI A E 285,582,000
% > TAG Heuer SA#ALVMH
Watches & Jewelry Hong Kong
Limited 2 100%# z * M TAG
Heuer International SAZ & &Ez
BEABTAG Heuer SA - Sofidiv SAS
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SAKLVMH Asia Pacific LimitedZ
100%4#4 + MLVMH SAB|Z2 & #
& Sofidiv SAS

RIEBMER - 25288,972,609
B ACW HDL Limited
ERHA - MChengwei
Evergreen Capital, LPR#FH
CW HDL Limited 67.06%#]
## © Chengwei Evergreen
Management, LLC#5% Chengwei
Evergreen Capital, LP 1%
#)# % 0 EXL Holdings, LLC
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Management, LLC 31.7%H)f%
7+ Li Eric Xun (Li Zhu Vi Jing
AERME) BIFFAEXL Holdings,
LLC 50%H) iz ©
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Details of the options granted by the Company are
as follows:

BRAARRRLBREFENT

Options granted in 2011 R-E——FRH 2 BRE
Number
of options
lapsed in
accordance
with the Percentage
terms of the of the
Closing options or number of
price of Number ~ Number  theshare ~ Number options to
the shares ~ Number of  of options  of options option  of options  the total
immediately optionsas  exercised  cancelled  scheme outstanding share capital
Exercise  beforethe at1January ~duringthe duringthe duringthe  asat30 of the
Name of grantee  Date of grant  Exercise period price date of grant 2014 period period period  June 2014 Company
HRRERR  RoouE
ZERL  HoouE EAZEER  6A30R  EREHE
BEA  1A1B2  HAGR O BAEH BHEXN HAGEN FOEERK
FEALE RHAE TR RE RHWTE BREXE BEREHE BREHE BREHE BREER  HESR
[HKD) (HKD)
(%) (%)
Directors - - - - - - - - - -
E%
Qther eligile 30 September 30 September 2014 1o 266 271 1485000 - - 1,485,000 0031%
participants 2011 29 Septerber 2016
AfbRERSEE ANF 014F9A30EE
9A30R 2016594298
Totd 3 1,486,000 - - — 1485000 0.031%
As at 30 June 2014, the issued share capital of #HZE_-Z—MNMEXA=+HIt &ARQ

the Company was 4,799,130,959 shares; and the
number of options outstanding was 1,485,000.

Purchase, Sale or Repurchase of Securities

During the period under review, the Company
ed 3,776,000 Ilsted shares on The

7 2 31T R AN A4,799,130,9590% ¢
M AR TT{E AR AR #E A 1,485,0008% °

BE HEIBEES
REEHA - KRB ATSKET R
ZJEE/%H#‘ x%ﬁﬁﬁﬁﬁ AIEOE £




As at 30 June 2014, the issued share capital of the
Company was 4,799,130,959 shares. The Company
had HKD95,000,000 convertible bonds outstanding,
which were listed on the Singapore Exchange
Securities Trading Limited on 22 October 2010.

Saved as disclosed above, neither the Company nor
any of its subsidiaries purchased, sold or redeemed
any of the Company’s listed securities as at 30
June 2014.

Disclosure of Information on the Website
of the Company and the Stock Exchange

An interim report for the six months ended 30 June
2014 containing all the information required by
Appendix 16 to the Listing Rules will be dispatched
to the shareholders of the Company and published
on the website of the Stock Exchange and the
website of the Company in due course.
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Corporate Governance Report

Compliance with the Corporate Governance
Code

The Company has always been committed
to maintaining a high standard of corporate
governance to ensure transparency, so that the
interests of our shareholders and the cooperative
development among our customers, employees and
the Group can be safeguarded.

The Company has adopted the Corporate
Governance Code as set out in Appendix 14 to the
Rules Governing the Listing of Securities (the “Listing
Rules”) on The Stock Exchange of Hong Kong
Limited (the “Stock Exchange”).

The Directors are of the opinion that the Company
complied with the Corporate Governance Code
during the period under review, except for a
deviation from the provision A.2.1. Given the existing
corporate structure, the roles of the chairman and
chief executive officer have not been separated, and
both are performed by Mr. Zhang Yuping. Although
the roles and duties of the chairman and chief
executive officer have been performed by the same
individual, all major decisions would only be made
(where applicable) after consultation with the Board.
There are three independent non-executive directors
in the Board. All of them possess adequate
independence and therefore the Board considers
that the Company has achieved balance of power
and provided sufficient assurance for scientific
decision-making.
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Audit Committee

The Company has established an audit committee
in compliance with the Listing Rules. The audit
committee of the Company comprises three
independent non-executive Directors, with the
primary duties of reviewing the accounting principles
and practices adopted by the Company as well as
material extraordinary items, and the discussion
about the auditing internal controls and financial
reporting matters, including a review on the interim
report for the six months ended 30 June 2014.

Compliance with the Model Code for
Securities Transactions by Directors

For the six months ended 30 June 2014, the
Company has adopted a code for securities
transactions by directors on terms no less exacting
than the standard required by the Model Code
for Securities Transactions by Directors of Listed
Issuers as set out in Appendix 10 to the Listing
Rules. All Directors of the Company have confirmed,
following specific enquiry by the Company, their
compliance with the required standard for securities
transactions by Directors set out in the above model
code.

BEREES
ARRBEEBELMRUKIBREE
o ARABEREZEGH =B
WITERAK - EREZ B8 EEH
RERA G RARIED - EXA
SHIER - TaWERASEEAR
BBHESEE AP REREHRE
TE-IFERA=ZTHIEREA ST
HisRE -

BIESETRZRINEEST
A
BE-_Z-WFEXA=TRHLEMNKE
AR ARBEREENESRS -
Ry —EMER LW AR RS+ P
FCEMETAEFETESRIHEH
REST R ENRET R TR
AARIEAMEEFELFESH -
EFEDETLRTAMAENERE
FNESRHRAE -




Interim Results o 1] 2B 4

The board of directors (the “Board”) of Hengdeli SEMNZERERAR([ARAR ] 2=
HoldingshLimiteccij (tge “Corlrszang") is pleasel? tc])c Te([8Fe |\ RAZRAATRE
present the unaudited consolidated interim results o = . o —

the Company and its subsidiaries (the “Group”) for W%f ﬂ(F$,\,<J)E!z§__: P‘Ef
the six months ended 30 June 2014, along with the ~ 7~A=THIEAEA Z REEZEA
comparative figures and selected explanatory notes, A HAZE 4 R E T M HTFEHE -
which are prepared in accordance with the Hong U T IREE S e A HiG Y Bk
Kong Financial Reporting Standards issued by the o o™ e .

