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CORPORATE INFORMATION
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FINANCIAL SUMMARY

B E

For the six months ended

30 June
BZE6A30H1LXEA
Unaudited Unaudited
RICER REEEZ
2022 2021 Change
NEALE EEF
20224 20214 [El ER & &)
RMB’000 RMB'000
ARBT ARBT T
Revenue Wz 2,358,818 1,772,577 33.1%
Gross profit EF 1,370,407 1,117,065 22.7%
Operating profit K m A 446,057 486,687 -8.3%
Profit before income tax B EFr 15 55 B a1 457,936 496,555 -7.8%
Profit for the period BR P A 332,945 358,798 -7.2%
Profit attributable to owners KRB B A& T
of the Company 332,820 358,742 -7.2%
Non-IFRS adjusted net profit FEBFER B 765 3 15 2 RN AT A B A ) 376,285 435,189 -13.5%
Gross profit margin FEFI= 58.1% 63.0%
Net profit margin HEFI =R 14.1% 20.2%
Non-IFRS adjusted net profit margin  3FBIFR B 75 3% 15 2= Bl 4T 5 B 41 F1 = 16.0% 24.6%
Unaudited Audited
RIBER BREZ
As at As at
30 June 31 December
2022 2021 Change
M20224F 20214 AREAREE
6H30H 12A318 LEFFREH
RMB’000 RMB'000
ARET ARBT T
Assets BE
Non-current assets EREEE 1,747,921 1,566,337 11.6%
Current assets mENEE 6,841,953 6,757,289 1.3%
Total assets BEBE 8,589,874 8,323,626 3.2%
Equity s
Total equity EmiEaR 7,114,183 6,820,006 43%
Liabilities =N
Non-current liabilities ERBAE 449,569 410,914 9.4%
Current liabilities mEaE 1,026,122 1,092,706 -6.1%
Total liabilities BEAR 1,475,691 1,503,620 -1.9%

POP MART
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MANAGEMENT DISCUSSION AND ANALYSIS

BUSINESS REVIEW

In the first half of 2022, many major regions and cities were subjected to
travelling restrictions because of the recurring epidemic which resulted
in short-term influences on the economy of such locations. Despite the
dramatic impact on the consumer industry caused by the epidemic, our
revenue amounted to RMB2,358.8 million, representing a year-on-year
increase of 33.1%, while our non-IFRS adjusted net profit amounted to
RMB376.3 million. During the period, we strategically focused on the further
development of our pop toy business to consistently implement our long-
term established strategy and development direction. We remained to
regard artists development, IP operation, consumer access, pop toy culture

promotion and innovative business incubation as our major business focus.

Artists Development and IP Operation

IP operation as well as creation and design are essential to our products,
which are the key drivers for the development of Pop Mart. We continuously
enrich our types of IP and launch products of diversified styles to meet the

demands of different customers.

In the first half of 2022, our top IPs continued to launch new products, and
the performance of new series remained strong. In the first half of 2022,
revenue generated from SKULLPANDA, Molly and Dimoo amounted to
RMB461.8 million, RMB404.3 million and RMB298.4 million, respectively,
representing a year-on-year increase of 152.3%, 98.3% and 45.6%,
respectively. As of 30 June 2022, revenue from City of Night, the fifth series
of SKULLPANDA launched in January 2022, amounted to RMB179.1 million.
Revenue generated from Sweet Bean series, launched by our in-house design
team PDC (Pop Design Center), amounted to RMB81.2 million in the first half
of 2022, representing a year-on-year increase of 27.5%. In 2021, our new IP
Hirono launched its first series The Other One, which was much loved by the
fans because of its unique design style. This series contributed a revenue of
RMB34.9 million in the first half of 2022.

BEEENWEDTN

£ dE)-

QONFELEFFHREBRE  ZEXZEME
R R G T - H A ER TR BN
2 RELBUEBITEENTEREE
MR ATER AR 23588E8T ' RLE
331%HIE R - IEBIRR M TS RS RS T B AR
ERAR®E3763EET - BN - BIBEEED

—SRMERAES  BEERLTN
REBRERMFER T M o B AZEM K
- IPEE - HBEEEE  BRIAEEE
MBI ERE AT EXEER -

BT RBIEFIPEE

@é MEWERFTEHRBEMHNERZHEE - &

EEIDATHERNOZOES D - HAT

ﬁﬁ*EIPi{E’*” CEHRERZ BN ER - DUk
TRAFEENEZENL -

202 ¥ F BMBEMIPHEHE LI
A MRBRFFES - SKULLPANDA
MollyFIDimoofE 2022 F L F R R BRIMAAR
461 8RBT ARK4043FEITIARKE2984
BET RLEDBIERET152.3%  98.3%F145.6%

202241 BIDHEHAYSKULLPANDA S A £ 5178 2
W BE2022F 6 H30AE RFHERAZEE|A
R&179 88T BERMAEBAERFTEIEBRPDC
(Pop Design Centen B/ NS - 20225 L
FERWAAREN 2EBILALIGRT27.5%
202137 IP/ N HEH BB RS The Other Oneid®
BERFNRARE RXPHMNET  ZRIE
2022F FHFEBITIAARKE 40T E T
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MANAGEMENT DISCUSSION AND ANALYSIS
EEEH WD

As a high-end production line created because of our promotion of “pop
toy as art’, the "MEGA Collection Series” represents high-quality and is
characterized by both fashion and a deep sense of moral. In terms of brand
crossover, in the first half of 2022, we joined with Moncler and Coca-Cola
to launch heavyweight co-brand models; in terms of artist collaboration,
we collaborated with Han Meilin, Hiroto Ohkubo and PHILIP COLBERT to
re-present their diverse art style in the form of pop toys. Meanwhile, we
launched MEGA Collection products for JUST DIMOO and a SKULLPANDA,
with an innovative and in-depth collaboration and the continuous
exploration of high-end pop toy. In the first half of 2022, the revenue of the
"MEGA Collection Series” amounted to RMB193.4 million, which exceeded the

revenue generated throughout last year.

Consumer Access
—  Offline channels

In response to the uncertainty of the epidemic, we slowed down our
store opening plan for new physical stores and roboshops. In the first
half of 2022, we opened 23 new physical stores in Mainland China.
The number of physical stores increased from 288 as of 31 December
2021 to 308" as of 30 June 2022. In the first half of 2022, we opened 55
roboshops in Mainland China. The number of roboshops increased from
1,861 as of 31 December 2021 to 1,916 as of 30 June 2022.

—  Online channels

Pop Draw is a mini program independently invented and developed by
us on WeChat platform, aiming to create fun and interesting shopping
experience. In the first half of 2022, revenue amounted to RMB543.5
million, representing a year-on-year increase of 67.2%. In the first half
of 2022, the revenue of Tmall Flagship stores amounted to RMB244.9
million, representing a year-on-year increase of 11.8%, and in the same
period, the revenue of JD.com Flagship stores amounted to RMB70.2

million, representing a year-on-year increase of 50.0%.

! In the first half of 2022, due to lease expiration and other commercial reasons, we
closed 3 stores.

POP MART

POP MART INTERNATIONAL GROUP LIMITED &B3545EI AR A 5
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Member operation

By continuous channel expansion and IPs portfolio enhancement,
through omni-channel member operation, the scale of user digitalization
grew rapidly. As of 30 June 2022, the total number of registered
members increased from 19.580 million as at 31 December 2021 to
23.059 million. In particular, there were 3.479 million new registered
members. During the first half of 2022, the sales contributed by our
members represents 93.1% of total sales, with repeat purchase rate of

our member of 47.9%7.

Hong Kong, Macao, Taiwan and overseas channels

In the first half of 2022, we changed Hong Kong, Macao, Taiwan and
oversea business from To B-oriented model to DTC (Direct To Customer)
model. As at 30 June 2022, the number of our stores in Hong Kong,
Macao, Taiwan and overseas cities amounted to 24 (including franchise)
and the number of roboshops amounted to 98 (including franchise),
respectively, with overseas e-commerce platforms reaching 11. We
established our first offline physical store in the United Kingdom, New
Zealand, and the United States in the first half of this year. The brand
and products of Pop Mart are favored by overseas consumers as the

channels increased.

The proportion of members who made purchase for twice or more during the first
half of 2022.

2

2022F ¥ F -

MANAGEMENT DISCUSSION AND ANALYSIS
BEERWRS T

2EEY
BRARENBEBRRRPOHTEHEE I
BBAZRBEREY  APHRFLAER

BIEX - HZE202296A308 - 25tiEfe
B4 EH2021F12 831 HM1,958.08 Al
£230598 A FETEMEE34798A -
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SEEEER479% -
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mIENEREEXNGINEEEMST

BEEBRTEB
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MANAGEMENT DISCUSSION AND ANALYSIS
EEEH WD

Pop Toy Culture Promotion and Innovative Business Incubation

In 2022, Pop Mart established a “GONG Studio”, where boundless hard-core
derivative brands under the Group are designed, and the studio launched the

first product which was a movable alloyed action figure, Buzz Lightyear.

In the first half of 2022, an art promotion organization Inner Flow under Pop
Mart organized the first individual exhibition for contracted artist MEIYING. In
April 2022, Inner Flow launched an official online app, which includes artistic
derivatives such as prints and sculptures. Currently, Inner Flow have signed

almost existing 20 young artists.

In April 2022, the first POP TOY AWARD, PTA2022 was held, which was the
first industry-wide design competition, aiming to select to inspire creative
artists and support up-and-coming designers in the entrepreneurial
development period, and create a platform for new artists to display their

original works.

This year, Pop Mart speeds up the promotion of brand globalization by
boosting the broadcast of pop toy culture overseas. In February 2022, Pop
Mart organized “The Journey of Art Toys” in Expo Dubai. The exhibition
showcased many pop toys of different IP series such as MOLLY and DIMOO
and attracted visitors around the world. In March 2022, Pop Mart held a mall
exhibition that themed BUNNY in Singapore to show overseas consumers the

attractiveness of China’s original IP of pop toys.

Pop Mart continued to promote the pop toy culture to its fans and published
the sixth and seventh issues of our internal magazine "PLAYGROUND" for
members in the first half of 2022. We launched 30 episodes of podcasts,
inviting artists, designers and industry participants to help its fans better

understand the pop toy culture.

POP MART
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RIRIA AL R R RIFT R A L
20226 EARBHAIABTEE - EAUEE
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HHRE BREEEMITESR - BAT  Inner
Flow B 420 B FEREMR o
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FINANCIAL REVIEW
Sales Revenue

Revenue of the Company increased from RMBT1,772.6 million for the first
half of 2021 to RMB2,358.8 million for the first half of 2022, representing a

year-on-year increase of 33.1%.

Revenue by channels

Revenue of the Company is generated in Mainland China and Hong Kong,
Macao, Taiwan and overseas regions through: 1. offline channels; 2. online
channels; and 3. wholesales channels and others. The following table sets out
the Company's revenue by channels for the first half of 2022 and the first half
of 2021:

MANAGEMENT DISCUSSION AND ANALYSIS
BEERWRS T

Bt 5 1ol R
HEWA

KABRUWAR 2021 F FHFFOARE1,77268
BT EAR002F EFEFMARME23588HE
JC v FAIEE3E R 33.1% ©

RIFEREE D WA

RN A H AR B R HR B K B b [ R0 &
BRI VR TRE 28 ERE - R34t
BRBERHAM - TRE|IIARNGF2022F L F
F20215F EHERRRES DA

For the six months ended 30 June 2022 For the six months ended 30 June 2021
EZE2022F6830H1E<EA EE2021%F6A3081E~EA
Gross profit Proportion Gross profit Proportion
Revenue margin of revenue Revenue margin of revenue
WA ERE L ON 154 WA EFE WG
RMB’000 RMB'000
AR¥ETR ARET T
Mainland China B A fE i 2
Offline Channels BTERE 1,095,658 60.6% 46.4% 899,529 64.8% 50.7%
Online Channels B EEE 977,933 59.2% 41.5% 666,290 67.3% 37.6%
Wholesales and others REREAM 128,537 29.8% 5.5% 146,879 40.3% 8.3%
Total a5t 2,202,128 58.2% 93.4% 1,712,698 63.6% 96.6%
Hong Kong, Macao, Taiwan 758 & i [& &5
and overseas regions
Offline Channels BTERE 38,657 68.9% 1.6% 3318 61.9% 0.2%
Online Channels ®EEE 34,829 74.3% 1.5% 11,991 65.8% 0.7%
Wholesales and others #eE R EA 83,204 44.2% 3.5% 44,570 39.2% 2.5%
Total a5t 156,690 57.0% 6.6% 59,879 45.8% 3.4%
Grand total @t 2,358,818 58.1% 100.0% 1772577 63.0% 100.0%

=Z == INTERIMREPORT 2022 JPOP MART I ki



12

MANAGEMENT DISCUSSION AND ANALYSIS
EEEH WD

(1) Mainland China

Offline channels. Revenue from offline sales increased by 21.8% from
RMB899.5 million for the first half of 2021 to RMB1,095.7 million for the
first half of 2022. The table below sets forth a breakdown of revenue

from offline sales by channel and the city tier:

(1) BB R

BTRE - QRTHRAR20FLEFFHA
R¥899.5B 8T EFEI2022F FHFFHA
REE1,0057B8IT - BRT218%° T&RA
REFER T ERE S AR TURARA

For the six months ended For the six months ended
30 June 2022 30 June 2021
BZ20225F6A30RLAEA | EZ2021%6 7308 /< EA
Proportion Proportion
of revenue of revenue
from offline from offline
channels in channels in
Mainland Mainland
Revenue China Revenue China Change
HE R E B A Bt [
BT RE RTRE
1O BTG LN WAE® Z
RMB'000 RMB'000
AR®T R ARBFT
Retail stores TERE 891,701 81.4% 672,760 74.8% 32.5%
Roboshops HWEABEE 203,957 18.6% 226,769 25.2% -10.1%
Total &t 1,095,658 100.0% 899,529 100.0% 21.8%

POP MARTJ POP MART INTERNATIONAL GROUP LIMITED j&ai5 5Bl = mA R A 5




MANAGEMENT DISCUSSION AND ANALYSIS

EEENWED T

Retail Stores Roboshops
ZER BEABE
For the six months ended 30 June For the six months ended 30 June
BZ6A30ALAER BZ6A30H1LAEA
2022 2021 2022 2021
2022F 2016 202F W15
Number Number Number Number
City tier of stores Revenue of stores Revenue of stores Revenue of stores Revenue
b g8 A g8 WA HE WA ge WA
RMB'000 RMB'000 RMB'000 RMB'000
ARETR ARETT ARETR ARETT
First-tier cities’ & 17 340,755 9 3830 547 51,118 an 72389
New first-tier cties* F—im 89 270,860 64 197,930 603 64,349 483 74093
Second-tier and other cities’  ZERRE AT 102 280,086 60 150999 766 88,490 521 80,287
Total &it 308 891,701 215 672,760 1,916 203,957 1477 226,769
- Retail stores. Revenue from retail store sales increased by 32.5% - BEE - ZEEHSHBAR2021F E
year on year from RMB672.8 million for the first half of 2021 to FFMARE672.8F BITIEINEI2022
RMB891.7 million for the first half of 2022, primarily due to the FLEH+FMARKI 7EET ' AL
followings: (1) the number of retail stores increased to 308 in WRT325%c FEHR()EZE2022
Mainland China as of 30 June 2022, which had increased by 93 as FoA30BHRBEAEZEEEZE308
of 30 June 2021; (2) a total of 133 retail stores shut down for one K B2021F6 A30HBEIMNT 3R
week to three months given the pandemic outbreaks in numerous QRONF L¥FEMHEREE - TE
locations in the first half of 2022, causing significant impact on the JERE R EE—BE=E A 5 #HE
retail store sales. EEINBER HEEEHEELERK
2
Refers to the first-tier cities in Mainland China, including Beijing, Shanghai, S JBRBIARE—EWT - B1EIER - BE - BN

Guangzhou and Shenzhen

Refers to the new first-tier cities in Mainland China, including Chengdu,

Chongging, Hangzhou, Wuhan, Xi'an, Zhengzhou, Qingdao, Changsha, Tianjin,
Suzhou, Nanjing, Dongguan, Shenyang, Hefei and Foshan

Refers to the cities other than first-tier cities and new first-tier cities in Mainland

China

5

#IYI

BB AR — R H
M BUR TR M

BIEKE BE M
58 KY RE - #

M- BR - REOER  AEML
IR BRI R R — T AR — AR T A R A0

M
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MANAGEMENT DISCUSSION AND ANALYSIS
EEEH WD

Roboshops. Revenue from roboshop sales decreased by 10.1% year
on year from RMB226.8 million for the first half of 2021 to RMB204.0
million for the first half of 2022, primarily due to the followings: (1)
as of 30 June 2022, there were a total of 1,916 roboshops, which
had increased by 439 as of 30 June 2021. Given the “Radar” function
of the robots, we chose to open roboshops in the shopping malls
where the robots achieve higher sales, which split and diluted the
sales of roboshops, thus resulting in a decrease in the sales of some
robots; (2) a total of 324 roboshops shut down for one week to
three months given the pandemic outbreaks in numerous locations

in the first half of 2022, causing significant impact on the roboshop

POP MART

sales.

Online channels. Revenue from online sales increased by 46.8% from
RMB666.3 million for the first half of 2021 to RMB977.9 million for the

first half of 2022. The table below sets forth a breakdown of revenue

HEEARIE - B ABEHEEWARK
2021 L FHARKE268BET T
FE52022F FHFMARKE20408 8
JL REETE101%  EBHEANNES
20226 A30 AR AREIE1,916
M B2021F6H30H BEMT 439
M ERNEBANTEZEIER - BM
SHEHERRSNKSE AFMERSHA
BHEBEAEE  WBABENHEES
XEDR - HERERHOERNHEE
EETRE  Q00F X FZ R
ZIE HEAMEREE-—AZ=E
Brghs 3240 - WK ABIERS
HEELEBRATE -

BEREB - R EFWAR202DIFEFFOA
R¥66638 &L INEI2022F E¥FHA
RiE9779B 8T K 7468% ° A N AR

from online sales: LA
For the six months ended For the six months ended
30 June 2022 30 June 2021
BZE20226F6A30BLEAEA | EZ2021%6A30R F7<EA

Proportion Proportion

of revenue of revenue

from online from online

channels in channels in

Mainland Mainland
Revenue China Revenue China Change

FEAREEE PN

RERE gIRE

B BTG LN WAELE #
RMB'000 RMB'000
ARBTR ARBFT

Pop Draw yahabitesieyd 543,516 55.6% 325,023 48.8% 67.2%
Tmall flagship store KIHIEREE 244,882 25.0% 219,000 32.9% 11.8%
JD.com flagship store REEEE 70,198 7.2% 46,804 7.0% 50.0%
Other online channels Hiofg L RE 119,337 12.2% 75,463 11.3% 58.1%
Total &t 977,933 100.0% 666,290 100.0% 46.8%
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Online revenue sources in Mainland China include Pop Draw, Tmall
flagship store, JD.com flagship store and other online channels. In
particular, revenue from Pop Draw increased by 67.2% from RMB325.0
million for the first half of 2021 to RMB543.5 million for the first half
of 2022; revenue from Tmall flagship store increased by 11.8% from
RMB219.0 million for the first half of 2021 to RMB244.9 million for the
first half of 2022; revenue from JD.com flagship store increased by 50.0%
from RMB46.8 million for the first half of 2021 to RMB70.2 million for
the first half of 2022. The increase in revenue from online channels for
the first half of 2022 was primarily due to the stronger brand influence
and the increased number of members, despite the relatively significant

impact on our online channels due to the pandemic.

Wholesales and others. Revenue from wholesales and others decreased
by 12.5% from RMB146.9 million for the first half of 2021 to RMB128.5
million for the first half of 2022, primarily due to effects of the pandemic
on our distributor, Nanjing Pop Mart, whose procurement from Beijing
Pop Mart Culture & Creative Co., Ltd. reduced due to the decreased store

sales.

