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Disclaimer

This presentation may contain certain projection and forward-looking statements that involve risks,
uncertainties and assumptions. If the risks or uncertainties ever materialize or the assumptions prove
incorrect, the results of Digital China may differ materially from those expressed or implied by such
forward-looking statements and assumptions. All statements other than statements of historical fact are
statements that could be deemed forward-looking statement, including but not limited to any projections
of revenue, margins, expenses, charges, earnings or other financial items; any statements of the plans,
strategies, and objectives of management for future operations, including execution of any restructuring
plans; any statements concerning the expected development, performance or market share relating to
products or services; any statements of expectation or belief, and any statements of assumptions
underlying any of the foregoing. Risks, uncertainties and assumptions include macroeconomic and
geopolitical trends and events; execution and performance of contracts by suppliers, customers and
partners; employee management issues; the challenge of managing asset levels, including inventory;
the difficulty of aligning expense levels with revenue changes; expectations and assumptions relating to
the execution and timing of workforce restructuring programs.

In addition, statistical and other information relating to the PRC and the technology industry contained in
this presentation have been compiled from various publicly available official or unofficial sources
generally believed to be reliable. However, the quality of such source materials cannot be guaranteed.
Moreover, statistics derived from multiple sources may not be prepared on a comparable basis.
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Investment Highlights

Scale Matters: 83rd in Fortune China
500, No.1 Integrated IT Services
Provider in China, 20+ Years of Track
Record, 13000+ Channel Partners,
300+ Vendor Partners

China’s GDP
Growth Still
in Fast Lane

Corporate Governance Values:
Sound Management Foundation,

Excellent Risk Management ... l 2 l

China’s IT
Industry
Taking Off

Transformation Contributes: Moving
up the Value Chain

Digital China’s
Growth Driven By
Fundamentals

Those Weight
& Driving forces intact 3 l

1P 1| £ 55
Busin
Digital China splcatn

Major Accounts @ Full Coverage
| Integrated Offerings

Corporate Market

Integrated

IT Services \

Professional IT
Services

SME Market

Hardware
Infrastructure
Service

Consumer Market

1 #55
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Investment Highlights — Sm@rt City

ZZ Leading in the process of Sm@rt City constructions as part of China's urbanization
under National 5-Year Plan

Z Benefiting all major business segments through the 5 strategic implementation
paths of the Sm@rt City strategy

Sm@rt City
Business Layout

Sm@rt City
Collaborative
Industry

Enterprise
Application &
Infrastructure

Sm@rt City
Operation Service

Industry Software, Devices & Mobile
Services & IT Solutions
Infrastructure

e Sk

Digital China Leading Sme@rt City in China




Financial Review — 5 Years

Revenue (HKS Million) Gross Profit (HKS Million)
1,600
19,500
18,000 0 a7
== FY10 ==FY10
16,500 EROTE
! —B—FY11 Es/ / ~8—FY11
15,000 TETRYZ 600 < FY12
" 0\/ FY13
13,500 B FY14 300 B FY14
12,000 T T T T 1
M Jun Se Dec &’
ar u P Mar Jun Sep Dec
Quarter Quarter
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Financial Review — FY14 Q1-Q3

“FY14 Q1-Q3” refers to the nine months ended 30 September 2014 and hereafter
“FY14 Q3” refers to the three months ended 30 September 2014 and hereafter

FY14 Q1-Q3 Key Financial Figures:

% Revenue amounted to HKS49,551 million, 4, 1.8% yoy;

% Overall gross margin was 6.73%, VS. 6.60% last year, T~13 bps;

%  Profit attributable to equity holders was HKS619 million, \, 25.4% yoy;
% Basic EPS amounted to 57.74 HK cents, {,25.6% yoy;

% Net cash inflow from operating activities amounted to HKS715 million;

%  Cash conversion cycle is 31.37 days, VS. 26.56 days last year.
FY14 Q3 Key Financial Figures:

% Revenue was HKS17,578 million, J,0.2% yoy, gross margin was 6.81%;

% Profit attributable to equity holders was HKS220 million, J,19.1%.