Hong Kong Institute of Certified Public Accountants, BB AR fﬂ%ﬁ%ﬁ'ﬁﬁ}z RASTE A
and have been reviewed by the Audit Committee of ~ AIEZZEGEH -

the Company.

Consolidated Statement of Profit or Loss

2 /N RN

mEHmE

for the six months ended 30 June 2014 — unaudited
BE=F—ENA =1 HIFAER — FAEF
(Expressed in Renminbi)

(UAREZ3)
Six months
ended 30 June
BZEXA=1+HIEAEA
2014 2013
—B-pmE  —FT—=fF
Note RMB’000 RMB’000
Hfet ARBTRT AREBTT
Turnover SHER 3 7,206,514 6,294,235
Cost of sales SHERA (5,146,163)  (4,620,865)
Gross profit EF 3 2,060,351 1,673,370
Other revenue H b e 4 69,273 85,957
Other net loss H A E1EF 5 4 (46,303) (60,124)
Distribution costs SR A (1,367,142)  (1,010,254)
Administrative expenses {7 E (167,560) (132,793)
Profit from operations &R 548,619 566,156
Finance costs BA TR AN 5(a) (118,555) (156,176)
Share of profits less FE1GHEE A A
losses of associates i )R E 1R (1,521) 9,315
Share of profits of i o /NG i
joint ventures 1,161 93

AR A 7
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Six months
ended 30 June
BZEARA=tTHLKEA

2014 2013
—E-mE —T—=F
Note RMB’000 RMB’000
Htat ARBTRT ARETT
Profit before taxation BRI R 5 429,704 419,388
Income tax FRiSHt 6 (109,666) (117,189)
Profit for the period HAR R 320,038 302,199
Attributable to: PEAh :
Equity shareholders of AARRGFEE A
the Company 279,646 272,537
Non-controlling interests ~ FEI % RS 40,392 29,662
Profit for the period HA A& F 320,038 302,199
Earnings per share SREF 7
Basic BN RMBO0.058 RMBO0.057
AR¥0.0587T AR0.0577T
Diluted e RMBO0.058 RMBO0.057
AR¥0.0587t AR¥0.0577C

The notes on pages 43 to 61 form part of this
interim financial report. Details of dividends payable
to equity shareholders of the Company are set out

in note 17(a).

Hengdeli Holdings Limited
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Consolidated Statement of Profit or Loss and
Other Comprehensive Income

i TH 2l S oAt T AR

for the six months ended 30 June 2014 — unaudited

HE—F
(Expressed in Renminbi)
(UARBZ7))

—P9FENH =1 HIF N EA — RAEEFZ

Six months
ended 30 June
BZEARA=THLAEA

2014 2013
“E-NmE ZT—=F
RMB’000 RMB’000
ARBTR ARBTT
Profit for the period AR A 320,038 302,199
Other comprehensive income for MR EAM
the period: ZHEBA :
ltems that may be reclassified BRI REEF A 4R
subsequently to profit or loss: FEmCIAER ¢
Exchange differences on BEBINTB AR
translation of financial SRR FTE &
statements of overseas ZEHER
subsidiaries 9,192 (34,412)
Total comprehensive income HAZEKRALE
for the period 329,230 267,787
Attributable to: PE4E :
Equity shareholders of the Company RAFRGOFEA 288,838 238,125
Non-controlling interests FEFERR e 40,392 29,662
Total comprehensive income for HMAZEKA
the period kol 329,230 267,787

The notes on pages 43 to 61 form part of this

interim financial report.
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Consolidated Statement of Financial Position

A B B IR LA

at 30 June 2014 — unaudited
REF—MFENA=1H—KEHEEZ

(Expressed in Renminbi)

(UAREZ2)
At 30 June 2014 At 31 December 2013
R-E-ME RZZ—=F
AHA=1H +-A=1+—"H
Note RMB’000  RMB’000 RMB’000 RMB’000
HEF AR%Tn ARETn ARETT ARETT
Non-current assets FREBEE
Fixed assets EEEE 8
— Investment property — BB 241,959 242,704
— Other property, plant and —HﬁWJ% B
equipment e 1,433,145 1,452,763
1,675,104 1,695,467
Intangible assets B AE 105,123 109,793
Goodwill n B 840,521 840,521
Interest in associates i A=YNIPA 2 9 69,850 83,861
Interest in joint ventures é\%ﬁ AR 55,196 54,035
Other investments Hipis & 797 797
Deferred tax assets R BARE 64,848 67,409
2,811,439 2,851,883
Current assets REEE
Inventories FE 10 6,649,153 6,328,722
Trade and other EWE 5B K
receivables H it el ziia 11 1,484,848 1,366,795
Deposits with banks RITER 102,000 100,000
Cash and cash equivalents B & FIREEEN 12 1,517,577 2,185,922
9758578 9,981,439
Current liabilities REaE
Trade and other EHEZERR
payables Al ENTUR 13 1,888,135 2,358,545
Bank loans RITER 14 1,290,745 1,354,737
Current taxation REERTR 45,451 18,738
3,224,331 3,732,020
Net current assets RBEERE 6,529,247 6,249,419
Total assets less BEERTRE
current liabilities = 9,340,686 9,101,302

Hengdeli Holdings Limited

Interim Report 2014



Note

At 30 June 2014

N=g-mE
~A=tH

RMB’000  RMB’000

Mt AR®TR ARMTR

At 31 December 2013
RZE—=F
+T-A=+-R

RMB'000  RMB'000
ARETT ARETRT

Non-current liabilities FRBEE

Bank loans FITER 14 465,892 460,814
Senior notes BEAER 16 2,182,230 2,159,231
Convertible bonds BE 15 77,637 76,104
Deferred tax liabilities EEHIEEE 125,731 126,643
Provisions B 95,250 94,344
2,946,740 2,917,136

