Sams$nite

WE CARRY
THE WORLL

ANNUAL REPORT 2017
2017 FEIR

Samsonite International S.A.

HEEEBER AT
Stock Code B2 1X5% 1910

i
P

Cristiano Ronaldo
HEMBWN « BEE

Global Ambassador,

American Tourister ZEK{E



WE CARRY
[HE WORLL

| am happy to say that 2017 has proved to be a better year all round for

global trading conditions, and this has helped the Group achieve another
outstanding set of results. But much more than this, 2017 has been a year
of critical importance in the strategic development of the Company. We
have successfully integrated two major acquisitions and taken steps to
strengthen the foundations of our business to take advantage of future growth
opportunities. Never has the business had so many avenues of growth: we have
a clear brand architecture that covers the widest range of price segments, a
product portfolio that is strong in all product categories and well-established
channels of distribution in all of the major consumer markets of the world.
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Corporate Profile & Strategy
ALV

Samsonite International S.A. (the “Company”), together with its

consolidated subsidiaries (the “Group”), is the world’s largest travel

luggage company, with a heritage dating back over 100 years. The
Group is principally engaged in the design, manufacture, sourcing
and distribution of luggage, business and computer bags, women'’s

bags, outdoor and casual bags, travel accessories and slim protective o

cases for personal electronic devices throughout the world, primarily
under the Samsonite®, Tumi®, American Tourister®, Speck®,
High Sierra®, Gregory®, Lipault®, Kamiliant®, Hartmann® and eBags®
brand names as well as other owned and licensed brand names.

HEBEBRAERAR(AAT] BEREFEHEBARGRER[A5£H])
EERBANKITHELR  BERI100FLRAESL - XAEHETEHEZ R
EXE - BiE  FBRIHETER  AEEREKE - 2FR - FiME
RAEE  MERGURBASFREASRER  ETKENREETE
BIEFHFEE® ~ Tumi® > American Tourister® ~ Speck® ~ High Sierra® *
Gregory® > Lipault® » Kamiliant® + Hartmann® ¥ eBags® & i LA & E 1 B
BERERENRE -

The Company's
Strategy

ZINNIET ) :

The Company aims to increase shareholder value through
sustainable revenue and earnings growth and free cash flow
generation. In order to achieve this objective, the Company

has adopted the following principal strategies: o

RRBEEBBUTHERERBFERARELEEHRESRE
LURFARREE - RIEZEZER - NATTHRALUT EEFKEE

Deploy multiple brands to operate at wider
price points in both the travel and non-travel
product categories. Within the non-travel product
categories, greater emphasis will be placed on
products that appeal to female consumers as
part of the Company’'s “Women First” initiative.

A 3EE K2 SF ik 5 2 am R B 5B E 2 M8 N [7] am 12 LA
BREZHNERE o ERREEMERT R
ART [ZEBE] KEW—aD - RIFAGEZEAD
REERE| I E B ENER °

Increase the proportion of net sales from the
direct-to-consumer channel by growing the
Company’s direct-to-consumer e-commerce
net sales and through targeted expansion of its
bricks-and-mortar retail presence.

BRREAARRERAERHEEEFRHENHE
FRLHHENERERTEEY  SNEEE
FHEERBIGHEFENLE -

Sustain the Company’s investment in marketing
to support the global expansion of Tumi, while
continuing to drive visibility for Samsonite,
American Tourister and other brands.

RN RN EHE S EATELAIRE - AR Tumi
HEIKERE  RRNEEIRAFAE - American
Tourister R ELM GAEE) I E ©

Leverage the Company’s regional management
structure, sourcing and distribution expertise
and marketing engine to extend its brands into
new markets and penetrate deeper into existing
channels.

BREANANMRERRE  KEROHERMN
REHEES N SHRERRERTS - YIRS
BRARE -

Continue to invest in research and development
to develop lighter and stronger new materials,
advanced manufacturing processes, exciting new
designs, as well as innovative functionalities that
deliver real benefits to consumers.

BEENARERSE  AREENRERER
R - RENBLERI - ARSI D IRE
AR RHEESREBR RSN R -

Continue to develop the Company into a well-
diversified, multi-brand, multi-category and
multi-channel luggage, bag and accessories
business.

BEBARRERBARBZMIE  ZERBHR
SOWMRENSTLTFE B RS -
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Financial Highlights
B 22

Net Sales $HEFER

million
BEER

US$3,4909

For the year ended December 31, 2017,
the Group's:

Net sales increased to a record level of US$3,490.9 million, reflecting an
increase of 23.3% on a constant currency basis"” from the previous year.
US Dollar reported net sales increased by 24.2%. Excluding amounts
attributable to the Tumi business, which was acquired on August 1, 2016, net
sales increased by US$268.8 million, or 10.6%, on a constant currency basis
and US Dollar reported net sales increased by US$291.7 million, or 11.5%.
Further excluding the contribution from eBags, which was acquired on May
5, 2017, net sales increased by US$160.3 million, or 6.3%, on a constant
currency basis and US Dollar reported net sales increased by US$183.3
million, or 7.2%.

Net sales of the Tumi business amounted to US$664.5 million for the
year ended December 31, 2017. Net sales of the Tumi business amounted
to US$318.0 million for the period from August 1, 2017 to December 31,
2017 compared to US$275.8 million recorded during the same period
in the previous year following the acquisition of Tumi on August 1, 2016.
This represented an increase of US$39.9 million, or 14.5%, on a constant
currency basis and an increase of US$42.2 million, or 15.3%, on a US Dollar
reported basis.

Gross profit margin increased to 56.1% for the year ended December 31,
2017 from 54.1% for the year ended December 31, 2016. The increase in
gross profit margin was partly attributable to the positive impact from the
acquisition of Tumi, which delivers higher margins. Excluding amounts
attributable to the Tumi business, gross profit margin increased to 53.7% for
the year ended December 31, 2017 from 53.0% for the year ended December
31, 2016 largely due to a higher proportion of net sales coming from the
direct-to-consumer channel.

The Group spent US$206.0 million on marketing during the year ended
December 31, 2017 compared to US$143.8 million for the year ended
December 31, 2016, an increase of US$62.2 million, or 43.3%. As a
percentage of net sales, marketing expenses increased by 80 basis points
to 5.9% in 2017 compared to 5.1% in 2016. Excluding amounts attributable
to the Tumi business, marketing expenses as a percentage of net sales
increased by 100 basis points to 5.9% for the year ended December 31, 2017
compared to 4.9% for the same period in the previous year. The continued
investment in marketing was intended to further increase awareness of
the Group’s brands in order to drive future sales growth and gain additional
market share.

Operating profit increased by US$88.3 million, or 26.7%, on a constant
currency basis year-on-year. US Dollar reported operating profit increased
by US$92.7 million, or 28.0%, to US$423.9 million, notwithstanding a
US$62.2 million increase in the Group’s investment in marketing, partially

BZE2017F12H31HLEEE -
REER -

SHEFHEIERE3,490. 9 BEETHHLHE &
TREREALEFEN  HAFIER23.3%  UE
TUERTRAYEHE FREAIIE R 24.2% © MR H 2016
F8A 1 BARE Tum 2R EESE - 18
EREESE - HEFHIER2688BEELK
10.6% * MAZETCERRAHE FREAIE R 29178
BT 11.5% o E— MR A eBags (722017
FEASHNEMER R TEEREENE
SHEFRHIER1603BEET6.3% ' MAET
RS E FRBAE R 1833 BB XL 7.2% °

HE2017F12A31MBILEFE - Tumi £
EFREROLEBEEEI  Tumi XK B 20174
8A1THMLE2017912 A31 B ILHEMNEEF
A318.0E&EERT  MAR2016F8 A1 A
Tumi B EAFRHAEE 275888 FE L ' 1B
T EREEFEIER399ABEITK14.5%
MZETHMELFEAPER 42 2B EETHK
15.3% °

HZE2017F 12831 BEEENEFRAE
E2016F12A31BLEEENSLI% EFARE
56.1% o BEFIEBRIBD HA Tumi(HEFEER
S WEEBENIEEMZEAE o Mk Tumi %755
HEIE S5 - EAEREZR2016F12A31 1
FEM53.0% EAEEHE2017F12831BILEF
[EK)53.7% T EHNEEZAMEEERBAME
SHESFERR L I ANATER -

AEETELHE T ENMXRBZE2016F12 A 31
HILFER 1438 BEETTIEM62 2 AEERTH
L33%EBEZE2017F12 A3 HIEFEH206.0
BEXT - 2017 FHEHRAEHEFET D
LEER 2016 FH95.1% 38 M 80 & EBE % 5.9% © i
BTumi EBHEIE S - BIE2017F 12831
ALEFEMEHRAXEHEEFRAOLHESF
FIEAR 4.9% 38 IN 100 [EEEE 5.9% - EiHFE
BFEREEEE—SRAFNERNRENE
B - #EM B AR R IS I R N — PR AT
SN

BB R B - LR RIRFIER883H
EERILH26.7% - BEARBEREHTEHNERE
#0n62.2 B3I (A0 WU B RRER AR > 26.9
BEETMELE) - UETRIOEERFDA



Operating Profit &< &%

US$4239-.

offset by a US$26.9 million decrease in acquisition-related costs. Excluding

acquisition-related costs®?, operating profit increased by US$61.5 million, or

16.3%, on a constant currency basis and US Dollar reported operating profit
increased by US$65.8 million, or 17.4%.

Profit for the year increased by US$79.7 million, or 29.0%, on a constant

currency basis year-on-year. US Dollar reported profit for the year increased
by US$80.6 million, or 29.3%, to US$355.4 million.

During 2017, the Group recorded a non-cash tax benefit of US$118.8
million in conjunction with the U.S. tax reform law that was enacted in
December 2017 (the "2017 U.S. Tax Reform”). In addition, the Group
incurred a tax expense of US$7.6 million associated with a legal entity
reorganization following the Tumi acquisition. Together with the 2017
U.S. Tax Reform, these items resulted in a net tax benefit to the Group of
US$111.2 million (the “2017 Net Tax Benefits”).

During 2016, the Group purchased an annuity to liquidate the
Samsonite Employee Retirement Income Plan (the "SERIP Plan”], the
Group’s principal defined benefit pension plan in the U.S. In conjunction
with this liquidation (the "SERIP Plan Liquidation”), the Group recorded
a US$56.8 million non-cash tax benefit related to the derecognition of
deferred tax liabilities that originated from contributions to the pension
plan in prior years.

HE927TABETH280%E423.9BEZETT © #l
BRURREAERAR A I B ER AL E - %
AR 615 EEEITH16.3% + MIAEITTER
RIS 2R R BB R 45 8 BB 3ETTek 17.4% ©

BRBEREEFE  FRBFIRFEET.7
BEEITE29.0% ° SAZETT MM F RE FIRIE
R80.6BBEETH29.3% E354HEETT °

- R2017F  REBEREZEBER2017F12 A
B RIS A G (12017 FEEB Bk
BDHGIERSTERR1188BEET °
HESh  AEBEAETumI REEEEET
B EAEEEEAAENTIENRX7.ca8%
TC o ERI201 7T FEREMBRE - WEFEHE
BHAEEEERERRFE I 2EEE
(2017 FERIBERIFRE]) ©

- R2016F AERBEFSINEELAER
REBRNEEETHEEMNRASHE—FE
B ERREAGTEI([SERIPEHE]]) o RiETT
HIEBE ([EESERIPETEI D ERIES - A&k
B S ERRIEEREBEFERARSHBIM
REAMEEHIAS BERENIERSHEIR
%568 EHBET °
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Financial Highlights B % Z

Adjusted EBITDA & EBITDA

US$580.3:.

Excluding the 2017 Net Tax Benefits and the tax benefit related to the SERIP
Plan Liquidation in 2016, the Group’s profit for the year increased by US$25.3
million, or 11.6%, on a constant currency basis and US Dollar reported
profit for the year increased by US$26.2 million, or 12.0%, notwithstanding
a year-on-year increase in interest expense of US$36.5 million, primarily as
a result of an additional seven months of interest expense associated with
the senior secured term loans and revolving credit facility (the “Senior Credit
Facilities”) utilized to finance the Tumi acquisition, as well as a US$62.2
million increase in the Group’s investment in marketing, partially offset by a
US$26.9 million decrease in acquisition-related costs.

Profit attributable to the equity holders increased by US$77.8 million, or
30.4%, on a constant currency basis from the previous year. US Dollar
reported profit attributable to the equity holders increased by US$78.6
million, or 30.7%, to US$334.3 million. Excluding the 2017 Net Tax Benefits
and the tax benefit related to the SERIP Plan Liquidation in 2016, the Group's
profit attributable to equity holders increased by US5$23.3 million, or 11.7%,
on a constant currency basis and US Dollar reported profit attributable to
the equity holders increased by US$24.1 million, or 12.1%, notwithstanding
a year-on-year increase in interest expense of US$36.5 million, primarily as
a result of an additional seven months of interest expense associated with
the Senior Credit Facilities utilized to finance the Tumi acquisition, as well as
a US$62.2 million increase in the Group's investment in marketing, partially
offset by a US$26.9 million decrease in acquisition-related costs.

PR 2017 FHIRE 2/ FRE R 2016 FIFH SERIP
TEIRENFIERS - BT EH IR F N
36.5ABET(FIEBFHAZIEMTIEE RN ERA
A Tumi B FENREBEERATHER KA
RiEEmRB([ELEERB]ABEMEIINI(E
AR BAZABOURAEEREHEHERIRE
N 62.2 BB FEIT (3o 1 Uk B AR A AR
269 BEFETLARE) BT ERELEE
AEBMMOFRNEFDALK20.3BEETK
11.6% » MAETTRMOFREFEPIER 2628
BEITHR12.0% °

BB EREEDGE - RIERFE ARERNR
EFIEBRT77T 8EEFEITH30.4% o LAEITTEHR
BIRERF A AR A ABE R 78.6 BB XTI
30.7% £ 334.3A&EEIT © MR 2017 FRIEE
G F RN 2016 5 E SERIPET BB LB K
% BEFERIIRFILMI65BEET(FIE
PN EBHREAUIA Tumi =18
MBS EERBAMAREINEAF BRI
BOURAEEREHFENRERM2EE
ET (B WUERBER AR 26 9 BEBETF
W) - BB EREREGE - AEENRER
BAEEEFNAER233FEETH11.7%
i BAZE T BB SR A R AE 15 8 A R ) B3 &= 241
BEEITH12.1% °



Adjusted Net Income®, a non-IFRS measure, increased by US$1.7 million,
or 0.7%, on a constant currency basis year-on-year. US Dollar reported
Adjusted Net Income increased by US$2.7 million, or 1.0%, to US$260.6
million, with additional profits from Tumi largely offset by a year-on-year
increase in interest expense of U5$36.5 million, primarily as a result of an
additional seven months of interest expense associated with the Senior
Credit Facilities utilized to finance the Tumi acquisition, and a US$62.2
million increase in marketing expenses.

Adjusted EBITDA®, a non-IFRS measure, increased by US$88.6 million,
or 18.2%, on a constant currency basis from the previous year. US Dollar
reported Adjusted EBITDA increased by US$94.7 million, or 19.5%, to
US$580.3 million driven by the inclusion of Tumi in the Company’s results
for the full-year ended December 31, 2017. Excluding Adjusted EBITDA
attributable to the Tumi business, US Dollar reported Adjusted EBITDA was
US$440.6 million, an increase of US$13.6 million, or 3.2%, on a constant
currency basis and by US$19.3 million, or 4.6%, on a US Dollar reported
basis, notwithstanding a US$42.8 million increase in marketing expenses
(excluding amounts attributable to the Tumi business).

Adjusted EBITDA margin®, a non-IFRS measure, was 16.6% for 2017
compared to 17.3% for 2016. This decrease was primarily attributable
to a US$62.2 million increase in marketing expenses discussed above.
Excluding amounts attributable to the Tumi business, Adjusted EBITDA
margin was 15.6% for 2017 compared to 16.6% for 2016. This decrease was
also attributable to the increase in marketing expenses [excluding amounts
attributable to the Tumi business] discussed above.

The Group generated US$341.3 million of cash from operating activities
during 2017 compared to US$260.8 million during 2016, an increase of
US$80.6 million from the previous year, notwithstanding a US$30.3 million
increase in cash paid for interest. As of December 31, 2017, the Group had
cash and cash equivalents of US$344.5 million and outstanding financial
debt of US$1,953.5 million (excluding deferred financing costs of US$56.6
million), putting the Group in a net debt position of US$1,609.1 million.

On March 14, 2018, the Company’s Board of Directors recommended that
a cash distribution in the amount of US$110.0 million, or approximately
US$0.0772 per share, be made to the Company’s shareholders, a 13.4%
increase from the US$97.0 million distribution paid in 2017. The distribution
will be subject to approval by the shareholders at the forthcoming Annual
General Meeting of the Company.

BTEEREESE  EHBFRAU(—IF
JEIFRSHI B E TAIRFHERITEERTK
0.7% ° AETHBAEHEFRA AL R27EE
EITE1.0%E260.6 BEZETT  TIERE Tumi
EVEBINEFIAEE D WA SRS IR B N3 5 B E
E (R BRI EZHRRERAZ A Tumi
WEERIENELEERBABENREINMEAFE
P FTE) & & R 38 N 62.2 B BB SE LTI AN ©

RS EREENE - LR EBITDAY(—IEIE
IFRSHIBEHETA)BRAFILRES6AEETT
318.2% ° LAEITEHMRAALFAZ EBITDARIE K
947 EABETTLH19.5%E5803BBEET ' ¥
Tumi 2 F st AR R RIEZE2017F12 A31 AL
FRMEEMSE o M Tumi EHEHHEA
FEBITDA « RE LA (MR Tumi 2B 00 FE
HeRE)IEML28BEEET - UETHRBLH
HEBITDAALL0.6 BB EIT  IRTHERELE
FTEMRERI13.6BEETTHI 2% « MIEET
RREEA AR 193EEERTHALD °

KT EBITDARE R O/ —I83E IFRS B #5 51
ETA)HR2016EM17.3% FEE 2017 E M0
16.6% © SRR 2 HM Ll & A ne2.2
BEETAR - MR Tumi EBHEESE @ &
FAEEBITDAFIEERA 2016 F M 16.6% FNB%E
2017 #915.6% © BERIE TR A Lal & 88F X
(PR Tumi SETS B0 RE(L © 58 ) I MNFT L o

BEARIAFSMELEMIIEEET - &
EER 2017 FEKEEBNAEERS 34138
BT B2016FM2008HEETTEKS0.6H
BT N2017FE 128318 » AEENRER
BEEEWAILLSABETL  AEESHER
£1,9535 B EET(MBRIEERERKAS6.6E 8
XET0) - MAKERFERA1600.15EET -

MR20185F3 A 148 » ARREEERBERLAR
AIRE/EH 110.0 BB ELEMRA0.0772F T
HIREDIR » 82017 FRNNI70BEELY
IKIB R 13.4% - BEADRASRENANRQ R ERE
REBFEARS AR - HAER -

Samsonite International S.A. Annual Report 2017 | ¥IFEEBAERAF2017FFH 7



Financial Highlights B % Z

2017 Business Combinations:

Assets Related to the Distribution of Tumi in
Certain Asian Markets

Certain subsidiaries of the Group assumed direct control of the wholesale and
retail distribution of Tumi products in South Korea, Hong Kong, Macau, China,
Indonesia and Thailand during the year ended December 31, 2017 resulting in
business combinations. The total consideration paid in connection with all such
transactions was US$64.9 million.

e OnJanuary 4, 2017, the Company’s wholly-owned subsidiary in South Korea
completed the acquisition of certain assets, including inventory, store
fixtures and furniture, as well as rights under retail store leases, from TKI,
Inc. ("TKI") with effect from January 1, 2017.

e On April 1, 2017, the Company’s wholly-owned subsidiaries in Hong Kong,
Macau and China acquired certain assets, including inventory, store fixtures
and furniture, as well as rights under retail store leases, from Imaginex
Holdings Limited ("Imaginex”) with effect from April 1, 2017.

e OnMay 1, 2017, the Company’s non-wholly owned subsidiaries in Indonesia
and Thailand assumed direct control of the distribution of Tumi products in
each respective country with effect from May 1, 2017.

eBags, Inc.

On April 6, 2017, Samsonite LLC and BGS Merger Sub, Inc., both wholly-owned
subsidiaries of the Company, entered into a merger agreement with eBags,
Inc. ("eBags”) and certain of the security holders of eBags, pursuant to which
Samsonite LLC agreed to acquire all of the outstanding equity interests of
eBags for cash consideration of US$105.0 million on the terms and conditions
set out in the merger agreement. The acquisition was completed on May 5,
2017, at which time eBags became an indirect, wholly-owned subsidiary of the
Company. The consideration paid under the merger agreement by Samsonite
LLC was financed by internal resources of the Group and the Group’s revolving
credit facility.

eBags is a leading online retailer of bags and related accessories for travel. eBags
offers consumers a diverse offering of travel bags and accessories including
luggage, backpacks, handbags, business bags, travel accessories and apparel.
eBags sells products from a wide variety of leading travel and fashion brands
(including many of the brands owned by the Group), as well as its own exclusive
private label brand. Founded in 1998, eBags is headquartered in Greenwood
Village, Colorado, USA.

The acquisition provided the Group with a strong platform to help accelerate
the growth of the Group’s direct-to-consumer e-commerce business in North
America and worldwide. It also provided the Group with immediate resources
and digital know-how to strengthen the Group's existing digital capabilities.

Acquisition of Non-controlling Interest

On August 18, 2017, a wholly-owned subsidiary of the Company acquired the
30% non-controlling interest in its Australian subsidiary for US$31.9 million in
cash, increasing its ownership from 70% to 100%.

2017 FEBEHEE :

B Tumi & T el o SHE 48R
NEE
AEERETHEBARREZ2017F12 831 HIEF
EEBEXAMERKE Tumi ERNEE - T8
BPY - R EERREMERSESHEFNE
BEEHE - BB SNENBRIEARGLIEE
ET e

o R2017F1A48  ARAR—ZKREBENZEN
BARISERATKI, Inc.([TKINWEETEE(R
BEE EHEEREM  UARTEEHREE
THER]) - 8201761 A1 BEER -

o R2017F4A1H  KARIRES - BPIRFE
WEENBARREBERAR(ER)KES
TEEBREFE  EHEESREM  URTE
EREETHER) - B2017F 4 A1 BRBER -

o R2017F5A18  ARFRENERFEEMNIEE
BB AR BIURE TumiZE RRZMERR D
SHES BRI - B2017F 5 1 HBAEM -

eBags, Inc.

R201754 A 68 - RABZE B A F Samsonite
LLC & BGS Merger Sub, Inc. EdeBags, Inc.([eBags])
K eBagsWE THEHIFEAGI LA RZE - Bt -
Samsonite LLC R E&& 010532 P E IR 614 A
RERE105.0 B EETIIE eBags 2 HPEITEINEK
o ZUWBBEEIBEER 2017945 A5 H5EMK » eBags kb
B AR A RIBEFENZ2ENE AR - Samsonite
LLCIRES M MR ERAEENBER LR
SENBREERBREES

eBags R—RELRITEMAHEMFNELEH LT
B ° eBags RIEBERMBIRITEREMHNZ T
EmEs  BThRETEE Ee FR BB
B IREE G R RED - eBags R EMERKE %
28 52 e 2 e iy 5 o ( R R AR BIFE T Z (Bl )
IAREEER BB M - eBags 1998 F AL - Hia
AR SEBIR ZB 2 JNAR MR AT -
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Year ended December 31,

HZ 12831 AILFEE

Percentage increase

Percentage (decrease) excl.
increase foreign
(decrease) currency effects”
(Expressed in millions of US Dollars, except per share data) IO MRERFEN
(UEBETZS  SREIEEIN) Epil=d BIORD) B DN
Net sales SR 3,490.9 2,810.5 24.2% 23.3%
Operating profit R F 423.9 331.2 28.0% 26.7%
Operating profit excluding AR (PRI AR
acquisition-related costs? FRAR) @ 443.2 377.4 17.6% 16.3%
Profit for the year FREF 355.4 274.8 29.3% 29.0%
Profit attributable to the equity holders BRIERFE AFEIREF 334.3 255.7 30.7% 30.4%
Adjusted Net Income® KRR AC 260.6 257.9 1.0% 0.7%
Adjusted EBITDA® #STAEE EBITDAW 580.3 485.6 19.5% 18.2%
Adjusted EBITDA Margin® S EBITDARIER S 16.6% 17.3%
Basic earnings per share BREKRZR
(Expressed in US Dollars per share) (UERET2) 0.236 0.181 30.4% 29.8%
Diluted earnings per share SR#EERR
(Expressed in US Dollars per share) (UERET2]) 0.234 0.181 29.3% 28.7%
Adjusted basic earnings per share — KHABEZREREFE
(Expressed in US Dollars per share) (UERET2]) 0.184 0.183 0.5% -%
Adjusted diluted earnings per share®¥ AR REEEF
(Expressed in US Dollars per share] (UEFRET25) 0.182 0.182 -% -%
Notes 1

(1) Results stated on a constant currency basis, a non-IFRS measure, are calculated by applying the average exchange rate of the previous year to current year local
currency results.
BIEERLEFE 2D RERIFIFRSUBEETA - ENRAFENE M ER 2N EERAEFHTHIRRFEME -

[2)  Acquisition-related costs amounted to US$19.3 million and US$46.2 million for the years ended December 31, 2017 and 2016, respectively.
BE2017F 22016512 A31 BILFERWIBAERKAD BIR 193 BERTR46.2BEXTT

(3) Adjusted Net Income, a non-IFRS measure, eliminates the effect of a number of costs, charges and credits and certain other non-cash charges, along with their
respective tax effects, that impact the Group’s US Dollar reported profit for the year, which the Group believes helps to give securities analysts, investors and other
interested parties a better understanding of the Group’s underlying financial performance. See "Management Discussion and Analysis - Adjusted Net Income” for a
reconciliation from the Group’s profit for the year to Adjusted Net Income.
IEREFWARIEIFRS TR T A - EMMYEAREUARTRBNFRNRNNSERAS BAREEURETEMIRCER(ERASENTRBYE)HYE
AEEREEEHEZHONE  REFREMEBARERE2E T HAEENEBNBERE - EHAREFENREFHEFRANLER - F20 [EEENHE
DT - (AT

(4] Adjusted earnings before interest, taxes, depreciation and amortization ("Adjusted EBITDA"], a non-IFRS measure, eliminates the effect of a number of costs, charges
and credits and certain other non-cash charges, which the Group believes is useful in gaining a more complete understanding of its operational performance and
of the underlying trends of its business. See "Management Discussion and Analysis - Adjusted EBITDA” for a reconciliation from the Group's profit for the year to
Adjusted EBITDA.
RETFE - BE - 8 REHATERAERR([EREEBITOAD BIEIFRSUBFETA - HMBRZERA BAREFUARE TEMIRSBANTE - AEEIR
EEAFNNE2E T HELERREAEBOIEEBEY - BRAKEF R REHAEEBTOANYR - F2H [ERETHENN - ££HEEBITDA]

(5] Adjusted EBITDA margin, a non-IFRS measure, is calculated by dividing Adjusted EBITDA by net sales.
#EIEE EBITDARE R RIEIFRS BT R TA - LAKSIEE EBITDARR A SHE SRS E G ©

(6)  Adjusted basic and diluted earnings per share, both non-IFRS measures, are calculated by dividing Adjusted Net Income by the weighted average number of shares
outstanding during the year.

BRBEGEEAREFRIRIEIFRSHBTETA - EHEBRARRAFNEITEIMNRD A IVET OB ERE -

The Group has presented certain non-IFRS measures in the financial highlights ~ RN&EER XM EHE—H 2505 TIEIFRS B &t
section above because each of these measures provides additional information ~ 8T A - JIE it KK 8 T ARBHE L EH -
that management believes is useful in gaining a more complete understanding EREMEEENNRESSNE  BEE REME
of the Group’s operational performance and of the trends impacting its business ~ BAMZERF2H T RAEBNKLRBERYEH
to securities analysts, investors and other interested parties. These non-IFRS  %7&H)i8% « AXFTEHE RIS IEIFRS K ET
financial measures, as calculated herein, may not be comparable to similarly ~ BERMSAIEEMARFEREUGGNETAE
named measures used by other companies, and should not be considered as TR - BN EEG AR ASERFEHRE KA
measures comparable to IFRS measures in the Group's consolidated income XA IFRSEIBTE T AL BRMEtET A - JEIFRSET
statements for the year. Non-IFRS measures have limitations as an analytical ~ BtE T EEA—EBON TEBERBRIE © TR
tool and should not be considered in isolation from, or as a substitute for, an iR AW R REARNEBIRE IFRS Ff 23R 153
analysis of the Group’s financial results as reported under IFRS. BEHY DT o
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This has been another year of resilient underlying growth in the results of the business in an unbroken run
since our flotation in 2011. This has also been a year in which we have taken the decision to further expand
our investment in marketing behind our brands. It has always been a cornerstone of our strategy to invest

substantially more in relative terms behind our brands than our competitors. The Company also invests

heavily in research and product development, and it is this combination of product excellence and effective

and more extensive communication that are the drivers of our success in the global marketplace.

BEMAR201MFLEHUR - SEXRAEEXRBENEEFEZERENBERN—F - SFEMATRE
E-SRAMBEHELIENRE - REEGRFHFHELESNESHERARRAEERMN - ERBEHN

BEA o i RRBAAROKREMAEREMRME - MEERRM

LAKBRHR IR IHE — L o

I 'am happy to say that 2017 has proved to be a better year all round for global
trading conditions, and this has helped the Group achieve another outstanding
set of results. But much more than this, 2017 has been a year of critical
importance in the strategic development of the Company. Our business is now
almost a quarter larger in terms of sales. This increase in scale, alongside the
growing diversity of our operations in terms of brands, categories, channels and
markets means that we need to anticipate some changes to the way in which the
Company operates that | will come to shortly.

The headline results are as follows: including the recent acquisitions of Tumi
and eBags, Group turnover increased by 23.3% in constant currency! terms to
a record US$3,490.9 million, and the reported profit attributable to shareholders
increased in underlying terms by 12.1%. As a result of various one-off, non-
cash items the unadjusted figure is much higher at 30.7%. As we have done
previously, | would draw attention to the two performance measures of Adjusted
EBITDA and Adjusted Net Income. These are non-IFRS measures, but they
do present, in our view, a clearer picture of the underlying performance of
the business, without various one-off charges which are mainly related to
acquisitions and certain other non-cash items and adjustments unrelated to
operating performance. The Group’s Adjusted EBITDA increased by 19.5% to
US$580.3 million, another best ever result. On the other hand, Adjusted Net
Income was up only marginally by 1.0% to US$260.6 million in 2017, reflecting
the increased investment in advertising, interest cost from financing the
acquisitions and the initial lack of profitability at eBags.

There are three main contributors to the substantial increase in the Group's net
sales. Firstly, the underlying growth in constant currency net sales has been a
robust 6.3%. Secondly, we have had the benefit of a full year’'s contribution from
Tumi, with a very strong performance in the U.S. There is growing confidence
within the business that the medium term potential of our most important
recent acquisition will be much above our initial expectations. As you will
also read later in the report, it is very encouraging to note that Tumi has been
accretive to earnings in the first full year of ownership. The third contributor to
net sales growth has been the acquisition of eBags in May 2017. This is the best
known bags brand in the e-commerce space in the U.S., with significant scope
for growth in the future. In common with many businesses of this type, the
focus historically has been on revenue growth rather than short run profitability,
but as we focus more on Samsonite-owned brands under our ownership, we
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see a clear opportunity to build a strong profit contributor to earnings in the
future. It is worth also commenting on the structural shift that the these two
acquisitions have made to the Group: thus much of the 60.4% constant currency
net sales growth in the business category this year is attributable to Tumi, as
well as a significant part of the 23.8% constant currency net sales growth in
accessories. The organic business also made good progress, and in total the
non-travel categories now account for 39.3% of our net sales compared with
35.3% last year. These two acquisitions have also had a profound impact on the
shape of our channel business: in constant currency terms, net sales of direct-
to-consumer channels, retail and online, were up 57.4%, a large portion of this
attributable to Tumi and eBags. These two channels now account for 33.4%
of our business compared with 26.1% in 2016. Furthermore, the acquisition of
eBags has also pushed up the share of total e-commerce net sales in our total
business from 9.5% to 14.0% of total net sales.

As Ramesh points out in his statement, this has also been a year in which
we have taken the decision to further expand our investment in marketing
behind our brands. It has always been a cornerstone of our strategy to invest
substantially more in relative terms behind our brands than our competitors.
The Company also invests heavily in research and product development, and
it is this combination of product excellence and effective and more extensive
communication that are the drivers of our success in the global marketplace.
In 2017, we uplifted our spend on marketing by 43.3% to US$206.0 million or
5.9% of net sales. This reflected a significant increase in above-the-line spend
at Tumi, to a level commensurate with the scale of the brand, but also further
investments in our other core brands around the world, in particular American
Tourister in the U.S. and Europe, where we are rapidly gaining market share.

We have always seen our business as a specialist in the categories that make up
consumers’ personal carrying needs. Looking back over 100 years, Samsonite
has been through many phases of development, but in recent times the Company
has been predominantly a luggage company. It is hard to underestimate just how
much change to this model there has been in the last few years. We now have a
business that encompasses ten key brands operating in four principal product
categories across all the major markets of the world. Although the approach of
devolving responsibility to local geographic markets continues to serve us well in
terms of responding to often widely differing channel structures and consumer
needs, in several key functions we need to have a greater degree of central
oversight. Therefore, several new key appointments have been made to the
senior management team as Ramesh outlined in his report. In the coming years
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It is hard to encapsulate the culture of a business, but what | can say is that at all levels of the Company, our
people are proud of what they do, they work together as a team, and have a determination to do their very
best. Of course, financial rewards motivate people, but even more important is the satisfaction that comes
from a job well done and in the case of Samsonite these values are shared throughout the many different

countries and cultures of the world.

EXREERIFLEREETRS - BA AT -
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L TFAFRIMER  MAHFTERS - EREMNEZEBRSTEABARRIEETHHAREER -

we will also seek to manage our brands on a more consistent basis globally, so
that there is less perceived variation between the broader trading regions of the
world. With the acquisitions we have made, and the rapid development of our in-
house Kamiliant brand, we now have a clear brand architecture across key price
segments, and although there will always be local differences, our objective in the
medium term is to have brands that look substantially the same to consumers
wherever they are in the world.

We believe that the best way to present our brands to our consumers, and
invariably the most profitable, is through our own retail stores and e-commerce
channels. In certain locations, mono-brand stores can be very successful, but
we also see enormous potential for multi-brand retail, offering customers a
broad range of options for their carrying needs. In many cases this involves
taking full advantage of omni-channel options with ordering and collecting from
multiple sources. Of course, expanding our retail estate does involve higher
fixed costs, but we are confident that there is a lot of further potential in the
profitable development of the direct-to-consumer channel. Excluding Tumi and
eBags, direct-to-consumer constant currency net sales increased by 12.2%
and we opened 78 new stores. One of the benefits of direct sales is the ability
to exercise control over product ranges in store. As we merchandise stores
to reflect the increased importance of female customers and the demand for
business and casual products, we are finding that we can develop the business
in these categories without adversely affecting our core travel goods business.
This obviously bodes well for future growth in these areas.

If there was a disappointment in 2016, it was the slippage in sales of our
American Tourister brand in Asia, where it had spearheaded so much growth
in the past. There were several reasons for this, but following a review of
our product and marketing strategy things have turned around and we have
achieved growth in constant currency terms of 1.4% in 2017, compared with a
decline of 7.3% last year. Momentum has also been building in the second half of
2017 compared to the first, which is encouraging for 2018. Kamiliant has made
substantial headway at entry price points, after a good start in 2016, and we now
have a credible combatant in the competitive but high-value lower segment of
the market.

2017 was also a year of consistently good performances across all of the
regions. Excluding sales from eBags and Tumi, net sales in North America
increased by 3.3% in constant currency terms, and the equivalent figure was
10.5% in Europe, 4.8% in Asia and 18.6% in Latin America. Europe continues to
outpace overall market growth, as a result of further investment in retail and
American Tourister growth; Asia is firmly back on a growth track with the key
market of China up 7.2%, excluding Tumi, and turnarounds in performance in
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the last quarter of 2017 in India and Hong Kong®?. We are also hopeful that with
higher levels of tourists from China, coupled with several new marketing and
sales initiatives, we will begin to move the business in South Korea into positive
territory. And although smaller in scale, it is encouraging to see the investment
in Latin America paying off, with constant currency net sales up 18.6% and
Adjusted EBITDA in this region up by over half. The Company has posted exciting
results in many emerging markets across the world, but of particular note are
Russia, where the business increased by 29.6% in constant currency terms, and
Turkey, where net sales were up 42.9% on a similar basis.

2017 saw a significant improvement in operating cash flow, up from US$260.8
million in 2016 to US$341.3 million, despite cash paid for interest going up
by US$30.3 million, and the increased investment in marketing. Net working
capital efficiency of 12.4% was a slight improvement on 12.6% last year, and
we are well within our internal targets. At year-end, the Group had a net debt
position of US$1,609.1 million. The pro-forma total net leverage ratio® has fallen
from 2.84:1 to 2.74:1, and that was in a year that included the US$105.0 million
acquisition of eBags, US$64.9 million to acquire direct distribution of Tumi in
certain Asian markets and US$31.9 million to buy out the 30% non-controlling
interest in Australia, along with a distribution paid to shareholders of US$97.0
million. Your Board continues to follow a progressive distribution policy that
broadly links payments to increases in earnings, but will also allow the Group
to make continuing repayments of capital on outstanding debt. During the
year, reported US Dollar profit attributable to the equity holders increased by
US$78.6 million, or 30.7%, to US$334.3 million. As mentioned before, excluding
various one-off non-cash items, principally the impact of the 2017 U.S. Tax
Reform and the tax impact of the liquidation of the Group’s U.S. defined benefit
pension scheme in 2016, the underlying increase was 11.7% on a constant
currency basis. The Board has therefore recommended a cash distribution to
shareholders for 2018 of US$110.0 million, an increase of 13.4% on the previous
year, and representing approximately US$0.0772 per share.

This has been another year of resilient underlying growth in the results of the
business in an unbroken run since our flotation in 2011. But much more than
this Ramesh and his team have successfully integrated two major acquisitions,
and taken steps to strengthen the foundations of our business to take advantage
of future growth opportunities. Never has the business had so many avenues of
growth: we have a clear brand architecture that covers the widest range of price
segments, a product portfolio that is strong in all product categories and well-
established channels of distribution in all of the major consumer markets of
the world. One measure that has not quite caught up with our sales growth has
been our Adjusted EBITDA margin, principally due to the increased investment
in marketing spend. However, we have nearly reached a steady state level here,
and with improving gross margins and growing net sales, | am confident that
we will begin to see the full impact of operating leverage on the Group's overall
profit margins in the coming year.
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I ' would like to take this opportunity to thank Ramesh and the senior
management team for their commitment to the business, and to congratulate
new members who have been recently promoted. It is hard to encapsulate the
culture of a business, but what | can say is that at all levels of the Company,
our people are proud of what they do, they work together as a team, and have a
determination to do their very best. Of course, financial rewards motivate people,
but even more important is the satisfaction that comes from a job well done and
in the case of Samsonite these values are shared throughout the many different
countries and cultures of the world. | would also note that the Company has
enjoyed great stability at the Board level, and the range of expertise and wise
counsel of my colleagues has stood the Company in good stead.

Looking ahead, it would appear that economic prospects globally are stronger
than they have been for some time, and more broadly spread. No doubt the
effects of this will be felt in the travel and tourism markets that drive our
business. That sets a positive backdrop for overall trading activity, and the
momentum that gathered pace in the last two quarters of 2017 should carry
through into next year.

ff?ﬂ}r/ﬂ r’é'::f,,_f

Timothy Charles Parker
Chairman
March 14,2018

Notes 1
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(1) Results stated on a constant currency basis, a non-IFRS measure, are calculated by applying the average exchange rate of the previous year to current year local currency results.
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(3] Net leverage ratio is calculated as (total loans and borrowings less total unrestricted cashl/last twelve months ("LTM"] Adjusted EBITDA. LTM Adjusted EBITDA is
calculated on a pro-forma basis to include the pro-forma run-rate cost synergies expected at August 1, 2018.
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| am pleased to report a most encouraging set of financial results for 2017. We
made excellent progress in integrating and expanding the Tumi business and it
was accretive to earnings in the first full year after its acquisition in August 2016
Meanwhile, our other core brands, Samsonite and American Tourister, both
delivered solid growth, despite headwinds in certain key markets. We also made
significant headway in expanding our presence in the non-travel category and
in the direct-to-consumer channel. In particular, the acquisition of eBags, Inc.,
which was completed in May 2017, greatly strengthened our ongoing efforts to
enhance the Group's position in the direct-to-consumer e-commerce channel.

For the year ended December 31, 2017, the Group’s net sales increased by
23.3%, on a constant currency basis!”, with every region posting double-digit
constant currency net sales growth. The Group’s US Dollar reported net sales
increased by 24.2% to a record high of US$3,490.9 million. Excluding amounts
attributable to the Tumi and eBags businesses, net sales increased by 6.3% on a
constant currency basis in 2017.

The Group’s gross profit margin increased to 56.1% in 2017, up by 200 basis
points from 54.1% during the previous year. This was partly attributable to the
full-year contribution from the Tumi business, which enjoyed better margins.
Excluding Tumi, gross profit margin expanded to 53.7% in 2017, an increase
of 70 basis points from 53.0% in 2016, driven by strong net sales growth in the
direct-to-consumer channel.

The Group’s US Dollar reported operating profit increased by US$92.7 million,
or 28.0%, to US$423.9 million, notwithstanding a US$62.2 million increase
in marketing expenses, partially offset by a US$26.9 million reduction in
acquisition-related costs. As a percentage of net sales, marketing expenses
increased by 80 basis points to 5.9% in 2017 compared to 5.1% in 2016. This
boost to marketing is intended to enhance awareness and drive net sales growth
for Tumi and the other brands in the Group's portfolio.

The Group’s US Dollar reported profit attributable to the equity holders
increased by US$78.6 million, or 30.7%, to US$334.3 million. In 2017, the
Group recorded a non-cash tax benefit of US$118.8 million in conjunction with
the U.S. tax reform law that was enacted in December 2017. In addition, the
Group incurred a tax expense of US$7.6 million associated with a legal entity
reorganization following the Tumi acquisition. These two items resulted in a
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the Tumi and eBags businesses,
net sales increased by 6.3% on a
currency basis in 2017.

REEUETHBNEEFHER
24.2% ZRIZEFT =B 3, 490 9BE
=TT o #BR Tumi & eBags 5 HIFE
HE5E 0 2017 FHEFRERTE
[EREAEGHIER 6.3% °

ZISAJTK%E?EEQOWiﬁ‘%%\/@F%i SRR T3

o BMERA RER Tumi 157 MG =i

C 2016 F8 ANBRNEEATBRFERERA
f'JT’EHjE\Eﬁ BtFER - @EETEEMSMATR
= BPEMZ ORI A E R American Tourister
HESBREER - MM ERRIFIREENREE
HMAEEERBNEB LRSERER - LHE -
201745 A5ER M eBags, Inc. WEE BB A A HN58
BB FERANEEEEAMEEENETEE
REMAFTTERIIZAL

HE2017F12A31BIEFE - AEEMHEFE
&Tﬁ[w%ﬁ% R 233% » WS (EER

BRTEEREEFENENHTHEFHEER -
$§%§M%ﬁ$$&mﬁ%5$ﬁﬁiEu.z%ﬁﬁu,ﬁi
F=HI3,4909BEETT © W@Tumi&eBagS%ﬁ%m
FEEERE 2017 FRHEE FEIRTEERLENE
W 6.3% °

AEER2017TFHEMNEERESL1%  BREFH
54.1% K200 EES - BHREREFNERSH
Tumi EBH2FERATER o MR Tumi - EEERDH
BERBERERYIFEFHIER - HKMBE 201745
HEFIEIERED3.7% * B 2016 FH53.0% 1K 70
[GESS:

BELHEFAIEMN62.2 B EET (D U EERIK

KR 26 9 BBETTAIKE) - AEBUETHAR

BB FIMNIARIE R 92.7 BB Rk 28.0% £ 423.9

BEZET - AHEALEEFERD LB 2016FH

5.1% 38 N80 A BEE 2017 4 HY5.9% o AT S

FEANAFIRE FERF Tumi RAEERE T bR hE
BB E LB HE FREER -

REEUETREBHRETBABGERETIERT8.6
BEXETH30.7%E3343AEETT ° R20174F + K
SEEPEEEMN 2017 F 12 A BGOSR E LIRS
FBEFIBIEE 1188 FEET ° I - AEBELE
HETumi B FIERETH A EEREAMBNTIEA
FX76B8ET - ILMEEE EBAEERK 2017

Samsonite International S.A. Annual Report 2017 | ¥FEEBAER A F2017FF5H 17



Chief Executive Officer’s Statement {TIEZAE RS

net tax benefit to the Group of US$111.2 million in 2017. In 2016, the Group
recorded a US$56.8 million non-cash tax benefit related to the liquidation of the
Group's principal defined benefit pension plan in the U.S. Excluding the above-
mentioned net tax benefits that the Group recognized in 2017 and 2016, the
Group’'s US Dollar reported profit attributable to the equity holders increased
by US$24.1 million, or 12.1%. This represented a solid increase, considering
the US$36.5 million year-on-year increase in interest expense, primarily as a
result of an additional seven months of interest expense associated with the
Senior Credit Facilities utilized to finance the Tumi acquisition, together with
the above-mentioned increase in marketing expenses.

Adjusted EBITDA and Adjusted Net Income are two key performance indicators
that we focus on. We believe these two non-IFRS measures, which eliminate
the effects of a number of costs, charges and credits (such as the costs related
to the Tumi acquisition) and certain other non-cash charges, along with their
respective tax effects, provide a much clearer indication of the underlying
performance of our business. For the year ended December 31, 2017, the
Group’'s US Dollar reported Adjusted EBITDA increased by US$94.7 million, or
19.5%, to US$580.3 million. The Group's Adjusted EBITDA margin decreased
to 16.6% from 17.3%, primarily as a result of the 80 basis points increase in
marketing expenses detailed above. US Dollar reported Adjusted Net Income,
which adjusts out the impact of the above-mentioned net tax benefits, among
other items, increased by US$2.7 million, or 1.0%, to US$260.6 million in 2017,
notwithstanding the significant year-on-year increases in marketing investment
and interest expense discussed above.

Cash flow generated from operating activities also saw significant improvement,
increasing to US$341.3 million in 2017 from US$260.8 million in 2016, despite
cash paid for interest increasing by US$30.3 million along with the increase in
marketing expenses discussed above. During the year, we spent US$94.6 million
on capital expenditures, US$105.0 million on the eBags acquisition, US$64.9
million on Tumi distributor buybacks in Asia and US$31.9 million on acquiring
the 30% non-controlling interest in our Australian subsidiary. The Group also
made a US$97.0 million cash distribution to shareholders during the year. Net
working capital efficiency® came in at 12.4% for 2017, a slight improvement
from the 12.6% level achieved the year before. Last but not least, we completed
the repricing of the Senior Credit Facilities in February 2017, which resulted in a
significant reduction to our cash interest payments. Accordingly, the Group had
cash and cash equivalents of US$344.5 million and outstanding financial debt
of US$1,953.5 million (excluding deferred financing costs of US$56.6 million),
putting the Group in a net debt position of US$1,609.1 million as of December
31, 2017. The Group’s pro-forma total net leverage ratio® was 2.74:1.00 as of
December 31, 2017, compared to 2.84:1.00 at the end of 2016, as the Group
continued to de-lever its balance sheet.

On a US Dollar reported basis, the Tumi business contributed US$664.5 million
in net sales and US$139.7 million in Adjusted EBITDA in 2017. There were several
factors responsible for this strong performance. During the first half of 2017,
we completed systems integration, and we also assumed direct control of the
wholesale and retail distribution of Tumi products in South Korea, China, Hong
Kong"“, Indonesia and Thailand. During the year, we added 49 net new Tumi
retail stores worldwide (including 30 Tumi retail stores that were acquired in
conjunction with the distributor buybacks in Asia), and increased our marketing
expenditure for the Tumi brand to US$38.0 million, up from US$27.9 million®
in 2016 (as a percentage of Tumi’s net sales, marketing spend increased from
4.7%"9 in 2016 to 5.7% in 2017). The above initiatives contributed to the strong
performance of the Tumi business. Excluding foreign currency effects, net sales
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The results of American Tourister and Kamiliant in Asia are particularly noteworthy. This is a region
characterized by intense competition from a plethora of mid-end and entry-price brands, both homegrown and
imported, against which American Tourister lost ground in 2016, suffering a 7.3% constant currency net sales
decline. However, by adopting a two-pronged strategy, launching our own entry-price brand Kamiliant to go
head-to-head with the competition on the one hand, while boosting our investment in product development and

marketing for American Tourister on the other, we have begun to turn the tide.
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increased by 12.6%" in 2017. Excluding the impact of the distributor buybacks in
Asia, constant currency net sales growth was approximately 8.0%", with North
America +6.6%", Asia +12.4%" and Europe +8.0%".

One of Samsonite’s key strengths lies in our ability and commitment to invest
considerably more in our brands than our competition in order to drive growth.
In particular, we have always emphasized the importance of our consistent
and sizeable marketing spend which enables our brands to maintain a high
level of awareness globally over the long term. To support the global expansion
of our brands, 2017 saw us implement a significant, strategic increase in our
investment in marketing, both in absolute dollar terms and as a percentage
of net sales. Overall, the Group spent US$206.0 million on marketing in 2017,
an increase of US$62.2 million, or 43.3%, compared to US$143.8 million the
previous year. As a percentage of net sales, marketing expenses increased by 80
basis points to 5.9% during 2017 compared to 5.1% during 2016. Excluding Tumi,
marketing expenses as a percentage of net sales increased by 100 basis points
to 5.9% during 2017 compared to 4.9% for the prior year.

On the back of the increased marketing support, nearly all of our brands
reported solid growth in 2017. The Group’s main brand Samsonite grew by
a steady 6.1% in 2017, excluding foreign currency effects, with all regions
reporting solid constant currency net sales increases: North America (+5.1%),
Asia (+3.0%), Europe (+9.0%) and Latin America (+21.0%). US Dollar reported
net sales of the Samsonite brand increased by US$106.1 million, or 6.8%, to
US$1,654.9 million, accounting for 47.4% of the Group's total net sales in 2017.
That compared to 55.1% in 2016, reflecting the continued diversification of the
Group’s brand portfolio.

Excluding foreign currency effects, net sales of the American Tourister brand
increased by 6.5%, while US Dollar reported net sales increased by US$41.6
million, or 7.8%, to US$573.1 million during 2017, representing a strong recovery
from the 1.0% constant currency net sales decline recorded in 2016. This robust
performance was driven primarily by Europe, where net sales grew by 24.8%
on a constant currency basis on the back of the brand’s continued successful
expansion. The brand also did well in Latin America, where net sales grew by
34.9% on a constant currency basis driven by continued geographical expansion.
However, | am most encouraged by the brand’s performance in North America
and Asia, where new product launches supported by more impactful marketing
campaigns are beginning to have a positive impact. Excluding foreign currency
effects, net sales of the American Tourister brand in North America increased
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by 7.3% in 2017, a better performance compared to the 3.1% net sales growth in
2016, while in Asia net sales grew by 1.4% in 2017, a considerable improvement
compared to the 7.3% net sales decline in 2016.

The results of American Tourister and Kamiliant in Asia are particularly
noteworthy. This is a region characterized by intense competition from a
plethora of mid-end and entry-price brands, both homegrown and imported,
against which American Tourister lost ground in 2016, suffering a 7.3%
constant currency net sales decline. However, by adopting a two-pronged
strategy, launching our own entry-price brand Kamiliant to go head-to-head
with the competition on the one hand, while boosting our investment in product
development and marketing for American Tourister on the other, we have begun
to turn the tide. Excluding foreign currency effects, net sales of Kamiliant in Asia
rose by 68.3% to US$37.4 million during 2017, compared to US$21.9 million
in the previous year. Meanwhile, after experiencing a 3.4% constant currency
net sales decline in Asia during the first half of 2017, American Tourister saw
constant currency net sales rebound to increase by 6.1% year-on-year in the
second half of 2017, and recorded a 1.4% constant currency increase for 2017
overall. This robust performance has validated our belief in the vast untapped
potential of the entry-price market, and 2018 will see us further expand
Kamiliant distribution across Asia and drive American Tourister globally.

To sustain American Tourister's momentum, we recently announced the
signing of international football superstar, Cristiano Ronaldo, as the brand’s
new global ambassador. A record five-time winner and the current holder of the
FIFA Ballon d'Or Award, and with 24 trophies, including four UEFA Champions
League titles and one UEFA European Championship, under his belt, Cristiano is
one of the world’s most popular and recognizable sporting icons today. His lively
and vivacious personality, both on and off the field, resonates incredibly well with
the fun-loving, vibrant personality of the American Tourister brand. His presence
will undoubtedly help American Tourister to stand out from the competition and
take the brand to the next level.

The Group’s other brands largely performed well, posting solid constant
currency net sales growth for 2017, as we continued to leverage our strong
regional management teams to expand the brands into new markets and
penetrate deeper into existing ones: Speck (+4.6%), Gregory (+18.6%), Lipault
(+12.9%) and Hartmann (+4.0%), with the exception of High Sierra. Net sales of
the High Sierra brand declined by 10.6% year-on-year in 2017 as it navigated
through a number of external challenges [sales were down in North America
due to lower business-to-business sales and the non-recurrence of a backpack
promotional program with certain wholesale club customers that ran during
2016) and internal changes (we decided to focus on selling our other casual
product brands in certain markets outside the U.S.]. With the new product
and marketing programs now being put in place, | hope to see High Sierra’s
performance improve in 2018.

On the back of the contribution from the Tumi business, together with a solid
performance by the other key brands in the Group's portfolio, all of our regions
recorded strong double-digit constant currency net sales growth in 2017: North
America (+35.4%), Asia (+16.0%), Europe (+16.8%) and Latin America (+18.6%).
Excluding Tumi, all of our regions also delivered solid constant currency net
sales growth, driven by new product launches and our focus on growing our
direct-to-consumer channel, especially direct-to-consumer e-commerce: North
America (+16.2%, +3.3% further excluding eBags), Asia (+4.8%), Europe (+10.5%)
and Latin America (+18.6%)%.
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| 'am especially heartened by the improvement we saw in our two biggest
regions, North America and Asia, during the fourth quarter of 2017. Driven
by the increases in the Samsonite, Speck and American Tourister brands,
constant currency net sales growth in North America, excluding Tumi and
eBags, accelerated to 5.2% in the fourth quarter of 2017, up from the 2.7%
constant currency net sales growth recorded in the nine months ended
September 30, 2017

In Asia, we also saw performance in Hong Kong® and India improve in the fourth
quarter of 2017. Excluding Tumi, constant currency net sales in Hong Kong!
were up by 16.9% year-on-year during the fourth quarter of 2017, up from the
4.0% constant currency net sales decline recorded during the nine months
ended September 30, 2017. Excluding foreign currency effects, net sales in India
increased by 21.6% year-on-year during the fourth quarter of 2017, a significant
pickup compared to the 0.6% constant currency net sales decrease recorded
during the nine months ended September 30, 2017. On the back of the rebound
in Hong Kong“ and India, constant currency net sales in Asia, excluding Tumi,
increased by 8.4% year-on-year during the fourth quarter of 2017, a noticeable
improvement compared to the 3.6% constant currency net sales growth
recorded in the nine months ended September 30, 2017. Europe and Latin
America continued to benefit from the sustained investment we have made in
our brands and retail infrastructure over the last few years.

We also made excellent progress in executing our multi-category and multi-
channel strategy. On the product category front, all of our non-travel product
categories recorded strong double-digit constant currency net sales growth,
driven primarily by the full-year impact of Tumi: net sales in the business
category were up by 60.4% (+7.8% excluding Tumi), casual category by 20.1%
(+26.6% excluding Tumi) and accessories category by 23.8% (+11.2% excluding
Tumi). Overall, net sales in the non-travel product categories increased by 37.1%
on a constant currency basis, while US Dollar reported net sales increased by
38.1% to US$1,370.8 million in 2017. Non-travel net sales accounted for 39.3% of
total net sales in 2017, up from 35.3% in 2016, a big step forward to our strategic
goal of achieving a 50/50 split in net sales between travel and non-travel product
categories over the medium term. Meanwhile, riding on buoyant global travel
and tourism growth”, together with the full-year impact of Tumi, constant
currency net sales in the travel category, the Group’s traditional area of strength,
grew by 15.8% year-on-year, while US Dollar reported net sales increased by
16.6% to US$2,120.1 million in 2017. Excluding Tumi, travel category net sales
expanded by 8.4% year-on-year in 2017 on a constant currency basis.

While the Group continued to expand its bricks-and-mortar retail presence in
2017, the main driver of our direct-to-consumer channel has been the global
expansion of our direct-to-consumer e-commerce presence, with net sales
growing by 138.0% on a constant currency basis. This growth was driven in part
by the full-year contribution of Tumi and the acquisition of eBags. The integration
of eBags continues to progress in line with our expectations, with the business
providing the Group with a strong platform and significant experience and
expertise to help accelerate the growth of our direct-to-consumer e-commerce
channel, both in North America and globally. The eBags business reported
net sales of US$114.1 million during the period from May 5, 2017, the date the
acquisition was completed, to December 31, 2017. US Dollar reported net sales
in the direct-to-consumer e-commerce channel increased by US$167.7 million,
or 139.7%, to US$287.7 million (representing 8.2% of net sales) during 2017
from US$120.0 million (representing 4.3% of net sales] in 2016. Excluding Tumi
and eBags, the Group’s direct-to-consumer e-commerce net sales increased by
22.4% year-on-year on a constant currency basis.
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Excluding foreign currency effects, the Group's brick-and-mortar retail net
sales increased by 41.7% year-on-year, driven by the addition of 127 net new
company-operated retail stores opened in 2017, plus the impact from the 285
net new retail stores added during 2016 (including 211 net new company-
operated Tumi retail stores resulting from the acquisition of Tumi), along with
a 3.8% increase in constant currency same store net sales. Excluding Tumi and
on a constant currency basis, retail sales grew by 10.1% and same store sales
were up by 4.3%. Overall, constant currency net sales in the direct-to-consumer
channelincreased by 57.4% (+32.1% excluding Tumi and 12.2% further excluding
eBags) year-on-year in 2017. For the year ended December 31, 2017, US$1,167.5
million, or 33.4%, of the Group’s US Dollar reported net sales came from the
direct-to-consumer channel, compared to 26.1% in 2016. This represents a big
step forward in reaching our medium-term target of an even split in net sales
between wholesale and direct-to-consumer channels.

Not only are these results most encouraging, they are also a testament to the
effectiveness of our strategic plan, and we intend to carry on with its execution.
Over the next few years, the Group will continue to:

e Deploy multiple brands to operate at wider price points in both the travel and
non-travel product categories. Within the non-travel product categories, we
will place greater emphasis on products that appeal to female consumers
as part of our "Women First” initiative.

* Increase the proportion of net sales from the direct-to-consumer channel
by growing our direct-to-consumer e-commerce net sales and through
targeted expansion of its bricks-and-mortar retail presence.

e Sustain our investment in marketing to support the global expansion of
Tumi, while continuing to drive visibility for Samsonite, American Tourister
and our other brands.

e Leverage our regional management structure, sourcing and distribution
expertise and marketing engine to extend its brands into new markets and
penetrate deeper into existing channels.

e Continue to invest in research and development to develop lighter and
stronger new materials, advanced manufacturing processes, exciting new
designs, as well as innovative functionalities that deliver real benefits to
consumers.

e Continue to develop the Company into a well-diversified, multi-brand, multi-
category and multi-channel luggage, bag and accessories business.

The coming year will see us continue to implement our plan, and while the
overall roadmap remains the same, we cannot afford to be complacent. Change
is coming and it is coming fast. We must be proactive and nimble in modifying
our strategy to stay ahead of the curve and the competition. As such, we have
made a number of adjustments to adapt our organization to the seismic shifts
and fresh challenges in the competitive landscape.

Our decentralized management structure has been and remains one of
Samsonite’s most important sources of sustainable competitive advantage. The
structure encourages and rewards innovation and differentiation in products
and marketing that best connects and serves local consumers in disparate
markets around the world, and enables us to respond quickly and effectively to
a multitude of challenges and opportunities in individual markets. It was also
instrumental in transforming Samsonite from a single brand (Samsonite), single
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category (luggage) and largely wholesale company with net sales of US$1.2
billion in 2010 to the multi-brand, multi-category and multi-channel business
we are today, with almost triple the net sales. That said, the complexity of the
business has grown considerably along with its size, and it is critical that we
fine-tune our decentralized management structure in order to maintain our
ability to leverage our global scale, while ensuring that we do not dilute its many
benefits that are behind Samsonite’s success, particularly the same can-do
spirit, sense of ownership, accountability and speed of decision that animates
many successful smaller entrepreneurial companies.

Nowhere is this opportunity clearer than in our direct-to-consumer
e-commerce operations. As | have remarked in previous reports, the consumer
goods industry is going through a profound and disruptive change, driven by
the explosive growth of e-commerce. On the one hand, our decentralized
management structure continues to enable us to generate innovative solutions
to address local challenges and opportunities, especially when one considers
the big differences in the digital landscape [stages of development, channel
partners and consumer preferences) from one market to the next. On the other
hand, in an increasingly connected world, consumers expect a consistent, high
quality experience when they interact with our brands, whenever and wherever
they happen to be. To this end, | appointed Charlie Cole as Global e-Commerce
Officer in January 2017, joining the Group’s senior management team. Charlie
has spent the last 13 years of his career focusing on digital advertising and
e-commerce and has extensive experience in leadership roles working with
both web-based businesses and more traditional businesses seeking to grow
their e-commerce capabilities, most recently as Vice President, Chief Digital
Officer at Tumi. As Global e-Commerce Officer, Charlie works closely with each
of our regional presidents to help shape the direct-to-consumer e-commerce
strategy for each of our brands, and helps to promote best practices and
consistency across the Group so as to help create an agile organization that
can adapt to the rapid changes in the digital marketplace and benefit from
our global scale. Meanwhile, the regional presidents and their management
teams will continue to be responsible for driving the growth and profitability of
e-commerce in their respective regions. With our portfolio of brands and our
scale, Samsonite has the potential to become a significant player in the bags
and luggage e-commerce channel.
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On the product category front, all of our non-travel product categories recorded strong double-digit constant

currency net sales growth, driven primarily by the full-year impact of Tumi. Non-travel net sales accounted for
39.3% of total net sales in 2017, up from 35.3% in 2016, a big step forward to our strategic goal of achieving a
50/50 split in net sales between travel and non-travel product categories over the medium term.
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The second area that requires change is in the management of our supply
chain. This is one of the most important functions for any business and critical
to sustaining long-term success. | am glad to have elevated Paul Melkebeke,
formerly Vice President Sourcing and Supply for the Asia region, to join the
senior management team as Chief Supply Officer, effective April 2017. He is
responsible for building a robust platform to ensure the active and continuous
sharing of best practices among supply teams working for different parts of our
business. With the growing complexity and size of our business, it is becoming
important that we establish a robust sharing platform across both our brands
and our regions. This will allow us to continue to benefit from the agility and
speed afforded by our decentralized organization, while enabling us to leverage
our global scale to achieve lower sourcing costs, greater logistics efficiency,
shorter new product launch cycles and improvements in other aspects of supply
chain management.

One area in which Paul will be working closely with me and John Livingston,
Executive Vice President, General Counsel and Joint Company Secretary, is
compliance and sustainability. Throughout our 100-plus year history, Samsonite
has been proud of its commitment to being a good corporate citizen. In addition
to providing consumers with high quality travel and lifestyle products, our
business has, over the past century, had a positive impact on the communities
in which we operate. Samsonite published its first Environmental, Social and
Governance ("ESG”) report in April 2017, and in preparing the report, | was
struck by how, in our decentralized organizational structure, our regional and
local management teams have responded innovatively and effectively to ESG
issues and challenges around the world. At the same time, it also underlined
the missed opportunity in leveraging our global scale to make a bigger impact
by rolling out the local initiatives around the world. While Paul, John and I will all
be paying more attention to this area, we have also realized the need to allocate
dedicated resources to driving the initiative forward. To that end, Samsonite has
appointed Christine Riley Miller as its first Director of Sustainability in December
2017. In this role, Christine will take the lead in building a global sustainability
program that engages with Samsonite’s key stakeholders, including consumers,
investors, employees and the communities in which the Group operates. Prior to
joining Samsonite, Christine has worked as a sustainability professional for over
10 years, and most recently led the sustainability efforts for Dunkin Brands, Inc.,
a leading U.S.-based restaurant franchisor that is listed on the Nasdag Stock
Market. By allocating dedicated resources to this area, we hope to leverage
our global scale and make a bigger impact. In the process, it is our aim to also
externally strengthen the connection our brands have with our customers, and
to internally drive efficiency and hence savings.
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Last but not least, the above initiatives will require additional resources to
execute. While we prioritize promoting talent from within, we also have to
consider the need to bring in those with new skills that can benefit the entire
organization and who can help us work towards implementing initiatives that
will see us successfully accomplish our growth objectives. As such, in July 2017,
Marjorie Whitlock (Marcie), previously Senior Vice President, Human Resources
at Tumi, was promoted to join the senior management team as Senior Vice
President, Global Human Resources, and one of her key responsibilities is to
identify and nurture the talent necessary to propel our future growth.

Looking ahead, 2018 has started on a more positive note than last year. By
and large, there is a general expectation that the global economy will see a
stronger expansion this year. Trading conditions in most markets have been
showing signs of improvement, as evidenced by the pickup we experienced
in North America and Asia in the fourth quarter of 2017, and the momentum
we continued to enjoy in Europe and Latin America. We are also fortunate
that the travel and tourism market, a key driver of our business, continues to
enjoy robust growth”. | am confident that, together with our experienced and
motivated regional and country management teams, we will continue to execute
our strategic plan and grow our business. | would like to take this opportunity
to offer a personal thank you to Tim Parker, our Chairman, for his leadership
and invaluable counsel, as well as the Board for its contribution and guidance.
Finally, | would also like to thank my fellow senior management team members
Kyle Gendreau, John Livingston, Lynne Berard, Rob Cooper, Subrata Dutta,
Arne Borrey, Roberto Guzman and Andy Wells, and extend a warm welcome to
Marcie, Charlie and Paul. Together with our employees, suppliers and business
partners around the world, they have made it possible for the Group to achieve
these positive results in 2017. | look forward to working closely with them and
our teams around the world again in 2018 so that - together — we can achieve
the full potential of our business.

/2:‘_,,_.,_.1

Ramesh Dungarmal Tainwala
Chief Executive Officer
March 14, 2018

Notes 1

ER2017F 7 ARFERERANERBERER
HoYMASREZEN M EERE 2 5t
ERME BRI RPIRREROATL

FEARK - 2018F MM B EFERIEMAR - &
BfE  ARLBEHSFIRMEBERLRERS
B - RIDTHNERRREZRUETR » #FK
178 2017 FEMEFEEIL M R BN ER AR
HPERON R T EMERDBERETR -3 - &K
FITREE - IRTTRIRETISERRMEBNEESD
N2 —MEHFERPERT - KAFRWEL - B
HPERBR  BRERNEREREEEK
S EEERBMINREAR - THREMNE
%o RAEELMERERFERE Tim Parker HI4E
BRESER URBFENERNIES - &i&
RATZELBHESHREREEKE - BFEKyle
Gendreau * John Livingston * Lynne Berard * Rob
Cooper » Subrata Dutta » Arne Borrey *» Roberto
Guzméan & Andy Wells I ZAZUE Marcie + Charlie
K Paul - EERMERSIHOEE - HERKEHR
BERH  BIEASER 2017 FEFHERK
B RABFREEEREMERZ BB 2018
FHEREESE BFROBEERMEBNED -

TTHAREL
Ramesh Dungarmal Tainwala
201853 148

(1) Results stated on a constant currency basis, a non-IFRS measure, are calculated by applying the average exchange rate of the previous year to current year local

currency results.

BABEREEFE 2T NEERIFIFRSUBEETR - ENRAFEUNENEE 2T W EERBEFNTIERFEMS

[2)  Net working capital efficiency is calculated as net working capital (the sum of inventories and trade and other receivables, net less accounts payable) divided by

annualized net sales.

EEEDURIRDFEEE D (FE NSRRI E A U SR F R AR = FE N BRIR) A FE SHEE F R S -
(3) Net leverage ratio is calculated as (total loans and borrowings less total unrestricted cash)/last twelve months ("LTM") Adjusted EBITDA. LTM Adjusted EBITDA is
calculated on a pro-forma basis to include the pro-forma run-rate cost synergies expected at August 1, 2018.
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(4] Includes Macau.
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(5] Pro forma comparative figures for Tumi for the year ended December 31, 2016 are based on Tumi's internal management reporting, adjusted as necessary to align with

2017 financial reporting.
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(6) No sales were recorded for the Tumi brand in Latin America. Tumi net sales made to distributors in the Latin America region were processed and recorded in North

America.

Tumi GRERRL T SEMBHERERSIHERR  Tumi AL T MR KD SR EH A S F BN ERMNER RS -

[7)  According to the United Nations World Tourism Organization ["UNWTO") World Tourism Barometer, international tourist arrivals grew by 7% to reach a total of

approximately 1,322 mil

lion in 2017. This growth is expected to continue in 2018 at a rate of 4% to 5%.
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The Group sells its products in over 100 countries through a variety of wholesale
distribution channels, through its company-operated retail stores and through
e-commerce. The Group sells its products in North America, Asia, Europe and
Latin America.

Management discussion and analysis should be read in conjunction with the
Group's audited financial statements, which have been prepared in accordance
with International Financial Reporting Standards ("IFRS") as issued by the
International Accounting Standards Board (the “IASB").

Net Sales

Excluding foreign currency effects, net sales increased by US$656.1 million,
or 23.3%, for the year ended December 31, 2017 compared to the year ended
December 31, 2016. US Dollar reported net sales increased by US$680.4 million,
or 24.2%, to US$3,490.9 million for the year ended December 31, 2017. Excluding
amounts attributable to the Tumi business, net sales on a constant currency
basis increased by US$268.8 million, or 10.6%, and US Dollar reported net sales
increased by US$291.7 million, or 11.5%. Further excluding the contribution from
eBags, net sales on a constant currency basis increased by US$160.3 million, or
6.3%, and US Dollar reported net sales increased by US$183.3 million, or 7.2%.
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Performance on a constant currency basis by region was as follows:
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Excluding amounts attributable to the Tumi business, performance on a constant currency basis by region was
as follows:
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(1) Further excluding the contribution from eBags, net sales in North America increased by US$27.9 million, or 3.3%.
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The following table sets forth a breakdown of net sales by region for the years ~ F&R#IIEZE 2017612 A31HKR 2016512 A31H
ended December 31, 2017 and December 31, 2016, both in absolute terms and IEFEiREE DS FEERMA - BHE RN
as a percentage of total net sales. BIHEFRA DI -

Year ended December 31,

BZ12A31BILEE

2017 vs 2016

2017 G E22016 FLLE
Percentage Percentage increase
Percentage Percentage increase  (decrease) excl. foreign
of net sales of net sales (decrease) currency effects?
Net sales by region!": US$’000 HERE US$°000 HERE B CRd) HBRE 5 &M
Rt E B 5 SRR FEr Bt FEx Bt Epale EORD) B LR
North America 3t 1,392,378 39.9% 1,027,172 36.6% 35.6% 35.4%
Asia 2N 1,196,189 34.3% 1,028,578 36.6% 16.3% 16.0%
Europe BUM 734,794 21.0% 615,301 21.9% 19.4% 16.8%
Latin America f2 T =M 158,465 4.5% 130,559 4.6% 21.4% 18.6%
Corporate {23 9,095 0.3% 8,887 0.3% 2.3% 2.3%

Net sales $HEFE5E 3,490,921 100.0% 2,810,497 100.0%

Notes 11

(1) The geographic location of the Group’s net sales generally reflects the country from which its products were sold and does not necessarily indicate the country in which
its end consumers were actually located.
AR FRR RIS B 5 ﬁﬁ BRERMEEERNER - YT —ERKHEEEERMEMNERK

(2] Results stated on a constant currency basis, a non-IFRS measure, are calculated by applying the average exchange rate of the previous year to current year local
currency results.

BIEE RN H 2N RERIEIFRSUBFHETR - ENBAFEIEERE 27| NWEERMEFOFHERHEMRS -
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Brands
g

Sams&nite

The World's
Largest Travel
Luggage Brand

S IRER KRV BRITHE fm &

LI \V41

A Leading Global
Business, Travel and
Accessory Premium
Lifestyle Brand

— A2 RIEXRNE » RER
e A4 T 8 B 121 2 57 M R

(k) speck

Innovative and Stylish
Slim Protective Cases
for Personal
Electronic Devices

AU R B (A LA
BFRAERER

AMERICAN
TOURISTER.

AYoung and
Fashionable
International Brand

F 5 R 1] B S A



GREGORY.

Premium Technical
Backpack Brand
for Outdoor
Enthusiasts

ARFENERIVEEE
mERNARRERFIEE

o

. &

HIGH SIERRA

Lipault

Chic and Youthful
Designs for the
Fashionable
Female Traveler

ils ) B &R ABS
BSF fef Y 22 1 iR 58

KAMILIANT

Casual and Outdoor
Backpacks for Young,
Active Consumers
AESIERIEEEMR
HNIRBREHINEB

Bold New Way to
Be Yourself and to
Be Well Spotted
Wherever You Go

RERIHKREBER T

AREEAEE

The Brand of Choice
for Generations of
Discerning Travelers

tHCEERBASRIRE
B ER m

- Bags

A Leading Online

Retailer of Bags and
Related Accessories

for Travel

—RIEERITRRAEE
BHMELR LTER
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The following table sets forth a breakdown of net sales by brand for the years ~ T&R#IIEZE2017F12A31HKR 20165 12A31H
ended December 31, 2017 and December 31, 2016, both in absolute terms and IEFERMBEE DS FEBRA - BHE R
as a percentage of total net sales. MIHEFHA DR o

Year ended December 31,

BE12A31BLEE

2017 vs 2016

2017 £FE2 2016 FFLEER
Percentage Percentage increase
Percentage Percentage increase (decrease) excl. foreign
of net sales of net sales (decrease) currency effectstel
Net sales by brand: US$’000 SHERHE US$°000 SHETFE  EOED) MERE R 2N
RS S E R FEr Bt FTEn Bt Bt EIORD) B DLW
B Samsonite 75 1,654,938 47.6% 1,548,849 55.1% 6.8% 6.1%
B Tumi 678,079 19.4% 275,779%? 9.8% 145.9% 145.3%
B American Tourister 573,135 16.4% 531,528 18.9% 7.8% 6.5%
| Speck 141,689 4.1% 135,449 4.8% 4.6% 4.6%
| High Sierra 73,776 2.1% 82,282 2.9% (10.3)% (10.6)%
M Gregory 51,822 1.5% 44,217 1.6% 17.2% 18.6%
B Kamiliant 37,437 1.1% 21,869 0.8% 71.2% 68.4%
W Lipault 31,674 0.9% 27,607 1.0% 14.7% 12.9%
B Hartmann 27,182 0.8% 26,067 0.9% 4.3% 4.0%
M eBags¥ 26,397 0.7% - -% nmEEE nm EEZE
[7 Other® E A 194,792 5.6% 116,850% 4.2% 66.7% 86.2%
Net sales $55 5458 3,490,921 2,810,497 100.0%
Notes 711
(1) Includes US$14.0 million in net sales of Tumi products made through Rolling Luggage and other Samsonite multi-brand retail stores and e-commerce sites.

BIEFEBRolling Luggage R EMITERIE N ZRETEEREFREEILHEE Tumi EQMRGHHEEFEIL08ET -
(2) Net sales of the Tumi brand in 2016 reflects amounts recognized subsequent to the acquisition completed on August 1, 2016.

Tumi GEEH 2016 FRVHEFRRBIKIEREN 20168 A 1 H T R FER NS -

(3] Includes US$6.6 million in net sales of Tumi products made through Rolling Luggage and other Samsonite multi-brand retail stores.
BFEEBRolling Luggage REMFEREIE T2 RIETEEHE Tumi ERPIEMSHHEE FE66BBET ©
(4] Includes net sales of products sold carrying the eBags brand since the May 5, 2017 acquisition date. Excludes other brands sold through the eBags website.

B4EH 201745 A 5 B A B H & eBags MIPEMPTESMHEFH - TRIEA B Bags MU EMNEMME -

(5] Other includes certain other brands owned by the Group, such as Saxoline, Xtrem and Secret, as well as third party brands sold through the Rolling Luggage and Chic
Accent retail stores and the eBags website.
HfthBUHE Saxoline ~ Xtrem & Secret EA%EEE THM B AR + LAKIERBRolling Luggage & Chic Accent ZEEIA K eBags Ui HERIE =77 @& -

[6)  Results stated on a constant currency basis, a non-IFRS measure, are calculated by applying the average exchange rate of the previous year to current year local
currency results.
BTSEREAEFE 2N EERIFIFRSHBE LA - ANBAFENE M ER 2N EERAEFOHTHRRGFEME -

nm  Not meaningful due to the acquisition of eBags on May 5, 2017.

fEEE Hp 201745 A5 B eBags » I MESE -
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Net sales by Brand &2 8 8|5 W& F 5

291%1%

2017 (N I N i 11

47% 19% 16% 4% 2%1%1% 6%
1%1%
55% 10% 19% 5% 3%1%1%4%

Excluding foreign currency effects, net sales of the Samsonite brand increased
by US$94.9 million, or 6.1%, for the year ended December 31, 2017 compared
to the previous year. US Dollar reported net sales of the Samsonite brand
increased by US$106.1 million, or 6.8%, with all regions reporting constant
currency net sales increases of the brand: North America (+5.1%), Asia
(+3.0%), Europe (+9.0%) and Latin America (+21.0%). All regions reported US
Dollar reported net sales increases of the Samsonite brand: North America
(+5.3%), Asia (+3.0%), Europe (+11.2%) and Latin America (+22.3%). Samsonite
comprised 47.4% of the net sales of the Group during 2017 compared to 55.1%
in 2016 reflecting the continued diversification of the Group’s brand portfolio
with the addition of the Tumi brand, which was acquired on August 1, 2016,
as well as increased contributions from the Group’s other brands. Excluding
foreign currency effects, net sales of the American Tourister brand increased
by US$34.5 million, or 6.5%, for the year ended December 31, 2017 compared to
the previous year. US Dollar reported net sales of the American Tourister brand
increased by US$41.6 million, or 7.8%, driven by increases in all four regions.

Net sales of the Tumi brand amounted to US$678.1 million for the year ended
December 31, 2017. Net sales of the Tumi brand amounted to US$325.7 million
for the period from August 1, 2017 to December 31, 2017 compared to US$275.8
million recorded during the same period in the previous year following the
acquisition of Tumi on August 1, 2016. This represented an increase of US$47.3
million, or 17.2%, on a constant currency basis and an increase of US$49.9
million, or 18.1%, on a US Dollar reported basis.