8 ¥R 55
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Financial Review — Income Statement Highlights

HKS Million FY14 Q1-Q3 FY13 Q1-Q3

Revenue 49,551 50,454 -1.8%
Gross profit 3,333 3,330 +0.1%
Other income and gains 410 681 -39.8%
Total operating expenses* (2,759) (2,782) -0.8%
Profit from operating activities 984 1,229 -20.0%
Finance costs (193) (190) +1.3%
Tax (142) (211) -32.7%
Profit attributable to equity holders 619 829 -25.4%
Basic EPS (HK Cents) 57.74 77.64 -25.6%

*Exchange loss is booked at operating expenses in FY14

80 255
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Financial Review — Statement of Financial Position
(HKSMillon | 305ep.2044 |  30)un.2044 |  30Sep.2013

Fixed assets 1,462 1,462 1,707
Other non-current assets 5,461 4,838 2,524
Inventories 5,384 5,730 5,176
Trade and bills receivables 10,571 9,892 11,622
Prepayments, deposits and other receivables 2,946 2,957 3,647
Other current assets 1,572 1,026 430
Cash and cash equivalents 3,297 3,779 3,901
T
Trade and bills payables 9,658 9,551 11,167
Other current liabilities 3,371 3,388 3,120
Interest-bearing bank borrowings (current) 7,052 4,863 3,053
Interest-bearing bank borrowings (non-current) 1,065 2,615 2,713

Other non-current liabilities

Total labilities mm‘m

Issued capital

Other reserves 3,689 3,670 3,425
Retained earnings 4,302 4,081 4,508
Proposed final dividend - - -
Non- controllmg interests 1,404 1,363

T N BT T
8 ) 285 Leading Sme@rt City in China
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Financial Review — Other Financial Indicators

Z Working Capital

S S || naae

Account Receivables 60.12 63.02 -2.90
Inventory 32.19 30.37 +1.82
Account Payables 60.94 66.83 -5.89
Cash Cycle 31.37 26.56 +4.81

% Other ratios and financial figures

Gross Gearing * 100.22% 71.69%
Net Gearing * 59.52% 23.18%
Current Ratio 1.18X 1.43X
Quick Ratio 0.92X 1.13X
I T T
Capital Expenditure (HKS Million) 789 957
Interest Coverage * 5.29X 6.67X
ROE(annualized) 10.19% 13.75%
ROA(annualized) 2.73% 3.87%

* Gross Gearing = (External borrowings + Bond payable) / Equity attributable to equity holders of the parent * 100%
Net Gearing = (External borrowings + Bond payable — Cash) / Equity attributable to equity holders of the parent*100%
Interest Coverage = EBIT (include interest income) / (Finance cost + Interest capitalized)

WJ“l‘l ﬁﬁg | Leading Smert City in China
Digital China



Business Review by Segments

upply Chain Services

upply Chain Services
pPply .

,715 .
4% 7%
HKS million HKS million
FY14 Q1-Q3 Revenue: HK49,551 million FY14 Q1-Q3 Segmental Results*: HK$1,020 million

* After adjusting segmental results for interest income, unallocated income and gains, unallocated expenses and share of
profits/losses of joint ventures and associates

80 255
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Business Review by Segments — Distribution

- FY14 YoY
HKS million Q1-03 Growth
Revenue 27,378 +3.6%
Gross Margin (%) 3.14% +59bps
Operating Expenses 589 +27.5%
Segmental Results 275 +9.7%
Quarterly Revenue & Gross Margin
HKS million
i 3.82%
10000 - e J
9000 -
8000 -
7000 -
6000 -
5000
FY13Q3 Fy14Qil Q2 Q3
s Revenue Gross Margin
ﬁﬂ'ﬂ ﬁm Leading Sme@rt City in China
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Reported vyear-on-year revenue growth for four
quarters in a row, with FY14Q3 growing by 5.1% yoy.

Continued to enhance Omni-Channel coverage,
reporting revenue growth of 21.5% and 27.2% in CES
and e-commerce businesses respectively in FY14Q3.

Revenue for accessories and peripherals grew by
16.4% and 6.7% yoy in Q1-Q3; with advanced
deployment of desktop computers business, revenue
for desktop computers in Q3 grew by 14.6% yoy.