NET ASSETS EEEFE 6,393,946 6,184,166
CAPITAL AND RESERVES B4 f#f&E
Share capital B 22,920 22,935
Reserves 1 5,738,687 5,576,299
Total equity attributable AAFRBEEA

to equity shareholders L EHAE

of the Company 5,761,607 5,599,234
Non-controlling interests FEi2 iR 632,339 584,932
TOTAL EQUITY BRan 6,393,946 6,184,166

The notes on pages 43 to 61 form part of this
interim financial report.
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Consolidated Statement of Changes in Equity
;»W (] %%&&@J %
for the six months ended 30 June 2014 — unaudited
B2 =T —HFNH=+HIE A — REEZ

(Expressed in Renminbi)

(UARBZZ)
Attributable to equity shareholders of the Company
ANARBEEARE
Capital PRC Non-
Share Share  redemption Capital ~ Exchange  statutory  Retained controlling Total
capital  premium reserve reserve reserve reserve profits Total interests equity
RARE HEER FER
Bx  BHEE fE ERBE  ENGR fif  REE Ehy B RREE
Note RMBOOO  RMBOO0  RMBOOO  RMBIOO0  RMBO00  RMBOOO  RMBOOO  RMBOOO  RMBOO0  RMB'OOO
B ARETn ARETR ARBTn ARETR ARMTR ARETT ARETR ARETR ARETR ARETR
Balance at R-B-zE-8-A
1 January 2013 & 21285 2,709,508 58 31219 (165983 367,180 2473537 5456864 456978 5913842
Changes in equity for the six  HZ=F-=ENA=TA
months ended 30 June 2013 EAER 2 EHEE
Prot forthe perod SRR - - - - - - NS s 96 0%
Other comprehensive income £ 2EHA - - - - 4 - - (4 - (4
Total comprehensive icome. ~~ 2EMALE = = = = (34412 - 2053 238,126 29662 27,781
Dividends approved in respect ~ # EBHEETE
of the previous year iE) 176 - - - - - - (74651 (174651 - (174851)
Dividends to hlders of EERERRAA
non-controling nterests 2R = = = = - - - - (o) (00
Repurchase of convertble bonds @/ % - - - 743 - - 743 - - -
Equiy setfed share-besed NERES B
ransactons AERHRS - - - 616 - - - 616 - 616
Purchase of own shares BRALARN 1)
- par value peid -BfiEE (108) - - - - - = (108) = (105)
- premium paid 751 Anﬂ,E - - - = = - B @B Y]
- transfer between resenves - - 105 - - - (105) - - -
Acauisiion o a subsdlary W%ffﬂwzﬁﬂ - - - - - - - - T98 7988
Issuance of bonus shares IR%H 1,756 (1,756) = - = - = - = =
Balance at W-%-z%
30 June 2013 ABZTRZER 205 2707753 163 24452 (00305 37180 2523289 5465377 526445 5991822
Changes in equity for the ~ HZ=F-=£+f
six months ended =+-AL~ER
31 December 2013 P2 i 4]
Prot forthe perod SR = = - - - - s gt 78 166673
Other comprehensive income £ 2ERA - - - - 5905 - - 5905 2674) 3231
Total comprehensive icome. ~~ 2EMALE - - - - 5905 - s 133789 %116 169,904

Hengdeli Holdings Limited
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Attributable to equity shareholders of the Company

ADARBEEARL
Capital PRC Non-
Share Share  redemption Capital ~ Exchange  statutory  Retained controlling Total
capital  premium  reseve  reseve  reserve reserve profits Total interests equity
RARE HE%E #ER

Bx  BfiER i EAEE  ENER Bf  REE it iR
Nofe  RMBOIO  RMBO  RVBOOO  RMBON  RMBOO  RVBOD  RMBO  RMBO  RVBOD  RMBOX
HiE  ARETT ARBTR ARMTR ARETT ARMTR ARETR ARETR ARMTR ARMTR ARETR

Didends to holdersof EFERERREA

non-controling inerests 2RE - - - - - - - - B (2829
Transler etweenresenves  REZHEH - - - - - ae ey - - -
Repurchase and redemption ~~ EERERT ARGEH

of convertible bonds - - - (60,673) - - 50673 - - -
Fouly sefted share-based  DUEREE - BIAER

transacions x5 - - - (9 - - (667) (659 - (859
Capta controution flom holders AR ER

of non-controling iferests FEAEE - - - - - - - - 800 2800
Aoguistion of subsicaries hEHBAR - - - - - - - - M4 B3
Acquisiion of aodiond equity  WE-THERTZ

nterestn @ subsidary Biiie - = - @ - - - o1 P6sy BT

Balance at 31 December 2013 M-§-=£+-A=t1-A
and 1 January 2014 R-%-pE-8-
Pt ] 295 2707753 163 (25586  (194490) 414979 2673480 5509234 584932 6,184,166

Changes in equity for the six  EZ-3-RERA=TR
months ended 30 June 2014 AR ZEHAT

Proft for the period B - - - - - - 279,646 219,646 40392 320038
Other comprehensive income~~ E(2ERA - - - - 9192 - - 9192 - 9192
Totel comprehensie income.~~ 2EHALE - - - - 9192 - 29846 28383 030 29230
Dividends approved inrespect B/ ERRS

of the previous year 17l8) - - - - - - (119978 (119978 - (19978
Didends fo holders of EFRRERAA

non-controling interests ZBE - - - - - - - - B8 (6188)
Equiy setied share-based WiEsEE

transacions RAZRRHES - - - k] - - - ki - k]
Purchass of own shares BERLARG 170)
- par value peid -BfiEE (18) - - - - - - (19) - (18]
- premium paid -BIiE - - - - - - (4,869 (4.889) - (4.889)
- ransfer between resenves -G Ey - - 15 - - - ] - - -
Aoauiston of additonal equity W -FIKEAFZ

interest in a subsidiary EhE - - - (1908 - - - (1908 (8,092) 6,000
Disposal o equity interests ~~ HE—TAHBAT

na subsidiary BE - - - - - - - - 31994 31,94
Captal contoution flom holders  FEZREREEA

of non-controling inerests e - - - - - - - - 40,000 40,000
Balance at R=8-BERA=TR