MANAGEMENT DISCUSSION AND ANALYSIS
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MANAGEMENT DISCUSSION AND ANALYSIS
EEEH WD

(2) Hong Kong, Macao, Taiwan and overseas regions

Offline channels. Revenue from offline sales increased by 1,065.1% from
RMB3.3 million for the first half of 2021 to RMB38.7 million for the first
half of 2022. The table below sets forth a breakdown of revenue from

offline sales:

) EREME )

HBTRE - B TNRAR2021F EFE<FHA
RESIHETLLEAZDF LFFHAR
38 7HETL R T1,0651% ° AT A&

TN ABRA

For the six months
ended 30 June 2022
B22022F6A30H L~ A

Proportion of
revenue

from offline
channels in
Hong Kong,
Macao, Taiwan

and overseas

For the six months
ended 30 June 2021
HZE20215F6A308 LA EA

Proportion

of revenue
from offline
channels in
Hong Kong,
Macao, Taiwan

and overseas

Revenue regions Revenue regions Change
BRAKE BRAME
REMRT RGIMET
WA RERALL WA REBUBALGLE b=
RMB’000 RMB'000
ARETR ARETT
Retail stores TERE 34,794 90.0% 2,526 76.1% 1,277.4%
Roboshops HEAEE 3,863 10.0% 792 23.9% 387.8%
Total &t 38,657 100.0% 3318 100.0% 1,065.1%

- Retail stores. Revenue from retail store sales increased by
1,277.4% year on year from RMB2.5 million for the first half of 2021
to RMB34.8 million for the first half of 2022, primarily due to the
increase in the number of retail stores, continuous expansion of
channels in other regions outside the Mainland China and opening
of retail stores in more countries and regions. As of 30 June 2022,
there were a total of 11 retail stores, which had increased by 9 from
30 June 2021.

POP MARTJ POP MART INTERNATIONAL GROUP LIMITED j&ai5 5Bl = mA R A 5
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MANAGEMENT DISCUSSION AND ANALYSIS
BEERWRS T

- Roboshops. Revenue from roboshop sales increased by 387.8% — MEBAREIE o B AREHEBRAL
year on year from RMBO0.8 million for the first half of 2021 to RMB3.9 2021 F EHFHARK0SESITIEM
million for the first half of 2022, primarily due to an increase in the EP002F E¥FMARBIOBEETT
number of roboshops. As of 30 June 2022, there were a total of FLLIE R T387.8% @ EBMMAEEAT
20 roboshops, which had increased by 13 as compared to 30 June JEERE RGN - ELE2022F 6 A30AA
2021; while continuously opening roboshops in more countries and FFTEEE20M - B2021F6A30HEE
regions. EEHREEMTI3M  EEZERK

HR IR ERARE -

Online channels. Revenue from online sales increased by 190.5% from BERE - R EWAR2021FLEFFHA
RMB12.0 million for the first half of 2021 to RMB34.8 million for the first RE120B8ETIEME2022F E¥FHAR
half of 2022. The table below sets forth a breakdown of revenue from ¥348EETTL R T1905% L NAEFLE
online sales: Y ABRAR
For the six months For the six months
ended 30 June 2022 ended 30 June 2021
BE202256A3081LKBA | #ZE2021F6730H 1E51E A
Proportion Proportion
of revenue of revenue
from online from online
channels in channels in
Hong Kong, Hong Kong,
Macao, Macao,
Taiwan and Taiwan and
overseas overseas
Revenue regions Revenue regions Change
BRAKE BRAME
RBHMRE Rogong -
A REMGL LON RER %
RMB'000 RMB'000
ARBT R ARBTT
Pop Mart official website BIRERE 5 A8k 16,053 46.1% 5516 46.0% 191.0%
Amazon 5k 9,295 26.7% 779 6.5% 1,093.2%
Other online channels Hipfy FEE 9,481 27.2% 5,696 47.5% 66.5%
Total A%t 34,829 100.0% 11,991 100.0% 190.5%
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MANAGEMENT DISCUSSION AND ANALYSIS
EEEH WD

Online revenue sources in Hong Kong, Macao, Taiwan and overseas
regions include Pop Mart official website, Amazon, and other online
channels. Revenue from Pop Mart official website increased by 191.0%
from RMB5.5 million for the first half of 2021 to RMB16.1 million for the
first half of 2022. Revenue from Amazon increased by 1,093.2% from
RMBO0.8 million for the first half of 2021 to RMB9.3 million for the first
half of 2022, primarily due to the following reasons: we sped up efforts
to advance the building of cross-border e-commerce platform sites,
improve channel structure, and we strived to build brand image through
media advertising and community operation, and improve service and
logistics process, thus enhancing customers interaction and shopping

experience.

Wholesales and others. Revenue from wholesales and others in Hong
Kong, Macao, Taiwan and overseas regions increased by 86.7% from
RMB44.6 million for the first half of 2021 to RMB83.2 million for the first
half of 2022, primarily due to the continuous expansion of our business
in Hong Kong, Macao, Taiwan and overseas regions, while the brand and

products of Pop Mart are recognized and accepted by more consumers.

POP MARTJ POP MART INTERNATIONAL GROUP LIMITED &B5545EI S EAR 2 5
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Revenue by IPs

Pop Mart proprietary products are our major product type. In the first half

of 2022, revenue from proprietary products contributed 91.4% of our total

revenue. Revenue from proprietary products increased by 36.2% from
RMB1,582.4 million for the first half of 2021 to RMB2,155.7 million for the first

half of 2022.

Proprietary products of Pop Mart are mainly divided into: proprietary IPs,

exclusive licensed IPs and non-exclusive licensed IPs, and below sets forth a

breakdown of revenue by IPs:

MANAGEMENT DISCUSSION AND ANALYSIS
BEERWRS T

RIZIPEI D HIULA

MEBFNEITEMERMAN I 2N REL -
02 EH¥FRTEMRBAERBANLLIR

91.4% -

BETXTERWAM 201 FE LFEFEMAR

15824 BB TTIEIE00F FEFMARK

b —

21557 A& T * K 736.2% °

BHAIBENETERTES S BAIP BXRIP
MIEBRIP - AT AIPEID UL AR

For the six months ended
30 June 2022
EZE2022F6A30HLEAEA

Proportion of

For the six months ended
30 June 2021
HE2021F6A3081E~EA

Proportion of

Revenue revenue Revenue revenue
WA PN 154 WA WG

RMB'000 RMB'000

AR®TR AREF T
Proprietary products BXER 2,155,652 91.4% 1,582,391 89.3%
Proprietary IPs BEEIP 1,528,226 64.8% 900,409 50.9%
— SKULLPANDA — SKULLPANDA 461,766 19.6% 183,042 10.3%
- Molly - Molly 404,347 17.1% 203,900 11.5%
- Dimoo - Dimoo 298,442 12.7% 204,993 11.6%
- Sweet Bean - /NEE 81,247 3.4% 63,719 3.6%
- Bunny - Bunny 43,498 1.8% 101,913 5.8%
- HIRONO - HIRONO 37,538 1.6% - -
- Other proprietary IPs -HEmwaAap 201,388 8.6% 142,842 8.1%
Exclusive licensed IPs BERIP 326,798 13.9% 394,316 22.2%
- The Monsters - The Monsters 134,887 5.7% 145,789 8.2%
- PUCKY - PUCKY 63,665 2.7% 107,097 6.1%
- Other exclusive licensed IPs - HnBRIP 128,246 5.5% 141,430 7.9%
Non-exclusive licensed IPs FEFKIP 300,628 12.7% 287,666 16.2%
External procurement and consignment  SMRR AR 8 203,166 8.6% 190,186 10.7%
Total &t 2,358,818 100.0% 1,772,577 100.0%
—Z 3R INTERIM REPORT 2022 | POP MART
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MANAGEMENT DISCUSSION AND ANALYSIS
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- Proprietary IPs. Proprietary IPs are the major product type of the
Company, primarily including Molly, SKULLPANDA, Dimoo and Sweet
Bean. The proportion of revenue from proprietary IPs increased from
50.9% for the first half of 2021 to 64.8% for the first half of 2022,
representing a significant increase in revenue contribution. Revenue
from proprietary IPs increased by 69.7% from RMB900.4 million for the
first half of 2021 to RMB1,528.2 million for the first half of 2022, primarily
due to the increased revenue contribution from sales of SKULLPANDA,
Molly, and Dimoo and revenue contribution from sales of MEGA

products.

- Exclusive licensed IPs. Revenue from exclusive licensed IPs decreased
by 17.1% from RMB394.3 million for the first half of 2021 to RMB326.8
million for the first half of 2022, primarily due to the decrease in the sales
of new series of The Monsters and PUCKY in the first half of 2022 arising

from scheduling.

- Non-exclusive licensed IPs. Revenue from non-exclusive licensed IPs
increased by 4.5% from RMB287.7 million for the first half of 2021 to
RMB300.6 million for the first half of 2022, primarily due to the sales of

new series products in the first half of 2022.

Costs of Sales

Our costs of sales increased by 50.8% from RMB655.5 million for the first
half of 2021 to RMB988.4 million for the first half of 2022. The increase was
primarily due to the increase in costs of goods from RMB518.9 million for
the first half of 2021 to RMB868.0 million for the first half of 2022, which was

mainly due to the increase in sales and the increase in unit cost of goods.

POP MARTJ POP MART INTERNATIONAL GROUP LIMITED &B5545EI S EAR 2 5
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Gross Profit

The Company's gross profit increased by 22.7% from RMB1,117.1 million for
the first half of 2021 to RMB1,370.4 million for the first half of 2022, primarily
due to the increase in revenue. Our gross profit margin dropped from 63.0%
for the first half of 2021 to 58.1% for the first half of 2022, primarily due to the

decline in gross profit margin of our Pop Mart proprietary products.

Gross profit from our Pop Mart proprietary products increased by 23.2%
from RMB1,058.2 million for the first half of 2021 to RMB1,303.4 million for
the first half of 2022, primarily due to the increase in revenue from Pop Mart
proprietary products. Gross profit margin of Pop Mart proprietary products
dropped from 66.9% for the first half of 2021 to 60.5% for the first half of
2022, primarily due to the fact that (1) the raw material prices and processing
costs per process in OEM factories increased as a result of the increasing
complexity of our products; (2) we conducted some promotional activities in
the first half of 2022 due to the pandemic.

Gross profit generated from external procurement and other products
increased by 13.8% from RMB58.9 million for the first half of 2021 to RMB67.0
million for the first half of 2022. Gross profit margin of external procurement
and other products increased from 31.0% for the first half of 2021 to 33.0%
for the first half of 2022, primarily due to the slight increase in cost of product

procurement as a result of the optimization of product structure.

Distribution and Selling Expenses

Our distribution and selling expenses increased by 65.1% from RMB419.8
million for the first half of 2021 to RMB693.2 million for the first half of 2022.
Among which, (1) employee benefit expenses; and (2) advertising and

marketing expenses accounted for higher proportions.

MANAGEMENT DISCUSSION AND ANALYSIS
BEERWRS T

EF

ARABHEMNB2021F EFFHARE 1,117
BETEAR2022F EFFHARE137048
B BRT27%  TEHRERMAMNKRALE
e BMWEFEHR2021F EFFM63.0% [E
20225 EFEFEMS581% 0 TERREFIERIE
HEEERMEMNETE -

B ABREXEREENENH2021F
FEMARE,0582B8 T INEI20225F £F
FMARBI303488T  ERT232% F2
HRABRIER A EEMOIEIL M - BEITE
BEEMNEFNERL2021F EFFN669% T
FEE12022F F¥FRI60.5%  EBHM()EBEEE
mIEMMBEEM  RYEER LR OEME
BEIFMIKALER  QBREBTEHKM
FE20224F EH G T —LLREHES o

B IMRMEME REENEFH2021F L
FERARKES8OBEITILINEN2022F L5
MARB670BE T KT 13.8% ° IMRAE
HhE B ERER2021F EHFH31.0%E 00
F|20224F FHEFH33.0% 0 TEHREREEE
bt ERERERARKE -

R HER X

BRI REERY A2 F LEFHAR
BA198EELEEE2002F LFEFHARE
6932HE L BRT651%  HF{ELLEamA
MEERAMASZ  RQOBEERTHER -

—Z =R INTERIM REPORT 2022 | POP MART

21



22

MANAGEMENT DISCUSSION AND ANALYSIS
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- Employee benefit expenses. Employee benefit expenses increased
by 80.5% from RMB108.6 million for the first half of 2021 to RMB196.0
million for the first half of 2022, mainly due to (1) the increase in the
number of sales personnel from 1,909 for the first half of 2021 to 2,374
for the first half of 2022, mainly for supporting the expansion of our retail
stores and roboshop network; and (2) share-based payment for share

incentive scheme of RMB13.2 million in aggregate.

- Advertising and marketing expenses. Advertising and marketing
expenses increased by 100.9% from RMB56.8 million for the first half of
2021 to RMB114.1 million for the first half of 2022, mainly due to the
increase in the promotion of online and offline channels. For example,
we promote Pop Mart brand through the platform promotion of WeChat
box extractor and Tmall, the promotion of MEGA products, other videos

and the IP theme exhibition and so forth.

General and Administrative Expenses

Our general and administrative expenses increased by 34.6% from RMB239.7
million for the first half of 2021 to RMB322.7 million for the first half of 2022.
Among which, (1) employee benefit expenses; and (2) depreciation of right-

of-use assets accounted for higher proportions.

- Employee benefit expenses. Employee benefit expenses increased
by 21.4% from RMB170.0 million for the first half of 2021 to RMB206.2
million for the first half of 2022, mainly due to (1) the increase in number
of our administrative and design development personnel from 1,211
for the first half of 2021 to 1,506 for the first half of 2022, mainly for
supporting our product development and business expansion, as well as
the rise in remuneration level for attracting talents; and (2) share-based

payment for share incentive scheme of RMB30.1 million in aggregate.

- Depreciation of right-of-use assets. Depreciation of right-of-use assets
increased from RMB13.8 million for the first half of 2021 to RMB24.7
million for the first half of 2022, representing an increase of 78.9% which

is mainly due to the expansion of office leasing to meet office demand.

POP MARTJ POP MART INTERNATIONAL GROUP LIMITED &B5545EI S EAR 2 5
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Other Income

Other income of the Company decreased by 4.3% from RMB25.4 million for
the first half of 2021 to RMB24.3 million for the first half of 2022. Among
which, (1) IP licensing income from brand cooperation projects such as
Uniglo and L'Oréal increased from RMB17.8 million for the first half of 2021
to RMB18.9 million for the first half of 2022, and (2) government grants
decreased from RMB6.7 million for the first half of 2021 to RMB4.8 million for
the first half of 2022.

Other Gains — Net

We recorded other gains, net of RMB6.9 million for the first half of 2021, and
other gains, net of RMB67.1 million for the first half of 2022, primarily due to
the fair value changes of equity investments and fund investments for the
first half of 2022.

Operating Profit

In light of the above, the Company's operating profit decreased by 8.3% from
RMB486.7 million for the first half of 2021 to RMB446.1 million for the first half
of 2022.

Finance Income - Net

Our finance income, net, increased from net gains of RMB5.7 million for
the first half of 2021 to net gains of RMB7.0 million for the first half of 2022,

primarily due to the increase in our interest income.

Income Tax Expense

Our income tax expense decreased from RMB137.8 million for the first half of
2021 to RMB125.0 million for the first half of 2022 as a result of the decrease
in profit before income tax. Our effective tax rate declined from 27.7% for the
first half of 2021 to 27.3% for the first half of 2022.
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Profit for the Period

As a result of the above, our profit for the period decreased from RMB358.8
million for the first half of 2021 to RMB332.9 million for the Reporting Period,

representing a decrease of approximately 7.2%.

Reference is made to the profit warning announcement of the Company
dated 15 July 2022 (the “Profit Warning Announcement’), in which the
Company estimated the Group's profit for the Reporting Period will decrease
by no more than 35% as compared with that for the corresponding period
last year. The Company would like to clarify that the actual percentage
of decrease in profit for the period is approximately 7.2%, which, though
within the range, is less than the expected percentage level as indicated in
the Profit Warning Announcement. The Board would like to emphasize that
the information contained in the Profit Warning Announcement was based
on the preliminary review by the Board on the unaudited management
accounts of the Group for the Reporting Period and the latest information
available to the Board up to the date of the Profit Warning Announcement.
The discrepancy between the actual profit and the estimated profit is mainly
attributable to a significant fair value changes of certain fund investment
of the Company, in the amount of approximately RMB58.8 million, which
became available to the Board after the date of the Profit Warning
Announcement. For more details, please refer to the sub-section headed

“Other gains—net” above.

Non-IFRS Adjusted Net Profit

The non-IFRS adjusted net profit has not been calculated in accordance
with the IFRS, thus it is deemed as non-IFRS financial indicator. The
non-IFRS adjusted net profit refers to the net profit after excluding share-
based payment, while the non-IFRS adjusted net profit margin refers to
the non-IFRS adjusted net profit divided by revenue. We are of the view
that such information is useful for investors to compare the results of the
Group, provided that the results of operation or cash flows of the Group are
not being affected, and enables investors to take into consideration of the
indicators used by the management when assessing the results of the Group.
Investors shall not treat non-IFRS financial indicator as an alternative or
better version of the results of the Group prepared in accordance with IFRS.
In addition, not all companies will adopt the same way in calculating such
non-IFRS financial indicators. Hence, similar measurements made by other

companies may not be comparable.
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The following table sets out the reconciliation of non-IFRS financial indicators

of the Company for the respective periods.

MANAGEMENT DISCUSSION AND ANALYSIS
BEERWRS T

TR BT L R E HFH H FF B R B 7% RS R

MR SRR L RER -

For the six For the six

months ended months ended

30 June 2022 30 June 2021

BZE20225F B Z=20214F

6H30H 6HA30H

IER{EA LENEA

RMB’000 RMB'000

AR¥T T AREBTFT

Profit for the period BN &R 332,945 358,798
Adjustments FEIEE

Share-based payment AR A7 72 B R A9 18 0 43,340 76,391

Non-IFRS adjusted net profit B R B 7 i 2 2 R A A R A 376,285 435,189

Non-IFRS adjusted net profit margin FEBIPR B IS R A RS AR AL FI 2 16.0% 24.6%

Share-based payment expenses are non-cash items, which do not directly
reflect our business operation. Hence, through eliminating the effects of
such items on calculation of non-IFRS adjusted net profit, relevant operating
performance can be better reflected, and it would be more convenient to

compare operating performance in different years.

Current Assets, Financial Resources and Capital Expenditures

For the six months ended 30 June 2022, the Company and its subsidiaries
adopted conservative and stable fund management and financial policies
in their overall business operations. The Group maintained the following

resources to meet its working capital requirements:

Current assets and current liabilities

Our net current assets increased from RMB5,664.6 million as of 31 December
2021 to RMB5,815.8 million as of 30 June 2022, which was basically stable.
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MANAGEMENT DISCUSSION AND ANALYSIS
EEEH WD

Trade receivables

Trade receivables represent outstanding amounts receivable by us from our
customers in the ordinary course of business. Our trade receivables decreased
from RMB171.3 million as of 31 December 2021 to RMB132.4 million as of 30
June 2022. The decrease was primarily due to the decrease in payments from
Nanjing Pop Mart, our related party distributor. Trade receivables turnover
days increased from 10 days in 2021 to 12 days for the six months ended 30
June 2022.

Inventories

Our inventories comprise finished goods. Our inventories increased from
RMB788.8 million as of 31 December 2021 to RMB957.4 million as of 30 June
2022. The increase was primarily due to the increase in product inventories
to meet the increasing product demands and the increase in our balance of
inventories as a result of our sales falling short of our expectations due to
the impact of the pandemic in the first half of 2022. Inventory turnover days
increased from 128 days in 2021 to 160 days for the six months ended 30
June 2022.

Cash and cash equivalents

Our cash and cash equivalents primarily comprise cash at bank. Cash and
cash equivalents decreased from RMB5,264.7 million as of 31 December 2021
to RMB1,075.4 million as of 30 June 2022, primarily due to our purchase of

time deposits with one-year term.

Trade payables

Trade payables primarily represent our obligation to pay for merchandise
from suppliers in the ordinary course of business. Trade payables increased
from RMB266.1 million as of 31 December 2021 to RMB308.5 million as of 30
June 2022, primarily due to the increase in procurement amount as a result
of our business growth, which in turns resulted in the increase in balance of
payables to suppliers. Trade payable turnover days increased from 40 days in
2021 to 60 days for the six months ended 30 June 2022,

Bank borrowings

The Group did not have any bank borrowings as of 30 June 2022.
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Pledge of Assets

The Group did not have any pledged assets as of 30 June 2022.