Excluding foreign currency effects, net sales of the Speck brand increased by
US$6.2 million, or 4.6%, for the year ended December 31, 2017 compared to the
year ended December 31, 2016 due to expanded distribution and new product
launches in conjunction with new electronic device introductions. On a constant
currency basis, net sales of the High Sierra brand decreased by 10.6% for the
year ended December 31, 2017 compared to the year ended December 31, 2016
due to decreases in North America and Europe. Excluding foreign currency
effects, net sales of the Gregory brand increased by US$8.2 million, or 18.6%, for
the year ended December 31, 2017 compared to the previous year, with strong
sales growth in North America, Asia and Europe. On a constant currency basis,
net sales of the Lipault brand increased by US$3.6 million, or 12.9%, for the
year ended December 31, 2017 compared to the year ended December 31, 2016,
driven by further geographical expansion in Asia and increased sales in North
America. Excluding foreign currency effects, net sales of the Hartmann brand
increased by US$1.0 million, or 4.0%, for the year ended December 31, 2017
compared to the previous year, driven by expansion of the brand in Asia. For the
year ended December 31, 2017, Kamiliant, a value-conscious, entry level brand,
recorded US Dollar reported net sales of US$37.4 million, compared to US$21.9
million during 2016. The eBags brand, which was acquired on May 5, 2017,
contributed net sales of US$26.4 million.

W samsonite 5 M Gregory
. Tumi . Kamiliant
. American Tourister . Lipault
[ | Speck B Hartmann
[ High Sierra 1 eBags
Other E Al
WEREN R - FAEREEBE20179F12H31 81

FEMNHEHEFEREFIRRILIBEFRTHOG1% °
FAEMMAE T RMAHE FRANER 10618
BETTH6.8% » M Zm R A & RIS e
MEREEGT H O EFEER - LEM(+5.1%) - 5
M (+3.0%) ~ BUM (+9.0%) AL T M (+21.0%) © FTF
EmiER RIS A TR HE F iR
&+ ETEM(+5.3%) ~ SN (+3.0%) ~ BUM (+11.2%) K
BT M (+22.3%) ° fﬁ%@ﬁé%ﬂiﬁﬂ@%l%%
FRRELT 4% - TR 2016 FFRIIR55.1% « RIERFTIZH
201658 A1 BATWEEE Tumi @k - LARAKEEE

R ERIEN  SAEENRBEERESZ T
{LEER - WERIEHF2Z - American Tourister fhEE,

E2017F12AN BUEFEMNHEEFBERAFER
345 EBEZEITL6.5% ° American Tourister fak bASE
TLERFRMSHE FREAPE R A1.6BEFETLET.8% * Th
S PTA A S ) 3 S F R R TR o

HE2017F12A3NBIEFE - Tumi RIERHEF
HEAISTEBREI ° Tumi MR E2017F8A 18
RBZE20178F 12 A31 AL HEMEES FEA325.78
BE7t MR2016FE8 A1TBREBTUMIBREFER
HRIERS275.8 B BRI IR NEEREEFEIER
473BBEITE17.2% @ MIZETTHREE SR
R499BEZEITHK18.1% °

MEREES R E - Speck miEEZ 2017412 A31 A
IEFERMHEEFHEERE2016F12 A3 ALEFE

BRO2EBETLHLOY  NRBESHEREEGH
HEFRELTMELNERTR - T EERE
AEETHE  High Sierra 8 ZE 201712 A31 81k
FENEESFESHE216F12A31HIEFET
B£10.6% + ThERAIEEMN RBUNE 5 & F 580 2 A

B o WBRIE H 22 - Gregory mIEEE2017F 12 A
SNHLEFENHEFHERAFERS2AEETI
18.6% + BHIbZEM « M RBUMN SR HEE
BIGR o i — RN SRR RN EMNG
HERIE RS - BT BEREESGE « Lipault
MEEHZE2017F12A31BEFENHEEFER
HE2016F12A31ALFERRICHEEETTN
12.9% ° MERIE X 2 - Hartmann REEEE 2017 F
12ANBLEFENHEEFEREAFERIIBEES
TL84.0% * THR BT N E ISR ATAEE) o
HE2017F12A31HIEFE  mEELAMRE
Kamiliant 8x 3 AZE TR R E FEEITLBEEE
JC 0 MR 2016F 8 A21. 9B EZEIT - R20179F5 A
5 SR eBags iR BRI HE FRE 264 BEETT
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Net Sales by Region and
by Travel and Non-Travel Product Categories

F2 a8 DA K% e sz % F B 22 an 28 B8 0 AV SR &3 4R

Percentage of
ENet Sales
WA N aN
Travel and Non-Travel HEFEAIL
Product Categorles

MR FE AR R A R B 2017 2016

Net Sales $5&H58 el 60.7%  64.7%

i3
US$3,490.9 &&=
$ +23.3%!1 - @ -3|Foﬁr£](g_ravel 39 30/0 3530/0

US$1,392.4 5% @ US$1,196.2 5azx

+35.4%" +16.0%"

ke X

North America 1t &M Asia B2

US$734.8 5xzx

+16.8%"

1
A

Europe BUM

Non-Travel

B

31.9%

29.5%




US$158.45s%x

+18.6%

Latin America HL T &M

Non-Travel

Eiigh

52.9%

53.9%

Note 712
(1

US$9.1 5x%x

2017

2016

Results stated on a constant currency basis, a non-IFRS measure,
are calculated by applying the average exchange rate of the previous

year to current year local currency results.

FEAEMERZINRERAEFOTHERAEMRS -

+2.3%
L)

Corporate 183




The Group sells products in four principal product categories: travel, business,
casual and accessories. The travel category is the Group’s largest category and
has been its traditional strength. The following table sets forth a breakdown of net
sales by product category for the years ended December 31, 2017 and December
31,2016, both in absolute terms and as a percentage of total net sales.

Year ended December 31,
BZE12A3MBLEE

AEBEHENERKANBEXZERER « K -
% - RERAEH o IREERI AREBRREME
Al - BEELRIE - TREHEZE2017F12 4318
&20165 12 B31 BILFEIZERBEREIDMEEF
RERAME - DUBHIERhBEE FHEA DI -

2017 vs 2016
20174822016 FELER

Percentage

of net sales
Net sales by product category: US$’000 HERHE US$°000
RERERNSSWHETE FEr Bk FErx
M Travel fiis 2,120,145 60.7% 1,817,778
¥ Business" g 610,445 17.5% 378,605
M casual £ 365,456 10.5% 301,930
B Accessories? B2 335,918 9.6% 268,670
M other At 58,957 1.7% 43,514

Percentage Percentage increase
Percentage increase (decrease) excl. foreign
of net sales (decrease) currency effects®
HEFHE BmCRL) WERE &2
Bt Aot EMMCHD) B AL
64.7% 16.6% 15.8%
13.5% 61.2% 60.4%
10.7% 21.0% 20.1%
9.6% 25.0% 23.8%
1.5% 35.5% 34.8%

Net sales $HEF%8

3,490,921 100.0% 2,810,497
Notes 711
(1) Includes tablet and laptop cases.
BRETIRER R FIRERMER
(2] Includes protective phone cases.

BEFRRER -

100.0%

(3] Results stated on a constant currency basis, a non-IFRS measure, are calculated by applying the average exchange rate of the previous year to current year local

currency results.

BETBERREAE2DMER A IFRSUBHETA - ANHAFEUZEE2FNFERMEFNTHERAEMRS -

Excluding foreign currency effects, net sales in the travel product category
increased by US$287.6 million, or 15.8%, for the year ended December 31, 2017
compared to the year ended December 31, 2016. US Dollar reported net sales in
the travel product category increased by US$302.4 million, or 16.6%. Excluding
amounts attributable to the Tumi business, net sales in the travel product
category increased by 8.4% on a constant currency basis and by 9.3% on a US
Dollar reported basis. Country-specific product designs and locally relevant
marketing strategies continued to be the key factors contributing to the Group's
success in the travel category.

36

WBREE H 22 - IRTE REERIEZE2017F 12 A3
ALLFERNHEEFESHE2016F12A31HIEF
B8 K287 .6 BB XL 15.8% ° LASEIT B IRAV RIS
ERAERIHE FEAMEREI024BEETH16.6% °
MR Tumi 2B SR8 - RN ERERETHE
PRIZEE AR RIS S FREIL R 8.4% « MIKE TR
EENEABER9.3% - BRARNEMRZT AR
A EHIRIEN S R NARAE B REER G
BREEZHE S -



Net Sales By Product Category 2 E miE 5| 8| 2 WWIHE R
2017 (G
61% 17% 10% 10% 2%
2016 —--
65% 13% 1% 0% 1%

B Travel ik I Business 797 [l Casual k@ [l Accessories o [l Other EAth

Excluding foreign currency effects, net sales in the business product category
increased by US$228.7 million, or 60.4%. US Dollar reported net sales in the
business product category increased by US$231.8 million, or 61.2%. Excluding
amounts attributable to the Tumi business, net sales in the business product
category increased by 7.8% on a constant currency basis and by 8.7% on a US
Dollar reported basis driven by strong growth in North America and Europe.

Excluding foreign currency effects, net sales in the casual product category
increased by US$60.7 million, or 20.1%. US Dollar reported net sales in the
casual product category increased by US$63.5 million, or 21.0%. Excluding
amounts attributable to the Tumi business, net sales in the casual product
category increased by 26.6% on a constant currency basis and by 27.5% on a
US Dollar reported basis driven by the addition of eBags and an increase in net
sales of the Gregory and Samsonite brands.

Excluding foreign currency effects, net sales in the accessories product category
increased by US$63.9 million, or 23.8%. US Dollar reported net sales in the
accessories product category increased by US$67.2 million, or 25.0%, largely
due to the addition of the Tumi business. Excluding amounts attributable to the
Tumi business, net sales in the accessories product category increased by 11.2%
on a constant currency basis and by 12.6% on a US Dollar reported basis due
to US$19.4 million in net sales of accessories sold through the eBags business
since the date of acquisition.

Total non-travel category net sales increased by US$368.5 million, or 37.1%, on a
constant currency basis and US Dollar reported net sales increased by US$378.1
million, or 38.1%, to US$1,370.8 million (representing 39.3% of net sales] for the
year ended December 31, 2017 from US$992.7 million (representing 35.3% of net
sales) for the year ended December 31, 2016. Excluding amounts attributable to
the Tumi business, total non-travel category net sales increased by US$125.5
million, or 15.1%, on a constant currency basis and US Dollar reported net sales
increased by US$134.0 million, or 16.1%, driven by the addition of eBags.

MERIE X E - mEEMRENEE FHEILER228.7
BEEITH60.4% ° AET PR IEE RIEBRH
EFEIER231.8EEEITLI61.2% © MBR Tumi 5
MR BT EREESNE  ABERER
BSHE FHIER7.8% « MIRETRRELETE A
£8.7% + T34 EMN RBUM AR NG RETESE) -

WHRERZE  KEERBERNOHEEFHREIER 0.7
BEFET20.1% ° SASETT BRI ZE fm $R R 3
EFEIRR Q5B ERITH21.0% © MFR Tumi 25
WEESRE  RIEERLESE - KEERER
BIHE R RIS R 26.6% « MiRETHRELETE B
WK 27.5% * JhXF1G eBags A K Gregory RFTHEE
MRS FRIERAEE

WERERFE - EAFERBRIMHEFHEILR63.9
BEXTH23.8% ° AETHIMME M ER BRI
EFREROT2ABETH25.0% - TEHNHIY
Tumi ETAE - WER Tumi EB LS - =1
“ETE-'-.:# EHERBRNBEEFHEER

1.2% @ MiRETHBREEFERIER12.6% - TIA
E’:‘EH&ZE%EI%ﬂi%%eBags%f%tH%E’\]ﬁE#E%ﬁ.:./

BR194BBERTME -

R BEREEE - JEIRDE AR A B 5 & FREI8
R3685AEETLHIT 1% * MUAETTEBNEEF
FHEZE2016F12 A31BIEFEMNINTEBET
(& FREM35.3% )18 R 378.1 BB EIC538.1%
EHZE2017F12A31BIEFEEN1,3708BEXT
(ESHEFTM39.3%) - MR Tumi EBHEES
B ORTBEREENE - FIREERNBEETF
IR 1255 88X 15.1% © MAFETTHRD
HEFREAIER134.0B8ETsK16.1% + JHZHIL
eBags FTTEE) ©
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Net Sales by Region and
by Distribution Channels

e K o iHRES D VHEFH

2017
2016

2017
2016

38

Percentage of

€ HERREEENEFEHE

» Ng:%ales
Dlstrlbution BEFEEDL
Channels
DEHRE 2017 2016
Wholesale 0 0
Net Sales fé ;?%E\ };Effct t[o] Consumer gg 30/0 33 60/0
million 2
US$3,490.9 s - 4% 26.1%
+23.3%0" o 0.3% 0.3%
|
ke §
US$1,392.4 5x%- US$1,196.2 5x%x
+35.4%" +16.0%"
North America 1t 3 Asia T2
I I 1 I I 1
R &n f  &n
58.0% 42.0% 80.5% 19.5%
71.4% 28.6%
Wholesale DTC Wholesale DTC
#E 2% HEZEEREEE #E2% HEEOHES
I I 1 I I 1
W =l W =l
66.1% 33.9% 75.8% 24.2%
81.3% 18.7%
Retail DTC e-commerce Retail DTC e-commerce

ZE HEAMHEENETHE



1
A

US$734.8 5a%x
+16.8%!"
Europe BUM

523 )

61.7% 38.3%

Wholesale DTC
#b 2% HEZEECHEE

88.6% 11.4%

-
7
US$9.1 34

+2.3%M
Corporate 123

US$158.4 5z

+18.6%"
Latin America :1 T M

52 )

56.8% 43.2%

2017

2016

Wholesale DTC
He 2% HEEMEEE
]

98.8% 2%

2017

2016
Retail DTC e-commerce Retail DTC e-commerce
28 HEARHEENETHE Z2E HEARHEENEFHE
Notes =
(1) Results stated on a constant currency basis, a non-IFRS measure, are calculated by applying the average exchange rate of the previous year

to current year local currency results.

BB ER R E 2D MER A IFRSH BRI E TR - ENSAFEUEES 27| MEERAEFNTHERAERS -
[2)  For the year ended December 31, 2017, the consolidated retail and DTC e-commerce net sales as a percentage of total consolidated DTC net
sales were 75.4% and 24.6%, respectively. For the year ended December 31, 2016, the consolidated retail and DTC e-commerce net sales as

a percentage of total consolidated DTC net sales were 83.7% and 16.3%, respectively.
BE017F12ANALFE  HeTERERARAEEEE FRENHEFRIEFAEREMEEEREEFEAN L
24.6% ° BE2016F 12 A31 HILFE - GFATERERERHEEE FRHENE

83.7% 5 16.3% ©

D BIA75.4% K
FRLSAEREAERELHEEFFEA LSRR
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The Group sells products through two primary distribution channels: wholesale ~ NEERBEMELI B/ HRENEESR  HBRE
and direct-to-consumer. The following table sets forth a breakdown of net sales ~ EEFIEEH - TRHIIEHEZ2017F12A31B R
by distribution channel for the years ended December 31, 2017 and December 20164 12 A31 BILFERD HRES D HE FEE
31, 2016, both in absolute terms and as a percentage of total net sales. R4 ABHERGRHE FEA DL -

Year ended December 31,

BE12ANBHLEFE

2017 vs 2016

2017 5822016 FFLLEL
Percentage Percentage increase
Percentage Percentage increase  (decrease) excl. foreign
of net sales of net sales (decrease) currency effects®
Net sales by distribution channel: US$’000 HEBHE US$'000 SHETFE I ORL) MERER 2N
RO HRER S HHETFHE FER Ha FEn Bt AL EMMCHED) BB
Wholesale #t3 2,314,298 66.3% 2,067,287 73.6% 11.9% 11.3%
Direct-to-consumer!! EiEZEBHE & 1,167,532 33.4% 734,323 26.1% 59.0% 57.4%
Other? HAth@ 9,091 0.3% 8,887 0.3% 2.3% 2.3%
Net sales %558 3,490,921 100.0% 2,810,497 100.0%
Notes 711
(1) "Direct-to-consumer” includes bricks-and-mortar retail and direct-to-consumer e-commerce.
[EREMEES | ERERTERERAMREBRENEFHE -
(2] "Other” primarily consists of licensing income.

[Efth] TEBIEREEA -

(3] Results stated on a constant currency basis, a non-IFRS measure, are calculated by applying the average exchange rate of the previous year to current year local
currency results.

BB EREAE2DMER A IFRSUBETA - ANSHAFEUAZEE27NFERMEFNOTIERAEMRS -

Excluding foreign currency effects, net sales in the wholesale channel increased ~ MiRER T2 - HZE2017F12 A31 BIEFERHE
by US$234.2 million, or 11.3%, for the year ended December 31, 2017 compared ~ #FREHEFEEHEE2016F 12 A31 B IEFEIE
to the year ended December 31, 2016. US Dollar reported net sales in the  &2342E&FEL11.3% ° LAETTRRAOUERE
wholesale channel increased by US$247.0 million, or 11.9%. Excluding amounts SHEFRBAER 2470 BB FEIT11.9% © Mk Tumi
attributable to the Tumi business, net sales in the wholesale channel increased XBHEGEETE  RTEEREENE RS
by US$84.1 million, or 4.3%, on a constant currency basis and by US$96.5 RSHE R R84 1 BB EITHKL3%  MIKETTH
million, or 4.9%, on a US Dollar reported basis. REEAERIBR 45 AERITTEL.9% °

40



Wholesale channel net sales attributable to the Tumi business amounted to
US$266.1 million for the year ended December 31, 2017. Wholesale channel net
sales attributable to the Tumi business amounted to US$127.0 million for the
period from August 1, 2017 to December 31, 2017 compared to US$115.5 million
recorded during the same period in the previous year following the acquisition
of Tumi on August 1, 2016. This represented an increase of US$10.6 million, or
9.2%, on a constant currency basis and an increase of US$11.5 million, or 10.0%,
on a US Dollar reported basis.

Total direct-to-consumer net sales increased by US$421.7 million, or 57.4%,
on a constant currency basis and US Dollar reported net sales increased
by US$433.2 million, or 59.0%, to US$1,167.5 million (representing 33.4%
of net sales) for the year ended December 31, 2017 from US$734.3 million
(representing 26.1% of net sales) for the year ended December 31, 2016.
Excluding amounts attributable to the Tumi business, total direct-to-consumer
net sales increased by US$184.5 million, or 32.1%, on a constant currency basis
and US Dollar reported net sales increased by US$195.0 million, or 33.9%.
Further excluding the contribution from eBags, total direct-to-consumer net
sales increased by US%$70.3 million, or 12.2%, on a constant currency basis and
US Dollar reported net sales increased by US$80.9 million, or 14.1%.

HE2017TF12A31BIEFE - Tumi EFEGRHE
PR E I F R A 266 1 BEBET - NE 2017498 A
TREE2017F12 831 BLEERE - Tumi E/55EMN
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The increase in direct-to-consumer net sales was driven by growth in direct-
to-consumer e-commerce, including the acquisition of eBags in May 2017, the
addition of 127 net new company-operated retail stores during 2017 (including
30 Tumi retail stores that were acquired in conjunction with the distributor
buybacks in Asia) and the contributions for the full-year 2017 from 285 net
new retail stores added during 2016, including 211 net new company-operated
Tumi retail stores. On a same store, constant currency basis, retail net sales
increased by 3.8% year-on-year. This was driven by constant currency same
store net sales growth of 1.6%, 6.2%, 13.0% and 0.4% in North America, Europe,
Latin America and Asia, respectively. The Group’s same store analysis includes
existing company-operated retail stores which have been open for at least 12
months before the end of the relevant financial period (including Tumi retail
stores for the comparable period since August 1, 2016). The 57.4% year-on-year
constant currency net sales increase in the direct-to-consumer channel reflects
the Group's strategy of investing resources to support the targeted growth of
its bricks-and-mortar retail and direct-to-consumer e-commerce business,
including through acquisitions.

Total direct-to-consumer net sales attributable to the Tumi business amounted
to US$397.4 million for the year ended December 31, 2017. Total direct-to-
consumer net sales attributable to the Tumi business amounted to US$190.4
million for the period from August 1, 2017 to December 31, 2017 compared to
US$159.2 million recorded during the same period in the previous year following
the acquisition of Tumi on August 1, 2016. This represented an increase of
US$29.8 million, or 18.7%, on a constant currency basis and an increase of
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US$31.
constant currency basis, retail net sales attributable to the Tumi business

million, or 19.6%, on a US Dollar reported basis. On a same store

increased by 1.9% for the period from August 1, 2017 to December 31, 2017
compared to the same period in the previous year.

During the year ended December 31, 2017, US$488.0 million, or 14.0%, of
the Group’s US Dollar reported net sales were derived from e-commerce
(comprising US$287.7 million of net sales from the Group’s direct-to-consumer
e-commerce business, which are included within the direct-to-consumer
channel, and US$200.3 million of net sales to e-retailers, which are included
within the wholesale channel. This represented a year-on-year increase of
US$218.2 million, or 82.1%, on a constant currency basis. US Dollar reported
net sales increased by US$222.3 million, or 83.7%, compared to the year ended
December 31, 2016, when e-commerce comprised US$265.7 million, or 9.5%,
of the Group's net sales. Total direct-to-consumer e-commerce net sales,
including net sales of US$114.1 million through eBags, which was acquired on
May 5, 2017, increased by US$165.7 million, or 138.0%, on a constant currency
basis and US Dollar reported net sales increased by US$167.7 million, or
139.7%, to US$287.7 million (representing 8.2% of net sales) for the year ended
December 31, 2017 from US$120.0 million (representing 4.3% of net sales) for
the year ended December 31, 2016. Excluding amounts attributable to the Tumi
business, net sales in the Group’s direct-to-consumer e-commerce business
increased by US$136.0 million, or 139.2%, on a constant currency basis and by
US$137.9 million, or 141.2%, on a US Dollar reported basis. Further excluding
the contribution from eBags, total direct-to-consumer e-commerce net sales
increased by US$21.9 million, or 22.4%, on a constant currency basis and US
Dollar reported net sales increased by US$23.8 million, or 24.3%.
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2017 World Wide Net Sales
2017 E2IREHEF5E

Excluding foreign currency effects, net sales increased by US$656.1 million, or 23.3%, for the year ended December 31, 2017 compared
to the year ended December 31, 2016. US Dollar reported net sales increased by US$680.4 million, or 24.2%, to US$3,490.9 million
for the year ended December 31, 2017. Excluding amounts attributable to the Tumi business, net sales on a constant currency basis
increased by US$268.8 million, or 10.6%, and US Dollar reported net sales increased by US$291.7 million, or 11.5%. Further excluding
the contribution from eBags, net sales on a constant currency basis increased by US$160.3 million, or 6.3%, and US Dollar reported net
sales increased by US$183.3 million, or 7.2%.
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Net Sales by Region (US$m)
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Excluding foreign currency effects.

HERIE S 72

Net sales reported for the United Kingdom include net sales made in Ireland.
RESSHHE FREENERMSSNHEFE -

Net sales reported for Hong Kong include net sales made in Macau. 2017 included sales to Tumi distributors in other Asian markets.

BRSISH S FERENRPISHIHEFER < 2017 FEMEMIMTISE Tumi 2 HEELAIHE -
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North America
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Excluding foreign currency effects, the Group’s net sales in North America
increased by US$363.8 million, or 35.4%, for the year ended December 31,
2017 compared to the year ended December 31, 2016. US Dollar reported net
sales for the North American region increased by US$365.2 million, or 35.6%.
Excluding amounts attributable to the Tumi business in North America, net
sales on a constant currency basis increased by US$136.3 million, or 16.2%,
and US Dollar reported net sales increased by US$137.3 million, or 16.3%, year-
on-year due to the addition of eBags and growth of the Samsonite, American
Tourister and Speck brands, partially offset by reduced net sales of the High
Sierra and Hartmann brands. Net sales through the eBags e-commerce website
amounted to US$114.1 million from May 5, 2017, the date of acquisition, through
December 31, 2017. Excluding amounts attributable to the Tumi business and
the contribution from eBags in North America, net sales on a constant currency
basis increased by US$27.9 million, or 3.3%, and US Dollar reported net sales
increased by US$28.9 million, or 3.5%.

Brands

Excluding foreign currency effects, net sales of the Samsonite brand increased
by US$26.7 million, or 5.1%, and US Dollar reported net sales increased by
US$27.5 million, or 5.3%, for the year ended December 31, 2017 compared to
the prior year. Net sales of the American Tourister brand increased by US$6.1
million, or 7.3%, on a constant currency basis and US Dollar reported net sales
increased by US$6.2 million, or 7.4%.

Net sales of the Tumi brand in North America amounted to US$416.7 million
for the year ended December 31, 2017. This amount included US$3.3 million
in net sales of Tumi products made through the eBags e-commerce site and
Samsonite multi-brand retail stores in North America. Net sales of the Tumi
brand amounted to US$200.9 million for the period from August 1, 2017 to
December 31, 2017 compared to US$185.4 million recorded during the same
period in the previous year following the acquisition of Tumi on August 1, 2016.
This represented an increase of US$15.0 million, or 8.1%, on a constant currency
basis and an increase of US$15.4 million, or 8.3%, on a US Dollar reported basis.
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Net sales of the Speck brand increased by US$6.3 million, or 4.7%, on both a
constant currency and US Dollar reported basis due to expanded distribution and
new product launches in conjunction with new electronic device introductions.
US Dollar reported net sales of the Hartmann brand amounted to US$13.4
million, a constant currency and US Dollar reported decrease of 5.0%, due to
shifts in product offerings at certain company-operated retail stores. Net sales
of the Gregory brand increased by US$1.5 million, or 9.9%, on both a constant
currency and US Dollar reported basis for the year ended December 31, 2017
compared to the year ended December 31, 2016. Net sales of the Lipault brand
were US$4.5 million for the year ended December 31, 2017 compared to US$3.5
million for the year ended December 31, 2016, an increase of US$1.0 million,
or 27.3%. The eBags brand, which was acquired on May 5, 2017, contributed
net sales of US$26.4 million. Excluding foreign currency effects, net sales
of the High Sierra brand decreased by US$7.5 million, or 11.1%, while US
Dollar reported net sales decreased by US$7.4 million, or 11.0%, due to lower
business-to-business sales and the non-recurrence of a backpack promotional
program with certain wholesale club customers that ran during 2016

Product Categories

Excluding foreign currency effects, net sales in the travel product category
increased by US$163.9 million, or 25.5%, and US Dollar reported net sales
increased by US$164.9 million, or 25.7%, for the year ended December 31, 2017
compared to the year ended December 31, 2016. Excluding amounts attributable
to the Tumi business, net sales in the travel product category increased by
US$60.5 million, or 10.9%, on a constant currency basis and by US$61.2 million,
or 11.0%, on a US Dollar reported basis. Excluding foreign currency effects, net
sales in the business product category increased by US$114.8 million, or 91.6%,
and US Dollar reported net sales increased by US$115.0 million, or 91.8%, year-
on-year. Excluding amounts attributable to the Tumi business, net sales in the
business product category increased by US$11.6 million, or 16.2%, on a constant
currency basis and by US$11.6 million, or 16.3%, on a US Dollar reported basis.
Net sales in the casual product category increased by US$32.6 million, or 30.7%,
on a constant currency basis and US Dollar reported net sales increased by
US$32.7 million, or 30.8%, year-on-year. Excluding amounts attributable to the
Tumi business, net sales in the casual product category increased by US$40.5
million, or 45.0%, on a constant currency basis and by US$40.6 million or 45.1%,
on a US Dollar reported basis. Net sales in the accessories product category
increased by US$50.2 million, or 33.0%, on a constant currency basis and US
Dollar reported net sales increased by US$50.3 million, or 33.0%, due to the
addition of the Tumi business in 2016 and the acquisition of eBags. Excluding
amounts attributable to the Tumi business, net sales in the accessories product
category increased by US$22.2 million, or 18.0%, on a constant currency basis
and by US$22.2 million, or 18.0%, on a US Dollar reported basis.

Total non-travel category net sales in North America increased by US$199.9
million, or 51.9%, on a constant currency basis and US Dollar reported net sales
increased by US$200.3 million, or 52.0%, to US$585.4 million (representing
42.0% of net sales) for the year ended December 31, 2017 from US$385.1
million (representing 37.5% of net sales for the year ended December 31, 2016.
Excluding amounts attributable to the Tumi business, total non-travel category
net sales increased by US$75.9 million, or 26.5%, on a constant currency basis
and US Dollar reported net sales increased by US$76.1 million, or 26.6%, driven
by the addition of eBags.
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Management Discussion and Analysis

Distribution Channels

Excluding foreign currency effects, net sales in the wholesale channel increased
by US$73.0 million, or 10.0%, and US Dollar reported net sales increased by
US$73.8 million, or 10.1%, for the year ended December 31, 2017 compared to
the year ended December 31, 2016 driven by the addition of the Tumi business
and strong shipments to e-commerce retailers and other key customers.
Excluding amounts attributable to the Tumi business, net sales in the wholesale
channel increased by US$12.2 million, or 1.8%, on a constant currency basis and
by US$12.9 million, or 1.9%, on a US Dollar reported basis.

Wholesale channel net sales attributable to the Tumi business in North America
amounted to US$112.9 million for the year ended December 31, 2017. Wholesale
channel net sales attributable to the Tumi business in North America amounted
to US$55.5 million for the period from August 1, 2017 to December 31, 2017
compared to US$52.0 million recorded during the same period in the previous
year following the acquisition of Tumi on August 1, 2016. This represented
an increase of US$3.5 million, or 6.7%, on a constant currency basis and an
increase of US$3.5 million, or 6.8%, on a US Dollar reported basis.

Total direct-to-consumer net sales increased by US$290.8 million, or 99.1%,
on a constant currency basis and US Dollar reported net sales increased by
US$291.4 million, or 99.4%, to US$584.7 million for the year ended December
31,2017 from US$293.3 million for the year ended December 31, 2016. Excluding
amounts attributable to the Tumi business, total direct-to-consumer net sales
increased by US$124.2 million, or 77.7%, on a constant currency basis and US
Dollar reported net sales increased by US$124.4 million, or 77.8%. Further
excluding the contribution from eBags, total direct-to-consumer net sales
increased by US$10.0 million, or 6.3%, on a constant currency basis and US
Dollar reported net sales increased by US$10.3 million, or 6.4%, as the Group
focuses on expanding its online presence and targeted new retail openings.

48

North America Adjusted EBITDA ws$m

+31.0%"

2017 US$222.9
2016 US$169.8

2/

) Excluding foreign currency effects. #KREE 5.5

DEHRE

WREH 2 - #ERBEZ2017F12 A3 BIEF
EHHEFEREE2016F12A31BLFERER
73.0EEFEILK10.0% @ AT ERRAHEFEA
WE738EEETH10.1% * JZHHE Tumi EHAK
BFHESEE A MEER P RHE RS
Ei) WER Tumi ISR EN SRR @ IR T EE REEL
BB RENEEFEIER 122588355 1.8% -
MR RREET AR 129 B BEIT1.9% °

HZE2017F12 A31 BIEFE - Tumi EBEILENMNE
EEH BB E FEA 129 A BET » Tumi 255
AL EMERA R B R B E FEMN 2017F8 A1H
Z2017F 12831 HEAM A5 B8 - MN2016
F8ATRKETUMIEHNEFERER A2 0EEE
T RS ERE T HI R3O BEETLK6.T% -
MiEETTRREESE RS RIS AEETL6.8% °

BRAEEREESE  ERERHBENEHE

KA R 290.8 B & XL 99.1% - ﬁﬁLA%EEﬁiﬁﬁ'\Jﬁﬁ
EFEAEE2016F12A31BIEFER2933HE
ETER2ABEETLRIVL%EZEZE2017F12
A31ALEFE E’J5847§%%7ﬁ HBR Tumi 21589

EIEEE  RIBEREESE  ARERBES
BVARIHE FRRIER 1202 8BEITHTT.7%  MIAE

TLER RS E FRB AR R 124 4B B XTTH77.8% °
iﬁ SR KB eBags B BL + IR ERE KL

CEREEMEBEENRIHEFEERI0CIBEE
ﬁﬁié.B% AR TR RAHE FREANER 1038
BETLHN6.4%  THRAEBEF TEREM LXK
REtE MR R T EEMY -



The increase in direct-to-consumer net sales was driven by growth in direct-
to-consumer e-commerce, including the acquisition of eBags in May 2017, the
addition of 12 net new company-operated retail stores during 2017 and the
contributions for the full-year 2017 from 171 net new retail stores added during
2016, including 166 net new company-operated Tumi retail stores. Additionally,
there was the positive impact of a 1.6% increase in same store net sales, on a
constant currency basis. North America’s same store analysis includes existing
company-operated retail stores which have been open for at least 12 months
before the end of the relevant financial period (including Tumi retail stores for
the comparable period since August 1, 2016).

Total direct-to-consumer net sales attributable to the Tumi business in North
America amounted to US$300.5 million for the year ended December 31, 2017.
Total direct-to-consumer net sales attributable to the Tumi business in North
America amounted to US$143.1 million for the period from August 1, 2017 to
December 31, 2017 compared to US$133.5 million recorded during the same
period in the previous year following the acquisition of Tumi on August 1, 2016.
This represented an increase of US$9.2 million, or 6.9%, on a constant currency
basis and an increase of US$9.7 million, or 7.2%, on a US Dollar reported
basis. On a same store constant currency basis, retail net sales attributable
to the Tumi business increased by 0.6% for the period from August 1, 2017 to
December 31, 2017 compared to the same period in the previous year.

During the year ended December 31, 2017, US$291.3 million, or 20.9%, of
North America’'s US Dollar reported net sales were derived from e-commerce
(comprising US$198.5 million of net sales from North America’s direct-to-
consumer e-commerce business, which are included within the direct-to-
consumer channel, and US$92.8 million of net sales to e-retailers, which
are included within the wholesale channel]. This represented an increase of
US$161.7 million, or 124.9%, on a constant currency basis. US Dollar reported
net sales increased by US$161.8 million, or 125.0%, compared to the year ended
December 31, 2016, when e-commerce comprised US$129.5 million, or 12.6%,
of North America’s net sales. Total direct-to-consumer e-commerce net sales,
including net sales of US$114.1 million through eBags, increased by US$143.5
million, or 261.4%, on a constant currency basis and US Dollar reported
net sales increased by US$143.6 million, or 261.5%, to US$198.5 million for
the year ended December 31, 2017 from US$54.9 million for the year ended
December 31, 2016. Excluding amounts attributable to the Tumi business,
net sales in North America’s direct-to-consumer e-commerce business
increased by US$118.0 million, or 337.4%, on a constant currency basis and by
US$118.0 million, or 337.5%, on a US Dollar reported basis. Further excluding
the contribution from eBags, total direct-to-consumer e-commerce net sales
increased by US$3.8 million, or 11.0%, on a constant currency basis and US
Dollar reported net sales increased by US$3.9 million, or 11.0%.
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EESDNERNBEERETEE(RER 2016568 A
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Countries EIE

The following table sets forth a breakdown of net sales within the North
American region by geographic location for the years ended December 31, 2017
and December 31, 2016, both in absolute terms and as a percentage of total

TREVNEE 2017512831 HX2016F12 B 31
A I FE R AL B 3] 5 /03t 32N 1 [ 5 & 7F 58P0
4 EEE R E B EFREE DR o

regional net sales.

Year ended December 31,

BZE12A3NBLFE

2017 vs 2016
2017 FE22016 F LB

Percentage Percentage increase
Percentage increase  (decrease) excl. foreign
of net sales (decrease) currency effects(@
Net sales by geographic location!": US$°000 SHE TR 0 ORA) MERE R EN
i B D AVHEFE FER ERe EPale EORD) Bt
United States =i 976,120 95.0% 35.8% 35.8%
Canada & X 51,0562 5.0% 31.0% 28.3%

Net sales $HE&EF58 1,392,378 100.0% 1,027,172 100.0%

Notes H#&
(1) The geographic location of the Group’s net sales generally reflects the country from which its products were sold and does not necessarily indicate the country in which
its end consumers were actually located.

REBHEFEOIIME A REREEERNER - YT —ERKHEEEERMENER -

(2] Results stated on a constant currency basis, a non-IFRS measure, are calculated by applying the average exchange rate of the previous year to current year local currency

results.

BIEE RN H 2D WRERIEIFRSUBFAETR - ENBAFEIEER 25| NWEERMEFOFHERAERE -

For the year ended December 31, 2017, US Dollar reported net sales in the
United States increased by US$349.4 million, or 35.8%, year-on-year driven by
the full-year impact of the Tumi business, the acquisition of eBags during the
period and organic growth. Excluding amounts attributable to the Tumi business,
US Dollar reported net sales in the United States increased by US$132.3 million,
or 16.6%, driven primarily by the acquisition of eBags and increased sales of the
Samsonite, American Tourister and Speck brands, partly offset by a decrease
in sales of the High Sierra brand. Excluding amounts attributable to the Tumi
business and the contribution from eBags, US Dollar reported net sales in the
United States increased by US$23.8 million, or 3.0%. Excluding foreign currency
effects, net sales in Canada increased by 28.3% year-on-year due primarily to
the addition of the Tumi business. Excluding amounts attributable to the Tumi
business in Canada, net sales on a constant currency basis increased by US$4.1
million, or 9.4%, while net sales on a US Dollar reported basis increased by
US$5.0 million, or 11.6%.
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Excluding foreign currency effects, the Group’s net sales in Asia increased by
US$164.1 million, or 16.0%, for the year ended December 31, 2017 compared to
the year ended December 31, 2016. US Dollar reported net sales for the region
increased by US$167.6 million, or 16.3%. Excluding amounts attributable to
the Tumi business in Asia, net sales on a constant currency basis increased by
US$46.5 million, or 4.8%, and US Dollar reported net sales increased by US$50.6
million, or 5.2%.

Brands

On a constant currency basis, net sales of the Samsonite brand increased by
US$15.8 million, or 3.0%, from the previous year. US Dollar reported net sales of
the Samsonite brand increased by US$15.7 million, or 3.0%, from the previous
year driven by new product launches. Excluding foreign currency effects, net
sales of the American Tourister brand in the Asia region increased by US$5.1
million, or 1.4%, for the year ended December 31, 2017 compared to the year
ended December 31, 2016. US Dollar reported net sales of the American Tourister
brand increased by US$9.2 million, or 2.6%, as the performance of the American
Tourister brand in the Asia region continued to show signs of improvement helped
by positive initial customer response to new product launches. For the year ended
December 31, 2017, constant currency net sales of Kamiliant, a value-conscious,
entry level brand, increased by US$14.9 million, or 68.3%, and US Dollar reported
net sales increased by US$15.5 million, or 71.1%, year-on-year.

Net sales of the Tumi brand in Asia amounted to US$175.8 million for the year
ended December 31, 2017. Net sales of the Tumi brand amounted to US$84.5
million for the period from August 1, 2017 to December 31, 2017 compared to
US$58.8 million recorded during the same period in the previous year following
the acquisition of Tumi on August 1, 2016. This represented an increase of
US$26.4 million, or 44.9%, on a constant currency basis and an increase of
US$25.8 million, or 43.8%, on a US Dollar reported basis, including the positive
impact of assuming direct control of the wholesale and retail distribution of
Tumi products in certain markets in Asia.

Net sales of the High Sierra brand amounted to US$12.0 million in Asia during
the year ended December 31, 2017, an increase of US$0.2 million, or 1.8%, from
the previous year on a constant currency basis, while US Dollar reported net
sales increased by US$0.4 million, or 3.3%, from the previous year. Net sales of

Asia Net Sales (usgm
TN E R (mren)

+16.0%"

2017 US$1 ,196.2
2016 US$1,028.6

1) Excluding foreign currency effects. #FREE % §7& ©

MBRELTE  RNEEREE 201741283181
FEEDMNBES FERHE2016F12A3181E
FEERI14IBEEITLH16.0% o UETHRH
EREEFEAIER 1676 BEETH16.3% © #iE
Tumi EBRIEG SRR - IR TS EREESE - TN
REHE FEIE R 465 BBELKL8%  MIAEITH
A& FREAIER 506 BEXETE5.2% °

an &
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the Hartmann brand amounted to US$10.8 million in Asia during the year ended
December 31, 2017, an increase of US$2.2 million, or 25.2%, from the previous
year on a constant currency basis, and US Dollar reported net sales increased
by US$2.1 million, or 24.6%, from the previous year as the brand continued to
gain traction in the region. Net sales of the Gregory brand in Asia amounted
to US$31.0 million during the year ended December 31, 2017, an increase of
US$5.7 million, or 22.0%, year-on-year on a constant currency basis, and an
increase of US$5.1 million, or 19.4%, from the previous year on a US Dollar
reported basis as the Group's sales of the Gregory brand further penetrated the
markets of Japan and South Korea. Net sales of the Lipault brand amounted
to US$13.3 million in Asia during the year ended December 31, 2017 compared
to net sales of US$10.4 million during the year ended December 31, 2016, a US
Dollar reported increase of US$2.9 million, or 27.9%, as the brand continued to
successfully expand throughout the region.

Product Categories

Excluding foreign currency effects, net sales in the travel product category
increased by US$53.2 million, or 7.8%, and US Dollar reported net sales
increased by US$56.7 million, or 8.3%, for the year ended December 31, 2017
compared to the previous year. Excluding amounts attributable to the Tumi
business, net sales in the travel product category increased by US$$29.5 million,
or 4.4%, on a constant currency basis and by US$33.2 million, or 5.0%, on a
US Dollar reported basis. Excluding foreign currency effects, net sales in the
business product category increased by US$76.9 million, or 46.9%, and US Dollar
reported net sales increased by US$76.4 million, or 46.6%, for the year ended
December 31, 2017 compared to the previous year driven by the addition of the
Tumi business. Excluding amounts attributable to the Tumi business, net sales
in the business product category decreased by US$1.1 million, or 0.8%, on a
constant currency basis and by US$1.1 million, or 0.8%, on a US Dollar reported
basis. Net sales in the casual product category increased by US$10.2 million, or
7.3%, on a constant currency basis, and US Dollar reported net sales increased
by US$10.6 million, or 7.6%, driven by increased net sales of the Gregory brand.
Excluding amounts attributable to the Tumi business, net sales in the casual
product category increased by US$13.8 million, or 10.5%, on a constant currency
basis and by US$14.1 million, or 10.7%, on a US Dollar reported basis. Net sales
in the accessories product category increased by US$9.7 million, or 27.5%, on a
constant currency basis, and US Dollar reported net sales increased by US$9.9
million, or 27.9%, compared to the previous year. Excluding amounts attributable
to the Tumi business, net sales in the accessories product category increased by
US$0.1 million, or 0.3%, on a constant currency basis and by US$0.2 million, or
0.8%, on a US Dollar reported basis.
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Asia Adjusted EBITDA wusgm)
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2017 US$262.2
2016 US$227.9

2/

) Excluding foreign currency effects. #KREE 5.5
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Total non-travel category net sales in Asia increased by US$110.9 million,
or 31.9%, on a constant currency basis and US Dollar reported net sales
increased by US$110.9 million, or 31.9%, to US$458.0 million (representing
38.3% of net sales) for the year ended December 31, 2017 from US$347.1
million (representing 33.7% of net sales) for the year ended December 31, 2016.
Excluding amounts attributable to the Tumi business, total non-travel category
net sales increased by US$17.0 million, or 5.6%, on a constant currency basis
and US Dollar reported net sales increased by US$17.4 million, or 5.8%.

Distribution Channels

Excluding foreign currency effects, net sales in the wholesale channel increased
by US$103.2 million, or 12.1%, and US Dollar reported net sales increased by
US$107.2 million, or 12.5%, for the year ended December 31, 2017 compared
to the previous year. Excluding amounts attributable to the Tumi business,
net sales in the wholesale channel increased by US$30.3 million, or 3.8%, on
a constant currency basis and by US$34.2 million, or 4.2%, on a US Dollar
reported basis.

Total direct-to-consumer net sales increased by US$60.9 million, or 35.3%, on a
constant currency basis year-on-year. US Dollar reported net sales in the direct-
to-consumer channel increased by US$60.4 million, or 35.0%, to US$233.2
million for the year ended December 31, 2017 from US$172.8 million for the year
ended December 31, 2016. Excluding amounts attributable to the Tumi business,
total direct-to-consumer net sales increased by US$16.3 million, or 9.9%, on a
constant currency basis and US Dollar reported net sales increased by US$16.4
million, or 10.0%.

The increase in direct-to-consumer net sales was driven by strong growth in
direct-to-consumer e-commerce net sales, the addition of 54 net new company-
operated retail stores during 2017 (including 30 Tumi retail stores that were
acquired in conjunction with the distributor buybacks in Asia), contributions for
the full-year 2017 from 46 net new retail stores added during 2016, including 20
net new company-operated Tumi retail stores and the positive impact of a 0.4%
increase in same store net sales. Asia’s same store analysis includes existing
company-operated retail stores which have been open for at least 12 months
before the end of the relevant financial period (including Tumi retail stores for

the comparable period since August 1, 2016).

During the year ended December 31, 2017, US$115.4 million, or 9.6%, of Asia’s
US Dollar reported net sales were derived from e-commerce (comprising
US$56.5 million of net sales from Asia’s direct-to-consumer e-commerce
business, which are included within the direct-to-consumer channel, and
US$58.9 million of net sales to e-retailers, which are included within the
wholesale channel). This represented an increase of US$31.4 million, or
37.6%, on a constant currency basis. US Dollar reported net sales increased
by US$32.0 million, or 38.3%, compared to the year ended December 31, 2016

B EEREEGE - DNIEREER RS F
FRE109EEXETH31.9% @ MAETEHRAH
EFEAHE2016F12A31HIEFEN34TIESE
ZX(EHEFEMI3.7T%)ER 1109 BB XK
31.9% EEHZE2017F 12 A31 BILFERLB8.0EHE
ET(ESHEFEEA38.3%) » MR Tumi EFHRENL
SR BT EEREEANE  JFIREARIMNEHEE
R R 17.0BBEILH5.6% @ MIAEITTHHRAHE
EFEAER174BBEET5.8% °

TEHRE

MERIE R 28 - B REEZ2017F12A31ALEF
EHHE FHEREFIERI103.2ABETH12.1%
MAETTHRBRAHEE FEABER107.288E Tk
12.5% © #BR Tumi XIEHEE S5 - BT EEXRE
BHE  BBEERBMNHEEFHEIERIIAEETIL
3.8% * MRETHARELENHRAIERIL2BEET
54.2% °

BRASEREENE  HEEREERHEBENEHES
@Eiﬁﬁw95%%m&%3%ou%m$ﬁm
BEEMMEEE REHS FEBEE 20165124
SIHIEFEMI728EBEBELIEROLEEETLL
35.0% EEE2017F 1231 HILFER233.2HE
FETT o WBRTumi EFM RIS 58 - IR T EEREHE
HEEREMEBEEMNAHEFHERI6IEE
ETT9.9% - MAETTRRAHEFEIER16.4
BEXT10.0% °

HEEREBENEEFEER NI EZEREE
BEIHEMHEEFEREDIER - R 2017 FF1%
BOARMEETEE(RIENEMBE D HERFAT
WHEMS0ORTumIiTEE)  REMR 2016 FF18H%
B4 RTEEE(BIEFIEHN20RTumi BESE
E)E2017 F2FER KRR HEFELR0.4% AT
8 o MRIEE DT RIEN A B0 AR A A
BEERLNEANBREEETEE(BEE2016
F8 A1 HERRBHTUMITEE) -

BE2017F12A31 BIEFE - SEMAETTRIRA
HEFBERINABEXRTHI B IKRAETHE
(BfEREENEEEFREEEE FREEBNEE
FHSSEEELGGTABEEFREEEREAR)IA

LA LTEHHEENHEFHEBIBERTETA
HERBA))  WAREREEFHIERILAE

ZEI08037.6%  AETTEHRAEE FEEHZE 2016
F12A31BILEEERII20AEX7T38.3%
MERETHEZEAGMNIEE FE 4B EXTTK

Samsonite International S.A. Annual Report 2017 | ¥IFEEBAERAF2017FFH 53



Management Discussion and Analysis

when e-commerce comprised US$83.4 million, or 8.1%, of Asia’s net sales.
Total direct-to-consumer e-commerce net sales increased by US$11.8 million,
or 26.5%, on a constant currency basis and US Dollar reported net sales
increased by US$12.2 million, or 27.5%, to US$56.5 million for the year ended
December 31, 2017 from US$44.3 million for the year ended December 31, 2016.
Excluding amounts attributable to the Tumi business, net sales in Asia’s direct-
to-consumer e-commerce business increased by US$10.1 million, or 23.2%,
on a constant currency basis and by US$10.6 million, or 24.3%, on a US Dollar
reported basis.

Countries/Territories

The following table sets forth a breakdown of net sales within the Asian region
by geographic location for the years ended December 31, 2017 and December
31, 2016, both in absolute terms and as a percentage of total regional net sales.

Year ended December 31,

BZE12A3MBLEE

8.1% o T BEREEDE  BEREENREEEET
BRI E FEIER 11 8B EXETH26.5% M
AETHRmEHE FHEBEE20165F 1243181k
FEMLIBEETERI22ABEETLH275%E
HE2017F12A31HILFEMNS6BEETT Ml
BRTumi 2BHEESE  RTEEREEFE -
ONEEERAEEEETHEEGNHEE FEER
10.1 B B3EIT823.2% + MIZETHRAETF)E
K10.6 AEBETLH24.3% °

R/E

TREPNEZE2017F 128318 K% 2016F 12 A31H
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2017 vs 2016
2017 8822016 F LLEL

Percentage

of net sales
Net sales by geographic location!": US$’000 SHERHE US$'000
R B B SR EFRE ¢ FEx Aot FExrx
China FEl 276,929 23.1% 251,729
South Korea Fa%& 211,594 17.7% 178,176
Japan ZE:N 172,861 14.5% 135,041
Hong Kongmé‘;ﬁm 145,890 12.2% 109,093
India ENE 138,223 11.6% 128,056
Australia BM 71,908 6.0% 67,959
Other EAth 178,784 14.9% 158,524

Net sales $5%EH%8

Percentage Percentage increase
Percentage increase (decrease) excl. foreign
of net sales (decrease) currency effects®
HEFE O A) TERE S & &Y
=4 ERa EMMCED>) B AL
24.5% 10.0% 11.9%
17.3% 18.8% 15.7%
13.1% 28.0% 32.0%
10.6% 33.7% 34.0%
12.4% 7.9% 4.6%
6.6% 5.8% 2.5%
15.5% 12.8% 11.5%

1,196,189 100.0% 1,028,578

Notes i+f&

100.0%

(1) The geographic location of the Group’s net sales generally reflects the country/territory from which its products were sold and does not necessarily indicate the

country/territory in which its end consumers were actually located.

AEEBEFEOMHMLEDH—RRREEERNER/ME - YT AEEEEERRENORR/HE -
[2)  Net sales reported for Hong Kong include net sales made in Macau. 2017 included sales to Tumi distributors in other Asian markets.
BRSISH IS FRBENRPESHIHEFE < 2017 FEMEMTIMTISE Tumi D B ELAIHE -

(3] Results stated on a constant currency basis, a non-IFRS measure, are calculated by applying the average exchange rate of the previous year to current year local

currency results.

BT BEREEAE 2D MR R FRSUBHETR - ENHAFENEES 2INEFERAEFOTHERAEMS -

During the year ended December 31, 2017, net sales attributable to the Tumi
business within Asia were recorded in Japan, South Korea (where the Group
assumed direct control of the distribution of the Tumi brand on January 1, 2017),
Hong Kong, Macau and China (where the Group assumed direct control of the
distribution of the Tumi brand on April 1, 2017) and Indonesia and Thailand
(where the Group assumed direct control of distribution on May 1, 2017). Net
sales recorded in Hong Kong also included sales to third party distributors of the
Tumi brand in various markets in the Asia region, excluding Japan, South Korea,
Hong Kong, Macau, China, Indonesia and Thailand (from the respective dates of
assuming direct control of distribution) where the Group has direct control of the
distribution of the Tumi brand. Japan experienced strong constant currency growth
of 32.0% year-on-year. Excluding amounts attributable to the Tumi business in
Japan, net sales on a constant currency basis increased by 12.4%, and net sales on
a US Dollar reported basis increased by 9.0% year-on-year driven by the Gregory,
American Tourister and Samsonite brands. Excluding foreign currency effects, net
sales in China increased by 11.9% year-on-year. Excluding amounts attributable
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to the Tumi business in China, net sales on a constant currency basis increased
by 7.2%, while net sales on a US Dollar reported basis increased by 5.3% year-on-
year driven by increased sales of the Samsonite and American Tourister brands.

Net sales in South Korea increased by 15.7% on a constant currency basis year-
on-year. Excluding amounts attributable to the Tumi business in South Korea,
net sales on a constant currency basis decreased by 2.5%, while net sales on a
US Dollar reported basis increased by 0.1% year-on-year due to fewer shoppers
visiting from China and weak consumer sentiment. On a constant currency
basis, net sales in India increased by 4.6% for the year ended December 31, 2017
compared to the previous year. US Dollar reported net sales in India increased by
US$10.2 million, or 7.9%, despite a temporary disruption during the year due to
the Indian government’s introduction of a new Goods and Services Tax that took
effect in the third quarter of 2017. On a constant currency basis, net sales in Hong
Kong increased by 34.0% year-on-year, driven by net sales attributable to the
Tumi business (which included sales to Tumi distributors in certain other Asian
markets). Excluding amounts attributable to the Tumi business, net sales in Hong
Kong increased by 1.5% and net sales on a US Dollar reported basis increased
by 1.1%. Australia reported constant currency net sales growth of 2.5%, driven by
increased sales of the Samsonite brand.
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FTE - mRMEEFEIRF TK25%  MRELSH
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Excluding foreign currency effects, the Group’s net sales in Europe
increased by US$103.7 million, or 16.8%, for the year ended December 31,
2017 compared to the year ended December 31, 2016. US Dollar reported
net sales for the region increased by US$119. 5 million, or 19.4%. Excluding
amounts attributable to the Tumi business in Europe, net sales on a
constant currency basis increased by US$61.5 million, or 10.5%, and US
Dollar reported net sales increased by US$75.7 million, or 13.0%.

Brands

Excluding foreign currency effects, net sales of the Samsonite brand
increased by US$40.6 million, or 9.0%, for the year ended December 31,
2017 compared to the year ended December 31, 2016. US Dollar reported
net sales of the Samsonite brand increased by US$50.4 million, or 11.2%.
Net sales of the American Tourister brand increased by US$19.0 million,
or 24.8%, on a constant currency basis, and US Dollar reported net sales
increased by US$21.9 million, or 28.5%, compared to the prior year as the
Group continued to focus on driving growth of the brand and increasing its
presence in Europe.

Net sales of the Tumi brand in Europe amounted to US$85.0 million for the
year ended December 31, 2017. This amount included US$10.7 million in net
sales of Tumi products made through Rolling Luggage and other Samsonite
multi-brand retail stores in Europe. Net sales of the Tumi brand amounted
to US$40.1 million for the period from August 1, 2017 to December 31, 2017
compared to US$30.5 million recorded during the same period in the previous
year following the acquisition of Tumi on August 1, 2016. This represented
an increase of US$6.8 million, or 22.2%, on a constant currency basis and an
increase of US$9.6 million, or 31.3%, on a US Dollar reported basis.
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Excluding foreign currency effects, net sales of the Lipault brand decreased
by US$0.2 million, or 1.4%, year-on-year and US Dollar reported net sales
increased by US$0.2 million, or 1.5%, to US$13.9 million due to 2017 being
a transitional year to reposition the brand as a women's accessories
brand that also sells luggage. On a constant currency basis, net sales of
the Gregory brand increased by 30.3% and US Dollar reported net sales
increased by 31.9% to US$4.5 million. Excluding foreign currency effects,
net sales of the Hartmann brand decreased by US$0.4 million, or 13.6%,
while US Dollar reported net sales decreased by 9.9% to US$2.9 million
during the year ended December 31, 2017 compared to the year ended
December 31, 2016. Net sales of the High Sierra brand decreased by US$1.8
million, or 94.8%, on a constant currency basis, and US Dollar reported net
sales decreased by US$1.8 million, or 94.4%, compared to the prior year
driven by the Group's decision to promote backpacks under its other brand
names within the region.

Product Categories

Excluding foreign currency effects, net sales in the travel product category
increased by US$57.4 million, or 13.2%, and US Dollar reported net sales
increased by US$66.4 million, or 15.3%, for the year ended December 31,
2017 compared to the year ended December 31, 2016 driven by the addition
of the Tumi business and increased sales of hard-side products under the
Samsonite and American Tourister brands. Excluding amounts attributable
to the Tumi business, net sales in the travel product category increased
by US$40.1 million, or 9.6%, on a constant currency basis and by US$48.9
million, or 11.6%, on a US Dollar reported basis. Excluding foreign currency
effects, net sales in the business product category increased by US$34.5
million, or 45.1%, and US Dollar reported net sales increased by US$37.7
million, or 49.3%, year-on-year, due to the addition of the Tumi business
and successful new business product introductions for female consumers
under the Samsonite brand. Excluding amounts attributable to the Tumi
business, net sales in the business product category increased by US$9.2
million, or 13.9%, on a constant currency basis and by US$11.3 million, or
17.0% on a US Dollar reported basis. Excluding foreign currency effects, net
sales in the casual product category increased by US$7.4 million, or 29.9%,
year-on-year, while US Dollar reported net sales increased by US$8.1
million, or 32.9%, mainly attributable to increases from the Samsonite,
American Tourister and Gregory brands. Excluding amounts attributable
to the Tumi business, net sales in the casual product category increased
by US$8.0 million, or 36.6%, on a constant currency basis and by US$8.9
million, or 40.4%, on a US Dollar reported basis due to the factors noted
above. Net sales in the accessories product category increased by US$5.0
million, or 8.3%, on a constant currency basis and US Dollar reported net
sales increased by US$7.4 million, or 12.3%, for the year ended December
31, 2017 compared to the year ended December 31, 2016. Excluding
amounts attributable to the Tumi business, net sales in the accessories
product category increased by 8.2% on a constant currency basis and by
US$6.8 million, or 12.0%, on a US Dollar reported basis.
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Total non-travel category net sales in Europe increased by US$46.3 million,
or 25.5%, on a constant currency basis and US Dollar reported net sales
increased by US$53.1 million, or 29.3%, to US$234.4 million (representing
31.9% of net sales) for the year ended December 31, 2017 from US$181.3
million (representing 29.5% of net sales] for the year ended December 31, 2016.
Excluding amounts attributable to the Tumi business, total non-travel category
net sales increased by US$21.3 million, or 13.0%, on a constant currency basis
and US Dollar reported net sales increased by US$26.8 million, or 16.3%.

Distribution Channels

Excluding foreign currency effects, net sales in the wholesale channel
increased by US$48.1 million, or 12.1%, for the year ended December 31,
2017 compared to the previous year, and US Dollar reported net sales
increased by US$55.1 million, or 13.8%, year-on-year. Excluding amounts
attributable to the Tumi business, net sales in the wholesale channel
increased by US$31.8 million, or 8.3%, on a constant currency basis and by
US$38.5 million, or 10.0%, on a US Dollar reported basis.

Total direct-to-consumer net sales increased by US$55.6 million, or 25.6%,
on a constant currency basis, and US Dollar reported net sales increased
by US$64.4 million, or 29.7%, to US$281.1 million for the year ended
December 31, 2017 from US$216.7 million for the year ended December 31,
2016. Excluding amounts attributable to the Tumi business, total direct-to-
consumer net sales increased by US$29.6 million, or 14.8%, on a constant
currency basis and US Dollar reported net sales increased by US$37.3
million, or 18.6%.
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The increase in direct-to-consumer net sales was driven by growth in
direct-to-consumer e-commerce, the addition of 32 net new company-
operated retail stores during 2017 and the contributions for the full-year
2017 from 31 net new retail stores added during 2016, including 25 net new
company-operated Tumi retail stores. On a same store, constant currency
basis, retail net sales increased by 6.2%. Europe’s same store analysis
includes existing company-operated retail stores which have been open for
at least 12 months before the end of the relevant financial period (including
Tumi retail stores for the comparable period since August 1, 2016).

During the year ended December 31, 2017, US$80.5 million, or 11.0%, of
Europe’s US Dollar reported net sales were derived from e-commerce
(comprising US$32.0 million of net sales from Europe’s direct-to-consumer
e-commerce business, which are included within the direct-to-consumer
channel, and US$48.5 million of net sales to e-retailers, which are included
within the wholesale channel]. This represented an increase of US$24.6
million, or 46.9%, on a constant currency basis. US Dollar reported net
sales increased by US$28.0 million, or 53.3%, compared to the year ended
December 31, 2016, when e-commerce comprised US$52.5 million, or
8.5%, of Europe’s net sales. Total direct-to-consumer e-commerce net
sales, increased by US$9.9 million, or 48.0%, on a constant currency basis
and US Dollar reported net sales increased by US$11.4 million, or 55.5%, to
US$32.0 million for the year ended December 31, 2017 from US$20.6 million
for the year ended December 31, 2016. Excluding amounts attributable to
the Tumi business, net sales in Europe’s direct-to-consumer e-commerce
business increased by US$7.4 million, or 39.1%, on a constant currency
basis and by US$8.8 million, or 46.3%, on a US Dollar reported basis.

Europe Adjusted EBITDA usgm)
BUNEFAZE EBITDA@=2R)

+8.4%

2017 US$1 24.0
2016 US$109.8

) Excluding foreign currency effects. #iFREE 5 5722 o

HEEEREEBENHEFEER DY EEEREE
ENETHEEER  N2017FEFER2 RFALET
EEURRAR 2016 FFHENINRIZTEE(R
EFF N2 RTumI BESTER)MN2017F2F
BEFTTSE) - TR EREENENREHE FE
B 6.2% - BUNKRE ST RIER AR % AR =
HRIEEESL 12EANREEETEE(RIES
201658 A1 HERBH TuMI TEIE) -

HZE2017F12 A3 BIEFE - BUNAETTERN
HEFHEPOSAEETLHIT.0%IREETEHE
(PRERENEZEEREEEE FEEEBNEE
FHENIEEETGIAREAREEERER)MN
kA L TEmEENEE FEs aEETGIA
HBRER)) B TEFEREEAERR U BE
ETLHL6.9% ° AETTHRAEE FEREZE 2016
F12A31BILFEERE280EEXT%53.3%
MEREFEHEAMEBUNES FE52 5 A8ETHR
8.5% I HEREENE AEANHEBES T
EENENE FEIERIIEEERTTH48.0% @ A
ELEBRMNEEFEAEE2016F 12831 HIEF
EM20 6 BBETEREI AEBERTHS5.5% 28
F2017F12 A3 BIEFER32.0HEETT © Mk
Tumi R EE SR - T B EREESE - BN
HEAMEEEE FRBEBNHEESFEIERTLB
EEILH39.1% « MIEETHRELETERPERS.8
BEETH46.3% -

Samsonite International S.A. Annual Report 2017 | ¥IFEEBAERAF2017FFH 59



Management Discussion and Analysis B EFmmE o7

Countries

The following table sets forth a breakdown of net sales within the European
region by geographic location for the years ended December 31, 2017 and
December 31, 2016, both in absolute terms and as a percentage of total
regional net sales.

Year ended December 31,

BE12A3NBLFE

=

TREPNEZE2017F12 831 H K 2016F 12 A31H
IEFE R A B Bl M BN M 2 S S FRERR A -
LA SHE R Ah Hh @ 42 S F 5 A D L DR -

2017 vs 2016
2017 FEL2016 FLEE

Percentage

of net sales
Net sales by geographic location!": US$’000 SHEFHE US$°000
RV B S EFE FER HA FEx
Germany f£E 124,896 17.0% 110,883
Belgium!? bt B2 108,789 14.8% 73,475
Italy EAF| 78,597 10.7% 68,740
France JAE 75,293 10.2% 66,997
United Kingdom® 2 g 74,281 10.1% 68,521
Spain FIEF 56,243 7.7% 47,599
Russia zZ&HT 45,008 6.1% 30,608
Other HAth 171,687 23.4% 148,478

Percentage Percentage increase
Percentage increase (decrease) excl. foreign
of net sales (decrease) currency effectst
HEBH 0 Or ) WEREE 5 5288
Bt il EMORD) B D@
18.0% 12.6% 10.1%
11.9% 48.1% 42.4%
11.2% 14.3% 11.0%
10.9% 12.4% 9.2%
11.1% 8.4% 12.2%
7.7% 18.2% 15.0%
5.0% 47.0% 29.6%
24.2% 15.6% 15.5%

Net sales S5 F%8

734,794 100.0% 615,301

Notes #H&

100.0%

(1) The geographic location of the Group's net sales generally reflects the country from which its products were sold and does not necessarily indicate the country in which its end

consumers were actually located.

AEEHEFENBELES G —RRREEERNEE - YT —ERLSHHEEERMEMER -

(2] Net sales in Belgium were US$21.2 million and US$19.7 million for the years ended December 31, 2017 and December 31, 2016, an increase of US$1.5 million, or 7.4%,
respectively. Remaining sales consisted of direct shipments to distributors, customers and agents in other countries.

HE2017F12 431 B R2016F 12 A3 BIEFE - AR EEFENRAN 2BSETRI19TEEET  BRISASBELHTL% - R TNHERBFEEREETH

MBI E > SR - B R
(3} Net sales reported for the United Kingdom include net sales made in Ireland.

RESRGHIHE FRERNEMBSGMIHEFE -

[4)  Results stated on a constant currency basis, a non-IFRS measure, are calculated by applying the average exchange rate of the previous year to current year local currency

results.

BTEERIEA E RN EERIFIFRSHM BT ETA - ENBAFENENER27NEERBEFHTHEREMNS o

On a constant currency basis, nearly all countries within the European
region achieved strong net sales growth during the year ended December
31,2017 compared to the prior year, including Germany (+10.1%), the United
Kingdom (+12.2%) (net sales reported for the United Kingdom include net
sales made in Ireland), Spain (+15.0%), Italy (+11.0%) and France (+9.2%).
Excluding amounts attributable to the Tumi business, these same countries
achieved the following constant currency net sales growth over the prior
year: Germany (+7.7%), the United Kingdom (+2.1%, where net sales
declined by 6.6% year-on-year in the second half of 2017 due to the negative
impact on consumer sentiment from uncertainties surrounding Brexit),
Spain (+10.1%), Italy (+8.7%) and France (+2.8%). On a US Dollar reported
net sales basis, these same countries achieved the following growth over
the prior year when excluding net sales attributable to the Tumi business:
Germany (+10.6%), the United Kingdom (+1.4%), Spain (+13.2%), Italy
(+12.0%), and France (+5.8%). The Group continued to experience year-on-
year constant currency net sales growth in the emerging markets of Russia
(+29.6%) and Turkey (+42.9%).
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Latin America
hI

Excluding foreign currency effects, the Group’s net sales in Latin America
increased by US$24.3 million, or 18.6%, for the year ended December 31, 2017
compared to the year ended December 31, 2016. US Dollar reported net sales
for the region increased by US$27.9 million, or 21.4%.

Brands

Excluding foreign currency effects, net sales of the Samsonite brand increased
by US$11.8 million, or 21.0%, and US Dollar reported net sales increased by
US$12.5 million, or 22.3%, for the year ended December 31, 2017 compared
to the year ended December 31, 2016. The Group continued to expand the
geographical distribution of the American Tourister brand in Latin America,
where the brand recorded net sales growth of US$4.3 million, or 34.9%, on a
constant currency basis, and US Dollar reported net sales increased by US$4.3
million, or 35.6%, year-on-year. Sales of women’s handbags under the Secret
brand name enjoyed continued success, with constant currency net sales
growth of 7.5% and US Dollar reported net sales growth of 11.9% to US$16.4
million in 2017. Excluding foreign currency effects, net sales of the local brands
Saxoline and Xtrem increased by 11.1% and 12.6%, respectively, and US Dollar
reported net sales increased by 15.9% and 17.5%, respectively.

Product Categories

Excluding foreign currency effects, net sales in the travel product category
increased by US$13.1 million, or 21.8%, for the year ended December 31, 2017
compared to the prior year. US Dollar reported net sales increased by US$14.4
million, or 23.9%. Excluding foreign currency effects, net sales in the business
product category increased by US$2.5 million, or 19.8%, and US Dollar reported
net sales increased by US$2.7 million, or 21.6%. Net sales in the casual product
category increased by US$10.6 million, or 33.7%, on a constant currency basis.
US Dollar reported net sales increased by US$12.1 million, or 38.4%. Net sales
in the accessories product category decreased by US$1.1 million, or 5.1%, on a
constant currency basis and US Dollar reported net sales decreased by US$0.3
million, or 1.5%, for the year ended December 31, 2017 compared to the year
ended December 31, 2016.

Total non-travel category net sales in Latin America increased by US$11.2
million, or 15.9%, on a constant currency basis and US Dollar reported net
sales increased by US$13.5 million, or 19.2%, to US$83.9 million (representing
52.9% of net sales) for the year ended December 31, 2017 from US$70.4 million
[representing 53.9% of net sales) for the year ended December 31, 2016.

Latin America Net Sales ussm)
P T M E R (maxn)
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2017 US$1 A
2016 US$130.6

1 Excluding foreign currency effects. #iFRIE X 2% -
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Management Discussion and Analysis

Distribution Channels

Excluding foreign currency effects, net sales in the wholesale channel increased
by US$9.9 million, or 12.5%, for the year ended December 31, 2017 compared to
the year ended December 31, 2016. US Dollar reported net sales increased by
US$10.9 million, or 13.8%, year-on-year. Net sales in the direct-to-consumer
channel increased by US$14.4 million, or 28.1%, on a constant currency basis,
and US Dollar reported net sales increased by US$17.0 million, or 33.0%. This
increase was primarily driven by the addition of 29 net new company-operated
retail stores during 2017 as well as the contributions for the full-year 2017 from
37 net new retail stores added during 2016. On a same store, constant currency
basis, retail net sales increased by 13.0%. Direct-to-consumer e-commerce
sites were launched in Chile, Brazil and Mexico during 2017.

Countries

The following table sets forth a breakdown of net sales within the Latin
American region by geographic location for the years ended December 31, 2017
and December 31, 2016, both in absolute terms and as a percentage of total
regional net sales.

Year ended December 31,

BZE12A3NBLEE

Latin America Adjusted EBITDA wss$m)
AT EMNEFE EBITDAma=R)

+55.6%"

1 Excluding foreign currency effects. #iFRIE X 22 %& -

D EHRE

WERER FE - #BRERZ2017F12A31BILEF
EHHEEFEREBE2016F 12 A3 BIEFEHEE 9
BEEIT12.5% o AT R HE FRE AR a1
KI109BEBEXEITH13.8% IR THERREELE &
EEMEEERENHEE FHERLLIBEETH
28.1% + MIZETTERBAEEFHAIER170E8E
TLE33.0% © IR TE B 2017 FIFHR 29 KT
AETEEURRER 2016 FFEENITRHTE
JEE2017 2 F ERFTASED o 1R S N EE R AR
B TEHEFHEIERI13.0% HEEEAEEENSE
FREEMEER2017FE5H - B REBAETHEDL -

=

TREPNEZ2017F 128318 K% 2016F 12 A31H
IFFERiig i B E DN T EMb R 3 E S50
4B LAUBEIE RGN EAEEFEE AR -

2017 vs 2016
2017 5822016 F LLEL

Percentage

of net sales
Net sales by geographic location!": US$’000 HEBHE US$'000
R B R D SHEFR FEx Bt FEr
Chile & 68,402 43.2% 59,518
Mexico £ 47,160 29.8% 41,422
Brazil B 20,015 12.6% 12,425
Other? EAth? 22,888 14.4% 17,194

Net sales S5 H%8

Percentage Percentage increase
Percentage increase (decrease) excl. foreign
of net sales (decrease) currency effects®)
HEFHE 0O A) TERE S &
Bt At BORS) B S W
45.6% 14.9% 9.7%
31.7% 13.9% 15.2%
9.5% 61.1% 52.0%
13.2% 33.1% 33.4%

158,465 100.0% 130,559

Notes 1

100.0%

(1) The geographic location of the Group’s net sales generally reflects the country from which its products were sold and does not necessarily indicate the country in which

its end consumers were actually located.

AEEHEFROMEMEDH - RRREEERNER - I T EREHEEEERAENER -

(2)  The net sales figure for the “Other” geographic location includes sales in Argentina, Colombia, Panama, Peru and sales to third party distributors outside of Brazil.
[Efh] —iRAHEFEHERENRE - FHaE - BB RWBELMHEARMEAAIIMIE=TT D HREELAHE -

(3] Results stated on a constant currency basis, a non-IFRS measure, are calculated by applying the average exchange rate of the previous year to current year local currency

results.

BT EE RN H 2D WRERIEIFRSUBHETR - ENRAFEIEER 27| NWEERMEFOFHERHERS -
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Excluding foreign currency effects, net sales in Chile increased by 9.7% year-
on-year. US Dollar reported net sales for Chile increased by US$8.9 million, or
14.9%, driven by increased net sales of the local brands Saxoline and Xtrem and
the women’s handbag brand Secret. Excluding foreign currency effects, net sales
in Mexico increased by 15.2% for the year ended December 31, 2017 compared to
the prior year, and US Dollar reported net sales increased by US$5.7 million, or
13.9%, primarily driven by the Samsonite, American Tourister and Xtrem brands.
Net sales in Brazil increased by 52.0% on a constant currency basis and US
Dollar reported net sales increased by 61.1% driven by continued retail expansion
and strong comparative sales year-on-year. The Group continues to invest in
Brazil, where the Group’s presence has historically been under-represented, to
drive future net sales growth and gain market share. Excluding foreign currency
effects, net sales in Argentina, which is included in Other in the table above,
increased by 199.8% for the year ended December 31, 2017 compared to the prior
year, and US Dollar reported net sales increased by US$2.1 million, or 168.3%, to
US$3.4 million from US$1.3 million.

WEBRELZE  BANHEEFREFERIT% -

AR B FHE FHAPERGIBBEETLHK
14.9% » JhZ A H0 Gh b2 Saxoline K Xtrem LA K 22 &
FRMESecret MIHE FRIE RS - MBRE
REE BRIBE2017F12831 8 LEFERH
EFERATR15.2%  MAETHEBROEESF
FAPE RS 7TABEETH13.9% I%ﬁ%ﬁﬁég
American Tourister & Xtrem fRhEFT#®) - XTEZ
BREFERMTHRAEAYRLIRFER - BIEIE

REESGH BRAEEFHEIER2.0%  MKAE
TLERAIEE AR 61.1% o ERAREBUE

REANTSHREREK A REEENZBET
RE - AHBARREEFEIERIIENTIH0E

MERIE R S22 PRE(BIEELR [Hi ] —#R)
HZE2017F 12831 B I FENHE FHEEEFIE

£199.8% + LETLHBAHE FHEAHA13H5EE
TR I ABETN1683%EILEEET
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Management Discussion and Analysis B EFmmE o7

Cost of Sales and Gross Profit

Cost of sales increased by US$241.4 million, or 18.7%, to US$1,531.0 million
(representing 43.9% of net sales) for the year ended December 31, 2017
from US$1,289.5 million (representing 45.9% of net sales) for the year ended
December 31, 2016.

Gross profit increased by US$439.0 million, or 28.9%, to US$1,960.0 million for
the year ended December 31, 2017 from US$1,521.0 million for the year ended
December 31, 2016. Gross profit margin increased to 56.1% for the year ended
December 31, 2017 from 54.1% for the year ended December 31, 2016. Gross
profit of the Tumi business amounted to US$441.9 million for the year ended
December 31, 2017. Gross profit of the Tumi business amounted to US$218.9
million for the period from August 1, 2017 to December 31, 2017 compared to
US$178.4 million recorded during the same period in the previous year following
the acquisition of Tumi on August 1, 2016. This represented an increase of
US$39.0 million, or 21.9%, on a constant currency basis and an increase of
US$40.5 million, or 22.7%, on a US Dollar reported basis.

The increase in gross profit margin was partly attributable to the positive impact
from the acquisition of Tumi, which delivers higher margins. Excluding amounts
attributable to the Tumi business, gross profit increased by US$175.4 million,
or 13.1%, to US$1,518.0 million, and gross profit margin increased to 53.7% for
the year ended December 31, 2017 from 53.0% for the year ended December 31,
2016 largely due to a higher proportion of net sales coming from the direct-to-
consumer channel. Gross profit margin attributable to the Tumi business was
66.5% for the year ended December 31, 2017. Gross profit margin attributable to
the Tumi business was 68.9% for the period from August 1, 2017 to December
31, 2017 compared to 64.7% during the same period in the previous year
following the acquisition of Tumi on August 1, 2016.

Distribution Expenses

Distribution expenses increased by US$254.1 million, or 31.1%, to US$1,072.5
million (representing 30.7% of net sales) for the year ended December 31,
2017 from US$818.4 million (representing 29.1% of net sales) for the year
ended December 31, 2016. This increase was primarily due to the acquisition
of Tumi and the increase in sales volume during the year ended December 31,
2017. Distribution expenses as a percentage of net sales increased year-on-
year primarily due to the acquisition of Tumi, which has a higher distribution
expense ratio due to its higher mix of direct-to-consumer sales, as well as the
addition of eBags. The Group also recorded an additional US$10.4 million of
amortization expense during the year ended December 31, 2017 compared to
the year ended December 31, 2016, primarily associated with the customer
relationship intangible assets recognized in conjunction with the Tumi
acquisition. Excluding amounts attributable to the Tumi business, distribution
expenses as a percentage of net sales were 28.4% for the year ended December
31, 2017 compared to 28.3% during the previous year due to increased fixed
costs associated with the Group’s focus on expanding its presence in the direct-
to-consumer distribution channel.
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Marketing Expenses

The Group spent US$206.0 million on marketing during the year ended
December 31, 2017 compared to US$143.8 million for the year ended December
31, 2016, an increase of US$62.2 million, or 43.3%. As a percentage of net sales,
marketing expenses increased by 80 basis points to 5.9% during the year ended
December 31, 2017 compared to 5.1% during the year ended December 31, 2016.
Excluding amounts attributable to the Tumi business, marketing expenses as a
percentage of net sales increased by 100 basis points to 5.9% for the year ended
December 31, 2017 compared to 4.9% for the prior year. The Group continued
to employ targeted and focused advertising and promotional campaigns. The
Group believes the success of its advertising campaigns is evident in its net sales
growth, and remains committed to enhancing brand and product awareness and
driving additional net sales growth through focused marketing activities.

General and Administrative Expenses

General and administrative expenses increased by US$62.0 million, or 34.8%, to
US$239.9 million (representing 6.9% of net sales) for the year ended December
31, 2017 from US$177.9 million (representing 6.3% of net sales) for the year
ended December 31, 2016. Excluding amounts attributable to the Tumi and
eBags businesses, general and administrative expenses increased by US$27.6
million, or 17.0%, for the year ended December 31, 2017 compared to the
prior year. Excluding amounts attributable to the Tumi business, general and
administrative expenses as a percentage of net sales were 6.9% for the year
ended December 31, 2017 compared to 6.4% during the previous year. General
and administrative expenses increased as a percentage of net sales due to
higher professional fees incurred in conjunction with the implementation of
new accounting standards, as well as an increase in certain other general and
administrative costs compared to the same period in the previous year.

Other Expenses

The Group recorded net other expenses of US$17.6 million and US$49.6 million
for the years ended December 31, 2017 and December 31, 2016, respectively.
Net other expenses for 2017 were primarily comprised of acquisition-related
costs totaling US$19.3 million associated with due diligence, professional and
legal fees, severance, integration and other costs incurred associated with
completed and contemplated acquisitions, partially offset by miscellaneous
items of other income. Net other expenses for 2016 included acquisition-related
costs of US$46.2 million associated with due diligence, professional and legal
fees, severance and integration costs incurred for the acquisition of Tumi, which
was completed on August 1, 2016. Such costs were partially offset by certain
other miscellaneous income items during 2016.