30 June 2014 2E8 290 2,707,753 178 (27189 (185208 414979 2828264 5761607 632339 6393946

The notes on pages 43 to 61 form part of this  Z43%61H 2 K 7t B A i Hi 81 75 3R
interim financial report. H2—2n o
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Condensed Consolidated Cash Flow Statement

i W ok 7

Bl it i

for the six months ended 30 June 2014 — unaud/ted

B2 =T —FNA=+FHIENAA — RAEE

(Expressed in Renminbi)

(KAEEZ3)

Six months
ended 30 June
HEAA=ZTHLEAEAR

2014 2013
—E-NE —T-=F
Note RMB’000 RMB’000
Hizt ARETR AREBFT
Operating activities RETED
Cash used in operations BEERE (216,531) (100,166)
Income tax paid BIFER (81,304) (76,621)
Net cash used in REEBFTRE
operating activities BeFE (297,835) (176,787)
Investing activities REED
Payment for the purchase of ~ BA%E - BEK
property, plant and equipment &5k (48,411) (63,436)
Other cash flows arising from & EEEE 2
investing activities HinR&m (8,434) (820,993)
Net cash used in investing REEYMER S
activities FE (56,845) (874,429)
Financing activities A Eil
Dividends paid to equity H$ BAFEA
shareholders of the company 2% (119,978) (174,651)
Other cash flows arising from EEE?E@JEEZE@
financing activities Rem (200,045) 804,583
Net cash (used in)/generated ~ REEEEN(FTFE),/
from financing activities SR8 (320,023) 629,932
Net decrease in cash and REeRBESEEURL
cash equivalents FHE (674,703) (421,284)
Cash and cash equivalents R—A—-BZzRER
at 1 January REEEY 12 2,185,922 2,869,945
Effect of foreign exchange INEEREEHT
rates changes 6,358 (19,088)
Cash and cash equivalents RAB=1tHZRER
at 30 June BeZEY 12 1,517,577 2,429,573

The notes on pages 43 to 61 form part of this
interim financial report.
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Notes to the Unaudited
Interim Financial Report

(Expressed in Renminbi unless otherwise indicated)

1 Basis of preparation

This interim financial report has been prepared in
accordance with the applicable disclosure provisions
of the Rules Governing the Listing of Securities
on The Stock Exchange of Hong Kong Limited,
including compliance with Hong Kong Accounting
Standard (HKAS) 34
issued by the Hong Kong Institute of Certified Public

, Interim financial reporting,

Accountants (HKICPA). It was authorised for issue
on 19 August 2014.

The interim financial report has been prepared in
accordance with the same accounting policies
adopted in the 2013 annual financial statements,
except for the accounting policy changes that are
expected to be reflected in the 2014 annual financial
statements. Details of any changes in accounting
policies are set out in note 2.

The preparation of an interim financial report in
conformity with HKAS 34 requires management
to make judgements, estimates and assumptions
that affect the application of policies and reported
amounts of assets and liabilities, income and
expenses on a year to date basis. Actual results

may differ from these estimates.

This interim financial report contains condensed
consolidated financial statements and selected
explanatory notes. The notes include an explanation
of events and transactions that are significant
to an understanding of the changes in financial
position and performance of the Group since the
2013 annual financial statements. The condensed
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consolidated interim financial statements and
notes thereon do not include all of the information
required for full set of financial statements prepared
in accordance with Hong Kong Financial Reporting
Standards (“HKFRSs”).

The financial information relating to the financial year
ended 31 December 2013 that is included in the
interim financial report as being previously reported
information does not constitute the Company’s
statutory financial statements for that financial year
but is derived from those financial statements.
Statutory financial statements for the year ended 31
December 2013 are available from the Company’s
registered office. The auditors have expressed an
unqualified opinion on those financial statements in
their report dated 25 March 2014.

2 Changes in accounting policies

The HKICPA has issued a number of amendments
to HKFRSs and one new Interpretation that are first
effective for the current accounting period of the
Group and the Company. Of these, the following
developments are relevant to the Group’s financial
statements:

e Amendments to HKFRS 10, HKFRS 12 and
HKAS 27, Investment entities

e Amendments to HKAS 32, Offsetting financial
assets and financial liabilities

e HK(FRIC) 21, Levies

The Group has not applied any new standard or

interpretation that is not yet effective for the current
accounting period.

Hengdeli Holdings Limited
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Amendments to HKFRS 10, HKFRS 12 and HKAS
27, Investment entities

The amendments provide consolidation relief to
those parents which qualify to be an investment
entity as defined in the amended HKFRS 10.
Investment entities are required to measure their
subsidiaries at fair value through profit or loss.
These amendments do not have an impact on the
Group’s interim financial report as Hengdeli Holdings
Limited does not qualify to be an investment entity.

Amendments to HKAS 32, Offsetting financial
assets and financial liabilities

The amendments to HKAS 32 clarify the offsetting
criteria in HKAS 32. The amendments do not have
an impact on the Group’s interim financial report as
they are consistent with the policies already adopted
by the Group.

HK(IFRIC) 21, Levies

The Interpretation provides guidance on when a
liability to pay a levy imposed by a government
should be recognised. The amendments do not
have an impact on the Group’s interim financial
report as the guidance is consistent with the
Group’s existing accounting policies.

3 Segment reporting

The Group manages its businesses by divisions,
which are organised by a mixture of both business
lines (products and services) and geography (mainly
in Mainland China). In a manner consistent with the
way in which information is reported internally to
the Group’s most senior executive management for
the purpose of resource allocation and performance
assessment, the Group has presented the following
five reportable segments. No operating segments
have been aggregated to form the following
reportable segments.
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e Retail segments (includes three segments for
watches retail in Mainland China, Taiwan and
Hong Kong and one segment for jewellery,
watches and duty free commodities retail
in Hong Kong): given the importance of the
retail division to the Group, the Group’s
retail business is segregated further into four
reportable segments on a geographical and
products and services basis, as the divisional
managers for each of these regions report
directly to the senior executive team. All
segments primarily derive their retail revenue
through their own retail network.

e Wholesale segment: this segment distributes
numerous world renowned brand watches in
Mainland China and Hong Kong.