Gearing Ratio

The gearing ratio is calculated by dividing total liabilities by total assets and
then multiplying by 100%. As at 30 June 2022, the gearing ratio of the Group
was 17.2% as compared with the gearing ratio of 18.1% as at 31 December
2021.

Contingency

We are not currently involved in any material legal proceedings, nor are we
aware of any pending or potential material legal proceedings involving us. If
we are involved in such material legal proceedings, we would record any loss
or contingent liabilities when, based on information then available, it is likely
that a loss has been incurred and the amount of the loss can be reasonably

estimated.

On 28 August 2020, we received a court summons dated 19 August 2020 in
relation to a claim brought by Golden Eag\e International Retail Group (China)
Co., Ltd. (*EREEHESRE(FB)ARR
of Nanjing Golden Eagle Pop Mart Tradmg Co.,, Ltd. at the Jiangsu Nanjing
Intermediate People’s Court (LERAE MM R ARERT) against Beijing
Pop Mart Culture & Creative Co., Ltd. On 17 June 2021 and 10 June 2022, two

as a shareholder on behalf

hearings of the above case were held respectively, and the major proceedings
were the collection and verification of further information provided by
Golden Eagle International and the Group. Up to the date of approval of this
interim condensed consolidated financial information, the above case is still
in process. As advised by our PRC legal adviser, the claim brought by Golden
Eagle International is groundless, and the likelihood that the claim will be
decided in favor of Golden Eagle International is very low. The risk exposure
of the Company from the claim is minimal and the claim will not have a
material adverse impact on our operations and financial performance. Hence,
no provision in relation to this claim has been recognized in the consolidated

financial statements.

Foreign Exchange Risk Management

We operate mainly in the PRC with most of the transactions settled in
RMB. Our management considers that the business is not exposed to any
significant foreign exchange risk as there are no significant financial assets or
liabilities of our Group denominated in currencies other than the respective
functional currencies of our operating entities. For the six months ended 30

June 2022, we did not hedge against any fluctuation in foreign currency.
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Capital Expenditures

The Company's capital expenditures consist of purchases of property, plant
and equipment and purchases of intangible assets. The table below sets out

the Company's capital expenditures for the first half of 2021 and the first half

EAXRX

AARMEAHLBRIEBEVE BE MK
MRENBEEFEENTIE - TRE#I AR
T2021 6 FEFAR2022F FEFHNERRL

of 2022 (=)
For the six For the six
months ended months ended
30 June 2022 30 June 2021
BZ2022F HE2021F
6H30H 6A30H
LE7{E B 1ENEA
RMB’000 RMB'000
ARBT AREFIT
Purchases of property, plant and equipment BEYHE  BEM&E 135,860 114,350
Purchase of intangible assets HBERLEE 26,253 12,460
Total a5 162,113 126,810
Human Resources ANER

As of 30 June 2022, we had a total of 3,880 employees, including 2,374 sales
personnel and 1,506 administrative and development personnel. For the six
months ended 30 June 2022, we incurred staff costs (including remuneration,

payrolls, allowances and benefits) of RMB402.2 million in total.

The remuneration payable by the Company to its employees includes salaries,
bonuses and employee benefit plans contributions. The salaries of our
employees are generally determined by the employees’ respective position,
qualification, experience and performance. The bonuses are calculated based
on our employees’ respective position, duration of services and performance.
In order to attract and retain our employees, we assess the remuneration
package offered to our employees on an annual basis to determine whether

any adjustment to the bonus should be made.
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As required by PRC laws and regulations, we participate in various
government statutory employee benefit plans, including social insurance
funds (namely a pension contribution plan, a medical insurance plan, an
unemployment insurance plan, a work-related injury insurance plan and a

maternity insurance plan) and a housing provident fund.

We provide training programs for all employees to achieve common
development between employees and the Company. We will provide all
new employees with a wealth of induction training courses so that they can
quickly integrate into the Company, and subsequently, we will provide the
employees with various on-the-job training according to the needs of the
departments, the Company’s development strategy, and the demands of
the employees, so as to enhance their knowledge, skills and capabilities in

relation to our business.

Future Plans on Significant Investments

As of 30 June 2022, we did not hold any significant investment.

We will continue to seek for potential strategic investment opportunities, as
well as potential quality target operations and assets that can create synergy

effect to the Group.

Material Acquisitions and Disposals

For six months ended 30 June 2022, we had not conducted any material

acquisition or disposal of subsidiaries, associates and joint ventures.

SUBSEQUENT EVENT AFTER REPORTING PERIOD

As at the date of this interim report, the Group has no significant events
occurred after the Reporting Period which require additional disclosures or

adjustments.
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OUTLOOK

IP is at the core of our business. Through our innovative products, delicate
design and quality services, we aim to offer consumers with joyful pop
culture and artistic experience. At the same time, by increasing our brand
value, we will enhance the brand loyalty of users on Pop Mart products,

thereby maintaining our strong market position and competitiveness.

We will strive to enrich our IPs types, expand our IPs base, maintain high-
quality design and innovation standards, introduce more products under the
head series, operate IPs continuously, strengthen IPs mentality, and deepen
the emotional connection between fans and IPs. In addition, we will increase
types of pop toys, further explore the development of box products such
as MEGA, side products and BJD, and improve relevant technologies and

production and sales procedures.

Our overseas business will be promoted in an all-round way by accelerating
the overseas DTC strategy, deploying physical stores, roboshops, overseas
e-commerce platforms and other channels to promote the global penetration
of our brand and increase our brand awareness and market share in pop toy
market in overseas countries and regions. Localization of operation is the
core of our overseas operations. While enhancing the shopping experience
and interaction of end consumers, we will also cooperate with more local
partners and artists to explore more business models, IPs and product types

that meet the needs of local market.

We will strive to expand our channel network so as to reach more users. In
addition, we will continue to strengthen our operating capability, improve
user shopping experience, enhance member expansion and member
operation capability, promote innovative retail digitalized operation, reach
and retain users through diversified measures, and offer customized, better

services.

We will continue to promote pop toy culture through more diversified
means, influence the whole industry continuously, offer more benefits for
our privilege members, increase the stickiness of fans, as well as enhance the

cultural identity and brand awareness of fans.
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MANAGEMENT DISCUSSION AND ANALYSIS
BEERWRS T

USE OF NET PROCEEDS FROM LISTING B RERERAE

The shares of the Company were listed on the Main Board of the Stock AABRMHAR2020F12 A1 BRBEIREER
Exchange of Hong Kong Limited (the “Stock Exchange”) on 11 December EABAERIMBRAR (B £k E
2020 by way of global offering, and the total net proceeds (the “Net moRHREEER  PEMAS REMIERE L
Proceeds’) received by the Company from the global offering (including MHX#%  NARBZREE (BERBITEB

the full exercise of the over-allotment option) amounted to approximately RARCARAE ) FTUERFT 1S OB F SR 48 58 ([ T8 RUE
HK$5,781.7 million after deducting professional fees, underwriting BHE ARSI TABET -

commissions and other related listing expenses.

As stated in the prospectus of the Company dated 1 December 2020 (the BMINAAT AHAE20200F 12 A1 HHBRER

“Prospectus’), the intended uses and the balance of the Net Proceeds are set (THRER]) Tl - FIEFREFENBRTEAR
out below: RASRIEFERESHI T ¢
Amount of Intended
Net Proceeds Amount of Balance of  timetable for
Percentage of utilized up to Net Proceeds Net Proceeds  use of the
Allocation of total Net 31 December utilized up to unutilized asat  unutilized Net
Intended use of Net Proceeds Net Proceeds proceeds 2021 30 June 2022 30June 2022  Proceeds
EZ2021 EZ2nF
128318 6A30H #2025
28R CBAN 6A30AKN BRAXBA
FETEEE  (ANBRE  HRBRE FrEsE RBRANE ERERE
FETEFRRERR waE  FEESM BHELE BELE RETENE  DEEREE
(i) Tofinance part of our expansion plans of consumer HKS1,734.5 million 30.0% HKS735.8 million  HKS1,094.4 million HKS640.1 million  Before
access channels and overseas markets 1345BEBT TSSEEBAT 1 044BEAT 640 1B EBT 31 December 2024
ARARMMEEEBERE SN RRE 204F 1231821
BNEsES
(@)  for opening new retail stores HK$954.0 million 165% HKS6034 million  HKS897.5 million HK$56.5 million
ARERNTER BLOBERET 6034BEET  SI7SEEAT S6SAERT
(b)  for opening new roboshops HK$346.9 million 6.0%  HK$98.7 million HK$1406 million HK$206.3 million
BRERREATE U69EEET WIEBET  M6EBAT  W63ABET
(c) forexpanding our business into overseas markets  HK$433.6 million 75%  HK$33.7 million HK$56.3 million HK$377.3 million
AREREBZENTS 436EEET BIBEBL S3BEET  TI3EEAT
(i) Tofund our potential investments in, acquisitions of ~ HK$1,561.1 million 270% HKS2620 million  HKS311.8 million  HKS1,249.3 million  Before
and strategic alliance with companies along the value  1561.1 BB&ETT W620EEBT INSEERT  12493HBBT 31 December 2024
chain of our industry 2024F12 831528

BRAEERE UBTTEEERLTHAAR
E/ NGV
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MANAGEMENT DISCUSSION AND ANALYSIS
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Amount of
Net Proceeds

Percentage of utilized up to

Amount of Balance of

Net Proceeds Net Proceeds

Intended
timetable for

use of the

Allocation of total Net 31 December utilized up to unutilized asat  unutilized Net
Intended use of Net Proceeds Net Proceeds proceeds 2021 30 June 2022 30June2022  Proceeds
EZ20215 EZ200%F
12A31H 64308 R2022F
EBA EBAN 6A308K BAKXEA
FETUAEE  (AKBRE  WFRBXRE FfrigsE *BAME FERERE
FEREFRRERR HoE  FEESM BELE BHEEH HEFERE MEERBEXR
(iii)  Toinvest in technology initiatives to strengthen our HK$867.2 million 150% HKS1398 million  HKS226.5 million  HKS640.7 million
marketing and fan engagement efforts, and to enhance 8672 B EIBTL 1398EBAT N65BERT 6407 BERT
the digitalization of our business
ARRERMEE - ERB AN 2 HR M2 A
NERRFEBNEFIIE
() fortalent recruitment HK$173.5 million 30%  HKS19.5 million HKS41.0 million  HKS1325 million  Before
BRATHE IB35EERT 195HEET 410BE  1325AEET 31 December 2023
03F 124318251
(b) foracquiring relevant software and hardware to ~ HK$346.9 million 60%  HKS28.3 million HKS492 million  HK$297.7 million  Before
enhance digitalization and establish information ~ 3469BEETT REL A9RBRT 2977EEET 31 December 2024
systems for digital marketing, customer services, 2045128318258
logistics, products, supply chain, warehousing,
membership, transactions and store management
and marketing
BRES ARG REAIMEERFL TR
URREFEH EPRE MR Em H
FiE 2 28 RHNURFEERREHR
NERER
() for optimizing our online marketing efforts, HK$346.8 million 60% HKS920million  HKS1363 million  HKS210.5 million  Before

POP MART

which primarily consist of strategically placed
advertisement, icons, links and news feeds on
third party promotional platforms
ARELAMNR LEHRIE TERRER
WEE=FHETA LRNES B &
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MANAGEMENT DISCUSSION AND ANALYSIS
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Amount of Intended
Net Proceeds Amount of Balance of  timetable for
Percentage of utilized up to Net Proceeds Net Proceeds  use of the
Allocation of total Net 31 December utilized up to unutilized asat  unutilized Net
Intended use of Net Proceeds Net Proceeds proceeds 2021 30 June 2022 30June2022  Proceeds
EZ20215 EZ200%F
12A31H 64308 R2022F
EBA EBAN 6A308K BAKXEA
FETUAEE  (AKBRE  WFRBXRE FfrigsE *BAME FERERE
FEREFRRERR waR  REAEAM BELE BHEEH HEFERE MEERBEXR
(iv) Toexpand our IP pool HK$1,040.7 million 180%  HKS683 million  HKS177.2 million  HK$863.5 million
AREREMEPE 10407B8ET BIBEET  I72BEAT  83SAEET
(@) forenhancing our ability to identify outstanding ~ HK$260.3 million 45%  HK$383 million HKS974 million  HKS1629 million  Before
artists 603BEET BIBEBTL 94BERET  1629BBBT 31 December 2024
ARMERMNEERBMENLN 204F 12318 21
(b) for recruiting talented designers to join our in- HKS86.6 million 15%  HK$30.0 million HK$79.8 million HKS6.8 million  Before
house design team to enhance our in-house 86BEBT 00BBET 198BEET 68BEBT 31 December 2023
original IP development capability by providing 03F1A3B A
competitive salary
BRUREABRENNFENAAAEES
ENRMMARFOABREES - pER
AMPNBRENIPERE S
(©) foracquisitions of popular IPs from to expand our  HK$693.8 million 12.0% - - HKS6938 million  Before

(v)  Working capital and general corporate purposes
EEAR-RAAME

IP pool 693 8EBBTT
BRKESEIRPIUEAR FBOPE
HK$578.2 million

ST82RBAT

100%  HKS5782 million
STBIABET

The Group will utilise the Net Proceeds of the initial public offering in

accordance with the intended purposes as set out in the Prospectus.

31 December 2024
204E 123182l
Before

31 December 2023
203F 12431825

6938HBAT

HK$578.2 million -
ST8IEBAET

AEEHERBREEZMABREENDAER
N EMSHIRFHE
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OTHER INFORMATION
HE#

INTERIM DIVIDEND

The Board did not recommend the payment of an interim dividend for the six
months ended 30 June 2022.

COMPLIANCE WITH THE CORPORATE
GOVERNANCE CODE

The board (the “Board”) of directors (the “Directors”) of the Company is
committed to maintaining high corporate governance standards. The Board
believes that high corporate governance standards are essential in providing
a framework for the Company to safeguard the interests of Shareholders and
to enhance corporate value and accountability.

The Company has adopted the Corporate Governance Code (the “CG Code”)
as set out in Appendix 14 to the Rules Governing the Listing of Securities
on The Stock Exchange of Honk Kong Limited (the “Listing Rules”) as its
own code of corporate governance. The Company has complied with all
applicable code provisions of the CG Code during the six months ended 30
June 2022, except for deviation from code provision C.2.1 as explained under
the paragraph headed “Chairman and Chief Executive Officer” below.

Chairman and Chief Executive Officer

Code provision C.2.1 of the CG Code stipulates that the roles of chairman
and chief executive should be segregated and should not be performed by
the same individual. According to the current structure of the Board, the
positions of the Chairman and Chief Executive Officer of the Company are
held by Mr. Wang Ning.

The Board believes that this structure will not impair the balance of power
and authority between the Board and the management of the Company,
given that: (i) decision to be made by the Board requires approval by at least
a majority of the Directors and that the Board comprises three independent
non-executive Directors out of nine Directors, and the Board believes there
is sufficient check and balance on the Board; (i) Mr. Wang Ning and the
other Directors are aware of and undertake to fulfil their fiduciary duties as
Directors, which require, among other things, that they act for the benefit
and in the best interests of the Company and will make decisions of the
Group accordingly; and (iii) the balance of power and authority is ensured by
the operations of the Board which comprises experienced and high caliber
individuals who meet regularly to discuss issues affecting the operations of
the Group. Moreover, the overall strategic and other key business, financial
and operational policies of the Group are made collectively after thorough
discussion at both the Board and senior management levels. Finally, as Mr.
Wang Ning is our principal founder, the Board believes that vesting the roles
of both chairman and chief executive officer in the same person has the
benefit of ensuring consistent leadership within the Group and enables more
effective and efficient overall strategic planning for the Group. The Board will
continue to review the effectiveness of the corporate governance structure
of the Group in order to assess whether separation of the roles of chairman
and chief executive officer is necessary.
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The Company is committed to enhancing its corporate governance practices
appropriate to the conduct and the growth of its business and to reviewing
such practices from time to time to ensure that they comply with statutory

and professional standards and align with the latest development.

MODEL CODE FOR SECURITIES TRANSACTIONS

The Company has adopted the Model Code for Securities Transactions
by Directors of Listed Issuers (the “Model Code”") as set out in Appendix
10 to the Listing Rules as its own code of conduct regarding directors’
securities transactions. Having made specific enquiries of all Directors, each
of the Directors has confirmed that he/she has complied with the required
standards as set out in the Model Code during the six months ended 30 June
2022.

The Company's employees, who are likely to be in possession of unpublished

inside information of the Company, are also subject to the Model Code.

CHANGE IN DIRECTORS’ AND THE SENIOR
MANAGEMENT’S INFORMATION

Save as disclosed in this interim report, there is no change in the information
of the Directors and the senior management required to be disclosed

pursuant to Rule 13.51B(1) of the Listing Rules.

DIRECTORS’ AND CHIEF EXECUTIVE’S INTERESTS
AND SHORT POSITIONS IN SHARES, UNDERLYING
SHARES AND DEBENTURES

As at 30 June 2022, the interests and short positions of the Directors and
chief executives of the Company in the Shares, underlying Shares and
debentures of the Company or any of its associated corporations (within the
meaning of Part XV of the Securities and Futures Ordinance (Chapter 571 of
the Laws of Hong Kong) ("SFO")) which had been notified to the Company
and the Stock Exchange pursuant to Divisions 7 and 8 of Part XV of the SFO
(including interests and short positions which they were taken or deemed
to have taken under such provisions of the SFO), or which were recorded
in the register required to be kept pursuant to section 352 of the SFO or as
otherwise notified to the Company and the Stock Exchange pursuant to the

Model Code were as follows:
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Interests in Shares and underlying Shares of the Company

RAR TR KA R D B

Approximate
percentage of

Total number of shareholding

Shares/underlying interest in the
Shares held™ Company (%)
Name of Director Capacity/Nature of interest sk HERG SRR TRESRD
EEnE Bip, REEME myo B2 L (%)™
Mr. Wang Ning Beneficiary and founder of a trust; and 674,967,207 (L) 48.30%
FELA Interest of controlled corporation®®
B m ARBIIEA
R YL E w00
Ms. Yang Tao Interest of spouse®® 674,967,207 (L) 48.30%
HaERt fe B A O
Mr. Si De Founder of a discretionary trust® 10,933,075 (L) 0.78%
Glk3 e BIEETaIPEAS
Mr. Tu Zheng Interest of controlled corporation © 32,910,000 (L) 2.35%
gL RAEEE RO
Mr. He Yu Interest of controlled corporation ) 2,088,310 (L) 0.15%
@S- R EE R
Notes: P -
(1) As at 30 June 2022, the Company had issued 1,397,572,150 Shares in total. The (1) R2022F6A30H "R AlA XS HT
letter “L" denotes the person’s long position in the Shares. 1,397,572,150 8810 - FRTLIRKRBBAA TR
DEIEFRE o
(2)  GWF Holding Limited is a company with limited liability incorporated in the BV (2)  GWF Holding Limited B— RN EBEHREF S
and wholly-owned by UBS Trustees (B.V.I) Ltd. as trustee for a trust established KB AR © FBUBS Trustees (BV.) Ltd. 2 &
by Mr. Wang Ning (as settlor) for the benefit of Mr. Wang Ning. Mr. Wang Ning A - MUBS Trustees (BV.L) Ltd AL ZELAES
is deemed to be interested in 571,981,960 Shares of the Company held by GWF ZAANMNTEEEAZTEAN) TRV EANZ
Holding Limited under the SFO. Tianjin Paqu Holding Limited is a company with TABNEEHE - REBE(EENEEEG) -
limited liability incorporated under the laws of BVI and of which Mr. Wang Ning is T B LW A GWF Holding Limited FT# A A
the sole shareholder. Mr. Wang Ning is therefore deemed to be interested in the F571,981,960 &I h h #E B % © Tianjin Paqu
30,082,220 Shares of the Company held by Tianjin Paqu Holding Limited under Holding Limited B —RIBIERB# REF &5 2E T
the SFO. MR ERAR - MEELERE—RE - B
BC(BEHFRBEGD)  FTEXERMERE AR
Tianjin Paqu Holding Limited BT 78 A &]30,082,220
&A% B M
(3)  Pop Mart Hehuo Holding Limited is a company with limited liability incorporated (3) Pop Mart Hehuo Holding Limited & —ZK AR I % &
under the laws of BVI and holds 72,903,027 Shares in the Company. Mr. Wang Ning HRBEEAEFMAIHBRAR - WRARF
and Ms. Yang Tao holds 41.99% and 17.81% of the issued share capital of Pop Mart #572903,027 %5 - TEEERBELZ LD F
Hehuo Holding Limited respectively. Both Mr. Wang Ning and Ms. Yang Tao are #HPop Mart Hehuo Holding Limited B 87T 7R
deemed to be interested in the Shares held by each other due to their spousal #)41.99% % 17.81% » TE LA RigE L THEER
relationship and are therefore deemed to have an interest in the Shares held by BREAREEARBRUBAEZROPEE#EE -
Pop Mart Hehuo Holding Limited. IE 18 Z 448 AP Pop Mart Hehuo Holding Limited
FisRR () PG e o
(4)  Ms. Yang Tao is the spouse of Mr. Wang Ning. By virtue of the SFO, Ms. Yang Tao is (4) BEXTATELENERRB  BEBE(EHERHAE

POP MART
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(5)  Sidsi Holding Limited is an investment holding company incorporated under the
laws of BVI and wholly-owned by TMF (Cayman) Ltd. as trustee of XM Family Trust
set up by Mr. Si De (as settlor) for the benefit of Mr. Si De.

