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Our business is more resilient, having become a multi-brand, multi-category and multi-
channel business, and along with a broad international spread, the Company has many axes
on which to develop in the future. There remains enormous scope for the business to increase
its share of non-travel products, and develop a travel business based on a wider range of

price points and brands.
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C(ﬁ)FIE/F\’ORATE PROFILE

Samsonite International S.A. (the “Company”), together with its
consolidated subsidiaries (the “Group”), is the world’s largest travel
luggage company, with a heritage dating back more than 100 years.
The Group is principally engaged in the design, manufacture, sourcing
and distribution of luggage, business and computer bags, outdoor and
casual bags, travel accessories and slim protective cases for personal
electronic devices throughout the world, primarily under the Samsonite®,
Tumi®, American Tourister®, Hartmann®, High Sierra®, Gregory®,
Speck®, Lipault® and Kamiliant® brand names as well as other owned
and licensed brand names. The Group’s core brand, Samsonite, is one of
the most well-known travel luggage brands in the world.

The Company’s Strategy
PANSIL: B

FEBEBRERAR(A2T ] BEREGEH
BLABA[XEE)REREXWKETS
BAF BERI10FEAEYE - ZEEEXE
HUHEE®

Hartmann® ~

Tumi® > American Tourister® »
High Sierra® - Gregory®
Speck® ~ Lipault® & Kamiliant® & i LA & E At
BERERENRE  RERETEREBRT -
BiE RKBROHETEH BEEREME
FOERARE  REBERAARBAZEFRE
HERER - AEENRLREFTFERER
BEENRETERMMEZ— -

The Company aims to increase shareholder value through sustainable revenue and earnings growth and free cash

flow generation. In order to achieve this objective, the Group has adopted the following principal strategies:

AAREEEBUHARERBIERUREEBRRERBURARREE -

REILEE  RAEBECHERMAUT EEZRM :

® Continue to develop the Company
into a well-diversified multi-
brand, multi-category and
multi-channel luggage, bag and
accessories business.

BESARRBRAABZME
SEMERREZHHRENZ T
TEREEeRtEE-

® Leverage the Company’s regional
management structure, sourcing
and distribution expertise and
marketing engine to extend the
strong Tumi brand into new
markets and penetrate deeper
into existing channels.

BRERDA AR EIREE ?mﬁ%
ROHEEMBAREHE S - ]
RIQKH) Tumi g EF ™% - AE
RANBEERBRE

® Tactfully deploy multiple brands to
operate at wider price points and
broader consumer demographics
in each category.

EAXE&T:’;&EEJIE W EEZETRE
fIH) A WEBZHERE -

® Increase the proportion of sales
from the Group's retail channel
by growing direct-to-consumer
e-commerce sales and through
targeted expansion of its retail
presence.

EBRA EEEMERENET S
A R S AR B
LR LS BT
LT -

BIFHER

® Continue to invest in the Group's

Samsonite International S.A. Interim Report 2016 |

core brands with sustained R&D
spending to produce exciting and
innovative new products as well as
new materials, supported by effective
marketing spend to drive awareness
among consumers.

EEREAEER MR BRYHE
MBI - REARS| INEIHER
K RREREREHMS - M
RIRBEEREZRNAEE -

Execute on market opportunities for
newly acquired brands to further
diversify the Group’s product offerings
into non-travel categories.

ERMUBERENTHEE S AEE
MEMRBSE ST BRREIIKEER -

R
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FINANCIAL HIGHLIGHTS

MBRE

For the six months ended June 30, 2016, the Group’s:
BZE2016F6HA30HILEAER » KEEH :

Net Sales
HEFHE

US$1,209.5

million BEB%ET

Net sales increased to a record level of US$1,209.5 million, reflecting
an increase of 4.1% on a constant currency basis from the comparable
period in 2015. US Dollar reported net sales increased by 1.1%.

HEFRERZ12005BEXETNFLE  RETEBER, 8201548
RHER4.1% o UETHBHHEESFHEAUER1.1% °

Adjusted EBITDA
RHEFBA

US$190.3

million BEBX:T

Adjusted EBITDA? increased by US$6.3 million, or 3.3%, on a constant
currency basis from the comparable period in 2015. US Dollar reported
Adjusted EBITDA increased by US$0.3 million, or 0.2%, to US$190.3
million. Adjusted EBITDA margin®® decreased to 15.7% from 15.9% due
to increased costs from the Group’s retail expansion strategy and lower
same store retail net sales in certain markets, such as the United States
and Hong Kong, partially offset by gross margin improvement and reduced
advertising costs.

REEEWEE  KHEEEBITDAYK 2015 FRAMIBR6BEERELR
3.3% °c UETHHRNKHZEBITDARR0IFEEXTH0.2% E190.3EHE
ETT o KFHREBITDAFIEEUH15.9% FTFEE15.7% ' THREEENE
ERREBURXEREBEETHENREZEHEFERLD T RAE
hn e MEBOWEFR EARESEEARD FTIKHHAE

Operating Profit
reEnRA

US$141.1

million BB%E T

Operating profit decreased by US$2.9 million, or 2.0%, on a constant
currency basis from the comparable period in 2015. US Dollar reported
operating profit decreased by US$5.9 million, or 4.0%, to US$141.1
million. Excluding acquisition-related costs, operating profit, on a
constant currency basis, increased by US$1.4 million, or 0.9%, and US
Dollar reported operating profit decreased by US$1.7 million, or 1.1%.

RETEREE CEBANB 201 5FRAHRLP29BEETH2.0% UE
TRBNEERFARP5IBEERRLO0%E 141N EHEET © MWERWKE
HERE  RECEBEE  CEBEAERI1LBEETH0%  MUET
B EEBERNARD 1.7 BB X TH1.1% °

Profit for the period decreased by US$10.5 million, or 10.1%, on a constant
currency basis from the comparable period in 2015. US Dollar reported
profit for the period decreased by US$12.1 million, or 11.6%, to US$92.5
million. Excluding tax-effected acquisition-related costs, interest expense
associated with the Term Loan B Facility (as defined below] and foreign
exchange losses, the Group’s profit for the period, on a constant currency
basis, decreased by US$2.3 million, or 2.2%, and US Dollar reported profit
for the period decreased by US$4.1 million, or 3.8%.

REFEEBEE  BREFE2015FRERE
D105 BEEETH10.1% ° AETHRHEA
EMAIRA 121 BEETH11.6%E92588
ETT o MR E R B ENBIERRRE -
HBEMEHRAA(ERER T OBEBNT SR
¥ URERER - RSB NG FIREE
EREERD23BEETH2.2% + MAET
IR B REFI BRI 4.1 B8 XL 3.8% °



e Profit attributable to the equity holders decreased by US$10.4 million, or

11.0%, on a constant currency basis from the comparable period in the
prior year. US Dollar reported profit attributable to the equity holders
decreased by US$12.0 million, or 12.7%, to US$82.4 million. Excluding
tax-effected acquisition-related costs, interest expense associated with
the Term Loan B Facility and foreign exchange losses, the Group's profit
attributable to equity holders, on a constant currency basis, decreased
by US$2.2 million, or 2.3%, and US Dollar reported profit attributable to
the equity holders decreased by US$4.0 million, or 4.1%.

Adjusted Net Income" was approximately the same as the prior year
on a constant currency basis. US Dollar reported Adjusted Net Income
decreased by US$1.8 million, or 1.7%, to US$100.3 million. Further
excluding tax-effected foreign exchange losses, the Group’'s Adjusted
Net Income, on a constant currency basis, increased by US$1.7 million,
or 1.7%, and US Dollar reported Adjusted Net Income decreased by
US$0.1 million, or 0.1%.

The Group generated US$81.1 million of cash from operating activities
for the six months ended June 30, 2016 compared to US$79.9 million
during the first half of 2015. As of June 30, 2016, the Group had cash and
cash equivalents of US$272.9 million and financial debt of US$108.6
million (excluding deferred financing costs of US$8.9 million), providing
the Group with a net cash position of US$164.4 million. The Group's
financial debt of US$108.6 million as of June 30, 2016 excluded the
US$675.0 million of the Term Loan B Facility that was funded into
escrow (defined below and further described in the Indebtedness
section of Management Discussion and Analysis) and the Group’s net
cash position of US$164.4 million as of June 30, 2016 excluded the
restricted cash balance held in escrow of US$671.6 million.

On March 16, 2016, the Company’s Board of Directors recommended
that a cash distribution in the amount of US$93.0 million, or
approximately US$0.0659 per share, be made to the Company's
shareholders, a 5.7% increase from the US$88.0 million distribution
paid in 2015. The shareholders approved this distribution on June 2,
2016 at the Company’'s Annual General Meeting and the distribution
was paid on July 13, 2016.

FINANCIAL HIGHLIGHTS
BHHE

RETFEBEE  REFEABERIREF
FEDR A 104 BEZETH11.0%  LAETHIR
BRI B A SR AR 120 B8 XTI
127%E82.4BEET - MiRERERBETE
BB FRRRR AN - B2 B E A E KRR AR A F
BRAY  UREREE  REEOHRERFEA
s fRE T ESEERD 2 288E Tk
2.3% » M LASE T R SR AR HE A A FEAG 5 I8
B L0BEETSLI%

RETEBELE  GEHEEFHAVEEFHE
B o ETHBRMEHAZFRARRD1.8E
BETHI1.7%E1003EEETT © I - #BR
ERBBHZENENEE  AEENER
BERARETEEELERITABETN
1.7% » T BASE 7T B 3R 6 4% 38 BE S U A B 2>
0.1 B&EETH0.1% °

AEBREE2016F 6 A0 AIEANEABLEE
EEELARE81.IBEEXEIL  MR2015F
FFRIAT7I9BEET - R2016F6 A308 -
AEERERREEEMR2T29BEET -
SRBER108.6 BEBET(MBRETEREKA
89BEEN)  MASEATFESA164.4LE
BEL - AEER2016F6A30BNEEE
E108.6 AEETL TRIEE BRI FARE
RENBEHERBBCIEEETL(EER
T E— S HIMRERE A REDTREE
—&) - MAEER2016F 6 A0BEHNFERS
16464 BBETALTRIERNRERSHXR
BB SRR OT1 6CABETT ©

R2016F3 168 - ARAEFEEZRER
AIIREEL 93.0 B EF Tk BARAI0.0659 % T
HE LD - B2015FRTH88.0AEETLH
IRIER5.7% ° BB 20165 6 A2 AEARRQF]
REBAFRE FHOERTED IR - MABDIRE
M2016F7 B13AXT -
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Acquisition Subsequent to June 30, 2016:
20165 6 A30 HEMNWEEIE :

¢ On March 3, 2016, the Company and PTL Acquisition Inc. ("Merger

Sub”), an indirect wholly-owned subsidiary of the Company, entered
into an agreement and plan of merger (the "Merger Agreement”] with
Tumi Holdings, Inc. ["Tumi”), pursuant to which the Company agreed
to acquire Tumi for cash consideration of US$26.75 per outstanding
common share of Tumi, without interest (the "Per Share Merger
Consideration”), subject to the terms and conditions set out in the
Merger Agreement. The acquisition was completed on August 1, 2016
and was effected by way of a merger of Merger Sub with and into Tumi,
with Tumi surviving the merger as an indirect wholly-owned subsidiary
of the Company. Tumi is a leading global premium lifestyle brand
offering a comprehensive line of business bags, travel luggage and
accessories. The brand is consistently recognized as “best in class”
for the high quality, durability, functionality and innovative design of
its products, which range from its iconic black ballistic business cases
and travel luggage synonymous with the modern business professional,
to travel accessories, women'’s bags and outdoor apparel. As of June
30, 2016, the Tumi brand was sold in approximately 2,200 points of
distribution, including in the world’'s top department, specialty and
travel retail stores in over 75 countries and including 199 company-
operated retail stores.

Pursuant to the terms of the Merger Agreement, as of the effective
time of the merger (the “Effective Time"), each issued and outstanding
share of Tumi common stock, other than dissenting shares and
shares owned by the Company, Merger Sub, Tumi or any of their
respective wholly-owned subsidiaries (including treasury shares), was
canceled and converted into the right to receive the Per Share Merger
Consideration. All Tumi stock options, service restricted stock unit
awards and performance restricted stock unit awards (in each case
whether vested or unvested) that were outstanding immediately prior
to the Effective Time were canceled upon the completion of the merger,
and the holders thereof were paid an aggregate of approximately
US$19.0 million in cash in respect of such cancellation pursuant to the
terms of the Merger Agreement. Upon the Effective Time, holders of
Tumi common stock immediately prior to the Effective Time ceased
to have any rights as stockholders in Tumi (other than their right to
receive the Per Share Merger Consideration, or, in the case of shares
of Tumi common stock as to which appraisal rights have been properly
exercised and not withdrawn, the rights pursuant to Section 262 of the
Delaware General Corporation Law). The total consideration paid under
the Merger Agreement at the Effective Time amounted to approximately
US$1,818.8 million.

On May 13, 2016, an indirect wholly-owned subsidiary of the Company
entered into a Credit and Guaranty Agreement dated as of May 13, 2016
(the “Credit Agreement”) with certain lenders and financial institutions.
On August 1, 2016 (the "Closing Date”), the Company and certain of
its other indirect wholly-owned subsidiaries became parties to the
Credit Agreement. The Credit Agreement provides for (1) a US$1,250.0
million senior secured term loan A facility (the “Term Loan A Facility”),

R2016F3A3H - ARRRARANEES
BB REPTL Acquisition Inc.([AHHTE A
A]J)ETumi Holdings, Inc.([Tumil) &1 &6
e R EI([ A0 - Bt KRRRE
WEETumi - REREBERERTumMIBEITEINE
WAk 26.75 X T BT R(TBREHRE]D) -
MEE A F 1hh 2 P DGR TR BRI PR IR - RS S
HER2016F8 A1HEMK « WAEHHBEA
AETUMI AT BEHATUMIMAREE -
TumiREH TR EIEARARNEE2ENE
REMEETE - Tumi 2— A2 REEN SRR
HAEEmE  HEENERRIIBEEBE
RFEFTFEEREGSE 2w EERESE
R T - ZIaEARREAIFT - MEARA
HRRAFEN @ - EERBEREURSRA
EEEHBALMRINFEFLEREEBEREM
BEBia e RIREITERE  RERY - £ F
KRRFEINRE 201696 A308 © Tumi
WERA) 2,200 5 5% - BIERE2IREB 751
BEROEFEERR « BEERKRESEE/E
(BIE19HBEETEE)HE -

RIEE RN IR - NA G F R AR
(MEXEsR ) - SRE BT RBETEINN Tumi
R (Tumi ZERDARBALT - A0
BAR - Tumi A& BEM2ENEB AR
BHTumi &0 (BIEEFBRAD)ERIN TR 5H
I BB AKREEERA GHRENRR - RER
B R AT 1) R R [ BV P B Tumi BB AR A
X BRASRR B A0 B L 22 Jo 2 R IR IR A0 B8
(L E (EEBR T TRECBBERARRE)C
REFERTRE TAZH  MERRAAD
REAHHBEOETABATHEXNRESE
HL919.0BEETT - NAEMRRE - ERARE
RIATE) Tumi BB EATBHRE EAER
Tumi R HORERI (1% 5 WA I & GH B RO R
FIBRSN » A Tumi EBAAMD B ERDE
EETEAYEFBONERT - RIEE R
FENEBARES 262 {FIA TR « RAEK
B - AOHHBEE THENARENS1,818.8
BEXET -

R2016F 5138 - ARAMEEZEANBR
AIERETERARVBEEET LEE RERD
H(EEWHE]) - R2016F8 A1B(T=/KE
) ARARREETHMHEZEWNE AR
RAEEBRNGTAN - FEMZEI (1) —2£
AN 2008BETHELEBEFRATRER
EA(TATHERRA]D 2 —FR#675.08
BETMELGEMABEHENRB([BTH
BEXRE] - ERATHERABRE [ THE



(2) a US$675.0 million senior secured term loan B facility (the “Term
Loan B Facility” and, together with the Term Loan A Facility, the "Term
Loan Facilities”) and (3] a US$500.0 million revolving credit facility
(the "Revolving Facility”, and, together with the Term Loan Facilities,
the “Senior Credit Facilities”). On May 13, 2016, the proceeds of the
borrowings under the Term Loan B Facility were funded and deposited
into an escrow account and were held in escrow until the consummation
of the merger with Tumi on the Closing Date, at which time such
proceeds were released from escrow and were used to pay a portion of
the consideration under the Merger Agreement.

On the Closing Date, the Company and certain of its other indirect
wholly-owned subsidiaries became parties to the Credit Agreement,
and the Group used the proceeds from the Term Loan Facilities, as
well as US$105.8 million of borrowings under the Revolving Facility, to
pay the total consideration under the Merger Agreement, to repay all
amounts then outstanding under the Group’s prior US$500.0 million
revolving credit facility (the “Prior Revolving Facility”), which Prior
Revolving Facility was then terminated, and to pay fees, costs and
expenses related to the foregoing transactions, as well as for general
corporate purposes.

FINANCIAL HIGHLIGHTS
IERHE

B ) & (3) —E AK500.0E BETWER
FE(RREE]  ERTHENRRBREE
FEERBE]) - R2016%5 138 ' BEHE
HEBE THERMBREERREFEARE
BRP  WEHRERPHAEAZETuMIRTK
HEEBRAHEEALL - BAFMBHRERER
BREBEPEBRITARZFEHBEET RS
RIE -

R BE - ARBREETHMEESEN
BARKAEERZENTNT AEEERE
HERAMBASREREREEE THER
1058 EBETIMEMHBBEE THERE -
AEBAEEAKS000[EETHBERER
FE(BARREE] E2BERREER
WRIE)E A ERARERRIE - AT
RHOMEBER  KARRAX - URIEA—R
ERR -

Six months ended June 30

(Expressed in US Dollars per share]

(UZRET25])

Notes Pz :

M

(2)

3

(4)

(5)

HZE6HA30HIE<EA
Percentage increase
Percentage (decrease) excl.
increase foreign currency
(decrease) effects”
(Expressed in millions of US Dollars, except per share data) O A) ERE R 32
(UEBERLZY  SREERI) 2016 2015 Batk BmOES)EAEY
Net sales HEFE 1,209.5 1,196.5 1.1% 4.1%
Operating profit B RF 141.1 147.0 (4.01% (2.0)%
Profit for the period HRR&E R 92.5 104.6 (11.6)% (10.1)%
Profit attributable to the IRIEREE ARG F 82.4 94.4 (12.71% (11.00%
equity holders
Adjusted Net Income¥ RTAEFEYA W 100.3 102.1 (1.7)% (0.1)%
Adjusted EBITDA®? AR EBITDAR 190.3 190.0 0.2% 3.3%
Adjusted EBITDA Margin®® AR EBITDARERG 15.7% 15.9%
Basic and diluted BREFR
earnings per share HERR 0.058 0.067 (13.4)% (10.4)%
(Expressed in US Dollars per share) (UERETZS)
Adjusted basic and diluted KRARGRERR
earnings per share® #ERER 0.071 0.072 (1.4)% 0.0%

Results stated on a constant currency basis, a non-IFRS measure, are calculated by applying the average exchange rate of the comparable period in the prior year to current period

local currency results. {ZEF B ELR 2N EEAIEIFRSE AR TR - ENG AR S EERAEFRMHFHERFERSE -

Adjusted earnings before interest, taxes, depreciation and amortization (“Adjusted EBITDA"), a non-IFRS measure, eliminates the effect of a number of non-recurring costs, charges
and credits and certain other non-cash charges, which the Group believes is useful in gaining a more complete understanding of its operational performance and of the underlying
trends of its business. See “Management Discussion and Analysis - Adjusted EBITDA" for a reconciliation from the Group’s profit for the period to Adjusted EBITDA. AR&H#I8 ~ Fi1H
TEREHATERERMN(MEHEEBITDAD RIFIFRSMBH BT A « HMBRETIHEEMAA  BRARERARETAMIERSBEANTE ARERGEEANNER2E THHE
RERERAEBOERBY - ARAEBMERNGF RLTHEEBITDANER - H20 [EEEIwENT — KFHEEBITDA] -

Adjusted EBITDA margin, a non-IFRS measure, is calculated by dividing Adjusted EBITDA by net sales. & 588 EBITDATME AIEIFRS Bt 2 TR - LS HZEEBITDARK LASH & F48
sHEFRG -

Adjusted Net Income, a non-IFRS measure, eliminates the effect of a number of non-recurring costs, charges and credits and certain other non-cash charges that impact the Group’s
US Dollar reported profit for the period. See “Management Discussion and Analysis - Adjusted Net Income” for a reconciliation from the Group’s profit for the period to Adjusted Net
Income. 4 FAEFUARBIEIFRS T BT A - HMERZEARBMULTTHFOANEFNETHRERERA - BAREEARE THMERSBEANTE - GRAASELNEH SR
EABFRANER - F20 [EEENwEIN — EREFRAL -

Adjusted basic and diluted earnings per share, non-IFRS measures, are calculated by dividing Adjusted Net Income by the weighted average number of shares outstanding during the

period. S FBGREAREERMNHIFIFRSISHE TR - UEREFRARARRETEN MR INEFHEAEHRE -

MAEBBEIREARALR 2016F R ERE
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Tm%@ Charles Parter

Chairman /&

€ we are pleased and excited to report on the closing of the Tumi acquisition and to
welcome the Tumi team to our business: from a long-term perspective, this is the
most important and positive development we have announced to date. On the other
hand, in the short term we are facing the most challenging conditions in the market
since the global credit crisis in 2008. Despite these negative factors weighing on our
business, as they are doing in many consumer and retail markets, | can report some
good progress in the first half of 2016.

EMAREEHER TumiRBSREE TR » WL Tumi BREMAEMAEE R
EAEKRE  BWDBARLRMAEMRREERSEENERRE - S—FHH ' 8RR
MEEHH208FEREEF/EURZERBMNTZRER BELEEHRAZMERM
EBENER  YEKUFZSHERTETSEREL  R2016F ¥ FRMANGANEET
RIFER - 1)



After a period of sustained double-digit growth over
the last few years, this raises the question of how
our business is now positioned and its broad future
growth prospects. The first point | would make is
that the Company in my view has never been more
effectively run from an operational point of view.
The products continue to improve in every direction -
aesthetics, specification and value for money.

REBLZBFRFABUHFTHERNSHE - RAMBER
BEBZRFNEMNREARERNAR - FATERE
ME-—RB REENAERE  FARRELTEE
REARNMUEER - HANWERENE - ABREELRES
EG AR E -

As Ramesh Tainwala notes in his report that follows, we are pleased and
excited to report on the closing of the Tumi acquisition and to welcome
the Tumi team to our business: from a long-term perspective, this is the
most important and positive development we have announced to date.
On the other hand, in the short term we are facing the most challenging
conditions in the market since the global credit crisis in 2008. Despite
these negative factors weighing on our business, as they are doing in many
consumer and retail markets, | can report some good progress in the first
half of 2016, although somewhat below what we have been accustomed to
producing. For the first six months of the year, our turnover in constant
currency terms increased by 4.1%, and Adjusted EBITDA in constant
currency terms advanced 3.3%. However the continued depreciation of
many of our most important trading currencies against the US Dollar
has pared these increases down to more marginal advances. Thus,
the US Dollar reported net sales edged forward by 1.1% to US$1,209.5
million (still the best first half to date), and Adjusted EBITDA in US Dollars
increased by US$0.3 million, or 0.2%, to US$190.3 million. Some of the
other reporting measures were affected by one-off costs arising from the
Tumi acquisition, other non-operating costs and currency depreciation. In
broad terms, what emerges is that the business in the first half of 2016 has
had to work hard to stand still.

After a period of sustained double-digit growth over the last few years, this
raises the question of how our business is now positioned and its broad
future growth prospects. The first point | would make is that the Company
in my view (and have the benefit of some experience as CEQ) has never been
more effectively run from an operational point of view. The products continue
to improve in every direction - aesthetics, specification and value for money.
The business, from a marketing and sourcing viewpoint, is tightly operated
and continues to push to higher levels of productivity, cost effectiveness and
working capital management. As always, we are constantly trying things
out, what works and what doesn't, and it certainly takes some time to get
under the skin of new brands that have been more recently acquired. We all
remain fully convinced that our decentralized model, although it may involve
some small duplication in costs, is the most effective way of operating many
disparate markets around the world in terms of income and consumer tastes.
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The challenge for the business has come from shifts in the marketplace,
and it is worth pausing to consider these: first of all, and although it is hard
to generalize across markets, there is a discernible alteration in consumer
confidence, brought about by uncertainty caused by a combination of
slower growth prospects, terror incidents, and the impact of weaker
currencies against the US Dollar. Consumers are spending, but they are
spending more carefully, and looking for value. And one place that value
is available is online. Again, it is hard to generalize, but the e-commerce
channel is characterized by a wider spread of brands than can be found
in traditional stores, and there is often an emphasis on price offers. In
many of our key markets, our traditional channels of distribution have
begun a painful process of adjustment to the shift in business online, and
the implications for scale and type of retail estate. In response to these
changes in the marketplace, we are making sure that the offer we have in
the value segments of the market are comprehensive and appealing. This
is not to say that we cannot continue to build our brands at the premium
end of the market, and the acquisition of Tumi will play a crucial role in
strengthening our competitive position at this end of the market.

In the case of Tumi, it is rare to come across a potential acquisition that
is such a neat fit to an existing business: in terms of positioning, it is one
of a small number of credible international super premium travel lifestyle
brands, and under the group umbrella can fulfill the enormous potential of
this segment. As has been explained before, Tumi’s strength in business
and casual bags will greatly enhance our position in these categories, and
by the same token we believe there is a significant opportunity to develop
Tumi’s travel goods business. Although the brand has strong recognition
in the financial community across the world, it is under-represented
outside the American market, and the established global distribution of our
business can be a powerful platform for future development. We believe
that we have gained significant experience from previous acquisitions, in
maintaining the essence of a newly acquired brand within an enlarged
group: we have much to learn from each other, we will go forward together
to build both the Tumi brand and our existing stable of brands across
complementary market segments.

There are two markets where we have already documented several near
term challenges: in the U.S., the strong Dollar has hit some of the popular
tourist destinations hard, and the first half of the year has also been affected
by some timing shifts in some of the lumpier wholesale business. The
strong US Dollar has also made destinations, such as Hong Kong, whose
currency is linked to the US Dollar, significantly less attractive compared
to other countries, and this had a major impact on the profitability of
what is predominantly a retail business. In the Chinese market, there are
significant upheavals arising from the rapid growth of e-commerce and the
emergence of a more subdued pace of growth in consumption.
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Pulling all these trends together, we have seen trading pressures in first
half of 2016, butam confident that we are well positioned to take advantage
of animproving situation in the second half of the year and over the medium
term. As we pointed out before, the bags, luggage and accessories sector
is broadly dependent on the market for travel and tourism and this in turn
expands at a rate slightly ahead of GDP growth. We are hopeful that some
of the larger markets that have been negatively affected in the first half
are stabilizing, and we will see better results in the second half of the
year. Many of the our markets continue to perform well: Europe, excluding
France, Japan, Australia, some of the smaller Asian markets and Latin
America, where the effort put in to strengthen our business is beginning to
pay off. As Ramesh points out in his report, our business is more resilient,
having become a multi-brand, multi-category and multi-channel business,
and along with a broad international spread, the Company has many axes
on which to develop in the future. There remains enormous scope for the
business to increase its share of non-travel products, and develop a travel
business based on a wider range of price points and brands. In conclusion,
we remain confident that the business retains the capacity to expand in
the future, and that it operates in what is broadly an attractive sector with
solid growth prospects.

One consequence of the Tumi acquisition is that for the first time since
our IPO in 2011, the Company is now carrying debt on its balance sheet.
Thanks to the sterling efforts of our finance team, we have financed the
acquisition on what we believe are the most attractive terms and that there
is substantial cover in terms of our earnings over interest costs. We are
also confident that the strong cash flows of the combined businesses will
allow us to cover our growth needs, maintain our progressive dividend
policy and steadily reduce the debt outstanding within a reasonable time
frame. It remains for me to thank Ramesh and the executive team for
their outstanding commitment to the business. They have successfully
mobilised the extensive resources of the business to prepare for the
enlargement of the Company, and we are well placed to take advantage of
future market opportunities.

////JI’% ///rff_/

Timothy Charles Parker
Chairman
August 29, 2016
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Chief Executive Officer
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e Looking ahead to the rest of the year and beyond, we expect challenging
market conditions and currency headwinds to continue impacting our
business. However, we also see great opportunity ahead. With Tumi now
a member of the Samsonite family, we have a credible presence in every
segment of the bag and travel luggage market, allowing us significantly

greater scope to grow our business.
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Exciting as the Tumi acquisition undoubtedly is, we have not taken our attention off of
Samsonite’s core business. The Group continued to focus on implementing its multi-
brand, multi-category and multi-channel strategy, as well as leveraging its decentralized
management structure and investment in marketing. This has enabled all of our regions
to deliver positive constant currency top line growth despite the challenging economic and

trading environment.

Tumi KESEEERREAL - ERMALLBLZBHFENZLOESE - AREHRESZ E %’7

B ZERENRZSERENER  YEAEEITHEERBEREHRE - BE

BRAMLE  AREULERRMAFAHENAERRFECERHEFHER

' would like to begin my report with a big welcome to Tumi, which became
the newest member of the Samsonite family upon the closing of the
acquisition on August 1, 2016. This is truly a transformational moment in
Samsonite’s hundred-year-plus history. Tumi is a perfect strategic fit for
our business. The brand is beloved by millions of loyal customers for its
high quality and durable premium business and luggage products. With
Tumi’s established and profitable business coming into the fold, we are

Il positioned to expand our presence in every segment of the bag and
travel luggage market, and are truly well on our way to achieving our
goal of transforming Samsonite from being largely a single brand, single
category travel luggage company, into a multi-brand, multi-category and
multi-channel global travel lifestyle company.

Exciting as the Tumi acquisition undoubtedly is, we have not taken our
attention off of Samsonite’s core business. The Group continued to focus on
implementing its multi-brand, multi-category and multi-channel strategy, as
well as leveraging its decentralized management structure and investment
in marketing. This has enabled all of our regions to deliver positive constant
currency top line growth despite the challenging economic and trading
environment. For the six months ended June 30, 2016, the Group recorded
constant currency net sales growth of 4.1% year-on-year. The Group's US
Dollar reported net sales increased by 1.1% from the first half of 2015 to the
record level of US$1,209.5 million, reflecting the negative foreign currency
translation impact due the continued strengthening of the US Dollar.

The Group’s US Dollar reported profit attributable to the equity holders
for the six months ended June 30, 2016 decreased by US$12.0 million, or
12.7%, to US$82.4 million, compared to the same period last year. The
decrease was primarily the result of negative foreign currency impacts,
along with financing-related costs and other costs incurred in conjunction
with the Tumi acquisition.
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Adjusted EBITDA and Adjusted Net Income are two key performance
indicators that we focus on. We believe these two measures, which

eliminate the effects of certain non-operating and one-off items (such as
the costs related to the Tumi acquisition] and certain non-cash charges,
provide a much clearer indication of the underlying performance of our
business. During the first half of 2016, the Group’s Adjusted EBITDA rose
by 3.3% year-on-year on a constant currency basis. Foreign currency
headwinds largely offset the increase, resulting in an increase in the
Group’s US Dollar reported Adjusted EBITDA of US$0.3 million, or 0.2%, to
US$190.3 million for the six months ended June 30, 2016.

On a constant currency basis, Adjusted Net Income for the first half of 2016
was more or less flat compared to the same period last year. US Dollar
reported Adjusted Net Income decreased by US$1.8 million, or 1.7%, to
US$100.3 million for the six months ended June 30, 2016, primarily due to
increased costs from retail store expansion, lower same store retail net
sales in certain markets, such as the United States and Hong Kong, and the
geographical expansion of the American Tourister, Lipault and Hartmann
brands, marginally offset by gross margin improvement and reduced
advertising expenditures. Excluding tax-effected foreign exchange losses,
the Group’s Adjusted Net Income, on a constant currency basis, increased
by US$1.7 million, or 1.7%, for the six months ended June 30, 2016, while
US Dollar reported Adjusted Net Income was about flat compared to the
first half of 2015.

The Group generated US$81.1 million of cash from operating activities for
the six months ended June 30, 2016, compared to US$79.9 million during
the first half of 2015. As of June 30, 2016, the Group had cash and cash
equivalents of US$272.9 million and financial debt of US$108.6 million,
providing the Group with a net cash position of US$164.4 million.

On March 16, 2016, the Company’s Board of Directors recommended that
a cash distribution in the amount of US$93.0 million, or approximately
US$0.0659 per share, be made to the Company’'s shareholders. This is
a 5.7% increase from the US$88.0 million distribution paid in 2015. The
shareholders approved this distribution on June 2, 2016 at the Company’'s
Annual General Meeting and the distribution was paid on July 13, 2016
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Asia, our largest region, had a slow start to 2016. Growth in the first half was
driven mainly by Japan and Australia, where constant currency net sales
rose by 17.3% and 25.4%, respectively. Both countries saw good growth in
the core Samsonite and American Tourister brands, augmented by further
expansion of our acquired brands (Gregory in Japan and High Sierra in
Australia). This was partially offset by sluggish performance in China and
South Korea, where net sales on a constant currency basis were more
or less flat year-on-year due to shifts in consumers’ channel preferences
(trading conditions were especially challenging in the TV home shopping
and department store channels as consumers continued to migrate online)
in China and weak consumer sentiment in South Korea, along with a 15.6%
constant currency net sales decline in Hong Kong (which includes Macau]
due to lower Chinese tourist arrivals. Overall, excluding foreign currency
effects, the Group's net sales in Asia increased by US$17.4 million, or
3.7%, for the six months ended June 30, 2016 compared to the same period
in 2015. However, weakness in a number of major currencies in the region
resulted in Asia’s US Dollar reported net sales for the first half of 2016
coming in at US$470.6 million, about the same as the first half of last year.

North America (which includes the United States and Canadal also saw
a slow start this year. The region’s wholesale business saw a mixed
performance in the first half of 2016, with strong shipments to e-commerce
retailers and certain other key customers being offset by lower sales in the
warehouse club channel, resulting in a 0.5% constant currency increase
in net sales in the wholesale channel. Net sales in the retail channel
increased by 0.6% on a constant currency basis, driven by the addition of 4
net new company-operated retail stores opened in the first six months of
2016 plus the full half impact of 16 net new stores added in 2015. However,
this was largely offset by a 4.4% decrease in constant currency same store
net sales due to lower foreign tourist arrivals to gateway markets in the
United States because of the strong US Dollar. Overall, North America’s
US Dollar reported net sales increased by 0.2%, or 0.5% on a constant
currency basis, year-on-year to US$403.6 million for the six months ended
June 30, 2016.

