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KEY HIGHLIGHTS
MEEE

FOR THE YEAR ENDED DECEMBER 31, 2023 BE-E-=F+ZHA=+—HL

£E

Revenue increased by 80.7% year-to-year to RMB11,896.2 million in 2023 WABRZZEZ—_FHARK6584788

Tongcheng Travel Holdings Limited

from RMB6,584.7 million in 2022.

Adjusted EBITDA increased by 117.4% year-to-year from RMB1,437.2
million in 2022 to RMB3,123.9 million in 2023. Adjusted EBITDA margin
increased from 21.8% in 2022 to 26.3% in 2023.

Adjusted net profit increased by 240.3% from RMB646.2 million in 2022
to RMB2,199.1 million in 2023. Adjusted net margin increased from 9.8%
in 2022 to 18.5% in 2023.

Average MPUs increased by 39.1% year-to-year from 29.7 million in 2022
to 41.3 million in 2023.

APUs increased by 25.2% year-to-year from 187.5 million in 2022 to 234.7
million in 2023.
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KEY HIGHLIGHTS
EEE

KEY FINANCIAL METRICS FOR THE YEAR ENDED BE-ZB-=F+=-HA=+—HL
DECEMBER 31, 2023 FEMNBERMEEEZ

Year ended December 31,
BE+=-A=+—-HLEFE
Year-to-year
2023 2022 change
—B-=F —F-—F Bizd=4)
(in RMB’000)

(ARET )
Revenue WA 11,896,244 6,584,666 80.7%
Profit/(loss) before income tax BRETSRATNE R (E18) 1,853,689 (117,080) N/A
TiERA
Profit/(loss) for the year FREF(EEE) 1,565,563 (163,570) N/A
NEMA
Adjusted EBITDA 4 FAFEEBITDA 3,123,894 1,437,175 117.4%
Adjusted net profit for the year FRERAEFFE 2,199,101 646,172 240.3%
Revenue growth/(decrease) AR (D) (R
(year-to-year) 80.7% (12.6)%
Adjusted EBITDA margin (EFIEEEBITDAT A = 26.3% 21.8%
Adjusted net margin RERRFNEE 18.5% 9.8%
Note: BT
Please refer to “Other Financial Information” below for the meaning of “adjusted EBITDA" AR FAEEBITOA | R [F AL AT B Rz - 5
and "adjusted profit for the year" S TXEMFBEEARM] -

“T-ZFFEHRE | ANNUAL REPORT 2023
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KEY HIGHLIGHTS

BEER
OPERATING METRICS FOR THE YEAR ENDED BE-_E-_=F+-A=+—HL
DECEMBER 31, 2023 FENEERRZE
Year ended December 31,
BE+-A=+—-HLEE
Year-to-year
2023 2022 change
—E-=fF TECCF CilsdE)
GMV (in RMB billion) R (ARETET) 241.5 1227 96.8%
Number of average MPUs (in million) ¥ A&HBFEE (B &) 41.3 29.7 39.1%
APUs (in million) ENERP (RASR) 234.7 187.5 25.2%

Tongcheng Travel Holdings Limited | E2ik{TIZRERA A
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FIVE-YEAR PERFORMANCE REVIEW

SUMMARY OF CONSOLIDATED INCOME STATEMENT
AND STATEMENT OF COMPREHENSIVE INCOME

RFE

e

mEWERREERERUE

|
Year ended December 31,
BE+=-A=1+—HLEE
2023 2022 2021 2020 2019
=== ZEZZF T ZETZTF ZT-hF
RMB’000 RMB'000 RMB'000 RMB'000 RMB'000
ARBTRT ARBFRT AREBFRT ARETFRT AREFRT
Revenue ON 11,896,244 6,584,666 7,537,556 5,932,591 7,392,932
Gross profit EF 8,738,211 4,778,026 5,647,875 4,235,985 5,075,957
Profit/(loss) before income tax BRETSBIATRA (BE) 1,853,689 (117,080) 874,899 397,577 881,511
Profit/(loss) for the year FRRF(FHER) 1,565,563 (163,570) 713,525 325,533 686,522
Profit/(loss) attributable to KATEZRZBEAEN
equity holders of the Company wAL(EE) 1,554,131 (146,009) 723,404 327,593 688,097
Total comprehensive income/(loss) HFRZEUE (FE)
for the year e 1,584,221 (61,936) 674,355 199,689 716,592
Total comprehensive income/(loss) A2 BlEZHIEH AEM
attributable to equity holders 2EWE S (BR) 88
of the Company 1,572,789 (44,375) 684,234 201,749 718,167
Adjusted profit for the year FRRHAREF 2,199,101 646,172 1,307,822 953,972 1,544,320
SUMMARY OF CONSOLIDATED STATEMENT OF FEMBERRARBE
FINANCIAL POSITION
|
As of December 31,
BZE+=-HA=+-—H
2023 2022 2021 2020 2019
—E-=fF —FB-— B —B-RE —T-hE
RMB'000 RMB'000 RMB'000 RMB'000 RMB'000
ARBTRT ARBTT AREBTT AREFTT AREBTE
ASSETS BE
Non-current assets FREBEE 16,816,963 14,650,611 14,133,120 10,284,109 9,791,917
Current assets RENEE 14,899,646 10,384,089 7,373,278 8,829,682 9,691,343
Total assets EEHAR 31,716,609 25,034,700 21,506,398 19,113,791 19,483,260
EQUITY R
Capital and reserves attributable to &2 TR FHE AENE
equity holders of the Company EAXR#EE 17,702,711 15,731,912 15,219,151 14,013,741 13,156,366
Non-controlling interests IR R 843,578 258,344 39,455 2,930 (4,692)
Total equity ERBE 18,546,289 15,990,256 15,258,606 14,016,671 13,151,674
LIABILITIES a5
Non-current liabilities FRBEE 1,283,226 2,927,842 1,536,378 863,265 725,829
Current liabilities REEE 11,887,094 6,116,602 4711414 4,233,855 5,605,757
Total liabilities EEEHE 13,170,320 9,044,444 6,247,792 5,097,120 6,331,586
Total equity and liabilities EEREEEE 31,716,609 25,034,700 21,506,398 19,113,791 19,483,260
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CHAIRMAN'S STATEMENT
ESRIE

Wu Zhixiang

=S

;‘% TN

Co-Chairman of the Board and Executive Director

EREMEEERFEN
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I 'am very pleased to present you our annual report for the year ended
December 31, 2023.