Operating Profit

On a constant currency basis, the Group's operating profit increased by US$88.3
million, or 26.7%, for the year ended December 31, 2017 compared to the year
ended December 31, 2016. US Dollar reported operating profit of US$423.9
million for the year ended December 31, 2017 increased by US$92.7 million, or
28.0%, from US$331.2 million for the year ended December 31, 2016 due to the
factors noted above. Excluding acquisition-related costs, the Group’s US Dollar
reported operating profit increased by US$65.8 million, or 17.4%, for the year
ended December 31, 2017 compared to the year ended December 31, 2016.
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Management Discussion and Analysis

Net Finance Costs

Net finance costs increased by US$34.1 million, or 58.3%, to US$92.6 million
for the year ended December 31, 2017 from US$58.5 million for the year
ended December 31, 2016. This increase was attributable to a US$36.5 million
increase in interest expense primarily related to the senior secured term
loans and revolving credit facility (the “Senior Credit Facilities”) (described in
the Indebtedness section below) that were outstanding for the full-year ended
December 31, 2017 compared to five months during 2016, as well as a US$2.3
million increase in foreign exchange losses year-on-year. Interest expense for
2017 includes the amortization of deferred financing costs in the amount of
US$13.1 million. This increase was partially offset by a US$6.2 million decrease
in the expense recognized for the change in fair value of put options related to
agreements with certain holders of non-controlling interests for the year ended
December 31, 2017 compared to the year ended December 31, 2016.

The following table sets forth a breakdown of total finance costs for the year
ended December 31, 2017 and December 31, 2016.

[Expressed in thousands of US Dollars) (L FZ%T25))

Recognized in income or loss: RUBRASEEPER
Interest income on bank deposits SRATEREF S WA
Total finance income g Nk

Interest expense on financial liabilities
measured at amortized cost

AL AR EEEE

Change in fair value of put options

Net foreign exchange loss SNEE &5 18R B
Other finance costs HAihBris& A
Total finance costs IS ERMARE

Net finance costs recognized in profit or loss

Profit before Income Tax

On a constant currency basis, profit before income tax increased by US$54.4
million, or 20.0%, for the year ended December 31, 2017 compared to the year
ended December 31, 2016. US Dollar reported profit before income tax increased
by US$58.6 million, or 21.5%, to US$331.2 million for the year ended December
31,2017 from US$272.7 million for the year ended December 31, 2016. Excluding
acquisition-related costs, profit before income tax increased by US$27.6 million,
or 8.7%, on a constant currency basis and US Dollar reported profit before
income tax increased by US$31.7 million, or 9.9%, for the year ended December
31, 2017 compared to the year ended December 31, 2016, notwithstanding a
year-on-year increase in interest expense of US$36.5 million, primarily as a
result of an additional seven months of interest expense associated with the
Senior Credit Facilities utilized to finance the Tumi acquisition.
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Income Tax Benefit

For the year ended December 31, 2017, the Group recorded an income tax
benefit of US$24.2 million compared with an income tax benefit of US$2.2
million for the year ended December 31, 2016. For the year ended December
31, 2017, the Group recorded a non-cash income tax benefit of US$118.8 million
in conjunction with the U.S. tax reform law that was enacted in December 2017
(the 2017 U.S. Tax Reform”). This benefit resulted from the application of the
reduced U.S. corporate income tax of 21% (from 35%) to the net deferred tax
liability balance. In addition, the Group incurred a tax expense of US$7.6 million
associated with a legal entity reorganization following the Tumi acquisition.
Together with the 2017 U.S. Tax Reform, these items resulted in a net tax benefit
to the Group of US$111.2 million (the "2017 Net Tax Benefits”).

For the year ended December 31, 2016, the Group purchased an annuity to
liquidate the Samsonite Employee Retirement Income Plan (the "SERIP Plan”),
the Group's principal defined benefit plan in the U.S. In conjunction with this
liquidation (the "SERIP Plan Liquidation”), the Group recorded a US$56.8 million
non-cash tax benefit related to the derecognition of deferred tax liabilities that
originated from contributions to the pension plan in prior years.

The Group’s consolidated effective tax rate for operations was a tax benefit of
7.3% and 0.8% for the years ended December 31, 2017 and December 31, 2016,
respectively. The effective tax rate is calculated using a weighted average income
tax rate from those jurisdictions in which the Group is subject to tax, adjusted
for permanent book/tax differences, tax incentives, changes in tax reserves and
changes in unrecognized deferred tax assets.

The Group's effective tax rate, excluding the net tax benefits in 2017 and 2016
identified above, was [26.3%] and [27.8%] for the years ended December
31, 2017 and December 31, 2016, respectively. The decrease in the Group’s
effective tax rate, as adjusted, was mainly the result of a benefit derived from
share-based compensation and normal changes in the profit mix between high
and low tax jurisdictions.

2017 U.S. Tax Reform Impact:

The Group has conducted a comprehensive review of the overall impact of the
2017 U.S. Tax Reform. For 2017, the Group has applied the income tax rate
reduction to deferred tax assets (‘DTAs") and deferred tax liabilities ["DTLs") the
impact of which is described above. The transition tax, repatriation of offshore
earnings, has been deemed immaterial for 2017. For the years after 2017, the
Group believes it will be subject to the Foreign Derived Intangible Income ("FDII")
regulations, the Base Erosion and Anti Avoidance tax ("BEAT") regulations and
the Interest Limitations regulations. The Group does not believe the Global

Intangible Low Taxed Income [“GILTI") provisions will apply to its” operations.
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Profit for the Year

On a constant currency basis, profit for the year increased by US$79.7 million,
or 29.0%, for the year ended December 31, 2017 compared to the year ended
December 31, 2016. Excluding the 2017 Net Tax Benefits and the tax benefit
related to the SERIP Plan Liquidation during 2016, the Group's profit for the year,
on a constant currency basis, increased by US$25.3 million, or 11.6%, year-on-
year. US Dollar reported profit of US$355.4 million for the year ended December
31, 2017 increased by US$80.6 million, or 29.3%, from US$274.8 million for the
previous year, notwithstanding a year-on-year increase in interest expense of
US$36.5 million, primarily as a result of an additional seven months of interest
expense associated with the Senior Credit Facilities utilized to finance the Tumi
acquisition and the US$62.2 million increase in marketing expenses discussed
above, partially offset by a US$26.9 million decrease in acquisition-related
costs. Excluding the same factors noted above, the Group’s US Dollar reported
profit for the year increased by US$26.2 million, or 12.0%, for the year ended
December 31, 2017 compared to the year ended December 31, 2016.

On a constant currency basis, profit attributable to the equity holders increased
by US$77.8 million, or 30.4%, compared to the prior year due to the factors
noted above. Excluding the 2017 Net Tax Benefits and the tax benefit related to
the SERIP Plan Liquidation during 2016, the Group's profit attributable to equity
holders increased by US$23.3 million, or 11.7%, on a constant currency basis.
US Dollar reported profit attributable to the equity holders was US$334.3 million
for the year ended December 31, 2017, an increase of US$78.6 million, or 30.7%,
from US$255.7 million for the year ended December 31, 2016. Excluding the
same factors noted above, the Group’s US Dollar reported profit attributable
to equity holders increased by US$24.1 million, or 12.1%, for the year ended
December 31, 2017 compared to the year ended December 31, 2016.

Basic earnings per share ("Basic EPS"] increased by 30.4% to US$0.236 for the
year ended December 31, 2017 from US$0.181 for the year ended December 31,
2016. Diluted earnings per share ("Diluted EPS") increased by 29.3% to US$0.234
for the year ended December 31, 2017 from US$0.181 for the year ended
December 31, 2016. The weighted average number of shares utilized in the Basic
EPS calculation was 1,417,342,709 shares as of December 31, 2017 compared
to 1,410,593,129 shares as of December 31, 2016. The weighted average number
of shares outstanding utilized in the Diluted EPS calculation was 1,428,133,150
shares as of December 31, 2017 compared to 1,413,559,223 shares as of
December 31, 2016.
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Adjusted EBITDA

On a constant currency basis, adjusted earnings before interest, taxes,
depreciation and amortization (“Adjusted EBITDA"), a non-IFRS measure,
increased by US$88.6 million, or 18.2%, for the year ended December 31, 2017
compared to the year ended December 31, 2016. US Dollar reported Adjusted
EBITDA increased by US$94.7 million, or 19.5%, to US$580.3 million for the year
ended December 31, 2017 from US$485.6 million for the year ended December
31, 2016. Adjusted EBITDA margin decreased to 16.6% from 17.3% due to
increased marketing spend to promote the Group’s brands, partially offset by
higher gross margins. Excluding the Adjusted EBITDA and net sales attributable
to the Tumi business, Adjusted EBITDA margin decreased to 15.6% for the year
ended December 31, 2017 from 16.6% for the year ended December 31, 2016.
This decrease was attributable to the increase in marketing expenses, partly
offset by higher gross margins. See the reconciliation of profit for the year to
Adjusted EBITDA below for the Group’s results excluding certain costs and
charges and other non-cash charges that impacted US Dollar reported profit for
the year.

Adjusted EBITDA of the Tumi business amounted to US$139.7 million for
the year ended December 31, 2017. Adjusted EBITDA of the Tumi business
amounted to US$79.5 million for the period from August 1, 2017 to
December 31, 2017 compared to US$64.3 million recorded during the same
period in the previous year following the acquisition of Tumi on August
1, 2016. This represented an increase of US$14.7 million, or 22.9%, on a
constant currency basis and an increase of US$15.2 million, or 23.6%, on a
US Dollar reported basis.

The following table presents the reconciliation from the Group’s profit for the
year to Adjusted EBITDA for the years ended December 31, 2017 and December
31, 201é:

(Expressed in thousands of US Dollars) (WFZET2%))

Profit for the year F =R

Plus (Minus): IO :
Income tax benefit FrSHIE %
Finance costs &M
Finance income 5 ON
Depreciation Eii=
Amortization HaE

EBITDA EBITDA

Plus: i
Share-based compensation expense LARR 43 215 93 B BE =2
Other adjustments!? HhFgzen

Adjusted EBITDA #EFAEEBITDA

Adjusted EBITDA growth KA EBITDAZ R

Adjusted EBITDA growth, constant currency basis

Adjusted EBITDA margin #EFAZEEBITDAFER

Note 7

B EBITDAER @ TR EREEHE

#FAE EBITDA

BTEERLENE HE2017F12A831HIEF
EREFE BB TEREHEMNKEHERT
([#&AEEBITDAD (—IHFIFRSHEFTET AW
HE2016F12A31HILFEE RS 6 AEETK
18.2% ° AR T FRMAAC TR EBITDABRE Z 2016 F
12A31HIEFEM485.6 EBETLERILTHEESE
T 19.5% EHZE2017F 12 A31 HILFE R 580.3
BEXET - KAEEBITDAFEERH17.3% FHE
16.6%  THERPAIE NN S$HBA ST AE B NS B AE T G hg
FREL » S W IR EFATHREH o Wbk Tumi ET5E
IERIAS AR EBITDA RIHEF5E + S EBITDAF
ERBEZE2016F 12 A3 BIFFEEN16.6% NSEE
HE2017F 12831 BIEFER15.6%  LLEIE T H
RE A IEIMATER - BOEEFE LA -
BEAEEEE(EPEMBRATE AETHBHFR
ENEREENETHRARERAUREMIERESE
FA) + B80T XF M ) B A EE EBITDA R BR -

TumiEBEZE2017F12 A3 BEFERNEAE
EBITDAA139.7EEBEI » Tumi EEN 2017F 8
A1HZE2017F12 A31 BHMMEFHZEBITDA S
795ABET  MR2016FE8 A1 BRETuMI B
EFRBARG L IBEETT BRI EREELT
BREI14LTEEEIT22.9% @ MIEETTHREE
FHTERIER 15 288Xk 23.6% °

TREHEZE2017F12A31BKX2016F12A318
1EFE AR B F A F B4 A2 EBITDA MY ETBR -

Year ended December 31,

BE12ANBLEE

2017 2016
355,441 274,825
(24,194) (2,160)

93,946 59,789

(1,310) (1,253)

85,117 66,785

32,808 22,456
541,808 420,442

20,892 15,490

17,595 49,706
580,295 485,638

19.5%

18.2%

16.6% 17.3%

(1] Other adjustments primarily comprised of ‘Other expenses’ per the consolidated income statement, which includes acquisition-related costs of US$19.3 million and

US$46.2 million for the years ended December 31, 2017 and December 31, 2016, respectively.

Hit A2 REGERaRPH [Hif ] - HheEEE 20174128318 2016512 A31 BIEFEMKERRBEKRA - DRIA193B8ETRL62E8ET -
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The following tables present reconciliations from profit (loss) for the year to TREHEE2017F12A831HKL2016F12A31H
Adjusted EBITDA on a regional basis for the years ended December 31,2017 and [t FE L@ E%E 25| 84F /s F (B518) B AR
December 31, 2016: EBITDAMYEIER :

Year ended December 31, 2017
BZE2017F12A31 BLEFE

North Latin
America Europe America Corporate

(Expressed in thousands of US Dollars) (L F3%T25)) LM £ FTEM 3%
Profit (loss) for the year FREF(ER) 42,298 101,533 44,866 (2,594) 169,338 355,441
Plus (Minus): MR ¢

Income tax expense (benefit)! FriSBipa sz (| ) 34,915 31,125 32,341 550 (123,125) (24,194)

Finance costs'? ps—d: (1,101) (3,010) 2,337 3,342 92,378 93,946

Finance income 5 ON (84) (808) (323) (61) (34) (1,310)

Depreciation k= 31,203 23,794 23,361 5,122 1,637 85,117

Amortization s 9,881 15,037 4,424 2,589 877 32,808
EBITDA EBITDA 117,112 167,671 107,006 8,948 141,071 541,808
Plus (Minus): IORL)

Share-based compensation LABRAD 3245 9 B 37 =<

expense 5,389 2,189 508 129 12,677 20,892

Other adjustments® H{h A% 100,355 92,378 16,441 3,229 (194,808) 17,595
Adjusted EBITDA KTAEEEBITDA 222,856 262,238 123,955 12,306 (41,060) 580,295
Adjusted EBITDA growth KFHEEBITDAGR 31.2% 15.1% 12.9% 57.8% 38.0% 19.5%
Adjusted EBITDA growth, A EBITDAKER -

constant currency basis RIESEREENH 31.0% 14.8% 8.4% 55.6% 37.9% 18.2%
Adjusted EBITDA margin AR EBITDAF = 16.0% 21.9% 16.9% 7.8% nmEEZH 16.6%

Notes FE#

(1) 2017 U.S. Tax Reform impact shown in the Corporate segment.
2017 FREBHURENFENDEDHLLT -

[2)  Finance costs primarily include interest expense on financial liabilities, change in the fair value of put options and unrealized (gains) losses on foreign exchange that are
presented on a net basis. See breakout in Note 19 to the consolidated financial statements.
BRI ERERFEEESINSRE AN SN - REHEZ AR BEZE) RARERINE (Wak) BB - AR EARAFSMHGAMBRRME19 -

(3] Other adjustments primarily comprised of ‘Other expenses’ per the consolidated income statement which includes acquisition-related costs. Regional results include
intra-group royalty income/expense.
HEitBETIEOEFARERTH [AMRX] - EhaEREERKA - R XA EEBMA 0 ERNBRA/FX -

nm  Not meaningful. &= % °
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Year ended December 31, 2016
HZE2016F12831BLEFE

North Latin
America Europe America®  Corporate
[Expressed in thousands of US Dollars) (W FZET2%]) =M B RT Ee f1se 3
Profit (loss) for the year FREF (&18) 40,649 102,883 49,356 (7.187) 89,124 274,825
Plus (Minus): AOGR) -
Income tax expense (benefit) Fri8HiR % (%) 42,863 31,184 14,769 172 (91,148) (2,160)
Finance costs!" BigE A 840 (343) 4,615 2,641 52,036 59,789
Finance income g1 ON (7) (654) (192) (226) (174) (1,253)
Depreciation e 20,663 18,920 21,430 3,333 2,439 66,785
Amortization i 5,194 10,502 3,074 3,272 414 22,456
EBITDA EBITDA 110,202 162,492 93,052 2,005 52,691 420,442
Plus (Minus): MR -
Share-based compensation BABR €3 32 43 9% B BA 2
expense 3,154 1,412 812 136 9,976 15,490
Other adjustments? HithFaR? 56,479 64,024 15,975 5659  (92,431) 49,706
Adjusted EBITDA AETHE EBITDA 169,835 227,928 109,839 7,800  (29,764) 485,638
Adjusted EBITDA margin #EFHEE EBITDAREZR 16.5% 22.2% 17.9% 6.0% nm#EEZ 17.3%

Notes

(1) Finance costs primarily include interest expense on financial liabilities, change in the fair value of put options and unrealized (gains) losses on foreign exchange that are
presented on a net basis. See breakout in Note 19 to the consolidated financial statements.
MHBEAIZERFREEZNNSRMEENNERX  REPRZ AR BEEZSRARERINE (K EE - ERERPAB2HESMBERRME9 -

(2] Other adjustments primarily comprised of ‘Other expenses” per the consolidated income statement which includes acquisition-related costs. Regional results include
intra-group royalty income/expense.
Hip AR ERFGARERP M [Hbbx] - HheEREERRA - R EEEERERNTNEFEA /ML -

(3] During the year ended December 31, 2016, the Group’s profitability in Latin America was negatively impacted by the continued investment in retail expansion, team and
infrastructure necessary to position the region for strong growth in the coming years.
%ﬁzzzméimﬂm HIEFE - AEERA T RMNOBMENZ I RZIBRRREEHRADERMFNTEEBER  BRIERTEMELNFERENER
EZ X

nm  Not meaningful. EZ % °

The Group has presented Adjusted EBITDA because it believes that, when
viewed with its results of operations as prepared in accordance with IFRS and
with the reconciliation to profit for the year, Adjusted EBITDA provides additional
information that is useful in gaining a more complete understanding of its
operational performance and of the trends impacting its business. Adjusted
EBITDA is an important metric the Group uses to evaluate its operating
performance and cash generation.

Adjusted EBITDA is a non-IFRS financial measure and as calculated herein may
not be comparable to similarly named measures used by other companies and
should not be considered as a measure comparable to profit for the year in the
Group's consolidated income statements. Adjusted EBITDA has limitations as an
analytical tool and should not be considered in isolation from, or as a substitute
for, an analysis of the Group’s results of operations as reported under IFRS.

REEZF|EHAREBITOAEEIEE - SERE
IRIR IFRS B A0 AR 2 548 I B4R 793 ) 0 S B — F
BARET - LB EBITDARRRHBEZEM  BARNE
2HTREGERBRFEEEBNBY - KRHE
EBITDA T A S B AR ATl AL 2 R I N REUR £ 82
N —REEBERAE -

AN Fret EH T EBITDA B —TBIEIFRS B 755+
ETHE  AMAHEEMBATFRERENUGENTE
TABTHE  BREWRA—BEAERRE
W RAPERNRFL R ET A - KL% EBITDA
EA—ELNMIABERBRIE - TEERABILR
SARE AL IFRS FF 2 MK LEENDNT ©
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Adjusted Net Income

On a constant currency basis, Adjusted Net Income, a non-IFRS measure,
increased by US$1.7 million, or 0.7%, for the year ended December 31, 2017
compared to the year ended December 31, 2016. US Dollar reported Adjusted
Net Income increased by US$2.7 million, or 1.0%, to US$260.6 million for
the year ended December 31, 2017 from US$257.9 million for the year ended
December 31, 2016, with additional profits from Tumi largely offset by a year-on-
year increase in interest expense of US$36.5 million, primarily as a result of an
additional seven months of interest expense associated with the Senior Credit
Facilities utilized to finance the Tumi acquisition, as well as the increase in
marketing expenses noted above. See the reconciliation of profit for the year to
Adjusted Net Income below for the Group’s results excluding certain costs and
charges and other non-cash charges that impacted US Dollar reported profit for
the year.

Adjusted Basic EPS and adjusted Diluted EPS, non-IFRS measures, were
US$0.184 and US$0.182, respectively, for the year ended December 31, 2017,
relatively flat compared to the adjusted Basic EPS and adjusted Diluted EPS of
US$0.183 and US$0.182, respectively, for the year ended December 31, 2016.

The following table presents the reconciliation from the Group’s profit for
the year to Adjusted Net Income for the years ended December 31, 2017 and
December 31, 2016:

(Expressed in thousands of US Dollars) (UFZET2%))

Profit for the year F R Al
Profit attributable to non-controlling interests IR =S AR REF
Profit attributable to the equity holders IRAERFE N EEF
Plus (Minus): G -

Change in fair value of put options included in
finance costs

Amortization of intangible assets BREE#H
Acquisition-related costs W BB AR RA R A
2017 U.S. Tax Reform 2017 FXEBBRE

EEEREANTETE
JBHE SERIPETEINHIEE %

Tax impact of legal entity reorganization
Tax benefit from the SERIP Plan Liquidation

Other adjustments!” Hethasen
Tax adjustments®? TIEFREE
Adjusted Net Income® RRERERAC

Notes 712

REREFIRA

BTEERLENE HE2017F12A831HIEF
EREABFRA(—IBEFEIFRSTBIET AR
HE2016F 123 AEFEERI.7TEEXETTK
0.7% ° AT R IRAAE ARFRA BEZE 2016F 12
A3TAILEFEMB7TIBEETER27TAEETTHK
T0%ZEHE2017F12A31AILEFERN 2606 EEE
T B TYERE Tumi MEEINE TR S #F 8 F X
M35 B BET(FI BRI MYEZHRE
A Tumi R IEME L = B iR A R I
18 A F 25 AT A K SCATHR A & 55 5 S35
FRifsH - BAASBEEE(EREMBRTHUETR
BOFRENEREENE TR ARERUREA
FREBR) B2 TXFERNREFEEHEFRA
BOETER o

HE2007F 12 AN ALEFENKCHESRARSR
FREARGREERF GEIFRSMBTEIA) S
B A0.1843 T ) 0.18236 T » EEEZE 20165 12 31
ALFENSHAREREABIRECARTREE
BF5510.1833ITT K 0.182 KT F ©

TREFNEZ2017F12A31BKX2016F12A318
1EF AR B i I BAC A BRI AR EIBR

Year ended December 31,

BE12A31BLLEE

SFAMBEANZEREZ AR EEEE

2017 2016
355,441 274,825
(21,185) (19,158)
334,256 255,667

2,966 9,119
32,808 22,456
19,280 46,189

(118,791) =
7,559 =

= (56,773)

- 5,775
(17,496) (24,547)
260,582 257,886

(1) Other adjustments consisted of US$5.8 million during the year ended December 31, 2016 for interest expense associated with the senior secured term loan B facility (the
“Term Loan B Facility”) incurred prior to the Tumi acquisition on August 1, 2016 (described in the Indebtedness section below).

HRAEBERE2016F12 A31 HIEFEER 201658 A1 A Tumi EFHEZ fEEMELFEN B EHEHAE([BEHEHREBE D AMNFI M58 BEET

(RTXaE—HH) -

(2] Taxadjustments represent the tax effect of the reconciling line items as included in the consolidated income statement based on the applicable tax rate in the jurisdiction

where such costs were incurred.

BURRBIEER B AN A EEERERBAERAR R ANGES RERNVEREE BB E -
(3] Represents Adjusted Net Income attributable to the equity holders of the Company.

BARFBRER B ARGETHBEFRA -
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The Group has presented Adjusted Net Income because it believes this measure
helps to give securities analysts, investors and other interested parties a better
understanding of the Group’s underlying financial performance. By presenting
Adjusted Net Income, the Group eliminates the effect of a number of costs,
charges and credits and certain other non-cash charges, along with their
respective tax effects, that impact US Dollar reported profit for the year.

Adjusted Net Income is a non-IFRS financial measure, and as calculated
herein may not be comparable to similarly named measures used by other
companies and should not be considered as a measure comparable to profit for
the year in the Group's consolidated income statements. Adjusted Net Income
has limitations as an analytical tool and should not be considered in isolation
from, or as a substitute for, an analysis of the Group's results of operations as
reported under IFRS.

Liquidity and Capital Resources

The primary objective of the Group's capital management policies is to safeguard
its ability to continue as a going concern, to provide returns for the Company’s
shareholders, and to fund capital expenditures, normal operating expenses,
working capital needs and the payment of obligations. The Group’s primary
sources of liquidity are its cash flows from operating activities, invested cash,
available lines of credit and, subject to shareholder approval, the Company’s
ability to issue additional shares. The Group believes that its existing cash and
estimated cash flows, along with current working capital, will be adequate to
meet the operating and capital requirements of the Group for at least the next
twelve months.

Net cash flows provided by operating activities increased by US$80.6
million, or 30.9%, to US$341.3 million for the year ended December 31, 2017
compared to US$260.8 million for the year ended December 31, 2016. This
increase was primarily attributable to increased profits before non-cash
depreciation and amortization charges, partially offset by increases in interest
and income taxes paid.

For the year ended December 31, 2017, net cash flows used in investing
activities were US$277.5 million and were primarily related to the acquisition
of eBags on May 5, 2017 as well as to amounts paid to former distributors of
the Tumi brand to assume direct control of the distribution of Tumi products
in certain Asian markets. For the year ended December 31, 2016, net cash
flows used in investing activities were US$1,759.4 million and were primarily
related to the acquisition of Tumi on August 1, 2016. The Group had capital
expenditures of US$94.6 million in 2017 compared to US$69.6 million in
2016. During 2017, the Group added new retail locations, remodeled existing
retail locations, continued work on the warehouse and office in China, made
investments to expand its manufacturing facility in Hungary and made
investments in machinery and equipment.

REBEZIEHEFHRA - HREBELFETA
BEREFNNTE REERHE AR EEEE T
RASEMBRMERE - 2TIKRHEFEAE
A5 B R 52 8 DA S5 7T R S F PR R Y 2 TR AR
X BRAMEBRARETEMIERSERCGERES
BB E )N E -

KX Pt EOERABFRA R —AIEIFRS BT E
TA  ROFEEMARMEREUGBNFET
BETHE - BETERGE AR RALEGZAU
BRPFRENEENAETA < EHBFRALE
REASNTTAEERRE - TEER /BN K
REAREEIREIFRS PT 2 MV L AR DT ©

MEEENERER
AEEERERERNTE R EARELBEHE
WS - ARARRESEER - AL AR
¥ —REBHEY - BEASTERINHERM
& o ARERHAS NI EIRAELEH 2R
SHE - BEBRS - REEERAA BTN
B 15 CHE B AR SR 16 7 PR ) B ) » A
B ERERSREHASRE  NLADEE
Ee  BRUENEEERRED T~ EANLE
RARTER -

CETEBMELANE S REFEHREE 2016512 A
SNHIEFER2608BEETILRE0.6BEETI
309% EEZE2017F 12 A31BILFEN3413EHE
EC o IEREEHRNKRIERSITERBEER
ATEE G NATE - oW E A F B KRB HIE N
P& sy -

HE2007F12ANALEFE  REZDFAARS
MEFEA27TBEEL  TBHEMN2017F5 A
5HMeBags WA EIE - LR AKE TumiERRE
FEMNTISD HEBNEEESEMAZERARD
Tumi BRI D B NS E AR - HE20165F
12A3BLEFE  BRETHIARSREFEA
1,759.4 B&FEIT - FEER2016F8 A1 BH Tumi
WEEBEARM - NEBR 2017 FHEARMLT K46
BEET - MR2016F8IR69.6BEZETT « 12017
FAEENIFTEY  BHEATEYS - RV
BAEETEERRAZTEETIE  (EHIRENE
RALFMY IF F M) E EE R MEIA AR B A ES T 3 A o
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Net cash flows used in financing activities were US$112.8 million for the year
ended December 31, 2017 and were largely attributable to the US$97.0 million
distribution to shareholders, the purchase of the non-controlling interest in
the Group's Australian subsidiary of US$31.9 million and payments of US$45.8
million associated with the senior secured term loan facilities, partially offset by
proceeds received of US$50.7 million under its current loans and borrowings.
The Group also paid US$5.4 million in deferred financing costs related to the
refinancing of the senior secured term loan facilities and revolving credit facility
(described in the Indebtedness section below). Net cash flows generated from
financing activities were US$1,697.9 million for the year ended December 31,
2016. The Group received gross proceeds of US$1,925.0 million from the senior
secured term loan facilities (described in the Indebtedness section below) which
were used to fund the acquisition of Tumi. The Group paid US$69.5 million
in deferred financing costs related to the senior secured term loan facilities
(described in the Indebtedness section below).

The Group had US$344.5 million in cash and cash equivalents as of December
31, 2017, compared to US$368.5 million as of December 31, 2016. No amounts
of cash and cash equivalents were restricted as of December 31, 2017. As of
December 31, 2016, US$35.1 million of the cash was restricted. Cash and cash
equivalents are generally denominated in the functional currencies of each
respective Group entity.

Indebtedness

The following table sets forth the carrying amount of the Group's loans and
borrowings as of December 31, 2017 and December 31, 2016é:

(Expressed in thousands of US Dollars) (XFZETZ2%))

Term Loan A Facility AEHRERRE
Term Loan B Facility BEHER RIS
Revolving Facility RREE

Senior Credit Facilities BEEERE
Other lines of credit Hit= &5
Finance lease obligations RIS SRR

Total loans and borrowings BERRERAE
Less deferred financing costs IR E B E AR A

Total loans and borrowings less deferred
financing costs

Senior Credit Facilities
Overview

On May 13, 2016, an indirect wholly-owned subsidiary of the Company entered
into a Credit and Guaranty Agreement dated as of May 13, 2016 (the "Credit
Agreement”] with certain lenders and financial institutions. On August 1, 2016
(the “Closing Date"), the Company and certain of its other indirect wholly-owned
subsidiaries became parties to the Credit Agreement. The Credit Agreement
provides for (1) a US$1,250.0 million senior secured term loan A facility (the
“Term Loan A Facility”), (2) a US$675.0 million senior secured term loan B
facility (the “Term Loan B Facility” and, together with the Term Loan A Facility,
the “Term Loan Facilities”) and (3) a US$500.0 million revolving credit facility
(the "Revolving Facility”, and, together with the Term Loan Facilities, the “Senior
Credit Facilities”).
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HE2007F12ANALEFE  RiEZ#FARS
MEFHEARI1128A8F L TEHRARED IR
97.0 BEETT - WS AN BRI B A 78 FEIE A%
Em319BBETAIMBEEFEMTHERGE
L5 8EBET  MBoRERBERRERETHE
W FT{S5/IB50.7 B B EUFTEE - NEEEL
EEETHERRBLEREERBEREXNE
ERERASLBBET(R TXABE—EH#H) - 8
F016F12A3AILFE  EEHMELRS
MEFEA197IBEBET - AEEHELAIRT
TFHERRB(R TXEE ) B WHEXR
BHAEE1,925.0 BEFLE AABEETTumi IkEE
FIH - AEERELGERRTHEXRBFIET
MEXARISABET(R TIXBE—EHHEIM)

R2017F12A310  AEBHRE RREEEY
B34 EBFETT MR2016F 12 831 BEIA368.5
BEZEL - N2017F128318  AEEBETR
BeRRSESBYSEIZEIRY - R20165F12 A31
A ZRHESAEDIEEEL B RREEE
M—RAREBEEES BNNEEEE -

afE

TREHIAEBR2017F12 A31HKE2016F 12 A
31 BNE R ME R REE ¢

Year ended December 31,
HZ12A31ALFEE

B R B R ERRE AL B AL AN

2017 2016
1,203,125 1,242,187
666,563 673,313
63,589 10,516
1,933,277 1,926,016
19,923 13,410
337 283
1,953,537 1,939,709
(56,572) (64,341)
1,896,965 1,875,368
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On the Closing Date, the Company and certain of its other indirect wholly-owned
subsidiaries became parties to the Credit Agreement, and the Group used
the proceeds from the Senior Credit Facilities to pay the total consideration
under the Merger Agreement, to repay all amounts then outstanding under
the Group's prior US$500.0 million revolving credit facility (the “Prior Revolving
Facility”), which Prior Revolving Facility was then terminated, and to pay fees,
costs and expenses related to the Tumi acquisition, as well as for general
corporate purposes.

Interest Rate and Fees

Interest on the borrowings under the Term Loan A Facility and the Revolving
Facility began to accrue on the Closing Date. The interest rates for such
borrowings were initially based on the London Interbank Offered Rate ("LIBOR")
plus an applicable margin of 2.75% per annum. The applicable margin for
borrowings under both the Term Loan A Facility and the Revolving Facility may
step down based on achievement of a specified total net leverage ratio of the
Company and its subsidiaries at the end of each fiscal quarter, commencing
with the quarter ended December 31, 2016. Interest on the borrowing under the
Term Loan B Facility began to accrue on May 13, 2016 at the rate of LIBOR plus
3.25% per annum.

In addition to paying interest on outstanding principal under the Senior Credit
Facilities, the borrowers will pay customary agency fees and a commitment fee
in respect of the unutilized commitments under the Revolving Facility, which
was initially 0.50% per annum. The commitment fee may step down based on
the achievement of a specified total net leverage ratio level of the Company and
its subsidiaries at the end of each fiscal quarter, commencing with the quarter
ended December 31, 2016.

On February 2, 2017, the Group refinanced the Senior Credit Facilities (the
“Repricing”). Under the terms of the Repricing, the interest rate payable on the
Term Loan A Facility and the Revolving Facility was reduced with effect from
February 2, 2017 until the delivery of the financial statements for the period
ended June 30, 2017 to LIBOR plus 2.00% per annum (or a base rate plus 1.00%
per annum) from LIBOR plus 2.75% per annum [or a base rate plus 1.75% per
annum) and thereafter shall be based on the total net leverage ratio of the
Group at the end of each fiscal quarter. The interest rate payable on the Term
Loan B Facility was reduced with effect from February 2, 2017 to LIBOR plus
2.25% per annum with a LIBOR floor of 0.00% (or a base rate plus 1.25% per
annum) from LIBOR plus 3.25% per annum with a LIBOR floor of 0.75% [or
a base rate plus 2.25% per annum). In addition, the commitment fee payable
in respect of the unutilized commitments under the Revolving Facility was
reduced from 0.50% per annum to 0.375% per annum through June 30, 2017
and thereafter shall be based on the total net leverage ratio of the Group at the
end of each fiscal quarter.
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Mandatory Prepayments

The Credit Agreement requires certain mandatory prepayments of outstanding
loans under the Term Loan Facilities from the net cash proceeds of certain
asset sales and casualty and condemnation events [subject to reinvestment
rights], and the net cash proceeds of any incurrence or issuance of debt not
permitted under the Senior Credit Facilities, in each case subject to customary
exceptions and thresholds. The Credit Agreement also provides for mandatory
prepayments of the Term Loan B Facility to be made based on the excess cash
flow of the Company and its subsidiaries. For the year ended December 31, 2017,
there were no mandatory prepayments made. Based on the results for the year
ended December 31, 2017, there is no mandatory prepayment required based on
excess cash flow.

Voluntary Prepayments

All outstanding loans under the Senior Credit Facilities may be voluntarily
prepaid at any time without premium or penalty other than customary
“breakage” costs with respect to LIBOR loans.

Amortization and Final Maturity

The Term Loan A Facility requires scheduled quarterly payments that
commenced December 31, 2016, with an amortization of 2.5% of the original
principal amount of the loans under the Term Loan A Facility made during
the first year, with a step-up to 5.0% amortization during the second and
third years, 7.5% during the fourth year and 10.0% during the fifth year,
with the balance due and payable on the fifth anniversary of the Closing
Date. The Term Loan B Facility requires scheduled quarterly payments that
commenced December 31, 2016, each equal to 0.25% of the original principal
amount of the loans under the Term Loan B Facility, with the balance due and
payable on the seventh anniversary of the Closing Date. There is no scheduled
amortization of the principal amounts of the loans outstanding under the
Revolving Facility. Any principal amount outstanding under the Revolving
Facility is due and payable on the fifth anniversary of the Closing Date.
Principal payments in the amounts of US$45.8 million and US$9.5 million
were made during 2017 and 2016, respectively.

Guarantees and Security

The obligations of the borrowers under the Senior Credit Facilities are
unconditionally guaranteed by the Company and certain of the Company's
existing direct or indirect wholly-owned material subsidiaries, and are required
to be guaranteed by certain future direct or indirect wholly-owned material
subsidiaries organized in the jurisdictions of Luxembourg, Belgium, Canada,
Hong Kong, Hungary, Mexico and the United States. All obligations under the
Senior Credit Facilities, and the guarantees of those obligations, are secured,
subject to certain exceptions, by substantially all of the assets of the Company
and the assets of certain of its direct and indirect wholly-owned subsidiaries that
are borrowers and/or guarantors under the Senior Credit Facilities, including:
(i) a first-priority pledge of all of the equity interests of certain of the Company's
subsidiaries and each wholly-owned material restricted subsidiary of these
entities (which pledge, in the case of any foreign subsidiary of a U.S. entity, is
limited to 66% of the voting capital stock and 100% of the non-voting capital
stock of such foreign subsidiary); and (i) a first-priority security interest in
substantially all of the tangible and intangible assets of the Company and the
subsidiary guarantors.
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Certain Covenants and Events of Default

The Senior Credit Facilities contain a number of customary negative covenants
that, among other things and subject to certain exceptions, may restrict the
ability of the Company and its subsidiaries to: (i) incur additional indebtedness;
(i) pay dividends or distributions on its capital stock or redeem, repurchase
or retire its capital stock or its other indebtedness; (i) make investments,
loans and acquisitions; (iv] engage in transactions with its affiliates; (v] sell
assets, including capital stock of its subsidiaries; (vi] consolidate or merge;
(vii) materially alter the business it conducts; [viii) incur liens; and (ix) prepay or
amend any junior debt or subordinated debt.

In addition, the Credit Agreement requires the Company and its subsidiaries to
meet certain quarterly financial covenants. Commencing with the fiscal quarter
ended December 31, 2016, the Company and its subsidiaries are required to
maintain (i) a pro forma total net leverage ratio of not greater than 4.75:1.00,
which threshold will decrease to 4.50:1.00 for test periods in 2018, 4.25:1.00 for
test periods in 2019 and 4.00:1.00 for test periods in 2020, and [ii) a pro forma
interest coverage ratio of not less than 3.25:1.00. The Group was in compliance
with the financial covenants as of December 31, 2017.

The Credit Agreement also contains certain customary representations and
warranties, affirmative covenants and provisions relating to events of default
(including upon a change of control).

Interest Rate Swaps

The Group entered into interest rate swap transactions on June 1, 2016 that
became effective on December 31, 2016 and will terminate on August 31,
2021. The Group uses the interest rate swap transactions to minimize its
exposure to interest rate fluctuations under the floating-rate Senior Credit
Facilities by swapping certain US Dollar floating-rate bank borrowings with
fixed-rate agreements. The interest rate swap agreements had initial notional
amounts totaling US$1,237.0 million representing approximately 65% of the
anticipated balances of the Term Loan Facilities. The notional amounts of
the interest rate swap agreements decrease over time in line with required
amortization and anticipated prepayments on the Term Loan Facilities.
LIBOR has been fixed at approximately 1.30% under each agreement. Each
of the interest rate swap agreements have fixed payments due monthly that
commenced January 31, 2017. The interest rate swap transactions qualify
as cash flow hedges. As of December 31, 2017 and December 31, 2016,
the interest rate swaps were marked-to-market, resulting in a net asset
position to the Group in the amount of US$24.5 million and US$16.1 million,
respectively, which was recorded as an asset with the effective portion of the
gain deferred to other comprehensive income.

Deferred Financing Costs

The Group recognized US$5.4 million of deferred financing costs during the
year ended December 31, 2017 related to the Repricing. The Group recognized
US$69.5 million of deferred financing costs during the year ended December
31, 2016 related to the Senior Credit Facilities. The deferred financing costs
have been deferred and offset against loans and borrowings to be amortized
using the effective interest method over the life of the Term Loan Facilities. The
amortization of deferred financing costs, which is included in interest expense,
amounted to US$13.1 million and US$5.2 million for the years ended December
31,2017 and December 31, 2016, respectively.
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Revolving Facility

As of December 31, 2017, US$432.6 million was available to be borrowed on the
Revolving Facility as a result of US$63.6 million of outstanding borrowings and
the utilization of US$3.8 million of the facility for outstanding letters of credit
extended to certain creditors. As of December 31, 2016, US$486.4 million was
available to be borrowed on the Revolving Facility as a result of US$10.5 million
of outstanding borrowings and the utilization of US$3.1 million of the facility for
outstanding letters of credit extended to certain creditors.

Other Loans and Borrowings

Certain consolidated subsidiaries of the Group maintain credit lines and other
short-term loans with various third party lenders in the regions in which they
operate. Other loans and borrowings are generally variable rate instruments
denominated in the functional currency of the borrowing Group entity. These
other loans and borrowings provide short-term financing and working
capital for the day-to-day business operations of the subsidiaries, including
overdraft, bank guarantees, and trade finance and factoring facilities. The
majority of the credit lines included in other loans and borrowings are
uncommitted facilities. The total aggregate amount outstanding under the
local facilities was US$19.9 million and US$13.4 million as of December
31, 2017 and December 31, 2016, respectively. The uncommitted available
facilities amounted to US$114.4 million and US$79.5 million as of December
31,2017 and December 31, 2016, respectively.

The following represents the contractual maturity dates of the Group’s loans
and borrowings as of December 31, 2017 and December 31, 2016:

[Expressed in thousands of US Dollars) (L FZT25))

BEERIN—FR

On demand or within one year

After one year but within two years —FHBRER
After two years but within five years MEREBRAFER
More than five years BEUE

Hedging

The Group’s non-U.S. subsidiaries periodically enter into forward contracts
related to the purchase of inventory denominated primarily in US Dollars which
are designated as cash flow hedges. Cash outflows associated with these
derivatives as of December 31, 2017 are expected to be US$117.4 million within
one year.
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Other Financial Information

Capital Expenditures
Historical Capital Expenditures

The following table sets forth the Group’s historical capital expenditures for the
years ended December 31, 2017 and December 31, 2016:

(Expressed in thousands of US Dollars) (XFZETZ2%))

Land tith

Buildings BF

Machinery, equipment, leasehold improvements
and other

BRI AER

Total capital expenditures

Capital expenditures during the year ended December 31, 2017 included costs
for new retail locations, remodeling existing retail locations, continued work on
the warehouse in China and investments in machinery and equipment.

Planned Capital Expenditures

The Group's capital expenditures budget for 2018 is approximately US$146.0
million. The Group plans to complete the warehouse in China and expansion
of its plant in Hungary, begin construction of a new warehouse in Europe,
refurbish existing retail stores, open new retail stores and invest in machinery
and equipment.

Contractual Obligations

The following table summarizes scheduled maturities of the Group's
contractual obligations for which cash flows are fixed and determinable as of
December 31, 2017:

Hib B E R
EAREX

BHEFRFIX

TREHIAEBEHZE2017F12 A31 B KX 20164F 12
A3BIEFEMNBTEARRY

Year ended December 31,
BZE12ANALEE

MRS~ R HEVREEREM

2017 2016

- 226
27,448 404
67,184 68,949
94,632 69,579
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Within 1 Between 1 Between 2
year and2years and5years Over5years
(Expressed in thousands of US Dollars) (X FZETZ2%]) 1R 15E26F 2FFB5F HBIB5E
Loans and borrowings ERRER 1,953,537 152,860 77,164 1,090,669 632,844
Minimum operating lease payments REZEHENK 691,686 158,868 131,689 249,927 151,202
Total #st 2,645,223 311,728 208,853 1,340,596 784,046

As of December 31, 2017, the Group did not have any material off-balance sheet
arrangements or contingencies except as included in the table summarizing its
contractual obligations above.

Significant Investments Held, Material Acquisitions and
Disposals of Subsidiaries

Other than the assumption of direct control of the wholesale and retail
distribution of Tumi products in South Korea, Hong Kong, Macau, China,
Indonesia and Thailand, the acquisition of eBags and the acquisition of the non-
controlling interest in Australia, there were no other significant investments
held, material acquisitions, or disposals of subsidiaries during the year ended
December 31, 2017.
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Corporate Governance Report

PEEREE

The Board of Directors [the "Board”) of the Company is pleased to present this
Corporate Governance Report for the year ended December 31, 2017.

Corporate Governance Practices

The Company is committed to maintaining high standards of corporate
governance. The Company recognizes that sound corporate governance
practices are fundamental to the effective and transparent operation of the
Company and to its ability to protect the rights of its shareholders and enhance
shareholder value.

The Company has adopted its own corporate governance manual, which is based
on the principles, provisions and practices set out in the Corporate Governance
Code (as in effect from time to time, the “CG Code”) contained in Appendix 14
of the Rules Governing the Listing of Securities on The Stock Exchange of Hong
Kong Limited (the “Listing Rules”).

The Company complied with all applicable code provisions set out in the CG
Code throughout the period from January 1, 2017 to December 31, 2017, except
for the deviation from code provision F.1.3 discussed below regarding the
Company’'s Joint Company Secretaries.

Code provision F.1.3 provides that the company secretary should report to the
Chairman and CEO.

Mr. John Livingston, the Executive Vice President, General Counsel and
Joint Company Secretary of the Company, reports to the Company’s Chief
Financial Officer ("CFO”). The Company believes this is appropriate because
Mr. Livingston is based at the same location as the CFO and works closely with
him on a day-to-day basis. In addition, Mr. Livingston works directly with the
Company’s Chairman, its CEO and with the chairpersons of the various Board
committees with respect to corporate governance and other Board-related
matters. Ms. Chow Yuk Yin lvy, the Company’s other joint company secretary
based in Hong Kong, reports to Mr. Livingston. The Company believes this is
appropriate because her primary role as joint company secretary is to assist
Mr. Livingston in ensuring that the Company complies with its obligations under
the Listing Rules.

Directors’ Securities Transactions

The Company has adopted its own policies (the “Trading Policy”) for securities
transactions by directors and relevant employees who are likely to be in
possession of unpublished inside information of the Group on terms no less
exacting than the Model Code for Securities Transactions by Directors of Listed
Issuers as set out in Appendix 10 of the Listing Rules. Having made specific
enquiry of all Directors, all Directors have confirmed that they complied with the
required standard set out in the Trading Policy during the year ended December
31, 2017. Directors” and Chief Executives” interests in the Company’s shares as
of December 31, 2017 are set out at pages 131 to 133 of this Annual Report.
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The Board of Directors and Senior Management

The Board is responsible for leadership and control of the Company, and
for promoting the success of the Company by directing and supervising the
Company’s affairs. In addition, the Board is responsible for (i) overseeing the
corporate governance and financial reporting of the Company, (i) ensuring
that the Company establishes and maintains appropriate and effective risk
management and internal control systems, (iii] overseeing the Company’s
policies and procedures on compliance and corporate governance, and (iv) the
training and continuous professional development of its directors and senior
management. To assist it in fulfilling its duties, the Board has established three
board committees: the Audit Committee, the Nomination Committee and the
Remuneration Committee (details of which are set out at pages 83 to 87 of this
Annual Report).

The Chairman is responsible for leading the Board and ensuring that the Board
functions effectively and acts in the best interests of the Company. The CEO is
responsible for the overall strategic planning and management of the Company.

The Board has established clear guidelines with respect to matters that must be
approved or recommended by the Board, including, without limitation, approval
and adoption of the Company’s annual operating budget and capital expenditure
budget; the hiring or dismissal of the CEO, CFO, Joint Company Secretary
or certain other members of the Company’s senior management team; and
approving and recommending significant transactions.

The Company has arranged for appropriate insurance coverage in respect of
potential legal actions against its directors and senior management.
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Composition of the Board, Number of Board
Meetings and Directors’ Attendance

The Board consists of nine directors, including two Executive Directors
("EDs”), three Non-Executive Directors ("NEDs"), and four Independent Non-
Executive Directors ("INEDs"). The biographical details of each director and
their respective responsibilities and dates of appointment are included in the
“Directors and Senior Management” section on pages 98 to 108 of this Annual
Report. None of the members of the Board is related to one another.

There were ten meetings of the Board held during the year ended December
31, 2017. The following is the attendance record of the directors at Board and
committee meetings, as well as at the Annual General Meeting of shareholders
held during the year:

EETAN - EEEITEARE
&ﬁ%ﬂjﬁ/)\%{

EZgmNREFEN  BEMBRTESR(HR
B Z2FRTES(HFRE]) RNEBILF
WITER(BIUFRE]) - SEENREFIBERK
SEXENMERZEARHENAFREISCE108E
[EXERaRERE] —f - EFGRERULLBF
aIRAE

HE2017F 12831 HILFE &5
gE - NMIATRESHEESS R
MR EGAF KSR

#m
EE

SHET TR
ZRegal

Attendance HiFERE

Board of Audit Nomination Remuneration Annual General

Category Directors Committee Committee Committee Meeting

bl 3 EREES REEES FHEESS BRRBFAE
Timothy Charles Parker NED and Chairman

FHEREE 10/10 - 1/1 - 1/1
Ramesh Dungarmal Tainwala ED and CEO

HERTHRAR 10/10 - - - 1/1
Kyle Francis Gendreau ED and CFO

HE R 9/10 - - - Al
Tom Korbas NED

FHE 10/10 - - - 1”1
Jerome Squire Griffith NED

FEHE 9/10 - - - 11
Paul Kenneth Etchells INED

BFHE 10/10 9/9 11 414 11
Keith Hamill INED

BYFHE 10/10 9/9 - 414 11
Bruce Hardy McLain (Hardy) INED

BIFHE 10/10 - - 4f4 11
Yiqg Yeh INED
= BN EHE 10/10 9/9 1/1 4/4 Al

Each INED has provided the Company with an annual confirmation of his or her
independence, and the Company considers each of the INEDs to be independent
under Rule 3.13 of the Listing Rules

Practices and Conduct of Meetings

Notice of regular Board meetings is given to all directors at least 14 days in
advance, and reasonable notice is generally given for other Board meetings.
Annual meeting schedules and the draft agenda of each meeting are normally
made available to directors in advance. Arrangements are in place to allow
directors to include items in the agenda, and final agendas together with board
papers are sent to directors at least 3 days before each regular Board meeting,
and as soon as practicable before other Board meetings, so that the Board can
make informed decisions on matters placed before it. Each director also has
separate and independent access to the senior management where necessary.
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Minutes of the Board meetings are kept by the Joint Company Secretary. Draft
minutes are circulated to directors for comment within a reasonable time after
each meeting.

If a director or any of his or her associates has a material interest in a
transaction, that director is required to abstain from voting and not to be counted
in the quorum at the meeting for approving the transaction.

Appointment and Re-election of Directors

The Company uses a formal and transparent procedure for the appointment,
election and removal of directors, which is set out in the Company’'s Articles
of Incorporation and is led by the Nomination Committee, which will make
recommendations on new director appointments to the Board for approval.

Each of the directors is engaged on a service contract, with their appointment
subject to re-election. Further details of the appointment, election and removal
of directors are set out in the “Directors and Senior Management” section on
pages 98 to 108 of this Annual Report.

Each director is appointed for a maximum term of three years, after which, upon
recommendation of the Board, such director may be proposed for re-election by
the Company’s shareholders in accordance with the Articles of Incorporation.

Board Diversity Policy

The Board has adopted a Board Diversity Policy that provides that the Company
recognizes and embraces the benefits of having a diverse Board to enhance
the quality of the Board’s performance and to support the attainment of the
Company’s strategic objectives. Under the policy, all Board appointments will be
based on merit, in the context of the knowledge, skills and experience that the
Board as a whole requires to be effective.

Induction and Ongoing Development

Each newly appointed director receives a formal, comprehensive and tailored
induction to ensure his or her understanding of the business and operations of
the Company and awareness of a director’s responsibilities and obligations.

All directors participate in continuous professional development in order to
develop and refresh their knowledge and skills. Each member of the Board
received training on corporate governance, regulatory developments or other
relevant topics during the year ended December 31, 2017, and directors are
continually updated on developments in the statutory and regulatory regime and
the business environment to facilitate the discharge of their responsibilities.

Committees

The Board has established the Audit Committee, the Nomination Committee
and the Remuneration Committee for overseeing particular aspects of the
Company's affairs. All Board committees of the Company are established
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with defined written terms of reference which are posted on the Company’s
website and are available to shareholders upon request. Meetings of the Board
committees generally follow the same procedures as for meetings of the Board.

Audit Committee

The Board has established an Audit Committee and has adopted written terms
of reference that set forth the authority and duties of the committee. The Audit
Committee consists of three members, namely Mr. Paul Kenneth Etchells
(Chairman of the Audit Committee) (INED), Mr. Keith Hamill (INED] and Ms. Ying
Yeh (INEDJ.

In compliance with Rule 3.21 of the Listing Rules, at least one member of the
Audit Committee possesses appropriate professional qualifications in accounting
or related financial management expertise in discharging the responsibilities of
the Audit Committee.

All members have sufficient experience in reviewing audited financial
statements as aided by the auditors of the Company whenever required.

The primary duties of the Audit Committee are to review and supervise the
Company’s financial reporting process and risk management and internal
control systems, to monitor the integrity of the Company’s consolidated financial
statements and financial reporting, and to oversee the audit process.

There were nine meetings of the Audit Committee held during the year ended
December 31, 2017. The following is a summary of the work performed by the
Audit Committee during 2017:

e Reviewed and approved the internal audit work plan for 2017, and received
periodic updates on the status of internal audit activities from the Company’s
Vice President of Internal Audit;

* Reviewed the effectiveness of the Company’s internal control and risk
management systems for the year ended December 31, 2016;

e Reviewed the annual financial statements (both consolidated and
standalone), annual results announcement and annual report for the year
ended December 31, 2016 and recommended approval of such documents
to the Board;

* Reviewed the independence of the Company’s external auditors and
recommended the re-engagement of the external auditors for the year
ended December 31, 2017;

e Approved the non-audit services that could be provided by the external
auditors during the year ended December 31, 2017;

* Reviewed the Company’s results announcement for the three months ended
March 31, 2017, and recommended approval of such announcement to the
Board;
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* Reviewed the interim consolidated financial statements, interim results
announcement and interim report of the Company for the six months ended
June 30, 2017, and recommended approval of such documents to the Board;

¢ Reviewed the Company’s results announcement for the three and nine-
months ended September 30, 2017, and recommended approval of such
announcement to the Board;

e Reviewed and approved the plan for and scope of the audit of the
consolidated financial statements of the Company for the year ended
December 31, 2017 and the fee proposal for such audit;

e Received updates on various compliance initiatives;

e Reviewed arrangements for employees to raise concerns about possible
improprieties;

e Met twice with the Company’s external auditors without the presence of the
EDs or management; and

e Met with the Company's Vice President of Internal Audit without the
presence of the EDs or management.

In addition, during the first three months of 2018 the Audit Committee reviewed
the effectiveness of the Company’s risk management and internal control
systems for the year ended December 31, 2017; reviewed the annual financial
statements, annual results announcement and annual report for the year ended
December 31, 2017 and recommended approval of such documents to the
Board; and reviewed the independence of the Company’s external auditors and
recommended the re-engagement of the external auditors for the year ending
December 31, 2018.

Nomination Committee

The Board has established a Nomination Committee and has adopted written
terms of reference that set forth the authority and duties of the committee. The
Nomination Committee consists of three members, namely Mr. Timothy Charles
Parker (Chairman of the Nomination Committee) (NED), Mr. Paul Kenneth
Etchells (INED) and Ms. Ying Yeh (INEDJ.

The primary duties of the Nomination Committee are to review the structure,
size and composition of the Board, to make recommendations to the Board
with respect to any changes to the composition of the Board, and to assess
the independence of the INEDs. When identifying suitable candidates, the
Nomination Committee shall (where applicable and appropriate] use open
advertising or the services of external advisers and consider candidates from a
wide range of backgrounds on merit and against objective criteria.

There was one meeting of the Nomination Committee held during the year
ended December 31, 2017. The following is a summary of the work performed by
the Nomination Committee during 2017:

* Reviewed the structure, size and composition of the Board;

¢ Reviewed the time and contribution required from directors;
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e Assessed the independence of the INEDs and concluded that each of the
INEDs satisfied the independence requirements applicable to INEDs; and

e Considered the retirement and re-nomination of directors to stand for
re-election to the Board at the Company’s 2017 annual general meeting
of shareholders.

Remuneration Committee

The Board has established a Remuneration Committee and has adopted written
terms of reference that set forth the authority and duties of the committee. The
Remuneration Committee consists of four members, namely Mr. Keith Hamill
(Chairman of the Remuneration Committee) (INED), Mr. Paul Kenneth Etchells
(INEDJ, Mr. Bruce Hardy McLain (Hardy) (INED) and Ms. Ying Yeh (INED).

The primary duties of the Remuneration Committee are to make
recommendations to the Board on the Company’s policy and structure for the
remuneration of directors and senior management and on the establishment of
a formal and transparent procedure for developing policy on such remuneration,
as well as to determine the specific remuneration packages of all EDs and
certain members of senior management.

There were four meetings of the Remuneration Committee held during the year
ended December 31, 2017. The following is a summary of the work performed by
the Remuneration Committee during 2017:

e Reviewed and approved the compensation of each member of the
Company’s senior management, including the EDs, for 2017;

e Reviewed the remuneration of non-executive directors for 2017;

e Approved the removal of a former member of the Company’s senior
management from participation in the Company’s Management Severance
Plan. The Management Severance Plan establishes guidelines that may be
modified by the Remuneration Committee in its discretion with respect to
severance payable to certain members of senior management, including the
EDs, if their employment with the Group is terminated by the Group without
cause or by the senior manager for good reason;
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e Approved certain amendments to the Company’s Share Award Scheme;

e Approved the grant of share options to senior managers and the EDs, and
recommended to the Board the approval of the grant of share options to
other employees of the Group, on May 26, 2017;

e Approved the additional special grant of share options to two members of
the Group’s senior management team, and recommended to the Board the
approval of such additional special grant, on May 26, 2017; and

e Considered potential changes to the Company’s future long-term incentive
awards under the Company’s Share Award Scheme.

Remuneration of Directors and
Senior Management

The following is a general description of the emolument policy of the Company,
as well as the basis of determining the emoluments payable to the directors.

The remuneration of directors is recommended to the Company’s shareholders
by the Board, which receives recommendations from the Remuneration
Committee. The remuneration of directors must be approved by special
resolutions at the annual general meeting of the shareholders of the Company.
All of the NEDs and INEDs received directors’ fees. EDs did not receive any
directors’ fees.

Under the Company’s current compensation arrangements, the EDs and senior
management receive cash compensation in the form of salaries as well as
annual bonuses that are subject to annual performance targets. The EDs and
senior management also receive periodic grants of share options, which serve
as the long-term incentive component of the Group’s compensation strategy.

Remuneration of the directors (including fees, salaries, discretionary bonuses,
share-based compensation expense and other benefits) was approximately
US$10.3 million for the year ended December 31, 2017. The aggregate amount of
emoluments for the five highest paid individuals of the Group, including certain
EDs, was approximately US$16.1 million for the year ended December 31, 2017.
No amounts have been paid to the directors or the five highest paid individuals
as an inducement to join or upon joining the Group, or as compensation for loss
of office for the year ended December 31, 2017. No directors waived or agreed to
waive any emoluments to which they were entitled for the year ended December
31,2017.
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The following information summarizes the emoluments, by band, of the — T3ERHEMARRBREREBEKKBEE 2017
members of the Company’s senior management team during the years ended F12A31HK2016F 12 A31 B IEFERMESKFE

December 31, 2017 and December 31, 2016: BN HE
Year ended December 31,
HZE1N2ANALEE

2017 2016
HK$0 - HK$10,000,000 05%7_5_- 10,000,0007’%7__1:
(US$0 - US$1,283,385): (0257t - 1,283,385 7T) : 5 4
HK$10,000,001 - HK$15,000,000 10,000,001 ;‘%ﬁ: - 15,000,0003%_7_5
(US$1,283,386 - US$1,925,077): (1,283,386 =T - 1,925,077 % 7T) : 4 3
HK$15,000,001 - HK$20,000,000 15,000,001 ,ﬁjj: - 20,000,0005%_7_5
(US$1,925,078 - US$2,566,770): (1,925,078 =T - 2,566,770 7T) : 1 1
Over HK$20,000,000 1238 20,000,000 78 7T
(Qver US$2,566,770): (#8382,566,770%7T) : 2 2

Such emoluments are shown inclusive of the share-based compensation RS T EEERE2017F 12 B31 H N 2016412
expense recognized during the years ended December 31, 2017 and December A3 BIFEERREZA IAZEATEENRE

31, 2016 for all grants made to date for these individuals. B IS TR R MY ARR D T BB & -
External Auditors and Auditors’ Remuneration ANEEAZ BET AL B ET BN &

The auditors’ statement about their reporting responsibilities for the Company’s AR EHARA RN ERENBRS TR
financial statements is set out in the Independent Auditors” Report on pages 146 MEHARFIRE 146 2 150 BB L2 BAEDHRE ©
to 150 of this Annual Report.

The fees in relation to the audit and related services for the years ended HZE2017E 12831 B R 2016512 A31 B ILEE -
December 31, 2017 and December 31, 2016 provided by KPMG LLP and its AN EEINEZEET KPMG LLP R EEINRE A
foreign member firms, the external auditors of the Group, were as follows: AR MR RAAERBHNERNT

Year ended December 31,

BZ12A31ALEE

(Expressed in thousands of US Dollars) (JXF3ELZ251)

Annual audit and interim review services" FEBETRPHERRED 5,313 5,355
Due diligence and other acquisition-related ERBEREMBIEER T R
non-audit services®? - 1,493
Permitted tax services B AT A AR A 1,050 690
Other non-audit related services Hih I Bt ERA AR 154 128
Total st 6,517 7,666
Notes 1

(1) The year ended December 31, 2016 includes non-recurring services provided in conjunction with the June 27, 2016 circular filing, as well as opening balance sheet and
purchase price allocation procedures, associated with the acquisition of Tumi Holdings, Inc. totaling US$1.1 million.
BZE2016512 A31 HILFERERME2016F 6 A 27 RBHABROIHEEIERTS - UREUEE Tumi Holdings, Inc {HEMBNEERBRIEEEARER - aHA
11EBET -

(2)  Primarily comprised of fees associated with financial due diligence and integration planning performed in conjunction with the acquisition of Tumi Holdings, Inc. during
the year ended December 31, 2016.
FEFEEZE2016F 12 A31 BIEFEZ BB Tumi Holdings, Inc. WEEEMETTO M SEBEE REAREEBNESR -
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Directors’ Responsibilities for the Consolidated
Financial Statements

The Board acknowledges that it holds responsibility for:

e Overseeing the preparation of the consolidated financial statements of the
Company with a view of ensuring such financial statements give a true and
fair view of the state of affairs of the Company; and

e Selecting suitable accounting policies and applying them consistently with
the support of reasonable judgment and estimates.

The Board ensures the timely publication of the consolidated financial
statements of the Company.

Management provides explanations and information to the Board to enable
it to make an informed assessment of the financial and other information to
be approved.

The Board strives to ensure a balanced, clear and understandable assessment
of the Company’s financial reporting, including annual and interim reports,
quarterly results announcements, other price-sensitive announcements, other
financial disclosures required under the Listing Rules, reports to regulators and
information required to be disclosed pursuant to statutory requirements and
applicable accounting standards.

The Board is responsible for ensuring that the Company keeps proper
accounting records, for safeguarding the Company’s assets and for taking
reasonable steps for the prevention of fraud and other irregularities.

The Board is not aware of any material uncertainties relating to events or
conditions that may cast significant doubt upon the Company’s ability to continue
as a going concern.
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Risk Management and Internal Control

The Board is responsible for ensuring that the Company establishes and
maintains appropriate and effective risk management and internal control
systems. The Board has delegated to the Audit Committee the responsibility for
reviewing the effectiveness of the Group's risk management and internal control
systems. The Company’s management, under the oversight of the Board, is
responsible for the design, implementation and monitoring of the Company’'s
risk management and internal control systems.

Principal Risks

The Company recognizes that effective management of risk is essential to
executing the Company’s strategies, achieving sustainable shareholder value,
protecting the Group’s brands and ensuring good corporate governance.
Accordingly, rather than being a separate and standalone process, risk
management is integrated into the Company’s business processes including
strategy development, business planning, capital allocation, investment
decisions, internal control and day-to-day operations.

The Board is responsible for evaluating and determining the nature and extent
of the risks it is willing to take in achieving the Company’s strategic objectives.
The Company aims to only take reasonable risks that (a) fit its strategy, (b) can
be understood and managed, and (c] do not expose the Company to:

e Material financial loss impacting the ability to execute the Company’s
business strategy or materially compromising the Company’s financial
viability;

e Materialinterruption to the Company’s business;
e Breaches of applicable laws and regulations; or
e Damage to the Company’s reputation and brands.

As part of the Audit Committee’s review of the Group’s risk management
systems, the Audit Committee considers the principal risks facing the Group and
the nature and extent of such risks. The Company’s Vice President of Internal
Audit facilitates an annual enterprise risk assessment process in conjunction
with the senior management team in each of the Company’s regions as well as
senior management of the Company’s corporate functions. This process reviews
the significant risks facing the Company’s operations and records the relevant
activities that are in place to mitigate such risks.

The risks set out below represent the principal risks and uncertainties
that may adversely impact the Company’s performance and the execution
of its strategies. Other factors could also adversely affect the Company’s
performance. Accordingly, the risks described below should not be considered
to be a comprehensive list of all potential risks and uncertainties. The principal
risks are not listed in order of significance. In addition to the principal risks
described below, a discussion of certain qualitative and quantitative market risks
is included on pages 122 through 124 of this Annual Report.

The key steps the Company takes in an effort to mitigate these principal
risks are described below. It is not possible for the Company to implement
measures to address all of the risks it may face, and there can be no
assurance that the steps the Group has taken will adequately and effectively
mitigate the risks it faces.
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Risk [Ef

Deterioration in economic
conditions globally or in the
Company’'s major regional
markets.

ERHFARN B TR ETIHHE
ERBAE

Adverse impacts on the travel
industry, especially air travel,
resulting from events such as
terrorist attacks or outbreaks of
contagious disease.

B AR B o R S B
T B (15 B R 22 M)
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Shifts in the distribution channels
through which consumers
purchase the Group’s products,
including the increasing
prevalence of e-commerce.

HEBEEEAEEERKHER
NoERBEESE  BFEE
BREAETHE °

Rising costs for finished goods,
raw materials and components
sourced from third-party
suppliers.

M5 =5 B RE IR KM
R R AR A Tt

Risk of third-party suppliers
failing to comply with the
Company'’s social compliance
policy.

E=AHERARREE T AR R
SEEBERIER

Impact 52

Reductions in discretionary consumer
spending could have a material
adverse impact on the Company’s net
sales, profitability and cash flow.

AXEHEX D  SeHAR A
HEFE  BAEARREREBENE
RARSE -

Sales of travel luggage, which make
up a majority of the Group’s sales,
are significantly dependent on travel
as a driver of consumer demand.
Significant adverse impacts on the
travel industry could have an adverse
effect on the Company’s sales,
profitability and cash flow.
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If the Company’s distribution strategy
does not effectively evolve to keep pace
with changing channel dynamics, the
Company’s sales, profitability and cash
flow could be adversely affected.
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Could adversely affect the Company’s
ability to maintain product margins

if the Company is unable to raise its
prices or find suitable, more cost-
effective suppliers.
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Ceasing production from a supplier
that violates the Company’s social
compliance policy could disrupt
supply and result in reduced sales
and increased costs. Violations could
also cause significant damage to the
Company’s reputation and brand
image.
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The Company’s multi-brand, multi-category strategy
results in flexibility in the wide range of price points
at which the Group’s products are sold, which helps
make the business more resilient. The geographic
diversity of the Company’s global business helps to
mitigate the impact of local economic challenges.
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Historically, disruptions to the travel industry have
been temporary and have not had material long-
term adverse impacts on the Company’s business.
The Company’s strategy to grow its sales of non-
travel products, including business and casual bags
and accessories, helps mitigate its vulnerability to
disruptions in the travel industry. The Company’s
geographic diversity also mitigates the impact of
more localized travel disruptions.
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The Company’s multi-channel strategies continue to
emphasize its direct-to-consumer growth initiatives
and to focus on expanding the Group’s e-commerce
capabilities.
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The Company seeks to maintain and expand a
geographically diverse supplier base. Price increases
are implemented where possible to help maintain
product margins. Products are engineered to ensure
maximum value for consumers by eliminating
unnecessarily costly features. The Company utilizes
in-house manufacturing of hard-side luggage where
doing so is cost effective.
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The Group seeks to ensure that all new and existing
third-party suppliers abide by its social compliance
policy. Supply contracts require compliance, and

the Group's social compliance audit personnel

visit suppliers on a regular basis and audit their
compliance. Failure to remedy violations of the policy
may result in termination of the relationship with the
supplier. The Group sources from many third party
suppliers which may afford it the flexibility to shift
production to a different vendor if needed.
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Risk [Ef

Risk of inability to source, on

a timely basis, in sufficient
quantities and at a competitive
cost, finished goods, or raw
materials or component parts
needed for manufacture by the
Group of certain key hard-side
luggage products.

REEN B LLAZ T IR A ERES
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Fluctuations in the value of the
US Dollar against the functional
currencies of the Group’s
businesses.

ELAAEBEBNEE R
FEEXE o
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Impact 52

Inability of suppliers to deliver, in a
timely and cost-effective manner,
products that meet the Group’s quality
standards could result in damage

to customer relationships, reduced
market share, lost sales, lower
profitability and reduced cash flow.

In addition, the Group is dependent
on a sole source supplier for the
supply of the Curv material used to
form the outer shell of several of

its best-selling, hard-side product
lines. Any disruption in the supply of
Curv material could adversely impact
production of such products, which
could result in lost sales and market
share. The Group's exclusive supply
arrangement with the manufacturer
of Curv material expired on December
31, 2017.
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The Company’s consolidated financial
statements are prepared in US
Dollars. The net sales of the Group’s
operating subsidiaries are generated
in their local functional currency, while
a large proportion of each subsidiary’s
cost of sales (in the form of inventory
purchases) are incurred in US Dollars.
Fluctuations in the value of the US
Dollar against the currencies in which
its businesses generate revenues
could adversely affect the Company’s
US Dollar reported net sales, gross
margin, profitability and cash flow.
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Mitigation JBUE KR HO 5 6

Where possible, the Company maintains alternative
sources of supply. Prospective and current vendors
are reviewed for quality, cost-effectiveness and
adequacy of capacity. Inventory needs and purchase
order requirements are monitored to ensure
appropriate inventory levels are maintained.

The Group seeks to maintain an adequate supply of
Curv material to meet inventory needs. The Group
continues to purchase Curv material from such
manufacturer on a purchase order basis, however
such manufacturer is not contractually obligated to
continue to sell such material to the Group.

The Group maintains business interruption insurance
in almost all of its key markets to protect itself
against significant revenue or profitability losses.
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The Group periodically uses forward exchange
contracts to hedge its exposure to currency risk
on product purchases denominated in a currency
other than the respective functional currency of its
subsidiaries.

Interest on borrowings is largely denominated in the
local currency of the borrowings. Borrowings are
generally denominated in currencies that match the
cash flows generated by the underlying operations.

The Company provides constant-currency
comparisons of period-over-period financial results
in order to provide investors a view to the underlying
performance of the business without distortions
caused by currency fluctuations.
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Risk [Ef

The Company is dependent upon
certain information technology
systems.

Risk of failure to protect
confidential information of

the Group’s customers or
employees, or to comply with
applicable data privacy laws, or
of a breach in the security of the
Group’s or third-party service
providers’ networks, websites,
e-commerce shops or other
information technology systems.
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Potential disruptions affecting
the Group’s company-owned
manufacturing facilities,
distribution centers or third party
logistics providers.
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Impact 52

Technical problems with the Group’s
information technology systems

could negatively impact the timely
preparation of management accounts
and forecasts, which could adversely
affect the Company’s ability to manage
its business effectively or to accurately
and timely report its financial results.
In addition, technical problems could
result in delays in delivering products
to customers, which could adversely
affect the Company’s sales and
reputation.

Any compromise of the security of
the Group’s or its service providers’
systems, or a failure to protect
customers’ confidential information
in accordance with applicable privacy
laws, could result in damage to the
Company’s reputation and expose
the Group to business disruption or
potential legal liability, which could
substantially harm its business and
results of operations.
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Disruptions to the operations of the
Company’s manufacturing facilities,
distribution centers or third party
logistics providers, from natural
disasters, adverse weather conditions,
work stoppages, accidents or other
events beyond the Company’s control
could result in inventory shortages,
delayed, incomplete, inaccurate or lost
deliveries, or damaged goods, which
could adversely affect the Company’s
reputation, net sales, profitability and
cash flow.
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The Group has implemented fully redundant, high
availability hosted solutions for its core Enterprise
Resource Planning (“ERP”) system.

The Group performs periodic penetration testing on
the Group’s systems and major e-commerce shops.

It is the Company’s policy to satisfy applicable legal
requirements with respect to data protection and
privacy.

In the United States, the Group seeks to obtain or
maintain Payment Card Industry (“PCI”) compliance
for its U.S.-based businesses to protect certain
sensitive customer data such as credit card
information. The Group’s PCl compliance in the U.S.
is periodically validated by a third party. In other
countries, credit card information is not retained.
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The Company maintains property insurance on all
company-owned facilities and carries business
interruption insurance on the majority of its business
operations. Certain company-owned distribution
facilities employ physical protections such as fire
alarms and sprinkler systems, which are evaluated
and upgraded periodically based on the advice of
outside consultants.

The Company has developed, or is in the process of
developing, disaster recovery and business continuity
plans for its key company-owned manufacturing and
distribution facilities.
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Risk &g Impact /&

Legal proceedings or regulatory The Group is subject from time to time

matters could adversely impact to various legal claims arising out of
the Group's results of operations its business operations. Additionally,
and financial condition. the Group may from time to time be

subject to changes in applicable laws
or regulations in the jurisdictions
where the Group conducts business
operations. Such matters could have
an adverse impact on the Company’s
results of operations, or could expose
the Group to negative publicity,
reputational damage, harm to
customer relationships, or diversion of
management resources.
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Effectiveness of Risk Management and Internal Control

The Board places great importance on risk management and internal control
and is responsible for ensuring that the Company maintains sound and effective
systems of risk management and internal control.

The Company’s internal audit department reviews the adequacy and
effectiveness of the risk management and internal control systems. Each year
the internal and external audit plans are discussed with, and approved by, the
Audit Committee.

The Board has reviewed the overall effectiveness of the Company’s systems of
risk management and internal control for the year ended December 31, 2017.
The Board has delegated to the Audit Committee responsibility for reviewing
the Company’s systems of risk management and internal control and reporting
the committee’s findings to the Board. In conducting such review, the Audit
Committee, on behalf of the Board, has (i) reviewed the Company’s internal audit
activities during the year and discussed such activities and the results thereof
with the Company’s Vice President of Internal Audit, (i) reviewed and discussed
the scope and results of the annual audit with the Company’s external auditors,
(iii) reviewed the results of management’s control self-assessment process with
management and the Company's Vice President of Internal Audit, (iv] reviewed
the results of the Company’s risk assessment with management and the
Company's Vice President of Internal Audit, and (v) reviewed with management
the results of the Company’s internal management representation process
that was performed in connection with the preparation of the Company’s
consolidated financial statements. Based on its review, the Board confirms,
and management has also confirmed to the Board, that the Company’s risk
management and internal control systems are effective and adequate.

Communications with Shareholders and
Investor Relations

The Company strives to maintain a high level of transparency in communications
with shareholders and investors. The Company keeps a constant dialog with the
investment community through company visits, conference calls, information
sessions and participation in major investor conferences to communicate the
Company's business strategies, developments and goals.
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The Company’s business works with the Company’s
in-house legal department and outside legal
advisors, where appropriate, to identify significant
legal or regulatory risks and to develop strategies
(contractual, compliance or otherwise] to help
manage such risks.
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The Company’'s annual and interim reports, quarterly results announcements,
the current version of the Company’s Articles of Incorporation, the Company’s
stock exchange filings, video webcasts, press releases and other information
and updates on the Company’s operations and financial performance are
available for public access on the Company’s website, www.samsonite.com, and
some of them are also available on the website of The Stock Exchange of Hong
Kong Limited (the “Stock Exchange”).

The Company encourages its shareholders to attend the Company’'s Annual
General Meeting ("AGM”) and other general meetings to communicate
their views and concerns to the Board directly so as to ensure a high level
of accountability and also to stay informed of the Company’s strategies,
developments and goals.

The 2018 AGM will be held on June 7, 2018. The notice of AGM will be sent to the
shareholders at least 20 clear business days before the AGM.

Disclosure of Inside Information Policy

The Company has adopted a Disclosure of Inside Information Policy
that establishes the Company’s policy and procedures for reporting and
disseminating inside information. This policy sets out the procedures and
internal controls to ensure the timely disclosure of information on the Group and
the fulfillment of the Group’s continuous disclosure obligations, including:

e the processes for identifying, assessing and escalating potential inside
information to the General Counsel and Joint Company Secretary;

e restricting access to inside information to a limited number of employees on
a "need to know" basis;

e identifying members of senior management who are authorized to release
inside information; and

e requiring all directors, officers and employees of the Group to observe the
Disclosure of Inside Information Policy.

Shareholders Rights

Procedure for Shareholders to Convene a General Meeting

Pursuant to Article 13.10 of the Articles of Incorporation, any one or more
shareholder(s) who together hold not less than 5% of the issued and paid-up
shares of the Company that carry the right to vote at general meetings may
convene a general meeting by depositing a written request signed by such
shareholders and addressed to the attention of the Company’s Joint Company
Secretary at the registered office of the Company in Luxembourg or at the
Company’s office in Hong Kong, the addresses of which are set out below.

Such request must specify the objectives of the meeting. If the Board does
not within two calendar days from the date of deposit of the request proceed
duly to convene the meeting to be held within a further 28 calendar days, the
shareholders signing the request (or any of them representing more than
one-half of the total voting rights of all shareholders signing the request] may
convene the general meeting in the same manner, as nearly as possible, as that
in which meetings may be convened by the Board. No general meeting convened
by request of the shareholders may be held later than three months after the
date of deposit of the request.
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Procedure for Shareholders to Make Enquiries to the Board

Shareholders may make enquiries to the Board in writing by sending such
enquiries to the attention of the Company’s Joint Company Secretary at the
registered office of the Company in Luxembourg or at the Company’s office
in Hong Kong, the addresses of which are set out below. The Joint Company
Secretary will forward enquiries to the Chairman of the Board for consideration.

In addition, shareholders in attendance at any general meeting of the Company’s
shareholders may make enquiries at such meeting to the Chairman of the
Board, the chairmen of the various Board committees, or to other directors in
attendance at such meeting.

Procedure for Shareholders to Put Forward Proposals
at General Meetings

Pursuant to Article 13.11 of the Articles of Incorporation, upon a written request
by (i) one or more shareholder(s) representing not less than 2.5% of the total
voting rights of all shareholders who at the date of such request have a right
to vote at the meeting to which the request relates, or (i) not less than 50
shareholders holding shares in the Company on which there has been paid up
an average sum, per shareholder, of not less than HK$2,000, the Company shall,
at the expense of the shareholders making the request (a) give to shareholders
entitled to receive notice of the next annual general meeting notice of any
resolution which may be properly moved and is intended to be moved at that
meeting, and (b) circulate to shareholders entitled to receive notice of any
general meeting a statement of not more than 1,000 words with respect to the
matter referred to in the proposed resolution or the business to be dealt with in
the meeting.

Pursuant to Article 13.12 of the Articles of Incorporation, such request must
be signed by all the shareholders making the request (or two or more copies
between them containing the signatures of all the shareholders making the
request) and deposited at the registered office of the Company in Luxembourg or
at the Company’s office in Hong Kong, the addresses of which are set out below.

Such request must be deposited (i} not less than six weeks before the meeting
in question in the case of a request proposing that a resolution be adopted at the
meeting, and (i) not less than one week before the meeting in the case of any
request that does not propose that a resolution be adopted at the meeting.

In addition, one or more shareholder(s] who together hold at least 10% of the
Company's issued and paid-up shares may request that one or more additional
items be put on the agenda of any general meeting. Such request must be sent
to the registered office of the Company in Luxembourg, the address of which is
set out below, by registered mail not less than five days before the meeting.