(6)  Borchid Phoenix Holding Limited is wholly owned by Shanghai Zhuniao Enterprise
Management Partnership (Limited Partnership), which is 99.9% and 0.1% owned
by Suzhou Borchid Jichu Venture Capital Partnership (Limited Partnership) and
Zhoushan Borchid Lizhi Enterprise Management Partnership (Limited Partnership)
respectively. Suzhou Borchid Jichu Venture Capital Partnership (Limited
Partnership) is owned as to 1% by Zhoushan Borchid Lizhi Enterprise Management
Partnership (Limited Partnership), while Zhoushan Borchid Lizhi Enterprise
Management Partnership (Limited Partnership) is owned as to 69% by Mr. Tu
Zheng. Mr. Tu Zheng is therefore deemed to be interested in the 32,910,000
shares in the Company held by Borchid Phoenix Holding Limited by virtue of the
SFO.

(7)  BA Capital Fund Ill, L.P. is held as to 3% by BA Capital Limited, which is indirectly
owned as to 51% by Mr. He Yu. Mr. He Yu is therefore deemed to be interested in
the 2,088,310 shares of the Company held by BA Capital Limited by virtue of the
SFO.

Save as disclosed above, as at 30 June 2022, none of the Directors had or
was deemed to have any interest or short position in the Shares, underlying
Shares or debentures of the Company or any of its associated corporations
(within the meaning of Part XV of the SFO) which was required to be notified
to the Company and the Stock Exchange pursuant to Divisions 7 and 8 of
Part XV of the SFO (including interests and short positions which they were
taken or deemed to have taken under such provisions of the SFO), or which
were required to be recorded in the register to be kept by the Company
under Section 352 of the SFO, or which were required to be notified to the

Company and the Stock Exchange pursuant to the Model Code.

SUBSTANTIAL SHAREHOLDERS’ INTERESTS AND
SHORT POSITIONS IN SHARES AND UNDERLYING
SHARES

As at 30 June 2022, to the best knowledge of the Directors or chief
executives of the Company, the following persons (not being a Director
or chief executives of the Company) had interests or short positions in the
Shares or underlying Shares which fall to be disclosed to the Company under
the provisions of Divisions 2 and 3 of Part XV of the SFO as recorded in the
register required to be kept by the Company pursuant to section 336 of the
SFO:
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Interests in Shares and underlying Shares of the Company

RAR TR KA R D B

Approximate

percentage of

Total number of shareholding
Shares/underlying interest in the
Shares held™ Company (%)
Name of Shareholder Capacity/Nature of interest RS EERDTRERY
REHKE B EHHE HEROEAHD B2 k(%)™
UBS Trustees (B.V.l.) Limited Trustee® 571,981,960 (L) 40.93%
EIEAQ
GWF Holding Limited Beneficial owner®? 571,981,960 (L) 40.93%
BmBEEAY
Pop Mart Hehuo Holding Limited Beneficial owner® 72,903,027 (L) 5.22%
BmBEAAY
Notes: e -

(1) As at 30 June 2022, the Company had issued 1,397,572,150 Shares in total. The
letter “L" denotes the person’s long position in the Shares.

(2)  GWF Holding Limited is a company with limited liability incorporated in the BVI
and wholly-owned by UBS Trustees (B.V.l) Ltd. as trustee for a trust established
by Mr. Wang Ning (as settlor) for the benefit of Mr. Wang Ning. Mr. Wang Ning
is deemed to be interested in 571,981,960 Shares of the Company held by GWF
Holding Limited under the SFO. Tianjin Paqu Holding Limited is a company with
limited liability incorporated under the laws of BVI and of which Mr. Wang Ning is
the sole shareholder. Mr. Wang Ning is therefore deemed to be interested in the
30,082,220 Shares of the Company held by Tianjin Paqu Holding Limited under
the SFO.

(3)  Pop Mart Hehuo Holding Limited is a company with limited liability incorporated
under the laws of BVl and holds 72,903,027 Shares in the Company. Mr. Wang Ning
and Ms. Yang Tao holds 41.99% and 17.81% of the issued share capital of Pop Mart
Hehuo Holding Limited respectively. Both Mr. Wang Ning and Ms. Yang Tao are
deemed to be interested in the Shares held by each other due to their spousal
relationship and are therefore deemed to have an interest in the Shares held by
Pop Mart Hehuo Holding Limited.

Save as disclosed above, as at 30 June 2022, the Company had not been
notified by any other persons (other than the Directors of the Company) who
had an interest or short position in the Shares or underlying Shares of the
Company which would fall to be disclosed under Divisions 2 and 3 of Part XV
of the SFO, or which were required to be entered in the register required to

be kept by the Company pursuant to Section 336 of the SFO.
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B941.99% K 17.81% « TEEERBFLTEER
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DIRECTORS’ RIGHTS TO ACQUIRE SHARES OR
DEBENTURES

Save as otherwise disclosed in this interim report, at no time during the six
months ended 30 June 2022, was the Company or any of its subsidiaries a
party to any arrangement that would enable the Directors to acquire benefits
by means of acquisition of Shares in, or debentures of, the Company or any
other body corporate, and none of the Directors or any of their spouses or
children under the age of 18 were granted any right to subscribe for the
equity or debt securities of the Company or any other body corporate or had

exercised any such right.

PURCHASE, SALE OR REDEMPTION OF LISTED
SECURITIES

During the six months ended 30 June 2022, the Company repurchased a total
of 4,365,400 shares of the Company on the Stock Exchange at an aggregate
consideration of approximately HK$145,464,660. Particulars of the shares

repurchased are as follows:
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No. of Shares Aggregate
Month of Repurchase Repurchased Price Paid per Share Consideration
fEE A 4 BEROHE BRXAH BRE
Highest Lowest
B5E RIXE
(HK$) (HK$) (HK$)
(A7) (B7T) (B7T)
February 2A 1,410,200 39.95 36.85 54,112,720
March 3R 513,000 32.00 31.60 16,361,170
April 41 893,600 34.05 3265 29,998,460
May 5H 1,548,600 29.90 27.95 44,992,310
Total HEt 4,365,400 145,464,660

Save as disclosed above, during the six months ended 30 June 2022, neither
the Company nor any of its subsidiaries has purchased, sold or redeemed any

of the Company'’s listed securities.
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POST-IPO SHARE AWARD SCHEME

The Company conditionally adopted the Post-IPO Share Award Scheme on
24 July 2020. The Post-IPO Share Award Scheme is not a share option scheme
and is not subject to the provisions of Chapter 17 of the Listing Rules. Our
Company appointed Trident Trust Company (HK) Limited as the trustee of
the Post-IPO Share Award Scheme to administer the Post-IPO Share Award
Scheme with respect to the grant of any award by the Board (an “Award”)
which may vest in the form of Shares (“Award Shares”) or the actual selling
price of the Award Shares in cash in accordance with the Post-IPO Share
Award Scheme. For further details of the Post-IPO Share Award Scheme,
please refer to the Prospectus.

As disclosed in the Prospectus, 24,428,730 Shares have been allotted and
issued to Pop Mart Partner Limited, and Award Shares granted and vested
during the Reporting Period are part of above-mentioned issued Shares.

During the Reporting Period, the details of the changes in the Award Shares
granted under the Post-IPO Share Award Scheme are set out below:

BXARBERRMDEETE

ANAFR2020F7 A24 B A EH M E R AR
BEEBRDERFE - X AFABEERMDE
Ehat B IERE R ERT B A AZ LR AIE
TTERNEXHRR - HRESSREBEFNAHAE
ERBG RE T LT EE ([RE])
ARREZEERET (BB ARQARBERA
ABEEERNDEBEIFEINZEA  WEEBX
AR ERRMDERTE - B RIEE T ARD
([SEBB©E]) BRBRHD ZERSENIR SN
FARE BRAAHEEERGOZEEEAE
—HFE  BRABRER-

MERERMERE  ROZBHAETEE
24,428,730 A% A% 1 Br 3% K2 31T T Pop Mart Partner
Limited - REHAR T REBHNEERNHITR
B EITROE &S -

RB|ERA - RERRRABERB RE)ET S
B2 ZEA ) BB ERIIAT

Granted Granted
and pending and pending
Number of vesting as of Vested  Forfeited vesting as of
Award Shares Vesting period (subject to other 1January 2022 during the  during the 30 June 2022
Relevant granted vesting conditions, if any) BZ2020F period period HZE202F
recipient BEHEE  Grant date REDE (REREEOEBRYE 1818 B BR 64300
HERBES RH#ME HEBAH mE) ERHABRR 25 | 2Rl ERHESHE
Employees 2,683,326 4 January 2021 Vested in tranches within 4 years after 1,875,128 134,249 263,350 1,477,529
the grant date
E& 202161848 RHBHRIFAIBREE
104,925 31 March 2021 Vesting before 31 January 2022 44,765 44,642 123 0
20213 A31H 202F1 A3 BAIGE
721,290 1 April 2021 Vested in tranches within 4 years after 721,290 26,125 0 695,165
the grant date
2021F4A18 BHBEHR4FAD YRGB
763,258 1 June 2021 Vested in tranches within 4 years after 741,518 179,618 23,028 538,872
the grant date
202156818 R BHRIFAIBREE

POP MART
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Granted Granted
and pending and pending
Number of vesting as of Vested  Forfeited vesting as of
Award Shares Vesting period (subject to other 1January 2022 during the  during the 30 June 2022
Relevant granted vesting conditions, if any) BZ2022f period period BZE2022F
recipient RIL®RB  Grant date BEAE(EEREHOEERY 118 BR BR 6A300
HEERHR ROBE HBEBH nE) ERHABRR 55 | 2Rl ERHESHEE
160,752 2 July 2021 Vested in tranches within 4 years after 94,869 0 3,660 91,209
the grant date
2021F7R28 KBS E ARG R
348,058 4 October 2021 Vested in tranches within 4 years after 348,058 0 8,685 339,373
the grant date
020110848 RERERIFASWREE
33,054 3 January 2022 3 January 2022 0 33,054 0 0
20251438 202F 1438
113,489 3 January 2022 Vested in tranches within 4 years after 0 0 233813 89,676
the grant date
2022F1A38 EHEBR1EADHRER
51,601 1 April 2022 1 April 2022 0 51,601 0 0
202254818 202%4A18
1,303,792 1 April 2022 Vested in tranches within 4 years after 0 0 0 1,303,792
the grant date
202F4A1H RHBBRAERNIHAER
Goods or service 9,405 1 April 2022 1 April 2022 0 9,405 0 0
providers
ERIMRH 2022F4A18 2022F4 718
HIER
177994 26 May 2022 26 May 2022 0 177,994 0 0
2002F5H26H 202245 A4 26H
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AUDIT COMMITTEE

The audit committee of the Company (the "Audit Committee”) comprises
two independent non-executive Directors and one non-executive Director,
namely, Mr. Wu Liansheng, Mr. Ngan King Leung Gary and Mr. Tu Zheng.
The chairman of the Audit Committee is Mr. Wu Liansheng, and Mr. Ngan
King Leung Gary, a member of the Audit Committee, has a professional

qualification in accountancy.

The Audit Committee has reviewed with management the accounting
principles and practices adopted by the Group, and discussed internal
controls and financial reporting matters, including a review of the interim

financial information for the six months ended 30 June 2022.

The Company’s external auditor, PricewaterhouseCoopers, has performed
a review of the Group's interim financial information for the six months
ended 30 June 2022 in accordance with the International Standard on
Review Engagements 2410, "Review of Interim Financial Information
Performed by the Independent Auditor of the Entity” Based on their
review, PricewaterhouseCoopers confirmed that nothing has come to their
attention that causes them to believe that the interim financial information
is not prepared, in all material respects, in accordance with International

Accounting Standard 34 “Interim Financial Reporting”.

On behalf of the Board
Mr. Wang Ning

Chairman of the Board

Hong Kong, 25 August 2022
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INTERIM CONDENSED CONSOLIDATED STATEMENT OF PROFIT OR LOSS
AND OTHER COMPREHENSIVE INCOME

THSAGERE R EtEERER

Six months ended 30 June

BZ6H30HL~ER

2022 2021

20224 20214

RMB’000 RMB'000

AR¥T R AREET T

Note (Unaudited) (Unaudited)

Kz (REERZ) (REEHFZ)

Revenue Wz 2,358,818 1,772,577

Cost of sales SHE KA (988,411) (655,512)

Gross profit EF 1,370,407 1,117,065

Distribution and selling expenses R ER X (693,230) (419,780)

General and administrative expenses —MRITERA X (322,679) (239,673)
Reversal of/(provision for) impairment losses & B & EE o (B &5 1B B8] (348 )

on financial assets 80 (3,296)

Other income E g A 24,335 25,425

Other gains-net HEplezs — 558 8 67,144 6,946

Operating profit R 446,057 486,687

Finance income TSI 22,992 13,888

Finance expenses B S (15,981) (8,160)

Finance income-net BN — FEE 9 7,011 5,728
Share of profit of investments accounted D RERE ARG E & T

for using the equity method 16 4,868 4,140

Profit before income tax R BT 15 84 AT 7 457,936 496,555

Income tax expense s> 10 (124,991) (137,757)

Profit for the period B 3% Al 332,945 358,798

Profit for the period attributable to: BT R ER AR
Owners of the Company RAEHEB A 332,820 358,742
Non-controlling interests FEPERR AR 125 56

=Z == 3R INTERIM REPORT 2022 J POP MART

43



44

INTERIM CONDENSED CONSOLIDATED STATEMENT OF PROFIT OR LOSS

AND OTHER COMPREHENSIVE INCOME
FHERGSRERAMEERER

Six months ended 30 June

BZ6H30HLAEA
2022 2021
20224 20214
RMB’'000 RMB'000
ARBT ARBEFTT
Note (Unaudited) (Unaudited)
ifz3 (RBER) (REEEZ)
Other comprehensive income/(loss) Hih 2wk (EE)
ltems that may be reclassified to profit or loss AIREEFT DA EIBZFHEB
- Currency translation differences — e s 5,727 (3,198)
ltems that will not be reclassified to B reEfrEEEmMIER
profit or loss
-~ Currency translation differences —B¥nEES 237,129 (51,275)
Other comprehensive income/(loss) for HAHM2EKE (FE)
the period, net of tax BREi% 242,856 (54,473)
Total comprehensive income for BMREHEkEEE
the period 575,801 304,325
Total comprehensive income for UTEEHAZERREE
the period attributable to:
- Owners of the Company B WNEIE ¥=PN 575,590 304,336
- Non-controlling interests — RS 211 (1)
Earnings per share for profit attributable A2 F#HEA ABEERNEREF
to owners of the Company
Basic (expressed in RMB cents per share) EXR(LAERARBDFT) 12 24.18 26.04
Diluted (expressed in RMB cents per share) BB (UBRAREDERTR) 12 24.17 26.02
The above interim condensed consolidated statement of profit or loss LA P BARG BRAR & 18 5 o EL M 2 [ o e 2 B B

and other comprehensive income should be read in conjunction with the

accompanying notes.

POP MART
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INTERIM CONDENSED CONSOLIDATED BALANCE SHEET

FHIFRGEEER/B/R

As at As at
30 June 31 December
R6H30H M12A318
2022 2021
2022F 20214
RMB’000 RMB'000
ARET ARBETTT
Note (Unaudited) (Audited)
Hist (REER) (&EZ)
Assets BE
Non-current assets RBEE
Property, plant and equipment M - BB R 13 403,986 366,281
Intangible assets mEE 14 119,378 134,032
Right-of-use assets BREEE 15 640,044 609,517
Investments accounted for using FREREARNEE
the equity method 16 67,969 61,539
Financial assets at fair value through BEAFEFABZNEREE
profit or loss 4.4 471,235 328,688
Prepayments and other non-current assets  FBN B M EMIERENEE 17 14,676 30,727
Deferred income tax assets BEMSHEE 30,633 35,553
Total non-current assets BIERBDEE 1,747,921 1,566,337
Current assets RBEE
Trade receivables 2 5 W GRIA 18 132,442 171,334
Other receivables Hh fEUGRIA 197,104 154,939
Inventories rE 957,448 788,829
Prepayments and other current assets TEfRTRIEREMRENE E 17 374,916 353,580
Financial assets at fair value through RATEFABENEREE
profit or loss 4.4 13,926 20,544
Restricted cash ZREFE 3,494 3,353
Term deposits with initial term over three N BH=E A ER—F AR
months and within one year FHER 4,087,243 -
Cash and cash equivalents BeMReEEYD 1,075,380 5,264,710
Total current assets BREBEE 6,841,953 6,757,289
Total assets BEE 8,589,874 8,323,626
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INTERIM CONDENSED CONSOLIDATED BALANCE SHEET

FHIEBEGEEESER
As at As at
30 June 31 December
"6 H30H R12A31H
2022 2021
20224 20214F
RMB’000 RMB'000
AR®T AREFTT
Note (Unaudited) (Audited)
HaE (REEZR) (=A%)
Equity Em
Share capital N 19 920 923
Shares held for share award scheme TR BN R EIE E S 20 (15) (15)
Other reserves HibiE & 4,984,732 5,023,583
Retained earnings REBAT 2,126,511 1,793,691
Equity attributable to owners of KATEEAELERS
the Company 7,112,148 6,818,182
Non-controlling interests in equity R 2,035 1,824
Total equity g 7,114,183 6,820,006
Liabilities af&E
Non-current liabilities knBER
License fees payables EIREE 23 28,160 46,371
Lease liabilities HEEE 15 421,409 364,543
Total non-current liabilities wWERBHER 449,569 410,914
Current liabilities RENEE
Trade payables B ST 3RIA 22 308,470 266,098
License fees payables FERRES 23 106,465 86,004
Other payables H fth fE T 5kI8 24 196,189 266,902
Contract liabilities BHEE 93,331 119,624
Lease liabilities HEHE 15 256,051 256,909
Current income tax liabilities BNERFTISTR B & 65,616 97,169
Total current liabilities BRBEE 1,026,122 1,092,706
Total liabilities wWeE 1,475,691 1,503,620
Total equity and liabilities BEZRERS 8,589,874 8,323,626

POP MARTJ POP MART INTERNATIONAL GROUP LIMITED j&ai5 5Bl = mA R A 5




The above interim condensed consolidated balance sheet should be read in

conjunction with the accompanying notes.