BUSINESS REVIEW AND OUTLOOK

2023 marked a remarkable recovery for the Chinese travel industry. In the first
half of the year, the industry demonstrated a strong resurgence, reflecting
the increasing travel sentiment and demand. Going into the third quarter, the
market reached its pinnacle and was marked by the significant increase in
travel activities during the summer holidays. Despite the low season for travel
in the fourth quarter, travel demand remained strong especially during the

National Day holiday period, indicating sustained and robust travel interest.

As a leading Chinese OTA, we quickly adapted to the rising market demand
and executed effective strategies to seize market opportunities. Throughout
2023, we constantly improved our products and services and expanded into
new markets. Our user base and business scale achieved unprecedented
levels during the year. We have made considerable strides in expanding
our business, with international business, hotel management business and

packaged tour business adding to the growth of the Company.

Tongcheng Travel Holdings Limited | Ef2MRITIZIRAER A F
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Results Highlights

The industry continued to manifest its vitality and resilience throughout
the past year, and we once again capitalized on the opportunities and
outperformed the market with remarkable results. On a yearly basis, our
average MPUs increased by 39.1% year-to-year from 29.7 million in 2022
to 41.3 million in 2023. Our APUs for the year ended December 31, 2023
increased by 25.2% from 187.5 million by the end of 2022 to 234.7 million in
2023, marking a historic high. Our GMV achieved record high and increased
by 96.8% year-to-year from RMB122.7 billion in 2022 to RMB241.5 billion in
2023.

For the year ended December 31, 2023, we recorded robust financial growth
and reached unparalleled heights in both our revenue and adjusted net
profit. Our total revenue increased by 80.7% from RMB6,584.7 million in 2022
to RMB11,896.2 million in 2023. Our adjusted net profit for the year increased
by 240.3% from RMB646.2 million in 2022 to RMB2,199.1 million in 2023. Our
adjusted net margin increased from 9.8% in 2022 to 18.5% in 2023.

CHAIRMAN'S STATEMENT
EERYE
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CHAIRMAN'S STATEMENT
EERYE

Business Review

To expand our traffic sources, we continued to pursue various channels in
both online and offline scenarios. During the three months ended December
31, 2023, we maintained stable and effective traffic within Weixin mini-
program and deepened strategic cooperation with Tencent. We explored
various scenarios within the Tencent ecosystem to expand our user reach
and made consistent efforts to refine our operations to enhance user
acquisition efficiency. We collaborated with Tencent Games and launched
e-Sports activities to promote our brand to the younger generations. We
also optimized our entry point interfaces on QQ Browser and Weixin Search
platform to deliver better user experience. In 2023, around 80% of our

average MAUs were contributed by the Weixin mini-program.

We promoted our proprietary APP with an effective marketing campaign
that catered to the preferences of younger users by integrating trending
topics. We also increased efforts in operating our mini-program on Alipay
and explored the potential of the ecosystem. Moreover, we continued our
partnership with a prominent handset vendor, offering its users convenient
and reliable services for transportation ticketing and accommodation
reservations. Simultaneously, we persisted in developing our offline user
acquisition channels. The public transit initiative was an efficacious tool to
grow our user base and extend our presence across the country, given the
huge traffic volume of metro and intra-city buses. The offline user acquisition
initiatives contributed meaningfully to our MPUs for the fourth quarter of
2023.

Tongcheng Travel Holdings Limited | Ef2MRITIZIRAER A F
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As a leading OTA in China, we aspire to create a travel platform that resonates
with younger generations. Throughout the last year, we dedicated ourselves
to crafting our marketing strategies with creativity. We initiated a variety
of innovative marketing campaigns, such as e-sports games, open-door
marketplace and music festivals, to strengthen our bonding with younger
users. During the fourth quarter of 2023, we seized the opportunity of the
rising popularity of skiing activities and launched a series of skiing events in
Xinjiang and Jilin to reinforce our brand influence among younger users. With
these marketing activities, we continuously deliver products and services that

cater to the preferences of younger generations.

We aim to enhance user value and grow user loyalty on our platform
through in-depth insights and precise operations. We improved our Black
Whale membership program by incorporating more benefits such as price
protection and free cancellation. We also provided our Black Whale members
with personalized travel consultancy and customer service to enhance their
experiences. In the fourth quarter of 2023, the cumulative number of Black

Whale members increased significantly.

We adhered to our strategic focus on penetrating the lower-tier cities
market and successfully established a strong foothold there. Meanwhile,
we continuously strengthened our market share in various targeted
markets leveraging our competitive advantages. As of December 31, 2023,
our registered users residing in non-first-tier cities in China accounted
for approximately 86.9% of the total registered users. For the year ended
December 31, 2023, approximately 72.7% of our new paying users on Weixin

platform were from non-first-tier cities in China.

By fostering long-term and sustainable relationships with various TSPs, we
continued to deliver exceptional one-stop-shop products and services to our
users. As of December 31, 2023, our online platforms offered over 420,000
routes operated by more than 780 airlines and agencies, nearly 2.5 million
hotel selections and alternative accommodation options, approximately
430,000 bus routes, over 840 ferry routes, and over 10,000 domestic tourist

attractions ticketing services.
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CHAIRMAN'S STATEMENT

We registered outstanding performance in terms of revenue and volume for
our transportation ticketing and accommodation reservation businesses. For
the three months ended December 31, 2023, our revenue from transportation
ticketing services increased by 94.9% year-to-year from RMB755.5 million to
RMB1,472.8 million, mainly driven by the surge in the total ticketing volume
and optimization of the value-added products and services. Our air ticket
volume for the three months ended December 31, 2023 increased by over
16% compared to the same period of 2019, far exceeding the overall industry
performance. Our train ticketing business experienced a revenue growth
that outpaced the increase in business volume, due to our strategic shifts to
monetization enhancement. Moreover, we capitalized on the opportunities
arising from the surge in local and short-haul travel demand and enhanced

the operations of our bus and car-hailing businesses.