Except pursuant to the procedures described above, a shareholder may not
make a motion at a general meeting.

Procedure for Election to the Office of Director upon

Shareholder Proposal

A shareholder who intends to propose a candidate for election to the office of
director of the Company shall provide the Company’s Joint Company Secretary
with a written notice reflecting its intention to propose a person for election to
the office of director of the Company.
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The notice shall be delivered by the shareholder at the registered office of
the Company in Luxembourg or at the Company’s office in Hong Kong, the
addresses of which are set out below, during a period commencing no earlier
than the day after the dispatch of the convening notice of the meeting scheduled
for such election and ending no later than seven days prior to the date of such
meeting. Such notice must be delivered by a shareholder (not being the person
to be proposed) who is entitled to attend and vote at the meeting. In addition, the
candidate proposed for election shall deliver to the Company’s Joint Company
Secretary a signed written notice reflecting his willingness to be elected as a
director of the Company.

In accordance with Article 13.5 of the Articles of Incorporation of the Company,
the appointment of the director will be made by way of a general shareholders’
meeting of the Company and by ordinary resolution adopted at a simple majority
of the votes cast.

Contact Details

Shareholders may send their enquiries or requests as mentioned above to one of
the following addresses marked for the attention of the Joint Company Secretary:

Registered Office in Luxembourg:
13-15 Avenue de la Liberté,
L-1931 Luxembourg

Principal Place of Business in Hong Kong:
25/F, Tower 2, The Gateway,

Harbour City, 25 Canton Road,
Tsimshatsui, Kowloon, Hong Kong

Shareholders’ information may be disclosed as required by law.
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General

The Board currently consists of nine directors, comprising two Executive Directors,
three Non-Executive Directors and four Independent Non-Executive Directors.

In accordance with Code provision A.4.2 as set out in Appendix 14 of the Listing
Rules, every director, including those appointed for a specific term, should be
subject to retirement by rotation at least once every three years. Under Article 8.1
of the Articles of Incorporation of the Company, the directors shall be elected by
the shareholders at a general meeting, and the term of office of a director shall
be three years, upon the expiry of which each shall be eligible for re-election.

Accordingly, during the year ended December 31, 2017, Messrs. Gendreau
and Korbas, and Ms. Yeh, retired by rotation, and having been eligible, offered
themselves for re-election as directors at the 2017 AGM. Each was re-elected to
three-year terms at the AGM by majority vote.

The terms of Messrs. Tainwala, Hamill and Griffith will expire at the 2018 AGM
of the Company. The terms of Messrs. Parker, McLain and Etchells will expire at
the 2019 AGM of the Company. The terms of Messrs. Gendreau and Korbas, and
Ms. Yeh, will expire at the 2020 AGM of the Company.
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Directors =5

The Board is responsible and has general powers for the management and EE@ABSW AL —RENEIERETADTNE
conduct of the Company’s business. The following table sets out certain o TREIBHEESHETER :
information concerning the directors:

Position Date of Appointment Principal Responsibilities!”
AL ZERH TERE
Timothy Charles Parker 62 Non-Executive Director and March 2011 Leading the Board and ensuring the
Chairman 201143 A Board functions effectively and acts in
FHITEEREE the best interests of the Company
BEERE  URRAESESHWERE
BADARENRTS
Ramesh Dungarmal 58 Executive Director and Chief As Executive Director: Overall strategic planning and
Tainwala Executive Officer May 2011 management of the Group’s operations
HITESRITHAR As Chief Executive Officer:  ANEREIRISH KR SR EE
October 2014

AHITES : 2011458
BITEHER 20145108

Kyle Francis Gendreau 48 Executive Director and Chief March 2011 Management of the Group's finance
Financial Officer 20114538 and treasury matters
HITESRUBHEE EEAEENTBERAESE
Tom Korbas 66 Non-Executive Director June 2014
FHTES 201456 A
Jerome Squire Griffith 60 Non-Executive Director September 2016
FHITES 201659 A
Paul Kenneth Etchells 67 Independent Non-Executive May 2011
Director 2011558
BIYFITES
Keith Hamill 65 Independent Non-Executive  March 2011
Director 2011%3 A8
BYFHTES
Bruce Hardy McLain 65 Independent Non-Executive  March 2011
(Hardy) Director 201143 A
BYFITES
Ying Yeh 69 Independent Non-Executive  May 2011
o Director 201158
BIYFHTES
Note

(1] Asis usual for a company of this size, the Non-Executive Directors and Independent Non-Executive Directors do not have specific operational responsibilities but rather,
with the benefit of their particular experiences, provide strategic guidance and leadership to the Board.
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Executive Directors

Mr. Ramesh Dungarmal Tainwala, aged 58, has served as an Executive Director
of the Company since May 2011 and as an executive director of the consolidated
group since February 2011. He has served as the Company’s Chief Executive
Officer since October 1, 2014. In his role as Chief Executive Officer, Mr. Tainwala
is responsible for the Company’s overall strategic planning and for managing
the Group’s operations. Prior to his appointment as Chief Executive Officer, Mr.
Tainwala served as the Company’s Chief Operating Officer from March 2014
through September 2014. Before his appointment as Chief Operating Officer, he
served as the Company's President, Asia-Pacific and Middle East. Mr. Tainwala
has been the General Manager of the Group’s Middle Eastern operation since
January 2007 and has been the Chief Operating Officer of the Group’s Indian
operation since June 2000. Prior to joining the Company in November 1995, Mr.
Tainwala was an entrepreneur in the plastic processing and consumer goods
industries, including with Tainwala Chemicals & Plastics (India) Limited with
which he was associated from 1985 to 2008. He was also an independent non-
executive director of Donear Industries Limited (1990 to 2013) and Basant Agro
Tech (India) Limited (2005 to 2013), both of which were listed on the Bombay
Stock Exchange and the National Stock Exchange of India Limited. Mr. Tainwala
holds a Master’'s degree in Management Studies from the Birla Institute of
Technology and Science, Pilani, India [1982).

Mr. Kyle Francis Gendreau, aged 48, has served as an Executive Director of the
Company since its incorporation in March 2011 and as an executive director of
the consolidated group since January 2009. He has served as Chief Financial
Officer since January 2009. Mr. Gendreau is responsible for managing all
aspects of the Group’s finance and treasury matters. Mr. Gendreau joined the
Company in June 2007 as Vice President of Corporate Finance and as Assistant
Treasurer. Prior to joining the Company, he held various positions including vice
president of finance and chief financial officer at Zoots Corporation, a venture
capital-backed start-up company (2000 to 2007), assistant vice president of
finance and director of SEC reporting at Specialty Catalog Corporation, a listed
catalog retailer (1997 to 2000) and a manager at Coopers & Lybrand in Boston
(1991 to 1996). Mr. Gendreau holds a BS in Business Administration from
Stonehill College, Easton, Massachusetts, USA (1991) and is a Certified Public
Accountant in Massachusetts.
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Non-Executive Directors

Mr. Timothy Charles Parker, aged 62, has served as the Chairman of the
Board of Directors since the Company was incorporated in March 2011. As
Chairman, he is responsible for leading the Board and ensuring that the Board
functions effectively and acts in the best interests of the Company. He served as
non-executive chairman of the consolidated group from November 2008 until
January 2009, and as Chairman and Chief Executive Officer of the consolidated
group from January 2009 through September 2014, and as non-executive
chairman since October 1, 2014. Mr. Parker has a long history of managing
large businesses. Prior to joining the Company, he was chief executive of: The
Automobile Association (2004 to 2007), the car-repair firm Kwik-Fit (2002 to
2004), Clarks, the shoemaker (1997 to 2002) and Kenwood Appliances (1989 to
1995). Mr. Parker is currently a director of Archive Investments and is a member
of the U.K. Advisors Board of CVC Capital Partners. Since November 2014, Mr.
Parker has been Chairman of the National Trust, a U.K. charitable organization.
Mr. Parker was appointed Chairman of Post Office Limited effective October 1,
2015. He has previously held non-executive directorships with Alliance Boots,
Compass and Legal and General. Mr. Parker has also previously advised
ministers and senior civil servants on nationalized industry policy in his capacity
as an economist at the British Treasury (1977 to 1979). Mr. Parker holds a MA
in Philosophy, Politics and Economics from the University of Oxford, Oxford,
the United Kingdom (1977) and a Master’s in Business Studies from London
Graduate School of Business Studies, London, the United Kingdom (1981).

Mr. Tom Korbas, aged 66, has served as a Non-Executive Director of the
Company since April 2016, before which he served as an Executive Director of the
Company from June 2014 until March 2016. Before his retirement, Mr. Korbas
served as the Company’s President, North America and was responsible for the
overall management and development of the Group’s business in the United
States and Canada. He continues to serve as a consultant to the Company’s
business in North America. He served as President, Americas from 2004 until
April 2014. Mr. Korbas joined the Company in 1997. His previous positions with
the Company include: Vice President/General Manager of the Company’s U.S.
wholesale business (2000 to 2004), Vice President of Sales and Operations
(1998 to 2000) and Senior Vice President of Soft-Side and Casual Bags (1997 to
1998). Prior to joining the Group, Mr. Korbas was vice president of operations
(1986 to 1997), director of manufacturing operations, and engineering manager
for American Tourister. Mr. Korbas holds a BS in Industrial Engineering from
Northeastern University, Boston, Massachusetts, USA (1973) and an MBA from
Babson College, Wellesley, Massachusetts, USA [1976).
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Mr. Jerome Squire Griffith, aged 60, has served as a Non-Executive Director
of the Company since September 2016. Since March 6, 2017, Mr. Griffith has
served as the Chief Executive Officer of Lands’ End, Inc., a multi-channel retailer
of clothing, accessories, footwear and home products that is listed on NASDAQ.
Mr. Griffith has served as a director of Lands’ End, Inc. since January 2017. He
has also served as a director of Vince Holding Corp., a company listed on the
New York Stock Exchange, since November 2013. Mr. Griffith previously served
as the Chief Executive Officer, President and director of Tumi Holdings, Inc., a
company which was listed on the New York Stock Exchange, from April 2009 to
August 2016 and served as the chairman of the supervisory board of Tom Tailor
Holding AG, a company listed on the Frankfurt Stock Exchange, from June 2015
to May 2017. Mr. Griffith also has served on the board of Parsons School of
Design since September 2013. From 2002 to February 2009, he was employed at
Esprit Holdings Limited, a global fashion brand, where he was promoted to Chief
Operating Officer and was appointed to the board in 2004. He was then promoted
to President of Esprit North and South America in 2006. From 1999 to 2002, Mr.
Griffith worked as an executive vice president at Tommy Hilfiger, an apparel
and retail company. From 1998 to 1999, Mr. Griffith worked as the president of
retail at the J. Peterman Company, a catalog-based apparel and retail company.
From 1989 through 1998, he worked in various positions at Gap, Inc., a retailer of
clothing, accessories, and personal care products. Mr. Griffith holds a Bachelor
of Science degree in marketing from the Pennsylvania State University, State
College, Pennsylvania, USA (1979).

Independent Non-Executive Directors

Mr. Paul Kenneth Etchells, aged 67, has served as an Independent Non-
Executive Director of the Company since May 2011. He has served as an
independent non-executive director of Swire Pacific Limited, which is listed on
the Main Board of The Stock Exchange of Hong Kong Limited, since May 2017,
as a non-executive director at ETAK International Limited since January 2017,
and as an advisor to Cassia Investments Limited, a private equity firm, since
November 2012. Previously, he was an independent non-executive director of
Swire Properties Limited, a leading developer, owner and operator of mixed
use, principally commercial properties in Hong Kong and the PRC, and of
China Foods Limited, a company engaged in food and beverage processing and
distribution, both of which are listed on the Main Board of The Stock Exchange
of Hong Kong Limited. Mr. Etchells also served as a non-executive director and
chairman of Twenty20 Limited, a company incorporated in the Cayman Islands
which, through its subsidiary companies, is engaged in the manufacture and
sale of eyewear products. Mr. Etchells has also held various positions at The
Coca-Cola Company (1998 to 2010), including deputy president of Coca-Cola
Pacific (2007 to 2010) and president of Coca-Cola China (2002 to 2007). Prior to
joining The Coca-Cola Company, Mr. Etchells held various positions at the Swire
Group (1976 to 1998), including managing director of Swire Beverages (1995 to
1998), general manager of the Industries Division of Swire Pacific (1989 to 1995)
and finance manager of the Industries Division of Swire Pacific (1981 to 1989).
Mr. Etchells holds a BA in Political Studies from the University of Leeds, Leeds,
the United Kingdom (1971) and a MA in Asia Pacific Studies from the University
of Leeds (2013]). He is a fellow of the Institute of Chartered Accountants in
England and Wales and a fellow of the Hong Kong Institute of Certified Public
Accountants.
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Mr. Keith Hamill, aged 65, has served as an Independent Non-Executive
Director of the Company since June 2014, before which he served as a Non-
Executive Director from May 2011 until June 2014. He has served as a non-
executive director of the consolidated group from October 2009 until May 2011.
Mr. Hamill has served as a non-executive director and as a non-executive
chairman of Premier Foods plc, a British food manufacturer that is listed on
the London Stock Exchange since October 1, 2017 and November 9, 2017,
respectively. Mr. Hamill is currently the chairman of Horsforth Holdings Ltd., a
privately held investment holding company for a number of leisure businesses
(since 2009). Mr. Hamill's prior experience includes being chairman of inter-
dealer broker Tullett Prebon plc (2006 to 2013, stockbroker Collins Stewart
plc (2000 to 2006) and software developer Alterian plc (2000 to 2011), and an
independent non-executive director of the distribution group Electrocopments
plc (1999 to 2008), Max Property Group plc (2010 to 2014) and the airline easyJet
plc (2009 to 2017), all of which are or were listed on the London Stock Exchange.
He was also an independent non-executive director of NASDAQ-listed publisher
and printer Cadmus Communications Inc. (2002 to 2007). Mr. Hamill has
also chaired the board of a number of UK privately owned companies which
included Endell Group Holdings Limited (parent company of Travelodge Hotels
Limited) (2003 to 2012), insurance broker HGL Holdings Limited (2005 to 2011)
and construction business Avant Homes Limited (2013 to 2014). He was chief
financial officer of hotel group Forte plc (1993 to 1996), retailer WH Smith plc
(1996 to 2000) and United Distillers International Limited (1990 to 1993), and
director of financial control at Guinness plc (1988 to 1991). Mr. Hamill was a
partner at PricewaterhouseCoopers LLP (1986 to 1988). He was also chairman
of the board of the University of Nottingham, United Kingdom. Mr. Hamill holds
an Honorary Doctorate in Law from the University of Nottingham and is a Fellow
of the Institute of Chartered Accountants, England and Wales.

Mr. Bruce Hardy McLain (Hardy), aged 65, has served as an Independent Non-
Executive Director of the Company since June 2014, before which he served as
a Non-Executive Director from May 2011 until June 2014. He served as a non-
executive director of the consolidated group from October 2007 until May 2011.
Mr. McLain is a co-founder, and serves on the board, of CVC Capital Partners
(formerly a subsidiary of Citigroup known as Citicorp Venture Capital), from
which he retired as managing partner in December 2012. Mr. McLain joined
Citicorp Venture Capital in 1988, and in 1993 participated along with fellow
managers in the acquisition of Citicorp Venture Capital from Citigroup and the
founding of CVC Capital Partners. Since founding CVC Capital Partners he has
been involved in and held directorships with a number of companies including
Formula One (2013 to 2016), the Dorna Sports Group (1998 to 2006), Rapala VMC
0YJ (1998 to 2005), Punch Taverns Plc (formerly known as Punch Group Limited)
(1999 to 2002), Spirit Group Holdings Limited (formerly known as Spirit Amber
Holdings) (2003 to 2006), Kappa Holding BV (1998 to 2000), Hayman Sports LLC
(2013 to 2015) and Terressential Corp (2015 to 2016). He is currently a non-
executive director of Everbright Ltd., Mount Street Group Limited and the Lecta
Group. Prior to joining Citicorp Development Capital, Mr. McLain worked for
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Citicorp’s investment management (1986 to 1987) and mezzanine finance (1987
to 1988) groups. Mr. McLain holds a BA in Public Policy and Psychology from
Duke University, Durham, North Carolina, USA, where he graduated in 1976,
and an MBA in Finance and Marketing from UCLA, Los Angeles, California, USA
(1981). He serves on the Board of Visitors for both the Sanford School of Public
Policy at Duke University and the UCLA Anderson School of Management.

Ms. Ying Yeh, aged 69, has served as an Independent Non-Executive Director of
the Company since May 2011. Ms. Yeh has extensive experience as an executive
and a non-executive director of major international corporations. She was the
chairman of Nalco Greater China Region until June 2011. Nalco is one of the
world’s largest sustainability service companies. Ms. Yeh currently holds a non-
executive directorship at ABB Ltd (a company listed on the SIX Swiss Exchange,
the stock exchanges in Stockholm (NASDAQ OMX Stockholm) and the New
York Stock Exchange (NYSE]). She was previously a non-executive director
of AB Volvo (a company listed on the OMX Nordic Exchange, Stockholm) and
InterContinental Hotels Group plc (a company listed on the main board of the
London Stock Exchangel. Prior to joining Nalco, Ms. Yeh worked in various Asian
divisions of Eastman Kodak (1997 to 2009) and also held various positions with
the United States Government, Foreign Service (1982 to 1997). Ms. Yeh holds a
BA in Literature and International Relations from National Taiwan University,
Taiwan (1967).

Changes in Information of Directors

A summary of changes in information concerning certain Directors of the
Company that have occurred subsequent to the publication of the Company’s
2017 interim report pursuant to Rule 13.51(B)(1) of the Listing Rules is as follows:

e The consulting agreement under which Mr. Korbas serves as a consultant
to the Group’'s North America business has been amended to extend the
term of such agreement until December 31, 2018. The other terms of the
agreement remain unchanged.

e Mr. Hamill retired as an independent non-executive director of easyJet plc
on December 31, 2017.
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Senior Management

The Group’s senior management is responsible for the day-to-day management
of its business. The following table sets out certain information concerning its
senior management:

Executive Vice President, General Counsel and Joint Company Secretary

Name Age Position

#E FiE B

Ramesh Dungarmal Tainwala 58 Executive Director and Chief Executive Officer
PHITEEFRITHER

Kyle Francis Gendreau 48 Executive Director and Chief Financial Officer
HITEERIBEE

Subrata Dutta 54 President, Asia Pacific and Middle East
DARPREAE

Lynne Berard 46 President, North America
EEMNEER

Arne Borrey 54 President, Europe
BUNEZE

Robert William Cooper 51 General Manager, North America, Tumi
TumidbEMNELALER

Juan Roberto Guzman Martinez (Roberto) 52 President, Latin America
NTEMNEBER

Andrew David Wells 57 Chief Information Officer
Biaes

John Bayard Livingston 50 u
THEIRE - EEEERREEARWE

Paul Melkebeke 58 Chief Supply Officer
fitpEsa e

Charles Lorber Cole 36 Global e-Commerce Officer
PIREFRIERE

Marjorie Whitlock (Marcie) 56

Senior Vice President, Global Human Resources

ERANEFHBEREAR

Mr. Subrata Dutta serves as the Company’s President, Asia Pacific and Middle
East, and is responsible for the overall management and development of the
Company’s business in Asia. Mr. Dutta re-joined the Company in his current
role in April 2016. From 2013 until 2016, he served as Chief Executive Officer
of Fabindia Overseas Private Limited, an India-based company in the apparel,
home furnishings, furniture, personal care and health foods business. Mr. Dutta
previously served as Managing Director (2008 to 2012] and Chief Operating
Officer (2007 to 2008]) of Samsonite South Asia and Middle East, where he
managed the Group’s business in India, the Middle East, the SAARC countries
and East Africa. Prior to joining the Group, Mr. Dutta worked as Business
Head of Himalaya Herbal Healthcare (2005 to 2007), Vice President Sales and
Marketing of Wimco Limited - Swedish Match Group (2002 to 2005), and in a
variety of other sales and marketing management roles for companies including
Elbee Limited (2001 to 2002), Pepsi Foods Limited (2000 to 2001) and Lakme
Limited, Lakme Lever Limited and Hindustan Lever Limited (1990 to 2000).
Mr. Dutta holds a BTech with honors in electrical engineering from the Indian
Institute of Technology, Kharagpur, India (1986) and a PGDM from the Indian
Institute of Management, Bangalore, India (1990).
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Ms. Lynne Berard serves as the Company’s President, North America, and is
responsible for the overall management and development of the Company’s
business (excluding the Tumi brand) in the United States and Canada. Ms.
Berard was promoted to her current role in April 2016. Before her promotion,
she served as General Manager and Vice President, Sales and Marketing for
U.S. Wholesale beginning in 2008, and as Vice President, Marketing (2002 to
2008) and Senior Director, Marketing (2000 to 2002). Prior to 2000, Ms. Berard
served in several sales and marketing roles with the Group’s U.S. business.
She began her career in 1993 with American Tourister, Inc., which was acquired
by the Group in 1993. Ms. Berard holds a BS in Business Management from
Providence College, Providence, Rhode Island, USA (1993).

Mr. Arne Borrey serves as the Company’s President, Europe, and is responsible
for the overall management and development of the Group's business in Europe.
Mr. Borrey re-joined the Group in his current role in December 2016. From 2015
until 2016 he served as Vice President International for Justice, a U.S.-based
fashion apparel retailer and a division of Ascena Retail Inc. From 2011 until 2014
Mr. Borrey served as Vice President International for Ethan Allen Global, Inc.,
a U.S.-based furniture retailer, and from 2009 until 2011 he was Senior Vice
President, International for Coach, Inc., a luxury lifestyles and accessories brand
and retailer. Mr. Borrey previously worked for the Group for over 20 years, most
recently as the Group's President, Europe (2004 to 2009), and as Vice President
Marketing and Sales for the Group's Europe, Middle East and Africa region (2001
to 2004). Mr. Borrey holds a Master, Public Administration degree from Ghent
University, Ghent, Belgium (1985). He also holds an MBA in Marketing from the
Vlerick Business School, Ghent, Belgium (1986).

Mr. Robert William Cooper serves as the Company’s General Manager,
North America, for Tumi and is responsible for the overall management and
development of the Tumi brand’s business in North America. Mr. Cooper
was promoted to his current role in August 2016. He previously served as the
Group’s Vice President and General Manager, Direct-to-Consumer for the
North America region (2008 to 2016), and as Vice President of Stores and Store
Operations for North America (2006 to 2008). Between 1990 and 2005 he served
in several retail management roles in the Group’s North America region. Mr.
Cooper holds a BA in Economics from Drew University, Madison, New Jersey,
USA (1989).
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Mr. Juan Roberto Guzman Martinez (Roberto) serves as the Company’s
President, Latin America, and is responsible for the overall management and
development of the Company’s business in Latin America. Mr. Guzman joined
the Company in July 2007 when the Group formed Samsonite Chile S.A. as a joint
venture with Mr. Guzman, following the acquisition by the Group of the Saxoline
group of companies from Mr. Guzman's family. He was promoted to his current
role in May 2014. From 2007 until his promotion in May 2014, Mr. Guzman served
as General Manager of Samsonite Chile S.A., and he continues to be responsible
for the management of the Group’s business in Chile. Prior to joining the
Company, Mr. Guzman served in various roles for the Saxoline group including
General Manager (1998 to 2007), Deputy General Manager (1996 to 1998) and
Finance and Administration Manager (1989 to 1996). From 1988 to 1989 he
worked as Operations Manager for Salomon Brothers Chile. Mr. Guzman holds
a degree in business engineering from Pontificia Universidad Catélica de Chile,
Santiago, Chile. He also attended the Senior Executive Program at the London
Business School.

Mr. Andrew David Wells is the Company’s Chief Information Officer and is
responsible for developing, structuring and implementing the Group's global
information technology strategy and outsourced IT shared services. Mr. Wells
joined the Group in March 2009. Prior to joining the Group, Mr. Wells was
global chief information officer and senior vice president at Shire plc, a FTSE
100 pharmaceutical company (2000 to 2008), supply chain director for Bristol
Myers Squibb Central & Eastern Europe Division (1996 to 1999) and manager
of Information Services International at Mars (1986 to 1996). Mr. Wells holds a
M. Eng. [Masters of Engineering) from Cambridge University, Cambridge, the
United Kingdom (1994).

Mr. John Bayard Livingston is Executive Vice President, General Counsel and
Joint Company Secretary of the Company. Mr. Livingston is responsible for
all of the Company’s legal matters worldwide and provides counsel to senior
management and the Directors on matters of corporate governance. Mr.
Livingston joined the Group in July 2006 and was Vice President and General
Counsel for the Group's Americas division until September 2009 when he
became Vice President and General Counsel of the Group. Prior to joining
the Group, Mr. Livingston was in-house counsel (2002 to 2006) at Reebok
International Ltd. and was an associate in the corporate department of Ropes &
Gray (1995 to 2002). Mr. Livingston holds a BA in Political Science from Colgate
University, Hamilton, New York, USA (1989), and a J.D. from Boston College Law
School, Newton, Massachusetts, USA (1994).
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Mr. Paul Melkebeke serves as the Company’'s Chief Supply Officer. He
is responsible for the Group's global supply chain strategies, including
management of both the Group’s own manufacturing operations as well as its
third party supply chain. Mr. Melkebeke was promoted to his current role in
April 2017. From 2004 until his promotion in 2017 he served as Vice President
Sourcing and Supply for the Asia region. Mr. Melkebeke served as the Group’s
Director of Operations, International, from 1997 to 2004. Before 2004 Mr.
Melkebeke held a number of positions primarily in the production and quality
areas since he joined the Group in 1983. Mr. Melkebeke holds a M.Eng. from
the State University Ghent, Belgium (1982) and an MBA - Master of Industrial
Engineering and Operations Research from the Vlerick School of Management,
Belgium (1987).

Mr. Charles Lorber Cole serves as the Company’s Global e-Commerce Officer.
Mr. Cole works with the Group’s management to enhance the Company’s
e-Commerce capabilities and to grow the Group’s e-commerce business both
through the Group's direct-to-consumer e-commerce business and through
third-party e-retailers. Mr. Cole was promoted to his current role in January
2017. From 2015 until his promotion in 2017, he served as Vice President, Chief
Digital Officer of the Tumi business. Prior to joining the Group, Mr. Cole served
as Chief Executive Officer of The Line, an e-commerce retailer, from 2013 to
2015; Vice President of e-Commerce of Schiff Nutrition from 2012 to 2013; and
Vice President of Digital Marketing at Lucky Brand Jeans from 2010 to 2012. Mr.
Cole holds a BA in Business Administration from the University of Washington,
Seattle, Washington, USA (2004).

Ms. Marjorie Whitlock (Marcie) serves as the Company’s Senior Vice President,
Global Human Resources. Ms. Whitlock is responsible for global management
compensation planning, senior leadership succession planning, hiring
management talent and development of training programs to support the
growth of the Group's direct-to-consumer business. Ms. Whitlock was promoted
to her current role in July 2017. From 2008 until her promotion in 2017, Ms.
Whitlock served as Senior Vice President, Human Resources, for the Tumi
business. Before joining the Tumi business, Ms. Whitlock worked as a regional
manager for a number of fashion brands’ retail operations. Ms. Whitlock holds a
BA in Communication from the University of Maryland, College Park Maryland,
USA (1983).

Company Secretaries and
Authorized Representatives

Mr. John Bayard Livingston and Ms. Chow Yuk Yin Ivy are the Company’s Joint
Company Secretaries while Mr. Ramesh Dungarmal Tainwala and Ms. Chow are
the Company’s authorized representatives (pursuant to the Listing Rules).

During 2017, the Joint Company Secretaries complied with Rule 3.29 of the
Listing Rules regarding professional training.

Relationships between Directors and
Senior Managers

None of the directors or senior managers is related to any other director or
senior manager.
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Directors’ Report
EEEWE

The Directors have pleasure in submitting their annual report together with the
audited consolidated financial statements of the Company for the year ended
December 31, 2017.

All references herein to other sections or reports in this annual report form part
of this Directors’ Report.

Business Review

Principal Activities

Samsonite International S.A. (the "Company”), together with its consolidated
subsidiaries (the “Group”), is principally engaged in the design, manufacture,
sourcing and distribution of luggage, business and computer bags, women's
bags, outdoor and casual bags, travel accessories and slim protective cases
for personal electronic devices throughout the world, primarily under the
Samsonite®, Tumi®, American Tourister®, Speck®, High Sierra®, Gregory®,
Lipault®, Kamiliant®, Hartmann® and eBags® brand names as well as other
owned and licensed brand names.

Before 2012, the Group’s business was primarily centered on the Samsonite
brand, focused largely on travel luggage, and distributed principally through
the wholesale channel. Over the last several years, the Group has strategically
diversified its business in order to reduce its reliance on any single brand,
market, channel of distribution or product category, and in line with the goal
of not just building a bigger business, but a stronger one as well. Today, the
Group has a more balanced business, built around a portfolio of diverse yet
complementary brands and offering its customers a competitive mix of products
sold through multiple distribution channels. The Company believes this
diversification considerably strengthens its resilience and provides a platform
for sustained growth.

The Group sells its products through a variety of wholesale distribution
channels, through its company-operated retail stores and through e-commerce.
The principal wholesale distribution customers of the Group are department and
specialty retail stores, mass merchants and warehouse clubs. The Group sells
its products in North America, Asia, Europe and Latin America.

Strategy

Details of the Company’s strategy for the year ended December 31, 2017 are set
out in the Strategy section on page 3 of this Annual Report.

Financial Results of Operations and Financial Condition

Details of the Group’s financial results of operations and financial condition as
of and for the year ended December 31, 2017 are set out in the Management
Discussion and Analysis ("MD&A"] section on pages 26 to 79 of this Annual
Report. Reconciliations for non-IFRS measures are also presented within the
MD&A section.
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Financial Highlights

Details of the Group's financial highlights as of and for the year ended December
31, 2017 are set out in the Financial Highlights section on pages 4 to 9 of this
Annual Report.

Significant investment in advertising and promotion

The Group continued to make significant investments in marketing, which
amounted to approximately 5.9% of net sales during 2017, reflecting its
commitment to advertise and promote its brands and products to support sales
growth worldwide.

Introduction of new and innovative products to the market

The Group continued to focus on innovation and ensuring that its products
reflect local consumer tastes in each region while maintaining consistent
brand DNA. Innovation and a regional focus on product development are key
drivers of sales growth and are the means to deliver quality and value to the
Group’s customers.

Assets Related to the Distribution of Tumi in Certain Asian
Markets

Certain subsidiaries of the Group assumed direct control of the wholesale and
retail distribution of Tumi products in South Korea, Hong Kong, Macau, China,
Indonesia and Thailand during the year ended December 31, 2017 resulting in
business combinations. The total consideration paid in connection with all such
transactions was US$64.9 million.

e OnJanuary 4, 2017, the Company’s wholly-owned subsidiary in South Korea
completed the acquisition of certain assets, including inventory, store
fixtures and furniture, as well as rights under retail store leases, from TKI,
Inc. ("TKI") with effect from January 1, 2017.

e OnApril 1, 2017, the Company’s wholly-owned subsidiaries in Hong Kong,
Macau and China acquired certain assets, including inventory, store fixtures
and furniture, as well as rights under retail store leases, from Imaginex
Holdings Limited (“Imaginex”) with effect from April 1, 2017.

°  OnMay 1, 2017, the Company’s non-wholly owned subsidiaries in Indonesia
and Thailand assumed direct control of the distribution of Tumi products in
each respective country with effect from May 1, 2017.

The consolidated financial results of the Group as of and for the year ended
December 31, 2017 include the financial results for such transactions from the
respective dates of assuming control of distribution of Tumi products in Asia.

Acquisition of eBags, Inc.

On April 6, 2017, Samsonite LLC and BGS Merger Sub, Inc., both wholly-owned
subsidiaries of the Company, entered into a merger agreement with eBags,
Inc. ("eBags”) and certain of the security holders of eBags, pursuant to which
Samsonite LLC agreed to acquire all of the outstanding equity interests of
eBags for cash consideration of US$105.0 million on the terms and conditions
set out in the merger agreement. The acquisition was completed on May 5,
2017, at which time eBags became an indirect, wholly-owned subsidiary of the
Company. The consideration paid under the merger agreement by Samsonite
LLC was financed by internal resources of the Group and the Group's revolving
credit facility.
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eBags is a leading online retailer of bags and related accessories for travel. eBags
offers consumers a diverse offering of travel bags and accessories including
luggage, backpacks, handbags, business bags, travel accessories and apparel.
eBags sells products from a wide variety of leading travel and fashion brands
(including many of the brands owned by the Group), as well as its own exclusive
private label brand. Founded in 1998, eBags is headquartered in Greenwood
Village, Colorado, USA.

The acquisition provided the Group with a strong platform to help accelerate
the growth of the Group’s direct-to-consumer e-commerce business in North
America and worldwide. It also provided the Group with immediate resources
and digital know-how to strengthen the Group’s existing digital capabilities.

The consolidated financial results of the Group as of and for the year ended
December 31, 2017 include eBags’ financial results from May 5, 2017, the date
of acquisition, through December 31, 2017.

Acquisition of Non-controlling Interest

On August 18, 2017, a wholly-owned subsidiary of the Company acquired the
30% non-controlling interest in its Australian subsidiary for US$31.9 million in
cash, increasing its ownership from 70% to 100%.

Future Prospects

The Group’s growth strategy will continue as planned for 2018, with a focus on
the following:

e Deploy multiple brands to operate at wider price points in both the travel
and non-travel product categories. Within the non-travel product categories,
greater emphasis will be placed on products that appeal to female
consumers as part of the Company’s "Women First” initiative.

* Increase the proportion of net sales from the direct-to-consumer channel
by growing the Company’s direct-to-consumer e-commerce net sales and
through targeted expansion of its bricks-and-mortar retail presence.

e Sustain the Company’s investment in marketing to support the global
expansion of Tumi, while continuing to drive visibility for Samsonite,
American Tourister and other brands.

e Leverage the Company’s regional management structure, sourcing and
distribution expertise and marketing engine to extend its brands into new
markets and penetrate deeper into existing channels.

e Continue to invest in research and development to develop lighter and
stronger new materials, advanced manufacturing processes, exciting new
designs, as well as innovative functionalities that deliver real benefits to
consumers.

e Continue to develop the Company into a well-diversified, multi-brand, multi-
category and multi-channel luggage, bag and accessories business.

The Group aims to deliver top-line growth, maintain gross margins, increase
Adjusted EBITDA margins and enhance shareholder value.
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Industry!

In 2017, the global luggage market had estimated worldwide revenues of
approximately US$19.4 billion. Between 2017 and 2022, the global luggage
market is expected to grow by approximately US$3.7 billion, equivalent to a
compound annual growth rate ("CAGR"] of approximately 4.0% over the period.
Rapidly growing global travel, on-the-go lifestyles and a relaxation of dress
codes are expected to drive increased sales in the global luggage market. With
the global appeal of travel, the world is expected to see 1.6 billion arrivals by
2022 with an average of US$1,031 spent per trip.? The driving forces behind this
global growth are expected to come from two main regions: Asia Pacific, which
is expected to grow by approximately US$2.4 billion over the period from 2017
to 2022, and the more mature North American market which is forecast to grow
approximately US$0.6 billion in this same timeframe.

The growth in the global luggage market is expected to continue to be led by the
Asian region, with China and India expected to be the fastest growing markets
for bags and luggage over the period from 2017 to 2022. This is primarily due
to the development of the inbound and outbound tourism industry, rising
urbanization, a growing number of middle-class consumers with increased
disposable income and a solid concentration of high net worth individuals.
Although demand from inbound tourism is likely to decrease over the period
from 2017 to 2022 in both the Japanese and South Korean markets, these two
markets are expected to develop positively due to rising interests in outdoor and
adventure sports and the casualization in business attire.

Despite their maturity, the U.S. and European markets are expected to remain
among the world's top 10 markets in terms of number of trips from 2017 to
2022. In these mature markets, the increase in the number of routes flown
by low cost airlines is driving demand, and has raised awareness of luggage
weight and volume. In the U.S., the “athleisure” trend is anticipated to benefit
the market for backpacks, while a growing number of consumers traveling is
expected to boost demand for luggage. In Europe, increased demand for bags
and luggage over the period from 2017 to 2022 is anticipated to be driven by an
increase in inbound tourists, low cost airlines making short trips accessible to
more consumers, and an increase in demand for backpacks and duffel bags in
place of checked luggage.

The growth in the Latin American luggage market is expected to continue through
2022. The number of total trips from both Brazil and Mexico has increased, driven
by both foreign and domestic travel, in part due to cheaper flights. Increases in
disposable income in countries such as Chile and increased consumer spending
on travel and tourism are expected to continue through 2022.

The global luggage market can be categorized across three primary product
segments, namely the travel bag segment, the casual bag segment and the
business bag segment.

e Travel bags comprise travel products, such as suitcases and carry-ons,
and are further categorized by the material from which the products are
constructed, with the three main categories being hard-side, soft-side and
hybrid luggage.
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e Casual bags are primarily for daily use, and include different types of
backpacks, female and male shoulder bags and wheeled duffel bags.
Casual bags are generally not sold as part of a luggage collection. Their
color, size, style and material vary.

e Business bags are primarily for business use. Special characteristics of
a business bag include convenience for carrying a laptop and documents,
and these bags often come in the form of rolling mobile office, briefcase or
computer bags.

Globally, across genders and age groups, consumers’ aspirations for healthy
living and seeking experiences over owning things are reshaping the travel
industry. Regardless of age, more than half of consumers want time to relax
while traveling during their leisure time. Accessing nature and outdoor activities
is the second most sought after feature in travel destinations, while sports and
adventures came in eighth®.

Demand for casual bags increased by 5.0% in 2017 to US$16.2 billion, primarily
due to the rising demand for backpacking activities and sports while traveling,
wearing casual attire while traveling and consumers’ interest in fitness and
increased frequency of exercise. Backpack products that are easy to carry,
lightweight, and made from high-density polyester and ultra-strong fiberglass
frames are also expected to lead to greater consumer interest. Backpacks are
thriving and outperforming all other categories and are expected to record the
highest growth of all market segments over the forecast period. By 2022, the
sales of backpacks is expected to reach a global market size of approximately
US$19.6 billion, or a CAGR of 4.0% from 2017 to 2022.

Major Customers and Suppliers

The percentage of the Company’s purchases that were attributable to the
Group's five largest suppliers was less than 30% during the year ended
December 31, 2017.

The percentage of the Company’s net sales that were attributable to the
Group’s five largest customers was less than 30% during the year ended
December 31, 2017.

To the knowledge of the directors, none of the directors, their associates, or any
shareholders (which, to the knowledge of the directors, own more than 5% of
the issued share capital of the Company) had a beneficial interest in the Group’s
five largest suppliers and customers.

Major Locations and Principal Subsidiaries

Particulars of the Company’s principal subsidiaries, percentage ownership and
significant non-controlling interests as of December 31, 2017 are set out in note
23 to the consolidated financial statements.

Notes

(1) Source: Euromonitor International, Personal Accessories: Samsonite International SA (October
2017).

(2) Source: Euromonitor International, World Market for Personal Accessories (October 2017).

(3] Source: Euromonitor International, Global Consumer Trends Survey-2017.
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Intellectual Property

The Group is the registered owner of the Samsonite, Tumi, American Tourister,
Hartmann, High Sierra, Gregory, Speck, Lipault, Kamiliant, eBags and Rolling
Luggage trademarks as well as certain other local brands. The Group’s
Samsonite, Tumi and American Tourister trademark registrations in its principal
geographic markets are of material importance to its business. The trademark
registrations in the United States and elsewhere will remain in existence for
as long as the Group continues to use and renew the trademarks on a timely
basis. The Group registers its main brand trademarks (Samsonite, Tumi and
American Tourister) widely throughout the world and in particular in countries
where products are sold or manufactured and also for its sub-brands (such as
Samsonite Red, Black Label and Xtrem) as well as key product line and feature
names (such as Cosmolite, Silhouette and Flowlite).

The Group seeks patent protection where appropriate for inventions embodied
in its products and design protection for a number of its unique designs. New,
potentially patentable ideas from its research and development teams are
subjected to patentability and non-infringement analyses before a decision is
made to pursue a patent. Emphasis on innovation is a significant component
of the Group’s competitive strategy in applicable portions of its business,
particularly with respect to hard-side and hybrid luggage products, wheel
technology and mobile device cases. Patents and pending patent applications
cover features, designs and processes in various of the Group's product lines.

The Group’s anti-counterfeiting activities include training customs officials to
identify counterfeit goods, monitoring factories in China where many counterfeits
originate, and monitoring online marketplaces. From time to time, third parties
have sought to imitate the Group’s patented products or trade off the reputation
of its brands. The Group also aggressively takes action to enforce its intellectual
property rights against third-party infringers by sending “cease and desist”
letters, filing opposition and cancellation proceedings, and, if necessary, bringing
suits against the infringing party. The Group identifies infringers through its
business teams in the various regions who are in the marketplace evaluating
third-party activity; through trademark watch services; through professional
investigators; and through customs officials who work with the Group to detain
potentially infringing product at border locations. The Group respects valid third
party intellectual property rights, but will vigorously defend itself against any
inappropriate third party claims. During the year ended December 31, 2017,
no infringement of the Group’s patents or trademarks, and no allegations of
infringement claimed against the Group, had a material adverse effect on the
business or reputation of the Group.

Competition

Competition in the luggage industry tends to vary across different parts of the
world and is highly fragmented. The Group has significant regional competitors
in each of its markets (North America, Asia, Europe and Latin America).
However, the Group is one of the few companies that operates on a global scale.

Throughout its regional markets, the Group competes based on brand name
recognition, reputation for product quality, product differentiation, new product
innovation, customer service, high quality consumer advertising campaigns and
quality to price comparisons. The Group is well established in the distribution
channels critical to luggage distribution. The Group also invests in marketing
campaigns in order to enhance consumer awareness of the Company’s brands
and drive sales growth.

114

HBEERE

NEBRFARE - Tumi > American Tourister
Hartmann ~ High Sierra ~ Gregory ~ Speck ~ Lipault *
Kamiliant ~ eBags & Rolling Luggage 1R LA K&
FEAMAMDENZMEBA - AEETEEEM
RTISHFTARE - Tumi X American Tourister &
BaAMBEXEEESE - AEXRSHEETH
W R B EEEIT - EEE R E MM A S
HEREER - AEEE2KRSHEREERD
EHB) M E SR MR (FTAE - Tumi RAmerican
Tourister) ~ ¥k (#0Samsonite Red ~ Black
Label B Xtrem)ARFBERRIRFCERSEH
(#nCosmolite ~ Silhouette } Flowlite ) &2 s
PIZ o

AEETHEBATRERANENEAREZEE
SR ERBFRERLHRE - ERERFZEH
RERT - AEBE GG BEE KR ARBFREFNE D
M SRTAZENRTEEST BN o R
NMRASEREIRBINEEZ LR BRAREZHE
WEBITD  LEREHEELEREANITZHE
M ORI A R FIREERER - ERERE
SR EHEBREAEESEER RO - Btk
Ife

AEENTRESDRIEEIEHEASRIIERE
o BERETEZMEETMEMO TR - A RE
KW LTS - FE= A THHABRNAEENENE
MR E mfEBRE - REBEVEGRIITE B
BEH [ERME L] R RERE REUBRZRF
NE(INERR)HREERBFAEIR - HE=
TREERHRTAEENMBER - AEEKH
REENTABREBNSHRBREBEET S L
AHHEEZDEBNERERIL  BBRRERRS
BREENAETAR  URBBEMABRRAEH
BERBARMBENEENREER - AREZ
EAERNE =N HMBER - EHRE=SEATE
BHRERTNMREEM - REE2017F12H31H
LHEFE - WEEMREAEEENHERNTS
B ESAEERREEHOELE  BAREENZE
BRBEEREATNFE

B

TEMTENBFREEAERZMEETE  LE
BRDER - REBESETS LM - M - B
RuTEMEEBEENMREHEFET - Al - A%
ERIBERHEENRRZ— -

HBAEERRTS  BEREANEE  ERE
ENEE EnEZR( HEREF - BERS -
BEBEES IR EBLE I MARRFED -
AEECAEHTFHOHEBRABEN D HRBEY
REMA - REBTREREHED  URALA
AImEEEEE ZRNMEE  THIHELR -



The manufacture of soft-side luggage is labor intensive but not capital intensive;
therefore, barriers to entry by competitors in this market are relatively low. This
is reflected by the many small competitors present in the soft-side luggage
market. In addition, the Group competes with various large retailers, some of
whom are its customers, who have the ability to purchase private label soft-side
luggage directly from low-cost manufacturers.

The manufacture of hard-side and hybrid luggage is more capital intensive and
there are relatively fewer finished goods vendors. Nonetheless, the Group has
several significant competitors worldwide in the hard-side luggage market.

Legal and Regulatory Matters
Regulatory Compliance

The Group operates in the consumer products wholesale and direct-to-
consumer business, a business generally characterized by lighter regulations
than more manufacturing-intensive businesses. The Group is required to secure
licenses and permits to operate its owned manufacturing facilities in Belgium,
Hungary and India, and its office in Ningbo, China. The Group's in-house legal
department provides oversight and coordination of compliance with the rules,
regulations and laws to which it is subject, both at the corporate level as well as
at the regional level.

The Company believes that all members of the Group have obtained and
currently maintain all necessary permits and licenses which are material to the
Group's production and sales activities, and that the Group is in compliance in
all material respects with the rules, regulations and laws to which its business
is subject. The Group did not experience any material labor disputes during the
year ended December 31, 2017 and the Group believes it is in compliance in all
material respects with the labor laws of the jurisdictions in which it operates.

Competition Regulations

The Group, like all large companies, is subject to various competition laws
and rules, including laws and rules on merger control, restrictive agreements
and abuse of dominance or monopolization. The Group works to ensure that it
complies fully with these laws and regulations. If the Group was to be deemed
to have a dominant position in a particular market segment, and was deemed
to have abused that dominant position, it could be subject to regulatory action.
In addition, if the Group was to pursue certain acquisitions of businesses it may
be subject to competition regulations depending on the degree to which the
business is a competitor in the markets in which the Group operates.

Anti-Corruption

As a global company the Group is subject to anti-corruption laws in many
of the countries in which it operates, including the U.S. Foreign Corrupt
Practices Act, the UK Bribery Act and other applicable laws. In general, these
laws prohibit requesting, accepting, giving or offering anything of value to or
from anyone to reward improper performance of an official duty or to obtain
an unfair business advantage.
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The Company has adopted a Global Anti-Corruption Compliance Policy that
requires all of the Company’s directors, officers, employees, agents and
representatives to comply with all applicable anti-corruption laws. The policy,
which has been distributed to personnel worldwide, provides guidance on how
to ensure compliance under various scenarios that may be encountered. In
addition, training on compliance with anti-corruption laws has been completed
by appropriate personnel.

The Company’s legal department provides guidance on compliance with
the Global Anti-Corruption Compliance Policy and applicable laws, and the
Company’s internal audit department, as part of its routine internal audit
activities, helps to assess compliance with the policy. In addition, management
in each of the Company’s regions certifies compliance with the policy as part of
the Company’s internal management representation process that is completed
in connection with the periodic publication of consolidated financial statements.
The Company is not aware of any material violations of applicable anti-
corruption laws, nor is it aware that it has been subject to any investigation by
any governmental authority of any alleged or suspected violation of such laws.

Environmental Protection

The Group’s operations throughout the world are subject to national, state
and local environmental laws and regulations. These environmental laws
and regulations govern the generation, storage, transportation and emission
of various substances. With respect to emissions, the Company’s policy is to
comply with relevant laws and regulations in regards to air and greenhouse gas
emissions, discharges into water and land, and the generation of hazardous and
non-hazardous waste. The Company tracks and monitors energy consumption
and emissions (air and greenhouse gases), discharges into water and land,
and waste (hazardous and non-hazardous, as defined by local laws) at each
of its owned and operated manufacturing facilities. Energy consumption is
also monitored at distribution centers, regional offices, and retail stores. In
2017, the Company had no known material instances of non-compliance with
relevant laws and regulations in regard to emissions. With respect to the use of
resources, the Company’s policy is to comply with relevant laws and regulations
in regards to the efficient use of resources, including energy, water, and other
raw materials. Furthermore, the Company continuously aims to implement
energy use and water efficiency initiatives. The Company monitors its use of
resources mostly through its reporting to the national, regional, and local
governments where it maintains owned and operated manufacturing facilities
and where such reporting is required. The Company believes that the Group
was in compliance in all material respects with the environmental laws and
regulations to which its business is subject in 2017.

From time to time the Group has incurred, or accrued for, cleanup or settlement
costs for environmental cleanup matters associated, or alleged to have been
associated, with its historic operations. In 2017, these expenses have not had
a material effect upon the Group's cash flow or financial position. Unknown,
undiscovered or unanticipated situations or events may require the Group to
increase the amount it has accrued for any environmental matters.
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Regulation of Materials
REACH

The Group’s operations in Europe are subject to the hazardous materials
regulations known as REACH (Registration, Evaluation, Authorization and
Restriction of Chemical substances), the European Union regulation on
chemicals and their safe use. The Group is required to gather information on
the chemical substances used both in its own production and in imported goods,
and to communicate to the Group’s customers if hazardous substances on the
list of Substances of Very High Concern ["SVHC"] are used in its products. If the
Group uses more than one ton of a substance on the list of SVHC, and if this
substance has not been registered for the particular use it is making of such
substance, the Group is required to notify the European Chemicals Agency
("ECHA"). The Group does not believe it is currently required to notify the ECHA
of any substance it uses.

Proposition 65

Proposition 65 is a California hazardous material regulation that provides a
list of chemicals that, if included in products, must either be included in safe
amounts, or the products must be labeled, disclosing to the consumer that
the product contains a substance determined by the State of California to be
potentially harmful. Similar to REACH, this list of chemicals includes phthalates,
and is enforced through civil litigation in the State of California.

Sustainability

In December 2017 the Company appointed Christine Riley Miller as its first
Director of Sustainability. In this role Ms. Riley Miller will take the lead in
building a global sustainability program that engages with the Company’s key
stakeholders, including consumers, investors, employees and the communities
in which the Group operates. Prior to joining the Company, Ms. Riley Miller
worked as a sustainability professional for over 10 years. Most recently she led
sustainability efforts for Dunkin Brands, Inc., a leading U.S.-based restaurant
franchisor that is listed on the Nasdaq Stock Market.

The Company continues to engage with its key stakeholders through different
channels to promote sustainability. The Company is committed to employment
and labor practices which attract and retain the best talent across all regions
while promoting and supporting a safe working environment, employee health
and well-being, and equal employment and advancement opportunities. Supply
chain management continues to form an integral part of the Company's corporate
policy. The Company works to ensure that the Group’s global supply chain
partners follow the Group’s supply chain code of conduct, the Ethical Charter,
which promotes socially and ethically acceptable manufacturing procedures.
The Company takes product responsibility seriously in all its operations and has
comprehensive approaches to customer service, data production and privacy,
intellectual property, product quality, and product testing.

In 2017 the Company published its first Environmental, Social and Governance
Report, which highlights the policies and practices through which the Company
seeks to responsibly manage its business worldwide. The Company will publish
on the Company’s website and on the website of the Hong Kong Stock Exchange
its 2017 Environmental, Social and Governance report within three months of
the publication of this annual report.
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Economic Conditions

Details of potential economic conditions that could impact the Group’s results
of operations and financial condition are disclosed within the Risk Management
and Internal Control section of the Corporate Governance Report on pages 90 to
94 of this Annual Report.

Human Resources and Remuneration

As of December 31, 2017, the Group had approximately 13,600 employees
worldwide, compared to approximately 12,400 employees as of December
31, 2016. The increase in headcount was largely driven by the acquisition of
eBags and by the Group assuming direct control of the distribution of Tumi
products in certain Asian markets, as well as the addition of new retail stores
around the world. The Group regularly reviews remuneration and benefits of its
employees according to the relevant market practice, employee performance
and the financial performance of the Group. The Group is committed to helping
its employees develop the knowledge, skills and abilities needed for continued
success, and encourages employee professional development throughout each
employee’s career.

Share Award Scheme

On September 14, 2012, the Company’s shareholders adopted the Company's
Share Award Scheme, which will remain in effect until September 13, 2022.
The purpose of the Share Award Scheme is to attract skilled and experienced
personnel, to incentivize them to remain with the Group and to motivate them to
strive for the future development and expansion of the Group by providing them
with the opportunity to acquire equity interests in the Company. Awards under
the Share Award Scheme may take the form of either share options or restricted
share units ("RSUs"), which may be granted at the discretion of the Board to
directors, employees or such other persons as the Board may determine.

The exercise price of share options is determined at the time of grant by the
Board in its absolute discretion, but in any event shall not be less than the
higher of:

a) the closing price of the shares as stated in the daily quotation sheets issued
by the Stock Exchange on the date of grant;

b) the average closing price of the shares as stated in the daily quotation
sheets issued by the Stock Exchange for the five business days immediately
preceding the date of grant; and

c) the nominal value of the shares.

As of February 28, 2018 (the “Latest Practicable Date”), the maximum aggregate
number of shares in respect of which awards may be granted pursuant to the
Share Award Scheme is 43,562,851 shares, representing approximately 3.1% of
the issued share capital of the Company at that date. An individual participant
may be granted awards pursuant to the Share Award Scheme in respect of a
maximum of 1% of the Company'’s total issued shares in any 12-month period.
Any grant of awards to an individual participant in excess of this limit is subject
to independent shareholder’s approval.

On May 26, 2017, the Company granted share options exercisable for 22,347,216
ordinary shares to certain directors, key management personnel and other
employees of the Group with an exercise price of HK$31.10 per share. Such
options are subject to pro rata vesting over a 4-year period, with 25% of the
options vesting on each anniversary date of the grant. Such options have a 10-
year term.
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On May 26, 2017, the Company made an additional special grant of 3,473,520
share options to two members of the Group’s senior management team. The
exercise price of the options granted was HK$31.10. 60% of such options will
vest on May 26, 2020 and 40% will vest on May 26, 2022. Such options have a 10-
year term.

In accordance with the terms of the share options, holders of vested options
are entitled to buy newly issued ordinary shares of the Company at a purchase
price per share equal to the exercise price of the options. The fair value of
services received in return for share options granted is based on the fair value
of share options granted measured using the Black-Scholes valuation model.
The fair value calculated for share options is inherently subjective due to the
assumptions made and the limitations of the model utilized. Any award of share
options or RSUs that is forfeited without the issuance of shares may be granted
again under the Share Award Scheme.

The grant-date fair value of the share options granted is generally recognized
as an expense, with a corresponding increase in equity when such options
represent equity-settled awards, over the vesting period of the awards. The
amount recognized as an expense is adjusted to reflect the number of awards
for which the vesting conditions are expected to be met, such that the amount
ultimately recognized is based on the number of awards that meet the vesting
conditions at the vesting date.

The following inputs were used in the measurement of the fair value at grant
date of the share-based payment for the 22,347,216 share options made on May
26,2017:

Fair value at grant date HK$9.46
Share price at grant date HK$31.10
Exercise price HK$31.10
Expected volatility (weighted average volatility) 36.0%
Option life (expected weighted average life) 6.25 years
Expected dividends 1.6%
Risk-free interest rate (based on government bonds) 1.2%

The following inputs were used in the measurement of the fair value at grant
date of the share-based payment for the additional special grant of 3,473,520
share options made on May 26, 2017:

Fair value at grant date HK$9.83
Share price at grant date HK$31.10
Exercise price HK$31.10
Expected volatility (weighted average volatility) 36.0%
Option life (expected weighted average life) 7 years
Expected dividends 1.6%
Risk-free interest rate (based on government bonds) 1.2%

Expected volatility is estimated taking into account historic average share
price volatility. The expected dividends are based on the Group’s history and
expectation of dividend payouts.

In total, share-based compensation expense of US$20.9 million and US$15.5
million was recognized in the consolidated income statement, with the offset
in equity reserves, for the years ended December 31, 2017 and December 31,
2016, respectively.
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Particulars and movements of share options during the year ended December
31,2017 were as follows:

Name/category
of grantee
ARAW

£ /585

Directors

As of
BELIVETAR
2017
R20174
1A18

Number of share options

IBARES A

Canceled/

lapsed

Exercised during the
during the period
period  HIREESH/
BT KX

Granted
during the
period

AR

As of
December
31,2017
20175
12A31H

Date of grant

KA

Exercise period

Exercise
price per
share
(HK$)
=1
118
(&7T)

Closing price
immediately
preceding the
date of grant
(HK$)
SR A A
HU B
(B7T)

Timothy Parker 1,821,615 - - - 1,821,615 January 7, 2014 January 7, 2015 - 23.30 23.30
20141878 January 6, 2024
2015F187H-
20241868

Timothy Parker 2,368,749 - - - 2,368,749  January 8, 2013 January 8, 2014 - 17.36 16.90
2013 1H8H January 7, 2023
201451 A8H-
2023F1RA7H

Ramesh Tainwala - 3,702,272 - - 3,702,272 May 26, 2017 May 26, 2018 - 31.10 30.45
201765826 B Wiy 25, 2027
20184E5 A 26 H -
2027958250

Ramesh Tainwala 2,636,708 - - - 2,636,708 May 6, 2016 May 6, 2017 - 24.91 24.00
2016F58 68 ey, 0
20175 5H6H-
2026 5H5H

Ramesh Tainwala 2,166,815 - - - 2,166,815  January 7, 2015 January 7, 2016 - 23.31 23.30
2015$1H7E Januaryé, 2025
20161 A7H-
20251 H6H

Ramesh Tainwala 638,033 = = = 638,033  January 7, 2014 January 7, 2015 - 23.30 23.30
2014$1H7E| Januaryé, 2024
201518780 -
2024F1H6H

Ramesh Tainwala 843,208 - - - 843,208  January 8, 2013 January 8, 2014 - 17.36 16.90
201341 H58H January 7, 2023
201451 A8H-
2023F1A7H

Kyle Gendreau - 952,676 - - 952,676 May 26, 2017 May 26, 2018 - 31.10 30.45
20175826 8 Wiy 23, 2027
20184E5 A 26 A -
2027858 25A

Kyle Gendreau 1,230,464 - - - 1,230,464 May 6, 2016 May 6, 2017 - 24.91 24.00
2016558 6 A May 5, 2026
20175A6H -
2026 5H5H

Kyle Gendreau 866,726 - (433,362) - 433,364 January 7, 2015 January 7, 2016 - 23.31 23.30
2015q_:1 H 7 El January 6, 2025
20161878 -
20251 H6H

Kyle Gendreau 2,506,600 - - - 2,506,600 January 7, 2015 January 7, 2018 - 23.31 23.30
2015$1H7E| January 6, 2025
201818 7H -
20251 H6H

Kyle Gendreau 589,543 - (442,158) - 147,385  January 7, 2014 January 7, 2015 - 23.30 23.30
201441 B 78 January 6, 2024
20151 B7H-
2024518 6H

Kyle Gendreau 779,124 - (779,124) - - January 8, 2013 January 8, 2014 - 17.36 16.90
2013q.:1ﬁ85 January 7, 2023
201451 H8H-
2023 187H

Tom Korbas 714,182 - - - 714,182  January 7, 2015 January 7, 2016 - 23.31 23.30
2015$1H7E January 6, 2025
20161 H7H-
2025 1H6H

Tom Korbas 577,351 - (145,000) - 432,351  January 7, 2014 January 7, 2015 - 23.30 23.30
201441878 January 6, 2024
20151870 -
2024F1H6H

Tom Korbas 202,588 - (202,588) - - January 8, 2013 January 8, 2014 - 17.36 16.90

Total Directors

EBRET

17,941,706

4,654,948 (2,002,232)

20,594,422

201351 H8H

January 7, 2023

20141 88H-
2023F1H7H




Number of share options

BREHE

Closing price

Exercise immediately

Canceled/ price per preceding the

As of lapsed As of share date of grant

Name/category BELUELAR Granted Exercised during the December (HK$) (HK$)

of grantee 2017  duringthe  during the period 31,2017 R FEREAA

EERAN A2017F period period HARIEESE/ 201745 Date of grant Exercise period 1TEE U T {E

HE /585 1A1H MR BT K 12A31H RHA 17168 () (B)

Others Hfth

Employees - 3,473,520 - - 3,473,520 May 26, 2017 May 26, 2020 - 31.10 30.45
{EE 2017ﬂ55ﬁ 26 H May 25, 2027
202045 H 26 H -
20274 5H25H

Employees - 17,692,268 - (584,832) 17,107,436 May 26, 2017 May 26, 2018 - 31.10 30.45
(= 201745826 A May 25, 2027
20185 H 26 H -
20274 5H25H

Employee 99,972 = (24,993) - 74,979 June 16, 2016 June 16, 2017 - 23.19 22.45
201756168 -
20266 H15R

Employee 62,160 - - - 62,160 May 11, 2016 May 11, 2017 - 24.23 24.05
{Eé 2016$5H11E May10,2026
201785118 -
202658108

Employees 4,190,013 - - - 4,190,013 May 6, 2016 May 6, 2019 - 24.91 24.00
(== 2016E58 6 A May 5, 2026
201958 6H-
20265 5H5H

Employees 15,896,776 = (964,838) (439,263) 14,492,675 May 6, 2016 May 6, 2017 - 2491 24.00
2017558 6H-
2026 5H5H

Employees 10,988,955 - [(1,647,313) (175,855) 9,165,787  January 7, 2015 January 7, 2016 - 23.31 23.30
EE 2015$1 H 7 EI January 6, 2025
20161 A7H-
20251 H6H

Employees 7,533,799 - - - 7,533,799 January7, 2015 January 7, 2018 - 23.31 23.30
== 20151871 January 6, 2025
201851 A7H -
202518 6H

Employees 114,158 = (57,078) - 57,080  August 31,2015 August 31, 2016 - 24.15 2415
E& 201528 A 31 H August 30, 2025
20168 H31H -
20255 8H30H

Employees 6,899,307 - (1,775,949) (108,072) 5,015,286  January 7, 2014 January 7, 2015 - 23.30 23.30
201518708 -
20241868

Employee 257,566 = (193,173) - 64,393 May 29, 2014 May 29, 2015 - 24.77 25.25
&8 201458298 ety 25, L0
2015458298 -
20245 5H28H

Employees 6,896,125 - (3,856,625) (53,714) 2,985,786  January 8, 2013 January 8, 2014 - 17.36 16.90
E& 20131 A8 H January 7, 2023
20141 H8H-
2023F1HA7H

Employee 108,522 - - - 108,522 July 1, 2013 July 1, 2014 - 18.68 18.68
EE 2013¢7H 18 June 30, 2023
20147818~
2023 6H30A

Total Employees

53,047,353 21,165,788 (8,519,969) (1,361,736) 64,331,436

70,989,059 25,820,736 (10,522,201) (1,361,736) 84,925,858

Note =17
(1) The weighted average closing price of the shares immediately before the date of exercise by participants was HK$30.49.

SR 2EEITE A PRI IMET BT ERB0.498TT

Details of the accounting treatment for share options are set out in notes 3(Ulvi)  BERRIEH &5 ERIBFBEH RS B EmEK M1 31
and 14(a) to the consolidated financial statements. (vi) K2 14(a) »
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Risk Factors

Details of the Group's principal risks and uncertainties that may adversely
impact the Company’s performance and the execution of its strategies are
disclosed within the Risk Management and Internal Control section of the
Corporate Governance Report on pages 90 to 94 of this Annual Report.

Qualitative and Quantitative Market Risks
Credit Risk

Credit risk is the risk of financial loss to the Group if a customer or counterparty
to a financial instrument fails to meet its contractual obligations and arises
principally from the Group’s receivables from customers. Maximum exposure is
limited to the carrying amounts of the financial assets presented in the Group’s
consolidated financial statements.

The Group’s exposure to credit risk is influenced mainly by the individual
characteristics of each customer. However, management also considers the
demographics of its customer base, including the default risk of the industry and
country in which customers operate, as these factors may have an influence on
credit risk. There is no concentration of credit risk geographically or with any
single customer.

The Group has established a credit policy under which each new customer is
analyzed individually for credit worthiness before the Group’s standard payment
and delivery terms and conditions are offered.

In monitoring customer credit risk, customers are grouped according to their
credit characteristics, including aging profile and existence of previous financial
difficulties. Trade and other receivables relate mainly to the Group’s wholesale
customers. Customers that are graded as “high risk” are placed on credit hold
and monitored by the Group and future sales are made on an approval basis.
Further information about the Group’s exposure to credit risk as of December
31,2017 is set out in note 21 to the consolidated financial statements.

Financial Guarantees

The Group’s policy is to provide financial guarantees only on behalf of
subsidiaries. No other guarantees have been made to third parties.

Liquidity Risk
Liquidity risk is the risk that the Group will encounter difficulty in meeting the
obligations associated with its financial liabilities.

The Group's primary sources of liquidity are its cash flows from operating
activities, invested cash, and available lines of credit and, subject to shareholder
approval, its ability to issue additional shares. The Group believes that its existing
cash and estimated cash flows, along with current working capital and access to
lines of credit, will be adequate to meet its operating and capital requirements
for at least the next twelve months. See note 21 to the consolidated financial
statements for the maturity profile of outstanding borrowings as of December
31,2017.
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Foreign Exchange Risk

The Group conducts a portion of its business in currencies other than the US
Dollar, the functional currency of the Company and the currency in which
the consolidated financial statements are reported. Accordingly, the Group’s
operating results could be adversely affected by foreign currency exchange rate
volatility relative to the US Dollar. The Group's foreign subsidiaries use the local
currency as their functional currencies. The Group periodically uses forward
exchange contracts to hedge its exposure to currency risk on product purchases
denominated in a currency other than the respective functional currency of its
subsidiaries. The forward exchange contracts typically have maturities of less
than one year. Although the Group continues to evaluate strategies to mitigate
risks related to the fluctuations in currency exchange rates, the Group will likely
recognize gains or losses from international transactions. Changes in foreign
currency exchange rates could adversely affect the Group’s operating results.

The Group is exposed to currency risk on purchases and borrowings that are
denominated in a currency other than the respective functional currencies of
its subsidiaries. Interest on borrowings is denominated in the local currency
of the borrowing entity. Borrowings are generally denominated in currencies
that match the cash flows generated by the underlying operations of the
borrowing entity.

A sensitivity analysis of the Group's exposure to currency risk is set out in note
21(d){i) to the consolidated financial statements.

Interest Rate Risk

The Group monitors its exposure to changes in interest rates on borrowings
on variable rate debt instruments. The Group enters into interest rate swap
agreements as hedges to manage interest rate risk. See note 21 to the
consolidated financial statements for the Group’s exposure to interest rate risk
as of December 31, 2017.

Tax Rates and Liabilities

A number of international legislative and regulatory bodies have proposed
draft legislation and begun investigations on the tax practices of multinational
companies. One of these efforts has been led by The Organization for Economic
Co-operation and Development (the “OECD"), an international association of 34
countries including the United States, which has finalized recommendations
to revise many corporate taxes, transfer pricing, and tax treaty provisions
in member countries. In addition, the European Union and its European
Commission has begun to review and opine on the appropriateness of certain
agreements between various member countries and companies in light of
the European Union competition rules against unjustified state aid. While the
Company maintains that it is in compliance with corporate tax, transfer pricing,
and tax treaty provisions, it is possible that these efforts may impact its income
tax liabilities.

Other Market Price Risks

See note 21 to the consolidated financial statements for the Group’s exposure to
market risks as of December 31, 2017

Risks associated with our Senior Credit Facilities

As a result of the Group’s acquisition of Tumi, the Company’s long-term debt
increased substantially in 2016, which, in turn, has increased the Company’s
leverage.
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The Company’s Credit Agreement requires the Company and its subsidiaries to
comply with certain financial and restrictive covenants. Although the Company
is currently in compliance with these covenants, unexpected downturns in the
Company’s business could trigger certain covenants that may increase the
Group's cost of borrowing, decrease the amounts available under the Revolving
Facility, or both. The principal risks associated with the Company’s leverage
include the following:

e the Company’s ability to obtain additional financing in the future for
acquisitions, capital expenditures, general corporate purposes or other
purposes could be limited;

e the Company’s borrowings under the Senior Credit Facilities accrue interest
at variable rates, and, increases in certain benchmark interest rates would
increase the Company's cost of borrowing (note, however, that the Group
has entered into interest rate swaps with respect to approximately 65% of
the principal amount of the Term Loan Facilities, which will significantly
reduce the effect on the Company of interest rate increases);

e the Company’s leverage could increase its vulnerability to declining
economic conditions, particularly if the decline is prolonged:;

e failure to comply with any of the covenants under the Credit Agreement
could result in an event of default which, if not cured or waived, could have a
material adverse effect on the Company;

¢ financial and restrictive covenants under the Credit Agreement could
adversely affect or limit the Company’s ability to, among other things,
implement business plans, react to changes in economic conditions or
return capital to the Company’s shareholders (whether through cash
distributions, share repurchases, or otherwise); and

e a substantial portion of the Company’s cash flow from operations must be
used to pay principal and interest on the Senior Credit Facilities, therefore
reducing the cash flow available to fund the Company’s operations, capital
expenditures and other business opportunities.

Working Capital Ratios
Inventory Analysis

The following table sets forth a summary of the Group’s average inventory, cost
of sales and average inventory days for the years ended December 31, 2017 and
December 31, 2016:

(Expressed in thousands of US Dollars) (XFZETZ2%])

Average inventory!! FHFEED
Cost of sales SHEMA
Average inventory turnover days®? FHEEBERHY

Notes 1
(1) Average inventory equals the average of net inventory at the beginning and end of a given period.
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Year ended December 31,

BZ12A3ALEE

2017 2016
502,164 385,205
1,530,965 1,289,545
120 109

[2)  Average inventory turnover days for a given period equals average inventory for that period divided by cost of sales for that period and multiplied by the number of days in

the period.
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The Group’s average inventory increased in 2017 (US$583.0 million as of
December 31, 2017 compared to US$421.3 million as of December 31, 2016)
compared to 2016 (US$421.3 million as of December 31, 2016 compared to
US$349.1 million as of December 31, 2015) to support increased customer
demand, the eBags acquisition, new product introductions, the Group'’s retail
store expansion and the global expansion of the Tumi brand, including the
assumption by the Group of direct control of the distribution of Tumi products in
certain markets in Asia.

Trade and Other Receivables

The following table sets forth a summary of the Group’s average trade and other
receivables, net sales and turnover days of trade and other receivables for the
years ended December 31, 2017 and December 31, 2016:

2017 FAREEFHEFE (R 2017412 A31 H/A583.0
BEET MHR2016E12A31BAIAL13BEE
TE)E2016F (R 2016 12 A31 B A4213EEE
JT MR20154 12 A31 BEIA349. 1 BEET)AMR
BN WIHEIERSRIGEN - eBags WEEE -
HHFER  AEEBRATEEAR Tumi BERE
BERE(BEAEBRKRE Tumi ERRETEMNHES
DI BRI ) AT -

FEW AR R A M fEW IR

TREPNEZE2017F12A31H K 2016F 12 A31H
IEFEAREBEFYRUERR MM ERFIE - 58
TR B DA 2 FE LSRR 30 N At FELUGR IB A A U2 -

Year ended December 31,

BZ12A3ALEE

(Expressed in thousands of US Dollars) (XFZETZ2%])

2017 2016

Average trade and other receivables! TR BRI H A AR U R E ) 384,623 320,643
Net sales SHEEER 3,490,921 2,810,497
Turnover days of trade and other receivables®? FEURBR TN EL A FE IR SR IE 888 B 2 40 42

Notes FEH#

(1) Average trade and other receivables equal the average of net trade and other receivables at the beginning and end of a given period.
SV e M B R e EL 4 A R A S 5 T D A ) e R P M AR R e LA R IRF RR Y A9 B o

[2)  Turnover days of trade and other receivables for a given period equals average trade and other receivables for that period divided by net sales for that period and
multiplied by the number of days in the period.
15 T A ) P M B 0 T Lt P LS R R 98 B BB S o AT O S PR MR BR BR S LA PRI R DA SZ R 0 B R 5 R - ESRA IR BB o

The Group's average trade and other receivables increased in 2017 (US$411.5
million as of December 31, 2017 compared to US$357.8 million as of December
31, 2016) compared to 2016 (US$357.8 million as of December 31, 2016
compared to US$283.5 million as of December 31, 2015) due to the increase in
net sales and timing of receipts year-on-year, as well as the result of the Tumi
acquisition during 2016.

Trade receivables as of December 31, 2017 are on average due within 60 days
from the date of billing.

Trade and Other Payables

The following table sets forth a summary of the Group’s average trade and other
payables, cost of sales and turnover days of trade and other payables for the
years ended December 31, 2017 and December 31, 2016:

2017 G 7 52 [ 35 JE W AR R R L A FE MG I (72 2017
F12A31MB A4 SEEERL  MR2016F12A
31 HAIA357.8 BEEIIT)E2016F (R 2016512 A
31BA3578EEEL - MMN20154 12 A31BAIA
283.5BEEIT)BATIGIN -« it TH A SHE TR R R
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IEFEAEEFEYEARRREMEMNRIE - HE
FRANIA B B A5 BR SR R At BN RUBE S A LS -

Year ended December 31,
BENAJNABLEE

(Expressed in thousands of US Dollars) (W{F%ET27) 2017 2016
Average trade and other payables!" TR R H AR FRE 635,424 487,957
Cost of sales SHERA 1,530,965 1,289,545
Turnover days of trade and other payables®? FEAS BR SR % EL b AT SR IE B8 B 22 151 138

Notes 1%

(1) Average trade and other payables equal the average of trade and other payables at the beginning and end of a given period.
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(2] Turnover days of trade and other payables for a given period equals average trade and other payables for that period divided by cost of sales for that period and multiplied

by the number of days in the period.
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The Group's average trade and other payables increased in 2017 (US$737.1
million as of December 31, 2017 compared to US$533.8 million as of December
31, 2016) compared to 2016 (US$533.8 million as of December 31, 2016
compared to US$442.1 million as of December 31, 2015) primarily due to
the eBags acquisition, the global expansion of the Tumi brand, including the
assumption by the Group of direct control of the distribution of Tumi products
in certain markets in Asia and the timing of payments associated with inventory
purchases year-on-year.

Trade payables as of December 31, 2017 are on average due within 105 days
from the invoice date.

Gearing Ratio

The following table sets forth the Group’s loans and borrowings (excluding
deferred financing costs), total equity and gearing ratio as of December 31, 2017
and December 31, 2016:

[Expressed in thousands of US Dollars) (L F3T25))

Loans and borrowings (excluding deferred
financing costs)

Total equity femBz
Gearing ratio” a0

Note i

(1] Calculated as total loans and borrowings (excluding deferred financing costs) divided by total equity.

EER R ERAEER (MEREERE KA ) R AR S AR E -

Subsequent Events

Details of the events occurring subsequent to December 31, 2017 are set out in
note 24 to the consolidated financial statements.

Forward-Looking Statements

This document contains forward-looking statements. Forward-looking
statements reflect the Group’s current views with respect to future events and
performance. These statements may discuss, among other things, the Group's
net sales, operating profit, Adjusted Net Income, Adjusted EBITDA, Adjusted
EBITDA margin, cash flow, liquidity and capital resources, impairments,
growth, strategies, plans, achievements, distributions, organizational structure,
future store openings, market opportunities and general market and industry
conditions. The Group generally identifies forward-looking statements by words
such as “expect”, “believe”, "plan”, “intend”, “estimate”, "project”,
“anticipate”, “may”, “will", “would” and “could” or similar words or statements.
Forward-looking statements are based on beliefs and assumptions made by

“seek”,

management using currently available information. These statements are only
predictions and are not guarantees of future performance, actions or events.
Forward-looking statements are subject to risks and uncertainties. If one or
more of these risks or uncertainties materialize, or if management’s underlying
beliefs and assumptions prove to be incorrect, actual results may differ
materially from those contemplated by a forward-looking statement. These risks
and uncertainties include those set forth under “Risk Management and Internal
Control” within the Corporate Governance Report. Forward-looking statements
speak only as of the date on which they are made. The Group expressly disclaims
any obligation to update or revise any forward-looking statement, whether as
a result of new information, future events or otherwise, except as required by
applicable securities laws and regulations.
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Distributions to Shareholders

The Company will evaluate its distribution policy and distributions made (by way
of the Company’s ad hoc distributable reserve, dividends or otherwise] in any
particular year in light of its financial position, the prevailing economic climate
and expectations about the future macroeconomic environment and business
performance. The Company intends to increase distributions to shareholders
in line with its growth in earnings. The determination to make distributions
will be made upon the recommendation of the Board and the approval of the
Company’s shareholders and will be based upon the Group’s earnings, cash
flow, financial condition, capital and other reserve requirements and any other
conditions which the Board deems relevant. The payment of distributions may
also be limited by legal restrictions and by the Term Loan Facilities or other
financing agreements that the Group may enter into in the future.

The Board recommends that a cash distribution in the amount of US$110.0
million, or approximately US$0.0772 per share based upon the number of shares
outstanding as of the date hereof (the “Distribution”) be made to the Company's
shareholders from its ad hoc distributable reserve. The per share amount of
the Distribution is subject to change in the event that any new shares are issued
pursuant to the exercise of outstanding share options before the record date for
the Distribution. A further announcement will be made on the record date of the
Distribution in the event that the final amount per share changes. The payment
shall be made in US Dollars, except that payment to shareholders whose names
appear on the register of members in Hong Kong shall be paid in Hong Kong
Dollars. The relevant exchange rate shall be the opening buying rate of Hong
Kong Dollars to US Dollars as announced by the Hong Kong Association of
Banks (www.hkab.org.hk) on the day of the approval of the Distribution.

The Distribution will be subject to approval by the shareholders at the
forthcoming AGM of the Company. For determining the entitlement to attend
and vote at the AGM, the Register of Members of the Company will be closed
from June 1, 2018 to June 7, 2018, both days inclusive, during which period
no transfer of shares will be registered. The record date to determine which
shareholders will be eligible to attend and vote at the forthcoming AGM will be
June 7, 2018. In order to be eligible to attend and vote at the AGM, all transfer
documents accompanied by the relevant share certificates must be lodged with
the Company’s branch Share Registrar in Hong Kong, Computershare Hong
Kong Investor Services Limited, Shops 1712-1716, 17th Floor, Hopewell Centre,
183 Queen’s Road East, Wan Chai, Hong Kong for registration no later than 4:30
p.m. on May 31, 2018.

Subject to the shareholders approving the recommended Distribution at
the forthcoming AGM, such Distribution will be payable on July 12, 2018 to
shareholders whose names appear on the register of members on June 15,
2018. To determine eligibility for the Distribution, the register of members will
be closed from June 13, 2018 to June 15, 2018, both days inclusive, during which
period no transfer of shares will be registered. In order to be entitled to receive
the Distribution, all transfer documents accompanied by the relevant share
certificates must be lodged with the Company’s branch Share Registrar in Hong
Kong, Computershare Hong Kong Investor Services Limited, Shops 1712-1716,
17th Floor, Hopewell Centre, 183 Queen’s Road East, Wan Chai, Hong Kong, for
registration not later than 4:30 p.m. on June 12, 2018.

The Distribution will not be subject to withholding tax under Luxembourg laws.
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Segment Information

An analysis of the Company’s performance by operating segment for the year
ended December 31, 2017 is set out in note 4 to the consolidated financial
statements.

Reserves

Details of movements in the Company’s reserves during the year ended
December 31, 2017 are set out in the Consolidated Statement of Changes
in Equity on pages 154 and 155 of this Annual Report and in note 23 to the
consolidated financial statements.

Distributable Reserves

As of December 31, 2017, reserves available for distribution to shareholders
amounted to approximately US$1.9 billion as shown in the statutory financial
statements of Samsonite International S.A. and calculated in accordance with
the Company’s Articles of Incorporation.