The interim condensed consolidated financial information on pages 43 to
104 was approved and authorised for issue by the Board of Directors on 25

August 2022 and was signed on its behalf by:

Executive Director & Chairman

HITEERER

INTERIM CONDENSED CONSOLIDATED BALANCE SHEET
FHERRSEERMEX

A SRR e 2 1 A L Y O —

BB EEF 104 NPT HHARS B ER

R2022F 8 A2s HEE S 4 RIRETE - W
AT ESERERES

Executive Director

WITES
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INTERIM CONDENSED CONSOLIDATED STATEMENTS OF
CHANGES IN EQUITY

R RS SRR R E R

Unaudited
REEL
Attributable to owners of the Company
RAREEAES
Share held
for Share Non-
Share Award Other Retained controlling
capital Scheme reserves earnings Subtotal interests Total
RRARE
iEEE
& mRe  AtEE  REEN Mt FERER fit
(Note 19)
(KrE19)
Note RMB'000 RMB'000 RMB'000 RMB'000 RMB'000 RMB'000 RMB'000
M# | ARBTR ARETR ARETR ARMTR AR%TR AR¥TR ARETR
Balance at 1 January 2022 R02E1 81 AL 923 (15 5023583 1793691  6818,182 1824 6,820,006
Comprehensive income 2EkE
Profit for the period s - - - 332,820 332,820 125 332,945
Other comprehensive income ~ Eft2E
Currency translation difference EHhEEE - - 242,770 - 242,770 86 242,856
Total comprehensive income 2EKEAE - - 212770 332,820 575,590 211 575,801
Transaction with owners BRBEANRS
Purchase and cancellation BERTHEA SN
of own shares 3) - (120,005) = (120,008) = (120,008)
Dividends declared ERES 1 - - (209,490) - (209,490) - (209,490)
Shares vested under the R REEEE T ERBRG
Share Award Scheme* 20 - - - = = - -
Share-based compensation IARR{D B LT ) SR 2 = = 47,874 - 47,874 = 47,874
Total transaction with owners ~ SREHFANR 5 AE 3) - (281,621) - (281,629) - (281,624)
Balance at 30 June 2022 120226 B30 AR 920 (15) 4984732 2,126,511 7,112,148 2,035 7,114,183

¥ The amount of shares vested under share award scheme is below RMB500, so it
is rounded in above interim condensed consolidated statement of changes in

equity.

POP MART
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INTERIM CONDENSED CONSOLIDATED STATEMENTS OF

CHANGES IN EQUITY

RS A R BB
Unaudited
RGEY
Attributable to owners of the Company
NGIE 2PN A
Share held
for Share Non-
Share Award Other Retained controlling
capital Scheme* reserves eamings Subtotal interests Total
FR1H 128
HESE
B mikt:  HukE  RERA NG SEERER fEf
(Note 19) (Note 20)
(Fstre)  (MizH20)
Note RMB'000 RMB'000 RMB'000 RMB'000 RMB'000 RMB'000 RMB'000
fiit ARETR ARETT ARBTR ARETR ARETR ARETR AR%T:T
Balance at 1 January 2021 202151 1B &SR 923 (16) 5189115 939352 6129374 1628 6131002
Comprehensive income 2EKE
Profit for the period s - - - 358742 358742 56 358798
Other comprehensive income ~ Eft2E W
Currency translation difference ERREEE - - (54,406) - (54,406) (67) (54473)
Total comprehensive income 2ANEAHE - - (54,406) 358742 304,336 (1) 304,325
Transaction with owners BREANRS
Dividends declared ERRE 1 - - (205,832) - (205,832) - (205,832)
Shares vested under the R REEETERBRM
Share Award Scheme* 20 - - - - - - -
Share-based compensation expenses JARR(R BERE KRB 2 - - 85,182 - 85,182 - 85,182
Total transaction with owners ~ REFANR 5 AE - - (120650 - (120650) - (120650
Balance at 30 June 2021 1202156 A30 AR&E 923 (16) 5014059 129809 6313060 1617 6314677

*

The amount of shares vested under share award scheme is below RMB500, so it

is rounded in above interim condensed consolidated statement of changes in

equity.

The above interim condensed consolidated statement of changes in equity

should be read in conjunction with the accompanying notes.

* BRORBFIETCEBERODSBENARE
5007C  MUKVEE LAl M RR AR RE B K -

A Lo HA R AR e & A o B B 5K B BB Y B o —
BFEIE -
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INTERIM CONDENSED CONSOLIDATED STATEMENTS OF

CASH FLOWS

HHFRASRE R ERER

Six months ended 30 June

BZE6H30RLLLXMEA
2022 2021
20225 20214F
RMB’'000 RMB'000
ARBT ARBEFT
Note (Unaudited) (Unaudited)
Wizt (REBEZX) (REEEZ)
Cash flows from operating activities RETHELENRESRE
Cash generated from operations KERTSIR S 523,391 554,706
Interest received B R 1,811 13,888
Income tax paid ERETEH (151,624) (126,937)
Net cash generated from BETEFTBESFEE
operating activities 373,578 441,657
Cash flows from investing activities RETHELENRESRE
Purchases of property, plant and equipment BB #)% « B/E &i&iE (135,860) (114,350)
Purchases of intangible assets BEEREEE (26,253) (12,460)
Purchases of financial assets at fair value BERATEFABZENSREE
through profit or loss (1,084,688) (1,017,806)
Increase in term deposits with initial terms ME A=A ER—F AR
over three months and within one year TE BRTF SR8 00 (3,985,022) (4,263,666)
Proceeds from disposal of financial assets BERANTVEFAEGNERHEE
at fair value through profit or loss Fri§ 518 1,010,949 882,445
Investment income from financial assets BATEFABGENEHEERE
at fair value through profit or loss WA 6,021 11,500
Proceeds from disposal of property, EEVE BELRE - BFEE
plant and equipment, intangible assets KA EEMSHKIA
and right-of-use assets 4,951 15,930
Net cash used in investing activities WEEDMAE S8 (4,209,902) (4,498,407)

POP MART
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INTERIM CONDENSED CONSOLIDATED STATEMENTS OF
CASH FLOWS

THERGSRERER

Six months ended 30 June

BZE6HA30HLAEA
2022 2021
2022F 20214
RMB’'000 RMB'000
ARBT ARBEFTT
Note (Unaudited) (Unaudited)
Hist (REBER) (REEEZR)
Cash flows from financing activities BREETHELENRSRE
Payment of lease liabilities HEBENK 15 (139,351) (94,201)
Dividends paid BEIRE 11 (221,202) (26,797)
Payments for shares repurchase % 1 1B 85 1< 3K (120,008) -
Net cash used in from financing activities BEEFEFTARES TR (480,561) (120,998)
Net decreased in cash and cash REeRREEEMRDFE
equivalents (4,316,885) (4,177,748)
Cash and cash equivalents at beginning  HI¥INRERESEEY
of the period 5,264,710 5,680,235
Exchange gains on cash and cash equivalents IR& &IE & EEWAIE iz 127,555 1,135
Cash and cash equivalents at HARANESRBESEEY
end of the period 1,075,380 1,503,622
The above interim condensed consolidated statement of cash flows should LA AR BRI RRAR B3R & 2 R PE B BE M I 5 —
be read in conjunction with the accompanying notes. PBIGE -
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GENERAL INFORMATION

Pop Mart International Group Limited (the “Company”) was incorporated
in the Cayman Islands on 9 May 2019 as an exempted company with
limited liability under the Companies Law (Cap. 22, Law 3 of 1961 as
consolidated and revised) of the Cayman Islands. The address of the
Company's registered office is P.O. Box 309, Ugland House, Grand
Cayman, KY1-1104, Cayman Islands.

The Company is an investment holding company and its subsidiaries
are principally engaged in the product design and development and
sale of pop toys in the People's Republic of China and certain overseas
countries and regions. The ultimate holding company of the Company is
GWF Holding Limited (formerly known as Grant Wang Holding Limited),
which is controlled by Mr. Wang Ning and his spouse, Ms. Yang Tao.

The Company’s shares have been listed on the Main Board of The Stock
Exchange of Hong Kong Limited (“Hong Kong Stock Exchange”) since 11
December 2020.

This interim condensed consolidated financial information is presented
in Renminbi ("RMB"), unless otherwise stated. This interim condensed
consolidated financial information was approved for issue by the board

of directors of the Company on 25 August 2022.

This interim condensed consolidated financial information for the six
months ended 30 June 2022 has not been audited.

POP MARTJ POP MART INTERNATIONAL GROUP LIMITED j&ai5 5Bl = mA R A 5

NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION
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2.1

BASIS OF PREPARATION

This interim condensed consolidated financial information for the six
months ended 30 June 2022 has been prepared in accordance with
International Accounting Standard 34 “Interim Financial Reporting” ("IAS
34").

The interim condensed consolidated financial information does not
include all the notes of the type normally included in an annual financial
report. Accordingly, this interim condensed consolidated financial
information is to be read in conjunction with the Group’s annual
financial statements for the year ended 31 December 2021, which have
been prepared in accordance with International Financial Reporting
Standards (“IFRS"), and any public announcements made by the

Company during the interim reporting period.

Accounting policies

The accounting policies applied to the preparation of this interim
condensed consolidated financial information are consistent with
those applied in the annual financial statements for the year ended
31 December 2021, except for the estimation of income tax using the
tax rate that would be applicable to expected total annual earnings.
A number of amended standards and annual improvement became
applicable for the current reporting period. The Group did not change
its accounting policies or make retrospective adjustments as a result of

adopting these amended standards.

Impact of standards issued but not yet applied by the Group

Certain new or amended accounting standards have been published
but are not mandatory for reporting period commencing 1 January 2022
and have not been early adopted by the Group. These new or amended
standards are not expected to have a material impact on the Group
in the current or future reporting periods and on foreseeable future

transactions.

NOTES TO THE INTERIM CONDENSED CONSOLIDATED

FINANCIAL INFORMATION
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

IR S M E R M

POP MART

CRITICAL ESTIMATES AND JUDGEMENTS

The preparation of interim condensed consolidated financial information
requires management to make judgments, estimates and assumptions
that affect the application of accounting policies and the reported
amounts of assets and liabilities, income and expense. Actual results may

differ from these estimates.

In preparing this interim condensed consolidated financial information,
the significant judgments made by management in applying the Group's
accounting policies and the key sources of estimation uncertainty
were the same as those that were applied to the consolidated financial

statements for the year ended 31 December 2021.

FINANCIAL RISK MANAGEMENT
Financial risk factors

The Group's activities expose it to a variety of financial risks: market risk

(including foreign exchange risk), credit risk and liquidity risk.

The interim condensed consolidated financial information does not
include all financial risk management information and disclosures
required in the annual financial statements, and should be read in
conjunction with the Group's annual financial statements for the year
ended 31 December 2021.

There have been no changes in the risk management policies since 31
December 2021.

POP MART INTERNATIONAL GROUP LIMITED &B3545EI AR A 5
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4
4.2

4.3

FINANCIAL RISK MANAGEMENT (continued)
Credit risk

Credit risk is the risk of suffering financial loss, should any of the Group's
customers/clients or counterparties fail to fulfil their contractual
obligations to the Group. Credit risk of the Group arises mainly from
exposure of trade receivables and other receivables raised by the

subsidiaries engaged in operating activities.

The Group adopts the “expected credit loss” model on its impairment
assessment of debt instruments which are measured at amortised cost,

in accordance with the provisions of IFRS 9 “Financial Instrument”,

As at 30 June 2022, the Group has term deposits with the initial term
over three months and within one year of RMB4,087,243,000. All of these
term deposits are deposited in reputable financial institutions in the
Mainland China and international financial institutions outside Mainland
China which are all high-credit-quality financial institutions without

significant credit risk.

Liquidity risk

The table below analyses the Group's financial liabilities (which does not
include statutory liabilities) that will be settled into relevant maturity
groupings based on the remaining period at the end of the reporting
period to the contractual maturity date. The amounts disclosed in the
table are the contractual undiscounted cash flows. Balances due within
12 months equal their carrying balances as the impact of discounting is

not significant.

NOTES TO THE INTERIM CONDENSED CONSOLIDATED

4.3

FINANCIAL INFORMATION
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

IR S M E R M

4 FINANCIAL RISK MANAGEMENT (continued)

4.3 Liquidity risk (continued)

4 BIEARERE 2
43 REBELER (&)

Between Between Total
Less than 1and 2 2and5 More than contractual Carrying
1 year years years 5years cash flows amount
BHRE
DE 1226 285 s5ENE  RELEH AREE
RMB'000  RMB'000  RMB000  RMB'000  RMB'000  RMB'000
ARETT ARETT ARBTT ARBETT ARETT ARBTT
As at 30 June 2022 20226 A30R
Trade payables B Z RN FA 308,470 = = = 308,470 308,470
License fees payables [EREEE 106,465 19,531 7,306 3,335 136,637 134,625
Other payables Ho A fE T 508
(excluding wages, (PBELIE -
salaries and other employee  #& MEMES
benefit and tax payables) T R AR IE) 131,901 - - - 131,901 131,901
Lease liabilities HEARE 280,902 196,093 252,540 - 729,535 677,460
Total @st 827,738 215,624 259,846 3,335 1,306,543 1,252,456
As at 31 December 2021 R2021F12A31RH
Trade payables B FRENFA 266,098 - - - 266,098 266,098
License fees payables [EN&EEE 86,004 28,909 18,806 4,935 138,654 132,375
Other payables oA fE T 50R
(excluding wages, (TBELE -
salaries and other employee  #& MEAMES
benefit and tax payables) &R R R HIE) 161,939 - - - 161,939 161,939
Lease liabilities HEARE 290,090 213,760 194,131 - 697,981 621,452
Total @st 804,131 242,669 212,937 4935 1264672 1,181,864
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

AR S M IS E R M

4 FINANCIAL RISK MANAGEMENT (continued) 4 MBERER®)
4.4 Fair value estimation 4.4 NEEMDET
This note provides an update on the judgements and estimates made AT B E—FEMBREARRNE
by the group in determining the fair values of the financial instruments BT e T QT ERFTEHE R
since the last annual financial report. FTEERFTEMR
(i) Fair value hierarchy (i) AFERER
This section explains the judgements and estimates made in NEMBEEAPAGHAGENBE
determining the fair values of the financial instruments that are BAEAFEERARTENeHITE
recognised and measured at fair value in the interim condensed 2N ER PRI RAEE - REH
consolidated financial information. To provide an indication about EEAFEMAS AZSENA S
the reliability of the inputs used in determining fair value, the - AEEEREBEGHENETHE
group has classified its financial instruments into the three levels CRMIEDHEA=TE - SELAZHB
prescribed under the accounting standards. An explanation of each IRERAR ©

level follows underneath the table.

Unaudited

REEX
Level 1 Level 2 Level 3 Total
B4R B2 B3 et

RMB'000  RMB'000  RMB'000  RMB’000
ARBTT AR®TRT AR®TRT AR®TR

As at 30 June 2022 72202296 A30H
Financial assets at fair value RNV ERABENS R
through profit or loss BE
— Investment in associates —BRATHEFAEE
measured at fair value B E N RIRE
through profit or loss - - 241,288 241,288
— Private equity fund investments ~ — FLERIEEEIEE - - 185,772 185,772
- Other unlisted investments — HMIFEEmRE - = 44,175 44,175
— Listed equity securities-stock — ERAES — RE 13,926 - - 13,926

13,926 = 471,235 485,161

=Z == 3R INTERIM REPORT 2022 JPOP MART -



NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

IR S M E R M

4 FINANCIAL RISK MANAGEMENT (continued) 4 BIEREBRERE#)
4.4 Fair value estimation (continued) 4.4 NFEMGET (&)
(i) Fair value hierarchy (continued) (i) AFEEBHRKE)
Audited
KEZ
Level 1 Level 2 Level 3 Total
& 42 B 43 HEEt
RMB'000 RMB'000 RMB'000 RMB'000
AREBTT AREFT ARETT AR®TF
As at 31 December 2021 MR2021F12A31H
Financial assets at fair value BAFEFFABRNES R
through profit or loss BE
— Investment in associates — R AFEFAEBR
measured at fair value M E N EIRE
through profit or loss - - 207,763 207,763
- Private equity fund investments ~ — FLERIEEESIEE - - 95,636 95,636
— Other unlisted investments — HipIE EHIEE - - 25,289 25,289
~ Listed equity securities-stock — FHRRAES - RE 20,544 - - 20,544
20,544 - 328,688 349,232

POP MART

The Group analyses the financial instruments carried at fair value by

valuation method. The different levels have been defined as follow:

Level 1: The fair value of financial instruments traded in active
markets (such as publicly traded derivatives, and equity securities) is
based on quoted market prices at the end of the reporting period.
The quoted market price used for financial assets held by the Group

is the current bid price. These instruments are included in Level 1.

POP MART INTERNATIONAL GROUP LIMITED 2554 EIF e BA R A R
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4 FINANCIAL RISK MANAGEMENT (continued)

4.4 Fair value estimation (continued)

(i)

Fair value hierarchy (continued)

Level 2: The fair value of financial instruments that are not traded
in an active market (for example, over-the-counter derivatives) is
determined using valuation techniques which maximise the use
of observable market data and rely as little as possible on entity-
specific estimates. If all significant inputs required to fair value an

instrument are observable, the instrument is included in Level 2.

Level 3: If one or more of the significant inputs is not based on
observable market data, the instrument is included in Level 3. This is
the case for investment in associates measured at fair value through
profit or loss, other unlisted investment and private equity fund
investments. Further details of the Group's financial assets that are
measure at fair value using Level 3 inputs are given in Note 4.4(ii)

below.

NOTES TO THE INTERIM CONDENSED CONSOLIDATED

FINANCIAL INFORMATION
A AR S IR

4 HBRRKRER &)
4.4 NEELE (E)

(i)

DNPERRE)

EH2: WFNERMSEENSRT
B (mgiMTETR) 2 2 FETRA
MERNETE  ZEHERNEER®
AR BRTSEIEMmR D ERERER
R EMA - MAETAEZ QN FEMR
FHEREABABIBEYAAUERR
& AR TAIIABH2F -

B3 - in—IARkZIBE KRB ABIEL
ERBAIBMEMISEIRSEL - AJZT
BOABEIF - AT EFEAHE
T ABEABE ARKRE  HMmkE
FTRERLEREEERERZSE
R - BEAERERERIGHABA
ANFEFENSBEERNE —THE
BB T SBT EE4.4(0)
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED

FINANCIAL INFORMATION
R AR S AR

4 FINANCIAL RISK MANAGEMENT (continued)

4.4 Fair value estimation (continued)

(i) Fair value measurements using significant unobservable

inputs (Level 3)

There were no transfers between the levels of fair value hierarchy

during the current reporting period.

The following table presents the changes in Level 3 items for the six
months ended 30 June 2022 and 30 June 2021:

4 BIEARERE 2

4.4 NEELE (E)

(i) ERERTAEEDARBET
DNFERTE (BR3)

A EHALRER AR R FEER

2?&5%@*& °

TRAIFKERIBEEREZ=2022F6 5
30H % 2021456 A30H 1L/ # A HY &

&) :
Unaudited
REEY
Investment
in associates
measured
at fair value Other Private Wealth
through unlisted  equity fund Management
profitorloss  investments  investments Products Total
BAVFERA
BRAEN  HttELD MERA
BENARE RE HeRE ERER @t
RMB’000 RMB’000 RMB'000 RMB'000 RMB'000
ARBTRT ARBTRT AR®TRT AR%®Tr AR¥Tx
Opening balance at R2022F1 B1 ANENSE
1 January 2022 207,763 25,289 95,636 - 328,688
Acquisitions s 24,000 18,256 31,500 1,010,932 1,084,688
Disposals & - - (17) (1,016,953  (1,016,970)
Change in fair value AEEZH 9,525 630 58,653 6,021 74,829
Closing balance at #2022%6 A30 A MER ek
30 June 2022 241,288 44,175 185,772 = 471,235
* includes unrealised gains ~ * BIERER T ERMHRE
recognised in profit or loss  RFEFAEHREGREBR Y
attributable to balances
held at the end of the
reporting period 9,525 630 58,653 = 68,808
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4 FINANCIAL RISK MANAGEMENT (continued)

4.4 Fair value estimation (continued)

(i) Fair value measurements using significant unobservable

inputs (Level 3) (continued)

NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

AR S M IS E R M

4 HBRRKRER &)
4.4 NEELE (E)

) ERBERRNABRRDABIBET
DNFERTE (BR3) (&

Unaudited
REER
Investment in
an associate
measured
at fair value Other Private Wealth
through unlisted equity fund ~ Management
profit or loss investments investments Products Total
BATERA
Téﬁéﬁiﬁﬁ HthJE b MERA
HERERE RE HERE BHER @t
RMB'000 RMB'000 RMB'000 RMB'000 RMB'000
ARBTT ARETR ARETR AREFR ARET:R
Opening balance at R2021E1 A1 ANENRE
1 January 2021 16,900 - - - 16,900
Acquisitions Wik - 22,074 45,000 850,000 917,074
Disposals & - - - (856,730) (856,730)
Change in fair value ATEEY - - - 6,730 6,730
Closing balance at 1202156 A30 A FER &8
30 June 2021 16,900 22,074 45,000 - 83,974

* includes unrealised gains ~ * BIER BT RS H

recognised in profit or loss R A EHEERER NG

attributable to balances
held at the end of the
reporting period

—=——

P

£ h3R INTERIM REPORT 2022 § POP MART



62

NOTES TO THE INTERIM CONDENSED CONSOLIDATED

FINANCIAL INFORMATION

IR S M E R M

4 FINANCIAL RISK MANAGEMENT (continued)

4.4 Fair value estimation (continued)

4

BRRER &)

4.4 NEELE (E)

(iii) Valuation techniques, inputs and relationships to fair value

The valuation of the level 3 instruments mainly included

investments in associates measured at fair value through profit

or loss, other unlisted investments, and private equity fund

investments. As these instruments are not traded in an active

market, their fair values have been determined by using various

applicable valuation techniques, including discounted cash flows

and market approach etc.