Our accommodation business once again exhibited robust growth in both
business volume and revenue. For the three months ended December 31,
2023, our revenue from the accommodation business increased by 73.2%
year-to-year from RMB509.4 million to RMB882.5 million. The domestic room
nights sold registered over 70% growth compared with the same period of
2019, largely due to our proactive exploration and seizing of opportunities
across diverse hotel stay scenarios. In addition, we leveraged the significant
traffic from our transportation business to grow our accommodation business
through cross-selling strategies. We also made progress in rebuilding
our international business by expanding international hotel supplies and
engaging our users with more marketing campaigns. The international room

nights sold for the fourth quarter of 2023 fully recovered to the level in 2019.

In order to solidify our market position across the industry and introduce
additional growth drivers to the Company, we are committed to diversifying
our business streams. We further developed our hotel management business
by adding more franchise hotel stores to our comprehensive brand matrix,
ranging from medium to high stars, to cater to different customer segments
and preferences. We also enhanced our packaged tour business by rebuilding
supply chain, restructuring business system as well as establishing online and
offline channels. In the fourth quarter of 2023, we completed the acquisition
of Beijing Tongcheng Tourism Investment Group Co., Ltd. (It R RIRZFREER
BEEBRA

companies, which we believe will further strengthen our market position and

, a combination of a group of top-tier regional travel agency

influence along the supply chain of the travel industry.

Tongcheng Travel Holdings Limited | Ef2MRITIZIRAER A F
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We aspire to evolve from an OTA to an ITA and contribute to the
advancement of the travel industry. To ensure a gratifying experience for
users, we improved our intelligent Huixing system, which offers customized
travel solutions according to their preferences. For our customer services,
we persistently applied Artificial Intelligence Generated Content (AIGC) to
improve efficiency and quality. On the other hand, we utilized our internet
expertise and technologies to empower the travel industry. By leveraging
our digitalization capability and profound user insights, we have assisted
numerous airports in digital transformation and transit product development.
In the fourth quarter of 2023, we signed a strategic agreement with Chengdu
Shuangliu Airport, aiming to collaborate in establishing the airport as a
regional transit hub. We also partnered with Changbai Mountain to develop
an intelligent tourist service platform that consolidates local tourism
information. Additionally, we've created a comprehensive portfolio of PMS
brands to offer Software-as-a-Service (SaaS) solutions to more individual and
chain hotels as well as alternative accommodation to enhance their daily

operation efficiency.

We are committed to the sustainable development of the Company. Over
the past year, we intensified our efforts to improve our ESG performance
and attained remarkable results. Our MSCI ESG rating received AA grade for
the second consecutive year in 2023. We were successfully included in The
Sustainability Yearbook (China) 2023 by S&P Global. As a socially responsible
enterprise, we are devoted to supporting the sustainable development of
the travel industry. We continued our contribution to the rural revitalization
through projects such as the “Lindu Warm Village” We also launched a
training program on digital operation and marketing of rural tourism for
tourism professionals to foster the growth of the rural economy. Moreover,
we focused on the well-being of the community. We cooperated with various
hotels in China throughout the year to offer complimentary supplies and
resting areas to users under diverse scenarios, such as during the college
admission exam season and in response to extreme weather conditions in
China.

CHAIRMAN'S STATEMENT
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CHAIRMAN'S STATEMENT
EERYE

Business Outlook and Strategies

Throughout 2023, China’s travel industry has obtained astonishing recovery
momentum, driven by diversified travel demand. This trend has continued
seamlessly in 2024, as evident by various travel demand soaring during
the Chinese New Year travel rush. We have also observed notable shifts in
travel behavior, particularly among younger generations, who now prefer
spontaneous trips and actively seek unique, trending destinations that can
spark discussions on social media platforms. Besides, local travel bureaus
have shown a growing openness to changes and have acted to enhance
travel services so as to better satisfy tourists’ needs. With these trends, we
anticipate that travel enthusiasm will be even stronger, leading to a robust
expansion of the domestic travel market. At the same time, we expect the
outbound travel sector to make remarkable progress in 2024, bolstered by
the gradual restoration of international flight capacities and the relaxation of

visa policies by various countries.

Over the past few years, we have achieved remarkable success in expanding
user base, increasing market share, as well as enhancing brand awareness.
We have persistently and effectively penetrated the lower-tier city markets,
where our core business has witnessed rapid growth. In addition, we
have made substantial progress in hotel management and packaged tour
businesses, paving the way to a second growth trajectory for the Company.
Furthermore, the resumption of exploration into international markets offers

additional opportunities for business expansion in the future.

Going forward, we will continue to leverage our competitive strengths,
including our solid market position, diverse traffic sources, and advanced
technological capabilities. We will concentrate on augmenting user’s loyalty
and value while broadening our user base. We will intensify efforts to enrich
and refine products and services, thereby enhancing user experiences.
Besides, we are committed to utilizing our technology in transitioning from
an OTA to an ITA. Furthermore, we will actively seek investment opportunities
that are in line with our strategic objectives to support future growth. Finally,
we will integrate corporate governance, environmental protection, and social
responsibility in our operations to generate long-term sustainable value for

our stakeholders.

Wu Zhixiang
Co-Chairman of the Board and Executive Director
Hong Kong, March 19, 2024
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Year ended December 31, 2023 compared to Year ended December 31, 2022

MANAGEMENT DISCUSSION AND ANALYSIS

—=

BE-_Z-=

BB WED T

FH_A=t—HRILFEHEEE
FHZA=1t—HILFENER

I
Year ended December 31,

BE+-HA=t—HLFE

Revenue ON

Cost of revenue SHER AR

Gross profit EF

Service development expenses PR 75 5 25 B 2
Selling and marketing expenses SHE R EHRAX
Administrative expenses THAX

Net provision for impairment loss on

financial assets

Fair value changes on investments measured
at fair value through profit or loss

Other income
Other gains/(losses) — net

EREBEEREBRBEEFE

BAREBEFERREE
RERNAEBEED

HAb Y A

Hipiess /(E18) — 58

AR

Operating profit/(loss)
Finance income

Finance costs

Share of results of associates

RgRR(BE)
RN
B E M
iy NG E S

Profit/(loss) before income tax
Income tax expense

BRETEBLATER (B18)
PSR

Profit/(loss) for the year

FRER(FHR)

Profit/(loss) attributable to:

AT R EEGER(B1R) :

Equity holders of the Company PA/NEIL EnES TSN
Non-controlling interests FIEPERR A
Adjusted net profit for the year® FRLFHEFEFH
Note: 5T
(@)  Please see “Other Financial Information — Non-IFRS Financial Measures” below for (a)

more information about adjusted net profit for the year.