(a) Information about profit or loss and assets

For the purposes of assessing segment performance
and allocating resources between segments, the
Group’s senior executive management monitors
the profit or loss and assets attributable to each
reportable segment on the following basis:

Revenue and expenses are allocated to the
reportable segments with reference to sales
generated by those segments and the expenses
incurred by those segments. However, other than
reporting inter-segment sales, assistance provided
by one segment to another, including sharing of
assets, is not measured.

The measure used for reporting segment profit is
“gross profit”.

Segment assets represent inventories only, without
eliminating the unrealised inter-segment profits.

Hengdeli Holdings Limited
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Information regarding the Group’s reportable
segments as provided to the Group’s most senior
executive management for the purposes of resource
allocation and assessment of segment performance
for the period is set out below.

Retail
$E

BN BERARERSETRER

ABRHEZERD RO #REBA G
ZAREE2HD 2 ERFINAT -

Mainland China Hong Kong Taiwan
FEAY #* 2 ]

2014 2013 2014 2018 2014 2013
Z8-QmF “R-F CE-MF CR-SF CE-EF CF-cE
RMB'000 RMBOOD RMBO000 RMBOOD RMB'000  RVBIOO0
ARMTR ARBTR ARMTT ARMTR ARMTR ARMTZL

Harvest Max! Wholesale All others** Total
Ly #& it it
2014 2018 2014 2013 2014 2018 2014

2018

Z$-BF “R-cF C9-BF “F-SF CR-BF SR C9-PF SR cF
RMB000 RMBOM RVBON RMBOD RMBOOO RVBOOO RMBOM RVBO
ARBTT ARBTL ARMTL ARBTR ARRTL ARBTL ARBTR ARETL

For the six months HEAACHE
ended 30 June 1E7+f8R
Revenue from extemal pEhbES
customers e 3204564 2852386 1406584 1592678 89176 90179 698,932 284143 1,613,660 1361145 173598 113704 7206514 6204235
Inter-segment revenue ARha - = - = - = - - 4,721,300 1224709 9000 10826 1736300 1,285,568
Reporiable segment revenve  ERAFNE 3204564 2852386 1406584 1592678 89176 90179 698,932 284143 3340969 25685854 182508 124530 8942823 7629770
Reportable segment profi = pE] 990,006 909327 204125 343013 23081 27834 52794 200626 178281 153270 52064 39300 2,060,351 1,673,370
Retail
2t
Mainland China Hong Kong Taiwan Harvest Max* Wholesale All others* Total
HEA -7 aa Liy 12 R it
3 3 3 3 3 3 3
30June December  30June December 30 June December  30June December 30 June December 30 June December 30 June  December
2014 2013 2014 013 2014 2018 2014 213 2014 2013 2014 2013 2014 213
Z%8-0F Z§-= mE “3-ZEF -3-mF “$-F “§-mf “3-2F “3-BF C3-SF C3-MF C%C BE “2-2F
#AZtB  f2R AAZtRB 2R ABSTE 2R ABZtR 1R AAZtE 2R RAZtR tZA ABEtE . fZR
=t-A =t-R =+-A =t-A =t-A =t-8 =t-A
RMB'000 RMB'OO0 RMB'000 RMB'OO0 RMB'000 RMBOO0 RMB'000 RMBO0 RMB'000 RMB'OOO RMB'000 RMB'OOO RMB'000  RMB000
ARBTL ARBTL ARMTR ARMTL ARMTR ARETR ARRTZ ARRTL ARBTZ ARBTL ARMTR ARETRL ARETR ARETR
Reportable segment assets ~ SRAFEE 3,008,124 3171910 1607852 1507122 200,669 230496 1253718 120263 1,556,386 1201340 87472 66,768 6,705876 6,396,889

i Revenue from Harvest Max Holdings Limited
(“Harvest Max”) is mainly attributable to
jewellery, watches and duty free commodities
retail in Hong Kong.

#  Revenues from segments below the quantitative
thresholds are mainly attributable to a watch
repairing and maintenance business, a
packaging and decoration business, a watch
case manufacturing business, a hotel business
and a property management business. None
of those segments met any of the quantitative
thresholds for determining reportable segments.
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(b) Reconciliations of reportable segment profit  (b) 2725155 =4k

or loss
Six months
ended 30 June
HEAA=TAILAEAR

2014 2013
—E-NE —T—=F
RMB’000 RMB’000
ARETR ARETIT

Revenue Wiz
Total revenues for reportable segments EBRHPEWE 8,760,225 7,405,240
Other revenue Hiblres 182,598 124,530
Elimination of inter-segment revenue D EK R (1,736,309) (1,235,535)
Consolidated turnover HEEER 7,206,514 6,294,235

Profit ikl
Total profit for reportable segments EBHDEE 2,008,287 1,634,070
Other profit HitmF 52,064 39,300
2,060,351 1,673,370
Other revenue Hblrzs 69,273 85,957
Other net loss Hin B 18558 (46,303) (50,124)
Distribution costs aR:= DN (1,367,142) (1,010,254)
Administrative expenses TREHR (167,560) (132,793)
Finance costs BIASRK AR (118,555) (156,176)
Share of profits less losses of associates  FEfLEEA R B AR E R (1,521) 9,315
Share of profits of joint ventures &AM 1,161 93
Consolidated profit before taxation AR AT 429,704 419,388

Hengdeli Holdings Limited
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4  Other revenue and net loss 4 HitWzmRkEEFE
Six months
ended 30 June
BEAA=THLEAMEA
2014 2013
—E-mE —T-=F
RMB’000 RMB’000
ARETRT ARETT
Other revenue Hitrzz
Interest income F WA 9,088 30,477
Government grants BT #Eh 17,502 11,932
Dividend income from unlisted investments 3 i & RS 4A 33,494 34,977
Rental income i ON 5,581 5,643
Others Hith 3,608 2,928
69,273 85,957
Other net loss HitEB 38
Impairment of interest in an associate R—EE AR 2 ERRE (34,293) (64,771)
Net loss on disposal of property, HEWE BERREZ
plant and equipment EREE (109) (2,081)
Net foreign exchange (loss)/gain INE AR (EIR) W FE (11,901) 13,488
Net loss on repurchases of FEE AR ES 2
convertible bonds EREE - (6,760)
(46,303) (50,124)