(i) FHERM - WABBREQXTFE

Ky &

EA3zHETATEBERATER
ANEEFENBERRIRE - M
LHHRERLERAEZRE - AR
ZETAYENERMSETES
HAFEBBREAZEANERGBER
m(ERMERREREENTEES)
BEIE -

Fair value Range of inputs
AFE BARBEE
As at As at As at As at
30 June | 31 December 30June | 371 December
R6A308 | R12A31H R6A30H 128318  Relationship of
2022 2021 2022 2021 unobservable inputs to
20226 2021 Valuation Significant 2026 2021%  fair value
Description RMB'000 RMB'000 Techniques unobservable inputs RMB'000 RVBO00 FUBEBARESR
ik ARBTR | ARBTT ffEFE BEXTTEEGARE ARETR ARETT ATEHER
Private equity fund 185,772 95,636 Net asset value (a) N/A N/A N/A N/A
investments EEFER TEm TER TEm TER
hEREES
18,555 18,540 Income approach (b) ~ Weighted average cost 18.0% 18.0% Increased or decreased
WA D) of capital ("WACC') WACC by 10% would
METHERRAE approximately decrease
or increase the fair
value by RMB692,000
(31 December 2021:
RMB774,000)
METERKAE
ATHI0% RATFES
ROTEMDARK
692,0007C
(021128318 :
ARET740007)

POP MARTJ POP MART INTERNATIONAL GROUP LIMITED j&ai5 5Bl = mA R A 5




4 FINANCIAL RISK MANAGEMENT (continued)

4.4 Fair value estimation (continued)

(iii) Valuation techniques, inputs and relationships to fair value

NOTES TO THE INTERIM CONDENSED CONSOLIDATED

FINANCIAL INFORMATION
A AR S IR

4 HBRRKRER &)
4.4 NEELE (E)
(iii) fHERM - WABBEREQATE

(continued) W% (&)
Fair value Range of inputs
AT BARBEE
As at Asat As at As at
30 June | 31 December 30June | 31 December
M6A308 | R12A31A M6A308 | 128318 Relationship of
2022 2021 2022 2021 unobservable inputs to
2026 2021 Valuation Significant 20225 2021 fair value
Description RMB'000 RMB'000 Techniques unobservable inputs RMB'000 RVBO00 FUBREAHER
it ARMTR | ARBTR #ERE EXTABRGARE | ARWTR | ARETT ATENEHE
Investments in associates Revenue growth rate 5.5%-136.6% 56%-103.8% Increased or decreased
measured at fair value BABRE revenue growth rate

through profit or loss
RAPE AR B

BERARE

by 10% would
approximately increase
or decrease the fair
value by RMB563,000
(31 December 2021:
RMB138,000)
WAERE AR TR
10% * ATERENS
AR AR 5630007
(20215128318 :
AR 138,0007T)
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED

FINANCIAL INFORMATION
R AR S AR

4 FINANCIAL RISK MANAGEMENT (continued)

4.4 Fair value estimation (continued)

(iii) Valuation techniques, inputs and relationships to fair value

4 HBRRKRER &)
4.4 NEELE (E)

(i) FHERM - WABBREQXTFE

(continued) W% (&)
Fair value Range of inputs
AT BARBER
As at As at As at As at
30 June | 31 December 30June | 31 December
M6A308 | R12A31A M6A308 | 128318 Relationship of
2022 2021 2022 2021 unobservable inputs to
2026 2021 Valuation Significant 20225 2021 fair value
Description RMB'000 RMB'000 Techniques unobservable inputs RMB'000 RVBO00 FUBREAHER
it ARMTR | ARBTR #ERE EXTABRGARE | ARWTR | ARETT ATENEHE
196,197 - Market approach(c) Price to sales('PS") » PS: 0.5~0.8 N/A " Increased or decreased
5 4() Enterprise value to EVS: 0.4~1.9 A PS/EVS by 10% would
sales(EVS) ~ Discount DLOM: approximately increase
for lack of marketability 23.0%~33.0% or decrease the fair
(‘DLOM’) [iF:E value by RMB1,302,000/
M= (fE)  A%E 0.5~08 RMB4,730,000
ERgEESLE 5 | L¥EER (31 Decerber 2021:
THEEEMTEE | HEELER: N/A)
0.4~19 miEk /L% EE
HEEHY BHEENE
fff R FHATREI0%
23.0%~33.0% DNFEFEMEED
HARE 3020007/
AR# 47300007
(021F128318 :
T@Em)
Increased or decreased
DLOM by 10% would
approximately decrease
or increase the fair
value by RMB3,274,000
(31 December 2021:
N/A)
BEEHENTEE LA
A TRE10% - AFES
AORENAARE
32740007C (2021412
318 TER)

POP MART
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

AR S M IS E R M

4 FINANCIAL RISK MANAGEMENT (continued) 4 BIEARERE 2
4.4 NFEGET (&)
(iii) [HERM - WMABEREQNFEE

4.4 Fair value estimation (continued)

(iii) Valuation techniques, inputs and relationships to fair value

(continued) W% (&)
Fair value Range of inputs
AT BARBEE
As at Asat As at As at
30 June | 31 December 30June | 31 December
M6A308 | R12A31A M6A308 | 128318 Relationship of
2022 2021 2022 2021 unobservable inputs to
2026 2021 Valuation Significant 20225 2021 fair value
Description RMB'000 RMB'000 Techniques unobservable inputs RMB'000 RVBO00 FUBREAHER
it ARMTR | ARBTR #ERE EXTABRGARE | ARWTR | ARETT ATENEHE
26,536 189,223 Back-solve from recent  Conversion/redemption/ N/A N/A The higher probability
transaction price liquidation probability TER TR of conversion with
market multiple 8l /&R /RN correspondingly
method (d) A gelt lower probability
BRHR HERAKET of liquidation and
SHEEE) redemption, the lower
the fair value
BRNTREER B
BREDSTELS
& ATELE
Subtotal 241,288 207,763
Pt
Other unlisted investments 3,265 - Back-solve from recent  Conversion/redemption/ N/A N/A The higher probability
Efodk EmiRE transaction price liquidation probability TER TR of conversion with
market multiple @i /B /ERN correspondingly
method (d) Akt lower probability
BT S ERE% of liquidation and
TR EEE) redemption, the lower
the fair value
BRNTRLER B
BRE@MTRILE
& ATELE
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED

FINANCIAL INFORMATION

IR S M E R M

4 FINANCIAL RISK MANAGEMENT (continued)

4.4 Fair value estimation (continued)

4

BERER &)

4.4 NEELE (E)

(iii) Valuation techniques, inputs and relationships to fair value

(i) FHERM - WABBREQXTFE

(continued) HIREIR (&)
Fair value Range of inputs
AT BARBEE
As at As at As at As at
30 June | 31 December 30June | 31 December
M6A308 | R12A31A M6A308 | 12A318 Relationship of
2022 2021 2022 2021 unobservable inputs to
2026 2021 Valuation Significant 20225 2021 fair value
Description RMB'000 RMB'000 Techniques unobservable inputs RMB'000 RVBO00 FUBREAHELR
it ARBTRL | ARBTT #EFE EXTUBERARE | AR¥TR | ARETT ATENEE
40,910 25,289 Market approach () Price to sales ('PS"), PS: 1.6 PS: 23 Increased or decreased
[k Discount for lack of | DLOM:24.0% | DLOM: 24.0%  PSby 10% would
marketabllity (DLOM") | % 11,6 | T#HE 23  approximately
THE B EHER | BRZEHEEN | BZEEES  increase or decrease
ik £ % 24.0% | FTEE:240%  thefair value by
RMB898,000 (31
December 2021:
RMBT,107,000)
HE EAFTRE10%
NFEBEMRRED D
ARH 8980007
(0215128318 :
ARE1,107,0007)
Increased or decreased
DLOM by 10% would
approximately
decrease or increase
the fair value by
RMB322,000 (31
December 2021:
RMB348,000)
REBBENTRE LA
ATHI0% ATFES
EMR S OARK
322,0007C (2021512
31H - AR 348,000
)
Subtotal 44,175 25,289
Pt
Total 471,235 328,688
Bt

SR POP MART
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4 FINANCIAL RISK MANAGEMENT (continued)

4.4 Fair value estimation (continued)

(iii) Valuation techniques, inputs and relationships to fair value

(continued)

(a)

The Group determines the fair valuation of its private equity
fund investments as at 30 June 2022 and 31 December 2021
based on the net asset values of the private equity funds
with underlying assets and liabilities measured at fair value as

reported by the general partners of the funds.

The fair value of certain investment in an associate measured
at fair value through profit or loss is determined by using
the discounted cash flow method and unobservable inputs
mainly include assumptions of expected future cash flows and

discount rate.

The fair values of certain investments in associates measured at
fair value through profit or loss and other unlisted investment
are determined by using the market approach and the
combination of observable and unobservable inputs include

market multiples and discount for lack of marketability.

The fair values of certain investments in associates measured at
fair value through profit or loss and other unlisted investment
are determined by using the Back-solve from recent transaction
price market multiple method, in which method the fair value
is determined by the implied equity value derived from a

recent transaction in the respective unlisted company's equity.

NOTES TO THE INTERIM CONDENSED CONSOLIDATED

FINANCIAL INFORMATION
A AR S IR

4 BRRRER &)
4.4 NEELE (E)

(i) FHERM - WAHBREQXTFE
HEB R (&)

(a)

REERBEES LRSS B AMER
WALEREESEEFEAREA
FTEAEBZHBEEEREBRE BF
HALBEREESIREN2022%6 A
308 &% 2021F 12 A31 HRAFH
(=R

BATEFABGNBEARNE
THRENRHEDERRRADR
BREE  MAABREAREET
ZREHEHARRE RE MR
TR -

BATERFABGNBEARNE
THREREMIEETRENRFE
TERMSEETE - JERERTH
B \BBEeEmSEHRIRE
5 IR

BATERFABGNBEARTNE
THRENAREMIEEMIRENRF
ENEASAERZBREETSE
BUREBTE - HE&IET - RHETD
IR BRAFELMARBRER ST
M SRREEETE
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

IR S M E R M

POP MART

REVENUE AND SEGMENT INFORMATION

Management determines the operating segments based on the reports

reviewed by the chief operating decision-markers (“CODM’, being

the executive directors of the Group) that are used to make strategic

decisions. The Group's revenue, expenses, assets, liabilities and capital

expenditure are primarily attributable to the sales of pop toys to external

customers, which are considered as one segment. The Group's principal

market is the Mainland China and its sales to Hong Kong, Macao, Taiwan

and overseas regions customers contributed to less than 10% of the total

revenues for the six months ended 30 June 2022 and 2021. Accordingly,

no geographical information other than revenue is presented.

Breakdown of revenue by business lines is as follows:

Wz K o3 BB E #

EEERBETELEREE (AIAEEH
TEF)ZHOANGEEBARN RS
RIEFELRLE D HL KEEWW*~ﬁ§~
BE  BEREATHFZHERARRMING
EPHEEHAIA EW@E—M“*
REEMEEMISEREARRE - HmER
aiEREINEFPHNHEEERTIER
2022F & 2021F6 A30R 1L/ A A B U=
B10% o Bt - WK 25 i E R (AR
Gh) o

BREBRE D mPMAnT

Six months ended 30 June

BZ6H30H AR
2022 2021
2022%F 20214F
RMB’000 RMB'000
AR¥T T ARBT T
(Unaudited) (Unaudited)
(RBER) (REEFEZ)
Revenue from the Mainland China B K B U R

Revenue from retail store sales TERHE R 891,701 672,760
Revenue from online sales i3 EHE 977,933 666,290
Revenue from roboshop sales B3 A RS S E W 203,957 226,769
Revenue from wholesales PrEEU 128,537 146,879
Subtotal NET 2,202,128 1,712,698

Revenue from Hong Kong, Macao, Taiwan BRAMEREIME

and overseas regions

Revenue from retail store sales TERHE WS 34,794 2,526
Revenue from online sales iR S R 34,829 11,991
Revenue from roboshop sales B A RS E W 3,863 792
Revenue from wholesales 2 Uz 83,204 44,570
Subtotal iy 156,690 59,879
Total wEt 2,358,818 1,772,577
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

AR S M IS E R M

5 REVENUE AND SEGMENT INFORMATION 5 WERTHER &
(continued)
Six months ended 30 June
BZ6H30H AR
2022 2021
2022%F 20214
RMB’000 RMB'000
AR®T T ARBTT
(Unaudited) (Unaudited)
(REER) (REEEZ)
Revenue g
Point-in-time 7 3R 118 Ry ] B 2,358,818 1,772,577
Six months ended 30 June
BZ6H30HLEA<EA
2022 2021
20224 20214F
RMB’000 RMB'000
AR¥T T AREET T
(Unaudited) (Unaudited)
(REER) (REEEZ)
Revenue W=
Revenue recognised on a gross basis R EERER = 2,356,911 1,772,577
Revenue recognised on a net basis (i) R AR () 1,907 -
Total HEt 2,358,818 1,772,577

(i)  Certain revenue generated from consignment sales of art derivatives in an art
promotion institution is recognised on a net basis when the Group acts as an
agent in the transactions and does not take inventory risk or have latitude in

BEAREEEZSTEERERL TAETE
R R ERTE BN B TER - KaiF
BAERER  MASENBITHEREEERT

establishing prices for the products.

During the six months ended 30 June 2022 and 2021, no revenue
derived from transactions with a single customer represent 10% or more

of the Group's total revenue.

SHEBMOTE MM E T e -

HE2022F &2021F6 A30B IE/NEAR - I
EHE - RFAIRSEEANKSEAER
EUTEE10%E A F o
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

IR S M E R M

6 EXPENSES BY NATURE

6 EMEITHNAEX

Six months ended 30 June

BZE6H30RLLKEA
2022 2021
2022 F 20214F
RMB’000 RMB'000
ARET ARBTT
(Unaudited) (Unaudited)
(RESEX) (REEEZ)
Cost of goods [GERIE 867,981 518,947
Employee benefit expenses EERFIFEZ 402,213 278,584
Depreciation of right-of-use assets (Note 15) FEREEENE (MFE15) 150,698 89,814
Advertising and marketing expenses EE K E i 114,095 56,754
Depreciation on property, plant and M - BERERETE (M5E13)

equipment (Note 13) 93,143 62,588
Transportation and logistics expenses B YR 89,897 47,476
E-commerce platform service charges BT AREE 55,455 39,491
Expenses relating to short-term leases and Rt AHEEENEEHEE &

variable leases not included in lease liabilities AIEEE B (MisE15)

(Note 15) 48,747 46,326
Amortisation of intangible assets (Note 14) MR EESN (MiE14) 35,510 19,152
Design and license fees BEtREREE 32,943 64,036
Taxes and surcharges e KM 13,076 15,292
Impairment of inventory FERE 4,431 165
Commissions to roboshop partners TR FHRBABIESIERENAS 935 4,461
Auditor's remuneration Z SR B & 1,500 1,500
Others Hh 93,696 70,379
Total #EEt 2,004,320 1,314,965
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

AR S M IS E R M

7 OTHER INCOME 7 HfgA
Six months ended 30 June
BZ6A30HLAEA
2022 2021
20226 20214
RMB’000 RMB'000
AR¥T T AREFTT
(Unaudited) (Unaudited)
(REEZ) (REEHFZ)
Other income Hig A
License fee income BREBIA 18,890 17,772
Government grants (i) BT #66 8 (0) 4,765 6,704
Others Hth 680 949
Total 45T 24,335 25,425
(i)  The amounts represent government grants related to income which are () FBHESTIEBUTMHE  HEEHLEERE

received from the local government for the contribution to the local
economic growth. These grants are recognised in interim condensed
consolidated statement of profit or loss and other comprehensive income
upon the receipt. There are no unfulfilled conditions or contingencies
relating to these grants.

HERM A ZHBTRE B AERE - %%
VSR ElEE SN TGk R SF Y e
ER R IER - BEEZ S MM A BRE

FRIGIHF R E E M -
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

IR S M E R M

8 OTHER GAINS - NET

8 HfttWz — FHE

Six months ended 30 June

BZ6A30HLAEA
2022 2021
20226 20214
RMB’000 RMB'000
AR®T AREET T
(Unaudited) (Unaudited)
(REEZR) (REEHFZ)
Changes in fair value of financial instruments EAFEFABENERTARTF
at fair value through profit or loss BE& 67,304 12,766
Exchange gain or loss P W e sk B 18 1,386 (878)
Donation B (1,057) (3,070)
Others A, (489) (1,872)
Total HET 67,144 6,946
9 FINANCE INCOME - NET 9 HBIIEWA — FH
Six months ended 30 June
BZ6H30HIEAEA
2022 2021
2022 20214F
RMB’000 RMB'000
AR¥T ARBTIT
(Unaudited) (Unaudited)
(REEX) (REEFEZ)
Finance income B A
— Interest income on bank deposits — IRITERFIEUWA 22,992 13,888
Finance expenses L dcha
— Interest expenses on lease liabilities (Note 15) —HESEMNEMEZ (MFE15) (14,194) (7,694)
- Others — Eft (1,787) (466)
(15,981) (8,160)
Finance income -net BEWA — FE 7,011 5,728
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10 INCOME TAX EXPENSE

11

NOTES TO THE INTERIM CONDENSED CONSOLIDATED

FINANCIAL INFORMATION
A AR S IR

10 FREHRA X

Six months ended 30 June

BZE6A30HLEAEA

2022 2021

20226 20214

RMB’000 RMB'000

AR¥T T AREET T

(Unaudited) (Unaudited)

(REBER) (REEHFZ)

Current income tax BUERFTIS R 120,071 140,551
— Hong Kong profits tax — BANEH 235 3,027

— The PRC corporate income tax — P RRED S 119,836 137,524
Deferred income tax expense/(credit) FEMBHE L (EE) 4,920 (2,794)
Income tax expense Fri8sip X% 124,991 137,757

Income tax expense is recognised based on management’s estimate of
the weighted average effective annual income tax rate expected for the
full financial year. The estimated average annual tax rate used for the six
months ended 30 June 2022 is approximately 27.3% (six months ended
30 June 2021: 27.7%).

DIVIDENDS

Pursuant to a resolution passed on 1 June 2022, the shareholders of
the Company approved a final dividend of RMB15.24 cents per ordinary
share of the Company, amounting to RMB209,490,000 (which are net
of the dividend of RMB3,500,000 attributable to the shares held for the
share award scheme) for the year ended 31 December 2021. As at 30
June 2022, all dividends have been paid.

The Board did not recommend the payment of an interim dividend for
the six months ended 30 June 2022.