2023
—m— =

—= =

RMB’000
AR® TR

11,896,244
(3,158,033)

8,738,211
(1,820,569)
(4,472,815)

(711,194)
(17,482)
(32,493)

122,783
62,924

1,869,365
174,776
(157,050)
(33,402)

1,853,689
(288,126)

1,565,563

1,554,131
11,432

1,565,563

2,199,101

2022

RMB'000
ARBETT

6,584,666
(1,806,640)

4,778,026
(1,414,134)
(2,801,244)
(701,141)
(28,361)
102,437

153,768
(113,541)

(24,190)
57,973
(136,737)
(14,126)

(117,080)
(46,490)

(163,570)

(146,009)
(17,561)

(163,570)

646,172

FHRFREARFIENEZEN  F2HT
[ EAM I B AR — FEBIRR B % 3 5 R B A5 =1
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sMANAGEMENT DISCUSSION AND ANALYSIS
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Ma Heping

HWTESREFHTE

REVENUE

Our revenue was generated primarily from accommodation reservation
business and transportation ticketing business. The following table sets forth
a breakdown of our revenue in absolute amount and as a percentage of the

total revenue for the years indicated:

Executive Director and Chief Executive Officer -

WA
BPMBRATERREEBETESMBRD
% o TREJATERRAAANBE S H
RIGBBANBE DT

Year ended December 31,

BE+-A=1t—RHLEE

2023 2022
—EC-=HE g
RMB’000 RMB'000
ARET R AREFT

Accommodation reservation services FEERTRG 3,899,514 . 2,414,747 36.7%
Transportation ticketing services RiBEBIR 6,030,047 5 3,378,934 51.3%
Others Efth 1,966,683 : 790,985 12.0%

Total revenue BB 11,896,244 100.0% 6,584,666 100.0%

Revenue increased by 80.7% from RMB6,584.7 million for the year ended

December 31, 2022 to RMB11,896.2 million for the year ended December 31,

2023.
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ACCOMMODATION RESERVATION SERVICES

We present accommodation reservation revenue on a net basis in
circumstances where we do not assume inventory risk, and on a gross basis
in circumstances where we pre-purchase accommodation room nights for
which we take inventory risk. Revenue recognized on a gross basis represents
the amounts billed to the users for the room nights sold, while the prices at
which we pre-purchase the room nights from the accommodation suppliers

are recorded as cost of revenue.

Revenue from accommodation reservation services increased by 61.5% to
RMB3,899.5 million for the year ended December 31, 2023 from RMB2,414.7
million for the year ended December 31, 2022. The increase was mainly
due to the increased demand of accommodation services as a result of the

continuous recovery of the travel industry.

TRANSPORTATION TICKETING SERVICES

We generated transportation ticketing revenue primarily from commissions
received from suppliers of transportation tickets, travel insurance and other
ancillary value-added travel products and services. In these transactions, we
acted primarily as an agent, assumed no inventory risk and no obligations
for cancelled ticket reservations, and therefore recorded the majority of our

revenue on a net basis.

Revenue from transportation ticketing services increased by 78.5% from
RMB3,378.9 million for the year ended December 31, 2022 to RMB6,030.0
million for the year ended December 31, 2023. The increase was mainly due

to strong rebound in demand in transportation ticketing services.

MANAGEMENT DISCUSSION AND ANALYSIS
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MANAGEMENT DISCUSSION AND ANALYSIS
BEENWED T

OTHERS

Revenue from others mainly includes revenue from: (i) tourism services
mainly comprising online and offline travel agency related services; (ii)
advertising services; (iii) hotel management services; (iv) corporate travel

services; and (v) ancillary value-added user services.

Revenue from others increased by 148.6% from RMB791.0 million for the
year ended December 31, 2022 to RMB1,966.7 million for the year ended
December 31, 2023. The increase was mainly due to the increase in revenue
from (i) tourism services; (ii) advertising services; (iii) hotel management

services; and (iv) corporate travel services.

COST OF REVENUE

Our cost of revenue consists primarily of: (i) order processing cost,
representing the fees we pay to banks and payment channels for processing
user payments; (ii) employee benefit expenses, representing the wages,
salaries and other benefits (including share-based compensation) for our user
services and TSP services employees; (iii) cost of pre-purchased travel related
products, representing the prices we pay to TSPs to purchase travel products
for which we take inventory risk; (iv) procurement costs, which represent the
costs for sourcing ancillary value-added travel products and services from
service providers; (v) bandwidth and servers custody fee; (vi) depreciation of
property, plant and equipment and right-of-use assets; and (vii) others, which
primarily include telephone and communication costs, tax and surcharges,
travel and entertainment expense, professional fees, user fulfilment fees
(which represent compensation paid to users due to user and customers

complaints), and rental and utility fees.
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The following table sets forth a breakdown of our cost of revenue in absolute
amount and as a percentage of total cost of revenue for the years ended
December 31, 2023 and 2022:
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MANAGEMENT DISCUSSION AND ANALYSIS
BEEWED T

TRENEE_TE_ZFR-_E-__F+=A8
T+ —HALFEHEKANPANBE S RE
HEIHERKANB DL

Year ended December 31,

BE+-A=+—HLFE

»
']I‘( =

) WG

2023 2022
—EB-=F —E-—F
RMB’000 RMB'000
AR%TR ARBTT

Order processing cost HES:#EI7%N 1,332,083 723,387 40.0%
Employee benefit expenses EEBRAAX 479,664 327,419 18.1%
Cost of pre-purchased travel related BEMREABEDN

products BN 462,434 154,906 8.6%
Procurement costs FREER AR 431,293 205,484 11.4%
Bandwidth and server custody fee HERRBRREE 142,586 136,838 7.6%
Depreciation of property, plant and M - BB KR E

equipment, and right-of-use assets FREEENE 137,414 121,678 6.7%
Others Hb 172,559 136,928 7.6%
Total cost of revenue HBEERE 3,158,033 100.0% 1,806,640 100.0%

Cost of revenue increased by 74.8% from RMB1,806.6 million for the year
ended December 31, 2022 to RMB3,158.0 million for the year ended
December 31, 2023. The increase was mainly due to an increase in order
processing cost from RMB723.4 million for the year ended December 31,
2022 to RMB1,332.1 million for the year ended December 31, 2023, as a
result of increased GMV. The increase in cost of pre-purchased travel related
products for the year ended December 31, 2023 was caused by the increase
in cost of pre-purchased travel products of our tourism services. The increase
in procurement cost was due to increased value-added user services. The
employee benefit expenses was increased for the year ended December 37,
2023 as the number of our user service and TSP services increased. Excluding
share-based compensation charges, cost of revenue accounted for 26.5% of
revenue for the year ended December 31, 2023, which decreased from 27.2%
for the year ended December 31, 2022.