AR IR A PR
R U4 R 4'9



50

5 Profit before taxation

Profit before taxation is arrived at after charging:

5 FRBLATEFI

BRI AN G MASHBRATIER RS ¢

Six months
ended 30 June
BEAA=1+HLAER

2014 2013
—E—mEF —T—=4F
RMB’000 RMB’000
ARBTRT ARETT
(a) Finance costs (a) BAEERA
Interest expense on bank loans IRITERA B X 41,097 47,536
Interest on convertible bonds ARRES 2 FE
(note 15) (Kiz%15) 1,736 44,557
Interest on senior notes (note 16) BEZER S (H716) 70,178 60,600
Bank charges RITEHA 5,544 3,483
118,555 156,176
(b) Other items (b) HfhEH
Amortisation i3] 5,437 4,979
Depreciation nE 70,722 56,549
Operating lease charges YEKEHEER
in respect of properties
— minimum lease payments —REEERE 139,812 147,322
— contingent rents — A 274,963 259,076
414,775 406,398
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6 Income tax

6 FiBH
Six months
ended 30 June
BEAA=THLEAMEA

2014 2013
—E-mE —T-=F
RMB’000 RMB’000
ARBT ARETT

Current tax RHERIE
Hong Kong profits tax BENER 27,742 36,495
Mainland China income tax B A TSR 80,275 78,214
Taiwan and Macau income tax BERRMFEH - 178
Sub-total Nt 108,017 114,887
Deferred taxation ERLSIE 1,649 2,302
109,666 117,189

The provision for Hong Kong Profits Tax is
calculated by applying the estimated annual effective
tax rate of 16.5% (2013: 16.5%) to the six months
ended 30 June 2014.

Taxation for other overseas subsidiaries is similarly
calculated using the estimated annual effective rates
of taxation that are expected to be applicable in the
relevant countries or jurisdictions.

EENERBENEEE-_S—NF
NAZTBEEARNERRBHENEER
BFE16.5% (ZZT—=4F : 16.5%)

=
al=+ °
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7 Earnings per share
(a) Basic earnings per share

The calculation of basic earnings per share is based
on the profit attributable to equity shareholders
of the Company of RMB279,646,000 (six months
ended 30 June 2013: RMB272,537,000) and the
weighted average of 4,800,158,893 ordinary shares
(six months ended 30 June 2013: 4,808,580,318
ordinary shares) in issue during the interim period.

(b) Diluted earnings per share

The calculation of diluted earnings per share amount
for the six months ended 30 June 2014 is based on
the profit attributable to equity shareholders of the
Company of RMB279,646,000 (six months ended
30 June 2013: RMB272,537,000) and the weighted
average number of ordinary shares outstanding
after adjustment for the effect of all dilutive potential
ordinary shares of 4,800,158,893 shares (six months
ended 30 June 2013: 4,808,580,318).

The calculation of diluted earnings per share amount
for the six months ended 30 June 2014 has not
included the potential effects of the deemed issue
of shares under the Company’s share option
scheme and the potential effects of the deemed
conversion of Hong Kong Dollar (‘HKD”) settled 2.5%
Convertible Bonds due 2015 (the “2015 Convertible
Bonds”) into ordinary shares as they have anti-
dilutive effects on the basic earnings per share
amount during the interim period.

8 Fixed assets

During the six months ended 30 June 2014, the
Group incurred decoration and construction costs
with a total amount of RMB40,022,000 (six months
ended 30 June 2013: RMB39,127,000).

Hengdeli Holdings Limited
Interim Report 2014

7 BRER

(a) BREXZEF
BREARBFTDREERR ARG HF
B A EAE & F A R #279,646,000
T(EHE—_Z—=F<A=1+HI1
A~ A AR #272,537,0007T )
R HHAR B BT B MNEF Y
% 2k4,800,158,893f% & i@ X ( & =
—E-=EXA=1tHILXNEAA:
4,808,580,318 L @A )T E -

(b) ERBEZF
HE-_Z—NFAA=TRHIENEA
ZEREERF TR A A R D
A AR A R#279,646,000
T(HE-_ZE—=F~A=Z+HL1L
~NE A AR #272,537,0007T )
UEHEBEEHITLRR 2 ZE
fE AR 2 AR I I AR &
4,800,158,893K (Bl E =T — =47~
A=+B1X1EA : 4,808,580,318
BR)FTHE o

HE—_FT—NWFA=1+HINEA
ZERBEERFNCEZAEWHELIE
AR BB AT & AR (BB TRR 1D
BIEZERBRIERABT([ET))
HEER_ZT—AFEH225%0#
BES(ZE—RFABERES] R

BREEBREBEZE  WIHARE
L HMEERERBMNEREAR

BETE -

8 REEEE
HE-_ZT-—MEA=+HILANEA
HE - ASEEEEBREERKA
45E A R 40,022,000 (HE=-F
—=FXA=1+HILEAREA : AR
39,127,0007T) °



9 Interest in associates

9 REZEATZER
At 30 June At 31 December

2014 2013

—E2-RmF —F=f

~A=tA +=A=1—H

RMB’000 RMB’000

ARBTRT AREFT

Interest in associates REE AR 266,094 245,812
Less: impairment loss B REEE (196,244) (161,951)
69,850 83,861

As of 31 December 2013, the Group held
666,666,667 shares, approximate 15.27% of Ming
Fung Jewellery Group Limited (“Ming Fung”). On
10 April 2014, Ming Fung issued open offer of
2,183,013,646 shares at the subscription price
of HK$0.08 each on the basis of one offer share
for every two shares held, through which the
Group purchased 333,333,333 shares at a total
consideration of RMB21,125,000 (HKD26,667,000).