Europe was once again the Group's star performer. Despite challenging
economic conditions, the region delivered solid top line growth, with net
sales for the six months ended June 30, 2016 increasing by 8.6% year-
on-year on a constant currency basis. US Dollar reported net sales rose
by US$13.8 million, or 5.4%, to US$268.8 million. American Tourister
continued to be the main growth driver, with constant currency net sales
increasing by 25.7% during the first half of 2016. With the exception of
France, where business was affected by the recent terrorist attacks, all of
our major markets in Europe reported solid constant currency growth, with
Russia leading the way with net sales up 23.3%, followed by Italy (up 19.6%),
Spain (up 15.3%), Germany (up 13.6%) and the United Kingdom (up 8.0%).

CHIEF EXECUTIVE OFFICER’S STATEMENT
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Excluding foreign currency effects, the Group’s net sales in Latin America
for the six months ended June 30, 2016 increased by 13.6%, year-on-
year, with our key markets of Chile, Mexico and Brazil achieving solid net
sales growth of 6.4%, 16.3% and 22.5%, respectively. US Dollar reported
net sales for the region decreased by US$0.4 million, or 0.6%, to US$62.5
million due to negative foreign currency translation effects from the strong
US Dollar.

Our brands saw mixed performance in the first half of 2016. Excluding
foreign currency effects, net sales of our flagship Samsonite brand
increased by 2.7% year-on-year, while US Dollar reported net sales were
more or less flat at US$734.6 million. American Tourister delivered robust
growth in Europe and North America, where constant currency net sales
rose by 25.7% and 7.9%, respectively, partially offset by a 4.0% constant
currency decrease in Asia due to lower sales in China and South Korea,
resulting in overall constant currency growth of 2.3%. Unfavourable foreign
currency effects resulted in American Tourister’'s US Dollar reported net
sales decreasing by 1.7% year-on-year to US$259.3 million in the first half of
2016. The Gregory, Hartmann and Lipault brands all achieved double-digit
top line growth in the first half of 2016 as they continued their geographic
expansion. On a constant currency basis, net sales of the Lipault brand
nearly tripled for the six months ended June 30, 2016 compared to the same
period in the previous year, followed by Hartmann (up 46.4%) and Gregory
(up 17.6%). Excluding foreign currency effects, High Sierra’s net sales
decreased by 2.7% due to shifts in the timing of certain sales programs
in North America, while Speck’s net sales decreased by 1.1% due to lower
sales of protective laptop cases, partially offset by continued robust sales
of protective phone cases. The recently introduced value-conscious, entry
level brand Kamiliant continued to gain traction, with US Dollar reported
net sales rising to US$8.2 million during the six months ended June 30,
2016 compared to US$1.0 million for the same period in 2015.

On a constant currency basis, net sales of the Lipault
brand nearly tripled for the six months ended June 30,
2016 compared to the same period in the previous year,
followed by Hartmann (up 46.4%) and Gregory(up 17.6%).
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On a constant currency basis, net sales in the travel category, the Group's
traditional area of strength, grew by 4.0% year-on-year during the first half
of 2016. Country-specific product designs and locally relevant marketing
strategies continued to be the key factors contributing to our success in the
travel category. Constant currency net sales in the casual product category
decreased by 5.3% due to a decrease in net sales of the Samsonite Red
sub-brand, driven by a change in new product mix from casual products
to business products in South Korea, and a shift in business-to-business
sales in China from mainly casual products in the first half of 2015 to mainly

MERE N E  NREEREZE2016F6 A30H 1
NERER T EMNHHE FEIRFIER13.6% - K
PRMOEZTIZEF - BEFREEDBIER
BEMNEEFEER64%  16.3% K% 225%  BA
AT R IHE R AR 0.4 B B3T3 0.6%
Z625BBET - ARETBBHIROINEE
HREmP AR -

B mER 2016 F EH¥FRRBLE - MBRE
R BPREETASE DS FREiREE
R 2.7% - MIAETTRIRAHE FREAIABEF -
BT734.6 BEZETT ° American Tourister REUN &3k
EMD BIERIT 25.7% K 7.9% )58 S [E E S S &
SFRIER - MEED o WM I P P B R F R S S R
AOMLEEEBHEFE T B4L.0%TEE - W
BEETEBHEEFHEER23% - THHEN
L85 American Tourister AT RAIHE F 5
BERD1LTNE20165F X FRN2593ABET -
Gregory * Hartmann X Lipault G 2016 GF_E ¥4
HERSEIERmESE LSS FHEER -
RETEBEE - Lipault REEZE 201656 830
HIE AN EAMEE FEREAFRBERIAMNG - M
Hartmann (381& 46.4%) } Gregory (38 17.6%) AI| 2
BEE 18 o WERIE RS2 © High Sierra WIHE FEEEA
JbEIMNE T IS EIRHE LR A # R 2.7% -
M Speck BYSHE FRBAIR A 1.1% » TIERFIREN
RERBIHET BT - 300 1 FHRURE TR
ERFEAATEE - EHSI AN S IEE AR R
& Kamiliant ¥ T #EEHE - AETTRRAEE F58
MEE2016F6 A0 HIENEAERES2ASSE
T MR 2015FRMAIS1.0BESTT

RE EE MR - KK B 5 R IE A IR R 8
EFEN2016F L¥FRFERLO% - BIRA
AR MR AT AR A B IRIE M S SR D AR
RAEERGEENNEHRINNOEZHES T - AR
Samsonite Red T &K HE FREX MBEHHEMD
HERNHEREZ ARBERURPEMERM
HER2015F ¥ FFEARBEMBE H2016
FE¥FFEZARARBEMTEMRLD - AR High
Sierra RILENBHERR L - ERARBERE



travel products in the first half of 2016, as well as lower High Sierra sales
in North America. The constant currency net sales decrease in the casual
product category was partially offset by double digit constant currency
net sales growth of the Gregory brand. Meanwhile, the business product
category saw net sales rise by 5.5% driven by growth in Asia and Europe,
partially offset by a decrease in North America due to lower sales of
protective laptop cases under the Speck brand. Excluding foreign currency
effects, net sales in the accessories category increased by 23.6%, driven by
an increase in net sales of protective phone cases under the Speck brand,
as well as the full half impact of sales made through the Rolling Luggage
and Chic Accent retail chains that were acquired during 2015.

Among our distribution channels, e-commerce continued to see the
strongest growth. Excluding foreign currency effects, total e-commerce
net sales increased by 18.4% in the first half of 2016, with net sales to
e-retailers (which are included within the wholesale channel] increasing
by 20.4% and net sales in the Group’s direct-to-consumer e-commerce
business (which are included within the retail channel] increasing by
15.6%. As a result, e-commerce’s contribution to the Group’s US Dollar
reported net sales rose to 8.3% in the first half of 2016 compared to 7.2%
in the same period in 2015. QOverall, net sales in the wholesale channel
increased by 2.4%, while net sales in the retail channel increased by
11.3%, excluding foreign currency effects. The strong constant currency
net sales growth in the retail channel was driven by the addition of 32 net
new company-operated retail stores opened in the first six months of 2016
and the full half impact of 162 net new stores (including 31 Rolling Luggage
stores and 30 Chic Accent stores from the respective acquisitions) added
during 2015, along with the continued double-digit growth of the Group's
direct-to-consumer e-commerce business. On a same store, constant
currency basis, net sales in the retail channel decreased by 0.5% for the
six months ended June 30, 2016 due to a 5.3% decline in Asia as a result
of fewer visitors from Mainland China to Hong Kong (including Macaul, as
well as a 4.4% decline in North America due to fewer foreign travelers to
gateway tourist markets because of the strong US Dollar, partially offset
by constant currency same store net sales growth of 4.6% and 7.1% in
Europe and Latin America, respectively.
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The Group's sizeable marketing spend serves the dual purpose of helping
us build brand awareness and drive top line growth when times are positive,
while providing us with a buffer when we are faced with challenging
economic and trading conditions outside of our control. The Group spent
US$65.9 million (or 5.5% of net sales) on marketing during the six months
ended June 30, 2016 compared to US$70.8 million (representing 5.9% of
net sales] in the first half of 2015, a decrease of US$4.8 million, or 6.8%. On
a constant currency basis, marketing expenses decreased by 4.3% year-
on-year. The reduction in marketing spend also reflects more normalized
spending on the American Tourister brand in Europe following two years
of investment to increase awareness and drive growth of the brand in the
region. Despite the decision to scale back, our marketing spend remained
higher in comparison to our peers, in both absolute dollar terms and as
a percentage of net sales, and through our deployment of targeted and
focused advertising and promotional campaigns, we were able to maintain
a high level of awareness for our brands among consumers worldwide.

Looking ahead to the rest of the year and beyond, we expect challenging
market conditions and currency headwinds to continue impacting our
business. However, we also see great opportunity ahead. With Tumi now
a member of the Samsonite family, we have a credible presence in every
segment of the bag and travel luggage market, allowing us significantly
greater scope to grow our business. The Group’s multi-brand, multi-
category and multi-channel strategy, its decentralized management
structure and its investment in marketing have served us well, and we will
continue to rely on these strengths to take our business to the next level in
the months and years ahead.

Perhaps our greatest strength is our decentralized management
structure. The challenges and opportunities facing a global business
such as Samsonite's differ significantly from one market to the next.
Samsonite’s decentralized management structure empowers our people
to make independent decisions within a broad framework. This “unity in
diversity” approach to managing our business has enabled us to be nimble
and quick to market with solutions that are tailored to varying consumer
tastes in individual markets. | am confident that our experienced and
motivated regional and country management teams will continue to find
new and more efficient and effective ways to overcome the challenges
ahead to keep growing our business.

At the same time, our decentralized management structure has fostered a
culture of the informal sharing of best practices, the bringing together of
diverse perspectives and a greater collaboration across our teams globally.
This is especially important as we prepare to integrate and grow the Tumi
business. The areas of competitive advantage which have contributed
enormously to Samsonite’s success are our expertise in developing
innovative products that delight customers, particularly but not limited to
hardside luggage, our vast distribution network and our experienced and
motivated regional and country management teams around the world. We
will be leveraging these strengths to expand Tumi’s presence in Asia and
Europe, while further strengthening its business in North America.

| have no doubt that together
we will be able to successfully
integrate the Samsonite and
Tumi businesses to create value
for all of our stakeholders,
including end consumers,
business partners, shareholders
and, last but not least, our
employees around the world.

RN RAS B AP AS BE S0 25 O 1 10 B
hESHFERTUMIELK A
BMFEEHE(BREKRIHHEE
B EBBYE -  BRARKMR
HRZHHNES)RIEEE -

AEBNRALHEHAYABESER  EEER
BEFSAHHEMEARENEERTFHHEE
FEIER - BRI ARMEE S EES AR
KEOEERERIRRHFIEHET - ARETE
S EMRAS A 2015F ¥ F70.8EEERTT(UL
SHEFEES9%) MV L8 EEETH BN EHE
2016 6 A30 B LA R 65.9 BEEIT(HIEE
SEEED.5%) o IRETE BREE - ZHEMATIRFRD
4.3% ° EIHFR M IR American Tourister
@ REON B E R ENIRAH B E R
PRZRAIERERBERCORIKE - #R
BIUREEIREHEFAY - BRMAEHFAT AR
HEERGHEEFEE S LHENSRBRMOR
& MEEABEMERHHERERNESSE
REREEE  BMDAEERHEBERERS SR
fREEE -

REAFER TR MR - RAITEEFT Mk E
MR R AFIRELRREBFEZERMNE
o R - BAITFBERRRAEERRAKE © Tumi
RERRHBBAREN—DF @ SHRMUESHE
BRIRETTFATISD 9B RLIBE ML -
FERPTEREAREMNES - AEBANZH
- ZERENRZDHERERRE  ERITK
ERRELELHREERRE - MAM B
BRENEEY  SRMANEBERRFAEL
—fEg -



Diversity is an important part of a multi-brand strategy, so we will be careful

not to adopt a ‘not invented here’ mindset as we head into the integration
process. Tumi has a very successful business and a highly desirable brand,
especially among discerning business travelers who seek a best in class
solution for their business and travel needs. We will do our utmost to protect
Tumi’s unique DNA which has been key to their ongoing success. Indeed,
Tumi’s deep knowledge and expertise in the areas of business products and
functional women'’s bags, as well as full-price retailing, will be extremely
beneficial to other brands within the Samsonite family.

The key driver of any successful business is ultimately its people. | would
like to take this opportunity to thank Tim Parker, our Chairman, for his
wise leadership and invaluable counsel. | would also like to thank my fellow
senior management team members, especially our CFO Kyle Gendreau and
General Counsel John Livingston, for their tireless efforts in making the
Tumi acquisition a reality. A great vote of thanks also goes to the rest of the
Lynne Berard, Roberto
Guzman, Leo Suh, Frank Ma and Subrata Dutta for their camaraderie and

senior management team including Fabio Rugarli,

vigorous efforts in navigating the business to deliver a set of extremely
satisfying results in an otherwise difficult trading environment. | also want
to welcome Rob Cooper to the senior management team. Rob will help
me jointly manage Tumi. | have no doubt that together we will be able to
successfully integrate the Samsonite and Tumi businesses to create value
for all of our stakeholders, including end consumers, business partners,
shareholders and, last but not least, our employees around the world.

AM,..@"

Ramesh Dungarmal Tainwala
Chief Executive Officer
August 29, 2016
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MANAGEMENT
DISCUSSION AND

ANALYSIS
BEEENWED N

Samsonite International S.A. ithe “Company’,
together with its consolidated subsidiaries (the “Group”), is the
world’s largest travel luggage company, with a heritage dating back
more than 100 years. The Group is principally engaged in the design,
manufacture, sourcing and distribution of luggage, business and
computer bags, outdoor and casual bags, travel accessories and
slim protective cases for personal electronic devices throughout the
world, primarily under the Samsonite®, Tumi®, American Tourister®,
Hartmann®, High Sierra®, Gregory®, Speck®, Lipault® and Kamiliant®
brand names as well as other owned and licensed brand names. The
Group’s core brand, Samsonite, is one of the most well-known travel
luggage brands in the world.

The Group sells its products in over 100 countries through a variety of
wholesale distribution channels, through its company-operated retail
stores and through e-commerce. The Group sells its products in Asia,
North America, Europe and Latin America.

Management discussion and analysis should be read in conjunction
with the Group’s consolidated interim financial statements, which
have been prepared in accordance with International Financial
Reporting Standards [("IFRS") as issued by the International
Accounting Standards Board [the “IASB”).

MAEBEBRAERAR([ARR]  EREGFAMBAREA [AEE DR
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Net Sales

The following table sets forth a breakdown of
net sales by region for the six months ended
June 30, 2016 and June 30, 2015, both in
absolute terms and as a percentage of total
net sales.
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MANAGEMENT DISCUSSION AND ANALYSIS
EEENWEDM

Six months ended June 30

BZ6A30HLAMEA
2016 vs 2015
2016 2015 2016 5 B2 2015 F LLBL
% increase % increase (decrease)
% of net sales % of net sales (decrease) excl. foreign currency effects®?
Net sales by region!: US$'000 R US$'000 WEEE  WIMORY) WHE ST E
ZithE )0 S E R FET B ESH Bt Bt EIMORD) B
Asia 22N 470,614 38.9% 471,426 39.4% (0.2)% 3.7%
North America 1t 3 403,588 33.4% 402,710 33.7% 0.2% 0.5%
Europe BUM 268,794 22.2% 255,006 21.3% 5.6% 8.6%
Latin America £ T =M 62,539 5.2% 62,895 5.3% (0.6)% 13.6%
Corporate 13 3,952 0.3% 4,429 0.3% (10.8)% (10.8)%
Net sales $HE&EF4E 1,209,487 100.0% 1,196,466 100.0% 1.1% 4.1%
Notes Pi{zE
(1 The geographic location of the Group’s net sales reflects the country from which its products were sold and does not necessarily indicate the country in which its end consumers were actually
located. AEMHEFRAOMBEM B HRBHEERNER - YA —ERLIHHEE TRAENER -
(2) Results stated on a constant currency basis are calculated by applying the average exchange rate of the comparable period in the prior year to current period local currency results. {Z[EE &

BEEMEINFEIHARHE TR XARAEF RPN FIEKRAEMEG -

Excluding foreign currency effects, net sales increased by US$49.5 million,  MFRESXZE - B=2016% 6 A30 AL/ EAK
or 4.1%, for the six months ended June 30, 2016 compared to the six months ~ HEFEREZE 2015 6 A30HILNEAE R
ended June 30, 2015. US Dollar reported net sales increased by US$13.0  49.5B&EETT4.1% - BE2016F 6 A30H 1R
million, or 1.1%, to US$1,209.5 million for the six months ended June 30, 2016, B AASE TR IREVIHE FRIZR13.0B B R T
reflecting the impact of foreign currency translation from the strengthening of ~ 1.1% %2 1,209.5 B&%7T - REINZETTEREHR
the US Dollar during the period. BSNEIE R & -

Net Sales by Region
R EE D HE R
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Brands =z

The following table sets forth a breakdown of net sales by brand for the six =~ TR#FIBZE 201646 30 A% 201556 430 H
months ended June 30, 2016 and June 30, 2015, both in absolute termsand as ~ 1E7N {8 AR M IS &I D &V S FREAM - UBHE
a percentage of total net sales. RAGHE FREBTEA D LLIIER -

Six months ended June 30
BZ6HA30H1EKEA

2016 vs 2015

2016 2015 2016 FE2 2015 F LB
% increase % increase (decrease)
% of net sales % of net sales (decrease) excl. foreign currency effects®?
Net sales by brand: US$’000 SHEFHR US$:000 HEFE 1250 GRA) MERE R F 8
BRmEE D ST FET Bt FTER P4 Bt EMORD) B
Samsonite FTHE 734,619 60.8% 736,276 61.5% (0.2)% 2.7%
American Tourister 259,308 21.6% 263,773 22.0% (1.7)% 2.3%
High Sierra 52,357 4.3% 54,380 4.5% (3.7)% (2.7)%
Speck 49,635 4.1% 50,185 4.2% (1.1)% (1.1)%
Gregory 21,769 1.8% 18,004 1.5% 20.9% 17.6%
Lipault 12,183 1.0% 4,438 0.4% 174.6% 183.7%
Hartmann 12,066 1.0% 8,265 0.7% 46.0% 46.4%
Other™ EAth™ 67,550 5.6% 61,145 5.2% 10.5% 17.6%
Net sales $HE&EF %8 1,209,487 100.0% 1,196,466 100.0% 1.1% 4.1%
Notes Pzt :
(1) Other includes certain other brands owned by the Group, such as Kamiliant, Saxoline and Xtrem, as well as third party brands sold through the Rolling Luggage and Chic Accent retail stores.
HeBIEKamiliant » SaxolineFXtremEAEMETEMEF R + A KFEBRolling Luggage & Chic AccentZ & 5 HEHE =77 Mg
(2) Results stated on a constant currency basis are calculated by applying the average exchange rate of the comparable period in the prior year to current period local currency results. I & & &

BEELAERT 25 R EAR TR A IR B 0 AR A S F R IR TR RS H G -
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Net Sales by Brand 1% 6%
BmEg D 2 HEFH 2%‘ o
m°k
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Excluding foreign currency effects, net sales of the Samsonite brand
increased by US$19.6 million, or 2.7%, for the six months ended June 30,
2016 compared to the first half of 2015. US Dollar reported net sales of
the Samsonite brand decreased by US$1.7 million, or 0.2%, due to the
impact of foreign currency translation from the strengthening of the US
Dollar. Samsonite comprised 60.8% of the net sales of the Group during
the six months ended June 30, 2016 compared to 61.5% for the six months
ended June 30, 2015, reflecting the continued diversification of the Group’s
brand portfolio with increased contributions from the Lipault, Hartmann
and Gregory brands as well as the recently introduced Kamiliant brand.
Excluding foreign currency effects, net sales of the American Tourister
brand increased by US$6.0 million, or 2.3%, for the six months ended June
30,2016 compared to the same period in the prioryeardriven by anincrease
in net sales in the European region from expanded product offerings and
further penetration of existing markets, which were supported by the
Group’s targeted advertising activities. US Dollar reported net sales of the
American Tourister brand decreased by US$4.5 million, or 1.7%, due to
the impact of foreign currency translation from the strengthening of the
US Dollar.

The Group has acquired five brands from January 1, 2012 through June
30, 2016, namely High Sierra (July 2012), Hartmann (August 2012), Lipault
(April 2014), Speck (May 2014) and Gregory (July 2014). These acquired
brands accounted for 12.2% and 11.3% of US Dollar reported net sales for
the six months ended June 30, 2016 and June 30, 2015, respectively. On a
constant currency basis, net sales of the High Sierra brand decreased by
2.7% for the six months ended June 30, 2016 compared to the six months
ended June 30, 2015 largely due to shifts in the timing of certain sales
programs in North America. Excluding foreign currency effects, net sales of
the Hartmann brand increased by 46.4% for the six months ended June 30,
2016 compared to the first half of 2015, driven by increased traction of the
brand in Asia and Europe as well as an 18.7% increase in North America.
On a constant currency basis, net sales of the Lipault brand nearly tripled
for the six months ended June 30, 2016, driven by geographical expansion in
Asia, increased sales in Europe and the direct-to-market strategy adopted
in North America. Excluding foreign currency effects, net sales of the
Speck brand decreased by 1.1% for the six months ended June 30, 2016
compared to the six months ended June 30, 2015, due to lower net sales
of protective laptop cases, partially offset by robust growth in net sales of
protective phone cases. Retailers have also begun reducing replenishment
orders in anticipation of new device launches in the second half of 2016.
Excluding foreign currency effects, net sales of the Gregory brand increased
by 17.6% for the six months ended June 30, 2016, with Asia, North America
and Europe all recording double-digit net sales growth.

MANAGEMENT DISCUSSION AND ANALYSIS
EEENWEDM
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Product Categories za%

The Group sells products in four principal product categories: travel,
business, casual and accessories. The travel category is the Group's largest
category and has been its traditional strength. The following table sets forth
a breakdown of net sales by product category for the six months ended June
30, 2016 and June 30, 2015, both in absolute terms and as a percentage of
total net sales.

Al

AEBEHENERKRENBEEZERER K
B B KB REE o IREFRRI AR EERK
EmiER - BEERRIE - TREFIBZE 201656
A 308 K&2015% 6 A30 A 1L/ A IZERER S
SEHE FEERM - BRHERGHE FEEE
B ©

Six months ended June 30

BZ6A30HLEAEA
2016 vs 2015
2016 2015 2016 5 B2 2015 F LLBL
% increase % increase (decrease)
% of net sales % of net sales (decrease)  excl. foreign currency effects®
Net sales by product category: US$’000 SHEFE us$'000 HERE G TR 22
RE RS0 ST FET =517 FTEr B Bt EMORD) B
Travel hfiEE 817,029 67.5% 808,917 67.6% 1.0% 4.0%
Casual {K[H 142,926 11.8% 155,912 13.0% (8.31% (5.31%
Business!" g 133,176 11.0% 130,149 10.9% 2.3% 5.5%
Accessories? B 92,582 7.7% 76,903 6.4% 20.4% 23.6%
Other HAth 23,774 2.0% 24,585 2.1% (3.31% 1.3%
Net sales $HE&EF458 1,209,487 100.0% 1,196,466 100.0% 1.1% 4.1%
Notes P&t :
(1) Includes tablet and laptop cases. B3EFIR B o FIRBAGHRS -
(2) Includes protective phone cases. BFEFHIRER
(3) Results stated on a constant currency basis are calculated by applying the average exchange rate of the comparable period in the prior year to current period local currency results. IZElE &

REELAEFRT 2.5 R RAR TR A AR M AR A R F R IR T A9 S S -

Net Sales by Product Category
RERERED 2 HEFE

[ Travel ffi# gy 2%
Casual K ' 6% 2%
[ Business &% 1% 1%
Accessories BF ,
[ Other H Aty

2016 . 2015

12%

67% 68%

Non-travel Products 3EiREEE @
Net Sales wssm SHEFE R (mazn)

+4.59,

2016 $404.8
2015 $387.5

1 Excluding foreign currency effects. FREE 5 572 o



Country-specific product designs and locally relevant
marketing strategies continued to be the key factors
contributing to the Group’s success in the travel category.

BRAFNEMRTARMDSEBRENEHRBMDA
RAKEREERIRERINERERD -

Excluding foreign currency effects, net sales in the travel product category
increased by US$32.3 million, or 4.0%, for the six months ended June 30,
2016 compared to the six months ended June 30, 2015. US Dollar reported
net sales in the travel product category increased by US$8.1 million, or 1.0%.
Country-specific product designs and locally relevant marketing strategies
continued to be the key factors contributing to the Group’s success in the
travel category. Excluding foreign currency effects, net sales in the casual
product category decreased by US$8.2 million, or 5.3%, due to a decrease in
net sales of the Samsonite Red sub-brand, driven by a change in new product
mix from casual products to business products in South Korea, and a shift in
business-to-business sales in China from mainly casual products in the first
half of 2015 to mainly travel products in the first half of 2016, partially offset
by increased sales of the Gregory brand. US Dollar reported net sales in the
casual product category decreased by US$13.0 million, or 8.3%. Excluding
foreign currency effects, net sales in the business product category increased
by US$7.1 million, or 5.5%. US Dollar reported net sales in the business
product category increased by US$3.0 million, or 2.3%. This increase was
primarily due to growth in Asia and Europe, partially offset by a decrease in
North America driven by lower sales of protective laptop cases under the

Speck brand. Excluding foreign currency effects, net sales in the accessories
category increased by US$18.1 million, or 23.6%. US Dollar reported net sales
in the accessories category increased by US$15.7 million, or 20.4%, driven
by an increase of US$6.3 million in net sales of protective phone cases sold
under the Speck brand compared to the first half of 2015, as well as the full
half impact of sales made through the Rolling Luggage and Chic Accent retail
chains that were acquired during 2015.

Samsonite International S.A. Interim Report 2016 |
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WMERE R R - RiEFERAREZE 201656 A30
HIENEAEE FREREBE 201556 A30H 1k
NEAERI23FAEERTHL.0% ° AERTHR
IR E AR E FHEAE RS I BEEELXK
1.0% - R ARMERRTAKDE EHIRFH
EHRBDARAEEREERNRERNINES
B - MERERTE  KBERBESINEEF
M8 2EBEITLEE.3%  JIA Samsonite Red
FRENEEFEIHENTERMESHBKBE
mESAEKERMTRCEMBEEHR2015F £
FFEXBANRPEMBER206FL¥FEEAR
IRPEE B MR A FTEL - B9 Gregory kY
SHEE RGN TR S o AR TR RAIIK R E R AR
SHEFRERNR A 13.0 B EX7T5k8.3% © MIBRIE N,
P2 ERERENNEESFHEERTIBEET
505.5% ° AR LRI E @A RIS F A
BEI0ABETH23% ° HIEETIEB RN M
REUMERATE - 5094 Speck G T FIRE
MR EFRIEIL NV IHE 50 T AATHL 8 - MBREE
A2 RUHANHESFHEERIBIAEET
5023.6% o ETTERRM B IERIHE FREAIL R
15.7 BB EIL20.4% * Ji5 Speck mEEETHF
HRERNEE FER 2015 F LEFERIEE
ETT - AREBR 2015 F YR Rolling Luggage
K Chic Accent TEBHEHEEN T ERN

R
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Distribution Channels s

The Group sells products through two primary distribution channels: ZAEEBEBEMELIEZSHREHEER  HER
wholesale and retail. The following table sets forth a breakdown of net  Z& - TR#EFIEZ20165 6 A30H K 2015F
sales by distribution channel for the six months ended June 30, 2016 and ¢ A30 HIE/NA A5 #HRE R 5 85 E FHEH
June 30, 2015, both in absolute terms and as a percentage of total net sales.  # * BHERISHEFREER D LI -

Six months ended June 30

BZ6A30HILAEAR
2016 vs 2015
2016 2015 2016582 2015 FF LR
% increase % increase (decrease)
% of net sales % of net sales (decrease)  excl. foreign currency effects®?
Net sales by distribution channel: US$'000 SHEFHE USs$'000 SHETFEE NG A) MBREL 2N
RO HREEDOHETHE - FER Bt Fxx BoL Btk MmO BALE?
Wholesale #t3 951,835 78.7% 956,758 80.0% (0.5)% 2.4%
Retail & 253,700 21.0% 235,279 19.7% 7.8% 11.3%
Other! E At 3,952 0.3% 4,429 0.3% (10.8)% (10.8)%
Net sales $HEF58 1,209,487 100.0% 1,196,466 100.0% 1.1% 4.1%
Notes P&
(1) “Other” primarily consists of licensing income. [ HAt] | & 2 BIERBELA °
(2) Results stated on a constant currency basis are calculated by applying the average exchange rate of the comparable period in the prior year to current period local currency results. ¥Z[EE

SRR 2 P A A IR s B R AR A AT RN T E RS o

Net Sales by Distribution Channel
RERERE D 2 HEFE

. Wholesale #t3% 0.3%
Retail &

21.0% 9
[ Other E At ’ 03%




MANAGEMENT DISCUSSION AND ANALYSIS

EEENWEDM

Excluding foreign currency effects, net sales in the wholesale channel
increased by US$23.3 million, or 2.4%, for the six months ended June 30,
2016 compared to the six months ended June 30, 2015 driven by increases
in Asia and Europe. US Dollar reported net sales in the wholesale channel
decreased by US$4.9 million, or 0.5%, reflecting the impact of foreign
currency translation from the strengthening of the US Dollar during the
period. Excluding foreign currency effects, net sales in the retail channel
increased by US$26.7 million, or 11.3%, and US Dollar reported net sales in
the retail channel increased by US$18.4 million, or 7.8%. This increase was
driven by the addition of 32 net new company-operated retail stores opened
in the first six months of 2016 and the full half impact of 162 net new stores
lincluding 31 Rolling Luggage stores and 30 Chic Accent stores from the
respective acquisitions] added during 2015, as well as the continued growth
of the Group’s direct-to-consumer e-commerce business. On a same store,
constant currency basis, net sales in the retail channel decreased by 0.5%
for the six months ended June 30, 2016 compared to the six months ended
June 30, 2015. This decrease in same store net sales was driven in part
by a 5.3% decline in Asia as a result of fewer visitors from Mainland China
to Hong Kong (including Macau) and generally weak consumer sentiment
in certain other countries in the Asia region. In addition, there was a 4.4%
decline in North America primarily due to the impact of the strong US Dollar
on foreign travelers to gateway tourist markets. These factors were partially
offset by constant currency same store net sales growth of 4.6% and 7.1%
in Europe and Latin America, respectively. The Group’s same store analysis
includes existing company-operated retail stores which have been open for
at least 12 months before the end of the relevant financial period. The 11.3%
constant currency net sales growth in the retail channel reflects the Group's
strategy of investing resources to support the growth of its retail business.

During the six months ended June 30, 2016, approximately US$99.9
million, or 8.3%, of the Group's US Dollar reported net sales were derived
from e-commerce (comprising US$39.9 million from the Group’s direct-
to-consumer e-commerce business, which is included within the retail
channel, and US$59.9 million of net sales to e-retailers, which are included
within the wholesale channel]. This represents an increase of 18.4%, on a
constant currency basis, and an increase of 15.8%, on a US Dollar reported
basis, compared to the six months ended June 30, 2015, when e-commerce
comprised approximately US$86.2 million, or 7.2%, of the Group's net sales.
Excluding foreign currency effects, net sales to e-retailers increased by
US$10.3 million, or 20.4%, for the six months ended June 30, 2016 compared
to the six months ended June 30, 2015. US Dollar reported net sales to
e-retailers increased by US$9.4 million, or 18.5%. Excluding foreign currency
effects, net sales in the Group's direct-to-consumer e-commerce business
increased by US$5.6 million, or 15.6%, for the six months ended June 30, 2016
compared to the six months ended June 30, 2015. US Dollar reported net
sales in the direct-to-consumer e-commerce business increased by US$4.3
million, or 12.0%.

WHRERFE  SDNRBUNAERAEE - &
20165 6 A30H 1IN E AL I REHE F5E
BEZE2015F6 A0 I NEAHRE233FEE
TEEk2.4% ° ATETTERTRE B B R E S E F R AR
DL9BBETH0.5% - RREAARSE TR AR
INEERTE  -HMRERTE  TERENHEE
TREAE R 26.7EBEITLR11.3%  MAETTEHEIRMD
TEREHEFHAERI18LEEETNT.8%
PR TN 2016 FE /N E BIF R I2MF
ETEERR 2015 FFER1Q2HMER(RE
ETUEE 9 31 Rolling Luggage J& 45 & 30 & Chic
Accent /B2 IR EUARAEB EZEmAHEE
ENETFEEEBBERBERMTE - AL
BEEEEEE . HE2016F 6 A30BLNEA -
TERBMEEFEREE2015F 6 A30H LR
8 AR 0.5% © WLRIE SIS F D YR B
H5(BIERP) AP B AR R R D R EMNES
TEMERNEEERLERS - SREMNRE
SHEFHETHE.3%  UREBHEETHRIBE R
FERFTIZOHIMEIRZTERTZE - SIULEM
FESEEFR TR 4.4%  HSEREDDHEM &
T ENEEEEREHEFEIBILRL6% K
7% FTi e - REBMRIED T RIER BRI
HETEEMEEERL 2EANBREALEE
B TERBETERHEFHEER13% R
REBRBUERKER AT EHETEELKNIE
E °

HZE2016F6 A30HIEANER - AEBUETHR
RS FRER 999 BB EIT8.3% IRAET
AE(BEREAEEEEAAEEENETEE
B39 9BBETLGIATEREN) KA L
TEFEENHEEFEIABETGIAREE
B RETEBEE  BHE20159F6H30H
LIEARERE R 18.4% » MIRAETHRFELERIER
15.8%  HE 20159 6 A30HINER  EFRE
IEASEEHEFERN86. 2 BEETHKT.2% © MERE
R BE2016F6A30ALEANEARS LTS
RS ER S FREREE 20154 6 A30 A LNEA
BRE103EEEIT820.4% c UETHFAMP LT
EHERNNE FHANE R AT EETHK18.5% °
MSEREZE  BZE2016F 6 A30HIEANEAR
SEEREMHEENE FREEKNHEFER
HZE2015F6 A0HIEAEAER 6ABET
15.6% - EEEREEENE T EEBIAETTH
RASHE FRBAER 43 EEETH12.0% °
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Excluding foreign currency effects, the Group’s net sales in Asia increased by
US$17.4 million, or 3.7%, for the six months ended June 30, 2016 compared to
the first half of 2015. US Dollar reported net sales for the region decreased by
US$0.8 million, or 0.2%, reflecting the impact of foreign currency translation
from the strengthening of the US Dollar during the period.