HERABBE_T-_—_F+-_A=+—H
IEFEHARY1,806.6 BEBTEMN74.8%EH,
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MANAGEMENT DISCUSSION AND ANALYSIS
BEENWED T

SERVICE DEVELOPMENT EXPENSES

Service development expenses increased by 28.7% from RMB1,414.1 million
for the year ended December 31, 2022 to RMB1,820.6 million for the year
ended December 31, 2023. The increase was mainly due to the increased
number of IT employees and relevant increased employee benefits.
Excluding share-based compensation charges, service development expenses
accounted for 14.7% of revenue for the year ended December 31, 2023,
which decreased from 19.8% for the year ended December 31, 2022.

SELLING AND MARKETING EXPENSES

Selling and marketing expenses increased by 59.7% from RMB2,801.2 million
for the year ended December 31, 2022 to RMB4,472.8 million for the year
ended December 31, 2023, which was mainly due to: (i) the increase in
advertising and promotion expenses; (ii) the increase in agency commission
expenses; and (i) the increase in employee benefit expenses due to the
increased number of sales employees. Excluding share-based compensation
charges, selling and marketing expenses accounted for 37.3% of revenue for
the year ended December 31, 2023 compared with 41.8% for the year ended
December 31, 2022.

ADMINISTRATIVE EXPENSES

Administrative expenses were flattened at RMB711.2 million for the year
ended December 31, 2023, compared with RMB701.1 million for the year
ended December 31, 2022. Excluding share-based compensation charges,
administrative expenses accounted for 4.1% of revenue for the year
ended December 31, 2023, which decreased from 6.6% for the year ended
December 31, 2022.
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NET PROVISION FOR IMPAIRMENT LOSS ON
FINANCIAL ASSETS

Net provision for impairment loss on financial assets decreased to RMB17.5
million for the year ended December 31, 2023 from RMB28.4 million for the
year ended December 31, 2022, which was mainly due to the decrease in

expected credit losses on trade and other receivables.

FAIR VALUE CHANGES ON INVESTMENTS
MEASURED AT FAIR VALUE THROUGH PROFIT OR
LOSS

We recorded fair value loss on investments measured at fair value through
profit or loss of RMB32.5 million for the year ended December 31, 2023,
which mainly arose from the fair value losses recognized in one investment in
the fourth quarter of 2023, being offset by the fair value gains in investments

in certain public and private companies.

OTHER INCOME

Other income decreased from RMB153.8 million for the year ended December
31, 2022 to RMB122.8 million for the year ended December 31, 2023. The

decrease primarily reflected the decrease in government subsidies received.
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MANAGEMENT DISCUSSION AND ANALYSIS
BEENWED T

OTHER GAINS/(LOSSES) — NET

We recorded net other gains of RMB62.9 million, compared to net other
losses of RMB113.5 million for the year ended December 31, 2022. The
increase was primarily due to (i) the decrease in foreign exchange loss; (ii) the
increase in gains on derivative financial instruments; and (iii) the increase in

investment income from time deposit.

INCOME TAX EXPENSE

We recorded an income tax expense of RMB288.1 million and RMB46.5 million
for the years ended December 31, 2023 and 2022, respectively. The increase
in income tax expense was primarily due to the increased current income tax

charge for the year ended December 31, 2023.

PROFIT/(LOSS) ATTRIBUTABLE TO EQUITY HOLDERS
OF THE COMPANY

As a result of the foregoing, profit/(loss) attributable to equity holders of
the Company increased from a loss of RMB146.0 million for the year ended
December 31, 2022 to a profit of RMB1,554.1 million for the year ended
December 31, 2023.
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OTHER FINANCIAL INFORMATION
Non-IFRS Financial Measures

To supplement our consolidated results, which are presented in accordance
with IFRS, we also use certain non-IFRS measures, namely adjusted EBITDA
and adjusted net profit for the year, as additional financial metrics. These
non-IFRS financial measures are not required by or presented in accordance
with IFRS.

Adjusted EBITDA is defined as operating profit/(loss) adjusted for (i) share-
based compensation; (ii) amortization of intangible assets; (iii) depreciation of
property, plant and equipment, and right-of-use assets; (iv) foreign exchange
(gain)/loss; (v) net gains on investees; and (vi) others, including acquisition-
related cost and net loss on foreign currency financial instruments, and
other miscellaneous one-off items. Adjusted net profit for the year is defined
as profit/(loss) for the year adjusted for (i) share-based compensation; (ii)
amortization of acquired intangible assets; (iii) foreign exchange (gain)/loss;
(iv) net gains on investees; and (v) others, including acquisition-related cost,
net loss on foreign currency financial instruments, depreciation of property,
plant and equipment and right-of-use assets from acquisition, and other

miscellaneous one-off items.