10 Inventories

Inventories in the consolidated statement of financial
position comprise:

RZB—=F+=ZA=+—H' &
% [# ¥ 5666,666,667% B L I =
SEERAR(THAEDERG  HLY
15.27% - R —_Z—MWFEMA+H -
HENEHEmBRRMNESRE R
EERD 2 EERREEEFAR.OS
T A B B £2,183,013,6460% A
? Bl AEEBUNBRBARE
21,125,0007t (26,667,0005% 7T ) B
£333,333,333[% A% 5 °

10 F&
REAFBIRARZ FEBIE

At 30 June At 31 December

2014 2013

—E-mE —T-=F

~A=+tR +=-A=1+—H

RMB’000 RMB’000

ARET ARETT

Raw materials RIAHE 32,706 31,922
Work in progress R 33,901 30,673
Finished goods g 6,582,546 6,266,127
6,649,153 6,328,722

AR BT R4
T DA R
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11 Trade and other receivables 11 B E 5 R R H 1t fE UK
b |

As of the end of the reporting period, the ageing  RREEIR - REH AT EKRE SE

analysis of trade debtors (which are included in  A(FF AJEUWZ 5 BR 7 & H 4th & U 5

trade and other receivables), based on the due & - W% RERBE M) 2 BRIk 2 AT 0

date and net of allowance for doubtful debts, is as e

follows:
At 30 June At 31 December
2014 2013
—E-ImF —T-=F
~A=+tB +=ZA=t+—H
RMB’000 RMB’000
ARETRT AREFT
Current Sl 1,013,315 844,218
Less than 1 month past due aHBHLR—EA 27,608 2,371
1 to 3 months past due MBH—=={"A 6,429 29,890
More than 3 months but less than B =EAE
12 months past due SR+ =ER 14,746 19,672
More than 12 months past due HHREt+—[EA 5,470 1,276
Trade debtors, net of allowance for ERESEE -
doubtful debts R R 1,067,568 897,427
Prepayments and other receivables FERFRIE KA A 417,280 469,368
1,484,848 1,366,795

All of the trade and other receivables are expected  Fi7B FEULE 5 B8R 3k 2 H fib fE W K18 15
to be recovered within one year. TEHIR —FAUKDE -

Customers are normally granted credit terms of —RIRFEEZEEHTHIBEC0H -
not more than 60 days depending on the credit RIEERIEFEZEEME °
worthiness of individual customers.
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12 Cash and cash equivalents

As at 31 December 2013 and 30 June 2014,
all of the Group’s cash and cash equivalents in
the consolidated statement of financial position
represented cash at bank and cash in hand.

13 Trade and other payables

As of the end of the reporting period, the ageing
analysis of trade creditors (which are included in

12 RERREEEY

R-E—=F+_A=+—HBER=F
—AERNA=ZTH  RESHBARR
REVZFBAREER e RREEE
MIEFRIRTZEE RFERS -

13 ENEZRIZE HMENFIE

RBERR - REZBHFENES
BRGIARNE 58K 5 R 2 A &S

trade and other payables), based on the invoice  FXI8)ZBREEDTIAT :
date, is as follows:

At 30 June At 31 December
2014 2013
—E-mE —T-=%
AA=tR +ZA=1—H
RMB’000 RMB’000
ARETR AREFT
Within 1 month —@EAR 797,471 1,072,438
Over 1 month but less than 3 months BE—EABLR=MA 679,707 814,882
Over 3 months but less than 12 months ~ BB=AAEBIN+—EA 6,101 26,328
Over 1 year A 14,163 14,666
1,497,142 1,928,314
Other payables and accrued expenses Hfth IR R e AT E 352,518 387,731
Advance receipts from customers R FFHIE 38,475 42,500
1,888,135 2,358,545

AR BT R4
T DA R 5 5



14 Bank loans

14 SRITER
At 30 June At 31 December

2014 2013
—2-RF —T=F
~A=tH ftZA=t-H
RMB’000 RMB’000
ARET T AREFT

Bank loans repayable within —FRIRERERN

one year or on demand BITER

- Secured —BHEm 15,900 23,856
- Unsecured — AR 1,274,845 1,330,881
1,290,745 1,354,737

Bank loans repayable after one year —FREENBITER
- Secured —BHEE 111,705 110,740
- Unsecured — AR 354,187 350,074
465,892 460,814
1,756,637 1,815,551

At 30 June 2014, the banking facilities of certain
subsidiaries were secured by mortgages over their
land and buildings with an aggregate carrying
value of RMB218,496,000 (31 December 2013:
RMB434,591,000).
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15 Convertible bonds 15 TR ES

Convertible bonds balances represent the 2015 AR ESFEBIEARTAR T —F
Convertible Bonds issued by the Company on 20 F+A-+H%Tz T —AF A
October 2010. The 2015 Convertible Bonds are &% - — T — AF A BRESFRIH
listed on the Singapore Exchange Securities Trading I FEHFR ZHAER ARG L -
Limited.

The movement of the liability component and the EHZ_—ZF—MFEXA=+HIE/EA
equity component of the 2015 Convertible Bonds 2 —Z— A& A[#RES 2 B &M
for the six months ended 30 June 2014 is set out  MAiEZE0D 2 ESIFREHNWOT ¢
below:

Liability Equity
component component Total
aE&ME EandHo et

RMB’000  RMB’000  RMB’000
ARETTT AR¥ETT ARETET

As at 31 December 2013 RZE—=%F
+=A=+—A~ 76,104 2,296 78,400

Interest charged during HREHEF S
the period (note 5(a)) (H1zt5(a) 1,736 = 1,736
Interest paid during the period EfAIE 15478 (938) - (938)

Foreign currency translation ~— #MNEHRE =58
difference 735 - 735

As at 30 June 2014 RZZ—mF
~NA=+H 77,637 2,296 79,933

AR BT R4
T DA R 5 7
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16 Senior Notes

In January 20183, the Company issued 6.25% senior
notes due in 2018 in the aggregate principal amount
of United States Dollars (“USD”) 350,000,000 (“the
Notes”), which are listed on the Stock Exchange.
The Notes are interest-bearing at 6.25% per annum
and payable semi-annually in arrears. The Notes
will mature on 29 January 2018, unless redeemed
earlier in accordance with the terms of the Notes.