Charitable Donations

Donations made for charitable and other purposes by the Group during the year
ended December 31, 2017 amounted to US$0.7 million.

Bank Loans

As of December 31, 2017, the Group had bank loans that were repayable over
the following period of time:
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December 31, 2016
20165128318

[Expressed in thousands of US Dollars) (XFZEr23)

BEERIN—FR

On demand or within one year

After one year but within two years —F#BREAR
After two years but within five years MEREBRAER
More than five years BEUE

Five Year Financial Information

A summary of the results, assets, and liabilities of the Company for the last five
fiscal years is set out on page 256 of this Annual Report.

Pre-emptive Rights

There are no provisions for pre-emptive rights under the Company’s Articles of
Incorporation or the laws of the Grand-Duchy of Luxembourg.
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Permitted Indemnity Provision

The Company’s Articles of Incorporation provide that the Company shall keep
indemnified to the extent permitted by law, among others, its directors and
any attorney in fact it may appoint against any reasonable costs and expenses
incurred by them by virtue of their involvement in legal proceedings or suits
initiated against them by reason of their current or former holding of office as
a director or attorney in fact or at the request of the Company or of any other
company of which the Company is a shareholder or creditor, except where
they are found to be grossly negligent or to have breached their duties to
the Company. In the event of any extra-judicial compromise settlement, the
Articles of Incorporation provide that a director or attorney in fact is only to be
indemnified if the Company is informed by its legal counsel that the director or
attorney in fact has not failed in his or her duties to the Company. The Company
has arranged for appropriate insurance coverage in respect of potential legal
actions against its directors and senior management. Save as disclosed above,
the Company is not a party to any permitted indemnity provision for the benefit
of any of the directors of the Company.

Management Contract

The Company is not a party to any management contract under which any
person undertakes the management and administration of the whole or any
substantial part of any business of the Company where such contract is not a
contract of services with any director of the Company or any person engaged in
the full-time employment of the Company.

Issue, Purchase, Sale, or Redemption of
the Company’s Listed Securities

During the year ended December 31, 2017, the Company issued 10,522,201
ordinary shares at a weighted-average exercise price of HK$20.75 per share, or
HK$218.3 million in aggregate, in connection with the exercise of share options
that were granted under the Company’s Share Award Scheme. There were no
purchases or redemptions of the Company’s listed securities by the Company or
any of its subsidiaries during the year ended December 31, 2017.

Equity-linked Agreements

Other than the Share Award Scheme, no equity-linked agreements subsisted
during or at the year ended December 31, 2017.

Share Capital

Details of any movements in share capital of the Company during the year are
set out in the Consolidated Statement of Changes in Equity.
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Directors’ Report

Directors

As of December 31, 2017 and up to the date of this Annual Report, the
composition of the Board was as follows:

Executive Directors

Ramesh Dungarmal Tainwala
Kyle Francis Gendreau

Non-Executive Directors

Timothy Charles Parker
Tom Korbas
Jerome Squire Griffith

Independent Non-Executive Directors

Paul Kenneth Etchells
Keith Hamill

Bruce Hardy McLain (Hardy)
Ying Yeh

Biographical details of the directors of the Company as of the date of this report
are set out on pages 99 to 104 of this Annual Report.

Directors’ Service Contracts

None of the directors who is proposed for re-election at the 2018 AGM has or
is proposed to have a service contract that is not determinable by the Company
within one year without payment of compensation (other than statutory
compensation).

Directors’ Interests in Transactions, Agreements
or Contracts

Except as disclosed in respect of Mr. Ramesh Tainwala’s interests in certain of
the Company’s continuing connected transactions on pages 134 to 143 of this
Annual Report, none of the directors or an entity connected with a director had
a material interest, whether directly or indirectly, in any transaction, agreement
or contract of significance subsisted during or at the end of the year to which the
Company or any of its subsidiaries was a party.

Directors’ Interests in Competing Businesses

Jerome Squire Griffith, a Non-Executive Director of the Company, serves as
chief executive officer and as a director of Lands” End, Inc. Lands’ End, Inc.,
a company listed on NASDAQ, is a leading multi-channel retailer of clothing,
accessories, footwear and home products. The products of Lands” End, Inc.
include bags. Lands” End, Inc.’s bag business is incidental to its core business
and the Company does not consider Lands” End, Inc. to be a significant
competitor.
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Planet Retail Holdings Private Limited (“Planet Retail”), a company owned by
associates of Mr. Ramesh Tainwala, a director of the Company, and certain
members of his family (the “Tainwala Group”), holds exclusive distribution
rights in India for the Cath Kidston and Accessorize women's fashion and
accessory brands and distributes such brands in India through wholesale and
direct-to-consumer channels. Both brands’ product offerings include women's
handbags and other bags. Mr. Tainwala is a director of Planet Retail. The
Tainwala Group has also entered into joint ventures in India with the Wacoal
women'’s lingerie brand and the Havaianas footwear brand (the product offering
of which also includes some women's accessories). The Tainwala Group holds
a 49% interest in each of these joint ventures and Mr. Tainwala is a director of
such joint ventures. Bagzone Lifestyles Private Limited ("Bagzone”), a company
owned by the Tainwala Group, sells women’s handbags and other casual bags
under its Lavie brand through wholesale and direct-to-consumer channels in
India. The Company does not consider that the businesses conducted in India
by Planet Retail, the joint ventures with respect to Wacoal and Havaianas, or
Bagzone with respect to the Lavie brand as described above, are significant
competitors of the Company.

Except as disclosed above, none of the Directors has interests in any business
(apart from the Group's businesses) which competes or is likely to compete,
either directly and indirectly, with the businesses of the Group during the year
ended December 31, 2017 or as of December 31, 2017.

Directors’ and Chief Executives’ Interests and Short
Positions in the Shares and Underlying Shares

As of December 31, 2017, the interests and short positions of the directors and
chief executives of the Company in the shares and underlying shares of the
Company and its associated corporations (within the meaning of Part XV of the
Securities and Futures Ordinance (the “SFO”]) which were required to be notified
to the Company and the Stock Exchange pursuant to Divisions 7 and 8 of Part
XV of the SFO [including interests or short positions which they were taken or
deemed to have under such provisions of the SFO), or as recorded in the register
required to be kept by the Company under Section 352 of Part XV of the SFO
or as otherwise notified to the Company and the Stock Exchange pursuant to
the Model Code for Securities Transactions by Directors of Listed Issuers [the
“Model Code") as set out in Appendix 10 of the Listing Rules were as follows:
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Retail] * —KEB AR R EH Ramesh Tainwala st
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1. Long position in the shares of the Company 1. REQBRODNEFE
Number of ordinary shares/underlying
shares held at December 31, 2017
Name of Director Nature of Interest 2017512831 BEFEM Approximate shareholding %
EEHH ERME L@/ EERDEB ERERBNE DL
Timothy Charles Parker Beneficial owner 60,475,844 (L)® 4.2
BEREBA
Ramesh Dungarmal Tainwala Beneficial owner and founder 16,089,070 (L) 1.1

of a discretionary trust
BEREAAR—(E2EET
HYRI3EA

Kyle Francis Gendreau Beneficial owner and founder 6,680,137 (L) 0.4

of a discretionary trust
BRBEA AR —E2ERETE
HYRI3EA

Tom Korbas Beneficial owner 1,842,704 (L)® 0.1

BEERA

Bruce Hardy McLain Beneficial owner 883,400 (L)1 0.0

BREAA

Keith Hamill Beneficial owner 193,745 (L) 0.0

BREAA

Ying Yeh Beneficial owner 3,000 (L) 0.0
=4

BRBEAA

Notes 1

(a)

(b)

(c)

(d)

(e

(f)

132

(L) represents long position.

(LRFRIFE ©

Comprised of 28,142,740 shares held by Mr. Parker and 28,142,740 shares held by his spouse, Ms. Therese Charlotte Christiaan Marie Parker, each as beneficial and
registered owner. Mr. Parker is deemed by virtue of the SFO to be interested in the shares held by Ms. Parker. Also includes share options held by Mr. Parker that are
exercisable for 4,190,364 shares once vested.

B35 28,142,740 B FA Parker SE 435 BOBRID & 28,142,740 A% ELECB Therese Charlotte Christiaan Marie Parker Z- B RMD - HESAAEHERETHAA - R
(EHREEEG)) - Parker S AR A Parker AT B MM BB ES © IVEIE Parker SEAEFAHFA — BRI AT 1T LARREE 4,190,364 AR AL BV BB ALHE -

Comprised of 6,102,034 shares held by a discretionary trust of which Mr. Tainwala is the founder and share options exercisable for 9,987,036 shares once vested.
456,102,034 i Tainwala Se £ BEIME AR 2REEFEATHEIA AL K — B SRR 1T PATREE 9,987,036 LA 17 B0 BBASHE -

Comprised of 1,409,648 shares held by a discretionary trust of which Mr. Gendreau is the founder and share options exercisable for 5,270,489 shares once vested.

B4E 1,409,648 i Gendreau S BRI A VRS FERTRIA R & — B SR AT 1 T8 LASRAE 5,270,489 BRAR 7 HORBARME -

Comprised of 696,171 shares held by Mr. Korbas as beneficial and registered owner and share options exercisable for 1,146,533 shares once vested.

BIE 696,171 f R Korbas SEAE(E ATz L ERER APTEA B & — BB AT TR bATRIE 1,146,533 A () B9 BB AL HE -

Comprised of 500,000 shares held by Mr. McLain and 383,400 shares held by his spouse, Ms. Helle Elisabeth Skov McLain, each as beneficial and registered owner. Mr.
McLain is deemed by virtue of the SFO to be interested in the shares held by Ms. McLain.

£14% 500,000 A& B McLain 52 & #5785 B (5 & 383,400 ik R EL AL B Helle Elisabeth Skov McLain Z HHAMRD - HEZERERLETHEAA  RIB(EFRPEK
B McLain =445 B TEA McLain LA B R (D R ©



2. Interests in the shares of associated corporations 2. BB B IR (0 R R

Number of
ordinary shares held Approximate
Name of at December 31, 20176 shareholding %
Name of Director Associated Corporation Nature of Interest 720175128318 {EARRERY
ESnE HEE R E BB EEME BHENSEREE BHOBEDL
Ramesh Dungarmal Samsonite South Asia Beneficial owner and 14,196,493(L)® 40.0
Tainwala Private Limited interest in a controlled
corporation
EEEEAR
REEHEE R
Samsonite Interest in a controlled 8(L)e 40.0
Middle East FZCO corporation
E’\‘ﬁf‘%ﬂ&lﬂﬁ?&%ﬁ
Notes 711
{a] (L) represents long position.
LR&REFR -
[b]  This amount includes (i) 1,807,020 shares jointly held by Mr. Tainwala’s wife, Mrs. Shobha Tainwala, and his daughter, (i) 9,644,473 shares in which Mr. Tainwala has
full discretion to exercise voting rights under powers of attorney on behalf of other shareholders in Samsonite South Asia Private Limited, (iii) 556,000 shares held by

(c)

Tainwala Holdings Private Limited and (iv) 2,189,000 shares held by Periwinkle Fashions Private Limited. Mrs. Tainwala is deemed to be interested in 66.28% of the
issued share capital of Tainwala Holdings Private Limited while Mr. Tainwala is deemed to be interested in 69.86% of the issued share capital of Periwinkle Fashions
Private Limited. Accordingly, Mr. Tainwala is deemed to be interested in the entire equity interest in Samsonite South Asia Private Limited held by Tainwala Holdings
Private Limited (since Mrs. Tainwala’s controlling interest in that company is attributed to him) and Periwinkle Fashions Private Limited (since he has a controlling
interest in that company). The remaining 60% of the equity interest in Samsonite South Asia Private Limited is held by the Group.

FZEFBHER 1) Tainwala 5t £ 9 F Shobha Tainwala 2+ & 2 R AH) 1,807,020 ARA - (i) 9,644,473 AXAR1D - & Tainwala AT 2RISR EREER
2 Samsonite South Asia Private Limited #JE AR SRFT{# 1% 524  (iii) Tainwala Holdings Private Limited #545 #9 556,000 B&f& 17 & (iv) Periwinkle Fashions Private Limited
HH®2,189,000 885 ° Tainwala A AR EHEA Tainwala Holdings Private Limited 66.28% B3 1TAXANEHERS M Tainwala Jo4E AR VEHE G Periwinkle Fashions
Private Limited 69.86% B 81 TAXANHI#EZS L + Tainwala Je 4447 (A Tainwala Holdings Private Limited (FR# Tainwala AARZ A RIA1E A #E 5 71 VB 1 Tainwala
54 ) K Periwinkle Fashions Private Limited (IR R Z A B A 1ZEAAEZS ) 72 Samsonite South Asia Private Limited PR 2 30425 ° Samsonite South Asia
Private Limited 8% T #) 60% ik i AL B 15 -

Mr. Tainwala holds 100% of the equity interest in Periwinkle Holdings Limited and therefore Mr. Tainwala is deemed to be interested in the entire 40% equity interest in
Samsonite Middle East FZCO held by Periwinkle Holdings Limited. The remaining 60% of the equity interest in Samsonite Middle East FZCO is held by the Group.
Tainwala St 457 Periwinkle Holdings Limited 2B + FILt + Tainwala S A= #45 VEHE A Periwinkle Holdings Limited 7 Samsonite Middle East FZCO Fi# 40% A HY
ZEfEsE © Samsonite Middle East FZCO#R T &) 60% IRAER AN E@IFA -

Save as disclosed above, as of December 31, 2017, none of the directors or M EXXHEEIN R2017F 128318 BEEARR

chief executives of the Company have or are deemed to have interests or short
positions in the shares, underlying shares or debentures of the Company and
any of its associated corporations (within the meaning of Part XV of the SFO)
which were notifiable to the Company and the Stock Exchange pursuant to
Divisions 7 and 8 of Part XV of the SFO [(including interests and short positions
which they are taken or deemed to have under such provisions of the SFOJ,
or recorded in the register required to be maintained by the Company under
Section 352 of Part XV of the SFO, or as otherwise notifiable to the Company and
the Stock Exchange pursuant to the Model Code.

AEEARSTRABRRBEEIERAREREE
I AEEE A (32 (R KR EH1) 58 XV BR0E 3% ) B
Befn - FERIA (0 SERERE T A RIR (R R E &
WH>>§EXV”B%7&8”3‘ RGN B KR A
KA (BRERE(ESFRBEGRD) HEREX
)§¥%&“{’Ei%ﬁ{’ﬁ§ﬁﬁ BERNAR)  RRRALXR
BRI CREZ R HIE1GRD]) 35 XV #8256 352 (R 517 /)
BiLfeEmson s - REURETRID ASTTA
BARRAREZANERRAR -
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Substantial Shareholders’ Interests and Short
Positions in the Shares and Underlying Shares

1. Long and short position in the shares of the Company

= 2 RN I I AR BA B 47 /Y

EXR AR
1. REDTIRPUEARAR

Number of ordinary shares held

Nature of Interest

R

Interest in a controlled
corporation
REEHEENER
Interest in a controlled
corporation

REZE LB EDS

Custodian corporation/
Approved lending agent
AEEE/BOERHREA

Investment manager

Name of Shareholder

IRR &

The Capital Group Companies, Inc.

FIL Limited

JPMorgan Chase & Co.

JPMorgan Chase & Co.

REEEA
JPMorgan Chase & Co. Beneficial owner
BEREAA
JPMorgan Chase & Co. Beneficial owner
BREAA
Note #H##
{a] (L) represents long position. (S] represents short position. (P) represents lending pool.

(a)  (WRZERLFA - (SIRFKA  (PIRERAIHEHAORL ©

Save as disclosed above, as of December 31, 2017, so far as the directors
are aware, no other persons [except the directors or chief executives) or
corporations had 5% or more interests or short positions in shares and
underlying shares of the Company which were recorded in the register required
to be maintained by the Company pursuant to Section 336 of Part XV of the SFO.

Connected Transactions

Continuing Connected Transactions

Set out below is information in relation to the continuing connected transactions
entered into by the Company and required under Chapter 14A of the Listing
Rules to be disclosed in the Company’s annual report:

aJ Transactions between Samsonite India and associates of
Mr. Ramesh Tainwala

Samsonite South Asia Private Limited ["Samsonite India”), a non-wholly owned
subsidiary of the Company, has entered into transactions with associates of
Mr. Ramesh Tainwala, a director of the Company, and certain members of his
family (the “Tainwala Group”) which relate to the operation of Samsonite India
in the ordinary and usual course of its business. Mr. Ramesh Tainwala and the
Tainwala Group are also substantial shareholders in Samsonite India.
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at December 31, 2017t
R2017F12A318

Approximate shareholding %

BENZERHE BRI E 2 b
171,304,989 (L) 12.0
99,278,600 (L) 6.9
76,866,336 (P) 5.4
4,298,825 (L) 0.3
1,929,474 (L) 0.1
874,534 (S) -

B EXOREES  R20178F 128318 A
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BWEZRR -



Manufacturing agreement with Abhishri

On January 3, 2009, Samsonite India entered into a memorandum of
understanding (the “Abhishri Memorandum of Understanding”) with Abhishri
Packaging Private Limited ("Abhishri”], a company controlled by certain
members of the Tainwala Group. Under the Abhishri Memorandum of
Understanding, Abhishri purchases certain raw materials and components from
Samsonite India and manufactures hard-side luggage products on behalf of
Samsonite India. The price paid by Abhishri to Samsonite India for raw materials
and components is based on the current market price paid by Samsonite
India, and the prices paid by Samsonite India for products manufactured
and manufacturing services provided by Abhishri are determined based on
Samsonite India’s current procurement policies, and are monitored against
relevant factors including the cost of raw materials, the range of commercially
appropriate margins that Samsonite India is able to make on comparable
products and, where available, quotations and market prices for comparable
third party products and services. Samsonite India followed its procurement
policies when determining the pricing and terms of all transactions under the
Abhishri Memorandum of Understanding during the year ended December
31, 2017. The pricing under the Abhishri Memorandum of Understanding is on
normal commercial terms as the margins available to Samsonite India from
the prices charged by Abhishri are comparable to (or better to the Company
than) the margins available from the prices charged by certain other third
party manufacturers who are not connected persons under agreements with
Samsonite India.

On October 9, 2015, the Company entered into a framework agreement with
Abhishri (the “Abhishri Framework Agreement”) with effect from April 6, 2015.
The Company entered into the Abhishri Framework Agreement to govern
the terms of sales of components and finished products and the provision of
manufacturing services by Abhishri to members of the Group, in addition to
sales of components and finished products and the provision of manufacturing
services by Abhishri to Samsonite India under the Abhishri Memorandum of
Understanding.

The Abhishri Framework Agreement provides that all transactions between
Abhishri and the members of the Group thereunder (i) shall be in writing
and shall incorporate the Group’s general purchase conditions and standard
supplier agreement terms, (ii] shall be on normal commercial terms, which
shall mean pricing and payment terms no less favorable to the Group than those
available from independent third party suppliers for comparable components,
finished products or manufacturing services, and [iii) shall be in compliance
with all applicable provisions of the Listing Rules. The initial term of the Abhishri
Framework Agreement expired on December 31, 2017. The Abhishri Framework
Agreement was renewed with effect from January 1, 2018 for a period expiring
on December 31, 2018 and may be further renewed thereafter, subject to the
parties complying with the applicable provisions of the Listing Rules in respect
of any such renewal. The prices paid by the Group for products manufactured
and manufacturing services provided by Abhishri are determined based on
the Group’s current procurement policies, and are monitored against relevant
factors including comparisons of the landed cost of purchases sourced from

Ed Abhishri 2 8 B 84 175 3%

720094 1 A3 8 ' Samsonite India B2 Abhishri
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Tainwala EEE TR B R RIEGIN AT ET LR
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i © Abhishri gt R # R Z 8 Samsonite India3Z
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PRI -
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MAEBEK S A RHE T RER M RIBH RIS
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SRR o
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Abhishri relative to the landed cost of comparable products if sourced from
non-connected third parties. The Group followed its procurement policies
when determining the pricing and terms of all transactions under the Abhishri
Framework Agreement during the year ended December 31, 2017. The pricing
under the Abhishri Framework Agreement is on normal commercial terms as
the margins available to the members of the Group from the prices charged by
Abhishri are comparable to [or better to the Company than) margins available
from the prices charged by certain other third party manufacturers who are not
connected persons under agreements with the Group.

Dealership agreement with Bagzone

On November 16, 2009, Samsonite India entered into a memorandum of
understanding with Bagzone Lifestyles Private Limited ("Bagzone”), a company
controlled by certain members of the Tainwala Group. The memorandum
of understanding was renewed with effect from January 1, 2015 for a period
expiring on December 31, 2017 and was further renewed with effect from
January 1, 2018 for a period expiring on December 31, 2018. Under this
memorandum of understanding, Bagzone was appointed as a preferred dealer
of Samsonite, American Tourister and other products in India, which as of
December 31, 2017 are sold in 85 exclusive Samsonite retail outlets and 46
multi-brand outlet stores operated by Bagzone. Samsonite India directly rents
two of these exclusive Samsonite retail outlets and is reimbursed by Bagzone
for the associated rental costs. The other 129 outlets are directly rented by
Bagzone, which bears the costs of such rental. Bagzone pays all operating
costs of these 131 retail outlets. Bagzone receives a normal operating margin
of 54.0% on the retail price for products it purchases from Samsonite India
and sells through both the exclusive Samsonite retail outlets and the multi-
brand outlet stores. Samsonite India does not own or operate retail outlets itself
because of restrictions imposed under Indian law with respect to ownership
of retail businesses by non-Indian nationals. Under this memorandum of
understanding, the margin available to Bagzone will be reviewed and amended
as necessary from time to time to ensure that the maximum profit margin with
respect to products purchased from Samsonite India does not exceed 3.0% of
its net sales of such products. Samsonite India followed the pricing terms in
the memorandum of understanding for all transactions during the year ended
December 31, 2017. These transactions are on normal commercial terms as the
profit margin available to Bagzone is within a range that is reasonably consistent
with that made by other third party dealers in India to whom Samsonite India
sells products.

License and lease agreements with members of the Tainwala Group

Samsonite India has entered into six lease or license agreements for company
accommodation and office premises with members of the Tainwala Group. On
October 12, 2017, Samsonite India entered into a leave and license agreement
with Tainwala Holdings Private Limited for the use of warehouse premises
in Nashik, India for use as additional warehouse storage space for a period
beginning on November 1, 2017 and ending on December 31, 2018. This
agreement is on normal commercial terms and the rent, license fees and
administrative charges payable thereunder are within the reasonable range of
the then prevailing market rates for similar properties in the relevant locations
at the date of execution. Samsonite India followed its procurement policies in
relation to this agreement during the year ended December 31, 2017.
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Aggregate value of transactions between the members of the Group and the
Tainwala Group

The aggregate consideration payable by the members of the Group to the
Tainwala Group under all transactions described above for the year ended
December 31, 2017 was approximately US$11.4 million. The annual caps for the
maximum aggregate amount of consideration payable by the members of the
Group under transactions with the Tainwala Group for the year ended December
31, 2017 and the year ending December 31, 2018 have been set pursuant to the
requirement of the Listing Rules at U5$23.09 million and US$25.62 million,
respectively.

The aggregate consideration payable by the Tainwala Group to the Group under
all transactions described above for the year ended December 31, 2017 was
approximately US$11.5 million. The annual caps for the maximum aggregate
amount of consideration payable by the Tainwala Group under transactions with
the members of the Group for the year ended December 31, 2017 and the year
ending December 31, 2018 have been set pursuant to the requirement of the
Listing Rules at US$20.21 million and US$24.24 million, respectively.

The annual caps in respect of transactions between the Group and the Tainwala
Group were determined primarily on the basis of: (i} estimated annual growth
in purchases of raw materials and finished products between the members
of the Group and the Tainwala Group under the Abhishri Memorandum
of Understanding and the Bagzone memorandum of understanding due
to increases in sales and production in line with the Group’s then-current
business plan; (i) estimated increases in rental and associated costs payable
by Samsonite India in line with local market conditions; [iii) estimated annual
growth in purchases of finished products, components and manufacturing
services by the Group from Abhishri under the Abhishri Framework Agreement
due to increases in sales in line with the Group's then-current business plan;
and (iv) expected market conditions and fluctuations in the foreign exchange rate
for the Indian Rupee against the US Dollar.

The highest applicable percentage ratio under the Listing Rules for the
transactions between the Group and the Tainwala Group will be, on an annual
basis, more than 0.1% and less than 5.0%. Accordingly, these transactions
constitute continuing connected transactions exempt from the circular and
shareholders’ approval requirements under Rule 14A.76(2) of the Listing Rules.

b) Transactions between Samsonite Middle East and the rest of
the Group

Samsonite Middle East FZCO ("Samsonite Middle East’], a non-wholly owned
subsidiary of the Company, is held 40.0% by Mr. Ramesh Tainwala and certain
members of the Tainwala Group. Because Mr. Ramesh Tainwala: (i) as a director
of the Company, is a connected person of the Company; and (ii] is entitled to
control the exercise of 10.0% or more of the voting power in Samsonite Middle
East, Samsonite Middle East is also a connected person of the Company under
Rule 14A.07(5) of the Listing Rules.
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With effect from June 16, 2011, Samsonite Middle East entered into a framework
agreement with the Company (the "Middle East Framework Agreement”)
covering all transactions with other subsidiaries of the Company in the ordinary
and usual course of the Group's business including the purchase by Samsonite
Middle East of finished products from other subsidiaries of the Company, the
receipt and payment by Samsonite Middle East of cross-charges and fees in
relation to the sharing of global marketing, promotion, product development
and personnel costs between subsidiaries of the Company and the payment
by Samsonite Middle East of royalties in respect of intellectual property rights
licensed to Samsonite Middle East. Purchases by Samsonite Middle East of
finished products from other subsidiaries of the Company are made at prices
and on terms that are consistent with the prices and terms applicable to intra-
Group purchases made by non-connected subsidiaries of the Company, and the
royalties paid by Samsonite Middle East are consistent with the royalty rate and
terms paid by the Company’s other non-wholly owned subsidiaries.

On December 21, 2015, Samsonite Middle East and the Company renewed the
Middle East Framework Agreement for a period of three years with effect from
January 1, 2016 (the "Renewed Middle East Framework Agreement”). Save for
the duration of, and annual caps under, the Renewed Middle East Framework
Agreement, all other terms are the same as those in the Middle East
Framework Agreement. The purpose of the Company entering into the Renewed
Middle East Framework Agreement was to ensure that Samsonite Middle East
could continue to enter into transactions with other members of the Group in the
ordinary and usual course of the Company’s business as an essential part of the
Group's global operations.

The Renewed Middle East Framework Agreement stipulates that all transactions
between Samsonite Middle East and the rest of the Group must be on normal
commercial terms consistent with those in intra-company transactions
between other subsidiaries of the Company and in compliance with all
applicable provisions of the Listing Rules. The Renewed Middle East Framework
Agreement will expire on December 31, 2018 and is renewable for further
periods of three years, subject to compliance with the then applicable provisions
of the Listing Rules, unless it is terminated earlier by mutual agreement. The
Company has followed its policies for intra-company transactions in relation to
all transactions under the Middle East Framework Agreement during the year
ended December 31, 2017.

On July 14, 2017, Tumi Asia, Limited (“Tumi Asia”], a wholly-owned subsidiary
of the Company, entered into a management services agreement (the
“Management Services Agreement”] with Samsonite Middle East pursuant to
the Renewed Middle East Framework Agreement.

Under the Management Services Agreement, Samsonite Middle East has
agreed to provide certain management services to assist Tumi Asia to manage
and expand sales of Tumi-branded products in the Middle East (the “Tumi
Middle East Business”) and to increase the Tumi brand awareness in the Middle
East, and Tumi Asia has agreed to pay Samsonite Middle East a management
service fee in respect of such services. The Management Services Agreement
was entered into with effect from July 1, 2017 and will expire on December
31, 2018 and may be renewed for successive periods of three years, subject to
compliance with the relevant requirements of the Listing Rules.
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In view of the management service fee payable under the Management Services
Agreement, the Board approved increases to the annual caps relating to the
amounts payable to Samsonite Middle East by the Group under the Renewed
Middle East Framework Agreement for the year ended December 31, 2017 and
the year ending December 31, 2018.

The aggregate consideration payable by the members of the rest of the Group
to Samsonite Middle East under all transactions described above for the year
ended December 31, 2017 was approximately US$1.1 million. The annual caps
for the maximum aggregate amount of consideration payable by the members
of the rest of the Group under transactions with Samsonite Middle East for the
year ended December 31, 2017 and the year ending December 31, 2018 have
been set pursuant to the requirement of the Listing Rules at US$2.00 million
and US$2.40 million, respectively.

The aggregate consideration payable by Samsonite Middle East to the members
of the rest of the Group under all transactions described above for the year
ended December 31, 2017 was approximately US$5.2 million. The annual caps
for the maximum aggregate amount of consideration payable by Samsonite
Middle East under transactions with the members of the rest of the Group for
the year ended December 31, 2017 and the year ending December 31, 2018 have
been set pursuant to the requirement of the Listing Rules at US$8.91 million
and US$10.70 million, respectively.

The annual caps under the Renewed Middle East Framework Agreement were
determined primarily on the basis of: (i) estimated annual growth in purchases
of finished products by Samsonite Middle East from the rest of the Group due
to increased sales in line with Samsonite Middle East’s then-current business
plan; (i) estimated growth in royalty payments by Samsonite Middle East to
the rest of the Group due to growth in underlying sales; {iii] estimated growth
in marketing and development costs in line with Samsonite Middle East's
then-current business plan; (iv] expected market conditions; and [v] estimated
management service fees payable under the Management Services Agreement.

The highest applicable percentage ratio under the Listing Rules for the
transactions under the Renewed Middle East Framework Agreement will be,
on an annual basis, more than 0.1% and less than 5.0%. Accordingly, these
transactions constitute continuing connected transactions exempt from the
circular and shareholders’ approval requirements under Rule 14A.76(2) of the
Listing Rules.

¢] Transactions between Samsonite India and the rest of the Group

Samsonite India, a non-wholly owned subsidiary of the Company, is held
40.0% by Mr. Ramesh Tainwala and the Tainwala Group. Because Mr. Ramesh
Tainwala: (i) as a director of the Company, is a connected person of the
Company; and (i) is entitled to control the exercise of 10.0% or more of the
voting power in Samsonite India, Samsonite India is also a connected person of
the Company under Rule 14A.07(5) of the Listing Rules.
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With effect from June 16, 2011, Samsonite India entered into a framework
agreement with the Company (the “India Framework Agreement”) covering
all transactions with other subsidiaries of the Company in the ordinary and
usual course of the Group’s business including the purchase by Samsonite
India of raw materials, components, spare parts, finished products and capital
assets from other subsidiaries of the Company, the sale of finished products by
Samsonite India to other subsidiaries of the Company, the receipt and payment
by Samsonite India of cross-charges and fees in relation to the sharing of global
marketing, promotion and product development costs between subsidiaries
of the Company, and the payment by Samsonite India of royalties in respect of
intellectual property rights licensed to Samsonite India.

On December 21, 2015, Samsonite India and the Company renewed the India
Framework Agreement for a period of three years with effect from January 1,
2016 (the "Renewed India Framework Agreement”]. Save for the duration of,
and annual caps under, the Renewed India Framework Agreement, all other
terms are the same as those in the India Framework Agreement. The purpose
of the Company entering into the Renewed India Framework Agreement was
to ensure that Samsonite India could continue to enter into transactions with
other members of the Group in the ordinary and usual course of the Company’s
business as an essential part of the Group’s global operations.

The Renewed India Framework Agreement stipulates that all transactions
between Samsonite India and the rest of the Group must be on normal
commercial terms consistent with those in intra-company transactions between
other subsidiaries of the Company and in compliance with all relevant provisions
of the Listing Rules. The Renewed India Framework Agreement will expire on
December 31, 2018 and is renewable for further periods of three years, subject
to compliance with the then applicable provisions of the Listing Rules, unless
it is terminated earlier by mutual agreement. The Company has followed its
policies for intra-company transactions in relation to all transactions under
the India Framework Agreement during the year ended December 31, 2017.
Purchases by Samsonite India of raw materials, components, spare parts,
finished products and capital assets from other subsidiaries of the Company,
and purchases of finished products from Samsonite India by other subsidiaries
of the Company, are made at prices and on terms that are consistent with the
prices and terms applicable to intra-Group purchases made between non-
connected subsidiaries of the Company. The royalties paid by Samsonite India
are consistent with the royalty rate and terms paid by the Company’s other non-
wholly owned subsidiaries.

The aggregate consideration payable by the members of the rest of the Group
to Samsonite India under all transactions described above for the year ended
December 31, 2017 was approximately US$16.7 million. The annual caps for
the maximum aggregate amount of consideration payable by the members
of the rest of the Group under transactions with Samsonite India for the year
ended December 31, 2017 and the year ending December 31, 2018 have been
set pursuant to the requirement of the Listing Rules at US$32.36 million and
US$38.30 million, respectively.
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The aggregate consideration payable by Samsonite India to the members of
the rest of the Group under all transactions described above for the year ended
December 31, 2017 was approximately US$7.6 million. The annual caps for
the maximum aggregate amount of consideration payable by Samsonite India
under transactions with the members of the rest of the Group for the year
ended December 31, 2017 and the year ending December 31, 2018 have been
set pursuant to the requirement of the Listing Rules at US$14.08 million and
US$16.89 million, respectively.

The annual caps under the Renewed India Framework Agreement were
determined primarily on the basis of: (i] estimated annual growth in
purchases of raw materials and finished products between Samsonite India
and the rest of the Group due to increases in sales and production in line
with Samsonite India’s then-current business plan; (ii] estimated growth in
royalty payments by Samsonite India to the rest of the Group due to growth in
underlying sales; (iii) estimated growth in marketing and development costs
in line with Samsonite India’s then-current business plan; and [iv) expected
market conditions and fluctuations in the foreign exchange rate for the Indian
Rupee against the US Dollar.

The highest applicable percentage ratio under the Listing Rules for the
transactions under the Renewed India Framework Agreement will be, on
an annual basis, more than 0.1% and less than 5.0%. Accordingly, these
transactions constitute continuing connected transactions exempt from the
circular and shareholders’ approval requirements under Rule 14A.76(2) of the
Listing Rules.

d] Transactions between Samsonite China and Bagzone

Bagzone is a company controlled by certain members of the Tainwala Group.
As Mr. Ramesh Tainwala is a director of the Company and the other members
of the Tainwala Group are associates of Mr. Ramesh Tainwala, Bagzone is a
connected person of the Company under Rule 14A.07(4) of the Listing Rules.
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As part of the Group's overall relationship with Bagzone and the Tainwala
Group, since December 2010 Samsonite (China) Co., Ltd. ("Samsonite China”), a
wholly-owned member of the Group, has provided sourcing support and quality
inspection services to Bagzone in respect of the Lavie women'’s handbag brand
which is owned by Bagzone. On December 28, 2016, Samsonite China entered
into a framework agreement with Bagzone (the “Samsonite China Framework
Agreement”) pursuant to which Samsonite China has agreed to provide
sourcing support and quality inspection services to Bagzone in respect of the
Lavie women's handbag brand. The Samsonite China Framework Agreement
provides that all transactions relating to the provision of such sourcing support
and quality inspection services must be in the ordinary and usual course of the
Company’s business, on normal commercial terms (after taking into account
the nature and de minimis value of the services to be provided and the Group’s
overall relationship with Bagzone and the Tainwala Group) and in compliance
with all applicable provisions of the Listing Rules. The transactions under the
Samsonite China Framework Agreement will be charged at cost plus a margin
of 7.12%, which was determined by reference to the margin charged by the
Group for intra-group transactions of a similar nature. The Samsonite China
Framework Agreement will expire on December 31, 2018 and is renewable for
further periods of three years, subject to compliance with the then applicable
provisions of the Listing Rules, unless it is terminated earlier by mutual
agreement.

The aggregate consideration payable by Bagzone to Samsonite China pursuant
to the Samsonite China Framework Agreement for the year ended December 31,
2017 was approximately US$0.11 million (excluding applicable VAT). The annual
caps for the maximum aggregate amount of consideration payable by Bagzone
to Samsonite China pursuant to the Samsonite China Framework Agreement for
the year ended December 31, 2017 and the year ending December 31, 2018 have
been set pursuant to the requirement of the Listing Rules at US$0.19 million
and US$0.20 million, respectively, (in each case excluding applicable VAT).

The annual caps under the Samsonite China Framework Agreement were
determined by reference to the estimated amount of sourcing support and
quality inspection services to be provided by Samsonite China to Bagzone and
the estimated costs of providing such services.

Pursuant to Rule 14A.83 of the Listing Rules, the transactions under the
Samsonite China Framework Agreement are required to be aggregated with
the other transactions between the Group and the Tainwala Group and the
aggregate of the consideration payable by Bagzone to Samsonite China in
respect of the transactions under the Samsonite China Framework Agreement
is subject to the annual caps set by the Company for all transactions with the
Tainwala Group as set out above.

As set out above, the highest applicable percentage ratio under the Listing
Rules for the transactions between the Group and the Tainwala Group will be,
on an annual basis, more than 0.1% and less than 5.0%. Accordingly, these
transactions constitute continuing connected transactions exempt from the
circular and shareholders’ approval requirements under Rule 14A.76(2) of the
Listing Rules.
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Annual Review of Continuing Connected Transactions

The above continuing connected transactions have been reviewed by the INEDs
of the Company, who have confirmed that these transactions were entered into:

in the ordinary and usual course of business of the Group;

ii. either on normal commercial terms or on terms no less favorable than
terms available to or from independent third parties; and

iii. in accordance with the relevant agreements governing them on terms
that are fair and reasonable and in the interests of the shareholders of the
Company as a whole.

In conducting such review, the INEDs of the Company have (i) reviewed with
management the purpose, nature and scope of the continuing connected
transactions and the policies and system of controls used by the Company
to ensure compliance with the Company’s policies and the Listing Rules, (ii)
reviewed the monitoring activities performed by the Company’s Internal Audit
department in connection with such transactions, [iii) reviewed the procedures
performed by the Company’s external auditors in connection with the
preparation of the limited assurance report described below, and (iv) reviewed
with management the Company’s disclosure with respect to such transactions
as included in this annual report and in other announcements that may be
published by the Company from time to time.

In addition, the Auditor of the Company was engaged to provide a limited
assurance report on the Company’s continuing connected transactions in
accordance with International Standard on Assurance Engagements (ISAE) 3000,
Assurance Engagements Other Than Audits or Reviews of Historical Financial
Information issued by the International Auditing and Assurance Standards Board
and attestation standards established by the American Institute of Certified
Public Accountants and with reference to Practice Note 740 “Auditor’s Letter on
Continuing Connected Transactions under the Hong Kong Listing Rules” issued
by the Hong Kong Institute of Certified Public Accountants. The auditors of the
Company have advised that nothing has come to their attention that causes
them to believe that:

1. the continuing connected transactions had not been approved by the
Company’s Board of Directors;

2. the continuing connected transactions were not, in all material respects,
entered into in accordance with the terms of the related agreements
governing the continuing connected transactions;

3. the relevant cap amounts, where applicable, have been exceeded during the
financial year ended December 31, 2017; and

4. in the event that there would be any transactions involving the provision of
goods and services by the Group, the transactions were not, in any material
respects, in accordance with the pricing policies of the Group.

The auditor has issued its unqualified Limited Assurance Report containing its
findings and conclusions in respect of the continuing connected transactions
disclosed by the Company in pages 134 to 143 of this Annual Report in
accordance with Main Board Listing Rule 14A.56. A copy of the auditor’s report
has been provided by the Company to the Stock Exchange.
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Directors’ Report ZEEEE

Related Party Transactions

Details of the significant related party transactions undertaken by the Company
during the year in the ordinary course of business are set out in note 22 to the
consolidated financial statements. Other than those transactions disclosed in
the section headed “Continuing Connected Transactions” above, none of these
transactions constitutes a disclosable connected transaction as defined under
the Listing Rules.

Public Float

Based on the information that is publicly available to the Company and within
the knowledge of the Directors at the date of this annual report, the Company
has maintained the prescribed public float of more than 25% of the issued share
capital required under the Listing Rules during the year ended December 31,
2017 and up to the Latest Practicable Date.

Auditor

The financial statements were audited by KPMG LLP, who shall retire and being
eligible, offer themselves for re-appointment, and a resolution to this effect will
be proposed at the forthcoming AGM of the Company.

On behalf of the Board
Timothy Charles Parker
Chairman

Hong Kong, March 14, 2018

144

BEERRS

ARRNERNE-REBRBETETNERBES
RGOFBERRERA U HFRERME22 - R EX[#H
BRERD | —HMBRENZERIZIN  HERS
B ETmRADBETERNATRERERS -

PNRERE
BEARRRARABERREESRMAN  RAFR
AEl - ARATREZE2017F12 831 BIEFE RE
EREBERATABRRECETIRAD QR TS
BEBITIRAR 25% R TEARFHRE -

=AM

M5 ¥RR B KPMG LLPER - AMRENFEER
BRZEEEE - RAFERU R AR R EERR
BERSRZMERER -

REEFE

FE

Timothy Charles Parker

&% - 201838 148



2017 Annual Report
Consolidated
Financial Statements

2017 FEH S M BEHRR

Samsonite International S.A. Annual Report 2017 | $i5BBEAR AT 2017 FFHR 145



Independent Auditors’ Report
BB

To the Board of Directors and Shareholders
Samsonite International S.A.:

Opinion

We have audited the accompanying consolidated financial statements of
Samsonite International S.A. and its subsidiaries (the Group), which comprise the
consolidated statements of financial position as of December 31, 2017 and 2016,
and the related consolidated income statements and statements of comprehensive
income, statements of changes in equity and statements of cash flows for the
years then ended, and the related notes to the consolidated financial statements,
including a summary of significant accounting policies.

In our opinion, the accompanying consolidated financial statements referred
to above present fairly, in all material respects, the consolidated financial
position of the Group as of December 31, 2017 and 2016, and its consolidated
financial performance and its consolidated cash flows for the years then ended
in accordance with International Financial Reporting Standards as issued by the
International Accounting Standards Board (IFRS).

Basis for Opinion

We conducted our audits in accordance with auditing standards generally accepted
in the United States of America (GAAS] and in accordance with International
Standards on Auditing (ISAs]. Our responsibilities under those standards are
further described in the Auditors’ Responsibilities for the Audit of the Consolidated
Financial Statements section of our report. We are independent of the Group in
accordance with the ethical requirements that are relevant to our audit of the
consolidated financial statements in the United States of America, together with
the International Ethics Standards Board for Accountants’ Code of Ethics for
Professional Accountants, and we have fulfilled our other ethical responsibilities
in accordance with these requirements, respectively. We believe that the audit
evidence we have obtained is sufficient and appropriate to provide a basis for our
opinion.
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Key Audit Matters

Key audit matters are those matters that, in our professional judgment, were
of most significance in our audit of the consolidated financial statements of the
current period. These matters were addressed in the context of our audit of the
consolidated financial statements as a whole, and in forming our opinion thereon,
and we do not provide a separate opinion on these matters.
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Key Audit Matter
BRENEE

How our Audit Addressed the Key Audit Matter
RANE NN EEZERETSEE

Tax accounting (note 18)
HESTEE (KiEE18)

The Group operates in multiple jurisdictions throughout the world. As a result,
the Group is subject to periodic challenges by various national and local tax
authorities on a range of tax matters during the normal course of business,
including transfer pricing and transaction related tax matters. The identification
of potential uncertainties as well as the measurement of the exposure related to
such uncertainties requires significant management judgment.
BEREREHZERAEREEER - it - ERERLEEEBBRETENZEZ
ERZR T R AR S EREEE(RFREREB IR EHANRBEEE) R
HEE - EREARBANEETRERARANGEBREZEIEEREZFHNRRAE
HEAHIE

For the identification of matters, Management’s process includes the review of
relevant tax provisions by jurisdiction, information received from taxing authorities
based on tax audits, as well as a review of tax returns and historical tax positions
taken.
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For the measurement of potential exposures, management evaluates the tax law
associated with the relevant jurisdiction, the amount of tax deduction that may
be subject to challenge by the respective taxing authority and the potential for a
negotiated settlement.
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Based on the significant judgments required, we identified these areas of the tax
provision as a key audit matter.
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We performed the following procedures, amongst
others:

BT T AT IR ¢

We assessed the design and implementation
of controls over the identification of potential
uncertainties as well as the risk of occurrence
and materiality related to such uncertainties;
HME FHEBREE T T AR AR EZER
T A &= IR BB Ko EE KR R ) L B 0 45 o
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With the assistance of our tax specialists in
the relevant jurisdictions, we evaluated the
Company’s conclusions with respect to the
completeness of the population of potential
tax uncertainties;
ERRBRDAEERNHE RN T - HID
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To test the measurement process, we
evaluated, with assistance from our tax
specialists, supporting evidence pertaining to
management'’s evaluation of the relevant tax
law, the amount of tax deduction that may be
subject to challenge by the respective taxing
authority and the potential for a negotiated
settlement;
ARFEBIE - ERBERNRE T - Flf
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We evaluated transfer pricing documentation
completed by third-party specialists engaged
by the Group as part of our procedures related
to the identification and measurement for tax
uncertainties; and
HMEFEHEERRERNE=FERMTK
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We evaluated the appropriateness of

the related disclosures in note 18 to the

consolidated financial statements.
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Independent Auditors’ Report continued

BB AR E &

Key Audit Matters Continued

BREITEEE

Key Audit Matter How our Audit Addressed the Key Audit Matter
BRENEE RAWEOMEEZBEREETSEE

Revenue recognition (note 3(n))

Wz HE R (FfEE 3(n))

The amount of revenue recognized in the year on the sale of the Group’s products
is dependent on the point in time the ownership transfers from the Group to the
customer.
AAFEHEEEEAERRASBNRRIRNE R MARBERBEEEET LM
R o

The transfer of ownership includes consideration of terms and conditions
present in customer contracts, purchase orders or sales orders. This may also
be impacted by local regulatory considerations or mode of transport. Since
the Group’s sales occur in various countries throughout the world, there is an
inherent risk around the consistent application of the Group’s revenue recognition
policies when considering these factors.
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Based on these noted risks, we identified revenue transactions recorded at or
near year end as a key audit matter.
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We performed the following procedures, amongst
others:

HIIRIT T IATEVIERT

With the assistance of our Information
Technology (IT) specialists, we tested the IT
environment in which material ordering and
billing and other relevant support systems
reside, including change control procedures
in place around systems that bill revenue
streams;
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We tested the design, implementation and
operating effectiveness of certain controls
over the revenue cycle to determine the
nature timing and extent of substantive
testwork;
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We tested a sample of revenue transactions
from throughout the year for compliance with
the revenue recognition criteria, including
transfer of risk of loss. This also included
testing a sample of transactions occurring
shortly before year end;
HAEMEAABREAFENRERZATE
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We read certain contractual arrangements
with key customers enabling us to
understand key terms and conditions
negotiated, including the provisions for risk
of loss, incentives and return rights;
HMOCHEBRIBRFPIIUMNETANR
PE o e TR C BRI Y B IR AR
BEERRR  BEEREREFRYT

We tested a sample of manual journal entries
recorded to revenue during the month ended
December 31, 2017;
HMEMEAENEZE2017F12 31 BIER
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We tested a sample of credit memos issued
subsequent to December 31, 2017;
HRMEMEOAEN 2017412 A31 BEEHN
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We performed substantive procedures for
year end reserves for selected markdown
allowances, returns and discounts; and
HMEMEEAREEY - RERIFTMEF
REGATEERF X

We reconciled, on a sample basis, cash
receipts per bank statements to the
customer invoice and purchase order.
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Other Information

Management is responsible for the other information included in the Annual
Report. The other information comprises the information included in the Annual
Report, but does not include the consolidated financial statements and our
auditors’ report thereon.

Our opinion on the consolidated financial statements does not cover the other
information and we do not express any form of assurance conclusion thereon.

In connection with our audit of the consolidated financial statements, our
responsibility is to read the other information and, in doing so, consider whether
the other information is materially inconsistent with the consolidated financial
statements or our knowledge obtained in the audit, or otherwise appears to be
materially misstated. If, based on the work we have performed, we conclude that
there is a material misstatement of this other information, we are required to
report that fact. We have nothing to report in this regard.

Responsibilities of Management and Those Charged with Governance
for the Consolidated Financial Statements

Management is responsible for the preparation and fair presentation of these
consolidated financial statements in accordance with IFRS: this includes the
design implementation and maintenance of internal control relevant to the
preparation and fair presentation of consolidated financial statements that are
free from material misstatement, whether due to fraud or error.

In preparing the consolidated financial statements, management is responsible
for assessing the Group's ability to continue as a going concern, disclosing, as
applicable, matters related to going concern and using the going concern basis of
accounting unless management either intends to liquidate the Group or to cease
operations, or has no realistic alternative but to do so.

Those charged with governance are responsible for overseeing the Group's
consolidated financial reporting process.

Auditors’ Responsibilities for the Audit of the Consolidated Financial
Statements

Our objectives are to obtain reasonable assurance about whether the consolidated
financial statements as a whole are free from material misstatement, whether
due to fraud or error, and to issue an auditors’ report that includes our opinion.
Reasonable assurance is a high level of assurance, but is not a guarantee that an
audit conducted in accordance with GAAS and ISAs will always detect a material
misstatement when it exists. Misstatements can arise from fraud or error and are
considered material if, individually or in the aggregate, they could reasonably be
expected to influence the economic decisions of users taken on the basis of these
consolidated financial statements.

As part of an audit in accordance with GAAS and ISAs, we exercise professional
judgment and maintain professional skepticism throughout the audit. We also:

o Identify and assess the risks of material misstatement of the consolidated
financial statements, whether due to fraud or error, design and perform
audit procedures responsive to those risks, and obtain audit evidence that is
sufficient and appropriate to provide a basis for our opinion. The risk of not
detecting a material misstatement resulting from fraud is higher than for
one resulting from error, as fraud may involve collusion, forgery, intentional
omissions, misrepresentations, or the override of internal control.

o Obtain an understanding of internal control relevant to the audit in order to
design audit procedures that are appropriate in the circumstances, but not
for the purpose of expressing an opinion on the effectiveness of the Group’s
internal control. Accordingly, no such opinion is expressed.
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Independent Auditors’ Report continued

BB AR E &

Auditors’ Responsibilities for the Audit of the Consolidated Financial
Statements Continued

o Evaluate the appropriateness of accounting policies used and the
reasonableness of accounting estimates and related disclosures made by
management.

. Conclude on the appropriateness of management’s use of the going concern
basis of accounting and, based on the audit evidence obtained, whether a
material uncertainty exists related to events or conditions that may cast
significant doubt on the Group's ability to continue as a going concern. If we
conclude that a material uncertainty exists, we are required to draw attention
in our auditors’ report to the related disclosures in the consolidated financial
statements or, if such disclosures are inadequate, to modify our opinion. Our
conclusions are based on the audit evidence obtained up to the date of our
auditors’ report. However, future events or conditions may cause the Group
to cease to continue as a going concern.

o Evaluate the overall presentation, structure and content of the consolidated
financial statements, including the disclosures, and whether the consolidated
financial statements represent the underlying transactions and events in a
manner that achieves fair presentation.

o Obtain sufficient appropriate audit evidence regarding the financial
information of the entities or business activities within the Group to express
an opinion on the consolidated financial statements. We are responsible for
the direction, supervision and performance of the group audit. We remain
solely responsible for our audit opinion.

We communicate with those charged with governance regarding, among other
matters, the planned scope and timing of the audit and significant audit findings,
including any significant deficiencies in internal control that we identify during our
audit.

We also provide those charged with governance with a statement that we have
complied with relevant ethical requirements regarding independence, and
communicate with them all relationships and other matters that may reasonably
be thought to bear on our independence, and where applicable, related
safeguards.

From the matters communicated with those charged with governance, we
determine those matters that were of most significance in the audit of the
consolidated financial statements of the current period and are therefore the key
audit matters. We describe these matters in our auditors’ report unless law or
regulation precludes public disclosure about the matter or when, in extremely
rare circumstances, we determine that a matter should not be communicated in
our report because the adverse consequences of doing so would reasonably be
expected to outweigh the public interest benefits of such communication.

The engagement partner on the audit resulting in this independent auditors’ report
is David B. Wilson.

KPMe LIP

Boston, Massachusetts
March 14, 2018
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Consolidated Income Statements
FERER

Year ended December 31,

BZ12A31ALEE

(Expressed in thousands of US Dollars,

except per share data) (UTFETZZ  ZIREGZERIL)
Net sales HE TR 4 3,490,921 2,810,497
Cost of sales SHEKA (1,530,965) (1,289,545)
Gross profit EA 1,959,956 1,520,952
Distribution expenses DAY (1,072,559) (818,432)
Marketing expenses [ (205,986) (143,785)
General and administrative expenses —MR R AT (239,933) (177,933)
Other expenses HibFx 5(c) (17,595) (49,601)
Operating profit AR A 423,883 331,201
Finance income AU A 19 1,310 1,253
Finance costs 758 A 19 (93,946) (59,789)
Net finance costs B 758 FFRE 19 (92,636) (58,536)
Profit before income tax FREFS AT R A 331,247 272,665
Income tax benefit s HiiRe 18 24,194 2,160
Profit for the year F g F) 355,441 274,825
Profit attributable to equity holders IR A AR 334,256 255,667
Profit attributable to non-controlling interests  3F#5 A% &5 F& 1 i A 23(c) 21,185 19,158
Profit for the year F 55 A 355,441 274,825
Earnings per share FREBH

Basic earnings per share BREARRT

[Expressed in US Dollars per share] (UERZETZ3]) 12 0.236 0.181
Diluted earnings per share BREEET
(Expressed in US Dollars per share) (AR Z5) 12 0.234 0.181

The accompanying notes form part of the consolidated financial statements.
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Consolidated Statements of Comprehensive Income
mEzERER

Year ended December 31,

BZ12A31ALEE

(Expressed in thousands of US Dollars] (UAFETZ7)
Profit for the year F R A 355,441 274,825
Other comprehensive income (loss): Hh 2 A= (E518)
Items that will never be reclassified KIEEFDREREZ

to profit or loss: A :
Deferred tax impact of the SERIP /&8 SERIP T &I 2 3T

Plan Liquidation MR E 14(b), 18(c) - (53,899)
Remeasurements on defined Bt EEREENE

benefit plans, net of tax (BR#t1&) 14, 18(c) (1,043) (8,354)

(1,043) (62,253)

Items that are or may be reclassified HiggsrgEmofe

subsequently to profit or loss: B=2EE -
Changes in fair value of foreign EHSNERLN 2 AR BE

exchange forward contracts, 28 (FREIE)

net of tax 18(c) (4,276) (657)
Changes in fair value of interest LB 2 R EEE

rate swaps, net of tax (BrEi1%) 13(a), 18(c] 6,695 11,431
Foreign currency translation gains SEINSETSHNEEBE 5 W 2

(losses) for foreign operations (&18) 19, 18(c) 50,342 (23,118)

52,761 (12,344)

Other comprehensive income (loss) Hith 2w dies (E518) 51,718 (74,597)
Total comprehensive income for the year FRREWK A 407,159 200,228
Total comprehensive income IHEREE ARG 2 E B

attributable to equity holders 383,237 181,352
Total comprehensive income attributable SRR L R AR

to non-controlling interests 23,922 18,876
Total comprehensive income for the year FAEEKE=LERE 407,159 200,228

The accompanying notes form part of the consolidated financial statements.
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Consolidated Statements of Financial Position
EEMBRRE

December 31,

12A31H
(Expressed in thousands of US Dollars] (UFETZ3])
Non-Current Assets EREBEE
Property, plant and equipment M - R REE 6 308,047 281,990
Goodwill (EES 7(a) 1,343,021 1,238,910
Other intangible assets B mpEE 7(b) 1,792,757 1,733,061
Deferred tax assets BEEFIBE E 18(d) 66,504 56,007
Derivative financial instruments PTESBMITA 13(a) 24,497 16,149
Other assets and receivables H A& E K IR 8(a) 40,202 32,926
Total non-current assets IEMENEERRE 3,575,028 3,359,043
Current Assets REVEE
Inventories FE 9 582,994 421,334
Trade and other receivables JE UK AR 3R N EL At B LUk R IE 10 411,457 357,790
Prepaid expenses and other assets ENBRAREMEE 8(b) 156,494 142,833
Cash and cash equivalents BeRREEEY 1" 344,452 368,540
Total current assets MENE ELERE 1,495,397 1,290,497
Total assets BEER 5,070,425 4,649,540
Equity and Liabilities EnkBE&E
Equity: M
Share capital A& 23(b) 14,218 14,113
Reserves (e 23(b) 1,777,270 1,452,941
Total equity attributable to equity holders g 2SR PNy Skt 1,791,488 1,467,054
Non-controlling interests PR i = 23(c) 40,890 43,933
Total equity b e 1,832,378 1,510,987
Non-Current Liabilities FEREBEME
Loans and borrowings ERRER 13(a) 1,744,105 1,805,561
Employee benefits EE@F 14 23,961 28,680
Non-controlling interest put options PRI AR HAE 23(c) 55,674 64,746
Deferred tax liabilities FEEFIBAE 18(d) 320,924 456,540
Other liabilities HEtaE 10,754 7,140
Total non-current liabilities JEREaERE 2,155,418 2,362,667
Current Liabilities RENBE
Loans and borrowings ERRER 13(b) 83,610 23,994
Current portion of long-term debt RAMER R BIHAEE 5 13(b) 69,250 45,813
Employee benefits EE@F 14 95,053 78,680
Trade and other payables FERTBR R B HoAth & (< R0IR 17 737,077 533,772
Current tax liabilities BIEpfiEa & 18 97,639 93,627
Total current liabilities mEN B EERE 1,082,629 775,886
Total liabilities BEERE 3,238,047 3,138,553
Total equity and liabilities B EEE 5,070,425 4,649 540
Net current assets MEVEE TR 412,768 514,611
Total assets less current liabilities BELBRREARS 3,987,796 3,873,654

The accompanying notes form part of the consolidated financial statements.
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Consolidated Statements of Changes in Equity

REERBER

(Expressed in thousands of US Dollars,
except number of shares)

Year ended December 31, 2016:
Balance, January 1, 2016

Profit for the year

Other comprehensive income (loss):
Liquidation of defined benefit plan
Deferred tax impact of the SERIP Plan Liquidation
Remeasurements on defined benefit plans, net of tax

Changes in fair value of foreign exchange forward
contracts, net of tax

Changes in fair value of interest rate swaps, net of tax
Foreign currency translation losses

Total comprehensive income (loss) for the year

Transactions with owners recorded directly in equity:
Change in fair value of put options included in equity
Cash distributions to equity holders
Share-based compensation expense
Exercise of stock options
Dividends paid to non-controlling interests

Balance, December 31, 2016

Year ended December 31, 2017:
Balance, January 1, 2017

Profit for the year
Other comprehensive income (loss):
Remeasurements on defined benefit plans, net of tax

Changes in fair value of foreign exchange forward
contracts, net of tax

Changes in fair value of interest rate swaps, net of tax
Foreign currency translation gains

Total comprehensive income for the year

Transactions with owners recorded directly in equity:
Change in fair value of put options included in equity
Cash distributions to equity holders
Reserve for non-distributable profits
Share-based compensation expense
Tax effect of outstanding stock options
Exercise of stock options
Acquisition of non-controlling interest
Dividends paid to non-controlling interests

Balance, December 31, 2017

(UFETZ2Z  REZE I

BE2016F12ANALEE:
R 20161 B 1 BE &R

PO

R {2 ERA () :

BE BRI E

BESERIPH 817 BRI S

EATE BT R8I (BB

BENEA G DA BEED
(BBii)

R D BEEB(RHE)

SV SR

FRREWE(ER) @R

BRI ARGRNEERANRZS
sARRAREEZ AR EERS
RRERA AR ZH S0k
AR A7 32 1+ o387 Bl S
TTibRE e
QRS E g Nlds,

R2016 512 A 31 BH &R

HBZE2017F12A3MBLFE :
201741 A1 B &

F R
Hip2mdzm(ER) :

Bt EE AN (BRER)
EHINES N2 AR BEES

(BR#i1%)
ez DA BEEEH(RHRR)
SNVESEE H Uk as

FAZEKELER

BRI AR RESANRS
FEARER R A BEE
AER B AL ZRE DK
DA IR A e
AR A7 ST 69 35 B el <
RTEBAAE 2 MG E

1Tl RERR
W fE S i i an

MIEERER RN RS
20174612 B 31 BRI

The accompanying notes form part of the consolidated financial statements.
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Number of
shares

BRO#E

1,409,833,525

14(b) -
14(b) =
14(b), 18(c) =

18(c) -
13(al, 18l(c) -
19, 18(c) =

21 -
12 -
14(a) =
14(a) 1,455,376
12 -

1,411,288,901

1,411,288,901

14(b), 18(c) =

18(c) -
13(a), 18(c) -
19, 18lc) =

21 -
12 -

14(a) -

14(a) 10,522,201
23(c) -
12 -

1,421,811,102



Share capital

A

15

14,113

14,113

Additional
paid-in capital
MBI

BRA

971,221

4,830

976,051

976,051

1,014,568

Reserves

(1]

Translation
reserve

BERHE

(71,543)

(22,835)
(22,835)

(94,378

(94,378)

47,648

47,648

(497)

(47,227)

Other reserves

Hitofb

(53,068)

141,747
(53,899)
(8,384)

(628)
11,431

90,267

15,490
(1,389

51,300

51,300

(1,086)

(4,276)
6,695

1,333

8,831
20,892

4,102
(10,509)

75,949

Samsonite International S.A. Annual Report 2017 \

Retained
earnings

REBF

498,846

255,667

(141,747

113,920

202
(93,000)

519,968

519,968

334,256

334,256

(3,167)
(97,000)
(8,831)

(11,246)

733,980

Total equity
attributable to
equity holders

RERFAA

Fefb ez
okl

1,359,554

255,667

(53,899)
(8,384)

(628)
11,431
(22,835)

181,352

202
(93,000)
15,490

3,456

1,467,054

1,467,054

334,256

(1,086)

(4,276)
6,695
47,648

383,237

(3,167)
(97,000)
20,892
4,102
28,113
(11,743)

1,791,488

Non-controlling
interests
FER

g

39,832

19,158

30

(29)

(283)

18,876

(14,775)
43,933

43,933

21,185

43

2,694

23,922

(4,908)
(22,057)

40,890

Total equity
REAE

1,399,386

274,825

(53,899)
(8,354)

(657)
11,431
(23,118)

200,228

202
(93,000)
15,490

3,456
(14,775)

1,510,987

1,510,987

355,441

(1,043)

(4,276)
6,695
50,342

407,159

(3,167)
(97,000)
20,892
4,102
28,113
(16,651)
(22,057)

1,832,378

AR AERAR 2017 FE3R



Consolidated Statements of Cash Flows
GERERER

Year ended December 31,
HZE12ANALEE

(UFETES])

Cash flows from operating activities: KETEHCHERE !

Profit for the year F R F 355,441 274,825
YL SR DA NG 4F 10 A B AT

NI SR EETHR

(Expressed in thousands of US Dollars]

Adjustments to reconcile profit for the year to
net cash generated from operating activities:

Depreciation e 6 85,117 66,785
Amortization of intangible assets B R EEH 7(b) 32,808 22,456
Net change in defined benefit pension plans ERE RIS ET EIA 2

HEE 14(b) (5,166) (21,652)

Change in fair value of put options included in STAMTSE AR R g2
finance costs AHBEES) 19, 21(g) 2,966 9,119
Non-cash share-based compensation LARRAD S A< O FEER 2 3 B 14(a) 20,892 15,490
Interest expense on financial liabilities cREENFH SRS 19 80,189 43,691
Income tax benefit FRERiiE G 18 (24,194) (2,160)
548,053 408,554

Changes in operating assets and liabilities (excluding #&& &&= R A B2 (MR £
allocated purchase price in business combinations): ~ A#f=EF 2 EABEUEE) -

Trade and other receivables FEMBR R I A FE U SR TE (41,491) (55,132)
Inventories FE (121,868) 31,469
Other current assets HitReEhEE (9,687) (9,719)
Trade and other payables FEASH Bk K L Ath & A< 5K IE 155,452 (8,363)
Other assets and liabilities HEERARE (3,168) 5,204
Cash generated from operating activities KEFEPMERS 527,291 372,013
Interest paid BRAFLS (66,318) (36,055)
Income tax paid BRETEH (119,625) (75,203)
Net cash generated from operating activities KRBTSR FE 341,348 260,755
Cash flows from investing activities: RETBZHERE :
Purchases of property, plant and equipment BEYZE  WEREE 6 (94,632) (69,579)
Other intangible asset additions HiEREERNE 7 (14,334) (6,197)
Acquisition of businesses, net of cash acquired W (MR EENES) 5 (169,895) (1,685,281
Other proceeds H A Fr{SR0E 1,406 1,691
Net cash used in investing activities KERSFARESFE (277,455) (1,759,366)
Cash flows from financing activities: METH2HELRE
Proceeds from issuance of Senior Credit Facilities /7B EERGEFSHIE 13 - 1,925,000
Payments on current portion of long-term debt XA REESE RNEE 13 (45,813) (9,500)
Proceeds (payments) of other current loans and HAmENE SR & RS I
borrowings, net (30 « F5a 13 50,705 (45,211)
Acquisition of non-controlling interest U B SE R A i 23(c) (31,856) -
Payment of deferred financing costs T ATEE R E R A 13 (5,371) (69,499)
Proceeds from the exercise of share options 1T{ERE IR REFT 1S IR 14 38,622 4,845
Cash distributions to equity holders RRERE AEL 2R e 0k 12 (97,000) (93,000)
Dividend payments to non-controlling interests AR R R AR S 12 (22,057) (14,775)
Net cash (used in) generated from financing activities B&/EB)(FTA)FTSIREFE (112,770) 1,697,860
Net (decrease) increase in cash and cash equivalents & RIE &S EMH O )18 I0F5E (48,877) 199,249
Cash and cash equivalents, at January 1 N1 A1ENRERREEED 368,540 180,803
Effect of exchange rate changes on cash and EXREHEHR ¢ KRS S EYH
cash equivalents -7 24,789 (11,512)
Cash and cash equivalents, at December 31 N12A3NANReRRSEED 1 344,452 368,540

The accompanying notes form part of the consolidated financial statements.
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Notes to the Consolidated Financial Statements

R BB ERARMIEE

1. Background

Samsonite International S.A. (the “Company”), together with its consolidated
subsidiaries (the "Group”), is principally engaged in the design, manufacture,
sourcing and distribution of luggage, business and computer bags, women's
bags, outdoor and casual bags, travel accessories and slim protective cases for
personal electronic devices throughout the world, primarily under the Samsonite®,
Tumi®, American Tourister®, Speck®, High Sierra®, Gregory®, Lipault®, Kamiliant®,
Hartmann® and eBags® brand names as well as other owned and licensed brand
names. The Group sells its products through a variety of wholesale distribution
channels, through its company-operated retail stores and through e-commerce.
The Group sells its products in North America, Asia, Europe and Latin America.

The Company’s ordinary shares are listed on the Main Board of The Stock
Exchange of Hong Kong Limited (the “Stock Exchange”). The Company was
incorporated in Luxembourg on March 8, 2011 as a public limited liability company
(a société anonyme), whose registered office is 13-15 Avenue de la Liberté, L-1931
Luxembourg.

Details of the principal subsidiaries of the Group are set out in note 23.

2. Basis of Preparation
(a) Statement of Compliance

The consolidated financial statements have been prepared in accordance
with International Financial Reporting Standards ("IFRS"), which collective term
includes all International Accounting Standards ("IAS") and related interpretations,
as issued by the International Accounting Standards Board (the “IASB”).

The IASB has issued a number of new and revised IFRS. For the purpose of
preparing the consolidated financial statements, the Group has adopted all
of these new and revised IFRS for all periods presented, except for any new
standards or interpretations that are not yet mandatorily effective for the
accounting period ended December 31, 2017. The revised and new accounting
standards and interpretations issued but not yet effective for the accounting period
ended December 31, 2017 are set out in note 3(u).

These consolidated financial statements also comply with the applicable
disclosure requirements of the Hong Kong Companies Ordinance and with the
applicable disclosure provisions of the Rules Governing the Listing of Securities on
The Stock Exchange of Hong Kong Limited (the “Listing Rules”).

The accounting policies below, where material, have been applied consistently to
all periods presented in the consolidated financial statements.

The consolidated financial statements were authorized for issue by the Board of
Directors (the “Board”) on March 14, 2018.

Hdb B2
1. Bx=

MAERBEEERAR(ARE]  EREKE
MEBRRAEA [AEE]) T BEZIRNFRS
2iE - HBREOHEITEN RABEREME &
TFR - PHERKEE - REBE A AKREAE
FRGEBRER  BETEENMETEREN
AE® -~ Tumi® > American Tourister® ~ Speck® »
High Sierra® ~ Gregory® ~ Lipault® ~ Kamiliant® -
Hartmann® } eBags® a8 A R EH M B B RIERER
mhg - REMFEREERBEIHESL  BETEE
MEBEFREHEREM - REBPILEMN -
M BN R T EMEHERESR

AR EBRNESHERSEMR A B ([
R ERET c ARABR2011F3ASHRE
HEAME LA RABREREERR - HiEfft
PEBRAIR 13-15 Avenue de la Liberté, L-1931
Luxembourg °

REE Y ZME A R FHSHNRE 23

2. MREXE
(a) BHREHH
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M AR AR A T F s T £ R s 2 R Oh - AR
R 25IRFTE B B RN L S5 RAEEET
IFRS - EBEMEREE2017F12 A31 B L& :TH
M AR A RIS RT R AT & s 2R K2 R S
#E3(u) °

I E R A PRMERIIT & BB CRRMEDD #0iE A 3
BREMMBEEBAXIMBERRAZESF ETHAD
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

2. Basis of Preparation continued
(b) Basis of Measurement

The consolidated financial statements have been prepared on the historical
cost basis except for the following material items in the consolidated statements
of financial position as set out in the accounting policies below:

. derivative financial instruments are measured at fair value.

o the defined benefit liability is recognized as the net total of the plan assets,
plus recognized past service cost and recognized actuarial losses, less
recognized actuarial gains and the present value of the defined benefit
obligation.

(c) Functional and Presentation Currency

The financial statements are measured using the currency of the primary
economic environment in which the Group operates [“functional currency”). The
functional currencies of the significant subsidiaries within the Group are the
currencies of the primary economic environment and key business processes of
these subsidiaries and include, but are not limited to, United States Dollars, Euros,
Renminbi, South Korean Won, Japanese Yen and Indian Rupee.

Unless otherwise stated, the consolidated financial statements are presented in
the United States Dollar ("USD"), which is the functional and presentation currency
of the Company.

(d) Use of Judgments, Estimates and Assumptions

The preparation of the consolidated financial statements in conformity with
IFRS requires the use of certain critical accounting estimates. It also requires
management to exercise its judgment in the process of applying the Group’s
accounting policies and to make estimates and assumptions that affect the
reported amounts of assets and liabilities, disclosure of contingent assets and
liabilities at the date of the consolidated financial statements and the reported
amounts of revenues and expenses during the reporting period. The estimates
and associated assumptions are based on historical experience and various other
factors that are believed to be reasonable under the circumstances, the results
of which form the basis of making the judgments about carrying values of assets
and liabilities that are not readily apparent from other sources. Actual results may
differ from these estimates under different assumptions and conditions.

The estimates and underlying assumptions are reviewed on an ongoing basis.
Revisions to accounting estimates are recognized in the period in which the
estimate is revised if the revision affects only that period, or in the period of the
revision and future periods if the revision affects both current and future periods.
No significant changes occurred during the current reporting period of estimates
reported in prior periods.

2. RBE%E &

(b) FFIEREE
GRAMBRERCIEELRAEERFE - T
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2. Basis of Preparation continued

(d) Use of Judgments, Estimates and Assumptions Continued

Information about critical judgments in applying accounting policies that have the
most significant effect on the amounts recognized in the consolidated financial
statements is included in the following notes:

¢ Note 3(n] — Revenue recognition

o Note 5 — Business combinations

. Note 6 — Property, plant and equipment

o Note 7 — Goodwill and other intangible assets

o Note 9 — Inventories

o Note 10 — Trade and other receivables

. Note 14(a] — Share-based payment arrangements

. Note 14(b) — Pension plans and defined benefit schemes

o Note 18 — Income taxes

e Note 21(g) — Fair value of financial instruments

o Note 23(c] — Non-controlling interests and acquisition of non-controlling
interests

Information about assumptions and estimation uncertainties that may have an
effect on the consolidated financial statements resulting in a material adjustment
within the next financial year is included in the following notes:

o Note 5 — Business combinations

. Note 7 — Goodwill and other intangible assets

e Note 14(b) — Pension plans and defined benefit schemes

. Note 16 — Contingent liabilities

o Note 18 — Income taxes

. Note 21 — Financial risk management and financial instruments

(e) Changes in Accounting Policies

The IASB has issued a number of new, revised and amended IFRS. For the
purpose of preparing the consolidated financial statements for the year ended
December 31, 2017, the following revised standards became effective.

Amendments to IAS 7, Statement of Cash Flows

IAS 7, Statement of Cash Flows, was amended by requiring new disclosures
that help users to evaluate changes in liabilities arising from financing activities,
including both cash flow and non-cash flow changes. The Group has presented
reconciliations between the opening and closing balances for liabilities with
changes arising from financing activities for the years ended December 31, 2017
and December 31, 2016 in note 13(c) of the 2017 consolidated financial statements.
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

2. Basis of Preparation continued
(e) Changes in Accounting Policies Continued
Amendments to IAS 12, Income Taxes

IAS 12, Income Taxes, was amended to provide requirements on the
recognition and measurement of current or deferred tax liabilities or assets and
clarify the requirements on recognition of deferred tax assets for unrealized
losses. The adoption of this standard did not have a significant impact on the
Group.

3. Summary of Significant Accounting Policies

The accounting policies set out below have been applied consistently by the
Group to all periods presented, where material, in these consolidated financial
statements.

(a) Principles of Consolidation
li] Subsidiaries

Subsidiaries are entities controlled by the Group. The Group controls an
entity when it is exposed to, or has rights to, variable returns from its involvement
with the entity and has the ability to affect those returns through its power over the
entity.

The financial information of subsidiaries is included in the consolidated financial
statements from the date on which control commences until the date on which
control ceases. All significant intercompany balances and transactions have been
eliminated in consolidation.

(ii] Non-controlling Interests

Non-controlling interests are presented in the consolidated statements of
financial position within equity, separately from total equity attributable to equity
holders of the Company. Non-controlling interests in the results of the Group are
presented in the consolidated income statements and consolidated statements
of comprehensive income as an allocation of the total profit for the year and total
comprehensive income for the year between non-controlling interests and equity
holders of the Company.

Changes in the Group’s interests in a subsidiary that do not result in a loss of
control are accounted for as equity transactions, whereby adjustments are made
to the amounts of controlling and non-controlling interests within consolidated
equity to reflect the change in relative interests, but no adjustments are made to
goodwill and no gain or loss is recognized.

When the Group loses control of a subsidiary, it is accounted for as a disposal
of the entire interest in that subsidiary, with the resulting gain or loss being
recognized in profit or loss. Any interest retained in that former subsidiary at the
date when control is lost is recognized at fair value and this amount is regarded as
the new cost basis on initial recognition of a financial asset or an associate.
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3. Summary of Significant Accounting Policies Continued
(a) Principles of Consolidation Continued
liii) Business Combinations

Business combinations are accounted for using the acquisition method at
the acquisition date, which is the date on which control is obtained by the Group. In
assessing control, the Group takes into consideration substantive potential voting
rights.

The Group measures goodwill at the acquisition date as the excess of the
aggregate of the fair value of the consideration transferred, the amount of any non-
controlling interests in the acquiree and the fair value of the Group’s previously
held equity interest in the acquiree, over the Group’s interest in the net fair value of
the acquiree’s identifiable assets and liabilities measured at the acquisition date. If
the net fair value is greater than the consideration transferred, then this excess is
recognized immediately in profit or loss as a gain on a bargain purchase.

The consideration transferred does not include amounts related to the settlement
of pre-existing relationships, if applicable. Such amounts generally are recognized
in profit or loss.

Transaction costs, other than those associated with the issue of debt or equity
securities, that the Group incurs in connection with a business combination are
expensed as incurred.

Any contingent consideration payable is measured at fair value at the acquisition
date. If the contingent consideration is classified as equity, then it is not
remeasured and settlement is accounted for within equity. Otherwise, subsequent
changes in the fair value of the contingent consideration are recognized in profit or
loss.

When share-based payment awards (“replacement awards”) are required to be
exchanged for awards held by the acquiree’s employees (“acquiree’s awards”)
and relate to past services, then all or a portion of the amount of the acquirer’s
replacement awards is included in measuring consideration transferred in the
business combination. This determination is based on the market-based value of
the replacement awards compared with the market-based value of the acquiree’s
awards and the extent to which the replacement awards relate to past and/or
future service.
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

3. Summary of Significant Accounting Policies Continued

(b) Foreign Currency Translation
i}  Foreign Currency Transactions

Foreign currency transactions are translated using foreign exchange
rates prevailing at the dates of the transactions. Monetary assets and liabilities
denominated in foreign currencies at the reporting date are retranslated to the
functional currency at the exchange rate at that date. Foreign currency differences
arising on retranslation are recognized in profit or loss, except for differences
arising on the retranslation of qualifying cash flow hedges, which are recognized
in other comprehensive income. The foreign currency gain or loss on monetary
items is the difference between amortized cost in the functional currency at the
beginning of the period, adjusted for effective interest and payments during the
period, and the amortized cost in foreign currency translated at the exchange
rate at the end of the reporting period. Non-monetary assets and liabilities
denominated in foreign currencies that are measured at fair value are retranslated
to the functional currency at the exchange rate at the date that the fair value was
determined. Non-monetary items that are measured in terms of historical cost
in a foreign currency are translated using the exchange rate at the date of the
transaction.

lii] Foreign Operations

The assets and liabilities of the Group’s foreign subsidiaries are translated
into USD at period end exchange rates. Equity accounts denominated in foreign
currencies are translated into USD at historical exchange rates. Income and
expense accounts are translated at average monthly exchange rates. All foreign
currency differences arising from the translation of the financial statements of
foreign operations are recorded in the foreign currency translation reserve in the
consolidated statements of financial position. The net exchange gains or losses
resulting from translating at varied exchange rates are recorded as a component
of other comprehensive income and accumulated in equity and attributed to non-
controlling interests, as appropriate.

(c) Segment Reporting

An operating segment is a component of the Group that engages in business
activities from which it may earn revenues and incur expenses, including
revenues and expenses that relate to transactions with any of the Group’s other
components. All operating segments’ operating results are reviewed regularly by
the Group’'s management to make decisions about resources to be allocated to the
segment and assess its performance, and for which discrete financial information
is available.

The Group's segment reporting is based on geographical areas, representative
of how the Group's business is managed and its operating results are evaluated.
The Group's operations are organized as follows: (i) “North America”; (i) “"Asia”;

(iii) “Europe”; (iv] “Latin America”, and (v] “Corporate”.

Segment results that are reported to management include items directly
attributable to a segment as well as those that can be allocated on a reasonable
basis. Unallocated items comprise mainly corporate assets, head office expenses,
income tax assets and liabilities, and licensing activities from the license of brand
names owned by the Group.

Segment capital expenditure is the total cost incurred during the period to acquire
property, plant and equipment.
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3. Summary of Significant Accounting Policies Continued
(d) Property, Plant and Equipment

Items of property, plant and equipment are measured at cost less
accumulated depreciation and accumulated impairment losses. Cost includes
expenditures that are directly attributable to the acquisition of the asset. Assets
under finance leases are stated at the present value of the future minimum
lease payments. Improvements which extend the life of an asset are capitalized.
Maintenance and repair costs are expensed as incurred.