The above items are excluded from our adjusted EBITDA and adjusted net
profit for the year measures because these items are either non-cash in
nature, or are not driven by core operations which render comparisons with
prior years and competitors less meaningful. We believe the adjusted EBITDA
and adjusted net profit for the year are useful measures for the analysts
and investors as basis for evaluation of our future on-going operating
performance as these measures allow more meaningful comparison of our
performance and projected cash earnings with our historical results from
prior years and to the results of our competitors. Moreover, management
uses these measures internally to evaluate the performance of our business
as a whole. However, our presentation of such non-IFRS measures may not
be comparable to similarly titled measures presented by other companies.
The use of these non-IFRS measures has limitations as an analytical tool, and
you should not consider it in isolation from, or as substitute for analysis of,

our results of operations or financial condition as reported under IFRS.
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a. Reconciliation of adjusted EBITDA from operating profit/ a. ETIEEBITDARRLEREF (F#E)
(loss) ¥ BR

TREPIAFT 2R H AT EEBITDAR LKL
EmF S (E1E) MR - ARERBIE

The following table reconciles adjusted EBITDA to operating profit/(loss),

its most directly comparable financial measure calculated and presented

in accordance with IFRS for the periods presented: HEAGFEREINEEEETLES
WIET R ¢

Year ended December 31,

BE+-A=t—HLFE

2023 2022
—EB-=HF T
RMB’000 RMB'000
AR%T T ARBTT
Operating profit/(loss) RN (BR) 1,869,365 (24,190)
Add/(less): m/CR)
Share-based compensation, gross® AR BEREH M @25 348,136 441,091
Amortization of intangible assets mIEERE 678,616 639,776
Depreciation of property, plant and Y% - B KRB
equipment and right-of-use assets CREEENE 232,141 200,412
Foreign exchange loss® b 5 R 66,767 215,356
Net gains on investees® WIRE SR (36,834) (43,009)
Others HAh (34,297) 7,739
Adjusted EBITDA A EBITDA 3,123,894 1,437,175
Notes: B5E -
(@) Represents gross expense related to equity-settled share-based payment (@ FEENESEEURGAERONRRZSA

B o LTy —RIFREIAR - BMET
BHARETSHNEERNEE - X528
TRERFES  PIINRBE B RS REAR
AR RFER o

transactions. This is a non-cash item and the value is determined by
valuation techniques involving a few parameters out of the management’s
control such as macro economy index and retention rate of grantees.

(b) Represents foreign exchange loss which is the result of macro-economic b) HEEALEBER HRZBLEERAZNER RN
= 4l
factors and can vary significantly from one period to the next. TRMMAEHRERER -

(©) Include dividend income, fair value changes on equity investments, and (@ @%&5{&7\ : %%&;ﬁﬂ"]i\\ﬁ%‘iﬁ@@j&
gains on disposal of investees. HEWIRE s o
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b. Reconciliation of adjusted net profit for the year from profit/

(loss) for the year

The following table reconciles our adjusted net profit for the year to

profit/(loss) for the year, its most directly comparable financial measure

calculated and presented in accordance with IFRS, for the periods

presented:

MANAGEMENT DISCUSSION AND ANALYSIS
BEEWED T

b. FRAKABRFIRBEFRER ~(F

8) NH iR

TEREIR AT 2 3R R A A AR B OE A
HEEREN (BR) EE - ARIER
B BREENFER2INKAEERT
Le B SR B OTA ¢

Year ended December 31,

BE+-A=t—HLFE

2023 2022
—EC-=HF —EFE-—

RMB’000 RMB'000

AR®T R AREET T

Profit/(loss) for the year

Add/(less):

Share-based compensation, net®

Amortization of intangible assets
from acquisition®

Foreign exchange loss®©

Net gains on investees¥

Others

FREF,(BR)

./ Ca)

VAR A B OB 2 )5 58
WS R B E#IHY

B SR
BARE T W e F R
Hity

1,565,563 (163,570)

376,356 409,300

254,588 219,111
66,767 215,356

(36,834) (43,009)

(27,339) 8,984

Adjusted net profit for
the year

FREARFFE

2,199,101 646,172

Notes:

(@) Represents expense related to equity-settled share-based payment
transactions, net of the tax effect of temporary difference arises between the
share-based compensation recognized in profit or loss and the tax deduction

to be obtained in the future.

(b) Represents amortization of intangible assets in relation to business

combinations.

(c) Represents foreign exchange loss which is the result of macro-economic
factors and can vary significantly from one period to the next.

(d) Includes dividend income, fair value changes on equity investments, and

gains on disposal of investees.

(@) IEHEAERAEARN AERNNRRSZIE
BRI - HIRRPME R HERIARR G RETEN
B AR B R ISR RIBEHRONZH Y
RERUBZE -

(b) HEEMEBAONBTEESRH -
 HEEXEE ESZBRBERRNER K
TRMBEAELREAEZR -

(d) BEESKA - BEZENAAEBEEEH N
HERIRE TS -
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Share-based compensation included in cost of revenue and
expense items as follows:

FFAHERARAXEAE ARG HER
BT

Year ended December 31,
BE+t-A=+—-HLFE
2023 2022
—E-= —F-—
RMB’'000 RMB'000
ARBTT ARBFT

10,266 17,239
74,663 112,945
36,676 46,799
226,531 264,108

348,136 441,091
28,220 (31,791)

Cost of revenue HEK R

Service development expenses PR FAZE R

Selling and marketing expenses SHE R EHAY
Administrative expenses TR X

Total share-based compensation, gross DRBAEENHSEEE
Tax effect of temporary difference R EENT G2
Total share-based compensation, net DB AEENHESFE

376,356 409,300

Liquidity and Financial Resources

We fund our liquidity needs mainly from (i) the proceeds received from bank

borrowings; and (i) net cash generated from our business operations.

We had cash and cash equivalents of RMB5,192.4 million and RMB3,547.0
million as of December 31, 2023 and 2022, respectively.

Tongcheng Travel Holdings Limited | BER2M{TIERAERA T
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The following table sets forth our cash flows for the years indicated:

'l“ _—
15'{ F &

=':u..