On a constant currency basis, net sales of the Samsonite brand increased by
US$9.3 million, or 3.7%, for the six months ended June 30, 2016 compared to
the six months ended June 30, 2015, driven by the success of the direct-to-
consumer e-commerce channeland anincrease in business-to-business sales.
Excluding foreign currency effects, net sales of the American Tourister brand in
the Asia region decreased by US$7.8 million, or 4.0%, year-on-year, primarily
driven by decreased net sales of American Tourister product in the TV home
shopping channel in China and South Korea. Net sales of the High Sierra brand
amounted to US$8.0 million in Asia during the six months ended June 30, 2016,
anincrease of 19.0% from the first half of 2015 on a constant currency basis. Net
sales of the Hartmann brand amounted to US$3.9 million in Asia during the six
months ended June 30, 2016, an increase of 82.4% from the first half of 2015 on
a constant currency basis as the brand continued to gain traction in the region.
Net sales of the Gregory brand in Asia amounted to US$11.1 million during
the six months ended June 30, 2016, an increase of 16.4% year-on-year on a
constant currency basis, as the Group developed products designed specifically
for the tastes and preferences of consumers within the region. Net sales of
the Lipault brand amounted to US$4.5 million in Asia during the six months
ended June 30, 2016 compared to net sales of US$0.4 million during the first
half of 2015 as the brand began to successfully expand throughout the region.
Net sales of Kamiliant, a recently introduced value-conscious, entry level brand,
contributed US$8.2 million of net sales during the six months ended June 30,
2016 compared to US$1.0 million for the six months ended June 30, 2015.

MHRENEE  AEEREZE2016F6 A3081E
NEAEGMEOHEE FEREZE 2015F FHF1E
RI17T4EBETHKI. 7% o LETLHRBHEANHE
BRI 08EEETI0.2% + REHIRE LIRS
B INEE K2 -

XEEEMHEENEFHEHERENKII R
TEREEERMATE  REAFTEEEE 5
ERIBBE2016F 6 A0 I EAREEF5HE
REHZE2015F6 A0 NEARIIHEEE
T08k3.7% ° MFREE K %2 - American Tourister
EEEDMNENESFERERDTSEEET
84.0%  FEXPERHBRERRERBYEREN
American Tourister EE TR 5 & FEE NERFTASE) ©
BHZE2016F 6 A30B1EXMEA © High Sierra kg

Direct-to-consumer E-commerce
BEEAMEEENETHE

Net Sales wssm SHEFERE (mrzn)

+35.59'

2016 $17.9
2015 $14.0

1 Excluding foreign currency effects. #iFRE RE & -



Excluding foreign currency effects, net sales in the travel product category
increased by US$16.2 million, or 5.0%, and US Dollar reported net sales
increased by US$3.5 million, or 1.1%, for the six months ended June 30, 2016
compared to the six months ended June 30, 2015. Net sales in the casual
product category decreased by US$9.1 million, or 13.1%, on a constant
currency basis, and US Dollar reported net sales decreased by US$11.1
million, or 16.0%, due to a decrease in net sales of the Samsonite Red sub-
brand, driven by a change in new product mix from casual products to business
products in South Korea, and a shift in business-to-business sales in China
from mainly casual products in the first half of 2015 to mainly travel products
in the first half of 2016, partially offset by increased sales of the Gregory
brand. Excluding foreign currency effects, net sales in the business product
category increased by US$8.3 million, or 14.0%, and US Dollar reported net
sales increased by US$5.9 million, or 9.9%, for the six months ended June
30, 2016 compared to the first half of 2015 driven by a change in new product
mix of Samsonite Red products from casual products to business products.
Net sales in the accessories product category increased by US$2.1 million,
or 16.5%, on a constant currency basis, and US Dollar reported net sales
increased by US$1.4 million, or 11.1%, year-on-year.

Excluding foreign currency effects, net sales in the wholesale channel
increased by US$11.3 million, or 2.8%, and US Dollar reported net sales
decreased by US$4.8 million, or 1.2%, for the six months ended June 30, 2016
compared to the six months ended June 30, 2015, despite the challenging
trading conditions in China and South Korea. Net sales in the retail channel
increased by US$6.1 million, or 8.5%, on a constant currency basis. US Dollar
reported net sales in the retail channel increased by US$3.9 million, or 5.5%,
driven by the addition of 8 net new company-operated retail stores opened
in the first six months of 2016 and the full half impact of 39 net new stores
added during 2015 and strong growth in the Group’s direct-to-consumer
e-commerce net sales, partially offset by a decrease in same store net sales.
Direct-to-consumer e-commerce sales in the region increased year-on-year
by 35.5%, on a constant currency basis, as the Group focused on expanding its
presence online. On a same store, constant currency basis, net sales in the
retail channel decreased by 5.3% due to fewer visitors from Mainland China
shopping in Hong Kong (including Macau) and generally weak retail sentiment
in South Korea. Excluding Hong Kong (including Macau) and South Korea,
same store net sales, on a constant currency basis, increased by 4.8% year-
on-year.

MANAGEMENT DISCUSSION AND ANALYSIS
BB WED T
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Japan experienced strong constant currency net sales growth of 17.3% for
the six months ended June 30, 2016 compared to the six months ended June
30, 2015, driven by increased sales of the Samsonite, American Tourister
and Gregory brands. Australia had strong constant currency net sales
growth of 25.4%, driven by increased sales of the Samsonite, American
Touristerand High Sierra brands. On a constant currency basis, net sales in
India increased by 1.1% for the six months ended June 30, 2016 compared to
the six months ended June 30, 2015, as the Group introduced the Kamiliant
brand in the country. Net sales in South Korea were flat year-on-year on
a constant currency basis due to weak consumer sentiment. The Group
continued to penetrate the emerging markets within the region with notable
constant currency net sales growth in the Philippines and Thailand of 6.0%
and 11.6%, respectively, year-on-year. These constant currency net sales
increases were partially offset by constant currency decreases in China of
0.4% due to challenging trading conditions with decreased net sales in the
TV home shopping channel, as consumer behavior is shifting away from TV
home shopping towards e-commerce, as well as in the department store
channel, and in Hong Kong (including Macau) of 15.6% primarily related to
fewer Chinese shoppers visiting from the Mainland.

The following table sets forth a breakdown of net sales within the Asian region
by geographic location for the six months ended June 30, 2016 and June 30,
2015, both in absolute terms and as a percentage of total regional net sales.

EFRARDIERMEE - BRI HEFER
AP - AN ANEEBORRES LT - %
BEEE¥EE RAEREMREEENETEHER
ERIRFIERI05% - RAGEEEEEE - g
23 EE (BIRRF) B R B AR SR D K5
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Six months ended June 30

BZ6A308L<MEA

2016 2015

2016 vs 2015
2016 FFEE 2015 FLLBR

% of net sales

% of net sales

% increase % increase (decrease)
(decrease) excl. foreign currency effects®

Net sales by geographic location!!: US$’000 SHEBE USs$'000 SHEFE R W@Eﬁg’gﬂ’ﬂ
R BRI S AHEFE FExT it Ev BAL Btk EBmORS)BEDEY
China HE 123,579 26.3% 130,404 27.7% (5.2)% (0.4)%
South Korea %2 86,023 18.3% 92,287 19.6% (6.8]% 0.0%
India ENE 65,772 14.0% 69,568 14.8% (5.5)% 1.1%
Japan BZ&R 53,343 11.3% 42,440 9.0% 25.7% 17.3%
Hong Kong? & 32,142 6.8% 38,168 8.1% (15.8]% (15.6)%
Australia BN 30,625 6.5% 25,788 5.5% 18.8% 25.4%
Other HEAth 79,129 16.8% 72,771 15.3% 8.7% 12.7%
Net sales $HE&EF5R 470,613 100.0% 471,426 100.0% (0.2)% 3.7%
Notes Fff3F

(1) The geographic location of the Group’s net sales reflects the country from which its products were sold and does not necessarily indicate the country in which its end consumers were actually

located. AR5 3 & FREMIIL I B S RN EERNER - WA—E AN EE BRAENER -
(2) Includes Macau. B3PS

3 Results stated on a constant currency basis are calculated by applying the average exchange rate of the comparable period in the prior year to current period local currency results. #ZEE &
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Excluding foreign currency effects, the Group’s net sales in North America
increased by US$2.1 million, or 0.5%, for the six months ended June 30, 2016
compared to the six months ended June 30, 2015. US Dollar reported net
sales for the North American region increased by US$0.9 million, or 0.2%.

Excluding foreign currency effects, net sales of the Samsonite brand
decreased by US$1.5 million, or 0.6%, and US Dollar reported net sales
decreased by US$2.5 million, or 1.0%, for the six months ended June 30,
2016 compared to the first half of 2015 driven by a decrease in Canada, due
to certain promotional product sales during the first half of 2015 that were
not repeated in 2016. Net sales of the American Tourister brand increased
by US$2.8 million, or 7.9%, on a constant currency basis, while US Dollar
reported net sales increased by US$2.7 million, or 7.6%. Excluding
foreign currency effects, net sales of the High Sierra brand decreased by
US$1.1 million, or 2.6%, and US Dollar reported net sales decreased by
US$1.2 million, or 2.7%, mainly due to shifts in the timing of certain sales
programs. US Dollar reported net sales of the Hartmann brand amounted
to US$6.6 million, a constant currency increase of 18.7%, as the Group
continued its efforts to redefine the product assortment and increase
brand awareness. Excluding foreign currency effects, net sales of the
Speck brand decreased by US$0.6 million, or 1.2%, due to lower net sales
of protective laptop cases, partially offset by robust growth in net sales of
protective phone cases. Retailers have also begun reducing replenishment
orders in anticipation of new device launches in the second half of 2016.
Net sales of the Gregory brand increased by US$1.3 million, or 16.6%, on a
constant currency basis for the six months ended June 30, 2016 compared
to the first half of 2015. The Group implemented a direct-to-market model
for its Lipault brand in the North American region by taking its business
with a former distributor in-house, which generated US Dollar reported
net sales of US$1.4 million for the six months ended June 30, 2016.

Excluding foreign currency effects, net sales in the travel product category
increased by US$4.5 million, or 1.7%, and US Dollar reported net sales
increased by US$3.5 million, or 1.3%, for the six months ended June
30, 2016 compared to the six months ended June 30, 2015. Net sales in
the casual product category decreased by US$0.3 million, or 0.5%, on a
constant currency basis and US Dollar reported net sales decreased
by US$0.3 million, or 0.6%, year-on-year, resulting primarily from the
decrease in net sales of the High Sierra brand. Excluding foreign currency
effects, net sales in the business product category decreased by US$8.4
million, or 20.4%, and US Dollar reported net sales decreased by US$8.5
million, or 20.6%, year-on-year, due to a strategic business decision to stop
selling Speck protective laptop cases in an unprofitable sales channel. Net
sales in the accessories category increased by US$6.4 million, or 16.7%,
on a constant currency basis and US Dollar reported net sales increased
by US$6.3 million, or 16.6%, primarily due to increased sales of Speck
protective phone cases.
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American Tourister
Net Sales wssm SHEFEE (muzn)

+7.99

2016 $38.4
2015 $35.7

1 Excluding foreign currency effects. #iFRE H /& o

ERATR] 2016FF HAFRE
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Accessories Products Bl E &
Net Sales wssm SHEFE R (muzr)

+16.7%

2016 $44.6
2015 $38.2
1 Excluding foreign currency effects. #ERE & 8/& o ————

Excludingforeign currencyeffects, netsalesinthewholesale channelincreased
by US$1.8 million, or 0.5%, and US Dollar reported net sales increased by
US$0.7 million, or 0.2%, for the six months ended June 30, 2016 compared to
the six months ended June 30, 2015. The U.S. wholesale business had mixed
first half performance throughout its account base with strong shipments to
e-commerce retailers and other key customers, while sales to the warehouse
club channel decreased. Such decrease was largely due to a change in a key
customer’s strategy for the timing of new product transitions. Net sales in the
retail channel increased by US$0.4 million, or 0.6%, on a constant currency
basis, and US Dollar reported net sales increased by US$0.2 million, or 0.2%,
year-on-year. The increase in net sales in the retail channel was primarily
driven by the addition of 4 net new company-operated retail stores opened in
the first six months of 2016 and the full half impact of 16 net new stores added
during 2015, offset by a 4.4% decrease in same store net sales. Excluding
foreign currency effects, net sales through the Group’s direct-to-consumer
e-commerce channel decreased by US$1.0 million, or 6.5%, driven by a
24.2% increase in net sales in the Group’'s owned e-commerce sites, offset
by reduced net sales through the leading e-commerce marketplace. On
a same store, constant currency basis, net sales decreased by 4.4% due to
the negative impact that the strengthening US Dollar had on foreign tourist
arrivals to gateway markets in the United States during the first half of 2016.

Excluding foreign currency effects, net sales in Canada decreased by 2.5%
year-on-year due to certain promotional product sales during the first half
of 2015 that were not repeated in 2016.

The following table sets forth a breakdown of net sales within the North
American region by geographic location for the six months ended June 30,
2016 and June 30, 2015, both in absolute terms and as a percentage of total
regional net sales.
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m/?géi\/ﬁkﬂ L4%

WHRERTE  RETR2015F ¥ FHERHKER
SHEIEE R 2016 FMEHL - SRNEAEEF
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Six months ended June 30

BZE6HA30HLAEAR

2016 2015

2016 vs 2015
2016 E2 2015 F L8

% of net sales

US$’000 SHERE US$°000

Net sales by geographic location!":

% of net sales

HEFH 120 ORA)

% increase % increase (decrease)
(decrease) excl. foreign currency effects®?

HERE S &2

RibFE R DR HEFR" FET =517 ES a4 Bt EMORD)BDEE?

United States i 384,244 95.2% 381,591 94.8% 0.7% 0.7%

Canada &KX 19,344 4.8% 21,119 5.2% (8.4)% (2.5)%

Net sales $HE&F %8 403,588 100.0% 402,710 100.0% 0.2% 0.5%
Notes Pi#F :

(1) The geographic location of the Group’s net sales reflects the country from which its products were sold and does not necessarily indicate the country in which its end consumers were actually

located. AR EFREOMEM B A HRUHEERNER - YA —ERLIHEBERRATNER -

(2) Results stated on a constant currency basis are calculated by applying the average exchange rate of the comparable period in the prior year to current period local currency results. 12 & E &

BEERENNREDH AR S AR XERAEFRABNFIRLAEMEG -



Excluding foreign currency effects, the Group’s net sales in Europe increased
by US$22.0 million, or 8.6%, for the six months ended June 30, 2016 compared
to the six months ended June 30, 2015. US Dollar reported net sales for the
region increased by US$13.8 million, or 5.4%.

Excluding foreign currency effects, net sales of the Samsonite brand
increased by US$8.3 million, or 4.1%, for the six months ended June 30,
2016 compared to the six months ended June 30, 2015. US Dollar reported
net sales of the Samsonite brand increased by US$1.3 million, or 0.6%. Net
sales of the American Touristerbrand increased by US$7.9 million, or 25.7%,
on a constant currency basis, and US Dollar reported net sales increased
by US$7.2 million, or 23.4%, year-on-year. American Tourister comprised
14.1% of the net sales in the European region during the first half of 2016
compared to 12.1% during the first half of 2015 as the Group continued its
focus on driving growth of the brand and increasing its presence in Europe.
Excluding foreign currency effects, net sales of the Lipault brand increased
by US$2.5 million, or 62.4%, year-on-year, to US$6.3 million driven by
further expansion within the region. On a constant currency basis, net sales
of the Gregory brand increased by 32.1% to US$1.7 million and net sales of
the Hartmann brand nearly tripled to US$1.5 million during the first half of
2016 compared to the first half of 2015.

Excluding foreign currency effects, net sales in the travel product category
increased by US$7.9 million, or 4.0%, and US Dollar reported net sales
increased by US$1.4 million, or 0.7%, for the six months ended June 30, 2016
compared to the six months ended June 30, 2015 driven by the American
Tourister brand. Excluding foreign currency effects, net sales in the casual
product category increased by US$1.6 million, or 20.1%, year-on-year,
mainly attributable to increases from the American Tourister and Gregory
brands. Successful new business product introductions under the Samsonite
and Hartmann brands drove net sales in the business product category to
increase by US$5.5 million, or 22.5%, on a constant currency basis, while US
Dollar reported net sales increased by US$4.7 million, or 19.2%.

Excluding foreign currency effects, net sales in the wholesale channel
increased by US$8.2 million, or 4.6%, for the six months ended June 30,
2016 compared to the first half of 2015, and US Dollar reported net sales
increased by US$3.0 million, or 1.7%, year-on-year. Net sales in the retail
channel increased by US$13.8 million, or 18.1%, on a constant currency
basis, and US Dollar reported net sales increased by US$10.8 million, or
14.1%, over the same period. The increase was primarily driven by the
addition of 2 net new company-operated retail stores opened in the first six
months of 2016 and the full half impact of 79 net new stores added during
2015, which included 30 Chic Accent stores and 21 Rolling Luggage stores
acquired in 2015. On a same store, constant currency basis, net sales in the
retail channel increased by 4.6%. Direct-to-consumer e-commerce sales in
the region increased year-on-year by 23.3% on a constant currency basis.
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Net Sales in Europe wssm)

BNEHEE R mazn)

+8.6%

2016 $268.8
2015 $255.0

1 Excluding foreign currency effects. #iFRIE R -

ERATR] 2016FF HAFRE

33



34

American Tourister comprised 14.1% of the net sales
in the European region during the first half of 2016
compared to 12.1% during the first half of 2015 as
the Group continued its focus on driving growth of the
brand and increasing its presence in Europe.

HRAEBFEE XA EE American Tourister EER
BN ERYBERAEEL  ZmER2016FL¥XEEE
NEHEEFEE14.1%  M2015F LHFHEH12.1% -

Germany, the Group’s leading market in Europe representing 15.8% of total
US Dollar reported net sales in the region, achieved 13.6% constant currency
net sales growth during the six months ended June 30, 2016 compared to
the same period in the prior year. The Group’s business in Italy continued
to improve with constant currency net sales growth of 19.6% during the six
months ended June 30, 2016, which included the results from the acquisition
of 30 Chic Accent stores on September 30, 2015. Spain, representing 8.0%
of total US Dollar reported net sales in the region, saw an increase in its net
sales on a constant currency basis of 15.3% year-on-year, primarily due to the
Group’s continued focus on driving growth of the American Tourister brand.
The United Kingdom posted constant currency net sales growth of 8.0% year-
on-year. The Group’s business in Russia generated constant currency net
sales growth of 23.3% year-on-year. Net sales in France decreased by 7.8%
on a constant currency basis, primarily related to negative impacts from the
recent terrorist attacks.

The following table sets forth a breakdown of net sales within the European
region by geographic location for the six months ended June 30, 2016 and June
30,2015, both in absolute terms and as a percentage of total regional net sales.
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LAETTRRAE N HE FEATES 0% REEE
BEEE - HEEFRIRFHRI153%  DEZAR
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Six months ended June 30

BZE6H30HLEAEAR

2016 2015

2016 vs 2015
2016 FEL 2015 FLEB

% of net sales

% of net sales

% increase % increase (decrease)
(decrease) excl. foreign currency effects®

Net sales by geographic location!": US$'000 SHEERE US$'000 SHE R G a) HBRE B EH
Rt BRI S AHEFE FET Bk FEx Bt Bt EmORS)BDEY
Germany £ 42,350 15.8% 37,375 14.7% 13.3% 13.6%
Belgium®® Lt FJBF @ 34,293 12.8% 32,347 12.7% 6.0% 6.0%
Italy EAF 30,632 11.4% 25,724 10.1% 19.1% 19.6%
France S:El 30,448 11.3% 33,235 13.0% (8.4)% (7.81%
United Kingdom 3E 27,877 10.4% 27,599 10.8% 1.0% 8.0%
Spain FAHESF 21,484 8.0% 18,763 7.4% 14.5% 15.3%
Russia fRZ&HT 12,727 4.7% 12,449 4.9% 2.2% 23.3%
Other HAth 68,983 25.6% 67,514 26.4% 2.2% 6.7%
Net sales $HE&EF8E 268,794 100.0% 255,006 100.0% 5.4% 8.6%

Notes Pi&E

(1) The geographic location of the Group’s net sales reflects the country from which its products were sold and does not necessarily indicate the country in which its end consumers were actually

located. AEMHEFREOMHM B A HRBHEERNER - YA —EALIHHEERRATNER -
(2) Net sales in Belgium were US$9.6 million and US$9.4 million for the six months ended June 30, 2016 and June 30, 2015, respectively. Remaining sales consisted of direct shipments to

distributors, customers and agents in other countries. #{Z2016%6 4308 201566 A30B 1N ER - L FIRHHE FED R A ABETRILBBET - B THHEREEEEET

HBERND 7 - B RAIER -

(3) Results stated on a constant currency basis are calculated by applying the average exchange rate of the comparable period in the prior year to current period local currency results. #ZElE &

BEERENMEEDH ARSI AR XERAEFRARN TR XEMGE -
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Excluding foreign currency effects, the Group’s net sales in Latin America
increased by US$8.5 million, or 13.6%, for the six months ended June 30,
2016 compared to the six months ended June 30, 2015. US Dollar reported net
sales for the region decreased by US$0.4 million, or 0.6%, as the Group was
negatively impacted by foreign currency translation from the strengthening of
the US Dollar during the period.

Excluding foreign currency effects, net sales of the Samsonite brand increased
by US$3.5 million, or 13.8%, and US Dollar reported net sales decreased by
US$0.6 million, or 2.3%, for the six months ended June 30, 2016 compared
to the six months ended June 30, 2015. Net sales of the American Tourister
brand increased by US$3.1 million, or 94.9%, on a constant currency basis,
and US Dollar reported net sales increased by US$2.2 million, or 66.4%, year-
on-year as the Group continued to expand the geographical presence of the
brand. Sales of women’s handbags under the Secret brand name enjoyed
continued success, with constant currency net sales growth of 13.9% and
US Dollar reported net sales of US$5.7 million during the first half of 2016.
Excluding foreign currency effects, net sales of the local brands Saxoline and
Xtrem increased by 3.9% and 9.9%, respectively.

Excluding foreign currency effects, net sales in the travel product category
increased by US$3.7 million, or 14.1%, for the six months ended June 30, 2016
compared to the same period in the previous year. US Dollar reported net
sales decreased by US$0.3 million, or 1.1%. Net sales in the casual product
category decreased by US$0.4 million, or 2.1%, on a constant currency basis
due to a shift in timing of certain back-to-school sales to the fourth quarter
of 2015. US Dollar reported net sales decreased by US$3.0 million, or 14.2%.
Excluding foreign currency effects, net sales in the business product category
increased by 34.0% and US Dollar reported net sales increased by US$0.9
million, or 18.8%.

Excluding foreign currency effects, net sales in the wholesale channel
increased by US$2.0 million, or 4.6%, for the six months ended June 30, 2016
compared to the six months ended June 30, 2015. US Dollar reported net
sales decreased by US$3.9 million, or 8.8%, year-on-year. Net sales in the
retail channel increased by US$6.5 million, or 35.2%, on a constant currency
basis, primarily driven by the addition of 18 net new company-operated retail
stores opened in the first six months of 2016 and the full half impact of 28
net new stores added during 2015. US Dollar reported net sales increased
by 19.3%. On a same store, constant currency basis, net sales in the retail
channelincreased by 7.1% as the Group continued to invest in retail expansion
in Latin America to gain market share and drive future profitability.

MANAGEMENT DISCUSSION AND ANALYSIS
EEENWEDMN
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On a same store, constant currency basis, net sales in
the retail channel increased by 7.1% as the Group
continued to invest in retail expansion in Latin America to
gain market share and drive future profitability.

ZREEEEWEE  TEREHEFHERT1% )
HRASEEEFERY T XRMNETEERK - IENTHES
DEREBRRBFEEN A -

Excluding foreign currency effects, net sales in Chile increased by 6.4% year-
on-year. US Dollar reported net sales for Chile decreased by US$1.4 million,
or 4.5%, due to negative foreign currency effects. The constant currency net
sales growth in Chile was primarily due to improved year-on-year net sales
of the Samsonite brand and the women’s handbag brand Secret. Excluding
foreign currency effects, net sales in Mexico increased by 16.3% for the six
months ended June 30, 2016 compared to the six months ended June 30, 2015,
driven by increased net sales in the American Touristerand Xtrem brands. Net
sales in Brazil increased by 22.5% on a constant currency basis and US Dollar
reported net sales decreased by 0.9% driven by retail expansion. The Group
continues to invest in Brazil, where the Group’s presence has historically been
under-represented, to drive future net sales growth and gain market share.

The following table sets forth a breakdown of net sales within the Latin
American region by geographic location for the six months ended June 30,
2016 and June 30, 2015, both in absolute terms and as a percentage of total
regional net sales

American Tourister
Net Sales wssm SHEFRE (muzn)

+94.97,'

2016 $5.5
2015 $3.3

1 Excluding foreign currency effects. MiERE R 8/ -

WHRERTZE SN HEFHIRFIER64% °
WREREETE  UETHRNEFIHESFE
BT LABETLSE L% - BFWEEELKHEE
FHEERTIEHNTAERRRLLFRERE
Secret IHE FREIZFIBRFTE X American
Tourister R Xtrem fhHE KV IEE FREIE RFTTHE) -
WERER 2 - HE2016F6A30ALEAEAL
POElSH & F A E 20154F 6 A 30 B 1L/ A A%
R16.3% - REEBEKRAMEY - KETEBESE -
EFEEFEILR225% ' MAETHRNHEEF
AR 0.9% o R AEBEIAEREENTISH
BRE  AEBEENZBEETRE - UESR
RIS EFEIL R RIENTISHE -

TRHINEZE2016F6 308 & 2015F 6 A30H
IEARRA A B & 5 i T MR &%
R - LB ERGHERS FELEEI L
HIER o

Six months ended June 30

BZE6H30BLAEA

2016 2015

2016 vs 2015
2016 FE2 2015 F L8

% of net sales

% of net sales

% increase % increase (decrease)
(decrease) excl. foreign currency effects!”

Net sales by geographic location!!: US$°000 SHEFHE US$°000 SHEFH G WHRELZEN
B BRI B EFE FER B5t FTERT B B BmORD) B
Chile &%l 30,118 48.2% 31,544 50.2% (4.5)% 6.4%
Mexico £F & 20,425 32.7% 20,567 32.7% (0.7)% 16.3%
Brazil? BFg @ 4,312 6.9% 4,349 6.9% (0.91% 22.5%
Other® H A ® 7,684 12.2% 6,435 10.2% 19.4% 34.0%
Net sales $HE 5 62,539 100.0% 62,895 100.0% (0.6)% 13.6%

Notes PizE

(1) The geographic location of the Group’s net sales reflects the country from which its products were sold and does not necessarily indicate the country in which its end consumers were actually

located. AR SR S FREA)IINAL B S MR/ E EERMEIR @ WA —ERKIH#E TIRFAENER -
(2) The net sales figure for Brazil includes net sales to third party distributors in Brazil. EBFE#)$4& FERBUIR BAEN B IREE =5 D R EL a0 & 58 -
(3) The net sales figure for the "Other” geographic location includes sales in Argentina, Colombia, Panama, Peru and through the Group's distribution center in Uruguay, but does not include

sales in Brazil to third party distributors. [ Efth | — b2 ) S5 F B EUR B IERIREE
EHFE=F D HERIFHOHEE -

Feted - B2B B NHE RAKERBSNENDHHOELNBEE - ETRERE

(4) Results stated on a constant currency basis are calculated by applying the average exchange rate of the comparable period in the prior year to current period local currency results. IZElE &

BEERENMEETDH AR AR XERBEFRARNFIEREME -



Cost of Sales and Gross Profit

Cost of sales increased by US$2.4 million, or 0.4%, to US$577.0 million
(representing 47.7% of net sales] for the six months ended June 30, 2016 from
US$574.6 million (representing 48.0% of net sales) for the six months ended
June 30, 2015.

Gross profit increased by US$10.6 million, or 1.7%, to US$632.5 million for
the six months ended June 30, 2016 from US$621.9 million for the six months
ended June 30, 2015. Gross profit margin increased to 52.3% for the six months
ended June 30, 2016 from 52.0% for the six months ended June 30, 2015.

The increase in gross profit margin was attributable to several factors,
including a higher proportion of sales coming from the retail channel, including
direct-to-consumer e-commerce, and a reduction in certain product costs.

Distribution Expenses

Distribution expenses increased by US$22.0 million, or 6.9%, to US$342.5
million (representing 28.3% of net sales] for the six months ended June 30,
2016 from US$320.5 million (representing 26.8% of net sales) for the six months
ended June 30, 2015. This increase was primarily due to the increase in sales
volume during the first half of 2016. Distribution expenses as a percentage
of net sales increased year-on-year primarily due to increased costs from
the Group’s retail expansion strategy, investment in the infrastructure of
the Group's business in Latin America and investment in the geographical
expansion of the American Tourister, Lipault and Hartmann brands.

Marketing Expenses

The Group spent US$65.9 million [representing 5.5% of net sales) on marketing
during the six months ended June 30, 2016 compared to US$70.8 million
(representing 5.9% of net sales] for the six months ended June 30, 2015, a
decrease of US$4.8 million, or 6.8%. On a constant currency basis, marketing
expenses decreased by US$3.1 million, or 4.3%, from the same period in the
previous year. The Group scaled back marketing spend during the first half of
2016 to help mitigate the effects of certain economic challenges and foreign
currency pressures in certain parts of the world. The reduction in marketing
spend also reflects more normalized spending on the American Tourister
brand in Europe following two years of investment to increase awareness
and drive growth of the brand in the region. The Group continued to employ
targeted and focused advertising and promotional campaigns. The Group
believes the success of its advertising campaigns is evident in its net sales
growth, and remains committed to enhancing brand and product awareness
and driving additional net sales growth through focused marketing activities.

General and Administrative Expenses

General and administrative expenses decreased by US$4.6 million, or 6.1%, to
US%$72.0 million (representing 6.0% of net sales] for the six months ended June 30,
2016from US$76.7 million (representing 6.4% of net sales) for the sixmonths ended
June 30, 2015. General and administrative expenses decreased as a percentage of
net sales as the Group maintained tight control of its fixed cost base and leveraged
it against year-on-year net sales growth. Share-based compensation expense, a
non-cash expense included in general and administrative expenses, amounted
to US$6.3 million, a decrease of US$1.6 million year-on-year due to a shift in the
timing of the share option grants year-on-year.
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Other Expenses

The Group incurred other expenses of US$10.9 million and US$6.9 million
for the six months ended June 30, 2016 and June 30, 2015, respectively.
Other expenses for the first half of 2016 included acquisition-related costs of
US$6.9 million, which were primarily comprised of costs associated with due
diligence and professional and legal fees associated with the acquisition of
Tumi, which was completed on August 1, 2016, and certain integration costs
of previous acquisitions. Other expenses for 2015 included acquisition-related
costs of US$2.7 million, which were primarily comprised of costs associated
with due diligence and integration activities, severance, and professional and
legal fees associated with the Rolling Luggage acquisition that was completed
in the first half of 2015.

Operating Profit

On a constant currency basis, the Group’'s operating profit decreased by
US$2.9 million, or 2.0%, for the six months ended June 30, 2016 compared to
the six months ended June 30, 2015. Excluding acquisition-related costs, the
Group’s operating profit for the six months ended June 30, 2016 increased by
US$1.4 million, or 0.9%, on a constant currency basis, year-on-year. US Dollar
reported operating profit of US$141.1 million for the six months ended June
30, 2016 decreased by US$5.9 million, or 4.0%, from US$147.0 million for the
six months ended June 30, 2015 due to increased acquisition-related costs
and distribution expenses, marginally offset by improved gross margin and
the reduction in advertising expenditures. Excluding acquisition-related costs,
the Group's US Dollar reporting operating profit decreased by US$1.7 million,
or 1.1%, for the six months ended June 30, 2016 compared to the six months
ended June 30, 2015

Net Finance Costs

Net finance costs increased by US$8.1 million, or 139.6%, to US$13.8
million for the six months ended June 30, 2016 from US$5.8 million for the
six months ended June 30, 2015. This increase was attributable to a US$3.0
million increase in interest expense, primarily related to the Term Loan B
Facility (described in the Indebtedness section of Management Discussion
and Analysis), which has been funded by the lenders and is being held in an
escrow account with a third party ahead of the completion of the acquisition of
Tumion August 1, 2016. In addition, the increase in net finance costs was also
due to a US$3.5 million increase in the expense recognized for the change in
fair value of put options related to agreements with certain holders of non-
controlling interests during the first half of 2016 and a US$2.2 million increase
in foreign exchange losses year-on-year.

Profit before Income Tax

On a constant currency basis, profit before income tax decreased by US$11.3
million, or 8.0%, to US$129.8 million for the six months ended June 30, 2016
from US$141.2 million for the six months ended June 30, 2015. Excluding
acquisition-related costs, interest expense associated with the Term Loan
B Facility and foreign exchange losses, the Group’s profit before income tax
for the period, on a constant currency basis, decreased by US$1.0 million,
or 0.7%. US Dollar reported profit before income tax decreased by US$14.0
million, or 9.9%, to US$127.2 million for the six months ended June 30, 2016
from US$141.2 million for the six months ended June 30, 2015 due to the
factors noted above.
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Income Tax Expense

On a constant currency basis, income tax expense decreased by US$0.8
million, or 2.2%, to US$35.8 million for the six months ended June 30, 2016
from US$36.6 million for the six months ended June 30, 2015. US Dollar
reported income tax expense decreased by US$1.8 million, or 5.0%, to
US$34.7 million for the six months ended June 30, 2016 from US$36.6 million
for the six months ended June 30, 2015.

For interim reporting purposes, the Group uses the effective tax rate applied
to profit before income tax for the interim period. The reported effective
tax rate is calculated using a weighted average income tax rate from those
jurisdictions in which the Group is subject to tax, adjusted for permanent
book/tax differences, tax incentives, changes in tax reserves and changes in
unrecognized deferred tax assets. The Group's consolidated effective tax rate
for operations was 27.3% and 25.9% for the six months ended June 30, 2016
and June 30, 2015, respectively. The increase in the Group’s effective tax rate
was primarily due to an increase in withholding taxes and changes in profit
mix among high and low tax jurisdictions.