When parts of an item of property, plant and equipment have different useful lives,
they are accounted for as separate items (major components).

Gains and losses arising from the retirement or disposal of an item of property,
plant and equipment are determined by comparing the proceeds from disposal
with the carrying amount of property, plant and equipment, and are recognized in
profit or loss on the date of retirement or disposal.

Depreciation and amortization are provided on the straight-line method over the
estimated useful life of the asset or the lease term, if applicable, as follows:

o Buildings 20 to 30 years
o Machinery, equipment and other ~ 3 to 10 years
. Leasehold improvements Lesser of useful life or the lease term

Depreciation methods, useful lives and residual values are reviewed annually and
adjusted if appropriate. Land owned by the Group with freehold interest is not
depreciated.

(e) Goodwill and Other Intangible Assets
lil  Goodwill

Goodwill that arises upon the acquisition of a business is included in
intangible assets. For measurement of goodwill at initial recognition, see note 3(a)
(iii). Subsequent to initial recognition, goodwill is stated at cost less accumulated
impairment losses. Goodwill arising on a business combination is allocated to each
cash-generating unit ("CGU"), or groups of CGUs, which are expected to benefit
from the synergies of the combination and are tested annually for impairment.

lii] Intangible Assets (Other Than Goodwill)

Intangible assets primarily consist of tradenames, customer relationships,
patents, key money and computer software costs. No recognized intangible assets
have been generated internally.

Intangible assets which are considered to have an indefinite life, such as
tradenames, are measured at cost less accumulated impairment losses and
are not amortized but are tested for impairment at least annually or more
frequently if events or circumstances indicate that the asset may be impaired.
Samsonite®, Tumi®, American Tourister®, Speck®, High Sierra®, Gregory®, Lipault®,
Kamiliant®, Hartmann® and eBags® are the significant tradenames of the Group.
It is anticipated that the economic benefits associated with these tradenames
will continue for an indefinite period. The conclusion that the tradenames are
an indefinite lived asset is reviewed annually to determine whether events and
circumstances continue to support the indefinite useful life assessment for that
asset. If they do not, the change in the useful life assessment from indefinite to
finite is accounted for prospectively from the date of change and in accordance with
the policy for amortization of intangible assets with finite lives as set out below.
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

3. Summary of Significant Accounting Policies Continued
(e) Goodwill and Other Intangible Assets Continued
lii) Intangible Assets (Other Than Goodwill) Continued

Intangible assets which have a finite life are amortized and measured at cost less
accumulated amortization and accumulated impairment losses. Amortization
expense is recognized in profit or loss on a straight-line basis over the estimated
useful lives from the date that they are available for use, as this most closely
reflects the expected pattern of consumption of the future economic benefits
embodied in the assets. The range of estimated useful lives are as follows:

o Customer relationships 10 to 20 years
. Key money 3to 10 years
o Patents 1to 10 years

The Group capitalizes the costs of purchased software and costs to configure,
install and test software and includes these costs within other intangible assets
in the consolidated statements of financial position. Software assessment and
evaluation, process reengineering, data conversion, training, maintenance and
ongoing software support costs are expensed as incurred.

Intangible assets having a finite life are reviewed for impairment whenever events
or changes in circumstances indicate that the carrying amount of an asset may not
be recoverable. Estimated useful lives of intangible assets are reviewed annually
and adjusted if applicable.

(f)  Impairment
(il  Financial Assets (Including Trade and Other Receivables)

A financial asset not carried at fair value through profit or loss is assessed
at each reporting date to determine whether there is objective evidence that it is
impaired. A financial asset is impaired if objective evidence indicates that a loss
event has occurred after the initial recognition of the asset, and that the loss event
had a negative effect on the estimated future cash flows of that asset that can be
estimated reliably.

Objective evidence that financial assets are impaired can include default or
delinquency by a debtor, restructuring of an amount due to the Group on terms
that the Group would not consider otherwise, or indications that a debtor or issuer
will enter bankruptcy.

The Group considers evidence of impairment for receivables at both a specific
asset and collective level. All individually significant receivables are assessed
for specific impairment. All individually significant receivables found not to be
specifically impaired are then collectively assessed for any impairment that has
been incurred but not yet identified.

In assessing collective impairment, the Group uses historical trends, adjusted for
management’s judgment as to whether current economic and credit conditions
are such that the actual losses are likely to be greater or less than suggested by
historical trends. Impairment losses that have been recognized in prior periods are
assessed at each reporting date for any indications that the loss has decreased or
no longer exists. An impairment loss is reversed if there has been a change in the
estimates used to determine the recoverable amount.
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3. Summary of Significant Accounting Policies Continued
(fl Impairment Continued
lii)  Non-financial Assets

The carrying amounts of the Group’s non-financial assets, other than
inventories and deferred tax assets are reviewed at each reporting date to
determine whether there is any indication of impairment. If any such indication
exists, then the asset’s recoverable amount is estimated. For those CGUs or group
of CGUs to which goodwill has been allocated and intangible assets that have
indefinite useful lives, the recoverable amount is estimated each year at the same
time.

The recoverable amount of an asset or CGU is the greater of its value in use and
its fair value less costs to sell. In assessing value in use, the estimated future cash
flows are discounted to their present value using an appropriate discount rate that
reflects current market assessments of the time value of money and the risks
specific to the asset. For the purpose of impairment testing, assets that cannot
be tested individually are grouped together into the smallest group of assets that
generate cash inflows from continuing use that are largely independent of the
cash inflows of other assets or groups of assets (the “CGU"). For the purposes
of goodwill impairment testing, goodwill acquired in a business combination is
allocated to the group of CGUs that is expected to benefit from the synergies of the
combination. This allocation is subject to an operating segment before aggregation
ceiling test and reflects the lowest level at which that goodwill is monitored for
internal reporting purposes to the asset or CGU.

The Group's corporate assets do not generate separate cash inflows. If there is an
indication that a corporate asset may be impaired, then the recoverable amount is
determined for the CGU to which the corporate asset may be allocated.

An impairment loss is recognized if the carrying amount of an asset or its CGU
exceeds its estimated recoverable amount. Impairment losses are recognized in
profit or loss. Impairment losses recognized in respect of CGUs are allocated first
to reduce the carrying amount of any goodwill allocated to the group of units, and
then to reduce the carrying amounts of the other assets in the unit (group of units)
on a pro rata basis.

An impairment loss that has been recognized on goodwill is not reversed in
subsequent periods if estimates used to determine the recoverable amount
change. For other assets, impairment losses that have been recognized in prior
periods are assessed at each reporting date for any indications that the loss
has decreased or no longer exists. An impairment loss is reversed if there has
been a change in the estimates used to determine the recoverable amount. An
impairment loss is reversed only to the extent that the asset’s carrying amount
does not exceed the carrying amount that would have been determined, net of
depreciation or amortization, if no impairment loss had been recognized.
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

3. Summary of Significant Accounting Policies Continued
(g) Inventories

Inventories are carried at the lower of cost or net realizable value. Cost is
calculated using the weighted average method. The cost of inventory includes
expenditures incurred in acquiring the inventories, production costs and other
costs incurred in bringing them to their existing location and condition. In the case
of manufactured inventories and work in progress, cost includes an appropriate
share of production overheads based on normal operating capacity. Cost also
may include transfers from other accumulated comprehensive income (loss) of
any gain or loss on qualifying cash flow hedges of foreign currency purchases
of inventories. Net realizable value is the estimated selling price in the ordinary
course of business, less the estimated costs of completion and selling expenses.

When inventories are sold, the carrying amount of those inventories is recognized
as an expense in the period in which the related revenue is recognized. The
amount of any write-down of inventories to net realizable value and all losses
of inventories are recognized as expenses in the period the write-down or loss
occurs. The amount of any reversal of any write-down of inventories is recognized
as a reduction in the amount of inventories recognized as an expense in the period
in which the reversal occurs.

(h) Trade and Other Receivables

Trade accounts receivable are recorded at invoiced amounts, less estimated
allowances for trade terms, sales incentive programs, discounts, markdowns,
chargebacks and returns as discussed below in Revenue Recognition. Royalty
receivables are recorded at amounts earned based on the licensees’ sales of
licensed products, subject in some cases to contractual minimum royalties
due from individual licensees. The Group maintains an allowance for doubtful
accounts for estimated losses that will result from the inability of customers to
make required payments. The allowance is determined based on review of specific
customer accounts where collection is doubtful, as well as an assessment of the
collectability of total receivables considering the aging of balances, historical and
anticipated trends, and current economic conditions. All accounts are subject to
ongoing review of ultimate collectability. Receivables are written off against the
allowance when it is probable the amounts will not be recovered.

(i) Cash and Cash Equivalents

Cash and cash equivalents includes cash held at banks, deposits held at
call with banks, and other short-term highly liquid investments that are readily
convertible into known amounts of cash and which are subject to an insignificant
risk of changes in value, having been within three months of maturity at

acquisition.

(j) Interest-bearing Borrowings

Interest-bearing borrowings are recognized initially at fair value less
attributable transaction costs. Subsequent to initial recognition, interest-bearing
borrowings are stated at amortized cost with any difference between the amount
initially recognized and the redemption value being recognized in profit or loss
over the period of the borrowings, together with any interest payable and deferred
financing costs, using the effective interest method.
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3. Summary of Significant Accounting Policies Continued
(k) Financial Instruments
(il Non-derivative Financial Assets and Liabilities

The Group initially recognizes receivables and deposits on the date that they
are originated.

The Group derecognizes a financial asset when the contractual rights to the cash
flows from the asset expire, or it transfers the rights to receive the contractual
cash flows on the financial asset in a transaction in which substantially all
the risks and rewards of ownership of the financial asset are transferred. Any
interest in transferred financial assets that is created or retained by the Group is
recognized as a separate asset or liability.

Financial assets and liabilities are offset and the net amount is presented in the
consolidated statements of financial position when the Group has a legal right
to offset the amounts and intends either to settle on a net basis or to realize the
asset and settle the liability simultaneously.

Receivables are non-derivative financial assets with fixed or determinable
payments that are not quoted in an active market. Subsequent to initial recognition,
receivables are measured at cost, less any impairment losses. Receivables are
comprised of trade and other receivables.

The Group initially recognizes debt instruments issued on the date that they
are originated. The Group derecognizes a financial liability when its contractual
obligations are discharged, canceled or expire.

The Group has the following non-derivative financial liabilities: loans and
borrowings and trade and other payables. Both loans and borrowings and
trade and other payables are recognized initially at fair value plus any directly
attributable transaction costs. Subsequent to their initial recognition, loans
and borrowings are accounted for at amortized cost using the effective interest
method.

(i) Derivative Financial Instruments

The Group holds derivative financial instruments to hedge certain of its
foreign currency risk and interest rate risk exposures. Embedded derivatives are
separated from the host contract and accounted for separately if the economic
characteristics and risks of the host contract and the embedded derivative are
not closely related, a separate instrument with the same terms as the embedded
derivative would meet the definition of a derivative, and the combined instrument
is not measured at fair value through profit or loss. For derivatives designated in
hedging relationships, changes in the fair value are either offset through profit
or loss against the change in fair value of the hedged item attributable to the risk
being hedged or recognized in hedging reserves that are reported directly in equity
(deficit) until the hedged item is recognized in profit or loss and, at that time, the
related hedging gain or loss is removed from equity (deficit) and is used to offset
the change in value of the hedged item.
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

3. Summary of Significant Accounting Policies Continued
(k) Financial Instruments Continued
(i) Derivative Financial Instruments Continued

Other than agreements with holders of non-controlling interests, there were no
derivatives embedded in host contracts during the periods presented. The Group
has certain put option agreements that are classified as financial liabilities in
accordance with IAS 32, Financial Instruments: Presentation (“IAS 327), in the
consolidated statements of financial position, as the Group has a potential obligation
to settle the option in cash in the future. The amount recognized initially is the fair
value of the redeemable non-controlling interests and subsequently remeasured
at each reporting date based on a price to earnings multiple discounted to the
reporting date. For agreements entered into prior to the adoption of IFRS 3,
Business Combinations ("IFRS 3”), on January 1, 2008, subsequent changes
in liabilities are recognized in profit or loss. For agreements entered into after
January 1, 2008, subsequent changes in liabilities are recognized through equity.

Derivatives are recognized initially at fair value and any attributable transaction
costs are recognized in profit or loss as incurred. Subsequent to initial recognition,
derivatives are measured at fair value, and changes therein are accounted for as
described below.

The Group periodically enters into derivative contracts that it designates as a
hedge of a forecasted transaction or the variability of cash flows to be received or
paid related to a recognized asset or liability (cash flow hedge). For all hedging
relationships, the Group formally documents the hedging relationship and its
risk management objective and strategy for undertaking the hedge, the hedging
instrument, the hedged item, the nature of the risk being hedged, how the
hedging instrument’s effectiveness in offsetting the hedged risk will be assessed
prospectively and retrospectively, and a description of the method of measuring
ineffectiveness. The Group also formally assesses, both at the hedge’s inception
and on an ongoing basis, whether the derivatives that are used in hedging
transactions are highly effective in offsetting cash flows of hedged items by
determining whether the actual results of each hedge are within a range of 80%
to 125%. For a cash flow hedge of a forecasted transaction, the transaction should
be highly probable to occur and should present an exposure to variations in cash
flows that ultimately could affect reported profit or loss.

For derivative instruments that are designated and qualify as a cash flow
hedge, the effective portion of the gain or loss on the derivative is reported as a
component of other accumulated comprehensive income (loss) and presented in
the hedging reserve in equity, and reclassified into profit or loss in the same period
or periods during which the hedged transaction affects profit or loss. Gains and
losses on the derivative representing hedge ineffectiveness are excluded from the
assessment of effectiveness and are recognized immediately in profit or loss.

The Group discontinues hedge accounting prospectively when it determines
that the derivative is no longer effective in offsetting cash flows of the hedged
item, the derivative expires or is sold, terminated, or exercised, the derivative is
de-designated as a hedging instrument because it is unlikely that a forecasted
transaction will occur, or management determines that designation of the
derivative as a hedging instrument is no longer appropriate.

When a derivative financial instrument is not held for trading, and is not designated
in a qualified hedging relationship, all changes in fair value are recognized
immediately through profit or loss. If the forecasted transaction is no longer
expected to occur, then the balance in equity is reclassified to profit or loss.

3. FESHHEME &

k)] €mIA &

lii) trE2@mTAE
BrEFJEERRAE ST AR - REVIHARBE
METERAEEL - AEEBE TIRIRIASE 32
Sem T A - Z25/([1ASE 325 ) MR ERA B
MEEHEASRABNRGSERZ LA X
SEEBEETRARNBESEEE - BVIATE
RO A ERFERERNALEE - HiER
MNERE A RERIINERE AR MRRENT
= o BN 2008F 1 A 1 BIRMIFRS E 3R EH A Hf
ZIE(IFRSE3F AT LN s @ BEERNA
EEENIBmPER o BN 200851 A1 BEEI L
WiEm S  BEENAEEHERESER

PTETARARBEVRER - MEMEERSK
AREERERDTHER - MIaHERE  /TETA
BARBERE - MESOZEIN TR ARK -

REBFHRRITESH - ITESKIBERTAAIR
ZEHFR I RN ERACEREEXABERSR
BNAEMERRSIRELEN) - BPTA EINREK
s AEEGEARELEPEERERREER
RUASETTEIPROKREE - ¥R T A - ¥)HIRE - PT
Eme R IMEE - AR E M OB WM DT E R
S T AR EH S LR T3 8 B A R a2
ERMERTTE - REBETRER MR AME - EB
EERHPNERRRITEE0% = 125% 2/ » it
M IEXF AL R B ERNITETARTERIE
HEHNEENRERE - MEARZNASREY
HME - ZBERZABA A EEBATERKA
FERRBEENRESRELBER

AEEMBERERRERELITONITETAM
AT ARSNARSSREREMRASEE
Wt (B 18) 8 — 3D R s v EDh B 271
YTRRABARE DR GFZEERRHHER S EER
g o KA ERE S T E T AN KR RERT
BRENEPRROTE - WERRER TR -

EAKEEEITETATBAEREHE MR B MR
SRE  PTETEERREE - Kb RETE -
SRR ZH AL XEREERRTBER
BOTETAEERE T TASYITATAETBIETE
REHT AR - REERIRIEATEEE P& -

ETESRT AN IFRKERS  BETRFEEREE
RIEREDRIE - A DA EENZEHHEEBIE
BHER - MRAZSERA TSR E - AIERNER

KEMDRERE



3. Summary of Significant Accounting Policies Continued
(k) Financial Instruments Continued
liii} Share Capital

Ordinary shares are classified as equity. Incremental costs directly

attributable to the issue of ordinary shares are recognized as a deduction from
equity, net of any tax effects.

(l Employee Benefits
(i] Defined Contribution Plans

A defined contribution plan is a post-employment benefit plan under which
an entity pays fixed contributions into a separate entity and will have no legal or
constructive obligation to pay further amounts. Obligations for contributions to
defined contribution pension plans are recognized as an employee benefit expense
in profit or loss in the periods during which services are rendered by employees.

lii] Defined Benefit Plans

A defined benefit plan is a post-employment benefit plan other than a
defined contribution plan. The Group’s net obligation in respect of defined benefit
pension plans is calculated separately for each plan by estimating the amount of
future benefit that employees have earned in return for their service in the current
and prior periods; that benefit is discounted to determine its present value. Any
unrecognized past service costs and the fair value of any plan assets are deducted.
The discount rate is based on a high grade bond yield curve under which the
benefits were projected and discounted at spot rates along the curve. The discount
rate is then determined as a single rate yielding the same present value. IAS 19,
Employee Benefits ("IAS197) limits the measurement of the defined benefit asset
to the lower of the surplus in the defined benefit plan and the asset ceiling, which
is defined as the present value of any economic benefits available in the form of
refunds from the plan or redirections in future contributions to the plan. In order
to calculate the present value of economic benefits, consideration is given to any
minimum funding requirements that apply to any plan in the Group. An economic
benefit is available to the Group if it is realizable during the life of the plan, or on
settlement of the plan liabilities.

Certain subsidiaries of the Group have pension plans and post-retirement health
benefit plans which provide retirement benefits for eligible employees, generally
measured by length of service, compensation and other factors. The Group follows
the recognition, measurement, presentation and disclosure provisions of IAS 19.
Under IAS 19, remeasurements, which comprise actuarial gains and losses, the
return on plan assets (excluding interest) and the effect of the asset ceiling (if any,
excluding interest) are recognized immediately in other comprehensive income
and are not subsequently reclassified into profit or loss. The measurement date
for all pension and other employee benefit plans is the Group’s fiscal year end.
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

3. Summary of Significant Accounting Policies Continued
(l  Employee Benefits Continued
lii] Defined Benefit Plans Continued
Under IAS 19, the Group determines the net interest expense (income) for the
period on the net defined benefit liability (asset) by applying the discount rate used
to measure the defined benefit obligation at the beginning of the annual period

to the net defined benefit liability (asset) at the beginning of the annual period.
Consequently, the net interest cost on the net defined benefit liability (asset) now

comprises:

o Interest cost on the defined benefit obligation;
o Interest income on plan assets; and

o Interest on the effect of asset ceiling.

liii) Other Long-term Employee Benefits

The Group’s net obligation in respect of long-term employee benefits other
than pension plans is the amount of future benefit that employees have earned in
return for their service in the current and prior periods; that benefit is discounted
to determine its present value, and the fair value of any related assets is deducted.
The discount rate is based on a high grade bond yield curve under which the
benefits are projected and discounted at spot rates along the curve. The discount
rate is then determined as a single rate yielding the same present value. Any
actuarial gains and losses are recognized in other comprehensive income in the
period in which they arise. Actuarial valuations are obtained annually at the end of
the fiscal year.

liv] Termination Benefits

Termination benefits are employee benefits provided in exchange for the
termination of an employee’s employment as a result of either an entity’s decision
to terminate an employee’s employment before the normal retirement date or an
employee’s decision to accept an offer of benefits in exchange for the termination
of employment.

(vl Short-term Employee Benefits

Short-term employee benefit obligations are measured on an undiscounted
basis and are expensed as the related service is provided. A liability is recognized
for the amount expected to be paid under short-term cash bonus plans if the
Group has a present legal or constructive obligation to pay this amount as a result
of past service provided by the employee, and the obligation can be estimated
reliably.

(vi] Share-based Compensation

The grant-date fair value of equity-settled share-based payment awards
granted to employees is recognized as an employee expense, with a corresponding
increase in equity, over the period that the employees unconditionally become
entitled to the awards. The amount recognized as an expense is adjusted to reflect
the number of awards for which the related service and non-market performance
conditions are expected to be met, such that the amount ultimately recognized
as an expense is based on the number of awards that meet the related service
and non-market performance conditions at the vesting date. For equity-settled
share-based payment awards with market performance conditions or non-vesting
conditions, the grant-date fair value of the share-based payment is measured to
reflect such conditions and there is no true-up for differences between expected
and actual outcomes.
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3. Summary of Significant Accounting Policies Continued
(m) Income Taxes

Income tax expense comprises current and deferred tax. Current tax and
deferred tax are recognized in profit or loss except to the extent that it relates
to a business combination, items recognized directly in equity or in other
comprehensive income.

Current tax is the expected tax payable or receivable on the taxable income or loss
for the year, using tax rates enacted or substantively enacted by the reporting date,
and any adjustment to tax payable in respect of previous years.

The Group recognizes a tax reserve for uncertain positions at the most likely
outcome when it is more likely than not there will be a future outflow of funds. The
Group measures the most likely outcome, or in the event multiple outcomes are
possible, on the expected value method. The Group records interest and penalties
related to these uncertain tax positions in income tax expense in the consolidated
income statements.

Deferred tax is recognized in respect of temporary differences between the
carrying amounts of assets and liabilities for financial reporting purposes and
the amounts used for taxation purposes. Deferred tax is not recognized for the
following temporary differences: the initial recognition of assets or liabilities in a
transaction that is not a business combination and that affects neither accounting
nor taxable profit or loss, and differences relating to investments in subsidiaries to
the extent that it is probable that they will not reverse in the foreseeable future. In
addition, deferred tax is not recognized for taxable temporary differences arising
on the initial recognition of goodwill. Deferred tax is measured at the tax rates that
are expected to be applied to temporary differences when they reverse, based on
the laws that have been enacted or substantively enacted by the reporting date.
Deferred tax assets and liabilities are offset if there is a legally enforceable right
to offset current tax liabilities and assets, and they relate to income taxes levied
by the same tax authority on the same taxable entity, or on different tax entities,
if they intend to settle current tax liabilities and assets on a net basis or their tax
assets and liabilities will be realized simultaneously.

A deferred tax asset is recognized for unused tax losses, tax credits and deductible
temporary differences, to the extent that it is probable that future taxable profits
will be available against which they can be utilized. Deferred tax assets are
reviewed at each reporting date and are reduced to the extent that it is no longer
probable that the related tax benefit will be realized.
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Notes to the Consolidated Financial Statements continued
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3. Summary of Significant Accounting Policies Continued
(n) Revenue Recognition

Revenues from wholesale product sales are recognized when (i) evidence of
a sales arrangement at a fixed or determinable price exists (usually in the form
of a sales order], (i) collectability is reasonably assured, and (iii] title transfers
to the customer. Provisions are made for estimates of markdown allowances,
warranties, returns and discounts at the time product sales are recognized.
Shipping terms are predominately FOB shipping point (title transfers to the
customer at the Group's shipping location) except in certain Asian countries where
title transfers upon delivery to the customer. In all cases, sales are recognized
upon transfer of title to customers. Revenues from retail sales are recognized at
the point of sale to consumers. Revenue excludes collected sales taxes.

Revenue is measured at the fair value of the consideration received or receivable.
Provided that it is probable that the economic benefits will flow to the Group
and the revenue and costs, if applicable, can be measured reliably, revenue is
recognized in profit or loss.

The Group licenses its brand names to certain third parties. Net sales in the
accompanying consolidated income statements include royalties earned on
licensing agreements with third parties, for which revenue is earned and
recognized when the third party makes a sale of a branded product of the Group.

(o) Cost of Sales, Distribution, Marketing and General and
Administrative Expenses

The Group includes the following types of costs in cost of sales: direct
product purchase and manufacturing costs, duties, freight, receiving, inspection,
internal transfer costs, depreciation and procurement and manufacturing
overhead. The impairment of inventories and the reversals of such impairments
are included in cost of sales during the period in which they occur.

Distribution expenses are primarily comprised of rent, employee benefits,
customer freight, depreciation, amortization, warehousing costs and other selling
expenses.

Marketing expenses consist of advertising and promotional activities. Costs
for producing media advertising are deferred until the related advertising first
appears in print or television media, at which time such costs are expensed. All
other advertising costs are expensed as incurred. Cooperative advertising costs
associated with customer support programs giving the Group an identifiable
advertising benefit equal to at least the amount of the advertising allowance
are accrued and charged to marketing expenses when the related revenues
are recognized. From time to time, the Group offers various types of incentive
arrangements such as cash or payment discounts, rebates or free products. All
such incentive arrangements are accrued and reduce reported revenues when
incurred.

General and administrative expenses consist of management salaries and
benefits, information technology costs, and other costs related to administrative
functions and are expensed as incurred.
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3. Summary of Significant Accounting Policies Continued
(p) Finance Income and Costs

Finance income comprises interest income on funds invested, gains on
hedging instruments that are recognized in profit or loss and reclassifications of
net gains previously recognized in other comprehensive income. Interest income
is recognized as it accrues in profit or loss, using the effective interest method.

Finance costs comprise interest expense on borrowings [including the
amortization of deferred financing costs), unwinding of the discount on provisions,
changes in the fair value of put options associated with the Group’'s majority-
owned subsidiaries, net gains (losses) on hedging instruments that are recognized
in profit or loss and reclassifications of net losses previously recognized in other
comprehensive income. Foreign currency gains and losses are reported as finance
costs on a net basis.

Costs incurred in connection with the issuance of debt instruments are included
in the initial measurement of the related financial liabilities in the consolidated
statements of financial position. Such deferred financing costs are amortized
using the effective interest method over the term of the related debt obligation.

(q) Earnings Per Share

The Group presents basic and diluted earnings per share ("EPS”) data for its
ordinary shares. Basic EPS is calculated by dividing the profit or loss attributable
to ordinary equity shareholders of the Company by the weighted average number
of ordinary shares outstanding for the period, adjusted for any shares held by
the Group. Diluted EPS is determined by adjusting the profit or loss attributable
to ordinary equity shareholders and the weighted average number of ordinary
shares outstanding, adjusted for any shares held by the Group, for the effects of
all potentially dilutive ordinary shares, which comprise share options granted to
employees, as applicable.

(r) Leases

An arrangement, comprising a transaction or a series of transactions, is or
contains a lease if the Group determines that the arrangement conveys a right to
use a specific asset or assets for an agreed period of time in return for a payment
or a series of payments. Such a determination is made based on an evaluation of
the substance of the arrangement, regardless of whether the arrangement takes
the legal form of a lease.

Leases in which the Group assumes substantially all of the risks and rewards of
ownership are classified as finance leases. Upon initial recognition, the leased
asset is measured at an amount equal to the lower of its fair value and the present
value of the minimum lease payments. Subsequent to initial recognition, the asset
is accounted for in accordance with the accounting policy applicable to that asset.
Other leases are operating leases and the leased assets are not recognized in the
Group’s consolidated statements of financial position.
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

3. Summary of Significant Accounting Policies Continued
(r) Leases Continued

The Group leases retail stores, distribution centers and office facilities. Initial
terms of the leases range from one to twenty years. Most leases provide for
monthly fixed minimum rentals or contingent rentals based upon sales in excess
of stated amounts and normally require the Group to pay real estate taxes,
insurance, common area maintenance costs and other occupancy costs. The
Group recognizes rent expense for leases that include scheduled and specified
escalations of the minimum rent on a straight-line basis over the base term
of the lease. Any difference between the straight-line rent amount and the
amount payable under the lease is included in other liabilities in the consolidated
statements of financial position. Contingent rental payments are expensed as
incurred.

Minimum lease payments made under finance leases are apportioned between
the finance expense and the reduction of the outstanding liability. The finance
expense is allocated to each period during the lease term so as to produce a
constant periodic rate of interest on the remaining balance of the liability.

(s) Provisions and Contingent Liabilities

Provisions are recognized for other liabilities of uncertain timing or amount
when the Group has a legal or constructive obligation arising as a result of a past
event, it is probable that an outflow of economic benefits will be required to settle
the obligation and a reliable estimate can be made. Where the time value of money
is material, provisions are stated at the present value of the expenditure expected
to settle the obligation.

Where it is not probable that an outflow of economic benefits will be required,
or the amount cannot be estimated reliably, the obligation is disclosed as a
contingent liability, unless the probability of outflow of economic benefits is
remote. Possible obligations, whose existence will only be confirmed by the
occurrence or non-occurrence of one or more future events, are also disclosed
as contingent liabilities unless the probability of outflow of economic benefits is
remote.

(t) Related Parties

i) A person, or a close member of that person’s family, is related to the
Group if that person:

(1) has control or joint control over the Group;
(2)  has significant influence over the Group; or

(3] isamember of the key management personnel of the Group.
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3. Summary of Significant Accounting Policies Continued

(t) Related Parties Continued

lii) An entity is related to the Group if any of the following conditions
apply:

(1) the entity and the Group are members of the same group (which means that
each parent, the subsidiary and fellow subsidiary is related to the others);

(2]  one entity is an associate or joint venture of the other entity (or an associate
or joint venture of a member of a group of which the other entity is a
member);

(3)  both entities are joint ventures of the same third party;

(4] one entity is a joint venture of a third entity and the other entity is an
associate of the third entity;

(5]  the entity is a post-employment benefit plan for the benefit of employees of
either the Group or an entity related to the Group;

(6]  the entity is controlled or jointly controlled by a person identified in (iJ;

(7) a person identified in (i)(1) has significant influence over the entity or is a
member of the key management personnel of the entity (or of a parent of the
entity); or

(8] the entity, or any member of a group of which it is part, provides key
management services to the Group or to the Group's parent.

Close members of the family of a person are those family members who may be
expected to influence, or be influenced by, that person in their dealings with the
entity.

(u) New Standards and Interpretations

Certain new standards, amendments to standards and interpretations are
not yet effective for the year ended December 31, 2017, and have not been applied
in preparing these consolidated financial statements.

In July 2014, the IASB issued the final element of its comprehensive response
to the financial crisis by issuing IFRS 9, Financial Instruments ("IFRS 9°). The
improvements introduced by IFRS 9 include new principles for classification and
measurement based on cash flows characteristics and business model, a single
forward-looking expected loss impairment model and a substantially revised
approach to hedge accounting aligning it more with risk management strategies.
IFRS 9 will come into effect on January 1, 2018 with early application permitted.
The Group will adopt IFRS 9 as of January 1, 2018 and will not have a material
impact on its financial performance and condition.
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

3. Summary of Significant Accounting Policies Continued

(u) New Standards and Interpretations Continued

In May 2014, the IASB issued IFRS 15, Revenue from Contracts with Customers
("IFRS 157). IFRS 15 sets out requirements for recognizing revenue that applies to
all contracts with customers and introduces a five step approach with control being
the basic principal underpinning the new model. IFRS 15 also requires enhanced
qualitative and quantitative revenue-related disclosures. IFRS 15 is effective as of
January 1, 2018 with earlier application permitted. The Group will adopt IFRS 15
as of January 1, 2018. The Group has evaluated the impact of the new standard
comparing the current accounting policies and practices to the requirements of
the new standard. The Group analyzed the timing of transfer of control, right of
return and variable consideration related to the sales of its products under IFRS
15. This analysis included stocking fees, rebates, loyalty programs, gift cards,
customized products and warranties. The Company also analyzed its licensing
agreements and cooperative advertising programs under IFRS 15. The Group has
warranties that vary amongst brands and product categories, but does not offer
any multi-period maintenance or extended warranty agreements. Under current
accounting policies, revenue is recorded when products ship with an estimated
warranty accrual recorded for the estimated future warranty costs. The Group
does not expect any change in this accounting under the new revenue recognition
standard. Assurance-type warranties on the Group's products do not provide
an additional service to the customer [i.e., they are not separate performance
obligations). Based on the analysis performed, the Group has determined that the
impact of adopting IFRS 15 on the amount and timing of the revenue recognized in
the consolidated financial statements from the adoption of the new standard is not
material.

In January 2016, the IASB issued IFRS 16, Leases ["IFRS 167). The guidance
amends the existing accounting standards for lease accounting, including the
requirement that lessees recognize right of use assets and lease liabilities for
leases with terms greater than twelve months on the statements of financial
position. Under the new guidance, lessor accounting is largely unchanged. This
guidance is effective for fiscal years, and for interim periods within those fiscal
years, beginning on or after January 1, 2019. IFRS 16 provides an option to adopt
the new requirements by either using a retrospective approach (i.e., restating all
comparatives) or a modified retrospective approach and contains certain other
transition reliefs. The Group is currently evaluating these options. The Company
(i) has established a multidisciplinary team to assess and implement the new
guidance, (i) expects the guidance to have a material impact on its consolidated
statements of financial position due to the recording of right of use assets and
lease liabilities for leases in which it is a lessee and which it currently treats as
operating leases and (iii] continues to evaluate the impact of the new guidance.
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3. Summary of Significant Accounting Policies Continued
(u) New Standards and Interpretations Continued

In June 2016, the IASB issued Amendments to IFRS 2, Classification and
Measurement of Share-based Payment Transactions. These amendments
eliminate the ambiguity over how a company should account for certain types
of share-based payment arrangements. Amendments to IFRS 2, Classification
and Measurement of Share-based Payment Transactions cover three accounting
areas: (i) measurement of cash-settled share-based arrangements, (ii)
classification of share-based payments settled net of tax withholdings and (iii)
accounting for a modification of a share-based payment from cash-settled to
equity-settled. Amendments to IFRS 2, Classification and Measurement of Share-
based Payment Transactions will come into effect for annual periods beginning on
or after January 1, 2018 with earlier application permitted. The Group will adopt
IFRS 2, Classification and Measurement of Share-based Payment Transactions
as of January 1, 2018 and does not anticipate it will have a material impact on its
consolidated financial results from adoption of this amendment.

In December 2016, the IFRS Interpretations Committee (IFRS IC") issued IFRIC
22, Foreign Currency Transactions and Advance Consideration ["IFRIC 227). IFRIC
22 clarifies the accounting for transactions that include the receipt or payment
of advance consideration in a foreign currency. IFRIC 22 covers foreign currency
transactions when an entity recognizes a non-monetary asset or non-monetary
liability arising from the payment or receipt of advance consideration before
the entity recognizes the related asset, expense or income. IFRIC 22 is effective
for annual reporting periods beginning on or after January 1, 2018 with earlier
application permitted. The Group will adopt IFRIC 22 as of January 1, 2018 and
does not anticipate it will have a material impact on its consolidated financial
statements from the adoption of the new standard.

In June 2017, the IFRS IC issued IFRIC 23, Uncertainty over Income Tax
Treatments, ["IFRIC 23"). IFRIC 23 clarifies the accounting for uncertainties related
to income taxes and is to be applied to the determination of taxable profit (tax
loss), tax bases, unused tax losses, unused tax credits and tax rates, when there
is uncertainty over income tax treatments under IAS 12, Income Taxes. IFRIC 23 is
effective for annual reporting periods beginning on or after January 1, 2019. Earlier
application is permitted. The Group is currently evaluating the impact of IFRIC 23
on its consolidated financial statements.
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

4. Segment Reporting
(a) Operating Segments

Management of the business and evaluation of operating results is organized
primarily along geographic lines dividing responsibility for the Group's operations,
besides the Corporate segment, as follows:

. North America — includes operations in the United States of America and
Canada;

o Asia — includes operations in South Asia (India and Middle East), China,
Singapore, South Korea, Taiwan, Malaysia, Japan, Hong Kong, Thailand,
Indonesia, Philippines, Australia and certain other Asian markets;

o Europe — includes operations in European countries as well as South Africa;

. Latin America — includes operations in Chile, Mexico, Argentina, Brazil,
Colombia, Panama, Peru and Uruguay; and

o Corporate — primarily includes certain licensing activities from brand names
owned by the Group and Corporate headquarters overhead.

Information regarding the results of each reportable segment is included below.
Performance is measured based on segment operating profit or loss, as included
in the internal management reports that are reviewed by the Chief Operating
Decision Maker. Segment operating profit or loss is used to measure performance
as management believes that such information is the most relevant in evaluating
the results of the Group’s segments.

Segment information as of and for the years ended December 31, 2017 and
December 31, 2016 is as follows:
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Year ended December 31, 2017
BZ2017F 12831 BLLFE

North
(Expressed in thousands America
of US Dollars) (UFETEZ)) JEEM
External revenues HNEBUER 1,392,378 1,196,189
Operating profit (loss) KA (E518) 173,421 220,343
Depreciation and amortization e N g 41,084 38,831
Capital expenditures EARRAY 27,190 26,008
Interest income F BHA 84 808
Interest expense B (51) (488)
Income tax (expense) Fris®i ()
benefit!" Hel (34,915) (31,125)
Total assets BEMARE 2,418,912 1,273,930
Total liabilities a5 1,208,315 471,156

Note
(1) The impact of the 2017 U.S. tax reform (defined in Note 18] is included in the Corporate segment.

Latin
Europe America Corporate Consolidated
BN BTEM 1 &%

734,794 158,465 9,095 3,490,921
100,209 4,367 (74,457) 423,883
27,785 7,711 2,514 117,925
34,691 6,396 347 94,632
323 61 34 1,310
(1,235) (58) (78,357) (80,189)
(32,341) (550) 123,125 24,194
665,126 118,804 593,653 5,070,425
369,358 46,858 1,142,360 3,238,047

(1) 2017 FXEHRBRECER LM 18)WF B ADEDE -



4. Segment Reporting Continued 4, DEBE =
(a) Operating Segments Continued (a) EESW&E

Year ended December 31, 2016
BE2016F 12831 BLEFE

North Latin

(Expressed in thousands America Europe America Corporate  Consolidated

of US Dollars] (U FETZES) LM BUM T EM =3 A&t
External revenues e 1,027,172 1,028,578 615,301 130,559 8,887 2,810,497
Operating profit (loss) KR A (E518) 142,880 196,107 85,012 (1,683) (91,115) 331,201
Depreciation and amortization e Rk 25,857 29,422 24,504 6,605 2,853 89,241
Capital expenditures BEARAZ 16,300 21,861 22,697 7,161 1,560 69,579
Interest income F 2 U A 7 654 192 226 174 1,253
Interest expense FEFRXZ - (261) (736) (545) (42,149) (43,691)
Income tax (expense) S (FsZ)

benefit e (42,863) (31,184) (14,769 (172) 91,148 2,160
Total assets BERRE 1,740,980 1,122,449 538,763 107,641 1,139,707 4,649,540
Total liabilities BE®RE 612,954 176,483 214,146 43,229 2,091,741 3,138,553

(b) Geographical Information (b) HHEHR
The following tables set out enterprise-wide information about the TREFIF AT ZIRNBECEN ML EE

geographical location of (i) the Group's revenue from external customers and ~ #} : (i) REER B HMEEE P eydzs & (i) A& EH )
(i) the Group's property, plant, and equipment, intangible assets and goodwill 3 - BB MR - BREEARBE(BEHNIERD
(specified non-current assets). The geographical location of customers is based ~ &ZE) - ®FHMEAE HENEROHELLE - 35
on the selling location of the goods. The geographical location of the specified ~ EHFERENEENMIHAE HENEENBERLE °
non-current assets is based on the physical location of the assets.

lil  Revenue from External Customers il REINIBEF Kz
The following table presents the revenues earned in major geographical TNRE PN AR BIER E ) £ Z i S Y

locations where the Group has operations. The geographic location of the Group’'s 5 HWE - AE B HE F A ML E O 7 R H
net sales reflects the country/territory from which its products were sold and does ~ EEMMER & - WA —FERKmHEHEEER
not necessarily indicate the country/territory in which its end consumers were — FIZERIBIR Hi[E o

actually located.
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Notes to the Consolidated Financial Statements continued

REMBmRMET =

4. Segment Reporting Continued 4, DEBE =

(b) Geographical Information Continued (b) HbiHER &

lil] Revenue from External Customers Continued lil REINBEFH W2 B

Year ended December 31,

BE12A3BLEE

(Expressed in thousands of US Dollars] (UFETZ3)

North America: JEZEM -
United States = 1,325,503 976,120
Canada mEx 66,875 51,052

Total North America EEMEET 1,392,378 1,027,172

Asia: o
China & 276,929 251,729
South Korea 2 211,594 178,176
Japan AZ 172,861 135,041
Hong Kong! BN 145,890 109,093
India ENE 138,223 128,056
Australia SEM 71,908 67,959
United Arab Emirates P B & P R B 46,623 45,881
Thailand EE 32,107 27,551
Indonesia e 29,372 19,069
Singapore N 29,297 26,262
Taiwan =0 24,934 23,910
Other HAt 16,451 15,851

Total Asia MEE 1,196,189 1,028,578



4. Segment Reporting Continued 4, DEBE =
(b) Geographical Information Continued (b) HbiHER &
lil] Revenue from External Customers Continued lil REINIBEFHWK 2 &

Year ended December 31,
BZ12A3ALEE

(Expressed in thousands of US Dollars) (UXFETZ3])

Europe: BN
Germany == 124,896 110,883
Belgium [sllies 108,789 73,475
Italy BAF 78,597 68,740
France AR 75,293 66,997
United Kingdom®? HEH 74,281 68,521
Spain iy 56,243 47,599
Russia R ZEHT 45,008 30,608
Netherlands ol ] 34,336 30,295
Austria B30 F| 22,111 17,103
Sweden T 20,607 19,684
Turkey THHE 19,788 16,670
Switzerland Tt 16,840 16,446
Norway B 14,928 12,034
Other Eith 43,077 36,246

Total Europe BOM&E & 734,794 615,301

Latin America: FTENM :
Chile =Rl 68,402 59,518
Mexico = Pgaf 47,160 41,422
Brazil B 20,015 12,425
Other ) 22,888 17,194

Total Latin America T EMER 158,465 130,559

Corporate and other (royalty revenue):  ®F K E b (BFUS) -

Luxembourg EHRE 9,030 8,804
United States 3 65 83
Total Corporate and other EREMEF 9,095 8,887
Total wEt 3,490,921 2,810,497
Notes e
(1) Net sales reported for Hong Kong include net sales made in Macau. 2017 included sales to Tumi distributors in (1) FERGNHEFERENAMSSNHEFE - 2017585
certain other Asian markets. A& FEA MBS E Tumi D I K E -
[2)  Net sales reported for the United Kingdom include net sales made in Ireland. (2) HESEHNIHSFROENERBIRENHEFE -
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

4. Segment Reporting Continued
(b) Geographical Information Continued
lii)  Specified Non-current Assets

The following table presents the Group’s significant non-current assets
by country/territory. Non-current assets are mainly comprised of tradenames,
customer relationships, property, plant and equipment and deposits.

(Expressed in thousands of US Dollars) (UAFETZ7)
United States ESE
Luxembourg ERE
Belgium sl
China A
Hungary ) 7 F|
South Korea [ELT
Japan =N
Hong Kong BB
India ENE
Chile B
Mexico =alichs

5. Business Combinations
(a) 2017 Business Combinations

During the year ended December 31, 2017, the Group acquired certain
assets related to the distribution of Tumi products in certain markets in Asia and
completed the purchase of eBags, Inc. in the United States. These transactions
were accounted for as business combinations.

(i) Assets Related to the Distribution of Tumi in Certain Asian Markets

Certain subsidiaries of the Group assumed direct control of the wholesale
and retail distribution of Tumi products in South Korea, Hong Kong, Macau, China,
Indonesia and Thailand during the year ended December 31, 2017 resulting in
business combinations. The total consideration paid in connection with all such
transactions was US$64.9 million.

o On January 4, 2017, the Company’s wholly-owned subsidiary in South Korea
completed the acquisition of certain assets, including inventory, store
fixtures and furniture, as well as rights under retail store leases, from TKI,
Inc. ("TKI") with effect from January 1, 2017.

o On April 1, 2017, the Company’s wholly-owned subsidiaries in Hong Kong,
Macau and China acquired certain assets, including inventory, store fixtures
and furniture, as well as rights under retail store leases, from Imaginex
Holdings Limited ("Imaginex”] with effect from April 1, 2017.

o On May 1, 2017, the Company’s non-wholly owned subsidiaries in Indonesia
and Thailand assumed direct control of the distribution of Tumi products in
each respective country with effect from May 1, 2017.

L, DEWE &

(b) HFER &

li) HEENHABHEE
TRARER B2 AEENEAIR

BEE - FRDEELTEOETE  BEHE W

% BERBENREHR

December 31,
12H31H

1,657,829 1,613,020
702,081 693,756
95,162 55,699
33,766 27,140
32,747 23,705
30,819 11,012
25,400 23,661
18,067 19,382
15,077 15,200
13,257 11,697
10,122 7,665

5. XBEHER
(a) 2017 FEHEHEE

REBZE2017F12A31 BILFE - AEBEWE
ETHETumiERRE TNTHD HEKHERNE
E - WHRERTEK eBags, Inc. UREEETE o« IHER
SEARINWEXK AP EIE -

il  ETumiRE FiEMm 55 85 B 1Y
BE
REEETHBARREZ2017412A31H

IHFEBEBEBAHEBERE TuMIERREE - &

R R ERFBESERTESHEES

HEEEGE - MEEEXZNENBRER6L9

BEZET -

o M2017F1 A48 > ARF—RKREENEE
BB AT A TKI, Inc.([TKI)UEES T &E
(PEEFE  EHEEREM  URZTEEMR
EIETHEN) - 820171 81 B4R -

e R2017F4A1H  ARARRES - EFIRH
B 2EHRBARMEERARAR(MER DK
BETEE(RREFE  EAHEENRERM - A
REEEEERETHERN) - 82017F4H818
FRAERY o

e  R2017F5A18 » AARKENEREBHIE
BB AT D BIUKE Tumi ZE R %M E R
ROWEBOEELEGIE 58201745818
RBAERK o



5. Business Combinations Continued
(a) 2017 Business Combinations Continued

(i) Assets Related to the Distribution of Tumi in Certain Asian Markets
Continued

The consolidated financial results of the Group as of and for the year ended
December 31, 2017 include the financial results for such transactions from the
respective dates of assuming control of distribution of Tumi products in Asia. From
the respective dates of acquisition, US$30.5 million of revenue and a net loss of
US$0.2 million was contributed to the consolidated financial results of the Group
for the year ended December 31, 2017.

The following table summarizes the recognized amounts of assets acquired
for all of the above distributorships at the respective acquisition dates as a final
allocation of the combined purchase price.

5. ¥¥efEE s

(a) 2017 FEBKEHEE &

il HETumiRE FiEMmE 5 85 EEEE R
BEE

NEER2017F12 831 BREZZ B L FENER

BUBEBEREZERZBERE Tumi ERREMNS

HEBHIZFRNSEAMENMBEEE - B H

WHER AR EAASEEBZE2017F12A31 81k

FEMGREMBEBET R 305 BBETREE

SFH02BEEET -

TR & B Y B ML A A il R P R
BENCHERSBIERAHIBENREIE -

(Expressed in thousands of US Dollars) (UFETZ2%))

E S

Property, plant and equipment

Identifiable intangible assets AR EE
Inventories EE
Other current assets i RBIEE

Trade and other payables JEASTRR R S HoAth A /18

BEREA R EEER
[k

Total identifiable net assets acquired
Goodwill

HUEEE

Total purchase price

Identifiable intangible assets are primarily comprised of customer relationships
that will be amortized over the estimated useful life.

Goodwill in the amount of US$35.4 million was recognized as a result of the
acquisitions. The goodwill is attributable mainly to the synergies expected to be
achieved from integrating the distributorships into the Group’s existing business.
All of the goodwill recognized is expected to be deductible for tax purposes.

lii) eBags, Inc.

On April 6, 2017, Samsonite LLC and BGS Merger Sub, Inc., both wholly-
owned subsidiaries of the Company, entered into a merger agreement with eBags,
Inc. ("eBags”] and certain of the security holders of eBags, pursuant to which
Samsonite LLC agreed to acquire all of the outstanding equity interests of eBags
for cash consideration of US$105.0 million on the terms and conditions set out in
the merger agreement. The acquisition was completed on May 5, 2017, at which
time eBags became an indirect, wholly-owned subsidiary of the Company. The
consideration paid under the merger agreement by Samsonite LLC was financed
by internal resources of the Group and the Group's revolving credit facility.

eBags is a leading online retailer of bags and related accessories for travel. eBags
offers consumers a diverse offering of travel bags and accessories including
luggage, backpacks, handbags, business bags, travel accessories and apparel.
eBags sells products from a wide variety of leading travel and fashion brands
(including many of the brands owned by the Group), as well as its own exclusive
private label brand. Founded in 1998, eBags is headquartered in Greenwood
Village, Colorado, USA.

3,834
16,880
9,370
253
(791)

29,546
35,369

64,915

AR EI A E T R BRG] A HE
BEPRF -

AEBEHZEWBEAERRI 4 ABERTHE
2 BEIEHRRREDHESHEARARERE
EBPTERNMREREMY - AP ACRARE
BRI SAAEES B B0 T ASOER

(i) eBags, Inc.

R2017F 4R 68 RRABWEENBE AR
Samsonite LLC & BGS Merger Sub, Inc. EZeBags,
Inc.([eBags]) & eBags BVE T 5158 Al L& 0
% - ¥Rt - Samsonite LLC RIEIRA G FTH
R RAGHIARSRE105.0 BB X T eBags 2
BREATAEIMNEAE - ZWBEHER 20175750
5EAK » eBags BRI RA R BIHEIF AN ENE
A7) ° Samsonite LLCRIEE H Bz NORER
FAEENHEREAEENBREERBRMES -

eBags B —RELIKITELBERAEMHNRELB LT
EH ° eBags MBEEERHBIRTEMEMFNZ L
EmEs  BEREETEM B8 FR BH
& - IR 1 N iR #f © eBags TN EMEMME %
8 <8 5 M3z Bz B 2 R ( LR AN SR (B 0E T 2 (@ am i)
AREBR BB M - eBags R 1998F Al - HiA
BRRISE BB B Z M ASMBABFT ©
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

5. Business Combinations Continued
(a) 2017 Business Combinations Continued
lii] eBags, Inc. Continued

The acquisition provided the Group with a strong platform to help accelerate
the growth of the Group's direct-to-consumer e-commerce business in North
America and worldwide. It also provided the Group with immediate resources and
digital know-how to strengthen the Group's existing digital capabilities.

The consolidated financial results of the Group as of and for the year ended
December 31, 2017 include eBags’ financial results from May 5, 2017, the date
of acquisition, through December 31, 2017. From the date of acquisition, eBags
contributed US$114.1 million of revenue and a net loss of US$3.6 million to the
consolidated financial results of the Group for the year ended December 31, 2017
while the Group integrates and restructures operations.

The following table summarizes the recognized amounts of assets and liabilities
acquired and liabilities assumed at the acquisition date as an allocation of the
purchase price included in the December 31, 2017 results.

5. X¥aHtEE -

(a) 2017FEBEHERE

lii) eBags, Inc. &
ZBEETEAREERE—@BANTE - BBAE
EERIEEMNREHNRERLTE@AEEER
BFREER - ZBBSENALEBRENRE
BREWER  UINEAEENEEEHE S

NEER2017F12 831 BREZZ A L FENLER
A ISEE D IEeBags B 2017F5 A5 B (UEEBE)
BEZ2017F 12831 BMEEEE - 8 KEBE
i eBags AAKEEEHE2017F12A31BIEFE
MR A M EES RS 1141 BEEETREBIEFE
36EBETL MASBERAREMAERLE -

NRBEA T UEE B HIPTUCE B B K B (E A M A
BENCERSRIESUBENIE - BMA2017
F12731 B -

(Expressed in thousands of US Dollars) (UFZExZ2%)

e

Property, plant and equipment

Identifiable intangible assets AERIETEE
Inventories =&

Trade and other receivables JRE MK BR R % Lt 8 W R TR
Other current assets Himehn & e

Deferred tax liability RIEFITE A E

Trade and other payables JEASTRR R I HoAth A 018

BEUER R EEER
[k

Total identifiable net assets acquired
Goodwill

Total purchase price BUWEEE

Identifiable intangible assets above are comprised of US$55.5 million attributable
to the eBags tradename and US$3.5 million of other intangible assets.

Goodwill in the amount of US$61.3 million was recognized. The goodwill is
attributable mainly to the synergies expected to be achieved from integrating
eBags into the Group's existing business. None of the goodwill recognized is
expected to be deductible for tax purposes.

431
58,982
7,050
70

547
(2,732)
(20,664)

43,684
61,296

104,980

AR B E B4 eBags A EHE 555 B
BETLEMBELEE3SBEXT °

AEBERRIIEEETNEE - EXEAR
TEEAfS eBags B HEANEEIA B EBMERNIHF
WEFTE - B EE A B RBHE N T
Bk o



5. Business Combinations cContinued
(a) 2017 Business Combinations Continued

lii] eBags, Inc. Continued

Per IFRS 3, Business Combinations, an acquirer shall retrospectively adjust the
provisional amounts recognized at the acquisition date to reflect new information
obtained about facts and circumstances that existed as of the acquisition date
and, if known, would have affected the measurement of the amounts recognized
as of that date. During the measurement period, the acquirer shall also recognize
additional assets or liabilities if new information is obtained about facts and
circumstances that existed as of the acquisition date and, if known, would have
resulted in the recognition of those assets and liabilities as of that date. The
measurement period ends as soon as the acquirer receives the information it was
seeking about facts and circumstances that existed as of the acquisition date or
learns that more information is not obtainable. However, the measurement period
shall not exceed one year from the acquisition date. The measurement period for
certain transactions disclosed above has not ended as of December 31, 2017.

liii] Pro Forma Results (Unaudited)

If all of the above transactions had occurred on January 1, 2017, the Group
estimates that consolidated net sales for 2017 would have been approximately
US$3,537.0 million, and consolidated profit attributable to equity holders for
2017 would have been approximately US$333.5 million. In determining these
amounts, the Group has assumed that the fair value adjustments that arose on
the transaction dates would have been the same if the transactions had occurred
on January 1, 2017. The pro forma information is not necessarily indicative of the
results of operations that actually would have been achieved had the transactions
been consummated at that time, nor is it intended to be a projection of future
results.

(b) 2016 Acquisition

The Group completed one business combination during the year ended
December 31, 2016.

Tumi Holdings, Inc.

On March 3, 2016, the Company and PTL Acquisition Inc. ("Merger Sub”],
which was then an indirect wholly-owned subsidiary of the Company, entered into
an agreement and plan of merger (the "Merger Agreement”) with Tumi Holdings,
Inc. ("Tumi Holdings”), pursuant to which the Company agreed to acquire Tumi
Holdings for a cash consideration of US$26.75 per outstanding common share
of Tumi Holdings, without interest (the “Per Share Merger Consideration”). The
acquisition was completed on August 1, 2016 and was effected by way of the
merger of Merger Sub with and into Tumi Holdings, with Tumi Holdings surviving
the merger as an indirect wholly-owned subsidiary of the Company. On December
30, 2016, Tumi Holdings was merged with and into its wholly-owned subsidiary
Tumi, Inc., with Tumi, Inc. surviving the merger. Tumi is a leading global premium
lifestyle brand offering a comprehensive line of business bags, travel luggage and
accessories. The brand is consistently recognized as “best in class” for the high
quality, durability, functionality and innovative design of its products, which range
from its iconic black ballistic business cases and travel luggage synonymous
with the modern business professional, to travel accessories, women's bags and
outdoor apparel.

5. ¥MAHEE s
(a) 2017 FEKEHEEE

lii) eBags, Inc. &
BIRIFRSEIREFAHFE - WEFHEEHH
EAUWE A BREZNEESE - UARBAIRER
WEAMEFEY B (HMAR)VEEBEEREHE
MEtE R ZNERSERBEROMER - NEt2H
B HERGSAKE AR FEY B (MMNER) S5
NEBERZSEERABENEBASE RIEROH
ER RIEH AR BINEERBE o HIRER
EREFEREMAKBEANEFENEERER
MERSABELEBELER - Bt S HRIRERD
R o AT S EREASBBE KE BBt —
F o FPMBFBRNE TR SNTEHMEIE RN 2017F
12431 AR -

liii) HZFE(KREZEFT)

2R LR B 2017F1 51 BET - AEEMG
FH2017 R A IHE FERAA3,537.0 88T -
2017 FRRER B ABER S SN R333 588
XL HETWEZHER  AEERENR 5 HH
EENAABERAESBIRZN2017F1 18
EITERR - BEERRDRRHR Z 0 E F T
FER ERSRGHEERE - TIERREENTER -

(b) 2016 FUEREIR

HBZE2016F 12831 HIEFE  AEBTH—
BEKAPEIE -

Tumi Holdings, Inc.

M2016F3 A3 8 + RNARRAR R EREEE
BENZ2ENB AR PTL Acquisition Inc.([ & B
JBA 7)) E Tumi Holdings, Inc.([Tumi Holdings )
Frl At RaTaI([&0tHHE]) - KRt - AAF
[ Z U8B Tumi Holdings * BAR Tumi Holdings 4T
NSRBI SR EA20. 75 =T AT E([EK
ABHRME]D) - WEEBEMN2016F8 A1 BT -
WABGHB AR ETumi Holdings & #FF B HF A
Tumi Holdings KA E + ifi Tumi Holdings &
HEKBIERTARRBERENEEMB A REE
1748 - 2016512 A30 B » Tumi Holdings E2H %
EHB AR Tumi, Inc. &4 B HF A Tumi, Inc. * M
Tumi, Inc. RE TR EEETE - Tumi2— A2
RELHEERRETRE HE2ENERRIE
FEEHE  IRETFEREN -  ZREUAEERE
2ER - WA - ZWEUREIFTR - MEARE
HEREORE  HERBERSURARREE
AEALTMRANEHEEC BB RN EEHE
B RIREATERE © IkER M - ZEFRRFEINRER
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

5. Business Combinations Continued
(b) 2016 Acquisition Continued
Tumi Holdings, Inc. Continued

Pursuant to the terms of the Merger Agreement, as of the effective time of the
merger (the “Effective Time”], each issued and outstanding share of Tumi Holdings
common stock, other than dissenting shares and shares owned by the Company,
Merger Sub, Tumi Holdings or any of their respective wholly-owned subsidiaries
(including treasury shares), was canceled and converted into the right to receive
the Per Share Merger Consideration. All Tumi Holdings stock options, service
restricted stock unit awards and performance restricted stock unit awards (in
each case whether vested or unvested) that were outstanding immediately prior
to the Effective Time were canceled upon the completion of the merger, and the
holders thereof were paid an aggregate of approximately US$19.0 million in cash
in respect of such cancellation pursuant to the terms of the Merger Agreement.
Upon the Effective Time, holders of Tumi Holdings common stock immediately
prior to the Effective Time ceased to have any rights as stockholders in Tumi
Holdings (other than their right to receive the Per Share Merger Consideration, or,
in the case of shares of Tumi Holdings common stock as to which appraisal rights
have been properly exercised and not withdrawn, the rights pursuant to Section
262 of the Delaware General Corporation Law). The total consideration paid under
the Merger Agreement was approximately US$1,830.8 million. There was no
contingent consideration included in the transaction.

The consolidated financial results of the Group as of and for the year ended
December 31, 2016 include Tumi Holdings’ financial results from August 1, 2016,
the date of acquisition, through December 31, 2016. From the date of acquisition,
the Tumi operations contributed US$275.8 million of revenue and net income of
US$38.0 million (excluding transaction costs and the finance costs associated
with the Senior Credit Facilities used to fund the acquisition) to the consolidated
financial results of the Group for the year ended December 31, 2016.

5. ¥KEHtEE 2

(b) 2016 FUHEE1E &

Tumi Holdings, Inc. &

RIFE M RENIET  REMEEERRR ([ EX
Wi 1) - BARE 1T REEATEIMI Tumi Holdings &
AR (Tumi Holdings &R M UAKRBAART] « &0
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AFHEAH Tumi Holdings B3 (BB EERD Bk
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5. Business Combinations Continued
(b) 2016 Acquisition Continued
Tumi Holdings, Inc. Continued

The following table summarizes the recognized amounts of assets and liabilities
acquired and liabilities assumed at the acquisition date as an allocation of the
purchase price.

(Expressed in thousands of US Dollars] (UAFETZ22)

Property, plant and equipment M - R R
Identifiable intangible assets A RIEEE

Other non-current assets Hihmeh & e
Inventories =&

Trade and other receivables JFEE MK B R B Lt W SR TR
Other current assets Himeh & e

Cash B

Deferred tax liability RIEFRITE A E

Current loans and borrowings MBNE R &K

Other non-current liabilities Hi3Enea &

Trade and other payables JEASTRR R S HoAth A /18
Other current liabilities HiRE 8 &

BEREBEARAFEEER
[k

Total identifiable net assets acquired
Goodwill

HRUEEE

Total purchase price

Identifiable intangible assets above is comprised of US$845.0 million attributable
to the Tumi tradename, US$136.0 million for customer relationships and US$6.0
million for other intangibles.

Goodwill in the amount of US$944.3 million was recognized as a result of the
acquisition. The goodwill is attributable mainly to the synergies expected to be
achieved from integrating Tumi into the Group’s existing business. None of the
goodwill recognized is expected to be deductible for tax purposes.

(c) Acquisition-related Costs

The Group incurred approximately US$19.3 million and US$46.2 million
in acquisition-related costs during the years ended December 31, 2017 and
December 31, 2016, respectively. Such costs are primarily comprised of costs
associated with due diligence, professional and legal fees, severance and
integration costs and are recognized within other expenses on the consolidated
income statements.

5. XBESHEEs
(b) 2016 FUREBEEIE &
Tumi Holdings, Inc. &

TRERPUEE B BAPT IS B E & B B A R ATAE
BENEERSHEEAIIBEN SR

102,309
986,984
5,441
109,735
27,855
26,801
145,507
(370,183)
(4,409)
(1,665)
(138,660)
(3,205)

886,510
944,278

1,830,788

AR EE R Tumi R EIERI845.0 F
BET BEPHBRIOEEETRHMETLEE
60BBETT °

REBE B UL KRB EIAER 44 3B BETHEE -
EREZARTEEE Tumi & ERKBR G £
ERA RS - TREISIED MR E AR
TS E 8T LAFORR -

(c) WEEAEREKAE

REBMPEZE2017F12 431 B R 2016412
A3 BLEFEDRIEEN1ISEEETLKL2EE
ETHWERBERE - EERAFTERFHERRE
BEMRAN BEREAEER - BRLREESRAEH
BB - TYER A M ES KR R e B B S R FERR -
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

6. Property, Plant and Equipment

(Expressed in thousands of US Dollars)

2017
Cost:
As of January 1, 2017

Purchases of property, plant
and equipment

Additions through business
combinations (note 5)

Disposals and write-offs

Effect of movement in foreign
currency exchange rates

As of December 31, 2017

Accumulated depreciation
and impairment:

As of January 1, 2017
Depreciation for the year
Disposals and write-offs

Effect of movement in foreign
currency exchange rates

As of December 31, 2017

Carrying value:
As of December 31, 2017

(K FETZ5Y)

20175

R

m201751 A1H
BENE - BERRE
FREBAUEHRE
(BF3E5)
T

SNEE RSB T E

R2017412 831 1°
ZEITERREE :

©H2017F1 818

FRITE

o R g

INEER BB E

R20174128311°

BRMEME :
72017412 A31H

739

11,950

(1,090)

(188)

(1,278)

10,672

W% BERRE

Buildings
£

56,901

27,448

5,326

89,675

(25,228)
(3,775)

(3,527)

(32,530)

57,145

Machinery,
equipment,
leasehold
improvements
and other
HEWELEBR
Hity

546,462
67,184

4,265
(23,146)

66,335

661,100

(306,266)
(81,342)
21,233

(54,495)

(420,870)

240,230

614,574
94,632

4,265
(23,146)

72,400

762,725

(332,584)
(85,117)
21,233

(58,210)

(454,678)

308,047



6. Property, Plant and Equipment Continued 6. W% - MERRE =

Machinery,
equipment,
leasehold
improvements
and other
B R
Buildings FHEMHEEER
(Expressed in thousands of US Dollars] (WU FETZ5) BgF Hits
2016 2016 5
Cost: RN :
As of January 1, 2016 RK2016F 1818 10,728 51,687 422,753 485,168
Purchases of property, plant BEWE  BE K&&iE
and equipment 226 404 68,949 69,579
Additions through business FREBEMEERE
combinations (note 5) (FfFES5) 418 6,876 95,015 102,309
Disposals and write-offs B R g - (16) (29,344) (29,360)
Effect of movement in foreign HNEE FE R BB ) 7o
currency exchange rates (161) (2,050) (10,911) (13,122)
As of December 31, 2016 7K2016F12H31H 11,211 56,901 546,462 614,574
Accumulated depreciation ZIHTERREME :
and impairment:
As of January 1, 2016 MH2016F1H1H (1,099) (22,790) (275,196) (299,085)
Depreciation for the year FRAFE (28) (3,433) (63,324) (66,785)
Disposals and write-offs B R g - 9 26,024 26,033
Effect of movement in foreign HNEE FE R BB ) 7o
currency exchange rates 37 986 6,230 7,253
As of December 31, 2016 7K2016F12H31H (1,090) (25,228) (306,266) (332,584)
Carrying value: BRMEME :
As of December 31, 2016 R2016F 12 A31H 10,121 31,673 240,196 281,990

Depreciation expense for the years ended December 31, 2017 and December ~ #ZE 2017412 831 H & 20165 12 A31 HIEFEHR
31, 2016 amounted to US$85.1 million and US$66.8 million, respectively. Of HEBAD R A5 1 BBETKSEEET ° £
this amount, US$14.0 million and US$13.9 million was included in cost of sales ~ ZFE&FEF  14.0BEEXTR139BEETHRIET
during the years ended December 31, 2017 and December 31, 2016, respectively. ~ ABEZE 2017412 31 B & 2016F 12 A31 BILFE
Remaining amounts were presented in distribution and general and administrative ~ BJSHERA BT 2ER D HFA AR —8 RITH
expenses. All land owned by the Group is freehold. XA 25 - REBGERNFTA LG R AERE -

No impairment indicators existed as of December 31, 2017 and December 31, R 201751231 HX 2016512 A31 A  #iEFHE
2016. BENR o
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

7. Goodwill and Other Intangible Assets

(a) Goodwill

The Group’'s goodwill balance amounted to US$1,343.0 million as of
December 31, 2017, of which approximately US$64.6 million is expected to be
deductible for income tax purposes.

The carrying amount of goodwill was as follows:

(Expressed in thousands of US Dollars) (UXFETZ3])
Cost: B
As of January 1 M1A1H

Additions through business BREBATFEANE (i3E5)

combinations (note 5)
Effect of movement in foreign currency ~ JMEERZFEHNMTL HiRE
exchange rates/other additions

As of December 31 W12 A31H
Accumulated impairment losses: R ERE ¢

R1ATERR12A318

As of January 1 and as of December 31

FREE

Carrying amount

The aggregate carrying amounts of goodwill allocated to each operating segment

were as follows:

7. BEREMEREE
(a) &

R2017F 128318 » REBNEEBLEH A
1,343.0E 8%t Eh#s6BESTTBEAI AT
BB /T LAS0RR ©

EBHREENT

December 31,
12H31H

2,208,697 1,267,147
96,665 944,278
7,446 (2,728)
2,312,808 2,208,697
(969,787) (969,787)
1,343,021 1,238,910

DEEEEED BHAENRREERNT

North Latin
(Expressed in thousands of America Europe America Consolidated
US Dollars) (UFETZ3)) JEEM B FTEM BF
As of December 31, 2017 720176128318 742,143 541,447 59,431 - 1,343,021
As of December 31, 2016 2016512 A31H 679,753 503,726 55,431 = 1,238,910

In accordance with IAS 36, Impairment of Assets ["IAS 36"), the recoverable
amounts of the Group’s CGUs with goodwill were determined using the higher of
fair value less cost to sell or value in use, which is determined by discounting the
estimated future cash flows generated from the continuing use of the unit.

For the purpose of impairment testing, goodwill is allocated to the Group's
operating segments, comprised of groups of CGUs, as these represent the lowest
level within the Group at which the goodwill is monitored for internal management
purposes. The allocation is made to those CGUs that are expected to benefit from
the business combination in which the goodwill arose.

RARIAS B 36 S &z B 1A ([IASZE 3657 ]) + AEER
ENHRSEEEMMARESERT AR EERL
ERALEREETRSEET - BRMRSERS
A% ENFTEANRRIBIREREETE °

SRERNANE  AEESEEAEENEEN S
(RS ELEMARANK) - TRZFRSELE
AR KR AKEL AT EE B MERHENR
BAKF - BEESEEBRIERELFMBNER
BHEENZERSELEN -



7. Goodwill and Other Intangible Assets Continued
(a) Goodwill Continued

Separate calculations are prepared for each of the groups of CGUs that make up
the consolidated entity. These calculations use discounted cash flow projections
based on financial estimates reviewed by management covering a five-year period.
Cash flows beyond the five-year period are extrapolated using estimated growth
rates appropriate for the market in which the unit operates. The values assigned
to the key assumptions represent management’s assessment of future trends and
are based on both external sources and internal sources (historical data) and are
summarized below.

. Pre-tax discount rates of 8.5%-10.0% were used in discounting the projected
cash flows. The pre-tax discount rates were calculated for each CGU.

o Segment cash flows were projected based on the historical operating results
and the five-year forecasts.

. The terminal values were extrapolated using constant long-term growth
rates of 3.0%-3.5% for each CGU, which is consistent with the average
growth rate for the industry.

e  The sales prices were assumed to be a constant margin above cost.

Judgment is required to determine key assumptions adopted in the cash flow
projections and the changes to key assumptions can significantly affect these
cash flow projections. Management has considered the above assumptions and
valuation and has also taken into account the business plans going forward.
Management believes that any reasonably foreseeable change in any of the above
key assumptions would not cause the carrying amount of goodwill to exceed the
recoverable amount.

7. BEREMEBREE &

(a) BB E
BPRGAERNSHEHBSEA BN EBHE - %5
AEENEEEEMNAFTHNMBEH - EA
BRI RETEN - BBAFHNRERENEH
BACEMAEMSEENEHE R R - T2/
BRETRBENBERTEBRBYHARRBENGEE - I
LASNE SRR K M EBME B GRAE B Bikik « #1545
AN o

*  PA8.5%-10.0% KR AT 8L 3R & AN RL IR T 1
Rentg mEReELBLUXAFERTA
BEIR K o

s BREBEKEFENAFRAEASEBRER

=
z2°

*  IA3.0%-35%MEERAERE(HEARITHE
P RE-BORBTRREELABUNS
RIBME

s REHEETRSNKANEENE -

ETRenBRAMKANIERRBALBH
i MEIERROEXHZERERERVAGEE

T BEREEERER LRNBRENEATES
BARKHGENR - BRERR - LREFRZ2M
ROEMNASEAERZ BTG EH BN REE
HRB RO S FE o

Samsonite International S.A. Annual Report 2017 | $i5 BB AR AR 2017 44

191



Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

7. Goodwill and Other Intangible Assets Continued 7. BERHMWELEE &
(b) Other Intangible Assets (b) HttBEEE

Other intangible assets consisted of the following: Hip\ EERIENATRE :

Total other

Total intangible
Customer subject to assets
(Expressed in thousands of relationships amortization Tradenames HibhER
US Dollars] (UFETZ7) EFERZ EeHERE [5E] BEEMR
Cost: RN
As of January 1, 2016 M20165F1H1H 138,522 10,216 148,738 682,157 830,895
Additions through business FREBAMER
combinations (note 5) NE (FEES) 136,000 5,984 141,984 845,000 986,984
Other additions HEMRE - 5,745 5,745 - 5,745
Disposals HE - (535) (535) = (535)
Effect of movement in SNEEFE =& B)HY
foreign currency -2
exchange rates 126 (983) (857) 203 (654)
As of December 31, 2016 M2016F12 431 B KX
and January 1, 2017 20171 A1H 274,648 20,427 295,075 1,527,360 1,822,435
Additions through business FREGAIER
combinations (note 5) AE (FisES5) 16,880 3,482 20,362 55,500 75,862
Other additions EMRE - 14,334 14,334 - 14,334
Disposals e - (2,081) (2,081) - (2,081)
Effect of movement in HNGE FE R B Eh )
foreign currency 2
exchange rates 3,558 4,691 8,249 312 8,561
As of December 31, 2017 7"2017%F12A831H 295,086 40,853 335,939 1,583,172 1,919,111
Accumulated KTy
amortization:
As of January 1, 2016 R2016F1 A1H (65,979) (2,505) (68,484) - (68,484)
Amortization for the year F R H (19,009) (3,447) (22,456) - (22,456)
Effect of movement in SNEEFE =& B Y
foreign currency -2
exchange rates 46 1,520 1,566 - 1,566
As of December 31, 2016 M2016F12 431 B R
and January 1, 2017 201741 18 (84,942) (4,432) (89,374) - (89,374)
Amortization for the year FREH (26,336) (6,472) (32,808) - (32,808)
Disposal HE - 906 906 - 906
Effect of movement in HNEE [ R B Eh i)
foreign currency e
exchange rates (307) (4,771) (5,078) - (5,078)
As of December 31, 2017 7A2017%F12831H (111,585) (14,769) (126,354) - (126,354)
Carrying amounts: BRIEIME :
As of December 31, 2017 7"2017F12A831H 183,501 26,084 209,585 1,583,172 1,792,757
As of December 31, 2016 R20165F12H31H 189,706 15,995 205,701 1,527,360 1,733,061



7. Goodwill and Other Intangible Assets Continued
(b) Other Intangible Assets Continued

The aggregate carrying amounts of each significant tradename were as follows:

(Expressed in thousands of US Dollars] (UTFETZ7)
Samsonite FFAE
Tumi Tumi

American Tourister American Tourister

eBags eBags
High Sierra High Sierra
Gregory Gregory
Speck Speck
Hartmann Hartmann
Lipault Lipault
Other Hh

Total tradenames [EEF 50

Amortization expense for intangible assets for the years ended December 31, 2017
and December 31, 2016 was US$32.8 million and US$22.5 million, respectively,
and is presented primarily in distribution expenses in the consolidated income
statements. Future amortization expense as of December 31, 2017 for the next
five years is estimated to be US$33.6 million, US$31.2 million, US$28.6 million,
US$26.9 million, US$18.5 million and a total of US$70.8 million thereafter.

In accordance with IAS 36, the Group is required to evaluate its intangible assets
with finite lives for recoverability whenever events or changes in circumstance
indicate that their carrying amount might not be recoverable. The fair value of
customer relationships is determined using a combination of the income approach
and the multi-period excess earnings method, whereby the subject asset is valued
after deducting a fair return on all other assets that are part of creating the related
cash flows. There were no impairment indicators and there were no accumulated
impairment losses as of December 31, 2017 and December 31, 2016.

The Group’s tradenames have been deemed to have indefinite lives due to their
high quality and perceived value. In accordance with IAS 36, the recoverable
amounts of the Group’s tradenames were determined using the relief-from-
royalty income approach to derive fair value less cost to sell.

7. BEREMELEE &
(b) HMBEFLEE &
SEEHENBREENT

December 31,
12A31H

462,459 462,459
845,000 845,000
69,969 69,969
55,500 -
39,900 39,900
38,600 38,600
36,800 36,800
16,500 16,500
12,259 12,259
6,185 5,873
1,583,172 1,527,360

HZE2017F 12831 BR2016E12 A31 BIEEE
B EENEHEERS R A328BEETLK2258
EET WEABRERPEZLIAEHHHAST - B
2017512 A31 B2 &R AFRARREEER KT DA
B3B3 6EEEL 32EEEL  286EEETT
269BBETLRIBSHEEET  EEBREATISEH
BXET-e

RIRIAS 5 3657 + £ IR (B8R Al B A A Bl B
HEEMNEGRERDRS R - AEEENGEER
R AFHEREENTKREY - REBENAR
BEUNAHREERZHBERMREET  HPH
WERENGERHRAEEMIBEEERSRER
BIEEMNAERIR - MN2017F12 831 B K 20164
12 A31 BisERED SRR ERISE -

HRASEEMNEEEEERE e BANEE - WHE
REHAERATAFH - RIBIASE 365 - ANEH
R AT E S FEE A EFWAGE LT EARE
BRI ERANmET -
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

7. Goodwill and Other Intangible Assets Continued
(b) Other Intangible Assets Continued

The calculations use discounted projections based on financial estimates reviewed
by management covering a five-year period. Revenues beyond the five-year period
are extrapolated using estimated growth rates appropriate for the market. The
values assigned to the key assumptions represent management’s assessment
of future trends and are based on both external sources and internal sources
(historical data) and are summarized below.

o Pre-tax discount rates of 8.5%-10.0% were used. The pre-tax discount rates
were calculated separately for each tradename.

o Revenues were based on anticipated selling prices and projected based on
the historical operating results, the five-year forecasts and royalty rates
based on recent transfer pricing studies in the jurisdictions the Group
operates in.

e  The terminal values were extrapolated using constant long-term growth
rates of 2.7%-3.3% for each tradename, which is consistent with the average
growth rate for the industry.

e  The sales prices were assumed to be a constant margin above cost.

Judgment is required to determine key assumptions adopted in the cash flow
projections and the changes to key assumptions can significantly affect these
cash flow projections. Management has considered the above assumptions and
valuation and has also taken into account the business plans going forward.
Management believes that any reasonably foreseeable change in any of the above
key assumptions would not cause the carrying amount of its indefinite lived
intangible assets to exceed their recoverable amounts.

8. Prepaid Expenses, Other Assets and Receivables
(a) Non-current

Other assets and receivables consisted of the following:

(Expressed in thousands of US Dollars) (UAFETZ7)
Deposits R
Other EAh,

B8 R IR IR AR

Total other assets and receivables

7. BEREMELEE &

(b) HMBEFLEE &
SREHEERERBEMO T IOM B -
fEAREIIER 1B T4 HBRY et T AR IE 45
B RN - EEBRARAORER
REEMEARBS N - LASNBIOR R A
&8 GBABUR) ik - FSRELIT -

o {F/8.5%-10.0%HIBRFIATALI K - EEA
BB ERBIAIAERE -

o WEREBHEESNE  IRBBELEX
- DFRRREAEE S ERER AR
HEETF BN REENENERER -

o R2.7%-33%HMEERIIERE(HEARITHE
B IR R B TS AR AR EE -

o REHEETHKENRANEENE -

ExRen8RAMRANIERRBALBH
B MEREIOELEZERERERNEEE
T - BEREEERER LRNBRENE - BEE
BARKHGENR - BRERR - LREFRZ2M
ROEMSEAIEREE - TS EHEEFER
RSN ETEENREEBRBATNDESH -

8. ANEHA  HttEEKREWE
(a) ERE
HAAE RERIORBEA TS -

December 31,
12H31H

35,344 28,926
4,858 4,000
40,202 32,926



8. Prepaid Expenses, Other Assets and Receivables
Continued

(b) Current

Prepaid expenses and other current assets consisted of the following:

(Expressed in thousands of US Dollars] (UAFETZ%)
Prepaid income taxes SEINIEIRET)
Prepaid value-added tax TR ET
Prepaid rent afiEE
Prepaid other TARTE AL

Total prepaid expenses and other assets ~ JAfI & R Hith B A 458

9. Inventories

Inventories consisted of the following:

(Expressed in thousands of US Dollars) (UFETZ3])
Raw materials R
Work in process R
Finished goods BIRK Sh
Total inventories wirE

The amounts above include inventories carried at net realizable value (estimated
selling price less costs to sell) of US$229.6 million and US$180.8 million as of
December 31, 2017 and December 31, 2016, respectively. During the years ended
December 31, 2017 and December 31, 2016, the write-down of inventories to net
realizable value amounted to US$6.0 million and US$6.2 million, respectively.
During the years ended December 31, 2017 and December 31, 2016 the reversal
of reserves recognized in profit or loss amounted to US$2.9 million and US$1.3
million, respectively, where the Group was able to sell the previously written-down
inventories at higher selling prices than previously estimated.