Enhancing CES retail management capabilities; driving
business partnership with e-commerce platforms
while maintaining cooperation with mainstream e-
commerce players.

FY14 Q1-Q3 Distribution Revenue Breakdown

Peripheral
12.1% Accessories
21.9%
Desktop
Computers
13.8% Consumer IT
Product
Notebook 16.8%
Computers \ .
31.4% Others 2.0%

Note: CES channel is not included
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Business Review by Segments — Systems

FY14 YoY
HKS million
> Q1-Q3 Growth
Revenue 14,989 -11.9%
Gross Margin (%) 8.81% -34bps
Operating Expenses 1,024 -6.7%
Segmental Results 347 -50.2%
Quarterly Revenue & Gross Margin
HKS million
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Gross Margin

77

2

()

(4

Preliminarily stabilised with Q3 revenue decline
narrowed as compared to previous quarter.

Driven by the significant growth in gross profit
margins of networking products and packaged
softwares, overall gross profit margin in Q3 improved.

Huawei business continued to report strong revenue
growth of 94.9% for Q3, driving an overall positive
growth for networking products.

Leveraging opportunities in “Cloud Computing” and
“Domestic Brands”, exploring Internet-based models
to drive business transformation.

FY14 Q1-Q3 Systems Revenue Breakdown

Servers

20.0% Storage

Products
16.7%

Others 7.5%

Packaged
Software
, 15.8%
Networking
Products
40.0%
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Business Review by Segments — IT Services

- FY14 YoY
HK$ million Q1-03 Growth
Revenue 5,468 -8.8%
Gross Margin (%) 16.95% +185bps
Operating Expenses 829 -0.9%
Segmental Results 151 +7.2%

Quarterly Revenue & Gross Margin

HKS million
4000 A
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_ 17.31% 40 118334
| 0 o 15.17%
S500 | 14-19%
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0
FY13Q3 FY14Q1
BN Revenue Gross Margin
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System Integration

The decline in revenue of the system integration
business has led to decline in revenue of the overall IT
Services segment .

Software, technical services, operating, proprietary
brand equipment businesses accounted for 38% of the
overall revenue in Q1-Q3, up 7 % points yoy.

The ongoing business mix optimisation has driven up
gross profit margin of Services Business in Q3 to
18.21%, up 402 basis points yoy.

In Q1-Q3, technical services business reported
revenue growth of 11.4% yoy, signing new contracts
with customers such as the Agricultural Bank and
BOCOM Leasing; Specialised financial equipment
business reported revenue growth of 22.5% yoy.

FY14 Q1-Q3 Services Revenue Breakdown

i Technical Services
25.1%
Application
Specialized Finance Equipment Business Software
6.1% 6.4%
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Business Review by Segments — Supply Chain Services

- FY14 YoY
HK$ million Q1-Q3 Growth
Revenue 1,715 +68.9%
Gross Margin (%) 13.13% -597bps
Operating Expenses 171 +24.5%
Segmental Results 55 +2.1%

27

Driven by a 231.2% growth in the e-commerce
supply chain services business, turnover for the
whole segment grew by 115.2% yoy in Q3.

Ongoing efforts to enhance business deployment
and identify opportunities for cooperation with old
and new customers, creating new service business
models to uplift business value.

In terms of B2C logistics, strengthened cooperation
with market leaders in personal consumer goods,
signing up distributors of Toread and P&G.

For the maintenance business, partners in emerging
3C sectors such as mobile devices, Internet
equipments and home appliances were actively
sought.

Quarterly Revenue & Gross Margin

FY14 Q1-Q3 Supply Chain Services Revenue Breakdown

HKS million
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eCommerce
Supply Chain
Services
61.4%
Maintenance
Services
10.9%

Logistics
27.7%
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Outlook

* In the second half of 2014, China’s economic landscape will remain complicated, while the
change of the IT market structure will speed up boosted by the rapid development of new
business models and technologies.

* The Distribution Business will expedite the completion of “Omni-Channel” deployment with
focuses on retail management and online distribution, to achieve comprehensive business
coverage. The Systems Business will build capabilities in “Cloud Technologies” and explore
business models that integrate with the Internet to drive business transformation. The
Services Business will continue to adjust its business mix and ensure the accomplishment of
its annual result targets.