Profit for the Period

Ona constant currency basis, profit for the period decreased by US$10.5 million,
or 10.1%, for the six months ended June 30, 2016 compared to the six months
ended June 30, 2015. Excluding tax-effected acquisition-related costs, interest
expense associated with the Term Loan B Facility and foreign exchange losses,
the Group’s profit for the period, on a constant currency basis, decreased by
US$2.3 million, or 2.2%, year-on-year. US Dollar reported profit for the period
of US$92.5 million for the six months ended June 30, 2016 decreased by
US$12.1 million, or 11.6%, from US$104.6 million for the six months ended
June 30, 2015. Profit for the period was adversely impacted by an increase in
acquisition-related costs, an increase in interest expense from the Term Loan
B Facility, which was funded by the lenders into an escrow account with a third
party ahead of the completion of the acquisition of Tumi on August 1, 2016, an
increase in the expense recognized for the change in fair value of put options
related to agreements with certain holders of non-controlling interests during
the first half of 2016 and an increase in foreign exchange losses year-on-year.
These adverse impacts were marginally offset by the improvement in gross
margin and reduction in advertising expenditures. Excluding tax-effected
acquisition-related costs, interest expense associated with the Term Loan B
Facility and foreign exchange losses, the Group’s US Dollar reported profit for
the period decreased by US$4.1 million, or 3.8%, for the six months ended June
30, 2016 compared to the six months ended June 30, 2015.

On a constant currency basis, profit attributable to the equity holders
decreased by US$10.4 million, or 11.0%, for the six months ended June 30,
2016 compared to the six months ended June 30, 2015. Excluding tax-effected
acquisition-related costs, interest expense associated with the Term Loan B
Facility and foreign exchange losses, the Group's profit attributable to equity
holders, on a constant currency basis, decreased by US$2.2 million, or 2.3%,
year-on-year. US Dollar reported profit attributable to the equity holders was
US$82.4 million for the six months ended June 30, 2016, a decrease of US$12.0
million, or 12.7%, from US$94.4 million for the six months ended June 30,
2015. Excluding tax-effected acquisition-related costs, interest expense
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associated with the Term Loan B Facility and foreign exchange losses, the
Group’s US Dollar reported profit attributable to equity holders decreased by
US$4.0 million, or 4.1%, for the six months ended June 30, 2016 compared to
the six months ended June 30, 2015.

On a constant currency basis, Adjusted Net Income, a non-IFRS measure,
decreased by US$0.1 million, or 0.1%, for the six months ended June 30, 2016
compared to the six months ended June 30, 2015. Excluding tax-effected
foreign exchange losses, the Group’s Adjusted Net Income, on a constant
currency basis, increased by US$1.7 million, or 1.7%. US Dollar reported
Adjusted Net Income decreased by US$1.8 million, or 1.7%, to US$100.3
million for the six months ended June 30, 2016 from US$102.1 million for the
six months ended June 30, 2015. Adjusted Net Income was impacted by the
factors noted above. See the reconciliation of profit for the period to Adjusted
Net Income below for a detailed discussion of the Group’s results excluding
certain non-recurring costs and charges and other non-cash charges that
impacted US Dollar reported profit for the period.

Basic earnings per share ("Basic EPS”) and diluted earnings per share
("Diluted EPS”) decreased by 13.4% to US$0.058 for the six months ended
June 30, 2016 from US$0.067 for the six months ended June 30, 2015. The
weighted average number of shares utilized in the Basic EPS calculation
increased by 1.3 million shares from June 30, 2015 as a result of shares
issued upon exercise of share options by certain participants in the Group's
Share Award Scheme. The weighted average number of shares outstanding
utilized in the Diluted EPS calculation increased by 1.1 million shares from
June 30, 2015 as certain outstanding share options became dilutive in the first
half of 2016.

Adjusted Basic EPS and adjusted Diluted EPS decreased to US$0.071 for the
six months ended June 30, 2016 from US$0.072 for the six months ended June
30, 2015.

Adjusted EBITDA

On a constant currency basis, adjusted earnings before interest, taxes,
depreciation and amortization ("Adjusted EBITDA"), a non-IFRS measure,
increased by $6.3 million, or 3.3%, on a constant currency basis compared
to the six months ended June 30, 2015. US Dollar reported Adjusted EBITDA
increased by US$0.3 million, or 0.2%, to US$190.3 million for the six months
ended June 30, 2016 from US$190.0 million for the six months ended June
30, 2015. US Dollar reported Adjusted EBITDA margin decreased to 15.7%
from 15.9% due to increased costs from the Group's retail store expansion,
lower comparative sales in the retail channel in certain markets, such as the
United States and Hong Kong, investment in the infrastructure of the Group’s
business in Latin America and an investment in the geographical expansion of
the American Tourister, Lipaultand Hartmann brands. These adverse impacts
were marginally offset by the improvement in gross margin and the reduction
in advertising expenditures. The Group continued to maintain tight control of
its fixed cost base while experiencing net sales growth in its business.
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MANAGEMENT DISCUSSION AND ANALYSIS
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The following table presents the reconciliation from the Group's profit for the ~ TR#IIEZE 20164 6 A30H % 201546 A30H
period to Adjusted EBITDA for the six months ended June 30, 2016 and June 1758 B 485 E HA o) 7 B2 A4S SR 28 EBITDARER -
30, 2015:

Six months ended June 30

BZE6H30HIEAMEA
(Expressed in thousands of US Dollars) (JAFET25%) 2016 2015
Profit for the period Hi A& 92,485 104,614
Plus (Minus): A0 CR) :
Income tax expense FTSHIF X 34,730 36,569
Finance costs B17%E A 14,380 6,051
Finance income B #&URA (533) (271)
Depreciation T8 26,472 23,229
Amortization 85 5,628 5,120
EBITDA 173,162 175,312
Plus: fn :
Share-based compensation expense BARR {2 3 {3 B FT BN BE X 6,270 7,831
Other adjustments!! E g% 10,881 6,874
Adjusted EBITDA & FZ EBITDA 190,313 190,017
Adjusted EBITDA growth 3B EBITDA & 0.2%
Adjusted EBITDA growth, constant currency basis
KRAEEBITDAEER » REEERESE 3.3%
Adjusted EBITDA margin #£38% EBITDAF;E = 15.7% 15.9%
Note Ffi&F

(1 Other adjustments primarily comprised of ‘Other expenses’ per the consolidated income statement, which includes acquisition-related costs of US$6.9 million and US$2.7 million for the
six months ended June 30, 2016 and June 30, 2015, respectively. H At %X B0 iEHEEWERFP ) [HMFAX ] - K BIEHZE 20164 6 A30 B % 20154 6 A 30 B 17518 A 4B 18R
BAS - DRlR69EEETIKR2TEEET

l
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The following tables present reconciliations from profit (loss] for the period to
Adjusted EBITDA on a regional basis for the six months ended June 30, 2016

and June 30, 2015:

TREFIEZE2016F6 8308 K 2015F 6 830R
LE7SE B b [ 22 2 51 B HA 790 ) (&5 98) BT
FHE EBITDAKIER :

Six months ended June 30, 2016

BZE20165F6 A30AENEA
North Latin
(Expressed in thousands of US Dollars) Asia America Europe America” Corporate Total
(UAFET25) R e £ 5] HTEM b &it
Profit (loss) for the period
HRER (E18) 39,964 14,526 13,500 (2,507) 27,002 92,485
Plus (Minus): fnCRE) -
Income tax expense FT{5FiBIX 16,710 9,055 6,393 6 2,566 34,730
Finance costs B3 & (525) 49 3,197 1,770 9,889 14,380
Finance income BFFUA (275) (2) (68) (183) (5) (533)
Depreciation T & 7,781 5,923 9,787 1,759 1,222 26,472
Amortization # 5 2,667 717 895 1,312 37 5,628
EBITDA 66,322 30,268 33,704 2,157 40,711 173,162
Plus (Minus): f0CEL) :
Share-based compensation expense
DR AR A 9 3 BN B =2 492 1,194 376 53 4,155 6,270
Other adjustments? EfhFg%& 2 31,093 28,499 6,650 1,535 (56,896) 10,881
Adjusted EBITDA £ #3% EBITDA 97,907 59,961 40,730 3,745 (12,030) 190,313
Adjusted EBITDA growth
KR EBITDAE R (5.9)% (3.6)% 25.4% (29.8)% (14.7)% 0.2%
Adjusted EBITDA growth, constant currency
basis
KPEEBITDAR R - REEEHEE (1.5)% (3.3)% 28.4% (25.0)% (14.7)% 3.3%
Adjusted EBITDA margin nm
KB EBITDAF B = 20.8% 14.9% 15.2% 6.0% HEE 15.7%
Notes Mtz :
(1) During the six months ended June 30, 2016, the Group’s profitability in Latin America was negatively impacted by the continued investment in retail expansion, team and infrastructure

necessary to position the region for strong growth in the coming years. E%20165F6 A308 1L/ E A - AEEREL T M B FIRE N

B RERMELAHERLENAETE

R BZRARBEBRADERAFNTERRE -

(2) Other adjustments primarily comprised of ‘Other expenses’ per the consolidated income statement which includes acquisition-related costs. Regional results include intra-group royalty

income/expense. E iR EEBFEFARGERT M [HMA% ] HheFEREERRE - wEEESEEEABNOEFIKRA/FX -

nm  Not meaningful. #Z % -

Six months ended June 30, 2015

BZE2015F 6 A30HEAEA
North Latin
(Expressed in thousands of US Dollars) Asia America Europe America Corporate Total
(AFETE5) Eib)| B BOM RT XM ¥ Aft
Profit (loss) for the period
BRERI (B518) 44,155 15,814 10,850 (148) 33,943 104,614
Plus (Minus): AN GR) :
Income tax expense (benefit)
SR (ER) 16,134 10,893 4,675 (110) 4,977 36,569
Finance costs B 75 808 615 (834) 1,263 4,199 6,051
Finance income B ZEUR A (215) (1) (43) (12) = (271)
Depreciation T8 7,561 5,555 7,770 1,161 1,182 23,229
Amortization # 84 2,618 674 846 966 16 5,120
EBITDA 71,061 33,550 23,264 3,120 44,317 175,312
Plus (Minus): 10 GRl) -
Share-based compensation expense
LARRAD 32 A3 VSR BB < 558 1,598 657 149 4,869 7,831
Other adjustments!! EfthagsE 32,459 27,068 8,564 2,068 (63,285) 6,874
Adjusted EBITDA #2582 EBITDA 104,078 62,216 32,485 5,337 (14,099) 190,017
Adjusted EBITDA margin nm
K EBITDARIE =R 22.1% 15.4% 12.7% 8.5% Fiid ¢ 15.9%
Notes Mft# :
(1) Other adjustments primarily comprised of ‘Other expenses’ per the consolidated income statement which includes acquisition-related costs. Regional results include intra-group royalty

income/expense. IR EBERIEGARERT I [HMMAR ] HheBREERRA - HEEAREREABNHEFKRA/FX -

42 nm  Not meaningful. fEEZ ©



The Group has presented Adjusted EBITDA because it believes that,
when viewed with its results of operations as prepared in accordance with
IFRS and with the reconciliation to profit for the period, Adjusted EBITDA
provides additional information that is useful in gaining a more complete
understanding of its operational performance and of the trends impacting its
business. Adjusted EBITDA is an important metric the Group uses to evaluate
its operating performance and cash generation.

Adjusted EBITDA is a non-IFRS financial measure and as calculated
herein may not be comparable to similarly named measures used by other
companies and should not be considered as a measure comparable to profit
for the period in the Group’s consolidated income statement. Adjusted EBITDA
has limitations as an analytical tool and should not be considered in isolation
from, or as a substitute for, an analysis of the Group’s results of operations as
reported under IFRS.

Adjusted Net Income

On a constant currency basis, Adjusted Net Income, a non-IFRS measure,
decreased by US$0.1 million, or 0.1%, for the six months ended June 30, 2016
compared to the six months ended June 30, 2015. Excluding tax-effected
foreign exchange losses, the Group’s Adjusted Net Income, on a constant
currency basis, increased by US$1.7 million, or 1.7%. US Dollar reported
Adjusted Net Income decreased by US$1.8 million, or 1.7%, to US$100.3
million for the six months ended June 30, 2016 from US$102.1 million for the
six months ended June 30, 2015 due to the factors noted above.

The following table presents the reconciliation from the Group's profit for the
period to Adjusted Net Income for the six months ended June 30, 2016 and
June 30, 2015:

MANAGEMENT DISCUSSION AND ANALYSIS
BB WED T

RNEH2FEAREBITDATVEEARE - EHIEE
WM%*(%E%F|FRS%§%&§EHHW5§WE‘??¥TEE)
SR EBITDABREELZER - AFRESR
ET%E%«%%&&%@”%%W’J@“ o IEHE
EBITDAR A B ARG EA L RE KRR
BEENM—TBEESEITE -

AR Frat E ML A% EBITDA A — A IEIFRS BI 7%
FTEIA - siRMAEEM AR EAENUSD
Mt TRETHER  BETERA—HAEAE
BiraRERPHRNEFNLEENTETE - 5
BEBITDAEA—EAIMIEEERBRYE « THER
BEIRRREREEIREIFRSAT2HRMELEE
BT -

ﬁ?é?ﬂ*“ﬂ&)&

BEEEMERE  HZE2016F6A30REAMEA
Ehﬁ« BRI A(—BIEIFRSH BT E T E)BRE
Z2015F 6 A30BLEAEARP I AEEERTK
0.1% ° MR E RRBIEFENE L EIE - ZET
EEEE  AEEEARFURAERITEEBET
H1.7% c AR LA E - ERITRBROLHAEF
WABREZE2015F 6 A30BENEANI102. 1858
ELRDI18EBETLKI7%EHE2016F 6 A30
AIENEAMI1003EEET ©

TRHIEZE2016F6 5308 & 2015F 6 A30H
LE7S 1R A 255 [ EA g ) BLAS S B F IR A BT BR -

Six months ended June 30

BZE6HA30HIEAMEA

(Expressed in thousands of US Dollars) (JAAFET2%) 2016 2015
Profit for the period HiAR;&F) 92,485 104,614
Profit attributable to non-controlling interests FF1% AR i FEE F (10,081) (10,224)
Profit attributable to the equity holders B i H A EAEER 82,404 94,390
Plus (Minus): A0 /)

Change in fair value of put options A EIE A R EEE B 5,566 2,057

Amortization of intangible assets & & E # 85 5,628 5,120

Acquisition-related costs U iEE B AR AR 6,922 2,686

Other adjustments!! E{t 5% 3,600 -

Tax adjustments' Fi1EFEE @ (3,835) (2,185)
Adjusted Net Income®® &L FEFULA B 100,285 102,068

Notes Pz :

(1) Other adjustments consisted of US$3.6 million for interest expense associated with the Term Loan B Facility (described in the Indebtedness section of Management Discussion
and Analysis). HA AR DIEREB FHERAB(F AN ERETRESITABE ) HRNFISAR3.cBEET

(2) Tax adjustments represent the tax effect of the reconciling line items as included in the consolidated income statement. FIIEFAEE T AR A Wax REVEIERIE B OB E -

(3) Represents Adjusted Net Income attributable to the equity holders of the Company. 1§42 RIS B AEIGAC R FUA -

The Group has presented Adjusted Net Income because it believes this measure
helps to give securities analysts, investors and other interested parties a better
understanding of the Group's underlying financial performance. By presenting
Adjusted Net Income, the Group eliminates the effect of a number of non-recurring
costs, charges and credits and certain other non-cash charges, along with their
respective tax effects, that impact US Dollar reported profit for the period.
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Adjusted Net Income is a non-IFRS financial measure, and as calculated
herein may not be comparable to similarly named measures used by other
companies and should not be considered as a measure comparable to profit
for the period in the Group’s consolidated income statement. Adjusted Net
Income has limitations as an analytical tool and should not be considered
in isolation from, or as a substitute for, an analysis of the Group’s results of
operations as reported under IFRS.

Liquidity and Capital Resources

The primary objective of the Group’s capital management policies is to
safeguard its ability to continue as a going concern, to provide returns for the
Company’s shareholders, and to fund capital expenditures, normal operating
expenses, working capital needs and the payment of obligations. The Group’s
primary sources of liquidity are its cash flows from operating activities,
invested cash, available lines of credit and, subject to shareholder approval,
the Company’s ability to issue additional shares. The Group believes that its
existing cash and estimated cash flows, along with current working capital,
will be adequate to meet the operating and capital requirements of the Group
for at least the next twelve months.

Cash provided by operating activities increased by US$1.2 million, or 1.5%, to
US$81.1 million for the six months ended June 30, 2016 compared to US$79.9
million for the six months ended June 30, 2015. This increase was primarily
attributable to increased accounts payable and a decrease in income taxes
paid, which were partially offset by a decrease in profits, an increase in trade
and other receivables and an increase in inventories.

For the six months ended June 30, 2016, net cash used in investing activities
was US$28.0 million compared to US$51.8 million for the six months ended
June 30, 2015. This decrease was primarily due to the acquisition of Rolling
Luggage in the first half of 2015, an increase in intangible assets for the key
money paid associated with the retail expansion in Latin America and an
increase in purchases of property, plant and equipment compared to the
same period in the previous year.

Net cash flows generated from financing activities were US$33.2 million for the
six months ended June 30, 2016 compared to US$33.9 million for the six months
ended June 30, 2015. The net proceeds from the Term Loan B Facility (described
further below) were deposited into an escrow account. The receipt of the proceeds
from the Term Loan B Facility has not been presented as a cash inflow in the
consolidated statement of cash flows given that the proceeds were deposited
directly into an escrow account which does not meet the definition of cash or cash
equivalent because the amount is only available for the specific purpose to fund
the acquisition and, as such, restricted and not available for general use.
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Indebtedness

The following table sets forth the carrying amount of the Group’s loans and
borrowings as of June 30, 2016 and December 31, 2015:

MANAGEMENT DISCUSSION AND ANALYSIS
BB WED T

=K

TREHIAEBEN2016F 6 A30H K% 2015F 12 A
3 BMERRERNEEERE :

June 30, December 31,
2016 2015
20165 20155
(Expressed in thousands of US Dollars) (A FET25) 6A30H 128318
Term Loan B Facility BEHE X EE 675,000 =
Prior Revolving Facility B EREE 98,528 48,174
Other lines of credit it EZEE 9,948 15,921
Finance lease obligations Bl & HE&IE 84 87
Total loans and borrowings B3k & & 7148 55 783,560 64,182
Less deferred financing costs JHIEZE @& KA (8,892) (1,401)
Total loans and borrowings less deferred financing costs & & & F B ZHRIEERE R A 774,668 62,781

As of June 30, 2016, the Group had US$272.9 million in unrestricted cash
and cash equivalents and restricted cash of US$671.6 million in an escrow
account from the funding of the Term Loan B Facility, net of the original issue
discount, discussed further below.

Through June 30, 2016, the Group maintained a revolving credit facility (the
“Prior Revolving Facility”) in the amount of US$500.0 million. The Prior
Revolving Facility had an initial term of five years from its effective date of
June 17, 2014, with a one-year extension available at the request of the Group
and at the option of the lenders. The interest rate on borrowings under the
Prior Revolving Facility was the aggregate of (i) (a) LIBOR or (b] the prime rate
of the lender and (i) a margin to be determined based on the Group’s leverage
ratio. Based on the Group’s leverage ratio, the Prior Revolving Facility carried
a commitment fee ranging from 0.2% to 0.325% per annum on any unutilized
amounts, as well as an agency fee if another lender joined the Prior Revolving
Facility. The Prior Revolving Facility was secured by certain of the Group’s
assets in the United States and Europe, as well as the Group’s intellectual
property. The Prior Revolving Facility also contained financial covenants
related to interest coverage and leverage ratios, and operating covenants
that, among other things, limited the Group’s ability to incur additional debt,
create liens on its assets, and participate in certain mergers, acquisitions,
liquidations, asset sales or investments. The Group was in compliance with
the financial covenants as of June 30, 2016. As of June 30, 2016, US$398.9
million was available to be borrowed on the Prior Revolving Facility as a
result of US$98.5 million of outstanding borrowings and the utilization of
US$2.5 million of the facility for outstanding letters of credit extended to
certain creditors. As of December 31, 2015, US$449.3 million was available
to be borrowed as a result of US$48.2 million of outstanding borrowings and
the utilization of US$2.5 million of the facility for outstanding letters of credit
extended to certain creditors. The Prior Revolving Facility was terminated and
all outstanding balances were repaid in conjunction with the financing for the
Tumi acquisition on August 1, 2016.

Certain consolidated subsidiaries of the Group maintain credit lines with
various third party lenders in the regions in which they operate. These local
credit lines provide working capital for the day-to-day business operations
of the subsidiaries, including overdraft, bank guarantee, and trade finance
and factoring facilities. The majority of these credit lines are uncommitted
facilities. The total aggregate amount outstanding under the local facilities
was US$9.9 million and US$15.9 million as of June 30, 2016 and December
31, 2015, respectively.
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On March 3, 2016, the Company and Merger Sub, an indirect wholly-owned
subsidiary of the Company, entered into the Merger Agreement with Tumi,
pursuant to which the Company agreed to acquire Tumi for the Per Share
Merger Consideration, subject to the terms and conditions set out in the
Merger Agreement. The acquisition was completed on August 1, 2016 and
was effected by way of a merger of Merger Sub with and into Tumi, with Tumi
surviving the merger as an indirect wholly-owned subsidiary of the Company.

Senior Credit Facility

Overview

On May 13, 2016, an indirect wholly-owned subsidiary of the Company entered
into the Credit Agreement with certain lenders and financial institutions. On
the Closing Date, the Company and certain of its other indirect wholly-owned
subsidiaries became parties to the Credit Agreement. The Credit Agreement
provides for (1) the US$1,250.0 million Term Loan A Facility, (2] the US$675.0
million Term Loan B Facility and, together with the Term Loan A Facility, the
Term Loan Facilities and (3) the US$500.0 million Revolving Facility, and,
together with the Term Loan Facilities, the Senior Credit Facilities. On May
13, 2016, the proceeds of the borrowings under the Term Loan B Facility were
funded and deposited into an escrow account and were held in escrow until
the consummation of the merger with Tumi on the Closing Date, at which time
such proceeds were released from escrow and were used to pay a portion of
the consideration under the Merger Agreement.

On the Closing Date, the Company and certain of its other indirect wholly-
owned subsidiaries became parties to the Credit Agreement, and the Group
used the proceeds from the Term Loan Facilities, as well as US$105.8 million
of borrowings under the Revolving Facility, to pay the total consideration
under the Merger Agreement, to repay all amounts then outstanding under
the Group's US$500.0 million Prior Revolving Facility, which Prior Revolving
Facility was then terminated, and to pay fees, costs and expenses related to
the foregoing transactions, as well as for general corporate purposes.

Interest Rate and Fees

Interest on the borrowings under the Term Loan A Facility and the Revolving
Facility began to accrue on the Closing Date. The interest rates for such
borrowings are initially based on the London Interbank Offered Rate ("LIBOR")
plus an applicable margin of 2.75% per annum. The borrowers under such
facilities may also elect to pay interest at a base rate plus 1.75% per annum.
The applicable margin for borrowings under both the Term Loan A Facility and
the Revolving Facility may step down based on achievement of a specified total
net leverage ratio of the Company and its subsidiaries at the end of each fiscal
quarter, commencing with the quarter ending December 31, 2016. Interest on
the borrowing under the Term Loan B Facility began to accrue on May 13, 2016
at the rate of LIBOR plus 3.25% per annum. The borrower under such facility
may also elect to pay interest at a base rate plus 2.25%.

In addition to paying interest on outstanding principal under the Senior Credit
Facilities, the borrowers will pay customary agency fees and a commitment
fee in respect of the unutilized commitments under the Revolving Facility,
which will initially be 0.50% per annum. The commitment fee may step down
based on the achievement of a specified total net leverage ratio level of the
Company and its subsidiaries at the end of each fiscal quarter, commencing
with the quarter ending December 31, 2016.

R2016F3A3H » ARARARARNEEEE
MEBRREHMBABETum ETA MRS &
bt - AR BRI BN ERAEHREKETum - X
AU BRI R G RR - WEEEER
20168 A1AZRER + WAAHHEBARETum
AHEAFHATIMIHFREE - fTumiREadtT
RBIERAABNEZEEEKBARBETE -

BRiEERE
#at

MN2016F5A8138  AREIMEEZE2ZEMNBER
AEETERARMBEHEBT LEERE - RT
RBH  AARREETHMEAEZENREB AR
RAEEMENGTNR - EEBET L) AE
1,250.0 A& ETTHIATEREF B - (2) BE675.0
HEETHBTEHENRBGERATHERR
S THERRM]) (3 ABS00058ET
WEREE(GERTHERFBRE [BAEER
) o M2016%E5H 138 - BEHEREAET
MERMEREERRAETFAREERS - WHR
ERPHAEEZRTUMIRTK BRERAHER
Bl BEAMBHRERNE A ARERS R A
RE & GHREE T HHRE -

R B ARBAREAETEMEX2ENE
RAKBEEBENTOT  AERERTHE
REBAS AR EREER TGN 105888
ELXNAHBRAETHARE  NEEAFKHE
REE0.0ABEXTHAERRERE(RRBER
REEEHKIETMAERRERTR - XX
A SR ER - KA RASARIER R
REMARE -

FIE R & H

ATHIER B REREEE THERFERT
Bk A EAERA 18 RaT o BB R FI R YIRER
RBERTRERS([HRARTRAERS D B NE
FHABE275%E - BEAMEETHERA
TRALE RIR B AR R SINEFE 1.75% LI FIE ©
ATEHIBEF AR R BREEE MEROER 820
ERENRENRARBIREMNBARNSHKE
ERMEFERLLET N - BEZE20165F12A
31 BIEFERFARET - BEHEREBIE Mg
B 201645 A 13 BREREBBERTTEERE
BINEFEI.25% B R - BEARBEE NOER
TR AT SR BRI 3 55 I 2.25% Z AR &, o

BRIENELEERBETHOREERASHT L
Gh - ERABERBREEE TH RS ARE
SHEIMNEFTREEBREAEFE VL BAREF
0.50% ° FFHEBE A EREINFENHR QT REM
BARIRNEMBEFEERMBFERL RN A -
BEZE2016F 12 A31 BT ERHABELT -



Mandatory Prepayments

The Credit Agreement requires certain mandatory prepayments of outstanding
loans under the Term Loan Facilities from the net cash proceeds of certain
asset sales and casualty and condemnation events (subject to reinvestment
rights), and the net cash proceeds of any incurrence or issuance of debt not
permitted under the Senior Credit Facilities, in each case subject to customary
exceptions and thresholds. The Credit Agreement also provides for mandatory
prepayments of the Term Loan B Facility to be made based on the excess cash
flow of the Company and its subsidiaries.

Voluntary Prepayments

Voluntary prepayments of the Term Loan B Facility in connection with re-
pricing transactions on or prior to six months following the Closing Date will
be subject to a call premium of 1.0%. Otherwise, all outstanding loans under
the Senior Credit Facilities may be voluntarily prepaid at any time without
premium or penalty other than customary “breakage” costs with respect to
LIBOR loans.

Amortization and Final Maturity

The Term Loan A Facility requires scheduled quarterly payments, with an
amortization of 2.5% of the original principal amount of the loans under
the Term Loan A Facility made on the Closing Date, with a step-up to 5.0%
amortization during the second and third years, 7.5% during the fourth year
and 10.0% during the fifth year, with the balance due and payable on the fifth
anniversary of the Closing Date. The Term Loan B Facility requires scheduled
quarterly payments each equal to 0.25% of the original principal amount of
the loans under the Term Loan B Facility made on the Closing Date, with
the balance due and payable on the seventh anniversary of the Closing Date.
There is no scheduled amortization of the principal amounts of the loans
outstanding under the Revolving Facility. Any principal amount outstanding
under the Revolving Facility is due and payable on the fifth anniversary of the
Closing Date.

Guarantees and Security

The obligations of the borrowers under the Senior Credit Facilities are
unconditionally guaranteed by the Company and certain of the Company’s
existing direct or indirect wholly-owned material subsidiaries, and are
required to be guaranteed by certain future direct or indirect wholly-owned
material subsidiaries organized in the jurisdictions of Luxembourg, Belgium,
Canada, Hong Kong, Hungary, Mexico and the United States. All obligations
under the Senior Credit Facilities, and the guarantees of those obligations,
are secured, subject to certain exceptions, by substantially all of the assets
of the Company and the assets of certain of its direct and indirect wholly-
owned subsidiaries that are borrowers and/or guarantors under the Senior
Credit Facilities, including: (i] a first-priority pledge of all of the equity interests
of certain of the Company’s subsidiaries and each wholly-owned material
restricted subsidiary of these entities [which pledge, in the case of any foreign
subsidiary of a U.S. entity, is limited to 66% of the voting capital stock and
100% of the non-voting capital stock of such foreign subsidiary); and {ii] a
first-priority security interest in substantially all of the tangible and intangible
assets of the Company and the subsidiary guarantors.

MANAGEMENT DISCUSSION AND ANALYSIS
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Certain Covenants and Events of Default

The Senior Credit Facilities contain a number of customary negative covenants
that, among other things and subject to certain exceptions, may restrict the
ability of the Company and its subsidiaries to: (i) incur additional indebtedness;
(ii) pay dividends on its capital stock or redeem, repurchase or retire its capital
stock orits other indebtedness; (i) make investments, loans and acquisitions;
(iv) engage in transactions with its affiliates; (v] sell assets, including capital
stock of its subsidiaries; (vi] consolidate or merge; (vii) materially alter the
business it conducts; (viii) incur liens; and (ix) prepay or amend any junior debt
or subordinated debt.

In addition, the Credit Agreement requires the Company and its subsidiaries
to meet certain quarterly financial covenants. Commencing with the fiscal
quarter ending December 31, 2016, the Company and its subsidiaries will be
required to maintain (i) a pro forma total net leverage ratio of not greater than
4.75:1.00, which threshold will decrease to 4.50:1.00 for test periods in 2018,
4.25:1.00 for test periods in 2019 and 4.00:1.00 for test periods in 2020, and (i)
a pro forma interest coverage ratio of not less than 3.25:1.00.

The Credit Agreement also contains certain customary representations and
warranties, affirmative covenants and provisions relating to events of default
(including upon a change of control].

The proceeds from the Term Loan B Facility, net of an original issue discount
of US$3.4 million, amounted to US$671.6 million. This sum was funded into
escrow by the lenders on May 13, 2016, and was released from escrow to
certain subsidiaries of the Company acting as term loan borrowers under the
Credit Agreement on the Closing Date.

Interest Rate Swaps

The Group entered into interest rate swap transactions on June 1, 2016 that
will become effective December 31, 2016 and ending August 31, 2021. The
Group will use the interest rate swap transactions to minimize its exposure
to interest rate fluctuations of the floating-rate Senior Credit Facilities by
swapping certain US Dollar floating-rate bank borrowings with fixed-rate
agreements. The interest rate swap agreements will have initial notional
amounts totaling US$1,237.0 million representing approximately 65% of the
anticipated balances of the Term Loan Facilities. The notional amounts of
the interest rate swap agreements decrease over time in line with required
amortization and anticipated prepayments on the Term Loan Facilities. Each
agreement has a fixed LIBOR of approximately 1.30%. Each of the interest
rate swap agreements will have fixed payments due monthly starting January
31, 2017. The interest rate swap transactions are expected to qualify as cash
flow hedges under IFRS. As of June 30, 2016, the interest rate swaps were
marked-to-market, resulting in a net loss position of the Group in the amount
of US$19.6 million, which was recorded as a liability with the effective portion
of the loss deferred to other comprehensive income.
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The following represents the contractual maturity dates of the Group's loans
and borrowings [excluding the impact of netting agreements) as of June 30,
2016 and December 31, 2015:

MANAGEMENT DISCUSSION AND ANALYSIS
EEENWEDM

TREFIN 2016568308 %2015 12 831 BA
SEERRER(MKR FEEERZROTE)NE
LEEA -

June 30, December 31,

2016 2015

20165 20154

(Expressed in thousands of US Dollars) (A FET25) 6A30H 128318
On demand or within one year ZERH R —FR 108,506 64,125
After one year but within two years —&E&EBMRFER 6,768 18
After two years but within five years REZERFER 20,286 39
More than five years LEL 648,000 -
783,560 64,182

The Group recognized US$7.7 million of deferred financing costs during the first
half of 2016 related to the Senior Credit Facilities. Of this amount US$3.4 million
represented the original issue discount on the Term Loan B Facility, which was
excluded from the consolidated statement of cash flows as noted above. The
remaining US$4.3 million is included in current loans and borrowings.

Foreign Exchange Hedging

The Group’s non-U.S. subsidiaries periodically enter into forward contracts
related to the purchase of inventory denominated primarily in US Dollars
which are designated as cash flow hedges. Cash outflows associated with
these derivatives as of June 30, 2016 are expected to be US$51.6 million within
one year.

Other Financial Information

Working Capital Ratios
Inventory Analysis

The following table sets forth a summary of the Group’s average inventory,
cost of sales and average inventory days for the six months ended June 30,
2016 and June 30, 2015:

ANEER 2016 F LFFRERE L EERBAIER
BEMERATTEEET - LEBAEFRILET
BETABEHERRBIOREITITE - W&
ALXWIRERESRER - KT 43BEERITIET
ABIEAE R R AERK -

HNEE ¥ 5
RNEBEMIEEBMN BN R EHIET L EREEZ B
ETHENTEEHENREAY  BEANER
EITIREREY P - R20165 6 530 A& E4T
ATEEANBRESREEHN-—FNASIEE
ETT -

Htt &%

SEEFR
FEDHT

TREFIEHZE2016F6 5308 & 2015F6 A30H
HEAEAREEFHEE  HEXAARFHEE
AEHHE

Six months ended June 30

BZ6A30RLAMEA
(Expressed in thousands of US Dollars) (ML FXT2%) 2016 2015
Average inventory" F3gFE 367,788 338,661
Cost of sales $HE A 576,988 574,555
Average inventory turnover days®? ¥z EBE H & @ 116 108
Notes Ffzt

(1) Average inventory equals the average of net inventory at the beginning and end of a given period. *F¥7F SRS R RFE BB BT R BAR 0077 B F 5B 00 T80
(2) Average inventory turnover days for a given period equals average inventory for that period divided by cost of sales for that period and multiplied by the number of days in the period.

T FARA0 P B B BUR SN R I R A AR RS AR - BRAZ R R -

The Group’s average inventory increased in the first half of 2016 (US$386.5
million as of June 30, 2016 compared to US$349.1 million as of December 31,
2015) compared to the first half of 2015 (US$345.0 million as of June 30, 2015
compared to US$332.3 million as of December 31, 2014]) to support increased
customer demand and new product introductions as well as the Group's retail
store expansion during the first half of 2016.