8. ANEHM - HttEEREWFIR
|

(b) B
BNERMEMABEERRENTRIA

December 31,
12A31H

84,682 85,573
31,400 27,906
10,547 7,977
29,865 21,377
156,494 142,833
9. FE
FEBFEUNTSE

December 31,
12H31H

38,436 23,913
2,581 1,779
541,977 395,642
582,994 421,334

A EeEaEE ZRFE(BSERBEERA)
FIERMESE - R2017412831BK2016512A
N HARIR229.6BEETTK1808FEXET - #E
201712 A31AK2016F 12 A3 ALFE &
WREANERFENHAIAEETR2AERE
JC e BE 201712831 B K% 2016F 12 A31BLILF
B REETERNREEHERES R A29B8ETR
13EEET  AASEUSRERIGNEELE
BERRNEE -
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Notes to the Consolidated Financial Statements continued

AR &

10. Trade and Other Receivables

Trade and other receivables are presented net of related allowances for
doubtful accounts of US$14.5 million and US$13.0 million as of December 31, 2017
and December 31, 2016, respectively.

(a) Aging Analysis

Included in trade and other receivables are trade receivables [net of
allowance for doubtful accounts) of US$393.3 million and US$338.4 million as of
December 31, 2017 and December 31, 2016, respectively, with the following aging
analysis by due date of the respective invoice:

(Expressed in thousands of US Dollars] (UFETZ3])
Current BN &R

0 - 30 days past due #HEI0ZE 30 H
Greater than 30 days past due EERERE 30 H
Total trade receivables FEMAR R4 5E

Credit terms are granted based on the credit worthiness of individual customers.

(b) Impairment of Trade Receivables

Impairment losses in respect of trade receivables are recorded using an
allowance account unless the Group is satisfied that recovery of the amount is
remote, in which case the impairment loss is written off against trade receivables
directly. The Group does not hold any collateral over these balances.

The movement in the allowance for doubtful accounts during the year follows:

(Expressed in thousands of US Dollars] (UATFETZ7)
As of January 1 M1A1H
Impairment loss recognized B ERREEE
Impairment loss written back or off BB Ol sk SR E B e
As of December 31 M12A31H

11. Cash and Cash Equivalents

(UFZETES))

(Expressed in thousands of US Dollars)

Bank balances RITHER
Short-term investments HHREE
Total cash and cash equivalents Re MR eEEWEE

Short-term investments are comprised of overnight sweep accounts and time
deposits. There were no restrictions on the use of any of the Group’s cash as of
December 31, 2017. The Group had restricted cash in the amount of US$35.1
million as of December 31, 2016.

10. FEUR BR 7R 2 HL At FE W RRTH

JE U BR 3R B EL Ath B MR ERIA T 4S F0 R R BR AH A
BEEZY - RIRABEER2017F12A318 .
2016512 A3 BRI A1LBEXTRIB0ESEE

JT °©

(a) FRERDHT

2017912 A31 B KX 20165124318 * &
YRR (C R RERE) DRI B398 3AEERTR
3384 BEETT  BAt AEMARFN R EoA R kIR
HIRRgR 2 ANKREDITAT

December 31,
12A31H

336,446 291,359
45,780 34,379
11,069 12,648

393,295 338,386

EERLREERNFEFHEEMERL -

(b) FEURRRFRAYRIE

B R R E A R A BB IR - IR
FAREBERBRE RN EEN - HEUBERT
REBEEERBUCRTCEITHEY - REB LR
HERBHH AR -

FRARKRBESOT -
2017 2016
13,005 12,720
3,664 2,031
(2,155) (1,746)
14,514 13,005

M. BERBEEEY

December 31,
12H31H

340,739 362,736
3,713 5,804
344,452 368,540

EHIRE BERRREBRS REMFR - R2017F
12A318 » REEAEGBRE 7 HILEZBEMR
H o BR2016F 12431 H - AEENXRHEE R
/BIEEET °



12. Earnings Per Share 12. BRER

(a) Basic (a) EX

The calculation of basic earnings per share is based on the profit attributable BE2017F12HA31AK20165F 12 A31 HIE
to ordinary shareholders of the Company for the years ended December 31, 2017 & [Z ' #RERBFJHRIEAN A 7] L@ R EL
and December 31, 2016. EAETE o

Year ended December 31,

BENANALEE

(Expressed in thousands of US Dollars,

except share and per share data) (UAFETZ2  Bi7 REREIFERIN)

Issued ordinary shares at the beginning of G2 277 L@

the year 1,411,288,901 1,409,833,525
Weighted-average impact of share options & ABE1T{EEEARAER IIE T2
exercised during the year 6,053,808 759,604
Weighted-average number of shares F ARG B INRET B
during the year 1,417,342,709 1,410,593,129
Profit attributable to the equity holders fRiER A AR A 334,256 255,667
Basic earnings per share BREARZETF
(Expressed in US Dollars per share) (UBRETZ) 0.236 0.181
(b) Diluted (b) #58
Dilutive earnings per share are calculated by adjusting the weighted-average FRE SR HERABRE BT BN INETF
number of ordinary shares outstanding to assume conversion of all dilutive — 5 - ABRRFTA AT #EENBE T RRE L BEM
potential ordinary shares. HE o

Year ended December 31,
BZ12ANALEE

(Expressed in thousands of US Dollars,
except share and per share data) (UATFETZ2  Ri7 REREIZERIN)

Weighted-average number of ordinary FRIL BRI BN (ELR)

shares (basic) at end of the year 1,417,342,709 1,410,593,129
Effect of share options BT E 10,790,441 2,966,094
Weighted-average number of shares F R B NNHE T 2

during the year 1,428,133,150 1,413,559,223
Profit attributable to the equity holders IRAERFE A B R T 334,256 255,667
Diluted earnings per share BRESE AT

(Expressed in US Dollars per share] (ABRETZ2]) 0.234 0.181
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

12. Earnings Per Share continued
(c) Dividends and Distributions

On March 15, 2017, the Board recommended that a cash distribution in the
amount of US$97.0 million, or approximately US$0.0684 per share, be made to the
Company’s shareholders of record on June 17, 2017 from its ad hoc distributable
reserve. The shareholders approved this distribution on June 1, 2017 at the Annual
General Meeting and the distribution was paid on July 12, 2017.

On March 16, 2016, the Board recommended that a cash distribution in the
amount of US$93.0 million, or approximately US$0.0659 per share, be made to the
Company’s shareholders of record on June 17, 2016 from its ad hoc distributable
reserve. The shareholders approved this distribution on June 2, 2016 at the Annual
General Meeting and the distribution was paid on July 13, 2016.

Dividend payments to non-controlling interests amounted to US$22.1 million and
US$14.8 million during the years ended December 31, 2017 and December 31,
2016, respectively.

No other dividends or distributions were declared or paid during the years ended
December 31, 2017 and December 31, 2016.

13. Loans and Borrowings
(a) Non-current Obligations

Non-current obligations represent non-current debt and finance lease
obligations as follows:

(Expressed in thousands of US Dollars] (UFETZ23))
Term Loan A Facility ATEHEFRELR
Term Loan B Facility B EHRE AL
Term Loan Facilities EEIE A EA
Finance lease obligations AE SR
Total loans and borrowings BERRER4E%E
Less deferred financing costs AEAE Rl & AR

Total loans and borrowings less B R G FRAETRRIE R E AR
deferred financing costs

R BER R B ER D
BELE A S A BNE D B R

Less current portion of long-term debt

Less current installments on finance
lease obligations

Non-current loans and borrowings IEMEE R RIETK

The contractual maturities of non-current loans and borrowings are included in
note 21(c).

12. BIREBR &
(c) RERDIRK

M201743 A 150 - EESEHBABRIA R
AIRBERR 20174 6 A 17 B RFIBEZMOAA
SRR AEH 97.0 & 37 R AR 49 0.0684 E T H
SHIE - BEM 201756 51 BERTAFAS -
HOETESK - MABDIRE R 2017F7 812 HIK
i o

M2016F3 A 168 - EEEEZERFAIHS IR
AR 201656 A 17 BRFIRR A M AR R
RYEH 93.0 BB XL BFRA0.0659 E LIRS D
K ° BN 201656 A2BERRBE NS HibE
HIEDE - MABBESIKER 201697 A13 BIRST °

REE20174F12A31BKR20165F12 831 BILE
E o AEERESRARED A2 1 BEEFETR
148 BB °

REZE2017F 12431 B R20165 12 A31 BLEF
B - ARFYEEIRKKHEAEMREH DK °

13. ER R AR

(a) FRBEH
REIERBEDS R AR ERENIERDES
o

December 31,
12A31H

1,203,125 1,242,187
666,563 673,313
1,869,688 1,915,500
337 283
1,870,025 1,915,783
(56,572) (64,341)
1,813,453 1,851,442
(69,250) (45,813)
(98) (68)
1,744,105 1,805,561

FEENHIE R R AERA) & K BIHI B ERTEE21(c)



13. Loans and Borrowings Continued
(a) Non-current Obligations Continued
Senior Credit Facilities

Overview

On May 13, 2016, an indirect wholly-owned subsidiary of the Company
entered into a Credit and Guaranty Agreement dated as of May 13, 2016 (the
“Credit Agreement”] with certain lenders and financial institutions. On August
1, 2016 (the "Closing Date”], the Company and certain of its other indirect
wholly-owned subsidiaries became parties to the Credit Agreement. The Credit
Agreement provides for (1) a US$1,250.0 million senior secured term loan A facility
(the “Term Loan A Facility”), (2] a US$675.0 million senior secured term loan B
facility (the “Term Loan B Facility” and, together with the Term Loan A Facility,
the “Term Loan Facilities”] and (3) a US$500.0 million revolving credit facility (the
“Revolving Facility”, and, together with the Term Loan Facilities, the “Senior Credit
Facilities”).

On the Closing Date, the Company and certain of its other indirect wholly-owned
subsidiaries became parties to the Credit Agreement, and the Group used the
proceeds from the Senior Credit Facilities to pay the total consideration under the
Merger Agreement, to repay all amounts then outstanding under the Group’s prior
US$500.0 million revolving credit facility (the “Prior Revolving Facility”], which
Prior Revolving Facility was then terminated, and to pay fees, costs and expenses
related to the Tumi acquisition, as well as for general corporate purposes.

Interest Rate and Fees

Interest on the borrowings under the Term Loan A Facility and the
Revolving Facility began to accrue on the Closing Date. The interest rates for
such borrowings were initially based on the London Interbank Offered Rate
("LIBOR"] plus an applicable margin of 2.75% per annum. The applicable margin
for borrowings under both the Term Loan A Facility and the Revolving Facility
may step down based on achievement of a specified total net leverage ratio of the
Company and its subsidiaries at the end of each fiscal quarter, commencing with
the quarter ended December 31, 2016. Interest on the borrowing under the Term
Loan B Facility began to accrue on May 13, 2016 at the rate of LIBOR plus 3.25%
per annum.

13. ERRfER &
(a) JEREER &
B ERE
iz

R2016F5A 138 ' AR AEBERFEENEEN
BARHEETERARMGHET Y AHA2016F
513 BMEERERRE(TEER#E]) - R2016
FeA1R(EKBE])  ARA REETEARRE
RENZENBARKAEERENIOS - 58
WIS (1) —EAE1,250.0 BB ETHE LA HEE
ATHEZRRB(TATHERRE]) 2 —Z£A%K
675.0 EEFE TNEL A KB EHERRB(BE
HEZRE] ERATHERRBELE [ THER
BB E B —EAHS00 0AEXTHNRIREER
BREREE] BERCHEFREAE BLEEE
EhiEl) o

MK B ARBIREETEMRARRENEE
MERRKAEEBRNNN  AEEEREL
EEREBMSREBEXN A HER THEARE &
BEAEBERBS0008BXTHBERRERRS
(MBEEREE]  HRBAEREECSKRRL)R
TR & B R BIE FIR K S Tumi Wi = IR MR R
B RARRSXARMER—REFERR -

MERER

A EHENER R BREEE TERFER
SERK B EARRRRIA AT - BREAB AT RBIZRE
RITRAIZEFE([LIBOR]) BMBFHEAEZE2.75%
TE o ATHEREBRBEREEETMERAEA
BEAEREINANRREMBARRSHREE
REOKFERFERLEM T - BEE2016F12
A3 AILFERMABET - BEHERFBIE A
ERFER 201645 A 13 A#£3%Z LIBOR B INFF| R
3.25% FBR5T °
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

13. Loans and Borrowings Continued
(a) Non-current Obligations Continued
Senior Credit Facilities Continued

Interest Rate and Fees Continued

In addition to paying interest on outstanding principal under the Senior Credit
Facilities, the borrowers will pay customary agency fees and a commitment fee
in respect of the unutilized commitments under the Revolving Facility, which was
initially 0.50% per annum. The commitment fee may step down based on the
achievement of a specified total net leverage ratio level of the Company and its
subsidiaries at the end of each fiscal quarter, commencing with the quarter ended
December 31, 2016.

On February 2, 2017, the Group refinanced the Senior Credit Facilities (the
“Repricing”). Under the terms of the Repricing, the interest rate payable on the
Term Loan A Facility and the Revolving Facility was reduced with effect from
February 2, 2017 until the delivery of the financial statements for the period ended
June 30, 2017 to LIBOR plus 2.00% per annum (or a base rate plus 1.00% per
annum) from LIBOR plus 2.75% per annum [or a base rate plus 1.75% per annum)
and thereafter shall be based on the total net leverage ratio of the Group at the
end of each fiscal quarter. The interest rate payable on the Term Loan B Facility
was reduced with effect from February 2, 2017 to LIBOR plus 2.25% per annum
with a LIBOR floor of 0.00% (or a base rate plus 1.25% per annum) from LIBOR
plus 3.25% per annum with a LIBOR floor of 0.75% (or a base rate plus 2.25%
per annum). In addition, the commitment fee payable in respect of the unutilized
commitments under the Revolving Facility was reduced from 0.50% per annum
to 0.375% per annum through June 30, 2017 and thereafter shall be based on the
total net leverage ratio of the Group at the end of each fiscal quarter.

Mandatory Prepayments

The Credit Agreement requires certain mandatory prepayments of
outstanding loans under the Term Loan Facilities from the net cash proceeds of
certain asset sales and casualty and condemnation events [subject to reinvestment
rights), and the net cash proceeds of any incurrence or issuance of debt not
permitted under the Senior Credit Facilities, in each case subject to customary
exceptions and thresholds. The Credit Agreement also provides for mandatory
prepayments of the Term Loan B Facility to be made based on the excess cash
flow of the Company and its subsidiaries. For the year ended December 31, 2017,
there were no mandatory prepayments made. Based on the results for the year
ended December 31, 2017, there is no mandatory prepayment required based on
excess cash flow.

13. ERRfER &

(a) JEREER &

EBAEERE B

FERER &

BRETELEERBE THREELASHOF BN -
BRABERBREEE THABARZSEL
BEREBRAKE  BUATF050% EHE
AIEREZEIARTREMNBRAIRSYREE RN
HELFERLEEM T BEE2016F12A31
I FEHREARETT

R201762A828 AEEBEREEBLEEERB
(TEFEE]D - REBEEHEEGER - B2017F2A4
2HRBEERIMEZE 201746 A30 B - HE M5
WEFAL - ATHERBBNEREEEMNTX
B LIBOR BI04 F K 2.75% (5 E & F & 514 F|
% 1.75%) F#HZ LIBOR B ANFF) K 2.00% (s E %
IR BINEFIER1.00%) » HEAGAREBR IR
FERNBFERLEREE - 82017F2A2H
i BEEAEHRAMEF KA LIBOR(LIBOR TR
50.75%) BN FIR 3.25% (3 E R & B AN4EF|
% 2.25%) F#HZ LIBOR(LIBOR R A0.00%) 340
FRE2.25% (K EEMEBINFEFZE1.25%) © I
Sh BEE2017F 6 A30R » EREEE TR
ARA#ESENRENEZEEHRSF0.50% NAZEF
0.375% - HE AR EBA SR EE RN EFE
IR BARIR -
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13. Loans and Borrowings Continued
(a) Non-current Obligations Continued
Senior Credit Facilities Continued

Voluntary Prepayments

All outstanding loans under the Senior Credit Facilities may be voluntarily
prepaid at any time without premium or penalty other than customary “breakage”
costs with respect to LIBOR loans.

Amortization and Final Maturity

The Term Loan A Facility requires scheduled quarterly payments that
commenced December 31, 2016, with an amortization of 2.5% of the original
principal amount of the loans under the Term Loan A Facility made during the
first year, with a step-up to 5.0% amortization during the second and third years,
7.5% during the fourth year and 10.0% during the fifth year, with the balance due
and payable on the fifth anniversary of the Closing Date. The Term Loan B Facility
requires scheduled quarterly payments that commenced December 31, 2016, each
equal to 0.25% of the original principal amount of the loans under the Term Loan
B Facility, with the balance due and payable on the seventh anniversary of the
Closing Date. There is no scheduled amortization of the principal amounts of the
loans outstanding under the Revolving Facility. Any principal amount outstanding
under the Revolving Facility is due and payable on the fifth anniversary of the
Closing Date. Principal payments in the amounts of US$45.8 million and US$9.5
million were made during 2017 and 2016, respectively.

Guarantees and Security

The obligations of the borrowers under the Senior Credit Facilities are
unconditionally guaranteed by the Company and certain of the Company’s existing
direct or indirect wholly-owned material subsidiaries, and are required to be
guaranteed by certain future direct or indirect wholly-owned material subsidiaries
organized in the jurisdictions of Luxembourg, Belgium, Canada, Hong Kong,
Hungary, Mexico and the United States. All obligations under the Senior Credit
Facilities, and the guarantees of those obligations, are secured, subject to certain
exceptions, by substantially all of the assets of the Company and the assets of
certain of its direct and indirect wholly-owned subsidiaries that are borrowers and/
or guarantors under the Senior Credit Facilities, including: (i) a first-priority pledge
of all of the equity interests of certain of the Company’s subsidiaries and each
wholly-owned material restricted subsidiary of these entities (which pledge, in the
case of any foreign subsidiary of a U.S. entity, is limited to 66% of the voting capital
stock and 100% of the non-voting capital stock of such foreign subsidiary); and (i)
a first-priority security interest in substantially all of the tangible and intangible
assets of the Company and the subsidiary guarantors.

Certain Covenants and Events of Default

The Senior Credit Facilities contain a number of customary negative
covenants that, among other things and subject to certain exceptions, may restrict
the ability of the Company and its subsidiaries to: (i} incur additional indebtedness;
(ii) pay dividends or distributions on its capital stock or redeem, repurchase or
retire its capital stock or its other indebtedness; [iii] make investments, loans and
acquisitions; (iv) engage in transactions with its affiliates; (v] sell assets, including
capital stock of its subsidiaries; (vi] consolidate or merge; (vii) materially alter the
business it conducts; (viii) incur liens; and (ix) prepay or amend any junior debt or
subordinated debt.
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

13. Loans and Borrowings Continued

(a) Non-current Obligations Continued

Senior Credit Facilities Continued

Certain Covenants and Events of Default Continued

In addition, the Credit Agreement requires the Company and its subsidiaries to
meet certain quarterly financial covenants. Commencing with the fiscal quarter
ended December 31, 2016, the Company and its subsidiaries are required to
maintain (i} a pro forma total net leverage ratio of not greater than 4.75:1.00, which
decrease to 4.50:1.00 for test periods in 2018, 4.25:1.00 for test
periods in 2019 and 4.00:1.00 for test periods in 2020, and (i) a pro forma interest

threshold will

coverage ratio of not less than 3.25:1.00. The Group was in compliance with the
financial covenants as of December 31, 2017.

The Credit Agreement also contains certain customary representations and
warranties, affirmative covenants and provisions relating to events of default
(including upon a change of control).

Interest Rate Swaps

, 2016 that
became effective on December 31, 2016 and will terminate on August 31, 2021. The

The Group entered into interest rate swap transactions on June 1

Group uses the interest rate swap transactions to minimize its exposure to interest
rate fluctuations under the floating-rate Senior Credit Facilities by swapping
certain US Dollar floating-rate bank borrowings with fixed-rate agreements. The
interest rate swap agreements had initial notional amounts totaling US$1,237.0
million representing approximately 65% of the anticipated balances of the Term
Loan Facilities. The notional amounts of the interest rate swap agreements
decrease over time in line with required amortization and anticipated prepayments
1.30%
under each agreement. Each of the interest rate swap agreements have fixed

on the Term Loan Facilities. LIBOR has been fixed at approximately

payments due monthly that commenced January 31, 2017. The interest rate swap
transactions qualify as cash flow hedges. As of December 31, 2017 and December
31, 2016, the interest rate swaps were marked-to-market, resulting in a net
asset position to the Group in the amount of US$24.5 million and US$16.1 million,
respectively, which was recorded as an asset with the effective portion of the gain
deferred to other comprehensive income.

Deferred Financing Costs

The Group recognized US$5.4 million of deferred financing costs during the
year ended December 31, 2017 related to the Repricing. The Group recognized
US$69.5 million of deferred financing costs during the year ended December 31,
2016 related to the Senior Credit Facilities. The deferred financing costs have
been deferred and offset against loans and borrowings to be amortized using the
effective interest method over the life of the Term Loan Facilities. The amortization
of deferred financing costs, which is included in interest expense, amounted to
US$13.1 million and US$5.2 million for the years ended December 31, 2017 and
December 31, 2016, respectively.
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13. Loans and Borrowings Continued
(b) Current Obligations and Credit Facilities

Current obligations represent current debt and finance lease obligations as
follows:

(UFETEZ))

(Expressed in thousands of US Dollars)

13. EMRfEN &

(b) REBEHEREERE
RETBDEBRBEHERENRBEBHN

T

December 31,
128318

Current portion of non-current loans FEMBE TR AETRE) BNERER
and borrowings

BRIEE
Hinfz 55
AlE S A

Revolving Facility
Other lines of credit

i

Finance lease obligations

Total current obligations mENERS AR

Revolving Facility

As of December 31, 2017, US$432.6 million was available to be borrowed
on the Revolving Facility as a result of US$63.6 million of outstanding borrowings
and the utilization of US$3.8 million of the facility for outstanding letters of credit
extended to certain creditors. As of December 31, 2016, US$486.4 million was
available to be borrowed on the Revolving Facility as a result of US$10.5 million
of outstanding borrowings and the utilization of US$3.1 million of the facility for
outstanding letters of credit extended to certain creditors.

Other Loans and Borrowings

Certain consolidated subsidiaries of the Group maintain credit lines and
other short-term loans with various third party lenders in the regions in which
they operate. Other loans and borrowings are generally variable rate instruments
denominated in the functional currency of the borrowing Group entity. These
other loans and borrowings provide short-term financing and working capital for
the day-to-day business operations of the subsidiaries, including overdraft, bank
guarantees, and trade finance and factoring facilities. The majority of the credit
lines included in other loans and borrowings are uncommitted facilities. The total
aggregate amount outstanding under the local facilities was US$19.9 million and
US$13.4 million as of December 31, 2017 and December 31, 2016, respectively.
The uncommitted available facilities amounted to US$114.4 million and US$79.5
million as of December 31, 2017 and December 31, 2016, respectively.
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

13. ERRER &
AESBRBMETHELRSREN
Hik

13. Loans and Borrowings Continued

(c) Reconciliation of Movements of Liabilities to Cash Flows Arising  (c)
from Financing Activities

204

Liabilities
=L
Other non-
current Non-
Loans and liabilities Share controlling
(Expressed in thousands of borrowings'"  HAtIERE) capital Reserves interests
US Dollars) (UFETZ7) BERRMERY =L R #E  FERER
Balance at January 1,2017 201741 81 B4R 1,875,810 100,566 14,113 1,452,941 43,933 3,487,363
Changes from financing AEREREZBE :
cash flows:
Payments on current portion 21 &HBEREHBIEIE S
of long-term debt (45,813) - - - - (45,813)
Proceeds from current loans 78 E K& &
and borrowings, net iS58 - B8 50,705 - - - - 50,705
Acquisition of non- Wb S PR A e
controlling interest - (15,205) - (11,743) (4,908)  (31,856)
Payment of deferred S AHEE R A R A
financing costs (5,371) - - - - (5,371)
Proceeds from the exercise  {T{# B REFTE B
of share options - - 105 38,517 - 38,622
Cash distributions to MARERE AL 2
equity holders BE DR - - - (97,000) - (97,000)
Dividend payments to MIEE R IR AR S
non-controlling interests - - - - (22,057)  (22,057)
Total changes from MERSHREZ
financing cash flows BE) B (479) (15,205) 105 (70,226) (26,965) (112,770)
The effect of changes in EXSENTE
foreign exchange rates 8,740 4,855 - 47,648 2,694 63,937
Other changes: HAh 5 :
Liability-related =fvizled
Business combinations, ¥BEHER
net of cash acquired (R B E IR E) - 173 - - - 173
Interest expense B R 80,189 - - - - 80,189
Cash paid for interest SRFERERE (66,318) - - - - (66,318)
Total other changes Hit s %E 13,871 173 - - - 14,044
Other movements HithE 25
in equity'? - - - 346,907 21,228 368,135
Balance at M2017%F12A31 B
December 31, 2017 £33 1,897,942 90,389 14,218 1,777,270 40,890 3,820,709
Notes T

(1) Includes accrued interest which is included in Trade and other payables in the Consolidated Statements of

Financial Position.

[2)  See Consolidated Statements of Changes in Equity for further details on movements during the year.
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13. Loans and Borrowings Continued 13. ERRfER &
(c) Reconciliation of Movements of Liabilities to Cash Flows Arising (c) BESBEREITBFELRESTEN

from Financing Activities Continued R &
Liabilities Equity
afE e
Non-
Loans and Share controlling
borrowings" capital Reserves interests
(Expressed in thousands of US Dollars] — (X{FET2%) BERRERY &N e FFERER
Balance at January 1, 2016 A 201651 81 BH&ER 63,011 14,098 1,345,456 39,832 1,462,397
Changes from financing MERSREZ2E !
cash flows:
Proceeds from issuance of Senior 1 T1B/L(= BB UA
Credit Facilities 1,925,000 - - - 1,925,000
Payments on current portion X REAEHHRNEIE S
of long-term debt (9,500) - - - (9,500)
Payments on current loans SATREERRIEK - FHE
and borrowings, net (45,211) - - - (45,211)
Payment of deferred XATRE R E AR
financing costs (69,499) - - - (69,499)
Proceeds from the exercise T RE AR PTIS 5RIE
of share options - 15 4,830 - 4,845
Cash distributions to equity holders MI&#ERB AVEL 2 RE DK - — (93,000) - (93,000)
Dividend payments to MIEE R R AT AR S
non-controlling interests - = = (14,775)  (14,775)
Total changes from MERSREZSBEAE
financing cash flows 1,800,790 15 (88,170)  (14,775) 1,697,860
The effect of changes in ERSEHNTE
foreign exchange rates (45) - (22,835) (283)  (23,163)
Other changes: H @ :
Liability-related =f-vizl ]
Business combinations, E S NiE S
net of cash acquired (BRI BRI R &) 4,418 - - - 4,418
Interest expense FEFX 43,691 - - - 43,691
Cash paid for interest XIFERR S (36,055) - - - (36,055)
Total other changes Hih @ gha s 12,054 - - - 12,054
Other movements in equity!? HihfEm 25 @ - - 218,490 19,159 237,649
Balance at December 31, 2016 A 2016 512 B 31 B W48k 1,875,810 14,113 1,452,941 43,933 3,386,797
Notes T
(1) Includes accrued interest which is included in Trade and other payables in the Consolidated Statements of (1) BIEGEMBKR R PR ERR R E RN IR R S 0BT
Financial Position. Be
[2)  See Consolidated Statements of Changes in Equity for further details on movements during the year. 2) BRENEDE—TFHE  F2RGARRETER -
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

14. Employee Benefits

Employee benefits expense, which consists of payroll, pension plan expenses,
share-based payments and other benefits, amounted to US$496.0 million and
US$377.5 million for the years ended December 31, 2017 and December 31, 2016
respectively. Of these amounts, US$36.9 million and US$31.4 million was included
in cost of sales during the years ended December 31, 2017 and December 31, 2016,
respectively. The remaining amounts were presented in distribution expenses and
general and administrative expenses.

11,061
(unaudited) for the years ending December 31, 2017 and December 31, 2016,

Average employee headcount worldwide was approximately 12,990 and

respectively.

(a) Share-based Payment Arrangements

On September 14, 2012, the Company’s shareholders adopted the Company’s
Share Award Scheme, which will remain in effect until September 13, 2022.
The purpose of the Share Award Scheme is to attract skilled and experienced
personnel, to incentivize them to remain with the Group and to motivate them to
strive for the future development and expansion of the Group by providing them
with the opportunity to acquire equity interests in the Company. Awards under
the Share Award Scheme may take the form of either share options or restricted
share units ("RSUs"), which may be granted at the discretion of the Board to
directors, employees or such other persons as the Board may determine.

The exercise price of share options is determined at the time of grant by the Board
in its absolute discretion, but in any event shall not be less than the higher of:

a]  the closing price of the shares as stated in the daily quotation sheets issued
by the Stock Exchange on the date of grant;

b]  the average closing price of the shares as stated in the daily quotation
sheets issued by the Stock Exchange for the five business days immediately
preceding the date of grant; and

c]  the nominal value of the shares.

As of February 28, 2018 (the “Latest Practicable Date”], the maximum aggregate
number of shares in respect of which awards may be granted pursuant to the
Share Award Scheme is 43,562,851 shares, representing approximately 3.1% of
the issued share capital of the Company at that date. An individual participant may
be granted awards pursuant to the Share Award Scheme in respect of a maximum
of 1% of the Company’s total issued shares in any 12-month period. Any grant of
awards to an individual participant in excess of this limit is subject to independent
shareholder’s approval.

On May 26, 2017, the Company granted share options exercisable for 22,347,216
ordinary shares to certain directors, key management personnel and other
employees of the Group with an exercise price of HK$31.10 per share. Such
options are subject to pro rata vesting over a 4-year period, with 25% of the options

vesting on each anniversary date of the grant. Such options have a 10-year term.

On May 26, 2017, the Company made an additional special grant of 3,473,520 share
options to two members of the Group’s senior management team. The exercise
price of the options granted was HK$31.10. 60% of such options will vest on May
26, 2020 and 40% will vest on May 26, 2022. Such options have a 10-year term.
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14. Employee Benefits Continued
(a) Share-based Payment Arrangements Continued

In accordance with the terms of the share options, holders of vested options are
entitled to buy newly issued ordinary shares of the Company at a purchase price
per share equal to the exercise price of the options. The fair value of services
received in return for share options granted is based on the fair value of share
options granted measured using the Black-Scholes valuation model. The fair value
calculated for share options is inherently subjective due to the assumptions made
and the limitations of the model utilized. Any award of share options or RSUs that
is forfeited without the issuance of shares may be granted again under the Share
Award Scheme.

The grant-date fair value of the share options granted is generally recognized as
an expense, with a corresponding increase in equity when such options represent
equity-settled awards, over the vesting period of the awards. The amount
recognized as an expense is adjusted to reflect the number of awards for which
the vesting conditions are expected to be met, such that the amount ultimately
recognized is based on the number of awards that meet the vesting conditions at
the vesting date.

The following inputs were used in the measurement of the fair value at grant date
of the share-based payment for the 22,347,216 share options made on May 26,
2017:

Fair value at grant date REHBHRAREE
Share price at grant date A B HRR(E
Exercise price 118

Expected volatility (weighted average volatility) TEERR B (hiE R )
Option life (expected weighted average life)
Expected dividends TEHARR 2

Risk-free interest rate (based on government bonds)

The following inputs were used in the measurement of the fair value at grant date
of the share-based payment for the additional special grant of 3,473,520 share
options made on May 26, 2017:

Fair value at grant date RIREBEHNRREE
Share price at grant date PR B AR (E
Exercise price I8

Expected volatility (weighted average volatility) TRERR B (I T3 B))

Option life (expected weighted average life)

Expected dividends TEHARR 2

Risk-free interest rate (based on government bonds)

Expected volatility is estimated taking into account historic average share price
volatility. The expected dividends are based on the Group'’s history and expectation
of dividend payouts.

In total, share-based compensation expense of US%$20.9 million and US$15.5
million was recognized in the consolidated income statements, with the offset in
equity reserves, for the years ended December 31, 2017 and December 31, 2016,
respectively.
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EH209BEEITRI5.5BEETITH AR T
FHEEDRINEE2017F 12 A31 B R 2016F
12 A31 HILFRRRANERPHER - WA
R
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

14. Employee Benefits Continued 14. EEER =
(a) Share-based Payment Arrangements Continued (a)

Particulars and movements of share options during the years ended December 31,
2017 and December 31, 2016 were as follows:

BRI BRESIT

Number of

options

BERERAE

AR 32 A9 Z B
HZE20174612 831 BR2016F 12 A3 BIEFE

Weighted-average
exercise price

hOREFII1TEE(E

Outstanding at January 1, 2017 201741 A1 B #ARITE 70,989,059
Granted during the period AR 25,820,736
Exercised during the period HATTE (10,522,201)
Canceled/lapsed during the period HARRESE, R (1,361,736)

Outstanding at December 31, 2017 2017412 A 31 B HARITHE 84,925,858

Exercisable at December 31, 2017 20174 12 A31 BA]1T{E 20,818,997

Number of

options

BRERE

HK$22.93 78T
HK$31.10 7T
HK$20.75 7% 7T
HK$26.94 7T

HK$25.61 8T

HK$21.81 & T

Weighted-average
exercise price

hOREF 1T EE

Outstanding at January 1, 2016 201641 A1 B M AR/TE

Granted during the period AR
Exercised during the period HRTTEE
Canceled/lapsed during the period HNEESH, R

201612 A31 HAARITHEE
R 20164E12 A 31 B A1 7{E

Outstanding at December 31, 2016

Exercisable at December 31, 2016

At December 31, 2017, the range of exercise prices for outstanding share options
was HK$17.36 to HK$31.10 with a weighted average contractual life of 7.8 years.
At December 31, 2016, the range of exercise prices for outstanding share options
was HK$17.36 to HK$24.91 with a weighted average contractual life of 8.0 years.

No RSUs had been issued under the Share Award Scheme as of December 31,
2017.

49,101,566 HK$21.83% 7T
24,305,905 HK$24.9038 7T
(1,455,376) HK$18.4178 7T

(963,036) HK$23.24 78 7T
70,989,059 HK$22.93% 7T
16,625,484 HK$20.57 8 7T

20176128318 » MARITEERENTEEN
T1736BLE31.10%8 70 MEFHENEETS
F o R2016F 128318 » MARITEERENTTE
BNT17.36BITTE24.91 7870 » IEFHAELHE
804 -

R2017F12 A31 8 @ MERIER G EE) T 8]381T
BRI BEAL



14. Employee Benefits Continued
(b) Pension Plans and Defined Benefit Schemes
(i)  Plan Descriptions

Details of the significant plans sponsored by the Group are presented below.

A U.S. subsidiary of the Group sponsored a defined benefit retirement plan, the
Samsonite Employee Retirement Income Plan (the “SERIP Plan”), which covered
certain employee groups. Retirement benefits were based on a final average
pay formula. The SERIP Plan was closed to new entrants effective December
31, 2009. Effective December 31, 2010, the SERIP Plan was frozen to suspend
future benefit accruals. The SERIP Plan was terminated effective December 31,
2014. In connection with the SERIP Plan’s termination, the benefits being paid to
participants and beneficiaries whose pensions were in pay were continued through
the purchase of an annuity contract from an insurance company. Participants
whose pension payments had not started had the option to either make an election
to receive a lump-sum payment that could be rolled over into an individual
retirement account or other qualified plan, or receive either an immediate or a
deferred vested annuity contract that would pay their benefits. In August 2016, the
SERIP Plan received a determination letter from the U.S. Internal Revenue Service
("IRS”) stating that the termination of the SERIP Plan did not affect its qualification
for federal tax purposes. On or before December 31, 2016, substantially all SERIP
Plan assets were distributed to participants and beneficiaries or used to purchase
the annuity that will pay the benefits for the remaining participants (the "SERIP
Plan Liguidation”]). SERIP Plan management believes it has complied with all
applicable laws and regulations in regards to the SERIP Plan Liquidation. No
liability exists for this plan as of December 31, 2017. A liability of US$7.3 million
existed for the SERIP Plan at December 31, 2016 for certain participants whose
benefits were not distributed or transferred to the insurance carrier or Pension
Benefit Guaranty Corporation until the first quarter of 2017 due to administrative
reasons. See further discussion in note 14(b](ii] below.

The Group also maintains a supplemental retirement plan for certain management
employees. This plan was closed to new entrants effective January 1, 2010.
Effective December 31, 2010, the plan was frozen to future accruals.

A U.S. subsidiary of the Group also provides health care and life insurance benefits
to certain retired employees who meet certain age and years of service eligibility
requirements. The plan was closed to new entrants with regards to life insurance
benefits effective January 1, 2009 and was closed to new entrants with regards
to medical benefits effective December 31, 2009. Eligible retirees are required
to contribute to the costs of post-retirement benefits. The Group’s other post-
retirement benefits are not vested and the Group has the right to modify any
benefit provision, including contribution requirements, with respect to any current
or former employee, dependent or beneficiary. As of December 31, 2017 and
December 31, 2016, the percentage of health insurance cost that the retiree must
contribute was 100%.

A Belgian subsidiary of the Group sponsors a pre-pension defined benefit
retirement plan to certain employees who meet certain age and years of service
eligibility requirements. Benefits are calculated based on a final pay formula and
are contributed until the employee reaches the legal retirement age.
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14. BEERH &

(b) Bk E8IREEER A

li) FEEE
AAEEHRFNEREFB2HUT ©
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(REETEEHENTFERE BRARBAGE
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BEABRFET - SERIPETEIE 2010 12 A 31
HARRA AR IE REFRRBFIFHIE © SERIPETEIR
2014F 12 A31 BRI - BH4LIESERIPETEIT S -
BMEBRARKBRARBEFSA YR E R FES M
BRREH28EERIZD ABESHEFR - MARRR
BXHEREMN2EZRTEEBRR —$EBRIEE
AEANBAREE S E A S B&AETE] - sURER S M)
BEI RN SECREBFSA4 - KR2016
F8A ' SERIPFTEIEEBBRBBEH([IRS]) B E
FERE LK + fE R IESERIPFT BT SR B R BHIE
BB - R2016F 12 A31 B8 2 A1 * SERIP ]
MBEABDEEEDRTLEERZEA - SKAE
BEFSURSBT2EEXMEHN([EESERIPET
2l]) - SERIPEIEIMERER A @ HEKLETHEH
EESERIPFT BRI AT A EAEGI RIER - 1R 2017F
12A318 - HEEIMEEEEMER - KR201645F
128318 ' SERIPFIEIE TREEATHRRERES
017 FE—FEA RS REFNHEBRERBRA A
BRASBAERAR  ©SERIPAHEIELARETIE
BETT - E— P mAB 28 TR 140b)(i)

SENTAETEEREEBRERY —ERATERIRG
[ o EFEIWTHEE 201046 1 A 1 B AR A HT
T - tkxtEIB 2010F 12 A 31 HRRA R K ZET
1 o

B
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7

AEEN—REBNBARNMASE THEETER
RRBFHRERBROBINEBRHERRASZR
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

14. Employee Benefits Continued
(b) Pension Plans and Defined Benefit Schemes Continued
(i)  Plan Descriptions Continued

The U.S. plans are administered by trustees, which are independent of the Group,
with their assets held separately from those of the Group. These plans are funded
by contributions from the Group in accordance with an independent actuary’s
recommendation based on annual actuarial valuations. The latest independent
actuarial valuations of the plans were as of December 31, 2017 and were prepared
by independent qualified actuaries, who are members of the Society of Actuaries of
the United States of America, using the projected unit credit method. The actuarial
valuations indicate that the Group's obligations under these defined benefit
retirement plans were US$2.2 million and US$9.9 million as of December 31, 2017
and December 31, 2016, respectively, which were 0.0% and 0.0% funded by the
plan assets held by the trustees as of December 31, 2017 and December 31, 2016,
respectively.

(i) The SERIP Plan Liquidation

The Group accounted for the SERIP Plan Liquidation in accordance with IAS
19, Employee Benefits [“IAS 197). IAS 19 defines a settlement as a transaction that
eliminates all further legal or constructive obligations for part or all of the benefits
provided under a defined benefit plan, other than a payment of benefits to, or on
behalf of, employees that are set out in the terms of the plan and included in the
actuarial assumptions. Substantially all of the participants who elected to receive
a lump sum payment received such payment from SERIP Plan assets during
2016. The projected benefit obligation for participants who did not elect to receive
a lump sum benefit has been satisfied by the annuity contracts purchased with
a combination of SERIP Plan and Group assets. As a result of this process, the
Group will no longer be obligated to pay such benefits.

In accordance with IAS 19, the net defined benefit liability was recalculated by the
Group’s third party actuary immediately prior to the SERIP Plan Liquidation. In
conjunction with this remeasurement, the Group recognized a settlement gain in
the amount of US$6.0 million in its consolidated income statements for the year
ended December 31, 2016. Of the US$6.0 million, US$1.5 million was presented
within general and administrative expenses with the remainder in other expenses
in the consolidated income statements for the year ended December 31, 2016.

Per IAS 19, remeasurements of the net defined benefit liability recognized in
accumulated other comprehensive income shall not be reclassified to profit or
loss in a subsequent period. However, an entity may transfer those amounts
recognized in accumulated other comprehensive income within equity categories.
During 2016, in conjunction with the SERIP Plan Liquidation, accumulated other
comprehensive income attributable to the SERIP Plan in the amount of Us$141.7
million was transferred to retained earnings, while the related US$53.9 million of
deferred tax asset was derecognized from the consolidated statements of financial
position and from accumulated other comprehensive income.

14. BEEER &

(b) EBRESHEIREEEFTE &

il FEFEE
ZEFEGTEHBINAEENTEAEE  BEE
ERREENEESHES - ASEHZTEIAH
ROEREB I EEMS FIEBEHERNERE
o ST EISA BB R E MBI 2017 F12 A
N AHEAEEBEEMASNE BB A EKRE
HRMR BB B ERAED - BB RERRAE
EEIBEZE EREBARARETEIN 2017512 A 31
BX2016F 12 B31 BMAES B B22B88ETR
99EEXETT  R2017F 12831 B KX 2016412 B
31D RIB0.0% % 0.0%HFEEAFENTEEE

B

lii) JBEESERIP:1&

AEFEBBERIEIASE19%ESEFI([IASE
195% 1) EE SERIPETE] o INSH19RBEEEEA
X5 - AR ERBEFEEE T AR 2 B
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BIEIASE 1957 - BIEZEE SERIPAHEIRT - T8E
MEe@EFBRAE@NE = EEMERTE - ©
B ENRR  AEBEREEZE 2016512831
BIEFENGERERPER—THARCOBEEET
MEENE - TZ60EEETLF  158BETRN
HE2016F 12831 AILFENGERERN—R
RITBAXAZS]  MEASBAREMAIARZ
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14. Employee Benefits continued
(b) Pension Plans and Defined Benefit Schemes Continued
lii) The SERIP Plan Liquidation Continued

The Group had US$53.9 million of deferred tax asset recognized against
accumulated other comprehensive income. Per IAS 12, Income Taxes ("1AS 127),
deferred tax assets or liabilities shall be recognized outside profit or loss if those
relate to pre-tax items that have been recognized, in the same or a different
period, outside of profit or loss. Therefore, the derecognition of deferred tax assets
or liabilities that related to pre-tax items that originally have been recognized in
other comprehensive income shall be presented in other comprehensive income
accordingly. Hence, the US$53.9 million of derecognized deferred tax asset was
released through other comprehensive income during 2016

In conjunction with the SERIP Plan Liquidation, US$56.8 million of deferred tax
liabilities that were originally recognized as deferred income tax expense at the
time of related cash contributions to the U.S. SERIP Plan were derecognized,
creating a non-cash tax benefit for the same amount on the consolidated income
statements for the year ended December 31, 2016. Per IAS 12, in the case of
deferred tax assets or liabilities that have been originally recognized through
deferred tax income or an expense are derecognized in a subsequent period, those
reversals will be presented within profit or loss accordingly. Hence, the US$56.8
million of derecognized deferred tax liability was released through deferred tax
income during 2016. See also note 18(a).

liiil Amounts Recognized in the Consolidated Statements of Financial
Position for the Group’s Significant Plans

14. EEER =

(b) BAEFEIREEREFNE &

lii) JEESERIP:1 & /&
AREENEEHBEEAIESETEMATH

2 EIRZSIER  ARIFIASF 125828 ([IASEE 12
1) HBEBBRBEAIERENEEHBEERAGR

AR FRHAMER - AZSEEHELENERE
ARIBRINER - Bt - RIEERRAEREME
E WA ERR A BERTIATIE B ARERTEE Ek
BEAMREREMEEKEAREY] o Bt © 421ER
RIELEHRIEEESIBBETENR 2016 FABBE
MEEWm%%

RETEESERIPAEINRE - RAREEER
SERIPETFEIEL HER S R ER BELEME
ﬁﬁimﬁkﬁﬁﬁﬁmgﬁéimammiﬁ
R WREE2016F 12 A3 BIELFEENGES
RANEEHERSENIEReBIELS o E#MS%
1258 - (HRAE BIET TS T sk X R A E TR
BEAERBBEIREZAMKRIEER  ZSOEE
HERBZEAZS o Bt - RIFERELEREEE
56 8 BBETLEN 2016 FARFEBIETMET AR
R 2B RE 18(a) ©

liii) <58 = Bt IR & I 5k 0 2 - R Y
HE

December 31,
12831H

(Expressed in thousands of US Dollars] (UAFETZ%)

Present value of unfunded obligations REEAENIRE
Present value of partly funded obligations &% & B & A& IEHERE
Net pension liability EReBEFR

I8 EATE ARSI

Experience adjustments arising on
plan liabilities

The net pension liability is recorded in employee benefits in the consolidated
statements of financial position. The Group does not have net unrecognized
actuarial losses as the Group recognizes all actuarial gains and losses in
accumulated other comprehensive income.

A portion of the above liability is expected to be settled after more than one
year. However, it is not practicable to segregate the amount from the amounts
payable in the next twelve months, as future contributions will also relate to future
changes in actuarial assumptions and market conditions. The Group estimates
that the benefit payments for the pension and post-retirement benefits will be
approximately US$0.7 million during 2018 and between US$0.8 million and US$1.2
million each year from 2019 through 2022.
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Notes to the Consolidated Financial Statements continued

AR &

14. Employee Benefits continued

(b) Pension Plans and Defined Benefit Schemes Continued

liii) Amounts Recognized in the Consolidated Statements of Financial
Position for the Group’s Significant Plans Continued

The net pension liability is shown below:

14. BEEEF &

(b) BIHREFHEIREEEFTE &

liii) FEEE T BIRGA ST LB
20 45

BikS B EFEIIRMT

(Expressed in thousands of US Dollars)

Present value of the defined
benefit obligation

Fair value of plan assets

Net liability

(Expressed in thousands of US Dollars)

Present value of the defined
benefit obligation

Fair value of plan assets

Net liability

December 31, 2017
2017%12H31H

U.S. post- Belgium

U.S. pension retirement retirement

benefits benefits benefits

xH xH il [:55

(UFETZE5Y) RIEER BRREEF RIEF

R ASENRE

(2,245) (1,582) (13,867) (17,694)
AEEEAAEE = = = =
FEE (2,245) (1,582) (13,867) (17,694)

December 31, 2016
20165128318

U.S. post- Belgium

U.S. pension retirement retirement

benefits benefits benefits

ESE| =& Eb B

(UFETZ3)) RINEEF RINEIER BRIREF

TERR AN AENIRE

(9,915) (1,631) (11,297) (22,843)
SFEEEAREE - - - -
FRE (9,915) (1,631) (11,297 (22,843)



14. Employee Benefits Continued

(b) Pension Plans and Defined Benefit Schemes Continued

liv] Movements in the Present Value of the Defined Benefit Obligations for

the Group'’s Significant Plans

(UFETZ25))

14. EEER &
(b) EHEHBEIRTHEEANE 2
liv] ZE@EEH BN THEEAAEEESE

Year ended December 31, 2017
BZE2017F12A31 ALEE

U.S. post- Belgium

U.S. pension retirement retirement

benefits benefits benefits

ESE| ESE] L T B

BAEERN BARER BIRER

(Expressed in thousands of US Dollars)

Change in benefit obligation:

Benefit obligation at January 1

Service cost

Interest cost

Plan participants’ contributions
Remeasurements

Benefits paid

Settlement payments from employer
Settlement payments from plan assets

Foreign exchange adjustments

Benefit obligation at December 31

(Expressed in thousands of US Dollars)

BMEEES
#1818 rEFIESE
RIS

F| B KA
FTEI2EEHER
EE
BAHEF

KRB EEABEENK
KEFHBIEEMEREN
HIEHEE

12 A 31 BRORRHIAESE

(UFETZ25])

U.S. pension

9,915 1,631 11,297 22,843
(4,376) - 875 (3,501)
109 60 168 337

- 107 - 107

106 (98) 85 93
(164) (117) (205) (486)
(377) - - (377)
(2,969) - - (2,969)
- - 1,647 1,647
2,244 1,583 13,867 17,694

Year ended December 31, 2016
BZE2016F12A3NBLEE

U.S. post- Belgium
retirement retirement
benefits benefits benefits

Ed5) %=H e RIBE

BASER  BIAEREF BIAER

Change in benefit obligation:

Benefit obligation at January 1

Service cost

Interest cost

Plan participants’ contributions
Remeasurements

Benefits paid

Settlement payments from plan assets

Foreign exchange adjustments

Benefit obligation at December 31

1 A1 HERE AR
ARFS R A

B A
a2 REHH
B E
BfEF

i B AR
B

712 A 31 BB @A
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227,426 1,681 9,837 238,944
(5,962 = 914 (5,048)
7,443 65 176 7,684

= 129 = 129

16,122 (110) 1,005 17,017
(13,904) (134) (238) (14,276)
(221,210) - = (221,210)
= = (397 (397)

9,915 1,631 11,297 22,843



Notes to the Consolidated Financial Statements continued

AR &

14. Employee Benefits continued

(b) Pension Plans and Defined Benefit Schemes Continued

(vl Movement in Plan Assets for the Group’s Significant Plans

(Expressed in thousands of US Dollars)

Change in plan assets:

Fair value of plan assets at January 1

Interest income

Remeasurements

Employer contributions

Plan participants’ contributions
Benefits paid

Settlement payments from employer
Settlement payments from plan assets

Administrative expenses

Fair value of plan assets at December 31

(Expressed in thousands of US Dollars)

Change in plan assets:

Fair value of plan assets at January 1

Interest income

Remeasurements

Employer contributions

Plan participants’ contributions
Benefits paid

Settlement payments from plan assets

Administrative expenses

Fair value of plan assets at December 31

(UFETZ25))

HEAEeD

W1 A1 BREEIBERD
DNREE

HBHA

EFETE

BEHRK
FHEIZ2EEHR
EffEF

KB EENBENK
KEFFBIEEMNEREN
TTHFIZ

K12 A31 BRETEIEER
AL I=LIE]

(UFETZ5))

HEAERD -

1A BEESIEER
ARfEE

Y ON

EFETE

BEHRK
FHEIZ2EEHK
SXRE
KEFHBIEEMNEEN
TR

W12 A31 BEETEIEER
DREE

U.S. pension

BAEEH

U.S. pension

BIRETER

14. EEEF =
(b) EBHhREFEIREHEEBRNE &
W) FEEEEHBNHEEESE

Year ended December 31, 2017
BZE2017F 128N ALLEE

U.S. post- Belgium
retirement retirement
benefits benefits benefits

ES=] xE [ ]2
EBINERER BIRER

3,510 10 205
= 107 =
(164) (117) (205)
(377) = =
(2,969) = =

Year ended December 31, 2016
HZE2016F 12831 ALLFE

U.S. post- Belgium
retirement retirement
benefits benefits benefits
=H =H EE R
BINEREF RIRER

206,378 - -
7,139 - -
9,578 - -

13,148 5 238
= 129 -

(13,904) (134) (238)

(221,210) - -
(1,129) - -

3,725
107
(486)
(377)
(2,969)

206,378
7,139
9,578

13,391
129
(14,276)
(221,210)
(1,129)



14. Employee Benefits Continued 14. EEER &

(b) Pension Plans and Defined Benefit Schemes Continued (b) BiAEcHEIR EREEFE &
[vi] Remeasurements Recognized in Other Comprehensive Income for the  [vi] ZEFEEXEEREMDE K PEZNE
Group’s Significant Plans HatE

Year ended December 31, 2017
BZE2017F12A31ALEE

U.S. post- Belgium

U.S. pension retirement retirement

benefits benefits benefits

%H xH b Fl B

(Expressed in thousands of US Dollars) (UFETZ5) BARESEF  BHEER RIRER
Cumulative amount at January 1 K1 A 1ENR:E5E 2,857 (4,062) 2,248 1,043
Effect of changes in demographic assumptions ABSEHRBRESHTZE - = = =
Effect of changes in financial assumptions W BRREBNZE 92 57 (151) (2)
Effect of experience adjustments KERTAEN R 14 (155) 236 95
(Return) on plan assets FTEIEE(E%R) = = - -

(excluding interest income) (WA FI S A

SERIP Plan Liguidation 7B H SERIP T2 = = = =
Cumulative amount at December 31 K12 A31 B R &5 2,963 (4,160) 2,333 1,136

Year ended December 31, 2016
BZE2016F12A31ALEFE

U.S. post- Belgium

U.S. pension retirement retirement

benefits benefits benefits

=E =H EE R

(Expressed in thousands of US Dollars) (UFETZ5) BAREEF  RIKEEF RIREF
Cumulative amount at January 1 R1ATBNRTEE 137,931 (3,952) 1,243 135,222
Effect of changes in demographic assumptions AOSEHRRESHNTE - - (45) (45)
Effect of changes in financial assumptions B RREBNE 13,179 37 546 13,762
Effect of experience adjustments LA E 2,943 (147) 504 3,300
(Return) on plan assets FTEIEE(B%R) (9,449) = = (9,449)

(excluding interest income) (HBRF 2 HA)

SERIP Plan Liquidation 58 SERIP 52 (141,747) - — (141,747)
Cumulative amount at December 31 R12 A31HRN R &5 2,857 (4,062) 2,248 1,043
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Notes to the Consolidated Financial Statements continued

AR &

14. Employee Benefits Continued 14. EEEH =

(b) Pension Plans and Defined Benefit Schemes Continued (b) BAEcHEIREEEFTE &

[vii] Costs [Gains] Recognized in the Consolidated Income Statements for  [vii] Z%E*Z51ER i Wi K P ESZRIK L
the Group'’s Significant Plans (Y zz)

Year ended December 31, 2017
BZE2017F 128N ALLEE

U.S. post- Belgium

U.S. pension retirement retirement

benefits benefits benefits

XH XxH Ll B

(Expressed in thousands of US Dollars) (UFETZ3]) BASER RAEEF RKFEF
Service cost (gain) BRFE A AN (Uas) (4,376) - 875 (3,501)
Interest expense on defined benefit obligation TEREE R A ENF SR 109 60 168 337
Total net periodic benefit cost (gain) 7R IE BRI AR (Wees ) 4a s (4,267) 60 1,043 (3,164)

Year ended December 31, 2016
HZE2016F 12831 ALLFE

U.S. post- Belgium

U.S. pension retirement retirement

benefits benefits benefits

%HE %E EE B

(Expressed in thousands of US Dollars) (UFETZ3]) BIKEEF  EBNEER RIKAEF
Service cost (gain) R 7 A 7S (s ) (5.962) - 914 (5,048)
Interest expense on defined benefit obligation TEREE R A ENF SR 7,443 65 177 7,685
Interest (income) on plan assets FHEIEEMFE(UA) (7,139) - - (7,139)
Administrative expenses TR S 1,000 - = 1,000
Total net periodic benefit cost (gain) 7R R AR (s ) 428 (4,658) 65 1,091 (3,502)

The expense (gain) is recognized in the following line items in the consolidated — R&RAUKERT » B (U5 IRIA T EB BR
income statements:

Year ended December 31,
BZE12A3MALEE

(Expressed in thousands of US Dollars) (UFETZ3])

General and administrative expenses —MRRITHFAX (3,163) (6,990)

Other expenses HhFx (1) 3,488
(3,164) (3,502)

Pension expense included in other income and expense relates to the actuarial — RARSFHE BIFEAREEE AT EFEBNRR AR
determined pension expense associated with the pension plans of two companies  (ERELRIKSEFIFER A RI([PBGCL) A 1993 F 1
unrelated to the Group’s current operations whose pension obligations were &% ' HRRESEFTHAEEAE) UBEETRRS
assumed by the Group as a result of a 1993 agreement with the Pension Benefit ~ FIX AR EAMBA RS o 1993 F /1 + Zat &
Guaranty Corporation (the “PBGC”). The plans were part of a controlled company — AZEAZEFAR(AEEAE —BH)H—H5 -

of corporations of which the Group was a part of, prior to 1993.



14. EEEF &
BIREFTEIR EFEEANEE &
(viii) 78 % 2t B RS B R

14. Employee Benefits continued
(b) Pension Plans and Defined Benefit Schemes Continued (b)
lviii] Actuarial Assumptions Used for the Group’s Significant Plans

2017

Weighted average assumptions used to
determine benefit obligations
as of December 31:

20174

FRYERETER 12 B 31 B BE R R
I EIRE - HAP

U.S. post-
retirement
benefits benefits
XH =H
BIRETF RIREIEF

U.S. pension

Belgium
retirement
benefits

o ][5
BIER

Discount rate BLIR % 3.46% 3.43% 1.50%

Rate of compensation increase FHEE R R N/ATEA N/ATEAR -

Rate of price inflation B1% Lk N/ATER N/ATEA 1.75%
Weighted average assumptions used to REBEEREE12ANBIEFER

determine net periodic benefit cost Y TE BRTE AR AR B0 DA T BURER -

for the year ended December 31: Hep

Discount rate BHIR & 3.89% 3.82% 1.40%

Rate of compensation increase HEE R - N/ATEAR -
2016 2016 5
Weighted average assumptions used to FR{EEER 12 A 31 AR FEER

determine benefit obligations INEF SRR - K

as of December 31:

Discount rate BRI 3.89% 3.82% 1.40%

Rate of compensation increase EE R N/ATER  N/ATEAR -

Rate of price inflation Bg LiRk=E N/ATNEA  N/ATERA 1.75%
Weighted average assumptions used to REEEREZE12A3BIEFERN

determine net periodic benefit cost FE HAR AR AN B pE S SRR

for the year ended December 31: Hep

Discount rate BLIR & 4.07% 4.07% 1.80%

Rate of compensation increase S R - N/ATEA -

HZ2017F 12831 BIEFE - AEBWEZ G
BEE -HE2016F12A3MBLEENEREE
[Bl37 & A10.3% °

There were no plan assets held during the year ended December 31, 2017. The
actual rate of return on assets for the year ended December 31, 2016 was 10.3%.

MR ETDERNBFREZN R R AR - RIFZ
& - R DA 3 i AR BN EI I aE R IR AT M BRIR < BA
BENEREERELRRBENE X -

The discount rate is based on a high-grade bond yield curve under which benefits
were projected and discounted at spot rates along the curve. The discount rate
was then determined as a single rate yielding the same present value.

FRKRBANGFEMS - BE2018F12A31 AL
FE - OREERRERNAABLATER A 6.5%
FHEIER  ZERRENZTRDEEE 2027F
12 731 BIESFE 4 5% UL RFFZIERE o

For post-retirement benefit measurement purposes, a 6.5% annual rate of
increase in the per capita cost of covered health care benefits is assumed for the
year ended December 31, 2018. The rate is assumed to decrease gradually to 4.5%
for the year ended December 31, 2027 and remain at that level thereafter.
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Notes to the Consolidated Financial Statements continued

AR &

14. Employee Benefits continued
(b) Pension Plans and Defined Benefit Schemes Continued

lviii) Actuarial Assumptions Used for the Group’s Significant Plans Continued

Reasonably possible changes as of the reporting date to one of the relevant
actuarial assumptions, holding other assumptions constant, would have affected
the defined benefit obligation by the amounts shown below.

(Expressed in thousands of US Dollars)] (UFETZ23])
Discount rate (50 basis points) ARIR =R (50 {EE2h)
Medical cost trend rate (1% movement) BEEBERBELE(1%EE))

The estimated benefit obligation (the actuarial present value of benefits attributed
to employee service and compensation levels prior to the measurement date
without considering future compensation levels) exceeded the fair value of plan
assets as of December 31, 2017 and December 31, 2016 by US$17.7 million and
US$22.8 million, respectively.

lix) Fair Values of the Assets Held by the U.S. Pension Plan by Major Asset
Category for the Group’s Significant Plans

Prior to December 31, 2016, substantially all SERIP Plan assets were
distributed to participants and beneficiaries or used to purchase the annuity
contract in conjunction with the SERIP Plan Liquidation. See further discussion in
note 14(b](ii).

[x) Historical Information for the Group’s Significant Plans

14. EEEF &

(b) EBAREFEIRECHEEBRNTE &

viii) 7<= Z 2 B S B R &

RRE A B AERRE BRI
B (EBREETE) R YETEEHRE b
R&BEEROT -

December 31, 2017
2017%12A831H

Increase Decrease
E# T#
(936) 1,022

5 (6)

TEEHE IR (T E RARRFMAKT - Ret= BAlE
B R REBKFEENEFIBERE) D IR
20174 12 A31 A% 201612 A 31 BRI EIEER
PRAEBEZE17TTABETLR28HEET

lix) AREEEEHBFZER L B
TERESBNRENAAME
72016512 A31 B2 A1 - REFTBEESERIP

HEMEE - SERIPABINBABHAEEHET

SRERTRA  RAEBEFLED - E—5H

BB 14010 -

x] ZFEEEEEBIEEH

December 31,

12A31H

(Expressed in thousands of US Dollars) (UFZETZ%) 2015
Present value of the defined benefit BRI AERIRE

obligation (17,694) (22,843)  (238,944) (257,387) (228,137)
Fair value of plan assets FEIEENAREE - - 206,378 213,991 199,102
Net liability FaE (17,694) (22,843) (32,566) (43,396) (29,035)
Experience adjustments arising on FTEIB EAEE KRR

plan liabilities 95 3,300 270 1,878 (1,084)



14. Employee Benefits continued

(c) Defined Contribution Plan

A U.S. subsidiary of the Group provides a defined contribution 401(k)
retirement plan. The plan covers substantially all non-union employees of the
subsidiary for the sole purpose of encouraging participants to save for retirement.
Plan participants may contribute up to 75% of their compensation to the plan, a
percentage of which is matched by the Group. The Group may also make non-
elective contributions to participants” accounts. Participant contributions and the
earnings thereon are fully vested upon contribution. Participants become vested
in the matching and non-elective contributions upon completion of two and three
years of service, respectively. Forfeited contributions made by the Group are used
to reduce future matching contributions and/or administrative expenses.

In connection with this plan, the Group recognized an expense of US$4.7 million
and US$3.6 million for the years ended December 31, 2017 and December 31,
2016, respectively. Forfeited contributions were inconsequential for the periods
presented.

(d) Samsonite LLC’s U.S. Pension Plan Settlement Agreement

Samsonite LLC (a U.S. subsidiary of the Group) and the PBGC are party to a
Settlement Agreement under which PBGC was granted an equal and ratable lien
on certain domestic assets of Samsonite LLC and certain of its U.S. subsidiaries
(excluding any equity interests in subsidiaries and any inventory or accounts
receivable of Samsonite LLC or its U.S. subsidiaries), together with Samsonite’s
intellectual property rights in the U.S. and Samsonite’s rights under licenses of
such intellectual property to affiliates or third parties. The PBGC's lien, which is in
the amount of US$39.3 million, is equal and ratable with the lien granted over such
assets to Samsonite’s senior secured lenders. Other provisions of the agreement
restrict the transfer of U.S. assets outside of the ordinary course of business. The
Group is in compliance with these requirements as of December 31, 2017.

The agreement will expire upon (a) the Group obtaining investment grade status on
its senior unsecured debt, (b] the date the plan has no unfunded benefit liabilities
for two consecutive plan years, (c] the date on which the Group becomes part of a
controlled company whose unsecured debt has investment grade status, or (d) the
date the plan is successfully terminated.
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14. EEEF &

(c) EFEAKEE

AEE—FEBEHBRRRHEERMIL01K
RIRETE - AT BIREZMBARBRIFDIETE
‘B8 BWERAB2EERRAME - HE2H
ER A EEL SR 75% MK - MK
TEZZA D LEH B S HR - REEITA] R 2 8
ERPEHEERIEHT - 2EENHFTANR
HREEHEE - HFHREIEEREHIED B
REBMER=FREBSEE - AEEIIUHH
KT BERD KRR EHF I, HATHE ©

HZE2017F12A31HX&2016F 12 A31 HILFE -
NEBRBUAZDRERLTAEETNIIbBESE
TLRIRAS o RET25IER @ R BRI AEK ©

(d) Samsonite LLC FYERRIKRE& 584

ik

Samsonite LLC(ANEBMH—RERMBAA])
HIPBGC AAHEBHMETAT « BIRZH - PBGC
Bt Samsonite LLC R EH T EEWEB A RIHH TEH
W& EE (K82 R A (AR 7 & Samsonite LLCSkE
EEIHTE N R E(AIF E Sk B UERIERR M) - SA R
FERERNMHSEE R BBERNE THZ AR
WE = F AR EREOT A BERENER T
SRR BINBERE - PBGCHI3IIEEETEE
ERETHAERBEACERERANZSEAENH
BEME BT D RIZLLG] o 1535 H9H ISR H R
EREBBIRAINEEXREE - BLE2017F 12 A
31H » AEEETUFRT °

Z AR (o) NEEE R A B BEREFESHRE
RETARE - (b) et BN EEM B3 E EAR R
BMEEZE - (A RERAEEREGHEERE
ERFFROREF AR~ 28 - 2 (d ZEHE
RRIhEE Lz B -
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

15. Commitments
(a) Capital Commitments

Capital commitments outstanding as of December 31, 2017 and December
31, 2016 were US$11.4 million and US$3.6 million, respectively, which were not
recognized as liabilities in the consolidated statements of financial position as they
have not met the recognition criteria.

(b) Operating Lease Commitments

The Group's lease obligations primarily consist of non-cancellable leases of
office, warehouse and retail store space and equipment. As of December 31, 2017
and December 31, 2016, future minimum payments under non-cancellable leases
were as follows:

(K FETZ5Y)

(Expressed in thousands of US Dollars)

Within one year —FR

After one year but within two years —FREMER
After two years but within five years MEREBERFRN
More than five years AENUE

Total operating lease commitments EEHERERTE

Certain of the leases are renewable at the Group’s option. Certain of the leases
also contain rent escalation clauses that require additional rents in later years of
the lease term, which are recognized on a straight-line basis over the lease term.

Rental expense under cancellable and non-cancellable operating leases amounted
to US$207.4 million and US$156.9 million for the years ended December 31,
2017 and December 31, 2016, respectively. Certain of the retail leases provide for
additional rent payments based on a percentage of sales. These additional rent
payments amounted to US$3.4 million and US$1.8 million for the years ended
December 31, 2017 and December 31, 2016, respectively, and are included in rent
expense.

16. Contingent Liabilities

In the ordinary course of business, the Group is subject to various forms of
litigation and legal proceedings. The facts and circumstances relating to particular
cases are evaluated in determining whether it is more likely than not that there
will be a future outflow of funds and, once established, whether a provision relating
to specific litigation is sufficient. The Group records provisions based on its past
experience and on facts and circumstances known at each reporting date. The
provision charge is recognized within general and administrative expenses in the
consolidated income statements. When the date of the incurrence of an obligation
is not reliably measureable, the provisions are not discounted and are classified in
current liabilities.

The Group did not settle any significant litigation during the year ended December
31, 2017.

15. A&iE
(a) BEAEIE

R2017F12 A31BK20164E 12 A31 B ik
BITNEREAESN AN LAEETRIbAESE
T ZESHERTAFTERRBEL - B ERLEE
MR ERPERLEE -

(b) =EEHERE

AREFNHEAETERRENAE BERT
&G 2R MR BT A BEETE  R2017F 12
A31BK2016F12A831H » NA/HEAEETH
RIREMNRAERBLT -

December 31,
12831H

158,868 139,664
131,689 111,490
249,927 211,979
151,202 139,195
691,686 602,328

REHAGERBERE THY - ETHOMBEMRE
RIBHHBIR FEIE MBS S EBGRR - KR
BEAROENTEHIPRER o

HZE2017F12A31BX%2016F 12 A31 BIEFE -
AR AR EREE THHEERI SR A
07LEBETLRIGIAEETL BTEERER
REEEBE DL EREINES N - BE20174 128
31AK2016F 12 A31 HIEFE @ SIS
OB AILEEETRISEESET Wit ARE
X o

16. HRAREE

REABEKBREY  AEEERYHSERAMNF
INRERRERF c ERTERRESREAEHEES
NS RS TEMHEENEERBR  m—
&rEE o BIFHE AR RREANRESSEH -
AEBEREBILCHRERNSREAPEANEE
RIE R - BMERAIRNEARERFTH—RK
RATHRA AR o ERBURERN B BT 5T
=R BESTMREEE S BEAERBARE -

BE2017F12A31 HILFE - AKBELEERRE
A B R ©



17. Trade and Other Payables 17. B ERR R E BN FRIA

December 31,

12A31H
(Expressed in thousands of US Dollars) (UFETZ3])
Accounts payable JETBRIE 554,022 386,754
Other payables and accruals b e FE R EEH B 173,750 141,677
Other tax payables H e HiIE 9,305 5,341
Total trade and other payables FEAT BR R B HoAth FE (ST IR AR 5 737,077 533,772

Included in accounts payable are trade payables with the following aging analysis  FEfTERF It AFERERIE - HIZ &3 TR HIH AR
by due date of the respective invoice: AT

December 31,

12A31H
(Expressed in thousands of US Dollars) (UFExZ2%)
Current ENER 432,086 290,703
0 - 30 days past due BHI0ZE30H 25,662 10,991
Greater than 30 days past due FEHAEEE30 B 3,556 2,429
Total trade payables FERTER R AERE 461,304 304,123
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

18. Income Taxes
(a) Taxation in the Consolidated Income Statements

Taxation in the consolidated income statements for the years ended
December 31, 2017 and December 31, 2016 consisted of the following:

(UFETES))

(Expressed in thousands of US Dollars)

Current tax expense — Hong Kong Profits Tax:

Current period ZREAE

Current tax expense — Foreign: BUEAR TR S — 3R
Current period ZNEAFA
Adjustment for prior periods poked-ilS Rk

BIEARE IR B S AR AR — D

Total current tax expense — Foreign

Total current tax expense BHATIB R 2 4858
Deferred tax benefit (expense): EEFIER S (FX) ¢
Origination and reversal of temporary differences RE N O ER
SERIP Plan Liquidation /B E SERIP:T &
Change in tax rate IS EY)
Change in recognized temporary differences EERERE=EEE)
Total deferred tax benefit IRIET TE K S 4R K
Total income tax benefit FI{S TR SR A R

For the year ended December 31, 2017, the Group recorded an income tax benefit
of US$24.2 million compared with an income tax benefit of US$2.2 million for the
year ended December 31, 2016. For the year ended December 31, 2017, the Group
recorded a non-cash income tax benefit of US$118.8 million in conjunction with
the U.S. tax reform law that was enacted in December 2017 (the “2017 U.S. Tax
Reform"). This benefit resulted from the application of the reduced U.S. corporate
income tax of 21% (from 35%) to the net deferred tax liability balance. In addition,
the Group incurred a tax expense of US$7.6 million associated with a legal entity
reorganization following the Tumi acquisition. Together with the 2017 U.S. Tax
Reform, these items resulted in a net tax benefit to the Group of US$111.2 million
(the "2017 Net Tax Benefits"). Excluding these tax impacts, the Group’s effective
tax rate for the year ended December 31, 2017 was 26.3%.

For the year ended December 31, 2016, the Group purchased an annuity to
liquidate the Samsonite Employee Retirement Income Plan (the "SERIP Plan”), the
Group’s principal defined benefit plan in the U.S. In conjunction with this liquidation
(the "SERIP Plan Liguidation"], the Group recorded a US$56.8 million non-cash tax
benefit related to the derecognition of deferred tax liabilities that originated from
contributions to the pension plan in prior years. Excluding this tax benefit and the
tax benefit resulting from the Tumi acquisition-related costs, the Group's effective
tax rate for the year ended December 31, 2016 was 27.8%.

18. FriE8 %t
(a) RMEAWERTHBIE

BZ= 2017412831 HR 2016512 431 ALE
FENESBERANHARENTIER

Year ended December 31,
BZ12ANALEE

EPEAMIAR S — BB IS -

629 (85)
(116,126) (83,134)
(3,834) 1,142
(119,960) (81,992)
(119,331) (82,077)
26,439 18,576
- 56,773
118,772 8,777
(1,686) 1
143,525 84,237
24,194 2,160

HE2017F12 A3 BLEFE - NEESEBSHIK
%24 2BABET  MEZE2016F 12831 BLEFEE
BASFTSBIE 22 283X - HE2017F12 A 31
AIEFE - AEBEREZERER 2017F 12 ABHOFH
HEEBI([2017 FERBIFBKE ) BRFIER S A
FiIE R 1188 EEET - WA TV HARNER ARG
TR (FR35%) KR 21% W E A FRBELER EE
BAEERFTEL o LA - AERBEARETumi KB EIEE
ETHARBEREAEENTIERS76BEET
ER2017TFERBBRE - HWFBEEERAEEE
ERIEREFE 128 8E (2017 FRIEREF
) o WERILEBBTE  AEEEZE2017F12A
3N BIEFENERBERE263% °

HE2016F12A31BLFE AEEBEFEMU
BEAEENERNEEEEBAEARSE — #
FEBREERARWAGTEI(TSERIPETEI]) » RETTIH
BEHE(VEE SERIPETEI ) MR - ANEESRSE
RIETERBBEFE RIS T EIHREERETER
BEERBIERSTIEE 256 8 AEET - Wbk
IR IEIE S I Tumi W s EIEABRAR AN E £ R THIE
% REBEZE2016F 12 A3 BIEFEENERER
RE27.8% °



18. Income Taxes Continued
(a) Taxation in the Consolidated Income Statements Continued

The Group’'s consolidated effective tax rate for operations was a tax benefit of
7.3% and 0.8% for the years ended December 31, 2017 and December 31, 2016,
respectively. The effective tax rate is calculated using a weighted average income
tax rate from those jurisdictions in which the Group is subject to tax, adjusted
for permanent book/tax differences, tax incentives, changes in tax reserves
and changes in unrecognized deferred tax assets. The decrease in the Group's
effective tax rate, excluding the net tax benefits in 2017 and 2016 identified above,
was mainly the result of a tax benefit derived from share-based compensation and
normal changes in the profit mix between high and low tax jurisdictions.

See discussion regarding the SERIP Plan Liquidation and the related tax impacts
in note 14(b(ii).

The provision for Hong Kong Profits Tax for the years ended December 31, 2017
and December 31, 2016 was calculated at an effective tax rate of 16.5% of the
estimated assessable profits for the year. Taxation for overseas subsidiaries was
charged at the appropriate current rates of taxation in the relevant countries.

2017 U.S. Tax Reform Impact:

The Group has conducted a comprehensive review of the overall impact of
the 2017 U.S. Tax Reform. For 2017, the Group has applied the income tax rate
reduction to deferred tax assets ("DTAs") and deferred tax liabilities ("DTLs"] the
impact of which is described above. The transition tax, repatriation of offshore
earnings, has been deemed immaterial for 2017. For the years after 2017, the
Group believes it will be subject to the Foreign Derived Intangible Income (“FDII")
regulations, the Base Erosion and Anti Avoidance tax ("BEAT") regulations and the
Interest Limitations regulations. The Group does not believe the Global Intangible
Low Taxed Income (“GILTI") provisions will apply to its” operations.
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18. Fri8 %% =

(a) REZGEWBRHDIHE &
HZE2017F12831BKX2016%F 12 A31HIEFE -
A EEEENG A RERE SR AHIEES7.3% &
0.8% » BEBEBH 2 & W PR AN B TE 1) R R RS
TR ER R E - WA ANIRE, B
£ BAEE - BSEERE RN RERGETH
A ESBIELRE - AEEOEEHE (BB X
B 2RI 201748 & 2016 E BB IEIE €858 A FF T
B o T e R AR S B0 SR B 2 A OBIRIE €
T B AR IR R B AR 2 P s AR
AEEBEH -

BRBESERIPEHEIRBABIARZ EMaHW - B2
BB = 14(b)(ii) ©

\

HE2017F12A31BK%2016F 12 A31 BILFEER
AT B REBBRBEFE NG ERT R FIRERB
K 16.5%5TE o BINFE A R FIBIZ BB R E
FARRITH R -

2017 FEE BB R BRI FZE -

AREEDETRER 2017 FEBEBBHE
MERTE - BL2017F M5 - AEELE THEE
RREEE(BERAEE ) MEEHBAARE
EHIEEEDAERNMERE - FEZENLX
Bt - ARERR - BER IR 2SN
BIR)H 2017 FRFEL TEK » 512017 FIAKRH
FEME @ ARERE  EBXBIMETLEERA
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

18. Income Taxes Continued 18. Fr8 % =

(b) Reconciliation Between Tax Benefit and Profit Before Taxation (b) FIEIK G BRI AEFIRERH R
at Applicable Tax Rates M ¥ AR

Year ended December 31,

BE1NANBLEE

224

(Expressed in thousands of US Dollars)

(K FETZES)

Profit for the year F R F 355,441 274,825
Total income tax benefit FriSTiE R @50 24,194 2,160
Profit before income tax BRETIS A= A 331,247 272,665
Income tax (expense) benefit using the Group’s RASEERAT R EO SN
applicable tax rate (FAX)#EL (89,768) (75,256)
Tax incentives HIEERE 29,429 27,029
SERIP Plan Liguidation B H SERIP&T2I = 56,773
Change in tax rates — non-U.S. Tk & 5) — ZBILASN (19) 8,777
Change in tax rates — U.S. MR EE) — XH 118,791 -
Change in tax reserves TR E (6,300) 2,937
Non-deductible expenses AAENFESE (13,433) (11,552)
Change in tax effect of undistributed earnings AABCE NN ISR B R ED (1,082) 1,281
Current year losses for which no deferred tax RIEREEFBE ENANFEEE
assets are recognized (4,566) (2,623)
Recognition of previously unrecognized tax losses R RERHTIREE 1,195 111
Change in recognized temporary differences EERLREEZD 1,685 =
Share-based compensation VARR A2 SZ 1< 69 57 5,271 (3,276)
Tax impact of legal entity reorganization FREREANTIHEE (7,559) =
Withholding taxes TEHF (6,001) (5,304)
Other Hit 385 2,121
(Under) over provided in prior periods B AR (B ET R ) BRE R (3,834) 1,142
24,194 2,160

The provision for taxation for the years ended December 31, 2017 and December
31, 2016 was calculated using the Group’s applicable tax rate of 27.1% and 27.6%,
respectively. The applicable rate was based on the Group's weighted average
worldwide tax rate.

Uncertain Tax Positions

In the ordinary course of business, the Group is subject to various forms of
tax examination and audits. The facts and circumstances relating to particular
examinations are evaluated in determining whether it is more likely than not
that there will be a future outflow of funds and, once established, whether a tax
reserve relating to specific uncertain tax positions is required. The Group records
tax reserves based on its past experience and on facts and circumstances known
at each reporting date. The provision charge and applicable interest and penalties
are recognized within current income tax expense in the consolidated income
statements.