* Going with industry trends, the Group will drive the development of the “Sm@rt City” and
make key efforts in areas such as “Autonomous Controllability”, Cloud Services and Big Data.

* The Group’s business layout in the future will be advanced in line with the general strategy of
diversification, with more efforts on fostering new businesses.
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Thank You

Questions & Answers

Please follow our WeChat ID “DigitalChinalR” and receive our latest Update!
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FY14 Q3 Results

Revenue

Y/Y Growth

Gross Margin

Y/Y Growth
Operating Expenses#
Y/Y Growth

Segmental Results
Y/Y Growth

Net Profit
Y/Y Growth

FY14
Q1-Q3

27,378
+3.6%
3.14%
+59bps
(589)
+27.5%
275

+9.7%

FY14
Q3

9,891
+5.1%
2.76%
+105bps
(237)
+49.0%
40

+61.1%

FY14
Q1-Q3

14,989
-11.9%
8.81%
-34bps
(1,024)
-6.7%
347

-50.2%

# Exchange loss is booked at operating expenses
A Expense of the group, includes headquarters expenses
* After adjusting segmental results for interest income, unallocated income and gains, unallocated expenses and share of
profits/losses of joint ventures and associates
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FY14
Q3

5,115
-13.7%
9.77%

+170bps

(342)
-8.1%

159

-17.7%

FY14
Q1-Q3

5,468
-8.8%
16.95%
+185bps
(829)
-0.9%
151

+7.2%

FY14
Q3

1,838
-5.1%
18.21%
+402bps
(312)
+12.1%
28

-15.1%

FY14
Q1-Q3

1,715
+68.9%
13.13%
-597bps

(171)
+24.5%

55

+2.1%

FY14
Q3

734
+115.2%
12.26%
-734bps
(70)
+60.1%
19

-4.3%

FY14
Q1-Q3

49,551
-1.8%
6.73%

+13bps

(2,759)7

-0.8%"
1,020*

-19.7%

619

-25.4%

FY14
Q3

17,578
-0.2%
6.81%
+124bps
(999)n
+12.8%"
340*

-4.6%

220
-19.1%



Distribution & Services Breakdown

FY14 Q1-Q3 Distribution Revenue FY13 Q1-Q3 Distribution Revenue
Peripheral
Peripheral 13.6%
14.1% Accessories CDesktop Accessories
21.9% omputers 19.2%
14.0% i
Desktop
Computers
13.8% Consumer IT
Consumer IT
Product Product
16.8% Notebook ro lic
Notebook Com 16.5%
puters
Computers PN . 34.7% N
31.4% Others 2.0% Others 2.0%
Note: CES channel is not included
FY14 Q1-Q3 Services Revenue Breakdown FY13 Q1-Q3 Services Revenue Breakdown
System Integration
System Integration 68.9%
62.4% Technical Services
25.1%
Technical Services
20.6%
/ Application /
Applicati
Specialized Finance Equipment Business Software o . . . pplication
6.1% 6.4% Specialized Finance Equipment Business Software
) 4.59 6.0%
WJ‘” ﬁﬁg Leading Smert City in China >%
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Progress in Public Information Service Platform

Launched
Foshan’s
Integrated
Citizen
Service
Platform
with Foshan
Government

1

Launched
Fuzhou's
Integrated
Citizen
Service
Platform,
first in the
Country

8 ) 285

Digital China
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2012
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The State
Council has
issued “Several
Opinions on
Promoting
Information
Consumption
and Boosting
Domestic
Demand” , aims
to speed up
Sm@rt City
construction

08.2013

Leading Sme@rt City in China

China’s first
Public
Information
Service
Platform, self-

developed by

Digital China,

was formally

launched

Zhangjiagang'sintegrated
citizen service webpage
went online

10.2013

Signed a strategic
cooperation framework
with Hebei Province;
release of Integrated
Citizen Service Platform
Version 3.0

04.2014  09.2014

Entered into Sm@rt City
strategic cooperation
agreements with
Chengdu, Wuxi, Luoyang,
Qinghuangdao and
Xuzhou from the
beginning of 2014

o)
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From Reality to Virtual Images
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City Management Decision Makers Corporate Users
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