MANAGEMENT DISCUSSION AND ANALYSIS
BB WED T

TR RPINAREENRSRE

I
Year ended December 31,

BE+-A=1+—-HLHFE

Net cash generated from operating activities
Net cash used in investing activities
Net cash (used in)/generated from

financing activities

Net increase in cash and cash equivalents
Cash and cash equivalents at beginning of the year

Effect of exchange rate changes on cash and

) I

cash equivalents 2

Cash and cash equivalents at end of the year

2023 2022
—E-=HF —E-=

RMB’000 RMB'000

AR¥ET T ARBET T

KL EBEIRTFR 4,003,442 302,315

WEEEFARSFE (1,762,217) (397,031)
REES (FTA),/ B3R & 38

(592,227) 1,535,489

HeRBESEEYIEINTFHE 1,648,998 1,440,773

FHeRREESEEY 3,546,988 2,045,604
EREHHIRNS RIACEEBIN

(3,588) 60,611

FRESRRESEEY 5,192,398 3,546,988

Net cash generated from operating activities

For the year ended December 31, 2023, net cash generated from operating
activities was RMB4,003.4 million, which was primarily attributable to the
profit before income tax of RMB1,853.7 million, as adjusted by (i) amortization
of intangible assets of RMB678.6 million, depreciation of property, plant
and equipment and right-of-use assets of RMB232.1 million, share-based
compensation of RMB348.1 million, net foreign exchange loss of RMB66.8
million, fair value losses on investments measured at fair value through profit
or loss of RMB32.5 million, net other gain of RMB127.9 million, and finance
cost of RMB157.1 million; and (ii) changes in working capital, which primarily
consisted of an increase trade receivable of RMB47.3 million, an increase in
trade payables of RMB1,177.5 million, an increase in prepayment and other
receivables of RMB1,359.2 million, and an increase in accrued expenses and
other current liabilities of RMB1,175.9 million. We also paid income tax of

RMB192.5 million and received interest income of RMB173.0 million.

REEHRERESFHE

HE_T-_=F+-"A=+—HILEE &%
EEFBHRSFEAARKL00348ETT - £
EHNBRASHANEFNARE 1853788 T
BUATEHEAR  ((BREEREARK786
BET VE BEAXENEREEERE
ARB2ZIEET URNDAERNHE AR
3431 BB T BHEBRIFEARK0SESR
T EBEARBENEAHZHTABENERE
ARBEBEBAREDSHEET - Hi S F58
ARE12798 8 UETBEAARKE157.1
BET RNEEESED  TZEREEHE
WRIBEIMARBEA7T3EETT - B SR FIEE
MMARY1,177.5 BB R ZIE & E
Wk A R¥E1,359 2B & T A REFTREX
REMEBEEEMARKI 175988 T - &
FIIRE AT AT A R % 192,55 & T R ELF|
BUWAARE17308ETT
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Net cash used in investing activities

For the year ended December 31, 2023, net cash used in investing activities
was RMB1,762.2 million, which was primarily attributable to (i) payment
for equity investment of RMB1,721.7 million; (ii) payment for purchases
of property, plant and equipment, and right-of-use asset (including
prepayments) of RMB952.1 million; and (iii) partially offset by net cash
received from time deposits and wealth management products of RMB859.4

million.

Net cash used in financing activities

For the year ended December 31, 2023, net cash used in financing activities
was RMB592.2 million, which was primarily due to (i) net repayment of
long-term and short-term borrowings of RMB52.2 million; (i) payment for
settlement of long-term payable in respect of intangible assets of RMB528.9

million.

Gearing Ratio

As of December 31, 2023, our gearing ratio, calculated as total borrowings
and lease liabilities divided by total equity attributable to equity holders of

the Company was approximately 17.0%.

Pledge of assets

In October 2017, we entered into a loan agreement with the lending bank
to borrow RMB196.9 million to finance our purchase of office premises. The
loan was secured by our property and will expire on October 23, 2027. The
outstanding balance of the loan was repaid in February 2023 and the security

over the property had been released.
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MANAGEMENT DISCUSSION AND ANALYSIS
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Capital Expenditure =53

|
Year ended December 31,
BE+-A=+—HLEE
2023 2022
—=E-= T
RMB’'000 RMB'000
ARBTT ARETTT

Purchase of property, plant and equipment, BEVE BMEMREURFEREEE
and right-of-use assets 952,122 515,308
Purchase of intangible assets and settlement BERMEEREERBENRE
of long-term payables 550,971 476,155
Placement of long-term investments® REHE® 1,721,677 900,107
Total capital expenditure NG 3,224,770 1,891,570
Note: 5T
(@) Placement of long-term investments represents investments accounted for using (@) RHEBEEFEAEDSZEZIAERNKRE KRAALEBE
the equity method, investments measured at fair value through profit or loss and AEREEES T ABSNIREREBLREG -

business combination.

Our capital expenditures primarily include purchases of property and BN EAHYITEORBEEWERKREAR

equipment and right-of-use assets (including prepayments), intangible assets, FTREEE (BIEENNZIE)  BEEE - A
investments accounted for using the equity method, investments measured HREAENEE  BAABHEIEEAHEESH

at fair value through profit or loss and business combination. We fund our AABEMEEREREH - RMIEEUALE
capital expenditure requirements mainly from cash generated from our B RIBTERBTERNRE L EN -
operations as well as bank borrowings.
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Long-term Investments

REKRE
|
As at December 31,

R+=—H=+—8H

2023 2022

—B—-= T
RMB’000 RMB'000
ARMT R ARBTT
Investments accounted for using the equity method #RAEZEEARMIRE 1,429,800 1,379,267

Investments measured at fair value through RAnBEFAEAHEY

profit or loss FFABZEMEE 1,039,294 758,307
Investments measured at amortized cost REH AT B HIRE 683,879 1,843,160
Total long-term investments RERERE 3,152,973 3,980,734

Our long-term investments as of December 31, 2023 was RMB3,153.0 million,
as compared to RMB3,980.7 million as of December 31, 2022. The increase
in our investments accounted for using the equity method was caused by
more investments in certain private companies that we have significant
influences. The increase in our long-term investments measured at fair
value through profit or loss was caused by investments in certain private
companies and investment funds that we have no significant influence.
Long-term investments measured at fair value through profit or loss also
consists of wealth management products with terms of more than one year,
denominated in RMB, with expected rates of return ranging from 2.97% to
8.00% per annum for the year ended December 31, 2023. The returns on
all of these wealth management products are not guaranteed, hence their
contractual cash flow do not qualify for solely payments of principal and
interest. Therefore, they are measured at fair value through profit or loss.
Long-term investments measured at amortized cost represents investments
in term deposits with terms from 3 years to 5 years which bear interests at
fixed interest rates ranging from 3.10% to 3.55% per annum, denominated
in RMB. The decrease in our long-term investment measured at amortized
cost was mainly due to some of the investments were matured within one
year. As of December 31, 2023 and 2022, total long-term investments as
a percentage to the Group's total assets is 9.9% and 15.9%, respectively.
We made long-term investments in accordance with our general strategy
of investing or acquiring businesses that are supplement and benefit our
business. As of December 31, 2023, none of these individual investments is
regarded as material. We plan to fund our long-term investments using cash

flows generated from our operations.
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Short-term Investments
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il_ H;Xﬁ

|
As at December 31,

R+=B=+—H

2023 2022

—=2=-= —E-—
RMB’000 RMB'000
ARET T AREBFT
Short-term investments measured at amortized cost 1% 5K AN 5T 8 HY 58 B & 2,316,753 493,951