11

FIEHRAYREEEEHEMAYRTER
HA B0 DN A Y9 B AU FTAS B R B Ml 5T AR
oo HE2022%F6 A308 1L/ A AN EEFE
HEB RN R273% (B E2021F6 A30H 1
NEA 27.7%) e

[ g=)

BIEFR2022F 6 A1 HBBARER AR
AR R ER M E E2021F 12831 B IEF
ERPREERAQNRLBEBRARKE 1524
D AHEARY 209,490,000 7T (FIBR FEAK
MEBHEFEOROEEREARKE
3,500,0007T) ° R2022%F6 A308 - FTBERKR
BEIRE

FEESTEHREEHE2022F6 A308 1ER
EASFERE -
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

IR S M E R M

12 EARNINGS PER SHARE

(a) Basic earnings per share

Basic earnings per share is calculated by dividing the profit attributable

to owners of the Company by the weighted average number of ordinary

shares in issue less shares held for Share Award Scheme and shares

repurchased during the six months ended 30 June 2022 and 2021.

12 BIRER

(a) BREXEF

FREARFIZEZE20229F £ 2021F6 A30
HIENER - RABHEA ARG FIBR A
BB 1T 3 AR DN R T35 BUR L AR 1) B 5T
SIRBEEROFEENRN 2 Z5TE -

Six months ended 30 June

BZ6H30HILAEA
2022 2021
20226 20214
(Unaudited) (Unaudited)
(REEZ) (REEHFZ)
Profit attributable to owners of the Company KRB AL G F)
(RMB'000) (AR®FIT) 332,820 358,742
Weighted average number of ordinary shares in B Z5 17 &8 I INAE T3 EUR L
issue less shares held for Share Award Scheme A& 15 BB T BI3F B AR5
and shares repurchased BRRGDZZ= (FR)
(in thousands) 1,376,505 1,377,607
Basic earnings per share BRERZRN
(expressed in RMB cents per share) (ANERAREDEFR) 24.18 26.04

POP MART
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

AR S M IS E R M

12 8RER (&)
(b) BR#BEREF

HZE2022F6 A30H IE/5E A SR EEEF
HFtEEP T

12 EARNINGS PER SHARE (continued)
(b) Dilute earnings per share

The calculation of diluted earnings per share for the six months ended
30 June 2022 is set out below:

Six months ended 30 June

BZE6H30RLXKEA
2022 2021
2022F 20214F
(Unaudited) (Unaudited)
(RBER) (REEEZ)
Profit attributable to owners of the Company KRB ANEML R
(RMB'000) (AREETFT) 332,820 358,742
Profit used to determine diluted earnings FREE RS &R 6% F
per share (RMB'000) (AREETT) 332,820 358,742
Weighted average number of ordinary shares in B2 377 & @A HNHE F 19 EUR
issue less shares held for Share Award Scheme 17 2@ =T SIS AR 9 K2
and shares repurchased BRI D 2 = (TR
(in thousands) 1,376,505 1,377,607
Adjustment for R
- Restricted Shares granted and assumed vested ~— — BI% I RERE FEB SR H D
(in thousands) e (FiR) 417 976
Weighted average number of shares for diluted IS EEE 2 FIRL 5 INAE T 5 8
earnings per shares (in thousands) (Fh&) 1,376,922 1,378,583
Diluted earnings per share BhiEE RN
(expressed in RMB cents per share) (NEBBRARESRT) 24.17 26.02

HE2022F M2021F6 A30B 1IE/NEA -

For the six months ended 30 June 2022 and 2021, diluted earnings
per share is calculated by adjusting the weighted average number
of ordinary shares outstanding to assume conversion of all dilutive
potential ordinary shares. The Company's potentially dilutive ordinary
shares comprised shares which may be granted and assumed vested
under the Post-IPO Share Award Scheme. A calculation is done to
determine the number of shares that could have been acquired at
fair value (determined as the average market price of the Company’s
ordinary shares during the six months ended 30 June 2022) based on the
monetary value of the subscription rights attached to the outstanding
shares granted under the Post-IPO Share Award Scheme (defined as
the “Restricted Shares”). The number of shares calculated as above is
compared with the number of shares that would have been issued
assuming the exercise of the Restricted Shares.

REERF DARZAE B ST ENE
EEBRESREARZITENIEBRY
MEFHEFHE AR RBET#ETE
MEBRBEEBREBEEAAAEEERKRG
B EEETRRIEHEBORD - E
RAREERKROBETEMS - sTER
DIRBEERAREEERKRMDEEGEIET
BT OEATEIMNMRG ([ BRI 1) AT
RBENEBEE  BEiEATE(RE
Z£2022%F 6 A308 L/ A ARAREBERN
RFATEEE) BENROEAE - RIE L
WA SRR B R RFR TR R GRS
FREs1TRIARBILL &S -
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POP MART

NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

IR S M E R M

13 PROPERTY, PLANT AND EQUIPMENT

13Y%  BERRE

Unaudited
RBERZ
Roboshop Equipment Leasehold Construction-
machines Moulds and others improvement  in-progress Total
BEABE
3= BE REREM HERE HEIR @5t
RMB'000 RMB’000 RMB’000 RMB’'000 RMB’000 RMB’000
ARETR AR%®TR AR®Tn ARETrn AR¥Tx AR%T=
As at 1 January 2022 R2022F1A1H
Cost A 86,988 151,963 33,046 305,207 7,388 584,592
Accumulated depreciation  2FTHTE (27,936) (69,633) (8,900) (111,842) = (218,311)
Net book amount REFE 59,052 82,330 24,146 193,365 7,388 366,281
Six months ended BZ2022F6830AH1E
30 June 2022 ~EA
Opening net book amount ~ HR¥IER A HE 59,052 82,330 24,146 193,365 7,388 366,281
Additions NE 4,967 57,677 4217 54,364 10,374 131,599
Depreciation charge (Note 6) FEEH (Fitz6) (8,386) (29,751) (3351) (51,655) - (93,143)
Disposal HE - - (40) (711) - (751)
Closing net book amount B R ERE F{E 55,633 110,256 24,972 195,363 17,762 403,986
As at 30 June 2022 R2022F6H30H
Cost AR 91,955 175,151 37,181 357,830 17,762 679,879
Accumulated depreciation  2:HE (36,322) (64,895) (12,209) (162,467) = (275,893)
Net book amount REFE 55,633 110,256 24,972 195,363 17,762 403,986
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13 PROPERTY, PLANT AND EQUIPMENT (continued)

NOTES TO THE INTERIM CONDENSED CONSOLIDATED

13 %  BERSRE®)

FINANCIAL INFORMATION

AR S M IS E R M

Unaudited
REEY
Self service
vending Equipment Leasehold  Construction-
machine Moulds and others  improvement in-progress Total
BREEK BE  RERAM HERE ERIR st
RMB'000 RMB'000 RMB'000 RMB'000 RMB'000 RMB'000
ARBTT ARETT ARETRT ARETT ARETT ARETR
As at 1 January 2021 R2021F1A18
Cost A 66,110 95,187 20,494 146,944 - 328,735
Accumulated depreciation ~ 2FTHTE (14467) (20312) (5,161) (50,470) - (90,410)
Net book amount REFE 51,643 74,875 15333 96,474 - 238,325
Six months ended BZ2021F6A30H
30 June 2021 EAEA

Opening net book amount ~ HA¥IER A H(E 51,643 74,875 15,333 96,474 - 238325
Additions AE 6,036 30,302 8,274 58312 4,207 107,131
Depreciation charge (Note 6) FEEH (Fitz6) (6,424) (26,885) (2372) (26,907) - (62,588)
Disposal i - (2,495) (4,651) (5,806) - (12,952)
Currency translation difference & #HEE%E - - 305 - - 305
Closing net book amount B R EREF{E 51,255 75,797 16,889 122,073 4207 270,221
As at 30 June 2021 R2021F6HA30A
Cost AR 72,146 117,169 22,308 191,775 4,207 407,605
Accumulated depreciation ~ EFTHTE (20,891) (41372) (5419) (69,702) - (137,384)
Net book amount REFE 51,255 75,797 16,889 122,073 4207 270,221
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

IR S M E R M

13 PROPERTY, PLANT AND EQUIPMENT (continued)

(a) Depreciation of property, plant and equipment has been charged
to the interim condensed consolidated statements of profit or loss

and other comprehensive income as follows:

13 %  BERSRE®)

@ "M% BERREBIFNES AT HEH
mAEBmEME2EKERME - W

TRTR

Six months ended 30 June

BZ6H30H XA
2022 2021
20226 20214F
RMB’000 RMB'000
AR¥T R AREET T
(Unaudited) (Unaudited)
(REER) (REEHFZ)
Cost of sales SHE AR 29,751 26,385
Distribution and selling expenses LM HERY 60,041 32,307
General and administrative expenses — R RATERB S 3,351 3,396
93,143 62,588
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

AR S M IS E R M

14 INTANGIBLE ASSETS 14 BFEEE
Unaudited
REER
Licensed IPs
(Note a) IP rights Software Goodwill Total
B
GED) IPE#E g4 [k S5 @t
RMB'000 RMB'000 RMB'000 RMB'000 RMB'000
ARETRT AR®Tn AR%Tn AR%Tr AR%Tx

At 1 January 2022 RN202251818
Cost BN 205,841 19,663 11,010 101 236,615
Accumulated amortisation RET (87,496) (11,714) (3,086) = (102,296)
Impairment HE (287) - - - (287)
Closing net book amount REFE 118,058 7,949 7,924 101 134,032
Year ended 30 June 2022 BZE202256A30ALEE
Opening net book amount BRI E 118,058 7,949 7,924 101 134,032
Additions NE 12,430 5,832 2,597 = 20,859
Amortisation charge (Note 6) BIHER (o) (31,656) (1,788) (2,066) = (35,510)
Currency translation difference ERREET - - - (3) 3)
Closing net book amount HREEFE 98,832 11,993 8,455 98 119,378
At 30 June 2022 7202256 A30H
Cost BXAR 218,271 25,495 13,607 98 257,471
Accumulated amortisation T (119,152) (13,502) (5,152) = (137,806)
Impairment for intangible assets B EER{E (287) - - - (287)
Closing net book amount HARREFE 98,832 11,993 8,455 98 119,378
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

IR S M E R M

14 INTANGIBLE ASSETS (continued)

14 BEEE (&)

Unaudited
AEEZ
Licensed IPs
(Note a) IP rights Software Goodwill Total
RIiEP
(Fft5ta) IPEE EgGs HE et
RMB'000 RMB'000 RMB'000 RMB'000 RMB'000
ARBTT ARBTT ARETT AR%TT AR%®TR
At 1 January 2021 RH2021F1A1H
Cost AR 120,481 19,425 3616 112 143,634
Accumulated amortisation REtE (40,699) (8339) (1,582) - (50,616)
Impairment A (287) - - - (287)
Closing net book amount HREEFE 79,495 11,090 2,034 12 92,731
Year ended 30 June 2021 BE20215F6A30ALEE
Opening net book amount R FE 79,495 11,090 2,034 12 92,731
Additions NE 14,806 - 1,844 - 16,650
Disposal & (287) - - - (287)
Amortisation charge (Note 6) HIHER (o) (17,015) (1,677) (460) - (19,152)
Reversal of impairment for EREERERR
intangible assets 287 - - - 287
Currency translation difference BRHEET (22) - - (1) (23)
Closing net book amount HREEFE 77,264 9413 3418 11 90,206
At 30 June 2021 R202156A30R
Cost AR 133,510 19,425 5347 11 158,393
Accumulated amortisation RET (56,246) (10,012) (1,929) - (68,187)
Closing net book amount HREEFE 77,264 9,413 3418 m 90,206
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POP MART INTERNATIONAL GROUP LIMITED 2554 EIF e BA R A R




14 INTANGIBLE ASSETS (continued)

Notes:

(a)

The amounts represent the exclusive and non-exclusive license rights
obtained by the Group in accordance with the respective license
agreements. Upon initial recognition, the Licensed IPs are recognised at
the present values of the fixed minimum payments with the corresponding
amounts recognised as license fees payables (Note 23).

Amortisation of intangible assets has been charged to the interim condensed
consolidated statement of profit or loss and other comprehensive income as
follows:

NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

AR S M IS E R M

14 BEEE (&)
Pt
(@ BFHcHEEAEEREEERERHIEN
BREEBREE - RYIFHERE - BEP
ZETE&HEMNRNRERER  HESEER
BEMEES (F5E23) ©

() BPEERHCETHERGFAERLEM
2EKE - AR

Six months ended 30 June

BZE6A30HLXEA
2022 2021
2022F 20214
RMB’000 RMB'000
ARET R AREEFTT
(Unaudited) (Unaudited)
(REEZR) (RECER)
Cost of sales HERKA 33,444 18,692
General and administrative expenses —MRITHAX 2,066 460
35,510 19,152
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

IR S M E R M

15 LEASES

The note provides information for leases where the Group is a leasee.

M E A REREREANBEER

(a) Amounts recognised in balance sheet relating to leases: EEEERNEIHEEEENS
£

As at As at
30 June 31 December
BZ6H30H H=12A8318
2022 2021
20224 20214
RMB’000 RMB'000
ARET T ARETIT
(Unaudited) (Audited)
(REEZ) (g&\;%)

Right-of-use assets EREEE
Offices and warehouses WAENEE 119,936 111,814
Retail stores TEE 520,108 497,703
640,044 609,517

Lease liabilities HEAE

Current ED 256,051 256,909
Non-current IETE 421,409 364,543
677,460 621,452
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15 LEASES (continued)

(continued)

(@) Amounts recognised in balance sheet relating to leases:

Movements on the Group's right-of-use assets are as follow:

NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

AR S M IS E R M

15 & (&)

) EEEBERARAREERENS
B (#)

AEBEEREEENESILT

Six months ended 30 June

BZE6HA30ALXEA
2022 2021
20224 20214
RMB’000 RMB'000
AR®T R ARBET T
(Unaudited) (Unaudited)
(REER) (REEHFZ)
At 1 January B1A1H
Cost KR 742,777 452,745
Accumulated depreciation REth & (133,260) (164,946)
Opening net book amount BFEREFE 609,517 287,799
Six months ended 30 June HZ6H30HIEAEA
Opening net book amount BRI FE 609,517 287,799
Additions nNE 182,733 185,593
Depreciation charge (Note 6) WEER (:Ee) (150,698) (89,814)
Disposal & (1,508) (3,374)
Closing net book amount HAREREFE 640,044 380,204
At 30 June R6H30H
Cost DN 745,061 631,046
Accumulated depreciation Riting (105,017) (250,842)
Closing net book amount B ERE FE 640,044 380,204
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

IR S M E R M

15 LEASES (continued)

(b) Amounts recognised in profit or loss relating to leases:

15 & (&)

(b) BERANERLEEERBENSHE

Six months ended 30 June

BZ6H30HLA<EA
2022 2021
20224 20214F
RMB’000 RMB'000
AR¥T T AREFT
(Unaudited) (Unaudited)
(REEZR) (REEZEZ)
Depreciation charge of right-of-use assets FRREENEER
Offices and warehouses WAENEE 24,712 13,812
Retail stores TEE 125,986 76,002
150,698 89,814
Interest expenses (Note 9) FMERZ (M) 14,194 7,694
Expense relating to short-term leases and WIF AR EAGZEBHEERA
variable lease not included in lease liabilities FHERBRZ (FT ALK H
(included in distribution and selling expenses) ERATUARITERAS) (Hie)
(Note 6) 48,747 46,326

(c) Amounts recognised in cash flow relating to leases:

(0 REREARIEESHRNEHE -

Six months ended 30 June

The cash outflow for leases as operating activities

The cash outflow for leases as financing activities

HEERKE RS 2RERE
MEEABETB 2R R

HBZE6A30HIAMEA
2022 2021
20225 20214F
RMB’000 RMB'000
AREFT T AREFTT
(Unaudited) (Unaudited)
(REEZ) (RE&EZ)
50,453 53,058
139,351 94,201

POP MART
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

AR S M IS E R M

16 INVESTMENTS ACCOUNTED FOR USING THE 16 FEFAREREARWIRE
EQUITY METHOD

The carrying amount of equity-accounted investments has changed as
follows in the six months ended 30 June 2022 and 2021:

HZE2022F 202146 A308 1E/ 18 A AR
TAREENEREAEZBNT

As at 30 June
BZ6H30H
2022 2021
2022F 20214
RMB’'000 RMB'000
AR®T T ARBEFTT
(Unaudited) (Unaudited)
(RBER) (REEEZ)
Opening balance BRI EARE 61,539 50,380
Elimination of unrealised profit MAE AR F IR R (2,126) (2,816)
Share of profit for the period 1k HA 9 ) 6,994 6,956
Currency translation difference BEEmEER 1,562 (315)
Ending balance HREAEE 67,969 54,205
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

IR S M E R M

17 PREPAYMENTS AND OTHER ASSETS

17 ARREREMEE

As at As at

30 June 31 December

BZE6H30R | #H=E12A31H

2022 2021

20225 20214F

RMB’000 RMB'000

ARET T AEBTTT

(Unaudited) (Audited)

(RBER) (&%)

Prepayments for inventories ERIFEIE 199,042 194,468
Prepayments for license and design fees TR HHE R R T B IR 108,426 100,001
Prepayments for advertising and marketing expense F&{IE&E LIS E 25,412 16,980
Prepayment for property, plant and equipment B - BE REERIE 14,676 30,727

Prepayments for short-term leases and TR EHERMEE R ERIA

property management fees 10,161 12,148
Deductible value-added input tax AIHURE EEIER 9,504 3,191
Others Hit 22,371 26,792
389,592 384,307
Less: non-current portion B ERENE D (14,676) (30,727)
Prepayments and other assets-current portion FBFERHEMEE — FREBIHH 374,916 353,580
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18 TRADE RECEIVABLES

NOTES TO THE INTERIM CONDENSED CONSOLIDATED

FINANCIAL INFORMATION
A AR S IR

18 EZ WA

As at As at

30 June 31 December

M6H30H MW12A318

2022 2021

20224 20214

RMB’000 RMB'000

AR¥T T AREFT

(Unaudited) (Audited)

(REEZX) (BEZ)

Trade receivables (a) B S EWFRTE )

— Third parties —%=x 71,444 120,273

- Related parties (Note 27 (e)) — BaE 7 (BIsE27(e)) 63,952 54,255
Subtotal et 135,396 174,528
Less: provision for impairment (b) S BB EE (b) (2,954) (3,194)
Total trade receivables B EWRIEALE 132,442 171,334

(a)

For trade receivables from retail store sales and online sales,

the amounts are usually settled in cash, by credit/debit cards or

through online payment platforms. For wholesale transactions,

trade receivables are settled within the credit terms as agreed in

sales contracts. The majority of these wholesalers are with credit

terms of 30 to 90 days. Certain customers with good history and

long-term relationship are extended preferential credit terms of up

to 180 days.

HRETEEHERGLHENES
EWHIEME » ZERBEBEUR
& EAR/BRARBER XM
FEBE - RBBEIHME  BEHE
WHIBEBRHEEANHENEERNNG
B REDZEREENEERR30
EIOK - HERFEL REBHEN
ETEFPERZZI180RMIERERRF
&8 -
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

IR S M E R M

18 TRADE RECEIVABLES (continued)

18 EZ EWRAIE (&)

(@) (continued) (@) (#&)

An aging analysis of the trade receivables based on invoice date is REZAHNE FEBGRIERNRR S

as follows: M
As at As at
30 June 31 December
R6A30H 12 H318
2022 2021
20225 20214F
RMB’000 RMB'000
AR®T T ARETTT
(Unaudited) (Audited)
(RBER) (fe5&=%)
Within 3 months 3B A AR 127,961 162,250
3 months to 6 months 3B A ZE6(EA 5,905 10,476
Over 6 months 618 A LA L 1,530 1,802
Total #at 135,396 174,528
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

AR S M IS E R M

18 TRADE RECEIVABLES (continued) 18 EZ EWRAIE (&)

(b) The Group applies the IFRS 9 simplified approach to measure (b)
expected credit losses which use a lifetime expected loss allowance

for all trade receivables.