HZE2017F 12 A31 B & 2016F 12 A31 B ILFEH
HIERED IR AEBAEARIE 27.1% & 27.6% 5t
B o R R T E R ANE B 8 INAE T 2 BRE R M

-
TE °

TEEHBEM R

NAEEEBERET  AKEEHSELAN
BEEREN - ERERKREERAARERES
SRR B E R EESREMANEEREBR - M—
EHEE - BIRHE R B AR E T HEE BRSO
PG - AEEEREBERRLENERERH
Eﬂ%%?&ﬁﬂ%ﬁ%%%ﬁ% BEFIA R
BRAERARNGES RaERT NP EHAXA

7
o ©



18. Fri5#% &

REMEEKEHEIZNFAEHER
(FAX)

18. Income Taxes Continued

(c) Income Tax Benefit (Expense) Recognized in Other (c)
Comprehensive Income

Year ended December 31, 2017
BZ20176 12831 BLLFE

Year ended December 31, 2016
BZ2016F12A31ALEFE

Income tax Income tax
(expense) (expense)
Before benefit benefit
tax Fr8%  Net of tax FrS%.  Net of tax
(Expressed in thousands of US Dollars) (AFETZ2) BEtal (BIX)ER BBl (AR BRBiR
Remeasurements on benefit plans RBAEEINERTE (1,589) 546 (1,043) (8,442) 88 (8,354)
Deferred tax impact of SERIP Plan JBE SERIP&T &M
Liquidation B IE & = = = = (53,899) (53,899)
Foreign exchange forward contracts ~ &HIINEAH) (6,230) 1,954 (4,276) (992) 335 (657)
Interest rate swaps A= HY 8,348 (1,653) 6,695 16,150 (4,719) 11,431
Foreign currency translation differences REIMNEFH]
for foreign operations HMNEBFEH Z R 50,342 - 50,342 (23,118) - (23,118)
50,871 847 51,718 (16,402) (58,195) (74,597)
(d) Deferred Tax Assets and Liabilities (d BEBESERARE

Deferred tax assets and liabilities were attributable to the following:

BREHBREENABIIRENATIAR

December 31,
12A31H

(UFETES])

(Expressed in thousands of US Dollars)

Deferred tax assets:

Allowance for doubtful accounts

Inventory

Plant and equipment

Pension and post-retirement benefits

Share-based compensation
Tax losses

Reserves

Other

Set off of tax

Total gross deferred tax assets
Deferred tax liabilities:
Plant and equipment
Intangible assets
Other
Set off of tax

Total gross deferred tax liabilities

Net deferred tax liability
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EAERIRARE ¢
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RRE FRKRTER
VARSCER ST o7
PR
i
HAh
B

RRETIREE

EIERTREE
RS B2 7%
BVEE
HAh
PR

HELEHIARE

FREBIA R &

2,355
11,091
4,860
8,636
11,986
15,865
34,415
6,370
(29,074)

66,504
(9,473)
(327,566)

(12,959)
29,074

(320,924)

(254,420)

2,542
11,617
8,015
10,703
1,287
3,106
43,454
4,440
(29,157)

56,007
(21,330)
(451,359

(13,008)
29,157

(456,540)

(400,533)
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

18. Income Taxes Continued
(d) Deferred Tax Assets and Liabilities Continued

The movement in temporary differences for the years ended December 31, 2017

and December 31, 2016 was:

Balance,

December 31, Recognized
2016 in profit
R2016F or loss
12A318H RiEzD
[Expressed in thousands of US Dollars) (UFET22)) iEER w’R
Allowance for doubtful accounts REREAE 2,542 (306)
Inventory FE 11,617 (1,123)
Property, plant and equipment M - BB KRB (13,315) 8,929
Intangible assets B EE (451,359) 143,775

Pension and post-retirement BIRE MIRIKE R T
benefits 10,703 (3,218)
Share-based compensation LARR A9 Sz 455 69 35 A 1,287 6,523
Tax losses TiIEE 8 3,106 (3,172)
Reserves E 43,454 (10,563)
Other HAh (8,568) 2,680

Net deferred tax asset (liability) FRETREEE
(&8E) (400,533) 143,525
Notes

(1) Income tax benefit of US$0.8 million recognized in other comprehensive income and the tax effect of

outstanding stock options of US$4.1 million recognized in other reserves in the consolidated statements of

changes in equity.

[2)  Other comprises primarily foreign exchange rate effects.

(Expressed in thousands of US Dollars]

Allowance for doubtful accounts
Inventory

Property, plant and equipment
Intangible assets

Pension and post-retirement
benefits

Share-based compensation
Tax losses

Reserves

Other

Net deferred tax asset [liability)

Note

(HUFZTE3])

RAREE

&

BVAE
RIS S RRIRER

VARSCE ST o7
PiIRER

i

HAh

R TR A
(B

(1) Other comprises primarily foreign exchange rate effects.

Balance,
December 31,
2015
2015 %F
12A3188
Eei

2,177
8,790
(1,676)

(97,986)

14,324
1,754
3,447

19,544

(5,862)

(55,488

Recognized
in profit
or loss

RiBEH

B
A

36
2,230
1,512

11,935

50,460
(378)
128
11,837
6,477

84,237

18. FTB% =

(d EEHEEERABE
BZE 2017412 A31 AR 2016412 A 31 BIEEER

Recognized

Purchase in equity"
accounting AERF
Rt R
2 =

296 =

115 =
(20,022) =
= 546

- 4,102
15,934 =
943 =

- 301
(2,732) 4,949

G2

Other®?
Hipo

117
301
(342

40

605
74
(3)

581
(1,002)

3N

Balance,
December 31,
2017
R2017F
12A318H
o323

2,355
11,091
(4,613)

(327,566)

8,636
11,986
15,865
34,415
(6,589)

(254,420)

(1 SARREBPRNEMESRBTERNMAEHIER08BESR
TEAREM R ET RO RITEBERE . R BBET

2 HtTrEaFERYE -

Recognized

in other

comprehensive

Purchase income
accounting REMEE
FREN bR
350 =

702 -
(13,140) =
(365,470) =
= (53,811)

(48) =
12,073 =
(4,650) (4,384)
(370,183) (58,195)

2
(1 HtrZafERyE -

Other'!
Hfg
(21)
(105)
(11)
162

(270)
(89)
(421)

(149)

(904)

Balance,
December 31,
2016
72016 F
1283188
o

2,542
11,617
(13,315)
(451,359

10,703
1,287
3,106

43,454

(8,568)

(400,533)



18. Income Taxes Continued
(d) Deferred Tax Assets and Liabilities Continued
Unrecognized Deferred Tax Assets

Deferred tax assets have not been recognized in respect of the following
items:

(Expressed in thousands of US Dollars) (UFETZ3])
Deductible temporary differences AENERER
Tax losses TIEE R
Balance at end of year FREH

The deductible temporary differences do not expire under current tax legislation.
Deferred tax assets have not been recognized in respect of these items because it
is not probable that future taxable profit will be available against which the Group
can utilize the benefits from them.

Available tax losses (recognized and unrecognized):

(K FETZ5Y)

(Expressed in thousands of US Dollars)

North America =M
Asia M
Europe M
Latin America NTEM
Total 5T

Tax losses expire in accordance with local country tax regulations. North American
losses will expire beginning in 2019, Asian losses will expire starting in 2021.
European losses will expire beginning in 2020. Latin American losses will expire
beginning in 2019.

Unrecognized Deferred Tax Liabilities

As of December 31, 2017 and December 31, 2016, a deferred tax liability
of US$27.2 million and US$31.0 million, respectively, related to investments in
subsidiaries is not recognized because the Group controls whether the liability will
be incurred and it is satisfied that the temporary difference will not be reversed in
the foreseeable future.

18. Fri5#% &
(d) EEHREEERERE &

RERBELTIREE

BRETIIA B ARIEIRE i AR B HERR. -

December 31,
12A31H

5,921 4,239
63,676 63,694
69,597 67,933

RBERITBOE  TEANERZRWEIAE - A%
BRI EHE RREERBEE - AAEED
RABERARRERTUA N ERREZSEENESR

B ANIAE A (B MR R R -

December 31,
12A31H

38,037 -
2,079 2,192
42,339 40,985
41,759 31,075
124,214 74,252

BIREBENA AHARBREEHEROTOEME © b
SMEIEHE B 2019 FHER - MBI B 2021 F
REE W o BUMETEAS B 2020 F @ - f T EME
BB 2019 FeEm o

RERBELEH AL E

HRAEEEFIRE BEELBBRARENT
RARETSREI TR ZR - A 15 R iR A K
BRABNEEAEMNECHEAE  AEERSE
2017412 B31 B % 2016512 A31 BHRIAE27.2
BEETIMIINOEEET
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

19. Finance Income and Finance Costs 19. IBEWARBEER

The following table presents a summary of finance income and finance costs TREINEERRR LGS 2 ARGERTHE
recognized in the consolidated income statements and consolidated statements of ~ REEA WA KB T5E ARE -
comprehensive income:

Year ended December 31,
BZ12A31BLLEE

(Expressed in thousands of US Dollars) (UAFETZ2)
Recognized in income or loss: RBASEIEFHER
Interest income on bank deposits RITFEARAIF BUA 1,310 1,253
Total finance income g Nk 1,310 1,253
Interest expense on financial liabilities measured HESER AT EN SR A ES

at amortized cost FEFX (80,189) (43,691)
Change in fair value of put options RAEE . AR EEES) (2,966) (9,119)
Net foreign exchange loss SNE 5185 (5,976) (3,660)
Other finance costs Hihbr7sE A (4,815) (3,319)
Total finance costs TS ERMEER (93,946) (59,789
Net finance costs recognized in profit or loss PBa= R ERM 155 T3 (92,636) (58,536)
Recognized in other comprehensive income (loss): REM 2 (E51E) R
Foreign currency translation differences for BINETE R INBE = R

foreign operations 50,342 (23,118)
Changes in fair value of foreign exchange forward EHNER L 2 AR BEES)

contracts (6,230) (992)
Changes in fair value of interest rate swaps MXiH 2 A BEE 8,348 16,150
Income tax on finance income and finance costs RE M2 E S R U A

recognized in other comprehensive income K175 8 B PSR 301 (4,384)
Net finance costs recognized in total other PAELAth 2 T M 28 A BB P R A

comprehensive income, net of tax M ERFHERTIE) 52,761 (12,344)
Attributable to: TE AT FES :
Equity holders of the Company RATRIEREE A 50,067 (12,032)
Non-controlling interests FEIEAR = 2,694 (312)



20. Expenses 20. A%

Profit before income tax was arrived at after charging the following for the BE2017F12HA31A KX 2016512 A31 Bk
years ended December 31, 2017 and December 31, 2016: FE - REBHANETEHBRATSE :

Year ended December 31,
BZE12A3MALEE

(Expressed in thousands of US Dollars) (UAFETZ27)

Depreciation of fixed assets EEEENE 85,117 66,785
Amortization of intangible assets A Y 32,808 22,456
Auditors’ remuneration ZERET & 6,517 7,666
Research and development 7 R 29,913 25,395
Operating lease charges in respect of properties FRAYENEEEEER 207,359 156,939

The fees in relation to the audit and related services for the years ended December B BANEEIMNEZEETKPMG LLP R EEIMNK B D
31, 2017 and December 31, 2016 provided by KPMG LLP and its foreign member — RIAEZ 2017412 A31H X 201612 831 HL1EF
firms, the external auditors of the Group, were as follows: SRR ERT MARRRISHE R T ¢

Year ended December 31,

BZE12A3ALEE

(Expressed in thousands of US Dollars) (UFETZ2%)
Annual audit and interim review services" FEE R P HAEMAREEM 5,313 5,355
Due diligence and other acquisition-related ERES ME MBI IEET - 1,493
non-audit services®? PR @
Permitted tax services FF A A5 AR 7S 1,050 690
Other non-audit related services HhIEE ST AERA RS 154 128
Total Bt 6,517 7,666
Notes B2
(1) The year ended December 31, 2016 includes non-recurring services provided in conjunction with the June 27, (1) BZE2016F12A31 BILFEBERHEE 201656 A27BilK
2016 circular filing, as well as opening balance sheet and purchase price allocation procedures, associated with AERR IS B IEARTS + LA ERULEE Tumi Holdings, Inc. AHEARIER
the acquisition of Tumi Holdings, Inc. totaling US$1.1 million. NEEBBRLBEESIRREF 66X AI11BEET
[2)  Primarily comprised of fees associated with financial due diligence and integration planning performed in 2) FEBEFEHEZE2016F12 A31 B IEFEERE Tumi Holdings, Inc.
conjunction with the acquisition of Tumi Holdings, Inc. during the year ended December 31, 2016. WHEEEmMETHMERBREERESREEMNER -

Samsonite International S.A. Annual Report 2017 | $i5BBEAR AR 2017 FFHR 229



230

Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

21. Financial Risk Management and Financial
Instruments

The Group has exposure to the following risks from its use of financial
instruments:

. credit risk;
. liquidity risk; and
. market risk.

(a) Risk Management

The Company’s Board of Directors is responsible for ensuring that the
Company establishes and maintains appropriate and effective risk management
and internal control systems. The Board of Directors has delegated to the Audit
Committee the responsibility for reviewing the Group's risk management and
internal control systems. The Company’s management, under the oversight of the
Board of Directors, is responsible for the design, implementation and monitoring
of the Company’s risk management and internal control systems.

(b) Exposure to Credit Risk

Credit risk is the risk of financial loss to the Group if a customer or
counterparty to a financial instrument fails to meet its contractual obligations,
and arises principally from the Group’s receivables from customers. Maximum
exposure is limited to the carrying amounts of the financial assets presented in the
consolidated financial statements.

Trade and Other Receivables

The Group’s exposure to credit risk is influenced mainly by the individual
characteristics of each customer. However, management also considers the
demographics of the Group's customer base, including the default risk of the
industry and country in which customers operate, as these factors may have an
influence on credit risk. The percentage of the Company’s net sales and trade and
other receivables that were attributable to the Group’s five largest customers was
less than 30% as of and for the year ended December 31, 2017. There were no
concentrations of credit risk associated with any single customer on the Group's
sales for the periods presented or trade and other receivables as of the reporting
date. Geographically there is no concentration of credit risk.

The Group has established a credit policy under which each new customer is
analyzed individually for credit worthiness before the Group’s standard payment
and delivery terms and conditions are offered.

In monitoring customer credit risk, customers are grouped according to their
credit characteristics, including aging profile, and existence of previous financial
difficulties. Trade and other receivables relate mainly to the Group’s wholesale
customers. Customers that are graded as “high risk” are placed on credit hold
and monitored by the Group, and future sales are made on an approval basis.

21. BB EREEREMTEA

AEEFAFERSR T AmMEE TR -

s FERR:
s RBERER R
o THER

(a) EMER
ARRERSABRRARAGFI REFEE
RAEMHREEERASENRR B0 RE
B8R ERNAEENRREIR R ARES
A  EEZENERTT ARRANEEREARR
it Bl MERAARREREE & ARRR SRR -

(b) FrAMEHEEE M

FERERRAMERTANTEP IR ZHFREE
BITEAHNEEMSAERE AR M EEBNRERR -
TERBAREREEFPOFA - &SHERKF
RN E M BMERMEI SR EEIREE -

FEW BRI R Bt FE I =k E
AEENEERBKFEEEZNEELZEF @S
W E - AT BERENEEREAEERFH
R  BIER PSR CEMBITE RFTER
RHEARE - BALEREZER e EERBER
FE-R2017F12A31BREZEZBLEEE © K
SEEA AT EIGAA R A S F 5 R EMAR
R H A EUGRIE B S L D 30% o (e RSB 2515
R B0 S5 & BB sk R SR 2 B HA A U AR 3K % L A U 5k
HnE  ARETEATAE-—FFEHENEES
R - (B EME - AEEWEEEERER -

AEEEHEEERR Bt - AEESERESR
R PR AR A AN S A5 GR BRI (AT - (B Bl
HEHASBEITON -

FAEEEEREPNERERRE - DREEFNE
ERH(BEREEN  URZAREFEHVER
H)BEP DM o USRS R M EUGRIAE B EA
SENBEEFLEM - KRR [BER] WEFH
FEEEREHEAARBETES  RRNHES
EBEHTT LT -



21. Financial Risk Management and Financial 21. HBEREEREMIA &
Instruments Continued

(b) Exposure to Credit Risk Continued (b) FIEENEERR &
The carrying amount of financial assets represents the maximum credit exposure. S RIEEMRAEARSEERBKT - RHFER
The maximum exposure to credit risk at the reporting date was: B U THEENSZ=EERBKTEAT

December 31,
12A31H

(Expressed in thousands of US Dollars) (UAFETZ2)

Trade and other receivables JE U B 5% e EL A e W R TR 411,457 357,790

The maximum exposure to credit risk for trade receivables at the reporting date by ~ R¥RE BH - HHEREE S D NEBERNESE

geographic region was: ERBAKTR
December 31,
12831H

(Expressed in thousands of US Dollars) (UFETZ22)

North America LM 142,420 130,755

Asia M 162,410 131,257

Europe BOM 63,323 54,045

Latin America T EM 25,142 22,329

Total trade receivables FEMAR R AR 393,295 338,386
(c) Exposure to Liquidity Risk (c) FIAEHNRBIESER

Liquidity risk is the risk that the Group will encounter difficulty in meeting the nBECRBRARERERITEACHAEES

obligations associated with its financial liabilities. BN E AR KBS R 2 A R

The Group's primary sources of liquidity are its cash flows from operating AKEABHESHEIBRBRERLEEH 2HEN
activities, invested cash, available lines of credit (note 13(b)) and, subject to & RERS - AT AEER(KFE13(b) REETHR
shareholder approval, its ability to issue additional shares. The Group believes that M {0 (HEZBFF BRI AR T AMEE ) RIRE ] - Atk
its existing cash and estimated cash flows, along with current working capital, will ~ B1{5 * ERERS XA RESRE - M ERSE
be adequate to meet the operating and capital requirements of the Group for at &S BRABNAEERRED+ZEAMNE
least the next twelve months. BRERFNR -
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

21. Financial Risk Management and Financial

Instruments Continued

(c) Exposure to Liquidity Risk Continued

The following are the contractual maturities of derivative and non-derivative

financial assets and liabilities:

21. MBERBREEREMIA &

(c)

December 31, 2017
2017§12A31A

FrABRREE SRR &
ITERTESREERABNENEBMAMT :

Carrying  Contractual Less than More than
amount cash flows one year 1-2 years 5years
(Expressed in thousands of US Dollars) (UFETZ3]) REE ‘NRLSRE DR—F 1824 5ENE
Non-derivative financial liabilities: FTESRBIE
Trade and other payables FERT AR K
Hfth B H0R 737,077 737,077 737,077 - - -
Term Loan Facilities THETEE 1,869,688 1,869,688 69,250 77,062 1,090,563 632,813
Revolving Facility BREE 63,589 63,589 63,589 - - -
Other lines of credit Hif=E% 19,923 19,923 19,923 - - -
Finance lease obligations RMEMERE 337 337 98 102 106 31
Minimum operating lease payments REZBERENR - 691,686 158,868 131,689 249,927 151,202
Derivative financial instruments: PTESRIA :
Interest rate swap agreements — assets flxm g — A& 24,497 44,773 14,589 12,993 17,191 -
Foreign exchange forward contracts BHINERL — AfF
— liabilities 2,120 117,617 117,617 - - -

December 31, 2016
2016512 A31H

Carrying  Contractual Less than More than
amount cash flows one year 1-2 years 5 years
(Expressed in thousands of US Dollars) (UFETZ5]) REE SARLRE DPRA—F 1226 SENE
Non-derivative financial liabilities: HTESRAR
Trade and other payables FERT IR
Hfth B H0R 533,772 533,772 533,772 - - -
Term Loan Facilities THE SRR 1,915,500 1,915,500 45,813 69,249 1,160,875 639,563
Revolving Facility BREE 10,516 10,516 10,516 - - -
Other lines of credit HiEE% 13,410 13,410 13,410 - - -
Finance lease obligations RMEMERE 283 283 68 70 145 -
Minimum operating lease payments RIEEEREMNK - 602,328 139,664 111,490 211,979 139,195
Derivative financial instruments: PTEESRTA :
Interest rate swap agreements — assets Fl & ihipE — A& 16,149 60,449 15,750 14,508 30,191 =
Foreign exchange forward contracts BRENERL — AF
— assets 3,137 95,360 95,360 - - -

PTET BB ARKIRE R E ] 88 E A 2K K HME FE = &
M LRSS TR -

The future cash flows on derivative instruments may be different from the amount
in the tables above as interest rates and foreign exchange rates change.
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21. Financial Risk Management and Financial
Instruments Continued
(c) Exposure to Liquidity Risk Continued

The following table indicates the periods in which the cash flows associated with
derivatives, that are cash flow hedges, are expected to occur and impact profit or
loss.

Carrying cash flows Less than
amount T
REE

(UFETZ25])

(Expressed in thousands of US Dollars)

December 31, 2017: 2017 12A318 :

21. MBEREEREMIA &

(c) FAABHRBESER &
TERBRERSRELHNTETABTHOR SR
EEMER KT EREOHM -

Expected
More than
5years

5ENE

one year

DR—F

1-2 years
1228

2-5years

RERE 2E55

Interest rate swap agreements — assets MNERERGE — BE 24,497 44,773 14,589 12,993 17,191 -

Foreign exchange forward contracts — liabilities RENESH — BE 2,120 117,617 117,617 = - -
December 31, 2016: 201612 A318 :

Interest rate swap agreements — assets xR M — EE 16,149 60,449 15,750 14,508 30,191 =

Foreign exchange forward contracts — assets REVNEGH) — BE 3,137 95360 95,360 = = -

(d) Exposure to Market Risk

Market risk is the risk that changes in market prices, such as foreign
exchange rates, interest rates and equity prices will affect the Group’s income
or the value of its holdings of financial instruments. The objective of market risk
management is to manage and control market risk exposures within acceptable
parameters, while optimizing the return.

The Group periodically buys and sells financial derivatives, such as forward
purchase contracts for hedging purposes, in order to manage market risks.

li] Currency Risk

The Group is exposed to currency risk on purchases and borrowings that are
denominated in a currency other than the respective functional currencies of the
Group’s subsidiaries.

The Group periodically uses forward exchange contracts to hedge its exposure
to currency risk on product purchases denominated in a currency other than the
respective functional currency of the Group's subsidiaries. The forward exchange
contracts typically have maturities of less than one year.

Interest on borrowings is typically denominated in the local currency of the
borrowing. Borrowings are generally denominated in currencies that match the
cash flows generated by the underlying operations of the borrowing entity.
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Notes to the Consolidated Financial Statements continued

AR &

21. Financial Risk Management and Financial 2. WBEREEREMIA &
Instruments Continued

(d) Exposure to Market Risk Continued (d) FrEEHNHIZRER &

lil]  Currency Risk Continued lil E#¥EkEE

The Group's exposure to currency risk arising from the currencies that more ASEEREEZARBRHNBEMNEESE  HA
significantly affect the Group’s financial performance was as follows based on ~ £EHPBERBEAGLEERFENTERARKRM T
notional amounts of items with largest exposure:

December 31, 2017
2017%€12831R

Euro Renminbi  Indian Rupee Won

B AR ENEELL Z2E
(Euro ' 000) (RMB " 000) (INR " 000) (KRW ' 000) (JPY " 000)
(F&x) (AR®TR) (FHEEL) (T&H) (FRED

Cash Be 35,802 153,218 420,140 13,901,895 672,288
Trade and other receivables, net FEMBR TR K E A e M GR0E

FE 44,679 194,920 1,791,392 27,163,424 2,213,985
Intercompany receivables (payables) A FIRIE Y (PR ) B (16,257) (27,269) 73,087 (7,933,835  (560,919)
Trade and other payables FER BRI R E A FE T FRIE (90,049) (199,567)  (1,362,797)  (6,792,485) (410,669)
Statement of financial position exposure Bk R AR (25,825) 121,302 921,822 26,338,999 1,914,685

December 31, 2016

201612 A 318

Euro Renminbi  Indian Rupee Won Yen
5 AR ENEELL EE BE
(Euro ’ 000) (RMB " 000) (INR " 000) (KRW ' 000) (JPY " 000)
(F&r) (AR®FTR) (FHEELk) (FTEH) (FRE)
Cash He 21,891 231,186 859,427 49,578,129 490,936

Trade and other receivables, net FEUSBR X EL A B U 5K
FH 42,593 206,736 1,241,422 21,262,385 1,403,643
Intercompany receivables (payables) AR (ER) 5B (8,666) (10,034) 60,367 (8,331,409) (214,919)
Trade and other payables PR AR AR R EL At e 5R0E (53,228) (194,042) (814,630)  (6,505,661) (115,561)
Statement of financial position exposure B RS AR 2R BB 2,590 233,846 1,346,586 56,003,444 1,564,099

The following significant exchange rates applied during the year: RNEXNERNEEERIT :
Average rate Reporting date spot rate
FiYER R B EARAIE =
2017

Euro BT 1.1325 1.1023 1.1998 1.0516
Renminbi AR 0.1481 0.1506 0.1537 0.1440
Indian Rupee EEEL 0.0154 0.0149 0.0157 0.0147
Korean Won EE 0.0009 0.0009 0.0009 0.0008
Japanese Yen H 0.0089 0.0091 0.0089 0.0086
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21. Financial Risk Management and Financial
Instruments Continued

(d) Exposure to Market Risk Continued

li]  Currency Risk Continued

Foreign Currency Sensitivity Analysis

If each of the above currencies that more significantly affect the Group’s
financial performance had strengthened by 10% against the US Dollar, profit
for the years ended December 31, 2017 and December 31, 2016 and equity as of
December 31, 2017 and December 31, 2016 would have increased by:

21. MBEREEREMIA &

(d) FREEH SRR &
il E#EEE
INEBURE DT

i bl Z I AR E BT B RIBERNERNTZEN
BB HETAEI0% - AIBZE2017F12A31B K
2016512 A3 BIEFERREFIAKRR 2017612 A
31 B X% 2016512 A31 BRyESBEmT

Profit for the year ended
December 31, Equity as of December 31,

R12 A 31 B YRR

HZE12H31 BILEEREF

(Expressed in thousands of US Dollars] (UATFETZ22) 2017 2016

Euro BT 4,107 5,188 29,032 26,602
Renminbi AR 2,746 2,459 5,483 4,951
Indian Rupee HEEL 1,608 1,260 4,570 4,623
Korean Won B 5 1,724 1,133 4,785 2,590
Japanese Yen = 434 422 4,505 3,680

The analysis assumes that all other variables, in particular interest rates, remain
constant. A 10% weakening in each of the above currencies that more significantly
affect the Group’s financial performance would have an equal, but opposite impact
to profit for the year and equity as of these reporting dates.

lii] Interest Rate Risk

The Group monitors its exposure to changes in interest rates on borrowings
on variable rate debt instruments. From time to time, the Group enters into
interest rate swap agreements to manage interest rate risk.

The interest rate profile of the Group’s interest bearing financial instruments was:

ZAMREAA EM AT #EAR(LERAN ) ERHT
o i L BRAAKEPFBRBEBRERTEN
BEAERTRE10% @ HHFREN RN ERE
P EnELSEERARNTE -

lii) FERR

A BRI A ES TANERHEL D
Bl  AKETE TR R - LERH %
A -

AREE S SMTAONEERMT ¢

December 31,
12A31H

(Expressed in thousands of US Dollars) (AFZETZ25)
Variable rate instruments: EETIA:
Financial assets SREE
Financial liabilities TRAE
Total variable rate instruments FE T HERE
Fixed rate instruments: EEIA:

PR % — BE

Interest rate swap agreements — assets

Total fixed rate instruments EBE T HER

3,713 5,804
(1,953,199) (1,939,426)
(1,949,486) (1,933,622)
24,497 16,149
24,497 16,149
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

21. Financial Risk Management and Financial
Instruments Continued

(d) Exposure to Market Risk Continued
lii] Interest Rate Risk Continued
Sensitivity Analysis for Variable Rate Instruments

If the benchmark interest rates on each of the Term Loan A Facility, Term
Loan B Facility and Revolving Facility increased by 100 basis points, with all other
variables held constant, profit for the year would have decreased by US$14.5
million and US$5.9 million for the years ended December 31, 2017 and December
31, 2016, respectively and equity would have decreased by US$14.5 million and
US$5.9 million as of December 31, 2017 and December 31, 2016, respectively. A
100 basis point decrease in interest rates under each of the Term Loan A Facility,
Term Loan B Facility and Revolving Facility would have an equal, but opposite
impact to profit for the year and equity as of these reporting dates.

Fair Value Sensitivity Analysis for Fixed Rate Instruments

The Group does not designate interest rate swap agreements as hedging
instruments under a fair value hedge accounting model. Therefore a change in
interest rates at the end of the reporting period would not affect profit or loss.

(e) Capital Management

The primary objective of the Group’s capital management policies is
to safeguard its ability to continue as a going concern, to provide returns for
shareholders, to fund capital expenditures, normal operating expenses and
working capital needs, and to pay obligations. The primary source of cash is
revenue from sales of the Group’s products. The Group anticipates generating
sufficient cash flow from operations in the majority of countries where it operates
and will have sufficient available cash and ability to draw on credit facilities for
funding to satisfy the working capital and financing needs.

The Group’s capital needs are primarily managed through cash and cash
equivalents [note 11), trade and other receivables (note 10), inventories (note 9),
property plant and equipment (note 6], trade and other payables (note 17) and
loans and borrowings (note 13).

(f)  Fair Value Versus Carrying Amounts

All financial assets and liabilities have fair values that approximate carrying
amounts.

21. MBERBREEREMIA &

(d) FAIEMTSERE &
lii) FZEpz &
FETERNBRESHT

MATEHEREE  BEHERERLERE
BEZEMEERNREN100EESR - FrEEtr g
AE@ETE - BIEZE2017F 12831 B X 20164
12831 BIEFENFREFNBES IR 145 BEE
TTRS59AEEEIT - MMN2017512 831 B K 20164
12 A3 BMESEED IR 145B88ETK5.98
BEL ATHERRE BTHEFAMBRERE
B & B F R A 100 82 2515 8 F ROs I A it
EREAHNRSELSSERRNTE -

B IANAR BEREE S

AEEN DA EEH G HERT T EEIEE
MRS HEEAMATA « Hit - KBS
HEE BT RUIBRERVE -

le) BEFXRERE

AEBEAERIRNTIEBBEARSEESE
FEKGERN  RRRGRER - RERMAX - —
BREAXLEBESTFERMRES  URXNE
%o HeMERRBEA/AREEFEERN KR - &
SEEHBEEZEMENASBERNEBELR
HNBRERE  BEREARANABRESREGRE
SHEERE  URHESRNEEERLBER
Eo

FEENBEAFRIEZEBRE RN EFEY(H
) MRS R E A TR (IR 10) ~ FE
(HIRE9) - W% - B MR (Mt o) - AR R
HAp e FIR (1 7) AR ER R ER(HIFE13)E
e

(f) AABEESRREENLER
PEemEENRABNAA BEEERAEAR

e
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21. Financial Risk Management and Financial
Instruments Continued

(g) Fair Value of Financial Instruments

Fair value is the price that would be received to sell an asset or paid to
transfer a liability in an orderly transaction between market participants at the
measurement date. IFRS establishes a fair value hierarchy that prioritizes the
inputs to valuation techniques used to measure fair value. The hierarchy gives the
highest priority to unadjusted quoted prices in active markets for identical assets
or liabilities (Level 1 measurements] and the lowest priority to measurements
involving significant unobservable inputs (Level 3 measurements). The three levels
of the fair value hierarchy are as follows:

o Level 1 inputs are quoted prices (unadjusted) in active markets for
identical assets or liabilities that the Group has the ability to access at the
measurement date.

o Level 2 inputs are inputs other than quoted prices included within Level 1
that are observable for the asset or liability, either directly or indirectly.

o Level 3 inputs are unobservable inputs for the asset or liability.

The level in the fair value hierarchy within which a fair measurement in its
entirety falls is based on the lowest level input that is significant to the fair value
measurement in its entirety.

The carrying amount of cash and cash equivalents, trade receivables, accounts
payable, short-term debt, and accrued expenses approximates fair value because
of the short maturity or duration of these instruments.

The fair value of foreign currency forward contracts and interest rate swaps are
estimated by reference to market quotations received from banks.

Derivatives

The fair value of forward exchange contracts is based on their listed
market price. If a listed market price is not available, then fair value is estimated
by discounting the difference between the contractual forward price and the
current forward price for the residual maturity of the contract using a risk-
free interest rate (based on government bonds). Call options are considered
derivative financial assets and are recorded at fair value. The fair value of interest
rate swap agreements is based on broker quotes. Those quotes are tested for
reasonableness by discounting estimated future cash flows based on the terms
and maturity of each contract and using market interest rates for a similar
instrument at the measurement date. Fair value estimates reflect the credit risk of
the Group and counterparty.

Non-derivative Financial Liabilities

Fair value, which is determined for disclosure purposes, is calculated based
on the present value of future principal and interest cash flows, discounted at the
market rate of interest at the reporting date.
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Notes to the Consolidated Financial Statements continued

AR &

21. Financial Risk Management and Financial
Instruments Continued

(g) Fair Value of Financial Instruments Continued
Non-derivative Financial Liabilities Continued
Redeemable Non-controlling Interests

The Group has entered into agreements that include put and call option
arrangements to sell and to acquire non-controlling interests in certain majority-
owned subsidiaries exercisable at fair value at certain predetermined dates.
Pursuant to these agreements, the Group has call options to acquire the
remaining shares owned by the non-controlling interest holders and these non-
controlling interest holders have put options to sell their ownership in these
subsidiaries to the Group. In addition, the Group has the right to buy-out these
non-controlling interests in the event of termination of the underlying agreements.
The table of contractual maturities (note 21(c)) above does not include amounts for
the repurchase of non-controlling interests as they do not represent contractual
maturities.

The following table presents assets and liabilities that are measured at fair value
on a recurring basis (including items that are required to be measured at fair
value) as of December 31, 2017 and December 31, 2016:

21. MBERBREEREMIA &

() ERTHEAZAAREBESE
FITETHERE B
A B SRR
AEEEFT I BERERBERAER NG
o ORETEERBRUAAEBEHE KBS T
BLZESBOOMER R M IFERER - RIBUEH
& AEEBEARERIFERERSE ABERNR
BRI ERBEE - B SFERERREARES
MAEELERENILENERTNMEENRE
HARE o IeSh - B AR EARBBENER - AKE
BRBHIL SR ER - FIFERERTEEAS
WEEE - ERENRHBIIREIE21()TEEE
CIfE IR 2 o

TREFIN2017412 31 BR 2016512 431 BiR
SEERNAABEAENEERABE(REREN
DREEFENER)

Fair value measurements at reporting date using

REERAEATIISEGENAAEE

Quoted prices

in active Significant

markets for other Significant

identical observable  unobservable

assets inputs inputs

[Level 1) (Level 2) (Level 3)

December 31, ZE2HEE HfthE X BX

2017 BENTE GIf kS TR

2017 & 5% KR E A BIE BWABE

(Expressed in thousands of US Dollars) (UFETZ3) 12B31H (B—#R A1) (B=#%5) (SE=#51)
Assets: BE

Cash and cash equivalents e KRS EEY 344,452 344,452 - -

Interest rate swap agreements A2 2 B D = 24,497 = 24,497 -

Total assets BERE 368,949 344,452 24,497 -
Liabilities: =R

Non-controlling interest put options MR v h B 55,674 - - 55,674

Foreign currency forward contracts EHINES L 2,120 2,120 - -

Total liabilities afEmEE 57,794 2,120 - 55,674
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21. Financial Risk Management and Financial 21. HBEREEREMIA &

Instruments Continued
(g) Fair Value of Financial Instruments Continued (g) ERMIAZAREEE
Non-derivative Financial Liabilities Continued FITELRERE B
Redeemable Non-controlling Interests Continued AIfE SR AR 2

Fair value measurements at reporting date using

RERERERAT ISR BN AREE

Quoted prices Significant

in active other Significant

markets for observable unobservable

identical assets inputs inputs

(Level 1) (Level 2) (Level 3)

December 31, T2AE HtER DN

2016 BEENER AJERER TR

20164 iR E LOPN ¢ WA

(Expressed in thousands of US Dollars) (AFETZ25) 128318 (EBE—47l) (EE=#RAl) (EE=#51)
Assets: BE -

Cash and cash equivalents He MBEeEEY 368,540 368,540 = =

Interest rate swap agreements =45 B 1 16,149 - 16,149 -

Foreign currency forward contracts mHBINES 4 3,137 3,137 = =

Total assets EEHARE 387,826 371,677 16,149 =
Liabilities: BfE&:

Non-controlling interest put options FEPE AR A 2 SR HR 64,746 - - 64,746

Total liabilities BERRE 64,746 = = 64,746

The Group entered into interest rate swap transactions in conjunction with the ~ ANEERELEERBETHRBHIS - #—F
Senior Credit Facilities. See note 13(a) for further discussion. Since the interest — Fz®=E2 M7 13(a) - HRFIRIBHZ AR BEFE
rate swap fair values are based predominantly on observable inputs, such as the — ZARIRTI5 EIRRE T #Y A B2 80 A SR (20 71 R Uz
interest yield curve, that are corroborated by market data, they are categorized as ~ Hi#R):tE MW A EAL A BESHAEEE R
Level 2 in the fair value hierarchy. Rl o

Certain non-U.S. subsidiaries of the Group periodically enter into forward AEEETIHEEBRMEB AR TV EREBEZL
contracts related to the purchase of inventory denominated primarily in USD  ET#&EMNFEAMMNEAEL  WEAHWEEE
which are designated as cash flow hedges. The hedging effectiveness was tested AR EREL T o EPARMETIRIEIASE KL
in accordance with IAS 39, Financial Instruments: Recognition and Measurement. Bt T A : R R E#8 - 2017512 A31 B &
The fair value of these instruments was a liability of US$2.1 million and an assetof 2016512 A31H - WETEZ AREBE I AEE
US$3.1 million as of December 31, 2017 and December 31, 2016, respectively. 21 BBETREEIIAEET
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

21. Financial Risk Management and Financial
Instruments Continued

(g) Fair Value of Financial Instruments Continued

Non-derivative Financial Liabilities Continued

Redeemable Non-controlling Interests Continued

The following table shows the valuation technique used in measuring the Level 3
fair value, as well as the significant unobservable inputs used.

Significant unobservable
inputs

EATABEDARE

Valuation Technique

fhES

21. MBERBREEREMIA &

() ERMTHEAZAREESR

FITESHERE B

A RE O SR AR =R B
TREIFAEE=ABN2ABERKABNEES
% AR E AT R B I AU o

Inter-relationship between significant unobservable
inputs and fair value measurement

EXTTBEGABBERAAEEN B ZENER

Put options  Income approach - The valuation - EBITDA Multiple
R HAE model converts future amounts - Growth rate (2017: 3.0%)

based on an EBITDA multiple - EBITDAfE£k

to a single current discounted - BRE(20174F : 3.0%)
amount reflecting current market

expectations about those future

amounts.

Wz 7% - (RERA R ER EBITDA
BEGENNEeAERAE &

AIERR SR - RIS E A A%

SHECHENEY -

The following table shows reconciliation from the opening balance to the closing
balance for Level 3 fair values:

The estimated value would increase (decrease] if:

- The EBITDA multiple was higher (lower);

- The growth rate was higher (lower]; or

- The risk adjusted discount rate was lower (higher).
i BB ATER - HEHEENCHRD)

- EBITDAfEE EFF(TFE)

- EREFA(TEE) i 3

- EARRRAIEETE(EA) -

TRENE=FR 2R BEMFNEREFRER
AR

(Expressed in thousands of US Dollars] (UFETZ3)

Balance at January 1, 2016
AR A S EES

Change in fair value included in equity

Change in fair value included in finance costs

Balance at December 31, 2016 and January 1, 2017
Change in fair value included in equity
Change in fair value included in finance costs

YR SRR st s

Acquisition of non-controlling interest
Balance at December 31, 2017

For the fair value of put options, reasonably possible changes to one of the
significant unobservable inputs, holding other inputs constant, would have the
following effects at December 31, 2017:

(UFETZ25])

(Expressed in thousands of US Dollars)

EBITDAfEER(#E)0.11%)
15 2R (50 (B E2h)
AR R B RL TR 2 (100 AL Eh)

EBITDA multiple (movement of 0.1x]
Growth rate (50 basis points)

Risk adjusted discount rate (100 basis points)

Fair value estimates are made at a specific point in time, based on relevant market
information and information about the financial instrument. These estimates are
subjective in nature and involve uncertainties and matters of significant judgment
and therefore cannot be determined with precision. Changes in assumptions could
significantly affect the estimates.
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R20164F 1 A1 BR&R:

STAMBERN AR BEZES

2016512 431 B & 201741 B 1 BE&EER
SN AL BESD
HARBERNH AR EES

R2017 12 A 31 BV &R

55,829
(202)
9,119

64,746
3,167
2,966

(15,205)

55,674

R ZAABENS @ EEF—EERAH
BERBABBRHR AR AEEE) - M EMEABE

ERTE - BER2017F12A3TAEEUTEE -
Profit or Loss Shareholders’ Equity
B MRS
Increase Decrease Increase Decrease
£ T# £ T
1,242 (1,242) 446 (446)
7 (7) = =

A BEGS PRE— SR EESER
REMTANERHEY - REGHEEEBRSR
T & RATEH EA KN - Rt R
5 o B EAED T YR EATE -



22. Related Party Transactions
(a) Transactions with Key Management Personnel

In addition to their cash compensation, the Group also provides non-
cash benefits to certain directors and other key management personnel, and
contributes to a post-employment plan on their behalf.

Key management is comprised of the Group's directors and senior management.
Compensation paid to key management personnel during the year ended
December 31, 2017 and December 31, 2016 comprised:

(K FETZ5Y)

(Expressed in thousands of US Dollars)

22. BERRS

(a) BXEEBABNRS
AEERTHRTETESRAMEIEEIEAR

A FHMIN - TARFRHEIERSBH - LREE

AR ST BIHER -

TEREERRARBEEERSAETEE - 8E
2017412 A31 AKX 2016512 A3V HIEFEERNE
ZEBASNHHELE

Year ended December 31,

BENANBLEE

Director’s fees EEWE
Salaries, allowances and other benefits in kind
fEgL

LARR A7 SZ A5 69 37 A

RIREEH B

Bonus!
Share-based compensation

Contributions to post-employment plans

Total compensation HazE
Note
(1) Bonus is based on the performance of the Group.

(b)

Directors’ Remuneration

Directors’ remuneration disclosed pursuant to section 383(1) of the
Hong Kong Companies Ordinance and Part 2 of the Companies (Disclosure of
Information about Benefits of Directors) Regulation:

e R REMEYH S

1,430 1,290
7,945 6,726
3,853 4,779
11,129 9,348
221 196
24,578 22,339
B
() FATEAKEHERRALE
(b) EEHM

RIBEE (R BB % 383(1) R AR (]
BEEMNRERDRODE 280 - EEFHFIRELT ¢

Year ended December 31, 2017
BZ2017F12B31BILEE

Salaries,
allowances

and other

benefits

in kind

e 2ER
H

Directors’
fees

(UFZET25]) Esfs

(Expressed in thousands of US Dollars)

HITEE

Ramesh Tainwala -

Executive Directors
Ramesh Tainwala

Kyle Gendreau Kyle Gendreau =

Non-Executive Directors HHITEE
Timothy Parker Timothy Parker 500
Tom Korbas Tom Korbas 145
Jerome Griffith Jerome Griffith 145
Independent Non-Executive Directors BUIFHITES
Paul Etchells Paul Etchells 185
Keith Hamill Keith Hamill 165
Bruce Hardy McLain Bruce Hardy McLain 145
Ying Yeh 4 145
Total Fos 1,430
Note

(1) Bonus is based on the performance of the Group.
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BWAlE

Contributions
to post-
employment
plans

BHE
SRR

Share-based
compensation
expense
MRG ZASHY
106

1t Bonus'"!
AL

2,095 1,132 2,469 - 5,696

650 574 1,564 30 2,818

- - 150 - 650

- 81 154 20 400

- - - - 145

= s S S 185

- - - - 165

- - - - 145

- - - - 145

2,745 1,787 4,337 50 10,349
T

(1) EARAEEORRBELE -



Notes to the Consolidated Financial Statements continued

AR &

22. Related Party Transactions Continued 22. BERRS =
(b) Directors’ Remuneration Continued (b) EEEHM &
Year ended December 31, 2016
HE016F12A31 ALLEE
Salaries,
allowances
and other Contributions
benefits Share-based to post-
in kind compensation  employment
Directors’  ¥& » 28 expense plans
fees REM Bonus" AR XM Rk
(Expressed in thousands of US Dollars/ (UFETZ5) £k BMAlE AL FEmx SRR
Executive Directors HITEF
Ramesh Tainwala Ramesh Tainwala - 1,726 1,000 1,469 - 4,195
Kyle Gendreau Kyle Gendreau - 624 1,128 1,414 28 3,194
Non-Executive Director IHTEE
Timothy Parker Timothy Parker 500 - = 481 = 981
Tom Korbas Tom Korbas 125 223 320 345 39 1,052
Jerome Griffith® Jerome Griffith®? 31 - - - - 31
Independent Non-Executive Directors BUFHTEE
Paul Etchells Paul Etchells 165 - - - - 165
Keith Hamill Keith Hamill 125 - - - - 125
Miguel Ko® =1L 9% - - - - 9%
Bruce Hardy McLain Bruce Hardy McLain 125 = = = = 125
Ying Yeh i% 125 - - - - 125
Total st 1,290 2,573 2,448 3,709 67 10,087
Notes T
(1) Bonus is based on the performance of the Group. (1) FEATIRANGR A RIB RELE -
[2)  Appointed as Non-Executive Director on September 22, 2016. (2) H2016F9 A 22 BEZREAIRITES -
[3)  Resigned as Independent Non-Executive Director on September 22, 2016. (3] F2016F9 A2 BEHIB I IEITES ©

No director received any emoluments from the Group as an inducement to join or ~ #ZE 2017412 A31 B X 2016512 A31 HIEFE -
upon joining the Group during the years ended December 31, 2017 and December % = A A & EUREE I B < 1 A& hn A sk AR
31, 2016. No director waived or agreed to waive any emoluments during the  SEZHER) - R2SRPE - HEEERCHFE
periods presented. No director received any compensation during the years ended ~ #A%(EAIEE - EZ= 2017412 A31 B8 20165 12
December 31, 2017 or December 31, 2016 for the loss of office as a director of the ~ A31BHILFE @ MEEFRBIA LA EFTHLEK
Company or of any other office in connection with the management of the affairs of T {a] i fth B2 7k £ [8] %% 38 55 % A 9 A B o7 U B (4]
the Group. No director received any loans from the Group during the years ended ~ {& c &Z 2017612 A31 H=k20165F 12 A31 BH1EF
December 31, 2017 or December 31, 2016. & BEEREaAEERREAERN -
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22. Related Party Transactions Continued 22. BEFRS &
(c) Individuals with the Highest Emoluments ) BEFAL

The five highest paid individuals of the Group include two directors during the HE2017F12A3MBLEFE AEERE
year ended December 31, 2017 and two directors during the year ended December &m#HATEEMEESE » MEZE2016F 12 A 31
31, 2016, whose emoluments are disclosed above. Details of remuneration paid to  BItFENBEMEES - HFENEHEE R R
the remaining highest paid individuals of the Group are as follows: B - BN AEEESRRESIHATOFMFBOT

Year ended December 31,
BZ12ANALEE

(Expressed in thousands of US Dollars) (UFETZ3])
Salaries, allowances and other benefits in kind e REERHMEYR 1,576 1,500
Bonus!" TE4T W 3,720 1,184
Share-based compensation expense LARR A7 SZ A~ 9 i B =2 2,285 2,729
Contributions to post-employment plans RINEET IR 16 53
Total HRET 7,597 5,466
Note T
(1) Bonus is based on the performance of the Group. (1) TEARAEEMHRFAELE -

BRAATR2017F 2016 FMEBIATEHE -

The emoluments of each individual for 2017 and 2016 fall within these ranges:

Year ended December 31,
BZ12A3MALEE

HK$11,500,000 - HK$12,000,000
(US$1,481,801 - US$1,546,228):

HK$14,500,000 - HK$15,000,000
(US$1,860,908 - US$1,925,077):

HK$15,500,000 - HK$16,000,000
(US$1,997,211 - US$2,053,416):

HK$16,000,000 - HK$16,500,000
(US$2,053,416 - US$2,117,585):

HK$28,000,000 - HK$28,500,000
(US$3,593,478 - US$3,657,647):

11,500,000 7T -12,000,000 /& 7T
(1,481,80137T-1,546,228 % 7T) :

14,500,000/87C-15,000,000 7T
(1,860,908357C-1,925,077 55 7T)

15,500,000 % 7T - 16,000,000 3 7T
(1,997,21137£-2,053,416 37T :

16,000,000 75 -16,500,00058 7T
(2,053,416 %75 -2,117,585 % 7T )

28,000,000% 7T -28,500,000 3 7T
(3,593,478 7T -3,657,647 FTT) -

No amounts have been paid to these individuals as compensation for loss of office
or as an inducement to join or upon joining the Group during the years ended
December 31, 2017 and December 31, 2016.
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Notes to the Consolidated Financial Statements continued

AR &

22. Related Party Transactions continued
(d) Other Related Party Transactions

[ Certain subsidiaries of the Group purchase raw materials and finished goods
from, and Samsonite South Asia Private Limited sells certain raw materials
and components to, Abhishri Packaging Pvt. Ltd, which is managed and
controlled by the family of Mr. Ramesh Tainwala, Executive Director and
Chief Executive Officer of the Group ("Mr. Tainwala”). Abhishri Packaging Pvt.
Ltd also manufactures hard-side luggage products on behalf of Samsonite
South Asia Private Limited.

Related amounts of purchases, sales, payables and receivables were the following:

(Expressed in thousands of US Dollars) (UFETZ25Y)
Purchases REE
Sales SHE

(Expressed in thousands of US Dollars) (UFETZ23])
Payables FEfI5RIE
Receivables FEWRIR

22.

(d)

BELRS =

HitBEL RS
NEEH)E T B A "M Abhishri Packaging
Pvt. Ltd(BAAEEBHTESRITHREH
Ramesh Tainwala fE4E ([ Tainwala %64 1) &9
RIEE IR RIEH)RERME REK D - M
Samsonite South Asia Private Limited 8IJ[A]
Abhishri Packaging Pvt. Ltd &% T R #
KT o Abhishri Packaging Pvt. Ltd 75 &
Samsonite South Asia Private Limited & HE
EITFMER °

REE - HE  BRNFUARBUFIANERE BN

T

Year ended December 31,

BE1NANBLEE

10,475 6,944
62 165

Year ended December 31,

BZ12A31ALEE

2,835 1,634



22. Related Party Transactions continued
(d) Other Related Party Transactions Continued

[I.  The Group’s Indian subsidiary, Samsonite South Asia Private Limited,
sells finished goods to Bagzone Lifestyle Private Limited. The Group's
Chinese subsidiary, Samsonite China, provides sourcing support and quality
inspection services in respect of products under certain other brands sold
by Bagzone Lifestyle Private Limited. Bagzone Lifestyle Private Limited is
managed and controlled by the family of Mr. Tainwala. Mr. Tainwala and his
family also own non-controlling interests in Samsonite South Asia Private
Limited and in the Group’s United Arab Emirates subsidiary, Samsonite
Middle East FZCO.

22. BERRS =

(d) HtEELRS &

. AEERENEHE AR Samsonite South Asia
Private Limited[A] Bagzone Lifestyle Private
Limited &S M - AN E Y B E R
Samsonite China Bt Bagzone Lifestyle Private
Limited & 895 T H 0 m 2 5E T & mIg 4R
BB mEBERT - Bagzone Lifestyle
Private Limited i Tainwala E £ K EE
BRIES - Tainwala EEREREIES
Samsonite South Asia Private Limited RANE
B A R A B & 28 R BIFT B A B Samsonite
Middle East FZCO By FEfERR RS ©

Year ended December 31,

HBE12A3MBILEE

(Expressed in thousands of US Dollars) (UAFETZ3)
Sales HE

Support and Services Sei% B AR TS
Rent HE

(UFETES))

(Expressed in thousands of US Dollars]

11,211 10,337
110 143
57 59

Year ended December 31,
BZ12A3MALFE

Receivables FEMHRIA
Approximately US$0.8 million and US$0.7 million was paid to entities owned by
Mr. Tainwala and his family, for office space rent for the years ended December
31,2017 and December 31, 2016, respectively. As of December 31, 2017, US$0.02
million was payable to Mr. Tainwala and his family. As of December 31, 2016, no
amounts were payable to or receivable from Mr. Tainwala and his family.

All outstanding balances with these related parties are priced at an arm’s length
basis and are to be settled in cash. None of the balances are secured.
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

23. Parent Company Financial Information and

Particulars of Group Entities

(a) Company-alone Statements of Financial Position

The company-alone statements of financial position as of December 31, 2017

and December 31, 2016 follows:

(Expressed in thousands of US Dollars)

23. BARMBERREEERN

(a)

FHER
N E B BBMBEARRE
MN2017F 12 A31 B R20165F 12 A31 BHA

AEEMBRREREIIAT

December 31,
12H31H

Non-Current Assets

Investment in subsidiaries

Other assets and receivables due from subsidiaries

Total non-current assets

Current Assets

Trade and other receivables due from subsidiaries

Prepaid expenses and other assets

Cash and cash equivalents
Total current assets
Total assets

Equity and Liabilities
Equity:
Share capital

Reserves
Total equity attributable to equity holders
Total equity

Non-Current Liabilities

Total non-current liabilities

Current Liabilities

Trade and other payables due to subsidiaries

Trade and other payables
Total current liabilities
Total liabilities
Total equity and liabilities
Net current assets

Total assets less current liabilities

(UFETZE))

FRBEE

R B R R E 866,682 866,682
FEURFI B A R RO E fh & 2 I R UK TE 12,209 =

IERBNEEARTE 878,891 866,682
REBEE
JE LA B A B M FE U BR Tk %

b YRS 50,761 34,435
TN ERREMEE 93 46
ReERRSEEY 7,995 4,655

MEVEELERE 58,849 39,136

BEHETE 937,740 905,818
EEREE
s

[N 14,218 14,113

it 911,597 887,150
fRIEREE A B (L= 258 925,815 901,263

SRR 925,815 901,263
FRBEE

EmEAERE - =
REBAEE
FEISHR B A )0 FE A BR TR 2

E b BT 30E 8,586 3,030
FEASTBR SR I EL b FE AT 5R0E 3,339 1,525

mEAEEE 11,925 4,555

A58 11,925 4,555

M AEERE 937,740 905,818

MEEEFE 46,924 34,581

BELBRMEAE 925,815 901,263



23. Parent Company Financial Information and
Particulars of Group Entities Continued

(b) Share Capital and Reserves
li]  Ordinary Shares

During 2017, there were no changes to the authorized share capital of
the Company. On March 3, 2016, the Company’s shareholders approved an
amendment to the Company’s Articles of Incorporation in order to (i) reduce the
Company’s authorized share capital from US$1,012,800,369.99, representing
101,280,036,999 shares (including the subscribed share capital] to US$35,000,000,
representing 3,500,000,000 shares (including the subscribed share capital) with a
par value of US$0.01 each and (i) renew, for a period of five years from the date of
the publication of the amendment of the authorized share capital in Luxembourg,
the authorization of the Board to issue shares, to grant options to subscribe for
shares and to issue any other securities or instruments convertible into shares,
subject to the restrictions set out in the Company’s Articles of Incorporation, the
Luxembourg companies law and the Listing Rules.

As of December 31, 2017 and December 31, 2016, the Company had 2,078,188,898
and 2,088,711,099, respectively, shares authorized but unissued and 1,421,811,102
and 1,411,288,901, respectively, ordinary shares with par value of US$0.01 per
share issued and outstanding.

The holders of ordinary shares are entitled to one vote per share at shareholder
meetings of the Company. All ordinary shares in issue rank equally and in full for
all dividends or other distributions declared, made or paid on the shares in respect
of a record date.

During the years ended December 31, 2017 and December 31, 2016, the Company
issued 10,522,201 and 1,455,376 ordinary shares, respectively, in connection with
the exercise of share options that were granted under the Company’s Share Award
Scheme.

lii] Treasury Shares

There are no treasury shares held by the Group.
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23. BARIKERREEERY
(b) BARfHE
lil ZE#&EK

R2017%F - KR BKDETE RAHE & IR E
&) o B2016F3 A3H * AARIREREARRD R (G
M ZRAAND) T - ) BARRFREE
0.01 ETTHETERAH 1,012,800,369.99 =7t (14
101,280,036,999 lxf&fn + BIEE REIRA) BB E
35,000,000 37T (145 3,500,000,000 B A% 15+ BFEE
RER) RN EBEESSRTRONERZER
EREDMETTEERANZ BRAFHR - LIRE
RN BB AR A BT AT S R A AR (0 Ay (]
fhEHFREE - HAETARR(GEMK L ZERA
Ay EREBARNERCEMHRAD FAHIEAHRRES
AEE ©

2017412 A31 B R 2016512 A31 B » AAFH
BIBEH 2,078,188,898 A% 12 2,088,711,099 B A BB K
BATRAD DA 1,421,811,102/% K2 1,411,288,901 B =
AREME0.01 X T B BT REITEING LB -

LB ABRRARANRREAE ERERIR
TR -FAEBRTEAROBERERASHL A2
HEZHsAHRBROMEIR - EHIRNHIPAE
BEHEMDIK

BZE 2017512 A31HXR20165F 12 A3 BIEFE -
RRABIBAR B fp REDFHEIR TR RO BB A i I
1T{EM 5 BIEE17 10,522,201 A& K% 1,455,376 AR E3BAR

lii) EFRG
AREE W ESSHEFRD -
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

23. Parent Company Financial Information and

Particulars of Group Entities Continued
Share Capital and Reserves Continued

(b)
liii) Equity of the Company

Details of the equity components of Samsonite International S.A. company-
alone statements of financial position as included in the consolidated financial
statements as of December 31, 2017 and December 31, 2016 are set out below.

Share
capital
[Expressed in thousands of US Dollars) (UFETZ25)) [SES
As of January 1, 2016 R2016F1 818 14,098
Distributions to equity holders AR A ALEL 2 DIk =
Dividends received from subsidiaries IFft A RIHER AR S =
Loss attributable to equity holders IRRERA AR =
Exercise of share options i 15
Share-based compensation VARR19 32 1< RO B =
As of December 31, 2016 and January 1, 2017 M2016F 12318 K
2017F1 818 14,113
Distributions to equity holders RIARAER B AL Z DIk -
Dividends received from subsidiaries P 2 R R A AR S =
Loss attributable to equity holders IRRERS A ARE(R TR =
Exercise of share options 1T faR e 105
Share-based compensation VARRAS S2 < RO B =
As of December 31, 2017 R2017512A31H 14,218

The consolidated profit attributable to the equity holders of Samsonite
International S.A. for the years ended December 31, 2017 and December 31, 2016
included a loss of US$17.5 million and US$15.0 million, respectively, which are
recorded in the financial statements of the Group.

As of December 31, 2017, reserves available for distribution to shareholders
amounted to approximately US$1.9 billion as shown in the statutory financial
statements of Samsonite International S.A. and calculated in accordance with the
Company’s Articles of Incorporation.

(iv] Other Reserves

Other reserves comprise amounts related to defined benefit pension plans,
the cumulative net change in the fair value of cash flow hedging instruments
related to hedged transactions pending subsequent recognition of the hedged
cash flows and the share option reserve for share-based payments made by the
Company.

23. B RRMKERREBERN
FHER =

(b) MRAR#E &

liii) &2 EEz
HAEBEEERATNAREFHBHKAERR

2017912 A31 B & 20165 12 A31 Bt ARA B

WER M ERELIBAWFBFNT ©

Reserves
it
Retained
Additional earnings
paid-in (accumulated
capital Other deficit)

b reserves REEF  Total equity
HARA Hitbf (REtEA) RSB
971,221 30,670 (130,696) 885,293

- - (93,000) (93,000)

- - 105,000 105,000

= = (14,976) (14,976)

4,830 (1,389) = 3,456

- 15,490 - 15,490
976,051 44,771 (133,672 901,263
- - (97,000) (97,000)

- - 90,000 90,000

= = (17,453) (17,453)
38,517 (10,509) - 28,113
- 20,892 - 20,892
1,014,568 55,154 (158,125) 925,815

FAEEBRERAREZ 2017412 A31H8K%2016
F12A31 BILFEMNRERSRB AELGRE RN B
BRENAEENBREARNEE17558XT
KI15.0BE8ET °

R2017F12A31H - BOHFEEBEARARE
TE B RER TR EBIEAD T GEMA S ZR2488))
TEEL  THSRTFRENFENB19EFT -

Hfthf# e

Hif# R EERENRAES B RN
B EAFHERERMTRERENE TR ZHH
MREREH T TANAABEZHRDFRALA
R EIEH AR ST RO R AR (6 1

(iv]



23. Parent Company Financial Information and
Particulars of Group Entities Continued

(c) Non-controlling Interests and Acquisition of Non-controlling
Interests

The Group currently operates in certain markets by means of majority-owned
subsidiaries that are operated in conjunction with a non-controlling partner in
each country. Under these arrangements, the Group contributes brands through
trademark licensing agreements and international marketing expertise and the
partner contributes local market expertise. All interests acquired were paid in
full at the time of the acquisition and each of these subsidiaries is operated on a
self-financing basis. There are no current or future requirements for the Group to
contribute any further investment amount to any of these entities.

The agreements governing certain majority-owned subsidiaries include put and
call options whereby the Group may be required to acquire the respective non-
controlling interest at amounts intended to represent current fair value. As of
December 31, 2017 and December 31, 2016, the financial liabilities recognized
related to these put options were US$55.7 million and US$64.7 million,
respectively.

The call options were deemed to have a fair value of nil as of each reporting
date as the agreements call for redemption at fair value upon the option being
exercised.

On August 18, 2017, a wholly-owned subsidiary of the Company acquired the
30% non-controlling interest in its Australian subsidiary for US$31.9 million in
cash, increasing its ownership from 70% to 100%. The carrying amount of the
Australian subsidiary’s net assets in the consolidated financial statements on the
date of acquisition was US$17.1 million. The Group recognized a decrease in the
non-controlling interest of US$4.9 million and a decrease in retained earnings of
US$11.2 million.
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(c) FEERiERRWEBIEERER
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EAmERERERETSER  MABAREE
MHEER - WENZEHEED NRER 2R
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B ATk AR EFREMNZFE R T AEAHEAR
BHIA -
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BERGROHERRE - Bt - AEENREANEERME
AIAREENSERES B IFERER - K2017
F12A8318BR2016F 128318 » BEREZFR
BHEEHENESRABI R A TEBETK64.T
BEXET -

HRZEHEZRNPRBETERARABEER
O - #ERE IR SRS AN AR BERERT -

R201768A18H » RARIM—REEWB R FIA
R 31.9 8 EF TR EBINKT B A B 30% FEE
PErERS  BHIEAEEH 70%IEE 100% - RUEER
B ORNTE AR FEERGAMBERENERE
RITVBEET - AEBERRIFERERRD 498
BETRRBBIRL 1N 2BEBET °
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

23. Parent Company Financial Information and
Particulars of Group Entities Continued

(c) Non-controlling Interests and Acquisition of Non-controlling
Interests Continued

The following tables summarize the information relating to the Group’s significant
subsidiaries that have material non-controlling interests (“"NCI"), before any intra-
group eliminations.

For the year ended December 31, 2017:

23. BARMBERNREEEERN
HAER =
(c) FEiERREZRRUWNEEIEERER &

TRBAEEASETZMBELRNMEMERERNS
SHATYES EASEIE AR AR OB HY o

HE2017€12A31BILEE :

Samsonite

South Asia

Samsonite Private

(Expressed in thousands of US Dollars) (UFET25]) Chile S.A. Limited
NCl percentage FHEBES A DL 15% 40%
Non-current assets FERBEE 50,223 11,336
Current assets MENEE 32,966 130,116
Non-current liabilities FnBaE = 3,131
Current liabilities mEEE 21,643 92,625
Net assets FEE 61,546 45,696
Carrying amount of NCI IR R A AR EIE 9,232 18,278
Net outside revenue NG FEE 68,402 138,223
Profit il 5,316 16,077
Other comprehensive income ("0CI") Hin 2 4,177 2,811
Total comprehensive income ENEREE 9,493 18,888
Profit allocated to NCI DECE FER R a A ) 797 6,431
OCl allocated to NCI P BE 2 IR AR s ) L M 2 T e 627 1,124
Dividends paid to NCI BEEZG TR s, 601 7,768
Net increase (decrease) in cash and cash equivalents Re MRS EEYREMORD ) FRE 1,374 (6,071)

For the year ended December 31, 2016:

HE2016F12A31BILEE :

Samsonite
Samsonite South Asia
Australia Samsonite Private
(Expressed in thousands of US Dollars) (UFETZ5]) Pty Limited"" Chile S.A. Limited
NCI percentage FEERER A DL 30% 15% 40%
Non-current assets FERBEE 3,328 32,881 10,741
Current assets MENEE 27,166 34,208 99,838
Non-current liabilities EREBAE 169 (11,796) 2,729
Current liabilities mEEE 14,664 22,828 61,623
Net assets FEE 15,661 56,057 46,227
Carrying amount of NCI FEPERR I R Y BRTENE 4,698 8,409 18,491
Net outside revenue N ESFRE 67,959 59,518 128,056
Profit pil 9,044 1,964 12,597
ocl Hith 2 H Y as (146) 3,539 (1,005)
Total comprehensive income SEREERE 8,898 5,503 11,592
Profit allocated to NCI D BeZE FERE R AR A5 ) 2,713 295 5,039
OCl allocated to NCI DECE R ) E M 2 T Y aE (44) 531 (402)
Dividends paid to NCI Al SRR AR R AT IR R 2,677 1,339 2,559
Net increase (decrease) in cash and cash equivalents R4 MIESZEWHIL NG ) F5E (471) 2,324 4,020
Note T

(1) Australia became a wholly-owned subsidiary on August 18, 2017.

(1) R2017F8 R 18BRA—KRMEEMBARRA]



23. Parent Company Financial Information and 23. B AR KERREBERN

Particulars of Group Entities continued FHE R o
(d) Particulars of Group Entities (d) SEERNFAER
Ownership %
BEEY%

Entity name Country/Territory

BREE HxR &

Samsonite International S.A. Luxembourg EHE Parent Parent
B BERAR AR FAF [SYNC|
AboutBags NV Belgium [slliss 100 -
Astrum R.E. LLC United States ESE 100 100
Bypersonal S.A. de C.V. Mexico =Jithey 100 100
Delilah Europe Investments S.ar.L. Luxembourg EBHER 100 100
Delilah US Investments S.ar.L. Luxembourg ERE 100 100
Direct Marketing Ventures, LLC United States ESE 100 100
eBags, Inc. United States ESE 100 -
eBags International, Inc. United States ESE 100 =
Equipaje en Movimiento, S.A. de C.V. Mexico =PYaf 100 100
Galaxy Media, Inc. United States Ege 100 -
Global Licensing Company, LLC United States ESE 100 100
HL Operating, LLC United States EH 100 100
Jody Apparel Il, LLC United States EE 100 100
Lonberg Express S.A. Uruguay ShisE 100 100
Limited Liability Company “Samsonite” Russia kA A 100 100
Lipault UK Limited United Kingdom T 100 100
McGregor Il, LLC United States FE 100 100
PT Samsonite Indonesia Indonesia EfE 60 60
PTL Holdings, Inc. United States ESE 100 100
Samsonite (Malaysia) Sdn Bhd Malaysia 250 it 100 100
Samsonite (Thailand) Co., Ltd. Thailand ZR Bl 60 60
Samsonite A/S Denmark s 100 100
Samsonite AB (Aktiebolag) Sweden T 100 100
Samsonite AG Switzerland Int 100 100
Samsonite Argentina S.A. Argentina P AR 95 95
Samsonite Asia Limited Hong Kong BB 100 100
Samsonite Australia Pty Limited Australia SEM 100 70
Samsonite Belgium Holdings BVBA Belgium allies 100 100
Samsonite Brasil Ltda. Brazil B 100 100
Samsonite B.V. Netherlands ol ] 100 100
Samsonite Canada Inc. Canada JIIEPN 100 100
Samsonite CES Holding B.V. Netherlands ol ] 100 100
Samsonite Chile S.A. Chile EH 85 85
Samsonite China Holdings Limited Hong Kong BB 100 100
Samsonite (China) Co., Ltd. China AR 100 100
Samsonite Colombia S.A.S. Colombia s 100 100
Samsonite Company Stores, LLC United States EE 100 100
Samsonite Espana S.A. Spain bl 100 100
Samsonite Europe NV Belgium [Eallis3 100 100
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Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

23. Parent Company Financial Information and
Particulars of Group Entities Continued

(d) Particulars of Group Entities Continued

Entity name

BREEE

Samsonite Finanziaria S.r.L.
Samsonite Finland Oy
Samsonite Gesm.b.H.

Samsonite GmbH

Samsonite Hungaria Borond KFT
Samsonite Importaciones, S.A. de C.V.
Samsonite IP Holdings S.ar.L.
Samsonite Japan Co. Ltd.
Samsonite Korea Limited
Samsonite Latinoamerica S.A. de C.V.
Samsonite Limited

Samsonite LLC

Samsonite Macau Limitada
Samsonite Mauritius Limited
Samsonite Mercosur Limited
Samsonite Mexico, S.A. de C.V.
Samsonite Middle East FZCO
Samsonite Norway AS
Samsonite Pacific LLC
Samsonite Panama S.A.
Samsonite Peru S.A.C.
Samsonite Philippines Inc.
Samsonite S.A.S.

Samsonite S.p.A.

Samsonite Seyahat Uriinleri Sanayi ve
Ticaret Anonim Sirketi

Samsonite Singapore Pte Ltd
Samsonite South Asia Private Limited
Samsonite Southern Africa Ltd.
Samsonite Sp.zo.o

Samsonite Sub Holdings S.ar.l.

SC Chile Uno S.A.

SC Inversiones Chile Ltda

Speck Trading (Shanghai) Co., Ltd.
Speculative Product Design, LLC
The Tumi Haft Company, LLC
Tumi Asia, Limited

Tumi Asia, Limited (Shenzhen Subsidiary)
Tumi Asia, Limited CRIIIHTE Q7))

Tumi Asia (Macau) Co., Ltd.
Tumi Asia Sourcing?

Tumi Austria GmbH

Country/Territory
BX &

Italy

Finland
Austria
Germany
Hungary
Mexico
Luxembourg
Japan

South Korea
Mexico
United Kingdom
United States
Macau
Mauritius
Bahamas
Mexico
United Arab Emirates
Norway
United States
Panama
Peru
Philippines
France

Italy

Turkey

Singapore
India

South Africa
Poland
Luxembourg
Chile

Chile

China

United States
United States
Hong Kong
China

Macau
China

Austria

23. BRFAIMBERREEERD

HAMER =

(d SEEENFAER &

BAA
25
B3 7
=&

9 5 7]
2P
EFRE
B
e
2P E]
HE
ESE
RFT
EESRkHT
BEmn5S
20
Pl E e 5 B =
R
%H

BAM
THE

5 sk
il
e
B
EReE
=
2
i
[
EH
&k
i
2P
i
I

Ownership %

BEES

100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100

60
100
100
100
100

60
100
100

60
100

60

60
100
100
100
100
100
100
100
100

100
100

100

100
100
100
100
100

100
100
100
100
100
100
100
100
100
100

60
100
100
100
100

60
100
100

60
100

60

60
100
100
100
100
100
100
100
100

100
100
100
100



23. Parent Company Financial Information and 23. BN R ERREEERN

Particulars of Group Entities continued HHER =
(d) Particulars of Group Entities Continued (d) EEERNFAER &
Ownership %
BEE%

Entity name Country/Territory
BiEER BxR,tE
Tumi Canada Holdings, LLC United States EH 100 100
Tumi Canada ULC Canada mnEx 100 100
Tumi Charlotte Airport LLC United States ESE 100 =
Tumi D2C GmbH Germany = 100 -
Tumi Europe Ecommerce GmbH!" Germany = - 100
Tumi France SARL France bZNES 100 100
Tumi Hong Kong | B.V."? Netherlands A - 100
Tumi Hong Kong Il B.V.2 Netherlands ol ] - 100
Tumi Hong Kong Holding Company B.V.? Netherlands Gl - 100
Tumi Houston Airport LLC United States ESE 70 70
Tumi Inc. United States ESE 100 100
Tumi International LLC United States ESE 100 100
Tumi Ireland Limited Ireland EBE 100 100
Tumi Japan!” Japan A7 - 100
Tumi Japan Kabushiki Kaisha Japan =FN 100 =
Tumi Luggage S.L. Spain Gl L% 100 100
Tumi Netherlands B.V. Netherlands ol ] 100 100
Tumi S.R.L. Italy BEAF 100 -
Tumi Services GmbH Germany = 100 -
Tumi Stores, Inc. United States EgEs 100 100
Tumi (UK) Limited United Kingdom B 100 100

Notes e

(1) This entity was dissolved during 2017. (1) HLEEEE 2017 AR

[2)  This entity was collapsed into Tumi Inc. during 2017. (2) BEEEBER2017EHATumilnc. ©

The particulars of the investment in subsidiaries held directly by Samsonite 72017412831 HX% 2016 12 A31 HHEFHFEE
International S.A. as of December 31, 2017 and December 31, 2016 are set out BABR AR EEZEARWERANKREN TS
below. R e

December 31,
12A31H

(Expressed in thousands of US Dollars) (AFETZ2)

Unlisted shares, at cost FEETRRG + HRAKAS 866,682 866,682

Trade and others payables due to subsidiaries are unsecured, interest-free and  JE{ I B A &) A J& 15 BR 3 K H 4t FE 1+ 5X08 A & 3K
have no fixed terms of repayment. A 2EREETEERS -

Samsonite International S.A. Annual Report 2017 | $i5 BB AR AR 2017 44

253



254

Notes to the Consolidated Financial Statements continued

SEMBHRRMET &

23. Parent Company Financial Information and
Particulars of Group Entities Continued

(d) Particulars of Group Entities Continued
The particulars of subsidiaries which principally affected the results, assets or T BFEAREEELSE  BEXA BN B AR

liabilities of the Group are set out below.

Entity Name
EREE

Delilah Europe Investments S.ar.l.

Delilah US Investments S.ar.L.

Samsonite (China) Co., Ltd.

Samsonite Asia Limited

Samsonite Australia Pty Limited

Samsonite Chile S.A.

Samsonite Company Stores, LLC

Samsonite Europe NV

Samsonite GmbH

Samsonite Hungaria Borond KFT

Samsonite IP Holdings S.ar.L.

Samsonite Japan Co. Ltd.

Samsonite Korea Limited

Samsonite LLC

Samsonite South Asia Private
Limited

Samsonite Sub Holdings S.ar.L.

Speculative Product Design, LLC

Tumi Asia, Limited

Tumi Inc.

Tumi Japan Kabushiki Kaisha

Tumi Stores, Inc.

Notes

*

Directly held by the Company.

%

Indirectly held by the Company.

Country/

Territory

HX /&
Luxembourg
ERE
Luxembourg
BHE
China

58

Hong Kong
HB
Australia
SEUMN

Chile

2F
United States
ESE
Belgium
LA
Germany
2
Hungary
papz Rl
Luxembourg
ERE
Japan

SN

South Korea
L

United States
X

India

EIE

Luxembourg
ERE
United States
<[

Hong Kong

s

United States
E3E

Japan

BA

United States
X

Date of
Incorporation

wEMRAR L B AR

2009

2009

2006

1996

1984

2007

1985

1966

1966

1989

2009

2004

1997

1987

1995

2011

1996

1998

1975

2003

2001

***  Alimited liability company and wholly-foreign owned enterprise established in the PRC.

23. BREMBARREEERMN
HAER =
(d) SEEBHNFAER &

BT -

Share Capital
BRA
USD21,804,401
21,804,401 37T

UsD78,160,399
78,160,399 37T

USD16,500,000
16,500,000 3T

HKD1,500,000
1,500,000 7T

AUD2

2387t
CLP23,928,441,630
23,928,441,630 B FI|LL =
USD nil

TXETT
EUR13,085,106
13,085,106 BT
EUR25,565

25,565 7T

HUF 69,750,000
69,750,000 1) 7F F| 4@k
USD114,115,900
114,115,900 7T

JPY80,000,000
80,000,000 H

KRW1,060,000,000
1,060,000,000 % &

USD nil

X
INR354,912,330
354,912,330 ENEE L
USD55,417,991
55,417,991 7T

USD nil

TXT

HKD1,500,000
1,500,000,8 7T

USD nil
TXT

JPY300,000,000
300,000,000 H

USD nil
TXT

Principal Activities

FEER

Holding

2%

Holding

2R

Distribution
Distribution
Distribution
Distribution

pax:

Distribution

baKz|
Production/Distribution
KD
Distribution
Production/Distribution
EES D
Holding/Licensing
TR BT A R
Distribution
Distribution
Distribution
Production/Distribution
EE/ D
Holding

TR

Distribution
Distribution
Distribution
Distribution
Distribution

* BARREERSR
> HARERERS -
= RPERZAEREEARRIEBALE

*%

*%

*k KKk
f

*k

*k

* %k

k%

k%

%k

k%

* %

*%

*k

*k

k%

* %

*k

*%

*%

k%



24. Subsequent Events 24, i E1E

The Group has evaluated events occurring subsequent to December 31, 2017, REBBETER2017F12 A31BGRERH)
the reporting date, through March 14, 2018, the date this financial information was 8 Z= 201843 A 14 B (AU B EREEESHHET
authorized for issue by the Board. BEHE)MRMBAENSEIE -

On March 14, 2018, the Company’s Board of Directors recommended that a cash ~ A 201843 8148  AAREFTEEZAAQ T
distribution in the amount of US$110.0 million, or approximately US$0.0772 per ~ H{EH 110.0 BEETTH B 0.0772ETHIRE D
share, be made to the Company’s shareholders. The distribution will be subjectto & - AP IRBERRN ARG EERRAFAS
approval by the shareholders at the forthcoming Annual General Meeting of the — E#b/&% - FAMEE ©

Company.
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Financial Summary

MBHE
A summary of the consolidated results and assets, liabilities, equity and non- REERTIR AT RELENGEEREREE
controlling interests of the Group for the last five financial years is as follows: BfE R IEEREROBIZHIINAT

December 31,

128310
(Expressed in thousands of US Dollars] (KUFETZ3))
Net sales SHE TR 3,490,921 2,810,497 2,432,477 2,350,707 2,037,812
Gross profit EF 1,959,956 1,520,952 1,278,964 1,243,826 1,088,337
Gross profit margin ERE 56.1% 54.1% 52.6% 52.9% 53.4%
Operating profit A ) 423,883 331,201 308,871 299,277 281,292
Profit for the year attributable to: T AT FEIEF A=A
Equity holders IRAERE A 334,256 255,667 197,639 186,256 176,087
Non-controlling interests FEREAR R 21,185 19,158 19,378 19,098 21,334
Total assets BETE 5,070,425 4,649,540 2,215,841 2,131,294 1,934,891
Total liabilities BfEeE 3,238,047 3,138,553 816,455 823,854 704,309
Equity attributable to equity holders  P&#EHEA A FEIGREZ 1,791,488 1,467,064 1,359,554 1,269,688 1,192,756

Non-controlling interests IR R A 40,890 43,933 39,832 37,752 37,826
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