2016 F FHFAREETHFE(R20165F 6 A30
HA3865E8EL  MK2015F12A31HAIA
349 1 BB EIT)E 20154 E¥4EF (720154 6 A 30
HA345.0E 83X - MK2014F12A31BEAIA
3323 EBEILEM - UXBEFFIE M KL
ER - ARAEER2016F LFFIRETEE -
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Trade and Other Receivables

The following table sets forth a summary of the Group’s average trade and
other receivables, net sales and turnover days of trade and other receivables
for the six months ended June 30, 2016 and June 30, 2015:

FEW R R A M fE 4R

TREFNEZE 201656 A30H KX 201556 A308
LE7S 1B A 72N 52 B T 3 i U B 0 2 L A B ORROE
$HEE VTR DA R U R R B L At JRE U TE R 8 B £
REE

Six months ended June 30

BZ6A30RLAMEA
(Expressed in thousands of US Dollars) (JAFZET251) 2016 2015
Average trade and other receivables'" 33 FEUK BR 7R & EL At FE U TE 1 308,338 303,554
Net sales $HEF58 1,209,487 1,196,466
Turnover days of trade and other receivables®? FEURBR 3k & Efh FE U 7R IE B 88 B &2 47 46

Notes Pzt :

(1) Average trade and other receivables equal the average of net trade and other receivables at the beginning and end of a given period. 451 & 4 B8R 50 K s E W sk B AR S5 A T EARS EA% K 2

RN R A ERGR I F R T8 -

(2) Turnover days of trade and other receivables for a given period equals average trade and other receivables for that period divided by net sales for that period and multiplied by the number of

days in the period. 5 & 2 A0 FE UK AR AR K% H b FEWHORIAES B RS A% IR 10 P19 R R SR R HL AL FE UGN TR AR IR O B 40 - BRARZ IR B 8 -

The Group's average trade and other receivables increased in the first half of
2016 (US$333.2 million as of June 30, 2016 compared to US$283.5 million as
of December 31, 2015) compared to the first half of 2015 (US$316.3 million as
of June 30, 2015 compared to US$290.8 million as of December 31, 2014) due
to the increase in net sales and timing of receipts period over period.

Trade receivables as of June 30, 2016 are on average due within 60 days from
the date of billing.

Trade and Other Payables

The following table sets forth a summary of the Group’s average trade and
other payables, cost of sales and turnover days of trade and other payables for
the six months ended June 30, 2016 and June 30, 2015:

2016 4F = 3 4 7N 5 [ 7 9 R Ui AR 3K R L At JRE UK
B(R2016F 6 A308A333. 2583 MK
2015412 A31 HAIA283 5 BEEEIL)K2015F +
FF(R2015F 6 A30AA3163EEBETL MR
2014412 A31 A A290.8 BB ET) A RTEM -
e Ty R A BRI S 6 R 5B I GRS S AN TSR o

20164 6 A30 BWEKBER T AREEHE
#BEF 60 B RFIER -

FE(YBRFA R B At (T 7R

TREFNEZE2016F 6 A30HKX2015%F 6 308
LE7S B A 2R 6 B 79 FE A BR 3K S H A B A K08 -
S AN DA R AT BR R B LAt JRE < RTE A 82 B &
RIEE -

Six months ended June 30

BZ6A30RLAMEA
(Expressed in thousands of US Dollars) (SAF =T 25) 2016 2015
Average trade and other payables" ¥ fE{F BRI HAth BT FRIE 500,973 456,294
Cost of sales $HERA 576,988 574,555
Turnover days of trade and other payables®? FE{fBRF R E A FESRIBEE A E 2 158 145

Notes Pi# :

(1 Average trade and other payables equal the average of trade and other payables at the beginning and end of a given period. 35 1<t BR 5K K H4th 1< SR IB AR S A4S T8 SR BRI R B R

FERT R R B A FORA) I B -

(2) Turnover days of trade and other payables for a given period equals average trade and other payables for that period divided by cost of sales for that period and multiplied by the number of

days in the period. 5 7 HARIA0FE 1 BRI B FE 1S BURIEES B BURS N Z IR M RN BRI R BB N SRR AR BRI EA A - BRAZARNES -

The Group's average trade and other payables increased in the first half of
2016 (US$559.8 million as of June 30, 2016 compared to US$442.1 million as
of December 31, 2015) compared to the first half of 2015 (US$497.1 million
as of June 30, 2015 compared to US$415.4 million as of December 31, 2014)
primarily due to the timing of payments associated with inventory purchases
period over period and the expansion of the Group’s vendor financing program.

Trade payables as of June 30, 2016 are on average due within 105 days from
the invoice date.

2016 4F | G AN 5 B 7 39 1 BR K R HL At JRE A< 3K
B(R2016F 6 A308 A559.8F&E%ET » MK
2015412 A31 RAAL42 1 BBEIT)E2015F +
FF(R2015F 6 A30B A4L971EEET MR
201412 A3 BAIBLISABBEL)EM =8
F 7 BB A BRLER B 17 55 4 B 1 1< R PR P B HB K AR R
B HEE RS T EIFTE -

20165 6 A0 BWENBERT Y AR EZEE
#EF105 BREIH] -



Gearing Ratio

The following table sets forth the Group’s loans and borrowings (excluding
deferred financing costs), total equity and gearing ratio as of June 30, 2016
and December 31, 2015

MANAGEMENT DISCUSSION AND ANALYSIS
BB WED T

R %

TREHIALER2016F 6 A308 X 2015F 12 A
STAERRER(MBREERERDS) « BB
KMIERRLL K

June 30, December 31,

2016 2015

20164 20154

(Expressed in thousands of US Dollars) (A FET25) 6A30H 128318

Loans and borrowings_[exclyding deferred financing costs) 783,560 64,182
KRR (MEREE RS K A)

Total equity fEZR 48 &E 1,396,476 1,399,386

Gearing ratio' #5#2LE &1 56.1% 4.6%

Note FfizF :

(1) Calculated as total loans and borrowings [excluding deferred financing costs) divided by total equity. & LA (MSREERERAE) BRIAISBENE -

Theincreaseinthe Group's loans and borrowings (excluding deferred financing
costs) from December 31, 2015 to June 30, 2016 was primarily driven by the
borrowings under the Term Loan B Facility in conjunction with the acquisition
of Tumi, completed on August 1, 2016, totaling US$675.0 million.

Other Information

Total current assets were US$1,750.6 million (including restricted cash
of US$671.6 million) and US$894.1 million, and total assets less current
liabilities were US$2,297.6 million and US$1,604.4 million, as of June 30, 2016
and December 31, 2015, respectively.

Strategic Review and Full Year Prospects

Financial results of the Group during the first half of 2016 were as follows:

Financial Results

Key Group metrics showed the following for the six months ended June 30,
2016 compared to the six months ended June 30, 2015:

e Net sales increased to a record level of US$1,209.5 million, reflecting
an increase of 4.1% on a constant currency basis from the comparable
period in 2015. US Dollar reported net sales increased by 1.1%.

¢ Adjusted EBITDA increased by US$6.3 million, or 3.3%, on a constant
currency basis from the comparable period in 2015. US Dollar reported
Adjusted EBITDA increased by US$0.3 million, or 0.2%, to US$190.3
million. Adjusted EBITDA margin decreased to 15.7% from 15.9% due
to increased costs from the Group’s retail expansion strategy and lower
same store retail net sales in certain markets, such as the United States
and Hong Kong, partially offset by gross margin improvement and reduced
advertising costs.

e QOperating profit decreased by US$2.9 million, or 2.0%, on a constant
currency basis from the comparable period in 2015. US Dollar reported
operating profit decreased by US$5.9 million, or 4.0%, to US$141.1
million. Excluding acquisition-related costs, operating profit, on a
constant currency basis, increased by US$1.4 million, or 0.9%, and US
Dollar reported operating profit decreased by US$1.7 million, or 1.1%.
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e Profitfor the period decreased by US$10.5 million, or 10.1%, on a constant
currency basis from the comparable period in 2015. US Dollar reported
profit for the period decreased by US$12.1 million, or 11.6%, to US$92.5
million. Excluding tax-effected acquisition-related costs, interest expense
associated with the Term Loan B Facility and foreign exchange losses,
the Group’s profit for the period, on a constant currency basis, decreased
by US$2.3 million, or 2.2%, and US Dollar reported profit for the period
decreased by US$4.1 million, or 3.8%.

e Profit attributable to the equity holders decreased by US$10.4 million,
11.0%, on a constant currency basis from the comparable period in
the prior year. US Dollar reported profit attributable to the equity holders
decreased by US$12.0 million, or 12.7%, to US$82.4 million. Excluding
tax-effected acquisition-related costs, interest expense associated with
the Term Loan B Facility and foreign exchange losses, the Group's profit
attributable to equity holders, on a constant currency basis, decreased by
US$2.2 million, or 2.3%, and US Dollar reported profit attributable to the
equity holders decreased by US$4.0 million, or 4.1%.

e Adjusted Net Income was approximately the same as the prior year on
a constant currency basis. US Dollar reported Adjusted Net Income
decreased by US$1.8 million, or 1.7%, to US$100.3 million. Further,
excluding tax-effected foreign exchange losses, the Group’s Adjusted Net
Income, on a constant currency basis, increased by US$1.7 million, or
1.7%, and US Dollar reported Adjusted Net Income decreased by US$0.1
million, or 0.1%.

¢ The Group generated US$81.1 million of cash from operating activities for
the six months ended June 30, 2016.

Significant investment in advertising and promotion

The Group maintained its investment in marketing, which amounted to
approximately 5.5% of net sales during the first half of 2016 on a constant
currency basis, reflecting its commitment to advertise and promote its brands
and products to support sales growth worldwide.

Introduction of new and innovative products
to the market

The Group continued to focus on innovation and ensuring that its products
reflect local consumer tastes in each region. Innovation and a regional focus
on product development are key drivers of sales growth and are the means to
deliver quality and value to the Group’s customers.

Acquisitions

On March 3, 2016, the Company and Merger Sub, an indirect wholly-owned
subsidiary of the Company, entered into the Merger Agreement with Tumi,
pursuant to which the Company agreed to acquire Tumi for the Per Share
Merger Consideration, subject to the terms and conditions set out in the
Merger Agreement. The acquisition was completed on August 1, 2016 and
was effected by way of a merger of Merger Sub with and into Tumi, with Tumi
surviving the merger as an indirect wholly-owned subsidiary of the Company.
Tumiis a leading global premium lifestyle brand offering a comprehensive line
of business bags, travel luggage and accessories. The brand is consistently
recognized as “best in class” for the high quality, durability, functionality and
innovative design of its products, which range from its iconic black ballistic
business cases and travel luggage synonymous with the modern business
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professional, to travel accessories, women's bags and outdoor apparel. As
of June 30, 2016, the Tumi brand was sold in approximately 2,200 points of
distribution, including in the world's top department, specialty and travel retail
stores in over 75 countries and including 199 company-operated retail stores.

Pursuant to the terms of the Merger Agreement, as of the Effective Time, each
issued and outstanding share of Tumi common stock, other than dissenting
shares and shares owned by the Company, Merger Sub, Tumi or any of their
respective wholly-owned subsidiaries [including treasury shares), was canceled
and converted into the right to receive the Per Share Merger Consideration.
All Tumi stock options, service restricted stock unit awards and performance
restricted stock unit awards (in each case whether vested or unvested) that
were outstanding immediately prior to the Effective Time were canceled upon
the completion of the merger, and the holders thereof were paid an aggregate of
approximately US$19.0 million in cash in respect of such cancellation pursuant
to the terms of the Merger Agreement. Upon the Effective Time, holders of
Tumi common stock immediately prior to the Effective Time ceased to have
any rights as stockholders in Tumi (other than their right to receive the Per
Share Merger Consideration, or, in the case of shares of Tumi common stock
as to which appraisal rights have been properly exercised and not withdrawn,
the rights pursuant to Section 262 of the Delaware General Corporation Law).
The total consideration paid under the Merger Agreement at the Effective Time
amounted to approximately US$1,818.8 million.

On May 13, 2016, an indirect wholly-owned subsidiary of the Company entered
into the Credit Agreement with certain lenders and financial institutions. On
the Closing Date, the Company and certain of its other indirect wholly-owned
subsidiaries became parties to the Credit Agreement. The Credit Agreement
provides for (1) the US$1,250.0 million Term Loan A Facility, (2] the US$675.0
million Term Loan B Facility and, together with the Term Loan A Facility, the
Term Loan Facilities and (3) the US$500.0 million Revolving Facility, and,
together with the Term Loan Facilities, the Senior Credit Facilities. On May
13, 2016, the proceeds of the borrowings under the Term Loan B Facility were
funded and deposited into an escrow account and were held in escrow until
the consummation of the merger with Tumi on the Closing Date, at which time
such proceeds were released from escrow and were used to pay a portion of
the consideration under the Merger Agreement.

On the Closing Date, the Company and certain of its other indirect wholly-
owned subsidiaries became parties to the Credit Agreement, and the Group
used the proceeds from the Term Loan Facilities, as well as US$105.8 million
of borrowings under the Revolving Facility, to pay the total consideration
under the Merger Agreement, to repay all amounts then outstanding under
the Group's US$500.0 million Prior Revolving Facility, which Prior Revolving
Facility was then terminated, and to pay fees, costs and expenses related to
the foregoing transactions, as well as for general corporate purposes.

MANAGEMENT DISCUSSION AND ANALYSIS
EEENWEDM
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Future Prospects

The Group's growth strategy will continue as planned for the second half of
2016, with a focus on the following:

e Continue to develop the Company into a well-diversified multi-brand,
multi-category and multi-channel luggage, bag and accessories business.

e Leverage the Company’s regional management structure, sourcing and
distribution expertise and marketing engine to extend the strong Tumi
brand into new markets and penetrate deeper into existing channels.

e Tactfully deploy multiple brands to operate at wider price points and
broader consumer demographics in each category.

e Increase the proportion of sales from the Group’s retail channel by
growing direct-to-consumer e-commerce sales and through targeted
expansion of its retail presence.

e Continue to invest in the Group’s core brands with sustained R&D
spending to produce exciting and innovative new products as well as new
materials, supported by effective marketing spend to drive awareness
among consumers.

e Execute on market opportunities for newly acquired brands to further
diversify the Group’s product offerings into non-travel categories.

The Group aims to deliver top line growth, maintain gross margins, increase
Adjusted EBITDA margins and enhance shareholder value.

Qualitative and Quantitative Market Risks
Credit Risk

Credit risk is the risk of financial loss to the Group if a customer or
counterparty to a financial instrument fails to meet its contractual obligations
and arises principally from the Group’s receivables from customers.
Maximum exposure is limited to the carrying amounts of the financial assets
presented in the Group’s consolidated interim financial statements.

The Group’s exposure to credit risk is influenced mainly by the individual
characteristics of each customer. However, management also considers the
demographics of its customer base, including the default risk of the industry
and country in which customers operate, as these factors may have an
influence on credit risk. There is no concentration of credit risk geographically
or with any single customer.

The Group has established a credit policy under which each new customer
is analyzed individually for creditworthiness before the Group’'s standard
payment and delivery terms and conditions are offered.

In monitoring customer credit risk, customers are grouped according to
their credit characteristics, including aging profile and existence of previous
financial difficulties. Trade and other receivables relate mainly to the Group's
wholesale customers. Customers that are graded as “high risk” are placed
on credit hold and monitored by the Group and future sales are made on an
approval basis.
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Financial Guarantees

The Group’s policy is to provide financial guarantees only on behalf of
subsidiaries. No other guarantees have been made to third parties.

Liquidity Risk

Liquidity risk is the risk that the Group will encounter difficulty in meeting the
obligations associated with its financial liabilities.

The Group’s primary sources of liquidity are its cash flows from operating
activities, invested cash, and available lines of credit and, subject to
shareholder approval, its ability to issue additional shares. The Group believes
that its existing cash and estimated cash flows, along with current working
capital, will be adequate to meet its operating and capital requirements for at
least the next twelve months.

Foreign Exchange Risk

The Group conducts a portion of its business in currencies other than the US
Dollar, the functional currency of the Company and the currency in which
the consolidated interim financial statements are reported. Accordingly, the
Group’s operating results could be adversely affected by foreign currency
exchange rate volatility relative to the US Dollar. The Group's foreign
subsidiaries use the local currency as their functional currencies. The Group
periodically uses forward exchange contracts to hedge its exposure to
currency risk on product purchases denominated in a currency other than
the respective functional currency of its subsidiaries. The forward exchange
contracts typically have maturities of less than one year. Although the Group
continues to evaluate strategies to mitigate risks related to the fluctuations in
currency exchange rates, the Group will likely recognize gains or losses from
international transactions. Changes in foreign currency exchange rates could
adversely affect the Group’s operating results.

The Group is exposed to currency risk on purchases and borrowings that are
denominated in a currency other than the respective functional currencies of
its subsidiaries. Interest on borrowings is denominated in the local currency
of the borrowing entity. Borrowings are generally denominated in currencies
that match the cash flows generated by the underlying operations of the
borrowing entity.

Interest Rate Risk

The Group monitors its exposure to changes in interest rates on borrowings
on variable rate debt instruments. The Group enters into interest rate swap
agreements as hedges to manage interest rate risk.

The Group entered into interest rate swap transactions on June 1, 2016 that will
become effective December 31, 2016 and ending August 31, 2021. The Group
will use the interest rate swap transactions to minimize its exposure to interest
rate fluctuations of the floating-rate Senior Credit Facilities by swapping
certain US Dollar floating-rate bank borrowings with fixed-rate agreements.
The interest rate swap agreements will have initial notional amounts totaling
US$1,237.0 million representing approximately 65% of the anticipated
balances of the Term Loan Facilities. The notional amounts of the interest rate
swap agreements decrease over time in line with required amortization and
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anticipated prepayments on the Term Loan Facilities. Each agreement has a
fixed LIBOR of approximately 1.30%. Each of the interest rate swap agreements
will have fixed payments due monthly starting January 31, 2017. The interest
rate swap transactions are expected to qualify as cash flow hedges under IFRS.
As of June 30, 2016, the interest rate swaps were marked-to-market, resulting
in a net loss position of the Group in the amount of US$19.6 million, which was
recorded as a liability with the effective portion of the loss deferred to other
comprehensive income [see Note 13. Loans and Borrowings).

Other Market Price Risk

Equity price risk arises from available-for-sale equity securities held by the
Group’s defined benefit pension plans to fund obligations that are used to
measure periodic net pension costs. Pension plan liabilities are presented
net of pension plan assets in the Group’s consolidated statement of financial
position. The Group's investment strategy is to generate investment returns
on pension plan assets in order to satisfy its defined benefit pension plan
obligations. The Group engages professional pension plan asset managers to
assist in this process.

The estimated pension obligation (the actuarial present value of benefits
attributed to employee service and compensation levels prior to the
measurement date without considering future compensation levels) exceeds
the fair value of the assets of the Group’s pension plans, which is primarily
the result of underperforming equity markets during prior years. Future
market conditions and interest rate fluctuations could significantly impact
future assets and liabilities of the Group’s pension plans and future minimum
required funding levels.

Forward-Looking Statements

This document contains forward-looking statements. Forward-looking
statements reflect the Group's current views with respect to future events and
performance. These statements may discuss, among other things, the Group’s
net sales, operating profit, Adjusted Net Income, Adjusted EBITDA, Adjusted
EBITDA margin, cash flow, liquidity and capital resources, impairments,
growth, strategies, plans, achievements, distributions, organizational
structure, future store openings, market opportunities and general market
and industry conditions. The Group generally identifies forward-looking
statements by words such as “expect”, “seek”, “believe”, “plan”, “intend”,
“estimate”, “project”, “anticipate”, “may”, “will", “would” and “could” or
similar words or statements. Forward-looking statements are based on
beliefs and assumptions made by management using currently available
information. These statements are only predictions and are not guarantees
of future performance, actions or events. Forward-looking statements are
subject to risks and uncertainties. If one or more of these risks or uncertainties
materialize, or if management’s underlying beliefs and assumptions prove to
be incorrect, actual results may differ materially from those contemplated
by a forward-looking statement. Forward-looking statements speak only
as of the date on which they are made. The Group expressly disclaims any
obligation to update or revise any forward-looking statement, whether as a
result of new information, future events or otherwise, except as required by
applicable securities laws and regulations.
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INDEPENDENT AUDITORS’ REVIEW REPORT

BB ERRE

The Board of Directors and Shareholders

Samsonite International S.A.:

Report on the Financial Statements

We have reviewed the accompanying consolidated statement of financial
position of Samsonite International S.A. and subsidiaries as of June
30, 2016, the related consolidated income statements, consolidated
statements of comprehensive income, changes in equity and cash flows
for the six months ended June 30, 2016 and June 30, 2015.

Management’s Responsibility

The Company’s management is responsible for the preparation and fair
presentation of the interim financial information in accordance with I1AS
34, Interim Financial Reporting, issued by the International Accounting
Standards Board; this responsibility includes the design, implementation,
and maintenance of internal control sufficient to provide a reasonable
basis for the preparation and fair presentation of interim financial
information in accordance with IAS 34, Interim Financial Reporting,

issued by the International Accounting Standards Board.

Auditors’ Responsibility

Our responsibility is to conduct our reviews in accordance with auditing
standards generally accepted in the United States of America applicable
to reviews of interim financial information and in accordance with
International Standards on Review Engagements 2410, Review of Interim
Financial Information Performed by the Independent Auditor of the Entity.
A review of interim financial information consists principally of applying
analytical procedures and making inquiries of persons responsible for
financial and accounting matters. It is substantially less in scope than
an audit conducted in accordance with auditing standards generally
accepted in the United States of America and International Standards on
Auditing, the objective of which is the expression of an opinion regarding

the financial information. Accordingly, we do not express such an opinion.

Conclusion

Based on our reviews, we are not aware of any material modifications
that should be made to the accompanying interim financial information
for it to be in accordance with IAS 34, Interim Financial Reporting, issued

by the International Accounting Standards Board.

KPMe LLP

KPMG LLP
Providence, RI
August 29, 2016
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CONSOLIDATED INCOME STATEMENT (UNAUDITED]

e WER (REER)

(Expressed in thousands of US Dollars, except per share data) (AT 2% » FREIEKRIN)

Six months ended June 30,

BZE6A30ALKEA

%95 2016 2015
Net sales HEFE 4 1,209,487 1,196,466
Cost of sales SHERA (576,988) (574,555
Gross profit EF 632,499 621,911
Distribution expenses Pakic1iha (342,513) (320,541)
Marketing expenses EIHR (65,935) (70,774)
General and administrative expenses —REITEEX (72,042) (76,691)
Other expenses Hihpx (10,947) (6,942)
Operating profit &=yl 4 141,062 146,963
Finance income BTSN 18 533 271
Finance costs % & 18 (14,380) (6,051)
Net finance costs FITEE A (13,847) (5,780
Profit before income tax BRFTS T AT R 127,215 141,183
Income tax expense s fim > 17 (34,730) (36,569)
Profit for the period HmNE 92,485 104,614

Profit attributable to equity holders

Profit attributable to non-controlling interests

IR A AR R
EEEIb G S eyl

82,404 94,390
10,081 10,224

Profit for the period B A 92,485 104,614
Earnings per share GRRE T
Basic and diluted earnings per share BIEAR RS RA
(Expressed in US Dollars per share) (AEEETES)) 5 0.058 0.067

The accompanying notes form part of the consolidated interim financial statements.
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CONSOLIDATED STATEMENT OF COMPREHENSIVE INCOME (UNAUDITED)

FREZERBER(REER)

(Expressed in thousands of US Dollars) (AT =T 27%1)

Six months ended June 30,

HZE6H30HLAEAR
Note
FfsE 2016 2015
Profit for the period HRIA) Y A 92,485 104,614
Other comprehensive income (loss): Hh 2wz (EE)
ltems that are or may be reclassified HiggxnpgeEmoBeEn
subsequently to profit or loss: ZIER
Changes in fair value of foreign SNERHIB K 2 NS EEES)
exchange forward contracts, (B MpR7IE)
net of tax 17(b) (3,021) 1,993
Changes in fair value of interest rate FRISH 7 N A (EEE
swaps, net of tax (B MKRIE) 17(b) (13,884) —
Foreign currency translation gains (losses) RHNETEHINETE H W (B51R)
for foreign operations 13,196 (17,026)
Other comprehensive loss Hih 2 HEE (3,709) (15,033)
Total comprehensive income BN ml s sa
for the period 88,776 89,581
Total comprehensive income attributable I&RER B ABIE 2 E I 425
to equity holders 78,070 80,596
Total comprehensive income attributable IR EE 2 E SRR
to non-controlling interests 10,706 8,985
Total comprehensive income HnaEkmEE
for the period 88,776 89,581

The accompanying notes form part of the consolidated interim financial statements.
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CONSOLIDATED STATEMENT OF FINANCIAL POSITION

mE BRI R

(Expressed in thousands of US Dollars) (JAT =T 27%1)

(Unaudited)
(RE&EER)
June 30, December 31,
2016 2015
Note 2016 FF 20154
i 5 6H30H 12A31H
Non-Current Assets REBEE
Property, plant and equipment, net M - BRE REE - R 7 186,879 186,083
Goodwill G 298,346 297,360
Other intangible assets, net HitmpEeE - ¥ 8 760,814 762,411
Deferred tax assets REFE B E E 58,013 50,752
Other assets and receivables H b & B M R GIA 28,114 25,159
Total non-current assets EmBEELRTE 1,332,166 1,321,765
Current Assets REBEE
Inventories FE 9 386,500 349,076
Trade and other receivables, net MR RN Ho At B YRR IE - FER 10 333,181 283,495
Prepaid expenses and other assets AN ERREMERE 86,344 80,702
Restricted cash SRHRE 11(b) 671,625 —
Cash and cash equivalents BehEeEEY 11(a) 272,915 180,803
Total current assets MENEELRTE 1,750,565 894,076
Total assets BEBE 3,082,731 2,215,841
Equity and Liabilities EnkBaE
Equity: RS
Share capital A& A 12(a) 14,107 14,098
Reserves s 1,339,723 1,345,456
Total equity attributable to equity holders IetEs B NG ERBRE 1,353,830 1,359,554
Non-controlling interests El2eiby e 12(b) 42,646 39,832
Total equity W 4ERE 1,396,476 1,399,386
Non-Current Liabilities ERBERE
Loans and borrowings BERRER 13(a) 671,679 57
Employee benefits EERBH 40,415 38,523
Non-controlling interest put options FEPEAR R R HA M 20(b) 60,365 55,829
Deferred tax liabilities BEIEAE 104,215 106,240
Derivative financial instruments TEEmI A 20(b) 19,615 —
Other liabilities Hihafd 4,856 4,403
Total non-current liabilities IEmEaEess 901,145 205,052
Current Liabilities mEAE
Loans and borrowings ERRER 13(b) 102,989 62,724
Employee benefits EEREA 73,136 59,139
Trade and other payables JEASBR FR I EoAth FB 5 5R0R 15 559,804 442,141
Current tax liabilities BNEAFIB & E 49,181 47,399
Total current liabilities MENE B 785,110 611,403
Total liabilities BERsE 1,686,255 816,455
Total equity and liabilities Em kA EeE 3,082,731 2,215,841
Net current assets MENEEFE 965,455 282,673
Total assets less current liabilities BEMRBRTBEE 2,297,621 1,604,438

The accompanying notes form part of the consolidated interim financial statements.
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CONSOLIDATED STATEMENT OF CHANGES IN EQUITY (UNAUDITED)

mERBRBER(CREER)

(Expressed in thousands of US Dollars, except number of shares) (AT 251 » BB KRIN)

Number of
Note shares
FifeE BHHE
Six months ended June 30, 2015: BZ2015F 6 A30HLAMEA :
Balance, January 1, 2015 8k - 2006F1 A1 H 1,408,026,456
Profit for the period Hma H) —
Other comprehensive income (loss): Hih2mEm (ER)
Changes in fair value of cash flow hedges, Rensmz ArEBEEZS
net of tax (BkrHIE) 17(b) —
Foreign currency translation gains (losses) HNEETE 5 W5 (E518) —
Total comprehensive income (loss] for the period B mEs (EiE)@E —
Transactions with owners recorded directly HERANR S - Bt A
in equity:
Change in fair value of put options ROEEEA R BEEE) 20 —
Cash distributions declared to equity holders MR A AEH 2R DR 5(c) -
Share-based compensation expense VARR A 2 A+F 2 BRI =2 14 —
Exercise of stock options TR 14 1,701,697
Acquisition of non-controlling interests o FE s A hE 12(b) -
Dividends paid to non-controlling interests EAS SRR R AR R —
Balance, June 30, 2015 4R - 20156 A30H 1,409,728,153
Six months ended June 30, 2016: HZE2016F6 A30HILAMER :
Balance, January 1, 2016 ek 2016F1 B 1H 1,409,833,525
Profit for the period B A —
Other comprehensive income (loss): Hih 2w (ER)
Changes in fair value of foreign exchange forward SNERHIG X o A BEZE
contracts, net of tax (B MR7IE) 17(b) =
Changes in fair value of interest rate swaps, Pz AR EEE
net of tax (BHkrEIE) 17(b) —
Foreign currency translation gains (losses) HNEEBE 5 W5 (B518) —
Total comprehensive income (loss] for the period HA2E= (EE) 45 —
Transactions with owners recorded directly in equity: E2HEB AR S » EEF AL
Change in fair value of put options RN BEE 20 =
Cash distributions declared to equity holders MR A AEH 2R e DR 5(c) —
Share-based compensation expense VAR 19 S2 A~ 2 3B A Sz 14 —
Exercise of stock options S 14 833,968

Dividends paid to non-controlling interests

B IRERE AR B

Balance, June 30, 2016

EER 0 201656 A30H

1,410,667,493

The accompanying notes form part of the consolidated interim financial statements.
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Reserves

#fE
Total equity
attributable to Non-

Share Additional Translation Other Retained  equity holders controlling Total
capital  paid-in capital reserve reserves earnings REZE A interest equity
BRA BIMBARA BRERHE Htf# REEF I EhERARE FEIER RS RESEE
14,080 964,992 (38,775) (64,257) 393,648 1,269,688 37,752 1,307,440
— — — — 94,390 94,390 10,224 104,614
— — — 1,991 — 1,991 2 1,993
- - (15,785) — — (15,785) (1,241) (17,026)

— — (15,785) 1,991 94,390 80,596 8,985 89,581
- - - - (526) (526) - (526)
- - - - (88,000) (88,000) — (88,000)

— — — 7,831 — 7,831 — 7,831

17 5,879 — (1,701) — 4,195 — 4,195
— — (1,102) - (5,984) (7,086) (2,085) (9,171)
- - - - - - (6,967) (6,967)
14,097 970,871 (55,662) (56,136) 393,528 1,266,698 37,685 1,304,383
14,098 971,221 (71,543) (53,068) 498,846 1,359,554 39,832 1,399,386
— — — — 82,404 82,404 10,081 92,485
— — — (3,003) — (3,003) (18) (3,021)
— — — (13,884) — (13,884) — (13,884)

— — 12,553 — — 12,553 643 13,196

= = 12,553 (16,887) 82,404 78,070 10,706 88,776

— — — — 1,030 1,030 — 1,030
— - - - (93,000) (93,000) — (93,000)

— — — 6,270 — 6,270 — 6,270

9 2,674 — (777) — 1,906 — 1,906
— — — — — — (7,892) (7,892)
14,107 973,895 (58,990) (64,462) 489,280 1,353,830 42,646 1,396,476
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CONSOLIDATED STATEMENT OF CASH FLOWS (UNAUDITED]

HERERER(REER)

(Expressed in thousands of US Dollars) (AT =T 27%1)

Six months ended June 30,

HZE6H30HLEAEA
Note
FfsE 2016 2015
Cash flows from operating activities: RETEEERE
Profit for the period BA PR A 92,485 104,614
Adjustments to reconcile profit to net cash VEH S8 EE DA s 1| B AR 2B &
generated from operating activities: FriSIRe #RE R
Loss [gain) on sale and disposal of assets, HERKEEEBBER)
net FE (31) 55
Depreciation e 7 26,472 23,229
Amortization of intangible assets B A EY 8 5,628 5,120
Provision for doubtful accounts REREME (316) 84
Change in fair value of put options RN BEE 20(b) 5,566 2,057
Non-cash share-based compensation PARS 7 32 15 2 FE3R & S i 14 6,270 7,831
Income tax expense FriS B2 17 34,730 36,569
170,804 179,559
Changes in operating assets and liabilities reiEMBREED
(excluding allocated purchase price in (MBREBE R
business combinations): EOBLUAEE) ¢
Trade and other receivables P MG BR 3 R EL A JE LR TR (46,288) (32,614)
Inventories E3 =y (31,951) (20,665)
Other current assets HihmEhEE (4,750) (8,747)
Trade and other payables JREASF B 35 e Bt R A< R IE 35,130 12,598
Other assets and liabilities, net HEHEERAE  F58 (6,864) (7,036)
Cash generated from operating activities KEREMERS 116,081 123,095
Interest paid EASHLE (582) (93¢)
Income tax paid BFEHR (34,384) (42,277)
Net cash generated from operating activities KEEBMSRESFE 81,115 79,882
Cash flows from investing activities: RETHZRERE *
Purchases of property, plant and equipment BEWE - BEREE 7 (25,885) (25,174)
Other intangible asset additions HEEmEEERE (3,914) (3,186)
Acquisition of businesses, net of cash acquired  WHEZER (KR UWEFIRE) — (23,862)
Other proceeds HFr{SR0E 1,758 409
Net cash used in investing activities REESTAR S FHE (28,041) (51,813)
Cash flows from financing activities: METBHZRERE !
Current loans and borrowings proceeds BIERE 3R K 8 R P15 5008 13(b) 42,695 50,517
Acquisition of non-controlling interest W IR MR 12(b) — (15,560)
Payment of deferred financing costs AR R & P AR 13(b) (4,317) —
Proceeds from the exercise of share options Tﬂfﬁ%ﬂﬂgﬁfﬁaﬁk 14 2,683 5,896
Dividend payments to non-controlling interests B IF3E IR A (7,892) (6,967)
Net cash generated from financing activities BB EBBIR e FE 33,169 33,886
Net increase in cash and cash equivalents He MR ZEEMAEINFE 86,243 61,955
Cash and cash equivalents, at January 1 RekREFEYW - N1A18 180,803 140,423
Effect of exchange rate changes on MEREFENHIRE MBS FRE/Y
cash and cash equivalents K& 5,869 657
Cash and cash equivalents, at June 30 BERkBELEEY  R6A30H 11(a) 272,915 203,035

The accompanying notes form part of the consolidated interim financial statements.
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NOTES TO THE CONSOLIDATED INTERIM FINANCIAL STATEMENTS

A R R R AR Y EE

1. Background

Samsonite International S.A. (the “Company”], together with its
consolidated subsidiaries (the “Group”), is principally engaged in the
design, manufacture, sourcing and distribution of luggage, business and
computer bags, outdoor and casual bags, travel accessories and slim
protective cases for personal electronic devices throughout the world,
primarily under the Samsonite®, Tumi®, American Tourister®, Hartmann®,
High Sierra®, Gregory®, Speck®, Lipault® and Kamiliant® brand names
as well as other owned and licensed brand names. The Group sells its
products through a variety of wholesale distribution channels, through
its company-operated retail stores and through e-commerce. The Group

sells its products in Asia, North America, Europe and Latin America.