Movements in impairment of trade receivables is as follows:

REBR AR B HREERFORE

e At E8EHMEERE

ZIEY

FEESRYGRARERZBBERER

B -

BHREFIRN RERBESMT

Six months ended 30 June

BZ6H30H XA
2022 2021
2022%F 20214F
RMB’000 RMB'000
AR¥T T ARBT T
(Unaudited) (Unaudited)
(RBER) (REEEZ)
As at 1 January B1A1H 3,194 2,265
(Reversal of)/Provision for impairment JEURE 5 ZR IR (E (Bsm)) /B
allowance of trade receivables (240) 3,121
As at 30 June M6 H30H 2,954 5,386

—=——
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED

FINANCIAL INFORMATION
R AR S AR

19 SHARE CAPITAL 19 IR
Number of Nominal value
ordinary shares of ordinary shares
EERHE EEREE
uUsD’000
Authorised: JETE FET
Ordinary shares of US$0.0001 each BiRE#AR0.00013ETT
On 1 January 2021, 31 December 2021 and 7202161818 2021512 A31H
30 June 2022 }2022%F6 A30H 5,000,000,000 500
Issued and fully paid ordinary shares: ERTRHAREER
Unaudited
KEEY
Nominal Nominal Nominal Nominal
Number of value of valueof  Number of value of value of
ordinary ordinary ordinary preferred preferred preferred
shares shares shares shares shares shares
LERBE EREREE LEREE EBLREE BAREE BiREE
USD'000 RMB’'000 UsD'000 RMB'000
TET  ARBTR TEn  AR¥TR
At 1 January 2022, 30 June 2021, ®202%1818
1 January 2021 202156 A30A
R2021£1818 1401937,550 141 923 - - -
Shares repurchased and cancelled (i) BEREHERA0 (4,365,400) - () - - -
At 30 June 2022 1202256 A30R 1,397,572,150 141 920 - - -
(i) During the six months ended 30 June 2022, the Company repurchased i) BEHZE2022F6830BILSNEARN AQF

a total of 4,365,400 its own ordinary shares

on the Stock Exchange of

Hong Kong Limited at an aggregate consideration of approximately

RMB120,008,000. As at 30 June 2022, all of the
have been cancelled.

POP MART

repurchased ordinary shares
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20 SHARES HELD FOR SHARE AWARD SCHEME

NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

AR S M IS E R M

20 B R RBFFEFEHORSD

As at As at As at As at
30 June |31 December 30 June |31 December
2022 2021 2022 2021
R2022%F #20214F 120225 2021 4F
6A30H 12A31H 6A30H 12H31H
Shares Shares RMB RMB
8y 17 AR AR
Shares held for share award scheme  BLAZ {7 22BN T &I T4 &A%
of US$0.0001 each 0.0001 ETTHIAR A 22,609,271 23,265,959 14,905 15,334

These shares are held by the Group’s Share Award Trust for the purpose

of issuing shares under the Group's Share Award Scheme (see Note 21

for further information).

AEBEORD ZBEEFENXFRMN A
) R IR R AN R B e B {0 2R B T 81 BT AR )
CE—FRHBHE2MME21) -

Unaudited
REER
Number of
Details shares RMB
15 B8 E AR%
Balance at 1 January 2022 20221 A1 B R &R 23,265,959 15,334
Shares vested under share award scheme (Note 21)  IRIEAR D 22B) =T 2155 B A9 A% (D
(FzE21) (656,688) (429)
Balance at 30 June 2022 720225 6 A30 HA & fR 22,609,271 14,905
Unaudited
RICEZ
Number of
Details shares RMB
e &8 B AR
Balance at 1 January 2021 20211 A1 BRI 24,428,730 16,087
Shares vested under share award scheme (Note 21)  1RIENIR {7 #EEN=t 2152 B IR D
(PzE21) (374,080) (241)
Balance at 30 June 2021 720214 6 A30H A& 54 24,054,650 15,846
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

IR S M E R M

21 SHARE-BASED COMPENSATION

The Company adopted the restricted share unit (the “RSU") long term
incentive plan (the "Post-IPO Share Award Scheme”) on 24 July 2020
with a duration of 10 years commencing from the adoption date. The
objective of the Scheme is to align the interests of selected participants
with those of the Group and to encourage and retain selected
participants to make contributions to the long-term growth and profits

of the Group.

Under the scheme, Pop Mart Partner Limited (the “Share Award Trust”)
was established in British Virgin Islands on 7 May 2020. As the financial
and operational policies of the Share Award Trust are governed by the
Group, and the Group benefits from the Share Award Trust's activities,
the Share Award Trust is consolidated in the Group's financial statements

as a special purpose entity.

The aggregate number of RSU will not exceed 10% shares without
shareholders’ approval subject to an annual limited of 5% of the total

number of issued shares as at the date of adoption.

On 24 July 2020, the board of directors of the Company approved to
issue 2,442,873 ordinary shares of the Company to the Share Award Trust
for nil consideration in related to Post-IPO Share Award Scheme. The
above issuance of shares was completed on 28 July 2020, and the RSU
held by the Share Award Trust was recorded as “Shares held for Share
Award Scheme” and deducted from equity until the RSU are vested
or cancelled. The number of shares under the Post-IPO Share Award
Scheme have been changed to 24,428,730 after the capitalisation issue
on 11 December 2020.

POP MARTJ POP MART INTERNATIONAL GROUP LIMITED &B5545EI S EAR 2 5

21 AR 4D 5 EL 1 59 2R A

R EIA202097 A 24 BRI Z IR IR (7 2
iz ([ ZBRBIAR D B ]) REDGEETE (&
RAFRBEERRMNDEETE])  8HEMA
HBAHI10F - ZFTE8IZBENNFEEES
B M) Fll 5 B R R B R 25 (R 45 — B0 - 2B
kB EFTLEEALCEAREER RiE
FIEH BB

RIEFZETE] - Pop Mart Partner Limited ([ %
M EEEERE)) R 2020F s A7TEBERBER
BB - ARG BN S T B i K8
ERERZAEBEEE  BASKEERGE
EEEREBP e - MR BEEER
REEPBRKREE ARRERENER -
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21 SHARE-BASED COMPENSATION (continued)

Pursuant to the Post-IPO Share Award Scheme, the Group has granted
RSUs to selected participants which include employees of the Group
and third-party vendors with various vesting schedules and conditions
as described below. Once the vesting conditions of the respective RSUs
are met, the RSUs are considered duly and validly issued to the selected

participants at nil consideration, and free of restrictions on transfer.

The above granted RSUs have various vesting schedules including:

Certain RSUs shall be fully vested immediately on the grant date;

Certain RSUs shall vest in a single tranche on the 78th day following

the grant date;

Certain RSUs shall vest in a single tranche on the 90th day following

the grant date;

Certain RSUs have vesting schedules of approximately 300 days,
with 50% of granted RSUs vested on the 90th day following the
grant date, and the remaining 50% of granted RSUs vested upon

the maturity of the entire vesting period;

Certain RSUs have vesting schedules of 4 years, with 50% of granted
RSUs vested on the second anniversary of the grant date, 25% of
granted RSUs vested on the third anniversary of the grant date,
and the remaining 25% of granted RSUs vested on the fourth

anniversary of the grant date;

Certain RSUs have vesting schedules of approximately 45 months,
with 25% of granted RSUs vested by the end of the 9th month
following the grant date, and the remaining 75% of granted RSUs
vested in 3 equal installments over the remaining vesting period of
36 months; and
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21 SHARE-BASED COMPENSATION (continued)

21 URDBERNEM =)
ETERIBRMHEMNEBEERD

Certain RSUs have vesting schedules of 4 years, with 25% of granted

RSUs vested on every anniversary of the grant date over the vesting

period.

Evaluations are made as of each reporting period to assess the likelihood

of vesting conditions being met. Share-based compensation expenses

are then adjusted to reflect the revision of original estimates.

Movements in the number of RSUs granted and related fair value are as

BAE - ER2su R ZREIRG E
UREBHARRE BRESEESA

BE -

RAHHERBBGRENAEE B2
RERNGEHETHME - UKD BSEROER
MR ERETARE  URRRE G

BT -

EREXBHROECHE REBQTE

follows: EnT
Six months ended 30 June
BZ6H30HLAEA
2022 2021
20226 20214

Weighted Weighted

average average
fair value Number of fair value Number of
(per share) RSUs (per share) RSUs
Y ZRERG nEFE  ZREIARD
AFE(BR) BugE ATEER) B EE
RMB Thousands RMB Thousands
AR® T4 AREE Fn
As at 1 January ®1A1H 68.86 3,825 - -
Granted [ 35.84 1,689 62.21 4,560
Vested (Note 20) BB (Mi7E20) 65.25 (657) 55.24 (374)
Forfeited 2R 75.64 (322) 62.93 (36)
As at 30 June MHe6A308 65.68 4,535 62.76 4,150

There were no RSUs expired during the six months ended 30 June 2022

and 2021.
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21 SHARE-BASED COMPENSATION (continued)

The fair value of the granted RSUs was calculated based on the market

price of the Company'’s shares at the respective grant date.

As the Group will receive employment or service of these employees in
exchange for the grant of RSUs, share-based compensation expenses
in respect of the employee services received is to be recognized as
expenses over the vesting period. The total amount to be expensed is
determined by the fair value of the RSUs and taking into account the
number of RSUs that are expected to be vested. The total expenses
charged to profit and loss for RSUs granted to the Group's employees
under the Post-IPO Share Award Scheme are RMB43,340,000 during
the six months ended 30 June 2022 (six months ended 30 June 2021:
RMB76,391,000).

The Group granted some RSUs via the RSU Trust to certain third-party
vendors as part of consideration of purchased assets, which have been
fully vested immediately on the respective grant date. The above
transactions are accounted for as share-based payment transactions,
under which the fair value of the RSUs are recognized as part of the
original cost of purchased assets. As of 30 June 2022, total amounts
recognized as assets for RSUs granted to the Group's third-party
vendors under the Post-IPO Share Award Scheme are RMB13,325,000 (31
December 2021: RMB8,791,000).
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22 TRADE PAYABLES

22 ESENRIE

As at As at

30 June 31 December

R6A30H M12A31H8

2022 2021

20225 20214F

RMB’000 RMB'000

AR¥T ARBTFT

(Unaudited) (Audited)

(REEX) (&%)

Merchandise payables P& i FE T 5K I8 308,470 266,098

The credit terms of merchandise payables granted by the suppliers are
usually current to 180 days. As at 30 June 2022 and 31 December 2021,
the aging analysis of the merchandise payables based on invoice date

were as follow:

HESETHERENRENEENRE A
BNEAZ 180K ° 120229 6 H30H & 2021412
A31H ERBZEABNERENRIBENRE

BRI

As at As at

30 June 31 December

R6H30H M12A31H

2022 2021

20225 20214F

RMB’000 RMB'000

AR¥T T ARBFIT

(Unaudited) (Audited)

(RBERK) (f8EZ)

Within 30 days 30RAR 117,075 99,606
30 to 90 days 30FE90K 123,030 122,444
90 to 180 days 902 180K 42,045 19,447
Over 180 days 180 KA + 26,320 24,601
308,470 266,098
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

AR S M IS E R M

23 LICENSE FEES PAYABLES 23 BARES

As at As at
30 June 31 December
R6A30H M12A31H8
2022 2021
20225 20214F
RMB’000 RMB'000
AR¥ET T AEBTTT
(Unaudited) (Audited)
(RBER) (&%)
License fees payables EARES 134,625 132,375
Less: non-current portion A FEBNERER > (28,160) (46,371)
Current portion BIEAER & 106,465 86,004
As disclosed in Note 14(a), the Group entered into various license FANHIEE14() TR TR - ANE B EEM KA
agreements with artists to obtain exclusive and non-exclusive Licensed SETERERR  UREERKIEBREK
IPs. Pursuant to the license agreements, fixed minimum payments are FEIP - RIBFT A ik - BERENRERE
payable in tranches during the contracted term while variable payments REIA D B2 - M E R 2 /) a] &R 50
that depend on sales are payable in the period in which the condition BARBEZSNROEHEENRBRRNE

that triggers those payments occurs. i o
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23 LICENSE FEES PAYABLES (continued)

Movement in license fees payables during the period is analysed as

follows:

23 EHIREE (&)
FE SR B A B

DT

Six months ended 30 June

BZE6HA30HLXEA

2022 2021

2022 % 20214F

RMB’000 RMB'000

AR%T T ARBTT

(Unaudited) (Unaudited)

(REBEZX) (REEEZ)

As at 1 January M1A1H 132,375 86,814
Additions NE 77,847 78,921
Payment < ft (77,364) (82,325)
Amortisation of discount B 1,787 -
Adjustment for exchange difference fE = (20) 115
As at 30 June R6H30H 134,625 83,525

Analysis of license fees payables: JERTIRIEB DT -

As at As at

30 June 31 December

R6A30H M12H318

2022 2021

2022F 20214

RMB’'000 RMB'000

ARBT ARBFIT

(Unaudited) (Audited)

(REBEZX) (18&Z)

1-2 year 1824 18,775 26,674
2-5 year 2ESEF 6,142 16,346
More than 5 years S 3,243 3,351
Non-current JERNER 28,160 46,371
Current BNHA 106,465 86,004
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24 OTHER PAYABLES AND ACCRUALS

NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

AR S M IS E R M

24 Htt R RERETER

As at As at

30 June 31 December

BZE6H30R | #H=E12A31H

2022 2021

20225 20214F

RMB’000 RMB'000

ARET T AEBTTT

(Unaudited) (Audited)

(RBER) (&%)

Accrual expenses EETRX 58,543 56,441
Wages, salaries and other employee benefits I& FelkAMESER 56,219 77,423
Payable for leasehold improvement FERHEERIERIA 34,261 54,573
Deposits payable FEfRHRE 8,344 4,198
Other tax payables HAth ETBIE 8,069 27,540
Payables for short-term and variable rental expense {52 HA & AT &4 10 & B 2 30IA 3,786 7,479
Payables to merchants on conventions ENRemFERIE 1,984 11,094
Dividends payable FERTAR B - 10,596
Others Hh 24,983 17,558
Total #Et 196,189 266,902

—=——
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

IR S M E R M

25 CONTINGENCY

On 28 August 2020, Beijing Pop Mart received a court summons
dated 19 August 2020 in relation to a claim brought by Golden Eagle
International Retail Group (China) Co., Ltd. (“Golden Eagle International”)
as a shareholder on behalf of Nanjing Golden Eagle Pop Mart Co., Ltd.
("Nanjing Pop Mart") at the Jiangsu Nanjing Intermediate People’s Court
against Beijing Pop Mart, alleging, among others, that Beijing Pop Mart
had breached an investment cooperation agreement dated 29 Apiril
2014 which was entered into among Golden Eagle International, Mr.
Wang Ning and other then shareholders of Beijing Pop Mart. Pursuant
to the claim, Golden Eagle International claimed that (i) Beijing Pop Mart
should cease to operate the claimed stores in certain exclusive areas;
and (ii) Beijing Pop Mart should return an amount of approximately
RMB117.2 million to Nanjing Pop Mart, which represents the alleged
gross profits obtained by Beijing Pop Mart for the year ended 31

December 2019 from operating the claimed stores in the exclusive areas.

On 17 June 2021 and 10 June 2022, two hearings of the above case
were held respectively, and the major proceedings were the collection
and verification of further information provided by Golden Eagle
International and the Group. Up to the date of approval of this interim
condensed consolidated financial information, the above case is still in

process.

No provision in relation to this claim has been recognised in the
consolidated financial statements for the year ended 31 December 2021
or the interim condensed consolidated financial information for the six
months ended 30 June 2022, as the Mainland China legal adviser of the
Company advised that the claim brought by Golden Eagle International
is groundless, the likelihood that the claim will be decided in favour of
Golden Eagle International is very low, the risk exposure of the Group
from the claim is minimal and the claim will not have a material adverse

impact on the Group's operations and financial performance.
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

AR S M IS E R M

26 COMMITMENTS 26 5k
As at As at
30 June 31 December
R6A30H M12A31H8
2022 2021
20225 20214F
RMB’000 RMB'000
AR¥T AR¥ETTT
(Unaudited) (Audited)
(REEX) (FEZ)
Contractual but not provided for BRI AV BREE

— Property, plant and equipment —ME - RE KRB 197,180 -

— Acquiring investments measured at fair — YR AT EFABRWIRE
value through profit or loss 73,500 78,750
270,680 78,750

27 RELATED PARTY TRANSACTIONS

Parties are considered to be related if one party has the ability, directly
or indirectly, control the other party or exercise significant influence
over the other party in making financial and operation decisions. Parties
are also considered to be related if they are subject to common control.
Members of key management and their close family member of Popmart

are also considered as related parties.

Save as disclosed elsewhere in this interim condensed consolidated
financial information, the Group has the following significant related
transactions which were carried out in the ordinary course of the Group's

business and were determined based on mutually agreed terms.

All the transaction with related parties were conducted in accordance
with the terms of contracts entered into between the Group and the

related parties.

27 BB ARG

E-BRNERIEERENS T 0 X
EELMBREERRTH S —HBES
REE NESBRE - WP axHk
RIES] - RITRE S B B - RS E
EEEEKE RETBRK B KRR S @
5 o

BRAPHEAGAMBEEREMENTR
BEN  AEBETBATEREHRS -
ZERGIRAEEAFEEBBRETE
17 AR AR E O FREE °

R BA RS 77 1O TR R 5 19 4% BR K 52 (B B R
RIS RV B KIRFETT -
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

IR S M E R M

27 RELATED PARTY TRANSACTIONS (continued) 27 AR S (&)
Significant transactions with related parties: B EITHNE AR S ¢
(a) Sales of goods to (a) SHEBRT
Six months ended 30 June
HZE6A30HILAMEA
2022 2021
20225 20214F
RMB’000 RMB'000
ARET T ARETFITT
(Unaudited) (Unaudited)

(REE®) (REEZ)

>

Joint ventures SEDE 92,254 93,960
An associate iR N/NE] 8,897 -
101,151 93,960
[==-] [
(b) Purchase of goods from (b) BEEmA
Six months ended 30 June
HBZE6A30HILAEA

2022 2021
2022 20214F
RMB’000 RMB'000
AR®T R ARBETTT
(Unaudited) (Unaudited)
(REER) (REEHFZ)
Associates /NS 22,203 7,503

A[0»2N POP MART | POP MART INTERNATIONAL GROUP LIMITED SaiB 3545 BB s BA R A A




27 RELATED PARTY TRANSACTIONS (continued)
Significant transactions with related parties: (continued)

(c) Purchase of services from

NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

AR S M IS E R M

27 BB ARB (&)
BRI BTN EARS (&)
(0 EER%KAH

Six months ended 30 June

BZ6H30HILAEA
2022 2021
20224 20214F
RMB’000 RMB'000
AR¥T T AR®ETF T
(Unaudited) (Unaudited)
(REER) (REEEZ)
Associates iR /NE] 7,937 7,541

(d) Key management compensation

(d) BAREEIEASHEN

Six months ended 30 June

BZE6H30HILAEA
2022 2021
20224 20214
RMB’000 RMB'000
AR¥T AREFT
(Unaudited) (Unaudited)
(REEZR) (REEZ-Z)
Salaries and other benefits e REAMET 3,705 3,061
Contributions to retirement benefits schemes R R zTEI4H 7 83 77
Bonus TE4L 221 431
Share-based compensation expenses LA B 7 B ) SR B ) =2 2,850 192
6,859 3,761
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED
FINANCIAL INFORMATION

IR S M E R M

27 RELATED PARTY TRANSACTIONS (continued)
Significant transactions with related parties: (continued)

(e) Significant period-end/year-end balances with related

27 BB ARB (&)
BRI BTN EARS (&)
(e) BEEEM A MEABR FHEAE

POP MART

parties: &
As at As at
30 June 31 December
R6H30H M12A318
2022 2021
20224 20214
RMB’000 RMB'000
AR¥T T AREFTT
(Unaudited) (Audited)
(REEZR) (E:%)
Assets BE
Trade receivables B 5 EWRRIE
Joint ventures sa 63,952 54,255
Other receivables HibEWFRIE
A joint venture BEDE 3,756 3,115
Prepayments FENRIE
An associate FA/NG 19,723 16,714
Trade payables EZENRIE
Associates Fl NG 4,937 1,555
License fees payables ENEEE
Associates /NG 11,045 9,966
Other payables Hth e RIE
A joint venture —HaERE - 27,417
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