The movement of the Notes is set out below:

16 BEERE

R=ZZT—=F—HF FXAAETA
4 48 %8 /350,000,000 7T ([ £ 7T 1)
M- NERH26.25% B L EH
(TZR])  ZEZEAERAT LT e
ERCERRCBE BEEEX
o BRIEFVRBZHRIGTIRATER - &
AZEEHER —"T—\FE—HA=1+NE
F)H -

REZEBHEFINMT

RMB’000

ARETTT

As at 31 December 2013 RZZE—=F+=A=+—H 2,159,231
Interest charged during the period HANEHEN B (H1715())

(note 5(a)) 70,178
Interest paid BRFLE 67,101)
Foreign exchange loss HNE 518 (824)
Foreign currency translation difference SN E =R 20,746
As at 30 June 2014 RZT—MERA=TH 2,182,230

Hengdeli Holdings Limited
Interim Report 2014



17 Capital, reserves and dividends 17 EX - mEREKE
(a) Dividends (a) KRE

()  No interim dividend has been declared after the () /7 ERERREI1E 17 & = & 1 BAAR & o
interim period.

(i) Dividends payable to equity shareholders of the (i) _1{EEI B E S # £ pA P Ef
Company attributable to the previous financial HRRMN Z B AR FRMDEE
year, approved and paid during the interim ABREAT :

period, are as follows:

Six months
ended 30 June
BZERA=THLREAR

2014 2013
—2-RmF —F-=F
RMB’000 RMB'000

ARBTT ARETT

Final dividend in respect of the previous 2 FAF HRHAR L A

financial year, approved during the 2 FEMBEE 2 RERR B
interim period, of RMB0.025 per share FRAR0.0257T
(six months ended 30 June 2013: (HE2ZZ2—=%
RMBO0.04 per share) NA=ZTHLESER :
FRARE0.047T) 119,978 174,651
(b) Purchase of own shares (b) BEAXLEREG

During the six months ended 30 June 2014, a HBZ_F—MFA=1THIE~ME
total of 3,776,000 shares were repurchased on the A & #£83,776,0000% A% 15 1 B X
Stock Exchange at an aggregate consideration of  Fff bA6,182,000% Jt( #H % X A R
HKD6,182,000 (RMB equivalent: 4,884,000) which 4,884,000t ) Z 8B E - ZEKE
includes related transaction costs of HKD18,000  #&4H# % 5 & 18,0007 7t (125 7
(RMB equivalent: 14,000). AR#14,0007T) °

AR BT R4
T DA R 59
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The repurchased shares were cancelled and
accordingly the issued share capital of the Company
was reduced by the nominal value of these shares.
Pursuant to section 37(4) of Cayman Islands
Companies Law, an amount equivalent to the par
value of the shares cancelled of RMB15,000 was
transferred from the retained profits to the capital
redemption reserve. The premium paid on the
repurchase of shares equivalent to RMB4,869,000
was charged to the retained profits.

(c) Equity settled share-based transactions

No share option was exercised during the six
months ended 30 June 2014 (31 December 2013:
Nil).

BRZEMHEEN  Hit - ARFZ
ERTRAREZFRN <EE - R
BRSBERREEI7E)E - HER
FraEsEik i B 2 &8 AR #¥15,000
JLE B & B i N 8 B = B KB (O]
o LB E RO A 2R E(HE
R AR4,869,0007T) B 178 R B A
HIBk ©

(c) LERGE ROBEEXHNXZ
BE-ZT-—NMFERA=THLRE
A HEBREETE(ZE—=F
T-A=t+—H:8)-

18 Capital commitments 18 BEAAKIE
At 30 June At 31 December
2014 2013
—E-NE —E-=F
AA=tH +-A=t+—H
RMB’000 RMB’000
ARETRT ARETTT
Authorised but not contracted for EREERTH 55,514 66,625

19 Related party transactions

The Group has transactions with joint ventures,
which are jointly held by the Group and the Swatch
Group (Hong Kong) Limited, and companies
controlled by associates. The following is a summary
of principal related party transactions carried out
by the Group with the above related parties for the
periods presented.

Hengdeli Holdings Limited
Interim Report 2014
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7N & E B i 7K & B EThe Swatch
Group (Hong Kong) Limited2t [A #5
BZAENT REERRIEGIFA A
EITRS - AEBE FFAETRE
HMEARE T 2 EZ@E R SR an
T e



Recurring transactions

BEMXS

Six months
ended 30 June

BEAA=THLEAEA

2014 2013
—E-NE —T—=F
RMB’000 RMB’000
AR¥TR AREFT
Lease expense to a joint venture IRNTFARERRZEEER 1,500 3,340
Sales of goods to associates EEE N ESHE E @
ZIHER 11,307 12,130
Purchase of goods from an associate EE =N St
R 9,229 9,328
Payments made on behalf of associates ~ REEZ AR 4,726 1,341
Payments made on behalf of REERANR
a joint venture 3,429 1,903
7 AR A BR 2 ]

AR o O
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Head Office and Principal Place of
Business in Hong Kong
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2301, CITIC Building

No. 19 Jianguomenwai Street, Chaoyang District
Beijing, PRC
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Cayman Islands Principal Share Registrar
and Transfer Office

Royal Bank of Canada Trust
Company (Cayman) Limited

4th Floor, Royal Bank House

24 Shedden Road, George Town
Grand Cayman KY1-1110
Cayman lIslands

Investors Inquiry

Ms. Gao Shi

Unit 3805-09, Tower 6, The Gateway, Harbour City
Tsim Sha Tsui, Kowloon, Hong Kong

Tel:(852) 2921 9607

Fax:(852) 2375 8010

Email: shi.gao@hengdeligroup.com

Media Inquiry

Ms. Wang Xin

Unit 3805-09, Tower 6, The Gateway, Harbour City
Tsim Sha Tsui, Kowloon, Hong Kong

Tel: (852) 2921 9667

Fax: (852) 2375 8010

Email: claudia.wang@hengdeli.com.hk

Ms. Fung Ka Li, Kelly
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Fax: (852) 3150 6728
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