The Company’s ordinary shares are listed on the Main Board of
The Stock Exchange of Hong Kong Limited [the “Stock Exchange”]. The
Company was incorporated in Luxembourg on March 8, 2011 as a public
limited liability company (a société anonyme), whose registered office is
13-15 Avenue de la Liberté, L-1931 Luxembourg.

This consolidated interim financial information was authorized for
issuance by the Company's Board of Directors [the “Board”] on August
29,2016 and is unaudited. The Company’s auditor, KPMG LLP, performed
a review in accordance with auditing standards generally accepted in
the United States of America applicable to reviews of interim financial
information and in accordance with International Standards on Review
Engagements 2410, Review of Interim Financial Information Performed by
the Independent Auditor of the Entity.

2. Basis of Preparation

(a)  Statement of Compliance

The consolidated interim financial statements have been prepared in
accordance with International Accounting Standard 34, Interim Financial
Reporting, and the applicable disclosure provisions of the Rules
Governing the Listing of Securities on The Stock Exchange of Hong Kong
Limited. The consolidated interim financial statements should be read in
conjunction with the Group's audited consolidated financial statements as
of and for the year ended December 31, 2015, which have been prepared
in accordance with International Financial Reporting Standards ("IFRS"),
which collective term includes all International Accounting Standards
("IAS") and related interpretations, as issued by the International
Accounting Standards Board (the "IASB”).

1. BR
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2. Basis of Preparation continued

(a)  Statement of Compliance continued

There were no changes in the Group’s business or economic
circumstances which affected the fair value of the financial assets and
financial liabilities, whether recognized at fair value or amortized cost,
during the six months ended June 30, 2016. There were no transfers
between the levels of the fair value hierarchy used in measuring the
fair value of financial instruments and there were no changes in the
classification of financial assets during the six months ended June 30,
2016.

Cash-generating units ("CGU"] and intangible assets were not
tested for impairment, as there were no impairment indicators during the

six months ended June 30, 2016

Income tax expense is recognized based on management’s best
estimate of the weighted average annual income tax rate expected for the

full financial year applied to the pre-tax income of the interim period.

The Group has not performed independent actuarial valuations of

its defined benefit obligation plans as of June 30, 2016.

(b)  Basis of Measurement
This consolidated interim financial information has been prepared on
the historical cost basis, except for the following material items in the

consolidated statement of financial position:
e derivative financial instruments are measured at fair value.

¢ the defined benefit liability is recognized as the net total of the plan
assets, plus unrecognized past service cost and unrecognized actuarial
losses, less unrecognized actuarial gains and the present value of the

defined benefit obligation.

(c) Functional and Presentation Currency

This financial information is presented using the currency of the
primary economic environment in which the Group operates (“functional
currency”). The functional currencies of the significant subsidiaries within
the Group are the currencies of the primary economic environment and
key business processes of these subsidiaries and include, but are not

limited to, United States Dollars, Euros, Renminbi and Indian Rupee.

Unless otherwise stated, this consolidated interim financial
information is presented in the United States Dollar ("US$"), which is the

functional and presentation currency of the Company.
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2. Basis of Preparation continued

(d]  Use of Judgments, Estimates and Assumptions

The preparation of financial statements in conformity with IFRS
requires the use of certain critical accounting estimates. It also requires
management to exercise its judgment in the process of applying the
Group’s accounting policies and to make estimates and assumptions
that affect the reported amounts of assets and liabilities, disclosure of
contingent assets and liabilities at the date of this consolidated interim
financial information and the reported amounts of revenues and expenses
during the reporting period. The estimates and associated assumptions
are based on historical experience and various other factors that are
believed to be reasonable under the circumstances, the results of which
form the basis of making the judgments about carrying values of assets
and liabilities that are not readily apparent from other sources. Actual
results may differ from these estimates under different assumptions and

conditions.

The estimates and underlying assumptions are reviewed on an
ongoing basis. Revisions to accounting estimates are recognized in the
period in which the estimate is revised if the revision affects only that
period, or in the period of the revision and future periods if the revision
affects both current and future periods. No significant changes occurred

during the current reporting period of estimates reported in prior periods.

3. Summary of Significant Accounting Policies

(a)  Significant Accounting Policies

The accounting policies and judgments applied by the Group used in
the preparation of this consolidated interim financial information are
consistent with those applied by the Group in the consolidated annual

financial statements as of and for the year ended December 31, 2015.

(b)  Changes in Accounting Policies

The IASB has issued a number of new, revised and amended IFRSs. For
the purpose of preparing the consolidated interim financial information
as of and for the six months ended June 30, 2016, there was a change
in presenting other comprehensive income in accordance with IAS 1,
Presentation of Financial Statements ["IAS 17). IAS 1, paragraph 82A(b)
states that the other comprehensive income section shall present a new
line item disclosure for the share of other comprehensive income of
associates and joint ventures accounted for using the equity method. The
adoption of this change in accounting policy did not have any impact of the

financial results of the Group for the six months ended June 30, 2016.

(c)  New Standards and Interpretations Not Yet Adopted

Certain new standards, amendments to standards and interpretations
are not yet effective for the six months ended June 30, 2016, and have
not been applied in preparing these consolidated interim financial

statements.
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3. Summary of Significant Accounting Policies

continued

(c) New Standards and Interpretations Not Yet Adopted

continued

In July 2014, the IASB issued the final element of its
comprehensive response to the financial crisis by issuing IFRS 9,
Financial Instruments ("IFRS 9). The improvements introduced by IFRS
9 include a logical model for classification and measurement, a single
forward-looking expected loss impairment model and a substantially
reformed approach to hedge accounting. IFRS 9 will come into effect
on January 1, 2018 with early application permitted. The Group has
not determined the extent of the impact on its consolidated financial

statements.

In May 2014, the IASB issued IFRS 15, Revenue from Contracts
with Customers ("IFRS 157). IFRS 15 sets out requirements for
recognizing revenue that applies to all contracts with customers. IFRS 15
is effective as of January 1, 2018 with earlier application permitted. The
Group has not determined the extent of the impact on its consolidated

financial statements.

In January 2016, the IASB issued IFRS 16, Leases ["IFRS 167)
which, once adopted, replaces the existing standard IAS 17, Leases. IFRS
16 will provide much-needed transparency on companies’ lease assets
and liabilities, meaning that off balance sheet lease financing generally is
no longer possible and therefore also will improve comparability between
companies that lease and those that borrow to buy. IFRS 16 is effective
January 1, 2019. Early application is permitted for companies that also
adopt IFRS 15. The Group has not yet determined the extent of the impact

on its consolidated financial statements.

In February 2016, the IASB issued Amendments to IAS 7,
Statement of Cash Flows. These amendments are part of the IASB's
broader disclosure initiative to improve presentation and disclosure in
financial statements. Amendments to IAS7, Statement of Cash Flows
requires new disclosures that help users to evaluate changes in liabilities
arising from financing activities, including both cash flow and non-cash
flow changes. Amendments to IAS 7, Statement of Cash Flows will come
into effect for periods beginning on or after January 1, 2017 with early
application permitted. The Group has not determined the extent of the

impact on its consolidated financial statements.
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4.  Segment Reporting

The reportable segments for the six months ended June 30, 2016 are
consistent with the reportable segments included within the annual
consolidated financial statements as of and for the year ended December
31, 2015

The Group's segment reporting information is based on
geographical areas, representative of how the Group’s business is
managed and its operating results are evaluated. The Group’s operations
are organized primarily as follows: (i) “Asia”; (i) “North America”; (iii)

“Europe”; (iv) “Latin America”, and (v] “Corporate”.

Information regarding the results of each reportable segment is
included below. Performance is measured based on segment operating
profit or loss, as included in the internal management reports that are
reviewed by the Chief Operating Decision Maker. Segment operating
profit or loss is used to measure performance as management believes
that such information is the most relevant in evaluating the results of the

Group’s segments.

Segment information as of and for the six months ended June 30,
2016 and June 30, 2015 is as follows:

4L, DEBIRE

HZE2016%F 6 A30 B 1L/ AR AT 3RE o 2P
R2015F 12 A3 BREEZBILFENEE
AN HRERAN A RED BB

REBH DA REER TR E IR (L
B BRARENAEEEBRAGELEE
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Six months ended June 30, 2016

North

[Expressed in thousands of Asia America
US Dollars) (U TFET25)) M XM
External revenues shERiEs 470,614 403,588
Operating profit (loss) LB RN (EE) 55,874 23,628
Operating profit (loss) PR SR E A ERE A6

excluding intragroup =R (BE)

charges 86,587 52,098
Depreciation and MEREE

amortization 10,448 6,640
Capital expenditures AR 6,876 3,944
Interest income MBUMA 275 2
Interest expense FEF% (146) —
Income tax expense FEfmY (16,710) (9,055)
Total assets BEMH 639,207 1,063,611
Total liabilities BB 254,956 789,726

BZE2016F6 A30HILAMER
Latin
Europe America Corporate  Consolidated
UM ATEM ¥ ast
268,794 62,539 3,952 1,209,487
23,022 (914) 39,452 141,062
29,725 428 (27,776) 141,062
10,682 3,071 1,259 32,100
9,419 3,820 1,826 25,885
68 183 5 533
(190) (304) (4,179) (4,819)
(6,393) (6) (2,566) (34,730)
486,916 104,075 788,922 3,082,731
253,990 33,651 353,932 1,686,255
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4.  Segment Reporting continued

b, DEIRE

Six months ended June 30, 2015

o=l

HZE2015F6 A30HLEAEA
North Latin
(Expressed in thousands of Asia America Europe America Corporate  Consolidated
US Dollars) (UTFETZ5) =M JEEM &M R TEM % &t
External revenues ShER IR AR 471,426 402,710 255,006 62,895 4429 1,196,466
Operating profit EIEREF 60,882 27,321 14,648 993 43,119 146,963
Operating profit (loss) WREENBERLE
excluding intragroup LB (E518)
charges 93,059 53,730 22,696 2,856 (25,378) 146,963
Depreciation and TEREH
amortization 10,179 6,229 8,616 2,127 1,198 28,349
Capital expenditures A% 7,799 5,910 8,357 2,975 133 25174
Interest income BN 215 1 43 12 — 271
Interest expense FBEFHY (85) (53) (118) (201) (1,366) (1,823)
Income tax [expense] FrEfi (M) e
benefit (16,134) (10,893) (4,675) 110 (4,977) (36,569)
Total assets BEBT 612,113 739,122 480,100 92,497 335,244 2,259,076
Total liabilities BEBRE 244,665 477,691 262,524 61,307 (91,494) 954,693

5. Earnings Per Share

(a) Basic

The calculation of basic earnings per share is based on the profit

attributable to ordinary equity shareholders of the Company for the six

months ended June 30, 2016 and June 30, 2015.

5. BREF
(a) EXK

FREABATIBRIBEEHE2016F6 A30H K
20154 6 A 30 A LE/NE A AR A E B R E
HEFETE -

Six months ended June 30,

BZE6A30AHLKEA
(Expressed in thousands of US Dollars, (UAFETZ23 - R REFREIR
except share and per share data) 5579 2016 2015
Issued ordinary shares at the beginning of ~ HA¥IE #1TE @A
the period 1,409,833,525 1,408,026,456
Weighted-average impact of share options ~ HJIRE 771 B A% HEAY

exercised during the period

i B o 406,811

953,900

Weighted-average number of shares
at the end of the period

HRRR A7 B0 DI P19 88
1,410,240,336

1,408,980,356

Profit attributable to the equity holders MRHERE A ARG RN 82,404 94,390
Basic earnings per share BRREARZT]
(Expressed in US Dollars per share) (AZRETZZ) 0.058 0.067




5. Earnings Per Share continued
(b)  Diluted

Dilutive earnings per share are calculated by adjusting the weighted-
average number of ordinary shares outstanding to assume conversion of

all dilutive potential ordinary shares.

(Expressed in thousands of US Dollars, (UFETZS - R REFREIR
except share and per share data) Boh)

Weighted-average number of ordinary
shares (basic] at the end of the period

HAR & @A e A 19 K
(EX)

=

Effect of share options Eel i 7

5. BREF s
(b) #5F
GREERT D HED ET SRR INEF
B8 AMBRRFIE AT B L BRE N R
f&matHE -

Six months ended June 30,

BZE6A30HLXMEA

2016 2015

1,408,980,356
3,094,205

1,410,240,336
2,917,631

HAR R £ ) 04 15 25

Weighted-average number of shares
at the end of the period

1,413,157,967 1,412,074,561

Profit attributable to the equity holders [ iR B AR &= T 82,404 94,390
Diluted earnings per share BREE AT
[Expressed in US Dollars per share] (AZRETZZ) 0.058 0.067

(c)  Dividends and Distributions

On March 16, 2016, the Board recommended that a cash distribution in
the amount of US$93.0 million, or approximately US$0.0659 per share, be
made to the Company’s shareholders of record on June 17, 2016 from its
ad hoc distributable reserve. The shareholders approved this distribution
on June 2, 2016 at the Annual General Meeting and the distribution was
paid on July 13, 2016.

On March 16, 2015, the Board recommended that a cash
distribution in the amount of US$88.0 million, or approximately US$0.0624
per share, be made to the Company’s shareholders of record on June 17,
2015 from its ad hoc distributable reserve. The shareholders approved
this distribution on June 4, 2015 at the Annual General Meeting and the
distribution was paid on July 13, 2015.

No other dividends or distributions were declared or paid during
the six months ended June 30, 2016 and June 30, 2015.

6. Seasonality of Operations

There are no material seasonal fluctuations in the business activity of the

Group.

(c) R E R 2K

R2016F3A 160 - EFEEZERFRIATH
DIREBER 20165 6 517 BBHIBREAME
RARPREREL 93.0 BB XLk &ARAY0.0659
ETHHREHIE - BRER20164F 6 A2 BEIT
MIREAFAE FELESIR - HIRER
2016F 7B 13T »

M2015E3 160  BEEEEHER
BRI DR E R 20154 6 17 B &5
REMBOARREREEL88.0EEETHETR
#10.06246 TR S DR - RRMN 201566 A
LABRITHRRBFAE EREREBESIR -
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REZE2016F6 A30H M 201556 A
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AL B DR
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7. Property, Plant and Equipment, Net

For the six months ended June 30, 2016 and June 30, 2015, the cost of
additions to property, plant and equipment was US$25.9 million and
US$25.2 million, respectively, excluding assets acquired through business
combinations. Depreciation expense for the six months ended June
30, 2016 and June 30, 2015 amounted to US$26.5 million and US$23.2
million, respectively. Of this amount, US$6.6 million and US$3.7 million
was included in cost of sales during the six months ended June 30, 2016
and June 30, 2015, respectively. Remaining amounts were presented in

distribution and general and administrative expenses.

8. Other Intangible Assets, Net

Amortization expense for the six months ended June 30, 2016 and June
30, 2015 amounted to US$5.6 million and US$5.1 million, respectively,
which was included within distribution expenses on the consolidated

income statement.

In accordance with IAS 36, Impairment of Assets, the Group is
required to evaluate its intangible assets with definite useful lives for
potential impairment whenever events or changes in circumstance
indicate that their carrying amount might not be recoverable. There were

no impairment indicators during the six months ended June 30, 2016.

7. WX BEKRSRE  FH8E
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9. Inventories 9. #E
Inventories consisted of the following: FEEEATRE
June 30, December 31,
6H30H 12A31H
(Expressed in thousands of US Dollars) (UFETZE3) 2016 2015
Raw materials R H 28,480 22,608
Work in process Pl 246 1,725
Finished goods S 357,774 324,743
Total inventories wiFE 386,500 349,076

The amounts above included inventories carried at net realizable
value (estimated selling price less costs to sell] of US$119.8 million
and US$94.7 million as of June 30, 2016 and December 31, 2015,
respectively. For the six months ended June 30, 2016 and June 30, 2015,
the impairment of inventories to net realizable value amounted to US$3.1
million and US$0.5 million, respectively. For the six months ended June
30, 2016 and June 30, 2015 the reversal of impairments recognized
in profit or loss amounted to US$0.7 million and US$0.0 million,
respectively, where the Group was able to sell the previously written-

down inventories at higher selling prices than previously estimated.

N & BEeERAZRFE(ETEE
MIHEKA)FIRMFEE - R20165F6 A30H
k2015612 A31HBSR1A119.8 BEETK
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10. Trade and Other Receivables, Net

Trade and other receivables are presented net of related allowances for
doubtful accounts of US$11.3 million and US$12.7 million as of June 30,
2016 and December 31, 2015, respectively.

Included in trade and other receivables are trade receivables [net
of allowance for doubtful accounts) of US$322.1 million and US$269.1
million as of June 30, 2016 and December 31, 2015, respectively, with the

following aging analysis by due date of the respective invoice:

10. YRR HAbRURR
ER

JRE U5 Bl R 2 B e B SR OR BB 2 0 R R PR AT A
B - REABREBER 20169 6 A30H ] 2015
F12A3HENBANIBAEXRTRI2ZTIAS
X

MR 20165 6 A 30 A %2015 12 A 31
B &R MR 3R A MR R PR 3R

(FOBR RERBE M) 2 R /R 322.1 BB ETT I 269.1
BEXT  REERIHMANKRRIFTNOT -

June 30, December 31,
6H30H 12A31H
(Expressed in thousands of US Dollars) (KFZET23) 2016 2015
Current BIER 277,480 232,027
Past due Ikt 44,628 37,092
Total trade receivables R BR TR 4B 8 322,108 269,119

Credit terms are granted based on the credit worthiness of
individual customers. As of June 30, 2016 and December 31, 2015, trade

receivables were on average due within 60 days from the invoice date.

EEMIREERNEFHEBMREL -
K2016F 6 A30 A% 20156124318 - BN
BRI HR AR BERT 0 AR -

11. Cash 11. B&
(a)  Cash and cash equivalents (a) BHERBELEEY
June 30, December 31,
6H30H 12A31H
(Expressed in thousands of US Dollars) (KTFET23) 2016 2015
Bank balances RITHER 272,283 169,994
Short-term investments HHRE 632 10,809
Total cash and cash equivalents Be MRS EEYELE 272,915 180,803

Short-term investments are comprised of overnight sweep accounts and

time deposits.

(b)  Restricted cash

As of June 30, 2016, restricted cash amounted to US$671.6 million,
consisting of the US$675.0 million Term Loan B Facility funded into
escrow, less the original issue discount of US$3.4 million (see Note 13.
Loans and Borrowings). The net proceeds from the Term Loan B Facility
were deposited into an escrow account. The receipt of the proceeds
from the Term Loan B Facility has not been presented as a cash inflow
in the consolidated statement of cash flows given that the proceeds
were deposited directly into an escrow account which does not meet the
definition of cash or cash equivalent because the amount is only available
for the specific purpose to fund the acquisition and, as such, restricted
and not available for general use. The Group had no restrictions on the

use of any of its cash as of December 31, 2015.
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12. Share Capital and Reserves

(a)  Ordinary Shares

On March 3, 2016, the Company’'s shareholders approved the resolution
proposed to (i) reduce the Company’s authorized share capital from
US$1,012,800,369.99, representing 101,280,036,999 shares [including the
subscribed share capital] to US$35,000,000, representing 3,500,000,000
shares (including the subscribed share capital) with a par value of
US$0.01 each and [ii) renew, for a period of five years from the date of
the publication of the amendment of the authorized share capital in
Luxembourg, the authorization of the Board to issue shares, to grant
options to subscribe for shares and to issue any other securities or
instruments convertible into shares, subject to the restrictions set out in
the Company’s Articles of Incorporation, the Luxembourg companies law
and the Rules Governing the Listing of Securities of The Stock Exchange
of Hong Kong Limited (the “Listing Rules”).

During the six months ended June 30, 2016, the Company issued
833,968 ordinary shares at a weighted-average exercise price of HK$17.73
per share in connection with the exercise of vested share options that
were granted under the Company’s Share Award Scheme. There were no
other movements in the share capital of the Company during the first half
of 2016.

During the six months ended June 30, 2015, the Company
issued 1,701,697 ordinary shares at a weighted-average exercise price
of HK$19.11 per share in connection with the exercise of vested share
options that were granted under the Company’'s Share Award Scheme.
There were no other movements in the share capital of the Company
during the first half of 2015.

(b)  Acquisition of Non-controlling Interests

On June 26, 2015, a wholly-owned subsidiary of the Company acquired
the 40% non-controlling interest in its Russian subsidiary, increasing its
ownership from 60% to 100%, for US$15.6 million in cash. A subsequent
working capital settlement of US$0.1 million in July 2015 resulted in a
total purchase price of US$15.7 million in cash. The carrying amount of
the Russian subsidiary’s net assets in the consolidated interim financial
statements on the date of acquisition was US$5.1 million. The Group
recognized a decrease in the non-controlling interest of US$2.1 million

and a decrease in retained earnings of US$6.0 million as of June 30, 2015.
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13. Loans and Borrowings

(a)  Non-current Obligations
Non-current obligations represent non-current debt and finance lease

obligations as follows:

13. BRRMER

(a) FERBEK
REIDRBETS R AR E RO RBEL
o

June 30, December 31,
6H30H 12A31H
(Expressed in thousands of US Dollars] (UFZETZ3) 2016 2015
Term Loan B Facility BEHER LR 675,000 —
Finance lease obligations, net of current BEAEAE(ENKR2016F
installments of $30 and $30 as of 6 A30H K& 20154
June 30, 2016 and December 31, 2015, 12 A31 HRBNHA 7 HA
respectively 7B A307T K% 307T) 54 57
Total non-current obligations IEMENEISBEE 675,054 57
Less deferred financing costs TR L& AR (3,375) —
Non-current loans and borrowings FERNEAE R B K 671,679 57

On March 3, 2016, the Company and PTL Acquisition Inc. ("Merger
Sub”), an indirect wholly-owned subsidiary of the Company, entered into
an agreement and plan of merger (the "Merger Agreement’] with Tumi
Holdings, Inc. ("Tumi”), pursuant to which the Company agreed to acquire
Tumi for cash consideration of US$26.75 per outstanding common
share of Tumi, without interest (the "Per Share Merger Consideration”),
subject to the terms and conditions set out in the Merger Agreement. The
acquisition was completed on August 1, 2016 and was effected by way of a
merger of Merger Sub with and into Tumi, with Tumi surviving the merger
as an indirect wholly-owned subsidiary of the Company (see Note 22.

Subsequent Events for further information).

Senior Credit Facility

Overview

On May 13, 2016, an indirect wholly-owned subsidiary of the Company
entered into a Credit and Guaranty Agreement dated as of May 13, 2016
(the “Credit Agreement”] with certain lenders and financial institutions.
On August 1, 2016 (the "Closing Date”), the Company and certain of
its other indirect wholly-owned subsidiaries became parties to the
Credit Agreement. The Credit Agreement provides for (1) a US$1,250.0
million senior secured term loan A facility (the “Term Loan A Facility”),
(2) a US$675.0 million senior secured term loan B facility (the "Term
Loan B Facility” and, together with the Term Loan A Facility, the “Term
Loan Facilities”) and (3) a US$500.0 million revolving credit facility
(the “Revolving Facility”, and, together with the Term Loan Facilities,
the “Senior Credit Facilities”). On May 13, 2016, the proceeds of the
borrowings under the Term Loan B Facility were funded and deposited
into an escrow account and were held in escrow until the consummation
of the merger with Tumi on the Closing Date, at which time such
proceeds were released from escrow and were used to pay a portion of

the consideration under the Merger Agreement.
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13. Loans and Borrowings continued
(a)  Non-current Obligations continued
Senior Credit Facility continued

Overview continued

On the Closing Date, the Company and certain of its other indirect
wholly-owned subsidiaries became parties to the Credit Agreement, and
the Group used the proceeds from the Term Loan Facilities, as well as
US$105.8 million of borrowings under the Revolving Facility, to pay the
total consideration under the Merger Agreement, to repay all amounts
then outstanding under the Group’s prior US$500.0 million revolving
credit facility (the "Prior Revolving Facility”), which Prior Revolving Facility
was then terminated, and to pay fees, costs and expenses related to the

foregoing transactions, as well as for general corporate purposes.

Interest Rate and Fees

Interest on the borrowings under the Term Loan A Facility and the
Revolving Facility began to accrue on the Closing Date. The interest
rates for such borrowings are initially based on the London Interbank
Offered Rate ("LIBOR") plus an applicable margin of 2.75% per annum.
The borrowers under such facilities may also elect to pay interest at a
base rate plus 1.75% per annum. The applicable margin for borrowings
under both the Term Loan A Facility and the Revolving Facility may
step down based on achievement of a specified total net leverage ratio
of the Company and its subsidiaries at the end of each fiscal quarter,
commencing with the quarter ending December 31, 2016. Interest on the
borrowing under the Term Loan B Facility began to accrue on May 13,
2016 at the rate of LIBOR plus 3.25% per annum. The borrower under

such facility may also elect to pay interest at a base rate plus 2.25%.

In addition to paying interest on outstanding principal under
the Senior Credit Facilities, the borrowers will pay customary agency
fees and a commitment fee in respect of the unutilized commitments
under the Revolving Facility, which will initially be 0.50% per annum.
The commitment fee may step down based on the achievement of a
specified total net leverage ratio level of the Company and its subsidiaries
at the end of each fiscal quarter, commencing with the quarter ending
December 31, 2016.

Mandatory Prepayments

The Credit Agreement requires certain mandatory prepayments of
outstanding loans under the Term Loan Facilities from the net cash
proceeds of certain asset sales and casualty and condemnation events
(subject to reinvestment rights], and the net cash proceeds of any
incurrence or issuance of debt not permitted under the Senior Credit
Facilities, in each case subject to customary exceptions and thresholds.
The Credit Agreement also provides for mandatory prepayments of the
Term Loan B Facility to be made based on the excess cash flow of the

Company and its subsidiaries.
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13. Loans and Borrowings continued
(a)  Non-current Obligations continuec
Senior Credit Facility continued

Voluntary Prepayments

Voluntary prepayments of the Term Loan B Facility in connection with re-
pricing transactions on or prior to six months following the Closing Date
will be subject to a call premium of 1.0%. Otherwise, all outstanding loans
under the Senior Credit Facilities may be voluntarily prepaid at any time
without premium or penalty other than customary “breakage” costs with

respect to LIBOR loans.

Amortization and Final Maturity

The Term Loan A Facility requires scheduled quarterly payments, with
an amortization of 2.5% of the original principal amount of the loans
under the Term Loan A Facility made on the Closing Date, with a step-
up to 5.0% amortization during the second and third years, 7.5% during
the fourth year and 10.0% during the fifth year, with the balance due
and payable on the fifth anniversary of the Closing Date. The Term Loan
B Facility requires scheduled quarterly payments each equal to 0.25%
of the original principal amount of the loans under the Term Loan B
Facility made on the Closing Date, with the balance due and payable
on the seventh anniversary of the Closing Date. There is no scheduled
amortization of the principal amounts of the loans outstanding under the
Revolving Facility. Any principal amount outstanding under the Revolving

Facility is due and payable on the fifth anniversary of the Closing Date.

Guarantees and Security

The obligations of the borrowers under the Senior Credit Facilities are
unconditionally guaranteed by the Company and certain of the Company’'s
existing direct or indirect wholly-owned material subsidiaries, and are
required to be guaranteed by certain future direct or indirect wholly-
owned material subsidiaries organized in the jurisdictions of Luxembourg,
Belgium, Canada, Hong Kong, Hungary, Mexico and the United States. All
obligations under the Senior Credit Facilities, and the guarantees of those
obligations, are secured, subject to certain exceptions, by substantially
all of the assets of the Company and the assets of certain of its direct and
indirect wholly-owned subsidiaries that are borrowers and/or guarantors
under the Senior Credit Facilities, including: (i) a first-priority pledge of
all of the equity interests of certain of the Company’s subsidiaries and
each wholly-owned material restricted subsidiary of these entities (which
pledge, in the case of any foreign subsidiary of a U.S. entity, is limited to
66% of the voting capital stock and 100% of the non-voting capital stock
of such foreign subsidiary); and (ii] a first-priority security interest in
substantially all of the tangible and intangible assets of the Company and

the subsidiary guarantors.
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13. Loans and Borrowings continued
(a)  Non-current Obligations continued
Senior Credit Facility continued

Certain Covenants and Events of Default
The Senior Credit Facilities contain a number of customary negative

covenants that, among other things and subject to certain exceptions,

may restrict the ability of the Company and its subsidiaries to: (i) incur
additional indebtedness; (i) pay dividends on its capital stock or redeem,
repurchase or retire its capital stock or its other indebtedness; [iii) make

investments, loans and acquisitions; (iv] engage in transactions with its
affiliates; (v) sell assets, including capital stock of its subsidiaries; [vi]
consolidate or merge; [vii] materially alter the business it conducts; [(viii]

incur liens; and (ix) prepay or amend any junior debt or subordinated debt.

In addition, the Credit Agreement requires the Company and its
subsidiaries to meet certain quarterly financial covenants. Commencing
with the fiscal quarter ending December 31, 2016, the Company and its
subsidiaries will be required to maintain (i) a pro forma total net leverage
ratio of not greater than 4.75:1.00, which threshold will decrease to
4.50:1.00 for test periods in 2018, 4.25:1.00 for test periods in 2019 and
4.00:1.00 for test periods in 2020, and (ii) a pro forma interest coverage
ratio of not less than 3.25:1.00.

The Credit Agreement also contains certain customary
representations and warranties, affirmative covenants and provisions

relating to events of default (including upon a change of control).

The proceeds from the Term Loan B Facility, net of an original
issue discount of US$3.4 million, amounted to US$671.6 million. This sum
was funded into escrow by the lenders on May 13, 2016, and was released
from escrow to certain subsidiaries of the Company acting as term loan

borrowers under the Credit Agreement on the Closing Date.
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13. Loans and Borrowings continued
(a)  Non-current Obligations continued
Senior Credit Facility continued

Interest Rate Swaps

The Group entered into interest rate swap transactions on June 1,
2016 that will become effective December 31, 2016 and ending August
31, 2021. The Group will use the interest rate swap transactions to
minimize its exposure to interest rate fluctuations of the floating-
rate Senior Credit Facilities by swapping certain US Dollar floating-
rate bank borrowings with fixed-rate agreements. The interest rate
swap agreements will have initial notional amounts totaling US$1,237.0
million representing approximately 65% of the anticipated balances of
the Term Loan Facilities. The notional amounts of the interest rate swap
agreements decrease over time in line with required amortization and
anticipated prepayments on the Term Loan Facilities. Each agreement
has a fixed LIBOR of approximately 1.30%. Each of the interest rate swap
agreements will have fixed payments due monthly starting January 31,
2017. The interest rate swap transactions are expected to qualify as cash
flow hedges under IFRS. As of June 30, 2016, the interest rate swaps
were marked-to-market, resulting in a net loss position of the Group in
the amount of US$19.6 million, which was recorded as a liability with the

effective portion of the loss deferred to other comprehensive income.

Deferred Financing Costs

The Group recognized US$7.7 million of deferred financing costs during
the first half of 2016 related to the Senior Credit Facilities. Of this amount
US$3.4 million represented the original issue discount on the Term Loan
B Facility, which was excluded from the consolidated statement of cash
flows as noted above. The remaining US$4.3 million is included in current

loans and borrowings below

(b)  Current Obligations and Credit Facilities

Current obligations represent current debt and finance lease obligations
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13. Loans and Borrowings continued

(b)  Current Obligations and Credit Facilities continued

Through June 30, 2016, the Group maintained a revolving credit
facility (the "Prior Revolving Facility”) in the amount of US$500.0 million.
The Prior Revolving Facility had an initial term of five years from its
effective date of June 17, 2014, with a one-year extension available at
the request of the Group and at the option of the lenders. The interest
rate on borrowings under the Prior Revolving Facility was the aggregate
of (i) (a) LIBOR or (b) the prime rate of the lender and (i) a margin to be
determined based on the Group’s leverage ratio. Based on the Group’s
leverage ratio, the Prior Revolving Facility carried a commitment fee
ranging from 0.2% to 0.325% per annum on any unutilized amounts, as
well as an agency fee if another lender joined the Prior Revolving Facility.
The Prior Revolving Facility was secured by certain of the Group’s assets
in the United States and Europe, as well as the Group's intellectual
property. The Prior Revolving Facility also contained financial covenants
related to interest coverage and leverage ratios, and operating covenants
that, among other things, limited the Group’s ability to incur additional
debt, create liens on its assets, and participate in certain mergers,
acquisitions, liquidations, asset sales or investments. The Group was in
compliance with the financial covenants as of June 30, 2016. As of June
30, 2016, US$398.9 million was available to be borrowed on the Prior
Revolving Facility as a result of US$98.5 million of outstanding borrowings
and the utilization of US$2.5 million of the facility for outstanding
letters of credit extended to certain creditors. As of December 31, 2015,
US$449.3 million was available to be borrowed as a result of US$48.2
million of outstanding borrowings and the utilization of US$2.5 million of
the facility for outstanding letters of credit extended to certain creditors.
The Prior Revolving Facility was terminated and all outstanding balances
were repaid in conjunction with the financing for the Tumi acquisition on
August 1, 2016.

Certain consolidated subsidiaries of the Group maintain credit
lines with various third party lenders in the regions in which they
operate. These local credit lines provide working capital for the day-to-
day business operations of the subsidiaries, including overdraft, bank
guarantee, and trade finance and factoring facilities. The majority of
these credit lines are uncommitted facilities. The total aggregate amount
outstanding under the local facilities was US$9.9 million and US$15.9
million as of June 30, 2016 and December 31, 2015, respectively.
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14. Employee Benefits

Employee benefits expense, which consists of payroll, pension plan
expenses, share-based payments and other benefits, amounted to
US$158.4 million and US$146.6 million for the six months ended June 30,
2016 and June 30, 2015, respectively. Of these amounts, US$12.9 million
and US$11.3 million were included in cost of sales, respectively. The
remaining amounts were presented in distribution expenses and general

and administrative expenses.

Share-based Payment Arrangements

On September 14, 2012, the Company’'s shareholders adopted the
Company’s Share Award Scheme to remain in effect until September 13,
2022. The purpose of the Share Award Scheme is to attract skilled and
experienced personnel, to incentivize them to remain with the Group and
to motivate them to strive for the future development and expansion of the
Group by providing them with the opportunity to acquire equity interests
in the Company. Awards under the Share Award Scheme may take the
form of either share options or restricted share units ("RSUs"), which
may be granted at the discretion of the Board to directors, employees or

such other persons as the Board may determine.

The exercise price of share options is determined at the time of
grant by the Board in its absolute discretion, but in any event shall not be

less than the higher of:

al the closing price of the shares as stated in the daily quotation sheets

issued by the Stock Exchange on the date of grant;

b) the average closing price of the shares as stated in the daily quotation
sheets issued by the Stock Exchange for the five business days

immediately preceding the date of grant; and
c) the nominal value of the shares.

As of July 31, 2016 (the “Latest Practicable Date”), the maximum
aggregate number of shares in respect of which awards may be
granted pursuant to the Share Award Scheme was 65,255,803 shares,
representing approximately 4.6% of the issued share capital of the
Company at that date. An individual participant may be granted awards
pursuant to the Share Award Scheme in respect of a maximum of 1%
of the Company’s total issued shares in any 12-month period. Any grant
of awards to an individual participant in excess of this limit is subject to

independent shareholder’s approval.
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14. Employee Benefits continued

Share-based Payment Arrangements continued

On May 6, 2016, the Company granted share options exercisable
for 19,953,760 ordinary shares to certain directors, key management
personnel and other employees of the Group with an exercise price of
HK$24.91 per share. Such options are subject to pro rata vesting over a
4-year period, with 25% of the options vesting on each anniversary date of

the grant. Such options have a 10-year term.

On May 6, 2016, the Company made an additional special grant
of 4,190,013 share options to two members of the Group’s senior
management team. The exercise price of the options granted was
HK$24.91. 60% of such options will vest on May 6, 2019 and 40% will vest
on May 6, 2021. Such options have a 10-year term.

On May 11, 2016, the Company granted share options exercisable
for 62,160 ordinary shares to an employee of a subsidiary of the Company
with an exercise price of HK$24.23 per share. Such options are subject to
pro rata vesting over a 4-year period, with 25% of the options vesting on

each anniversary date of the grant. Such options have a 10-year term.

On June 16, 2016, the Company granted share options exercisable
for 99,972 ordinary shares to an employee of a subsidiary of the Company
with an exercise price of HK$23.19 per share. Such options are subject to
pro rata vesting over a 4-year period, with 25% of the options vesting on

each anniversary date of the grant. Such options have a 10-year term.

In accordance with the terms of the share options, holders of
vested options are entitled to buy newly issued ordinary shares of the
Company at a purchase price per share equal to the exercise price of the
options. The fair value of services received in return for share options
granted is based on the fair value of share options granted measured
using the Black-Scholes valuation model. The fair value calculated for
share options is inherently subjective due to the assumptions made and
the limitations of the model utilized. Any award of share options or RSUs
that is forfeited without the issuance of shares may be granted again

under the Share Award Scheme.

The grant-date fair value of the share options granted is generally
recognized as an expense, with a corresponding increase in equity when
such options represent equity-settled awards, over the vesting period of
the awards. The amount recognized as an expense is adjusted to reflect
the number of awards for which the vesting conditions are expected to be
met, such that the amount ultimately recognized is based on the number

of awards that meet the vesting conditions at the vesting date.
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14. Employee Benefits continued

Share-based Payment Arrangements continued

The following inputs were used in the measurement of the fair
value at grant date of the share-based payment for the 19,953,760 share
options made on May 6, 2016:

Fair value at grant date HK$6.57
Share price at grant date HK$24.00
Exercise price HK$24.91
Expected volatility (weighted average volatility) 35.5%
Option life (expected weighted average life) 6.25 years
Expected dividends 2.0%
Risk-free interest rate (based on government bonds) 1.0%

The following inputs were used in the measurement of the fair
value at grant date of the share-based payment for the additional special

grant of 4,190,013 share options made on May 6, 2016:

Fair value at grant date HK$6.84
Share price at grant date HK$24.00
Exercise price HK$24.91
Expected volatility (weighted average volatility) 35.5%
Option life (expected weighted average life) 7 years
Expected dividends 2.0%
Risk-free interest rate (based on government bonds) 1.1%

The following inputs were used in the measurement of the fair
value at grant date of the share-based payment for the 62,160 share

options made on May 11, 2016:

Fair value at grant date HK$6.79
Share price at grant date HK%$24.10
Exercise price HK$24.23
Expected volatility (weighted average volatility) 35.5%
Option life (expected weighted average life) 6.25 years
Expected dividends 2.0%
Risk-free interest rate (based on government bonds) 1.0%

The following inputs were used in the measurement of the fair
value at grant date of the share-based payment for the 99,972 share

options made on June 16, 2016:

Fair value at grant date HK$5.84
Share price at grant date HK$22.45
Exercise price HK$23.19
Expected volatility (weighted average volatility) 35.2%
Option life (expected weighted average life) 6.25 years
Expected dividends 2.3%
Risk-free interest rate (based on government bonds) 0.8%
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14. Employee Benefits continued

Share-based Payment Arrangements continued

Expected volatility is estimated taking into account historic
average share price volatility as well as historic average share price
volatility of comparable companies given the limited trading history of
the Company’s shares. The expected dividends are based on the Group's

history and expectation of dividend payouts.

In total, share-based compensation expense of US$6.3 million
and US$7.8 million was recognized in the consolidated income statement,
with the offset in equity reserves, for the six months ended June 30, 2016

and June 30, 2015, respectively.

Particulars and movements of share options during the six

14. BETF =
DRGRFRE 2
ARRRIRGHORZELER - FEHK
B Th 45T M JE 52 SRR (B B) N Al B LL A A
RIE L I RRE R B im b At o THHARR B 0iR AR
EEMIR B NTEHTE -

AH6IEEETKT.SEERZTAIAR
MEAHFBAZE S RIREZE 20164 6 A 30
H % 20154F 6 A 30 A 1758 A B4R & ek
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HZE2016F6A30HIENEA - B

months ended June 30, 2016 were as follows: RSB REFNT
Number of Weighted-average
Options exercise price
BRERE IOREFI9ITEE
Outstanding at January 1, 2016 201651 A1 BREARITE 49,101,566 HK$21.83 7T
Granted during the period HAEH 24,305,905 HK$24.90 77T
Exercised during the period HRATE (833,968) HK$17.7378 7T
Canceled/lapsed during the period HAR RSN, R (632,194) HK$22.83 87T
Outstanding at June 30, 2016 20164 6 A30 A #ARTTE 72,041,309 HK$22.90 % 7T
Exercisable at June 30, 2016 220165 6 A 30 HAITT{E 17,201,274 HK$20.53 78 7T

At June 30, 2016, the range of exercise prices for outstanding
share options was HK$17.36 to HK$24.91 with a weighted average

contractual life of 8.5 years.

15. Trade and Other Payables

R20165F 6 A308 @ HARITEERE
ITEBN T 17.36 BTTE 249177 INEF
HEHEA8SF o

15. BNERMREEMENRIER

June 30, December 31,

6H30H 12A31H
(Expressed in thousands of US Dollars) (ATFETZ5) 2016 2015
Accounts payable FETERTA 383,900 345,438
Other payables and accruals BN RIERERE A 76,431 89,523
Cash distribution payable to equity holders ~ EH%iEIE B A ZIRE DK 93,000 —
Other tax payables HAb fEATIE 6,473 7,180
Total trade and other payables FEAH AR R EL < FRIB A ER 559,804 442,141




15. Trade and Other Payables continued 15. ENRRREMENSTE
Included in accounts payable are trade payables with the following JERTERIE BRI ERK - ERESEES
aging analysis by due date of the respective invoice: B R EVBREC D ATINT
June 30, December 31,
6H30H 12A31H
(Expressed in thousands of US Dollars) (AFZETLZ23) 2016 2015
Current BIHER 298,218 262,325
Past due 180 H 19,255 21,360
Total trade payables FERTERF 8RR 317,473 283,685

Trade payables as of June 30, 2016 were on average due within

105 days from the invoice date.

16. Commitments

(a)  Capital Commitments

The Group’s capital expenditures budget for 2016 is approximately
US$84.0 million. Capital commitments outstanding as of June 30, 2016
and December 31, 2015 were US$12.3 million and US$7.8 million,
respectively, which were not recognized as liabilities in the consolidated
statement of financial position as they had not met the recognition

criteria.

(b)  Operating Lease Commitments

The Group's lease obligations primarily consist of non-cancellable leases
of office, warehouse and retail store space and equipment. As of June
30, 2016 and December 31, 2015, future minimum payments under non-

cancellable leases were as follows:

R 20165 6 A30 BWEMNERFEHR
BEZ AR 105 BREIE -

16. H&iIfE

(a) EXEE
REER2016FHERALBELN ABLIESE
E7T - M 201666 A30B R 2015512 A318
BARBITHERRESRIF123BEETKT.8
BEXET  ZE52BEAVRFEERER &
WRNFEE A BRARTHERREE -

(b) EERERE
FEENEERAELIZRERLE BERT
EEIE Rz B REREO T AR E - 72016
F6HA308K&2015F 128318 » ~al#EEEHE
BIE TR AR ERFEFKIBENT -

June 30, December 31,

6H30H 12A31H
(Expressed in thousands of US Dollars) (UFZETZE3) 2016 2015
Within one year —&FR 113,271 94,453
After one year but within two years —FREMFEA 78,510 89,374
After two years but within five years MEREBRERN 122,510 102,717
More than five years HEFLA 73,861 64,573
Total operating lease commitments giEHEAERTE 388,152 351,117

Rental expense under cancellable and non-cancellable operating
leases amounted to US$64.5 million and US$57.5 million for the six
months ended June 30, 2016 and June 30, 2015, respectively.

Samsonite International S.A. Interim Report 2016

HZE 201646 A30H K% 20154 6 A 30
BIENER @ ATREE R AT B BHREE T
WASHSI DRI A LSBEBETRSISASE

I °

| FFEBREBERAR 2016 Fh RS

85



NOTES TO THE CONSOLIDATED INTERIM FINANCIAL STATEMENTS continued

AP BRRME 4

g

17.
(a)

Income tax expense is recognized based on management’s best estimate

Income Taxes

Taxation in the Consolidated Income Statement

of the weighted average annual income tax rate expected for the full
financial year applied to the pre-tax income of the interim period. The
Group’s consolidated effective reported tax rate in respect of continuing
operations for the six months ended June 30, 2016 and June 30, 2015 was
27.3% and 25.9%, respectively. The increase in the consolidated effective
reported tax rate was primarily the result of an increase in withholding

taxes and changes in profit mix among high and low tax jurisdictions.

Taxation in the consolidated income statement for the six months
ended June 30, 2016 and June 30, 2015 consisted of the following:

17. FrB#

(a) RESWFERPHHIE

FRS T B S AR 158 12 i st B {18 B R S FE 89
BYHFEMSHREELNREFTHALER
KPR AR AR - AREEHEE
2016 6 A30 8 %2015 6 A30H 1L/ AA
FEEENFEBBRIREREDFIH27.3% Kk
25.9% ° R A BRIBEF KL NE R HNTE
FOBIEINA R =B R AL ARE [ R KT R AA R
BEVE A S BB PTEL -

HE2016F6830H %2015 6 A
0B IEAEANGEKERANREREAT
BHE :

Six months ended June 30,

HZ6H30HIEAEA
(Expressed in thousands of US Dollars) (UFZET23) 2016 2015
Hong Kong profits tax (expense] benefit FEBNEH (FX)ER 58 (565)
Foreign profits tax expense TSNS 2 (34,788) (36,004)
Income tax expense FrS TR (34,730) (36,569)

Income tax expense for Hong Kong profits was calculated at an
effective tax rate of 16.5% for the six months ended June 30, 2016 and
June 30, 2015.

(b)  Income Tax (Expense) Benefit Recognized in Other

Comprehensive Income

Six months ended June 30, 2016

HZE2016%F 6 A30H %2015 6 A30
HIEAREA - EFRFFEHAZIZR16.5%H)
B EAE -

REMEZEKEERNAES
(FAx)#ER

Six months ended June 30, 2015

(b)

BE20165F6A30HLEAEA BE201556 A0 HLEAEA
Income tax Income tax
(expense) (expense)
benefit benefit
(Expressed in thousands of Before tax FisH Net of tax Before tax i Net of tax
US Dollars) (UFETZ5) BRBE  (BARER BRBi# BB (BAR)ER BRBi%
Foreign exchange forward ~ JMERHIE 4
contracts (4,544) 1,523 (3,021) 3,044 (1,051) 1,993
Interest rate swap GUES L] T
agreements (19,615) 5,731 (13,884) — — —
Foreign currency BONETEHIIME
translation differences EHER
for foreign operations 13,196 = 13,196 (17,026) — (17,026)
(10,963) 7,254 (3,709) (13,982) (1,051) (15,033)




18. Finance Income and Finance Costs

The following table presents a summary of finance income and finance

costs recognized in the consolidated income statement for the six months

ended June 30, 2016 and June 30, 2015:

18.

MBRBARMBEER

BZE 201656 A30 B % 20154 6 A30 AL/ fE
A e MR R RO M IS IRA RS &
RBE2IN T

Six months ended June 30,

HZE6H30HLAEA

(Expressed in thousands of US Dollars) (UFZETZ23) 2016 2015
Recognized in income or loss: P E SkE B R TR
Interest income on bank deposits RITIF A B 533 271
Total finance income R N 533 271
Interest expense on financial liabilities R AG ENERAEN

measured at amortized cost!! FER" (4,819) (1,823)
Change in fair value of put options ROEHIE A BEED (5,566) (2,057)
Net foreign exchange loss SN SRS RE (2,883) (664)
Other finance costs HiW s e/ (1,112) (1,507)
Total finance costs S ERBRE (14,380) (6,051)
Net finance costs recognized in PREEP ANV E R

profit or loss FER (13,847) (5,780)
Recognized in other comprehensive REAM 2 E K (E5E) F

income (loss]): R
Foreign currency translation differences BONETGHINEIE H 2 B 13,196 (17,026)

for foreign operations
Changes in fair value of interest rate swaps, FIEiZEE) R EBEEZE) - (13,884) -

net of tax HMERMIE
Changes in fair value of foreign exchange ~ SMEREIG LN DR EE (3,021) 1,993

forward contracts, net of tax gy - kRBIE
Net finance costs recognized in REE W R 7%

total comprehensive income, net of tax B - HIRTHIE (17,556) (20,813)

Note

(1) Interest expense for the six months ended June 30, 2016 included interest expense of US$3.6
million associated with the Term Loan B Facility, which has been funded by the lenders and is
being held in an escrow account with a third party ahead of the completion of the acquisition of

Tumi on August 1, 2016.

Samsonite International S.A. Interim Report 2016

F s

M

HE2016F6 A0 BIAEANFSRAL AIEREB T
BREEAMMTEMX 3.6 BEET BEHNERER
201648 A1 B 7R Tumi i EHEAC S HERAR
FUE—BE=FUARERFREE -

HEBERERAR 2016 FHR RS

87



88

NOTES TO THE CONSOLIDATED INTERIM FINANCIAL STATEMENTS continued

g

AP BRRME 4

19. Contingent Liabilities

In the ordinary course of business, the Group is subject from time to time
to litigation and other legal proceedings. The facts and circumstances
relating to particular cases are evaluated in determining whether it is
more likely than not that there will be a future outflow of funds and,
once established, whether a provision relating to specific litigation is
sufficient. The Group records provisions based on its past experience and
on facts and circumstances known at each reporting date. The provision
charge is recognized within general and administrative expenses in the
consolidated income statement. When the date of the incurrence of an
obligation is not reliably measurable, the provisions are not discounted

and are classified in current liabilities.

The Group did not settle any significant litigation during the six
months ended June 30, 2016.

20. Financial Instruments

(a) Fair Value Versus Carrying Amounts
All financial assets and liabilities have fair values that approximate

carrying amounts.

(b)  Fair Value Hierarchy

Fair value is the price that would be received to sell an asset or paid to
transfer a liability in an orderly transaction between market participants
at the measurement date. IFRS establishes a fair value hierarchy that
prioritizes the inputs to valuation techniques used to measure fair value.
The hierarchy gives the highest priority to unadjusted quoted prices in
active markets for identical assets or liabilities (Level 1 measurements)
and the lowest priority to measurements involving significant
unobservable inputs (Level 3 measurements). The three levels of the fair

value hierarchy are as follows:

e Level 1 inputs are quoted prices (unadjusted] in active markets for
identical assets or liabilities that the Group has the ability to access at

the measurement date.

e Level 2 inputs are inputs other than quoted prices included within
Level 1 that are observable for the asset or liability, either directly or

indirectly.

e Level 3 inputs are unobservable inputs for the asset or liability.

The level in the fair value hierarchy within which a fair
measurement in its entirety falls is based on the lowest level input that is

significant to the fair value measurement in its entirety.

The carrying amount of cash and cash equivalents, trade
receivables, accounts payable, short-term debt, and accrued expenses
approximates fair value because of the short maturity or duration of these

instruments.
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20. Financial Instruments continued

(b)  Fair Value Hierarchy continued

The fair value of foreign currency forward contracts is estimated

by reference to market quotations received from banks.

The interest rate swap agreements have been entered into with

financial institution counterparties with satisfactory credit worthiness.

The fair value of interest rate swap agreements is based on broker

quotes.

The following table presents assets and liabilities that are

measured at fair value on a recurring basis (including items that are

required to be measured at fair value) as of June 30, 2016 and December

31, 2015:

200 ®@MIA s

(b) DNREBEESREE
INEREIE A A BEBASEZRIT

REHTISHRE G -

i}

REE D EARERERKFOM B
BYHFRI N X Rz o A ERREOR
REEDRRLHRERE -

TREFHN2016F 6 F30 A K% 20155
12 A3 HERHEREUDABEMENEER
BE(BEREENAAEETENER)

Fair value measurements at reporting date using

RIS BREAT ISR ENAREE

Quoted prices

in active Significant
markets for other
identical observable Significant
assets inputs unobservable
(Level 1) (Level 2) inputs
June 30, TEEREE HE X (Level 3)
2016 FERTS TR EARRH
2016 5 HERE BABE EBEREARE
(Expressed in thousands of US Dollars) (AFZETZ2) 68308 (BE—#%5) (E=#51) (=45
Assets: AE
Cash and cash equivalents Re LREFEY 272,915 272,915 = =
Foreign currency forward HNEEEERE A
contracts 1,173 1,173 — —
Total assets BEE 274,088 274,088 = =
Liabilities: afs
Interest rate swaps Fxi=H 19,615 19,615 — =
Non-controlling interest FRE I
put options R B 60,365 = = 60,365
Total liabilities #waE 79,980 19,615 - 60,365
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20. Financial Instruments continued

(b)  Fair Value Hierarchy continued

200 E®WTIH»
(b) DAREESHREE:=

Fair value measurements at reporting date using
RRERBERTIIREENAREE

Quoted prices

in active Significant
markets for other
identical observable Significant
assets inputs unobservable
(Level 1) (Level 2) inputs
December 31, TEHEREE HMEKX (Level 3)
2015 WIER TS ATERET BANA
20154 HRME BABR BRE AR
(Expressed in thousands of US Dollars) (XFZETL23) 12A31H (E—#5) (=50 (B=#51)
Assets: BE -
Cash and cash equivalents BeMIREEEY 180,803 180,803 — —
Foreign currency forward HNEEIRHIG A
contracts 1,785 1,785 — —
Total assets HEE 182,588 182,588 — —
Liabilities: afE:
Non-controlling interest 3Ff§?ﬂ%§§
put options R HrE 55,829 — — 55,829
Total liabilities HBEE 55,829 — — 55,829

Certain non-U.S. subsidiaries of the Group periodically enter
into forward contracts related to the purchase of inventory denominated
primarily in US Dollars which are designated as cash flow hedges. The
hedging effectiveness was tested in accordance with IAS 39, Financial
Instruments: Recognition and Measurement. The fair value of these
instruments was an asset of US$1.2 million and US$1.8 million as of June
30, 2016 and December 31, 2015, respectively.

The Group did not include any contractual cash flows associated
with the interest rate swap agreements as of June 30, 2016 in the table
above. Contractual cash flows on the interest rate swap agreements
are contingent upon the approval of the Tumi acquisition (see Note 22.

Subsequent Events).

REBETIFEBEM B R RE L
HERBIZRUXTAHENTEFENESRS
% EBIEERRSREL - $HhARIETS
RIRIASE IR LML A - BRRFFEWHA -
201656 A30 AR 2015F12A318 » It%E
TANDABEAMNAREE12ABEIREE
18ABET °

REBWEN ERFFAR2016F 6 A
30 R MR MG RAFENERAEHNRER
2 FMXEHBRNSHRSREIANES
BOEWEE Tumi(RMIEE22. Bl F18) -



20. Financial Instruments continued

(b)  Fair Value Hierarchy continued

20.
(b)

The following table shows the valuation technique used in

measuring the Level 3 fair value, as well as the significant unobservable

inputs used.

Type Valuation Technique

Eoa]| fRERS*E

Put options Income approach — The
valuation model converts future
amounts based on an EBITDA
multiple to a single current
discounted amount reflecting
current market expectations
about those future amounts.

Rt YWean 7% — (RERZ G ER

EBITDAGHGTEM I E S5
BAE—ZRCRERE i
MSEREZEHESENTE
H o

Bz -

Significant unobservable inputs

ERTAEZHABE
e EBITDA Multiple

e Growth rate (June 30, 2016:

3%)
e Risk adjusted discount rate
(June 30, 2016: 10.5%)

EBITDAfZE
BRER(2016F 68308 :
3%)

o KFABRREMAIRE(2016F
6A308 :10.5%)

EHMTITR =
DPRAEBESERERE ¢
TE2HHEE=HAA L EEER

i}

ROEETE  UERFANERTIBRHEA

Inter-relationship between
significant unobservable inputs and
fair value measurement
EXTAHEHABEEQAEER
B2 BEE

The estimated value would

increase (decrease] if:

e The EBITDA multiple was
higher (lower]);

e The growth rate was higher
(lower]; or

e The risk adjusted discount
rate was lower (higher).

WHBRATER - AESSEMN

OR) -

 EBITDAfEZR EFF(REE)

o WREFF(TFR) 3

. g?ﬁ?ﬁ@ﬁﬁﬁﬁﬁ%‘lfﬁé(i

The following table shows a reconciliation

from the opening

TREJNE=FRN AR EENRDER

balance to the closing balance for Level 3 fair values: B HA SR 45 A M TR
(Expressed in thousands of US Dollars) (UFETZE3)
Balance at January 1, 2016 201641 A1 B VAR 55,829
Change in fair value included in equity ARG AR BEZE) (1,030)
Change in fair value included in finance costs FPAMBZERN AR BEES) 5,566
Balance at June 30, 2016 T 20164 6 A 30 HAV &% 60,365

For the fair value of non-controlling interest put options,

MIEEREE RN AR EEM

reasonably possible changes to one of the significant unobservable = . 2Hbdh—([AZEATOERGEASELES

inputs, holding other inputs constant, would have the following effects at  sBATac& &) - MEMSH ASUIE G TE B
FR20165 6 430 BELIATHE -

June 30, 2016:

Profit or loss

Shareholders’ Equity

B RS
Increase Decrease Increase Decrease
(Expressed in thousands of US Dollars) (UAFETZE5) EFH T EFH T
EBITDA multiple (movement of 0.1x) EBITDASE(

(Z%0.115) 1,556 (1,556) 346 (346)

Growth rate (50 basis points) R (50 EEE) 9% (94) — —
Risk adjusted discount rate KR R b A IR

(100 basis points) (100 1EIESh) (113) 115 — —
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20. Financial Instruments continued

(b)  Fair Value Hierarchy continued

Fair value estimates are made at a specific point in time, based
on relevant market information and information about the financial
instrument. These estimates are subjective in nature and involve
uncertainties and matters of significant judgment and therefore cannot
be determined with precision. Changes in assumptions could significantly

affect the estimates.

21. Related Party Transactions

(a)  Transactions with Key Management Personnel
In addition to their cash compensation, the Group also provides non-cash
benefits to certain directors and other key management personnel, and

contributes to a post-employment plan on their behalf.

Key management is comprised of the Group's directors and senior
management. Compensation paid to key management personnel during
the six months ended June 30, 2016 and June 30, 2015 comprised:

20. %@IE\ e

(b) AREBEZFREE =

AR BEMAFTIRE —FEREIRE
BEMBEHN KV ETANEREL - %ZE M
HEEEBE RS R TIEEARREERER
- AL EAERETE - RENEMNES) - 15
FEAFTEREATE -

N

21. BEIRS

a) HIXEEEASNRS
BRETEEREMIZEE ABNRSHH
oh - REETRARSREIFREEN - WK
FRRERT RIS -

FTEEEERREAEREERSRER
B o B Z= 201656 A308 K%201546 A308 1k
NEAENETEEIREAESNHIEIE

Six months ended June 30,

HZ6H30HEXEAR
(Expressed in thousands of US Dollars) (UFETZE3) 2016 2015
Director’s fees EEEe 614 560
Salaries, allowances and other benefits BN - =R R HAE YR 3,140 2,836
in kind
Bonus! TELL D 3,104 3,955
Share-based compensation LARS 5 S A 9 3857 A 3,785 4,312
Contributions to post-employment plans RN ETEIGER 671 87
Total compensation AR ER 11,314 11,750

Note
(1) Bonus is based on the performance of the Group.

FtaE
(1) FARAKENORRREAE -



21.

(b)

Related Party Transactions continued

Other Related Party Transactions

Certain subsidiaries of the Group purchase raw materials and
finished goods from, and the Group’s Indian subsidiary, Samsonite
South Asia Private Limited, sells certain raw materials and
components to, Abhishri Packaging Pvt. Ltd, which is managed
and controlled by the family of Mr. Ramesh Tainwala, Executive
Director and Chief Executive Officer of the Group ("Mr. Tainwala”).
Abhishri Packaging Pvt. Ltd also manufactures hard-side luggage
products on behalf of Samsonite South Asia Private Limited. The
Group’s Middle East subsidiary, Samsonite Middle East FZCO,
also purchases finished goods from Abhishri Packaging Pvt. Ltd.

Related amounts of purchases, sales, payables and

receivables were the following:

21.

(b)

BEIRS =

HEAELR XS
REBMETHERA R Abhishri
Packaging Pvt. Ltd(BB AR EHITE
EFITBAEF Ramesh Tainwala b4
([Tainwala e 4 1) YR B 12 Rl
REERME R B m - MARENEE
F$/8 2 &) Samsonite South Asia Private
Limited Rl Abhishri Packaging Pvt.
Ltd H&EE T EM BRIl  Abhishri
Packaging Pvt. Ltd 7F4& Samsonite
South Asia Private Limited 8415 E
TFEHER - FEENTRHEEBLQ
AlSamsonite Middle East FZCO JR[A
Abhishri Packaging Pvt. Ltd. SBESLAK
o

BRI - 58 - AT EUR RN
FIARERAR BT

Six months ended June 30,

BZE6A30RAEAR

(Expressed in thousands of US Dollars) (UFZETZ3) 2016 2015
Purchases " 4,569 2,165
Sales HE 97 136

June 30, 2016 December 31, 2015
(Expressed in thousands of US Dollars) (UFETZE3) 2016456 H30 A 201512 A31H
Payables FEI5RIE 2,107 735
Receivables FEUWFRIA 15 39
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21. Related Party Transactions continued

(b)  Other Related Party Transactions continued

I Samsonite South Asia Private Limited also sells finished goods
to Bagzone Lifestyle Private Limited. Bagzone Lifestyle Private
Limited is managed and controlled by the family of Mr. Tainwala.
Mr. Tainwala and his family also own non-controlling interests in
Samsonite South Asia Private Limited and in the Group’s United
Arab Emirates subsidiary, Samsonite Middle East FZCO.

21. BEFRXE =
(b) EtmEESRS &

I Samsonite South Asia Private Limited
Jh[A Bagzone Lifestyle Private Limited
&SR AR © Bagzone Lifestyle Private
Limited B Tainwala Se AE VR IEE IR
2l o Tainwala EERERKINES
Samsonite South Asia Private Limited
N A BB RL RIS 2 R BB AR
Samsonite Middle East FZCO #)3E{Z A%

e

WS o

Six months ended June 30,

HZE6A30BILKEAR
(Expressed in thousands of US Dollars) (UFZETZE3) 2016 2015
Sales HE 4,904 5,723
Rent e 43 38
June 30, 2016 December 31, 2015
(Expressed in thousands of US Dollars) (ATFETZ3) 20166 H30H 2015412 A 318
Receivables JE YRR 10,943 8,919

Approximately US$0.4 million and US$0.2 million was paid to
entities owned by Mr. Tainwala and his family, for office space rent for
the six months ended June 30, 2016 and June 30, 2015, respectively. As
of June 30, 2016 and December 31, 2015, no amounts were payable to or

receivable from Mr. Tainwala and his family.

All outstanding balances with these related parties are priced at
an arm’s length basis and are to be settled in cash within six months of

the reporting date. None of the balances are secured.

22. Subsequent Events

The Group has evaluated events occurring subsequent to June 30, 2016,
the interim reporting date, through August 29, 2016, the date this financial

information was authorized for issue by the Board.

On March 16, 2016, the Board recommended that a cash
distribution in the amount of US$93.0 million, or approximately US$0.0659
per share, be made to the Company’s shareholders of record on June 17,
2016 from its ad hoc distributable reserve. The shareholders approved
this distribution on June 2, 2016 at the Annual General Meeting and the
distribution was paid on July 13, 2016.

From June 30, 2016 to July 31, 2016, the Company issued 8,686
ordinary shares in connection with the exercise of share options that
were granted under the Company’s Share Award Scheme. There were
no purchases or redemptions of the Company’s listed securities by the

Company or any of its subsidiaries since June 30, 2016.

HE2016%F 6 A30H %2015 6 A30
HIEAMEA - ESRIZNA04BEETRO.2
BEXjLTHTainwala EEREREEERN
B DMERRQMEBENES - R2016F 6 F
308 & 2015412 A31 8 « BHERE S K URER
Tainwala 7o R E K EHIFIE ©

FRA B S REE 5 A R R BIR AR
SRGRAFEBELME - BBR#E A
BNE A RIAR AT - PIE AR EIEA o

22. HEEE

AEBEDFFER20165F 6 A30 R (hHAHREH
HRE2016F8 AR (AU BERRESS
RREBITRE)MBEESEE -

R2016FE3A168  EECEHEA
BRI AT D IR S R 2016 5 6 A 17 B AT
REMOARRABREEL 93.0EEBETHER
#70.0659F TR S DK - RRMN2016F 6 A
JHBTHRRBFERE ERELESIR - M
DIRER2016F7 A13BX T -

H20165F 6 A30BZE2016F7 A 31
B ARBFAD AR A EIATREN
MBI IETTE M 317 8,686 IREMAR - B 2016
F6A30 AR » AR B SHEAEMRKE LR
BEBRENERARRLHES



22. SUbsequent Events continued
Business Combination

Tumi Holdings, Inc.

On March 3, 2016, the Company and Merger Sub, an indirect wholly-
owned subsidiary of the Company, entered into the Merger Agreement
with Tumi, pursuant to which the Company agreed to acquire Tumi for the
Per Share Merger Consideration, subject to the terms and conditions set
out in the Merger Agreement. The acquisition was completed on August
1, 2016 and was effected by way of a merger of Merger Sub with and
into Tumi, with Tumi surviving the merger as an indirect wholly-owned

subsidiary of the Company.

Pursuant to the terms of the Merger Agreement, as of the
effective time of the merger (the “Effective Time"), each issued and
outstanding share of Tumi common stock, other than dissenting shares
and shares owned by the Company, Merger Sub, Tumi or any of their
respective wholly-owned subsidiaries (including treasury shares), was
canceled and converted into the right to receive the Per Share Merger
Consideration. All Tumi stock options, service restricted stock unit
awards and performance restricted stock unit awards (in each case
whether vested or unvested) that were outstanding immediately prior to
the Effective Time were canceled upon the completion of the merger, and
the holders thereof were paid an aggregate of approximately US$19.0
million in cash in respect of such cancellation pursuant to the terms
of the Merger Agreement. Upon the Effective Time, holders of Tumi
common stock immediately prior to the Effective Time ceased to have
any rights as stockholders in Tumi (other than their right to receive
the Per Share Merger Consideration, or, in the case of shares of Tumi
common stock as to which appraisal rights have been properly exercised
and not withdrawn, the rights pursuant to Section 262 of the Delaware
General Corporation Law). The total consideration paid under the Merger
Agreement at the Effective Time amounted to approximately US$1,818.8
million, which was funded by a new committed debt financing (described

in Note 13. Loans and Borrowings).

22. HREE

ey

Tumi Holdings, Inc.

R2016F3A3H » ARBRARAANHEES
BEWBAREHMNBARETUMIEETE M
Bt ARFIREBENEREHNREWE
Tumi * MERE GHREE P FIRTR B R PTAR IR -
WHEEBE N 20168 A1 AERK + WA G
MEAEETumi &4 BHATumi B 7%
B MTumiREaHTREERRRRINEES
BB N RBETE -

RIBEGHBOGER - NAGFERE
R ([ ]) - BRE T RETEIN
B Tumi B (Tumi RZFRMDIARBARRF -
BHMBAR  TumHESBENZERBA
AR Tumi i (BIEEFA ) BRI T
FEIHY B B B E R A G ERER - B
SZRAE WA W ARE @A Tumi B
B~ SARTGIR I A% 0 B AL 22 B Ko 5 5R 3R IR il Bk
MELREB(ESEBER T I R BBRARE
B)EREHEIRTRE T AT - MARIEE
ACRIRS O 5 H0 5L B B e S 3R
EAHAMI90BERT - RAERBHE - B4
SR Tumi BB B AT B G EMER
Tumi BER AR (R SRR A FHCE AR
FERSN - A Tumi BB D M 4 (BT EE
BITEAYERBEOERT  RIEASRE
INEIBARDESE 262 1FIA T HIHER]) o R AR
B AHHAR THENERENS181888
BT - @B IRHTEGAESRE (B K
FE13. B RAE OB -
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22. SUbsequent Events continued
Business Combination continued

Tumi Holdings, Inc. continued

The acquisition brings together Tumi, an iconic North American
purveyor of premium business bags, travel luggage and accessories,
with the Group, the world’s best known and largest lifestyle bags and
travel luggage company, to create a leading global travel lifestyle
company. Tumi’s leading market position in the premium business
and luggage segment is a perfect complement to the Group's strong
and diverse portfolio of brands and products, with limited overlap in
market positioning, price point and distribution. The acquisition gives
the Group opportunities to leverage the Group's extensive global retail
and wholesale network and its strengths in marketing and distribution,
sourcing, technical innovation and localization of products to consumer
preferences to significantly expand the Tumi brand to new customers in

additional markets worldwide.

Tumi is a leading global premium lifestyle brand offering a
comprehensive line of business bags, travel luggage and accessories.
The brand is consistently recognized as “best in class” for the high
quality, durability, functionality and innovative design of its products,
which range from its iconic black ballistic business cases and travel
luggage synonymous with the modern business professional, to travel
accessories, women's bags and outdoor apparel. As of June 30, 2016,
the Tumi brand was sold in approximately 2,200 points of distribution,
including in the world’s top department, specialty and travel retail stores

in over 75 countries and including 199 company-operated retail stores.

The Group has not yet completed a formal valuation of the assets

that were acquired in the acquisition.

Proforma results

If the acquisition had occurred on January 1, 2016, the Group estimates
that consolidated net sales for the six months ended June 30, 2016 would
have been approximately US$1,475.3 million, and consolidated profit
for the period for the six months ended June 30, 2016 would have been
approximately US$113.6 million. In determining these amounts, the Group
has not taken any potential fair value adjustments into consideration
given a formal valuation of the assets acquired has not been completed.
For the year ended December 31, 2015, Tumi recorded net sales of
US$547.7 million, an increase of 3.9% from US$527.2 million for the year
ended December 31, 2014.

Acquisition-related Costs
The Group incurred approximately US$6.9 million in acquisition-related
costs during the six months ended June 30, 2016, which were recognized

within other expenses on the consolidated income statement.

22. HIREE u
ECEN
Tumi Holdings, Inc.
ZUYEE RN R F S EREE
IR T A B B A ) B P Tumi B{E R R
EB MR R R E E R A8 B RIREE TS
NARNAEERES  KMAE—REE—18
B2 BRI DE EER R AR o Tumi A= B 150
TEMSNRBM A EAEEETREMZ T
ftHmEREREE - EHHEL - BEHR
DIHEBER - Bk Tumi EBARE B R E
BEFHHIEEES c RMBEEAEEBEREX
WIRBLTE RABAEE  UREEMSHER
DEE - REE - BRI RE R AL B EE
BESHETEBANEEMEROERK - £
Tumi R EHEE 2 IRFZMEIE TSN A
BE -

o

TumiZ— AR REBENDIER HEF
mhg - HEENERRIIEREBE « KET
FRREHE - Tumi AEESEEER - M
R ZIBEUA KR RIHT - MR ARAEER
B miE - HERBERENLARREER
BALMRANRFNEEEBEREMTEES
MERIREITFERE  IRERMT - REFREP
SNIRER o 20165 6 A30H » Tumi mMERK
22001870 % - BREREFERTSEBRKS
ERBERR  FEERKREZERE (21
19MBETEE)HE -

AREEA AR TR WEEFHP YRR
EMENXGE -

iz KEEER2016F 1 A1 BET - £&E
HErEZE2016F 6 A30BIENEALEHESF
BAR14T5.3BEET - MBIE 201656 A30
HiEAEABBGEBFNOA113.6BEE
T o HEEF MECERN - NEEWES REM
AR AR BEFERE - THER AR T AT
BEMENGE - BHE2015F12A31BILEF
& TumiSkiSEHEFRO47.7T B &R - Bl
F2014F12A31 BIEFEMS27. 2B BETIE
$03.9% °

W B FEEET A
REBREE2016F 6 A0 A IEREAEELD
69 ABEETHMEEERAMAAN - EREa I
PR EAR R ST A HERR ©



DISCLOSURE OF INTERESTS
R E

Directors’ and Chief Executives’ Interests and Short
Positions in the Shares and Underlying Shares

As of June 30, 2016, the interests and short positions of the directors
and chief executives of the Company in the shares and underlying shares
of the Company and its associated corporations (within the meaning
of Part XV of the Securities and Futures Ordinance (the "SFO")) which
were required to be notified to the Company and The Stock Exchange
of Hong Kong Limited (the “Stock Exchange”] pursuant to Divisions 7
and 8 of Part XV of the SFO (including interests or short positions which
they were taken or deemed to have under such provisions of the SFOJ,
or as recorded in the register required to be kept by the Company under
Section 352 of Part XV of the SFO or as otherwise notified to the Company
and the Stock Exchange pursuant to the Model Code for Securities
Transactions by Directors of Listed Issuers (the "Model Code”) as set
out in Appendix 10 of the Rules Governing the Listing of Securities on
The Stock Exchange of Hong Kong Limited [the “Listing Rules”]) were as

follows:

1. Long position in the shares of the Company

Name of Director Nature of Interest

ESHA REME

geneﬁcial owner

EmfEAA

gegeﬂcial owner

E=BAA

Beneficial owner and founder

of a discretionary trust "
EREA AR—ERREETTZAA
Beneficial owner

EmEA A
Bep/eii_cial owner
E=BEAA
EB_en/eﬁcial owner
EnBEEA

Xing/Yeh g_eneﬁcialowner
iz E=mfEA A

Timothy Charles Parker
Ramesh Dungarmal Tainwala

Kyle Francis Gendreau

Tom Korbas
Keith Hamill

Bruce Hardy McLain (Hardy)

EERBEETBRAERROR
HEROHWERR AR
R2016F6 A30R @ RAREZREETTH
ABRARAR REBEEE(R(EHFRAEEK
B ([K5E FH R BRG] ) 8 XV E I E ) A%
D RABEAR NP EARIBRCGES RBEE) &
XVEBETREDEBAEMEAARREBHER
SHBRAR (B HEE AR (B
RIRCEH R E GO BB BIE U S RE
SRR E RS IOAR) - SR ARRRER
RGBS RIS GG XV EBEE 352 RIB TR
e as kxR - SBBECEBBER HAHM
ABRARFES EmRAD (KRR 10
FIERC EMBETAZEFETELFRISFNITE
SPRID ([CGRAESPAID] ) B BT MG AR A B KB
Pt AR AT

1. REQXIRGBHER

Number of ordinary shares/

underlying shares held

at June 30, 2016 Approximate

20165 6 A30 BEFHE shareholding %
LEREERHEHE IERENBINE Dt
60,475,844 (L) 4.2
16,476,798 (L)@ 1.1
7,382,105 (L)@ 0.5
2,190,292 (L)@ 0.1

193,745 (L) 0.0

883,400 (L) 0.0

3,000 (L) 0.0

Notes

(a] (L) represents long position.

(b)  Comprised of 28,142,740 shares held by Mr. Parker and 28,142,740 shares held by his spouse, Ms.
Therese Charlotte Christiaan Marie Parker, each as beneficial and registered owner. Mr. Parker is
deemed by virtue of the SFO to be interested in the shares held by Ms. Parker. Also includes share
options held by Mr. Parker that are exercisable for 4,190,364 shares.

(c)  Comprised of 10,192,034 shares held by Mr. Tainwala and share options exercisable for 6,284,764
shares.

(d)  Comprised of 1,409,648 shares held by a discretionary trust of which Mr. Gendreau is the founder
and share options exercisable for 5,972,457 shares.

(e} Comprised of 696,171 shares held by Mr. Korbas and share options exercisable for 1,494,121 shares.

() Comprised of 500,000 shares held by Mr. McLain and 383,400 shares held by his spouse, Ms. Helle
Elisabeth Skov McLain, each as beneficial and registered owner. Mr. McLain is deemed by virtue of
the SFO to be interested in the shares held by Ms. McLain.

PR

@) (UARFKLFE -

b)  B3E28,142, 7408 M Parker £ AR A NRMD K
28,142,740 R E B fB Therese Charlotte Christiaan
Marie Parker Z T HARRND © HESBRERRER
HAEA o RIBEFHLIERD) - Parker EEWRR/ES
Parker Z T FT#5 A MARD )M S o JRELIE Parker BT
F5 AITTE LARREE 4,190,364 AR AR 17 HO B AR A -

(c)  BFE10,192,034 B EH Tainwala Se £ B MR K ATTT{E
LAGREE 6,284,764 BRARD B0 AR AEE ©

(d)  B4E1.409,648 1% Cendreau L4 BAIN A K 25T
FEs A ROR D R AT A2 AR AE 5,972,457 AR AR {7 B0 BB AR
# o

le)  B3F696,171 8% Korbas 5E 358 MR R AT 1T HELARR
81,494,121 BRAR A7 HOREASAE ©

() B4E500,000 A% e McLain %t 4 55 8RR 15 & 383,400 AR E
HAAB Helle Elisabeth Skov MclLain Z TH A KRN *
REZERERRBLEAA - RE(EFRBPEK
B+ McLain e 4 #48 B A McLain L TR A HIAR
HRE RS ©
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2.

ISCLOSURE OF INTERESTS continued

il

Interests in the shares of associated corporations

2. RAEBCEEROHER

Number of

ordinary shares held Approximate

Name of at June 30, 2016 shareholding %
Name of Director Associated Corporation  Nature of Interest 7A2016F6H30H IR ARBERY
EEME HEESEE AR REMNE BENZSER#E BHEDLL
Ramesh Dungarmal Samsonite Beneficial owner and 14,196,493 (L)® 40.0
Tainwala South Asia interest in a controlled

Private Limited corporation

R LRI
Samsonite Interest in a controlled 8 (L)« 40.0
Middle East FZCO coggoratlon e
REZEHEE S
Notes PR3

(a)
(b)

(c)

(L) represents long position.

This amount includes (i) 1,807,020 shares jointly held by Mr. Tainwala’s wife, Mrs. Shobha Tainwala,
and his daughter, (i) 9,644,473 shares in which Mr. Tainwala has full discretion to exercise voting
rights under powers of attorney on behalf of other shareholders in Samsonite South Asia Private
Limited, (iii) 556,000 shares held by Tainwala Holdings Private Limited and (iv] 2,189,000 shares
held by Periwinkle Fashions Private Limited. Mrs. Tainwala is deemed to be interested in 66.28%
of the issued share capital of Tainwala Holdings Private Limited while Mr. Tainwala is deemed
to be interested in 69.86% of the issued share capital of Periwinkle Fashions Private Limited.
Accordingly, Mr. Tainwala is deemed to be interested in the entire equity interest in Samsonite
South Asia Private Limited held by Tainwala Holdings Private Limited [since Mrs. Tainwala's
controlling interest in that company is attributed to him) and Periwinkle Fashions Private Limited
[since he has a controlling interest in that company). The remaining 60% of the equity interest in
Samsonite South Asia Private Limited is held by the Group.

Mr. Tainwala holds 100% of the equity interest in Periwinkle Holdings Limited and therefore Mr.
Tainwala is deemed to be interested in the entire 40% equity interest in Samsonite Middle East
FZCO held by Periwinkle Holdings Limited. The remaining 60% of the equity interest in Samsonite
Middle East FZCO is held by the Group.

Save as disclosed above, as of June 30, 2016, none of the directors

or chief executives of the Company have or are deemed to have interests

or short positions in the shares, underlying shares or debentures of the

Company and any of its associated corporations (within the meaning of
Part XV of the SFQ) which were notifiable to the Company and the Stock
Exchange pursuant to Divisions 7 and 8 of Part XV of the SFO (including

in

terests and short positions which they are taken or deemed to have

under such provisions of the SFO), or recorded in the register required to
be maintained by the Company under Section 352 of Part XV of the SFO, or

as otherwise notifiable to the Company and the Stock Exchange pursuant

to

the Model Code.

@) (URFKIFE -

(b)  ZBFEEIEA () Tainwala 8 £EKIZ F Shobha Tainwala
Lt RE LR HAFRA R 1,807,020 RS © (i1)9,644,473
BRA&ED - B Tainwala B E AT 2 EMBRBEREER
# Samsonite South Asia Private Limited &) fth i% 5
1T{#E1R 5 - (i) Tainwala Holdings Private Limited
A H)556,000 BEA% 17 & (iv)Periwinkle Fashions Private
Limited %575 &9 2,189,000 iR AX 15  Tainwala A A AR 1E
A Tainwala Holdings Private Limited 66.28% 2 31T
FRAEYRERS - T Tainwala 5t 4 BI#EAR VEZE A Periwinkle
Fashions Private Limited 69.86% £ 3 /TARAN )RS
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5e

(c)  Tainwala %t & #% 4 Periwinkle Holdings Limited 2 &b
f&#E - Ett - Tainwala B KR EH A Periwinkle
Holdings Limited /2 Samsonite Middle East FZCO i
40% fEHER) 2 #FHEER © Samsonite Middle East FZCO %4
T 60% BB AL B3 o
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Substantial Shareholders’ Interests and Short
Positions in the Shares and Underlying Shares

FERRRRORABRSGH

HE S 2 N V-
Eﬁi&/ﬁ)ﬁ

1. Long and short position in the shares of the Company 1. REABRMDHFRR AR
Number of
ordinary shares held Approximate
at June 30, 2016 shareholding %
Name of Shareholder Nature of Interest 7 2016F 6 530H {RERAERY
RREB b3k 3= HENZEREE BHABEDLL
The Capital Group Companies, Inc. Interest in a controlled 140,897,372 (L) 9.9
corporation _
REEEE R RS
JPMorgan Chase & Co. Custodian corporation/ 113,718,176 (P) 8.0
ApErpved lendipgii@ent
FEAE oS EREA
JPMorgan Chase & Co. Investment manager 5,452,500 (L) 0.3
BREEEA
JPMorgan Chase & Co. Beneficial owner 8,179,937 (L) 0.5
EnEA A
JPMorgan Chase & Co. Beneficial owner 1,700,000 (S) 0.1
BEn#EAA
T. Rowe Price Associates, Beneficial owner 99,254,600 (L) 7.0
Inc. and its affiliates EnBEA
T. Rowe Price Associates, Inc.
NEBB AR
Wellington Management Interest in a controlled corporation 98,706,383 (L) 6.9
Group, LLP REAEFEE MR
Morgan Stanley Interest in a controlled corporation 82,992,120 (L) 5.8
EEAR A FF REEEE R S
Morgan Stanley Interest in a controlled corporation 12,039,718 (S) 0.8
EEAR A= F RIS AR E R
FIL Limited Investment manager 85,363,885 (L) 6.0
HEEEA
Note f

(a) (L) represents long position. (S) represents short position. [P] represents lending pool.

Save as disclosed above, as of June 30, 2016, so far as the
directors are aware, no other persons (except the directors or chief
executives of the Company) or corporations had 5% or more interests or
short positions in shares and underlying shares of the Company which
were recorded in the register required to be maintained by the Company
pursuant to Section 336 of Part XV of the SFO.

B
@) (URFREFE - (SIRFAR © (PIRKRAHHE LA

R EXHEEEI - R20165F 6 A30
H B0 T TABEAEMALT(RARESSK
B TBA BRRIN SCEER AR A R RE
Mt R A R AR RIARIRCGER R E
Il ) 5 XV BB 28 336 i TF 80 & S M9 5% kA |

MR AR -
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CORPORATE GOVERNANCE AND OTHER INFORMATION

TEEAREMER

Directors

At June 30, 2016, the composition of the Board of Directors of the

Company (the “Board”) was as follows:

Executive Directors (“EDs”)
Ramesh Dungarmal Tainwala

Kyle Francis Gendreau

Non-Executive Directors (“NEDs")
Timothy Charles Parker

Tom Korbas

Independent Non-Executive Directors (“INEDs”)
Paul Kenneth Etchells

Keith Hamill

Miguel Kai Kwun Ko

Bruce Hardy McLain (Hardy)

Ying Yeh

At June 30, 2016, the Board committees were as follows:

Audit Committee/Review of Accounts

The Board has established an Audit Committee and has adopted
written terms of reference that set forth the authority and duties of the
committee. The Audit Committee consists of four members, namely Mr.
Paul Kenneth Etchells (Chairman of the Audit Committee) (INED], Mr.
Keith Hamill (INED), Mr. Miguel Kai Kwun Ko (INED] and Ms. Ying Yeh
(INEDJ.

In compliance with Rule 3.21 of the Listing Rules, at least one
member of the Audit Committee possesses appropriate professional
qualifications in accounting or related financial management expertise
in discharging the responsibilities of the Audit Committee. All members
have sufficient experience in reviewing audited financial statements as

aided by the auditors of the Company whenever required.

The primary duties of the Audit Committee are to review
and supervise the Company’s financial reporting process and risk
management and internal control systems, to monitor the integrity of the
Company’s financial statements and financial reporting, and to oversee

the audit process.

The Audit Committee has reviewed the interim report of the Group
for the six months ended June 30, 2016 with the Board of Directors. The
interim financial information has also been reviewed by the Group's

external auditors.

S
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Bruce Hardy McLain (Hardy)
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Nomination Committee

The Board has established a Nomination Committee and has adopted
written terms of reference that set forth the authority and duties of
the committee. The Nomination Committee consists of four members,
namely Mr. Timothy Charles Parker (Chairman of the Nomination
Committee) (NED], Mr. Paul Kenneth Etchells (INED), Mr. Miguel Kai
Kwun Ko (INED] and Ms. Ying Yeh (INED).

The primary duties of the Nomination Committee are to review the
structure, size and composition of the Board, to make recommendations
to the Board with respect to any changes to the composition of the Board,
and to assess the independence of the INEDs. When identifying suitable
candidates, the Nomination Committee shall (where applicable and
appropriate) use open advertising or the services of external advisers
and consider candidates from a wide range of backgrounds on merit and

against objective criteria.

Remuneration Committee

The Board has established a Remuneration Committee and has adopted
written terms of reference that set forth the authority and duties of the
committee. The Remuneration Committee consists of five members,
namely Mr. Miguel Kai Kwun Ko (Chairman of the Remuneration
Committee) (INEDJ, Mr. Paul Kenneth Etchells (INEDJ, Mr. Keith Hamill
(INEDJ, Mr. Bruce Hardy McLain (Hardy) (INED) and Ms. Ying Yeh (INED).

The primary duties of the Remuneration Committee are to make
recommendations to the Board on the Company’s policy and structure
for the remuneration of directors and senior management and on the
establishment of a formal and transparent procedure for developing
policy on such remuneration, as well as to determine the specific
remuneration packages of all EDs and certain members of senior

management.

Samsonite International S.A. Interim Report 2016
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CORPORATE GOVERNANCE AND OTHER INFORMATION continued

ERERRAMER &

Corporate Governance Practices

The Company is committed to maintaining high standards of corporate
governance. The Company recognizes that sound corporate governance
practices are fundamental to the effective and transparent operation of
the Company and to its ability to protect the rights of its shareholders and

enhance shareholder value.

The Company has adopted its own corporate governance manual,
which is based on the principles, provisions and practices set out in the
Corporate Governance Code (as in effect from time to time, the "CG

Code”) contained in Appendix 14 of the Listing Rules.

The Company complied with all applicable code provisions set out
in the CG Code throughout the period from January 1, 2016 to June 30,
2016, except for the deviation from code provision F.1.3 discussed below

regarding the Company’s Joint Company Secretaries.

Code provision F.1.3 provides that the company secretary should

report to the Chairman and CEQ.

Mr. John Livingston, the Vice President, General Counsel and
Joint Company Secretary of the Company, reports to the Company's
Chief Financial Officer ("CFO”). The Company believes this is appropriate
because Mr. Livingston is based at the same location as the CFO and
works closely with him on a day-to-day basis. In addition, Mr. Livingston
works directly with the Company’s Chairman, its CEO and with the
chairpersons of the various Board committees with respect to corporate
governance and other Board-related matters. Ms. Chow Yuk Yin lvy, the
Company’s other joint company secretary based in Hong Kong, reports
to Mr. Livingston. The Company believes this is appropriate because her
primary role as joint company secretary is to assist Mr. Livingston in
ensuring that the Company complies with its obligations under the Listing

Rules.

Risk Management and Internal Control

The Board is responsible for ensuring that the Company establishes
and maintains appropriate and effective risk management and internal
control systems. The Board has delegated to the Audit Committee the
responsibility for reviewing the Group’s risk management and internal
control systems. The Company’s management, under the oversight of the
Board, is responsible for the design, implementation and monitoring of

the Company’s risk management and internal control systems.
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Changes in Directors’ Information

A summary of changes in information concerning certain Directors of
the Company that have occurred subsequent to the publication of the
Company’'s 2015 annual report pursuant to Rule 13.51(B]J(1) of the Listing

Rules is as follows:

e Ying Yeh retired as non-executive director of InterContinental Hotels

Group plc with effect from May 6, 2016.

Joint Company Secretaries and Authorized
Representatives

Mr. John Bayard Livingston and Ms. Chow Yuk Yin lvy are the joint
company secretaries of the Company while Mr. Ramesh Dungarmal
Tainwala and Ms. Chow are the authorized representatives (pursuant to

the Listing Rules) of the Company.

Directors’ Securities Transactions

The Company has adopted its own policies (the “Trading Policy”) for
securities transactions by directors and relevant employees who are likely
to be in possession of unpublished inside information of the Group on
terms no less exacting than the Model Code for Securities Transactions
by Directors of Listed Issuers as set out in Appendix 10 of the Listing
Rules. Having made specific enquiry of all Directors, all Directors have
confirmed that they complied with the required standard set out in the

Trading Policy during the six months ended June 30, 2016.

Share Award Scheme

On September 14, 2012, the Company’'s shareholders adopted the
Company’'s Share Award Scheme to remain in effect until September 13,
2022. The purpose of the Share Award Scheme is to attract skilled and
experienced personnel, to incentivize them to remain with the Group and
to motivate them to strive for the future development and expansion of the
Group by providing them with the opportunity to acquire equity interests
in the Company. Awards under the Share Award Scheme may take the
form of either share options or restricted share units ("RSUs"), which
may be granted at the discretion of the Board to directors, employees or

such other persons as the Board may determine.
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CORPORATE GOVERNANCE AND OTHER INFORMATION continued
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Share Award Scheme continued

The exercise price of share options is determined at the time of
grant by the Board in its absolute discretion, but in any event shall not be

less than the higher of:

al the closing price of the shares as stated in the daily quotation

sheets issued by the Stock Exchange on the date of grant;

b) the average closing price of the shares as stated in the daily
quotation sheets issued by the Stock Exchange for the five

business days immediately preceding the date of grant; and
c the nominal value of the shares.

As of July 31, 2016 (the “Latest Practicable Date”], the maximum
aggregate number of shares in respect of which awards may be
granted pursuant to the Share Award Scheme was 65,255,803 shares,
representing approximately 4.6% of the issued share capital of the
Company at that date. An individual participant may be granted awards
pursuant to the Share Award Scheme in respect of a maximum of 1%
of the Company’s total issued shares in any 12-month period. Any grant
of awards to an individual participant in excess of this limit is subject to

independent shareholder’s approval.

On May 6, 2016, the Company granted share options exercisable
for 19,953,760 ordinary shares to certain directors, key management
personnel and other employees of the Group with an exercise price of
HK$24.91 per share. Such options are subject to pro rata vesting over a
4-year period, with 25% of the options vesting on each anniversary date of

the grant. Such options have a 10-year term.

On May 6, 2016, the Company made an additional special grant
of 4,190,013 share options to two members of the Group’s senior
management team. The exercise price of the options granted was
HK$24.91. 60% of such options will vest on May 6, 2019 and 40% will vest
on May 6, 2021. Such options have a 10-year term.

On May 11, 2016, the Company granted share options exercisable
for 62,160 ordinary shares to an employee of a subsidiary of the Company
with an exercise price of HK$24.23 per share. Such options are subject to
pro rata vesting over a 4-year period, with 25% of the options vesting on

each anniversary date of the grant. Such options have a 10-year term.

On June 16, 2016, the Company granted share options exercisable
for 99,972 ordinary shares to an employee of a subsidiary of the Company
with an exercise price of HK$23.19 per share. Such options are subject to
pro rata vesting over a 4-year period, with 25% of the options vesting on

each anniversary date of the grant. Such options have a 10-year term.
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Share Award Scheme continued

In accordance with the terms of the share options, holders of
vested options are entitled to buy newly issued ordinary shares of the
Company at a purchase price per share equal to the exercise price of the
options. The fair value of services received in return for share options
granted is based on the fair value of share options granted measured
using the Black-Scholes valuation model. The fair value calculated for
share options is inherently subjective due to the assumptions made and
the limitations of the model utilized. Any award of share options or RSUs
that is forfeited without the issuance of shares may be granted again

under the Share Award Scheme.

The grant-date fair value of the share options granted is generally
recognized as an expense, with a corresponding increase in equity when
such options represent equity-settled awards, over the vesting period of
the awards. The amount recognized as an expense is adjusted to reflect
the number of awards for which the vesting conditions are expected to be
met, such that the amount ultimately recognized is based on the number

of awards that meet the vesting conditions at the vesting date.

The following inputs were used in the measurement of the fair
value at grant date of the share-based payment for the 19,953,760 share
options made on May 6, 2016:

Fair value at grant date HK$6.57
Share price at grant date HK$24.00
Exercise price HK$24.91
Expected volatility (weighted average volatility) 35.5%
Option life (expected weighted average life) 6.25 years
Expected dividends 2.0%
Risk-free interest rate (based on government bonds) 1.0%

The following inputs were used in the measurement of the fair
value at grant date of the share-based payment for the additional special

grant of 4,190,013 share options made on May 6, 2016:

Fair value at grant date HK$6.84
Share price at grant date HK$24.00
Exercise price HK$24.91
Expected volatility (weighted average volatility) 35.5%
Option life (expected weighted average life) 7 years
Expected dividends 2.0%
Risk-free interest rate (based on government bonds) 1.1%
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Share Award Scheme continued

The following inputs were used in the measurement of the fair
value at grant date of the share-based payment for the 62,160 share

options made on May 11, 2016:

Fair value at grant date HK$6.79
Share price at grant date HK$24.10
Exercise price HK$24.23
Expected volatility (weighted average volatility) 35.5%
Option life (expected weighted average life) 6.25 years
Expected dividends 2.0%
Risk-free interest rate (based on government bonds) 1.0%

The following inputs were used in the measurement of the fair
value at grant date of the share-based payment for the 99,972 share

options made on June 16, 2016:

Fair value at grant date HK$5.84
Share price at grant date HK$22.45
Exercise price HK$23.19
Expected volatility (weighted average volatility) 35.2%
Option life [expected weighted average life) 6.25 years
Expected dividends 2.3%
Risk-free interest rate (based on government bonds) 0.8%

Expected volatility is estimated taking into account historic
average share price volatility as well as historic average share price
volatility of comparable companies given the limited trading history of
the Company’s shares. The expected dividends are based on the Group's

history and expectation of dividend payouts.

In total, share-based compensation expense of US$6.3 million
and US$7.8 million was recognized in the consolidated income statement,
with the offset in equity reserves, for the six months ended June 30, 2016

and June 30, 2015, respectively.
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Share Award Scheme continued

Particulars and movements of share options during the six

months ended June 30, 2016 were as follows:

Number of share options
BREYE

Canceled/
As of lapsed As of
January 1, Granted Exercised during June 30,
Name/category 2016 during the during the the period 2016
%antee R20165F |gqeriod eriod"! % R20165F
FRARIE /BRI 1818 BRR il Fi S 6A308
Directors
g2
Timothy Parker 1,821,615 — — — 1,821,615
Timothy Parker 2,368,749 — — — 2,368,749
Ramesh Tainwala — 2,636,708 — — 2,636,708
Ramesh Tainwala 2,166,815 — — — 2,166,815
Ramesh Tainwala 638,033 — — — 638,033
Ramesh Tainwala 843,208 — — — 843,208
Kyle Gendreau — 1,230,664 — — 1,230,464
Kyle Gendreau 866,726 — — — 866,726
Kyle Gendreau 2,506,600 — — — 2,506,600
Kyle Gendreau 589,543 — — — 589,543
Kyle Gendreau 779124 — — — 779124
Tom Korbas 714,182 — — — 714,182
Tom Korbas 577,351 — — — 577,351
Tom Korbas 552,588 - [350,000) - 202,588
Total Directors 14,624,534 3,867,172 [350,000) — 17,941,706
Number of share options
BREZA
Canceled/
As of lapsed As of
January 1, Granted Exercised during June 30,
Name/category 2016 during the during the the%eriod 2016
§antee R2016F Sqeriod ermd“’ i/ R2016F
FRARBEE /EH 1818 BRRE e 68308
Others
Hit
Emﬁloyee — 99,972 — — 99,972
B8
Emé)loyee — 62,160 — — 62,160
E8
Emiﬂoyees — 4,190,013 — — 4,190,013
ES
Employees — 16,086,588 — — 16,086,588
ES
1%ﬁ;ﬂoye(—zs 11,560,438 - (30,298 (300,783) 11,229,357
8
Emé)loyees 7,533,799 — — — 7,533,799
B8
Emgloyees 114,158 — — — 114,158
E8
%m;)toyees 7,297,712 - (21,892) (188,992) 7,086,828
R
Employee 257,566 — — — 257,566
E&
1Eé@koyees 7,804,837 - (431,778) (62,619) 7,330,640
8
Em;)loyee 108,522 — — — 108,522
B8
Totﬂaigqptoyees 34,677,032 20,438,733 (483,968) (532,194) 54,099,603
Tm?r 49,101,566 24,305,905 (833,968] (532,194) 72,041,309
Note

(1

Date of grant
HA

January 7, 2014
014F1A78

January 8, 2013
2013F 1481

May 6, 2016
01655868

January 7, 2015
F1A78

January 7, 2014
014F1778

January 8, 2013
13%1R8H

May 6, 2016
2016%5868

January7 2015
201551778
January 7, 2015
01551878

January 7, 2014
01451778

January 8, 2013
201351488

January 7, 2015
01551778

January7 2014
DI4F1ATH

January 8, 2[]13
013514

Date of grant
frf=)

June 16, 2016
201656168

MayH 2016
6@5)51 1A

PR HER
May 6, 2016
201655768
January7 2015
01551778
January7 2015
01551778
August 31, 2015

015585318
January 7, 2014
01451878
May 29, 2014
2014455298
JanuaryB 2013
201351 )EISEI
July 1, 2013
2013¢7ﬂ

The weighted average closing price of the shares immediately before the date of exercise by

participants was HK$25.57.
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Exercise period
1715

January 7, 2015-January 6, 2024
01551 A78-2026F1H6H
2

January 8, 2014-January 7, 2023
01451 488-203F 178

May 6, 2017-May 5, 2026
2017¢5ﬂéEl 202655858

January7 2016 Januaryb 2025
WI6F1ATH-20255 1768

January 7, 2015-January 6, 2024
015F1/78-2024F1H68

January 8, 2014-January 7, 2023
01451488-2028F 178

May 6, 2017-May 5, 2026
01755 6R-202655A5R

January7 2016-January 6, 2025
WI6F1ATH-202551F 68

January 7, 2018-January 6, 2025
018F1ATH-205F1F6H

January 7, 2015-January 6, 2024
015F1/78-2024F1H6H

January 8, 2014-January 7, 2023
01451 588-208F1R78

January 7, 2016 - January 6, 2025
016F1ATR-2025F1H6R

January7 2015 Januaryé 2024
015F1ATH-2024F1/68

January 8, 2014-January 7, 2023
014F1488-208F1778

Exercise period
e

June 16, 2017-June 15, 2026
01786 A168-202%6 4158

May 11, 2017-May 10, 2026
201745 7118-206F5 3108

May 6, 2017-May 5, 2026
2017458 68-202%5 A58

May 6, 2017-May 5, 2026
017558 6R-20265585R

Januar\ﬂ 2016 Januaryb 2025
016F1ATR-2025F1 /61

January7 2018- Januaryb 2025
018F1ATH-205F176R

August 31, 2016 -August 30, 2025
201678 431 8-2005%8 430 B

January 7, 2015-January 6, 2024
015F1878-2024F1H68

May 29, 2015-May 28, 2024
201545 5 298-202055 A 288

January 8, 2014-January 7, 2023
201 AfF 1H8B-203% 1578

July 1, 2014-June 30, 2023
01447 A18-208%6 308

FaE

() ER2EETER RN NEFHKTER25.57#

T °

Exercise price
per share
(HK$)

'§ﬂ§( EE)

2330
17.36
24691
2331
2330
17.36
2491
2331
2331
2330
17.36
2331
2330

17.36

Exercise price
per share
(HK$)
BRITEE
(%7)

23.19
2423
24691
2469
2331
2331
24.15
2330
24.77
17.36

18.68

Closing price
immediately
preceding the
date of grant

3?&1@%&1 A E‘
E’;llﬁﬁ

(E7m)
2330
16.90
2.00
23.30
23.30
1690
2.00
2330
23.30
2330
1690
2330
23.30

16.90

Closing price
immediately
preceding the
date of grant

HK$)
FEELHA
HmHE
(B

24.05

24.00

2600

23.30

23.30

24.15

2330

25.25

16.90

18.68
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CORPORATE GOVERNANCE AND OTHER INFORMATION continued

ERERRAMER &

Human Resources and Remuneration

As of June 30, 2016, the Group had approximately 10,300 employees.
The Group regularly reviews remuneration and benefits of its employees
according to the relevant market practice, employee performance and the

financial performance of the Group.

Dividends and Distributions

The Company will evaluate its distribution policy and distributions
made (by way of the Company’s ad hoc distributable reserve, dividends
or otherwise] in any particular year in light of its financial position,
the prevailing economic climate and expectations about the future
macroeconomic environment and business performance. The Company
intends to increase its distributions to shareholders in line with its growth
in earnings. The determination to make distributions will be made upon
the recommendation of the Board and the approval of the Company’s
shareholders and will be based upon the Group's earnings, cash flow,
financial condition, capital and other reserve requirements and any other
conditions which the Board deems relevant. The payment of distributions
may also be limited by legal restrictions and by financing agreements that

the Group may enter into in the future.

On March 16, 2016, the Board recommended that a cash
distribution in the amount of US$93.0 million, or approximately US$0.0659
per share, be made to the Company’s shareholders of record on June 17,
2016 from its ad hoc distributable reserve. The shareholders approved
this distribution on June 2, 2016 at the Annual General Meeting and the
distribution was paid on July 13, 2016.

No dividends or distributions have been declared or paid

subsequent thereto.

Purchase, Sale, or Redemption of the Company’s
Listed Securities

During the six months ended June 30, 2016, the Company issued 833,968
ordinary shares at a weighted-average exercise price of HK$17.73 per
share in connection with the exercise of vested share options that were
granted under the Company’s Share Award Scheme. There were no other
movements in the share capital of the Company during the first half of
2016.

ANER R 5

2016F 6 A30H - AEEBHEHF X 10,3004 &
8 - AEETHIREEBATSEN - BEXRE
MASENBRERSTHEESHHRER -

IR B R 2k

ARARBRERFEFERBEMBAR - &
AT R IA BB B R R R B EIR 5 [ 5675
REWBEHFEDIRBEE MR DIRARA
FFRIA kA - BB BT HET) -
AR E A 8 & A R & AR R AE A9 )
& REFSELHERE R RAQRBERAE
BBEL 2IREDRTE - WHAREFBNZF -
Reng MR - BEAREAEEE RN
REMEFERRBHOEMBERERRE - 2
IR FRIR AT R SOR R IR I K AR LB AT AR H 1R
RIS BB HAFTRR -

R2016F3A168 EECEHAE
RIS IR GEERR2016F 6 A 17 BAFIE
ZftE AR R RS 93.0 B B ETHBRA
0.0659 ETHIHRES DK - RN 2016F 6 A2
BERTHRRABFRG EHEZESR - TH
IKER2016F 7 A13B XA »

HRMEE RS EMRE KD
i °

BE HEIEEARFA LD
Es

HZE2016F 6 A30RIEAREARN - RAFFA
RERG LA EIE TR EOE BB BREE
TR MR MEFITEEER7.73BTET
833,968 LML - R 2016 F L¥F - KD
AR AR A EL At 4 ) o
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