Short-term investments measured at BARBEFEAEEHTA

fair value through profit or loss SRR E 1,631,715 2,669,201
Total short-term investments ERREAEE 3,948,468 3,163,152

Short-term investments measured at amortized cost in 2023 were time
deposits within one year with fixed interest rates, denominated in RMB,
USD or HKD. The investments were held for collection of contractual cash
flow and the contractual cash flows of these investments qualify for solely
payments of principal and interest, hence they were measured at amortized
cost. Short-term investment measured at fair value through profit or loss
primarily include wealth management products, denominated in RMB or
USD, with expected rates of return ranging from 1.30% to 5.20% per annum
for the year ended December 31, 2023. The returns on all of these wealth
management products are not guaranteed, hence their contractual cash flow
do not qualify for solely payments of principal and interest. Therefore, they
are measured at fair value through profit or loss. As of December 31, 2023
and 2022, total short-term investments as a percentage to the Group's total
assets is 12.5% and 12.6%, respectively. There is no individual investment
having a percentage of over 5% to the Group's total assets. In view of an
upside of earning with a more attractive return than current saving or fixed
deposit are under the low interest rate trend, as well as the risk nature and
the relatively short-term of maturity or flexible redemption terms of those
financial products, the Group selected products with strong liquidity, safety
feature and reasonable returns issued by reputable banks and licensed

financial institutions.
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Material Acquisitions and Disposals

On November 30, 2023, the Company acquired 100% equity interest in
Beijing Tongcheng Tourism Investment Group Ltd. (At RAFRIREHRE
EBEARAT

Suzhou Tiancheng. Tongcheng Tourism was comprised of several top-

“Tongcheng Tourism”), from Tongcheng Air Travel and

tier regional travel agency companies, and we believe the acquisition will
further strengthen our market position and influence along the supply chain
of the travel industry. The Company accounted for such acquisition as a
business combination and started to consolidate the financial statements
of Tongcheng Tourism from December 1, 2023. Further details of the above
investment have been set forth in the announcement of the Company dated

October 23, 2023.

On November 30, 2023, the Company acquired approximately 57.1656%
equity interest in Hainan Yanuoda Yuanrong Tourism Co., Ltd. (OB Rt sEEE
mh Ak R D B PR A A, “Yanuoda”), from Independent Third Parties. Yanuoda
is engaged in the operation of tropical rainforest park in Sanya, Hainan.
We believe such acquisition will further expand our supply chain of the
travel industry. The Company accounted for such acquisition as a business
combination and started to consolidate the financial statements of Yanuoda

from December 1, 2023.

Save for the aforesaid matters referred to in this section headed “Material
Acquisitions and Disposals’, there were no other material acquisitions and
disposals of subsidiaries, associates and joint ventures during the year ended
December 31, 2023.

Foreign Exchange Risk

Foreign exchange risk arises when future commercial transactions or
recognized assets and liabilities are denominated in a currency that is not
our functional currency. We manage our foreign exchange risk by performing

regular reviews of our net foreign exchange exposures.

Our subsidiaries and Consolidated Affiliated Entities in the PRC operate
mainly in the PRC with most of the transactions settled in RMB. There are
certain financial assets or liabilities of our Group are denominated in the
currencies other than the respective functional currencies of our Group's
subsidiaries and Consolidated Affiliated Entities operating in the PRC, and as
of December 31, 2023, the Group entered into certain derivative contracts
with financial institutions which are used for economic hedging purposes.
These derivative contracts are accounted for as financial assets/liabilities at

fair value through profit or loss.
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Employee

As of December 31, 2023, we had a total of 9,945 full-time employees. As of
the same date, approximately 32.31% and 7.06% of our full-time employees
were based in Suzhou and Beijing, respectively, while remaining 60.63% of

them were based in the rest of the PRC and overseas.

We primarily recruit our employees through on-campus job fairs, recruitment
agencies and online channels, including our corporate websites and social
networking platforms. We have adopted robust internal training policies,
pursuant to which management, technology and other training is regularly
provided to our employees by in-house trainers or third-party consultants.
We have also adopted 2016 Share Incentive Plan, 2018 Share Incentive Plan,
2019 RSU Plan, 2019 Share Option Plan, 2022 RSU Plan and 2022 Share Option

Plan.

As required by PRC laws, we participate in various statutory employee benefit
plans, including social insurance funds, namely a pension contribution plan,
a medical insurance plan, an unemployment insurance plan, a work-related
injury insurance plan, a maternity insurance plan, and a hosing provident
fund. We are required under PRC laws to contribute to employee benefit
plans at specified percentages of salaries, bonuses and certain allowances of
our employees up to a maximum amount specified by the local governments

from time to time.

We believe that we maintain good working relationship with our employees
and we did not experience any significant labor disputes or any material
difficulty in recruiting employees for our operations in the year ended
December 31, 2023.

FUTURE PLANS FOR MATERIAL INVESTMENTS AND
CAPITAL ASSETS

We will continue to explore potential acquisition, investment, joint venture
and partnership opportunities that we believe are in line with the Company’s
overall business strategies. Appropriate disclosure will be made by the
Company as and when appropriate under the Listing Rules on the Stock

Exchange.

Save as disclosed in this annual report and in the Prospectus, we did not
have any other plans for material investments and capital assets as at the

Latest Practicable Date.
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PROFILES OF DIRECTORS AND SENIOR MANAGEMENT

EXECUTIVE DIRECTORS

Wu Zhixiang (RE#), aged 47, was appointed as the Co-Chairman of our
Board in March 2018 and our executive Director in June 2018. Mr. Wu's main
responsibility is to provide overall strategic planning and business direction
to our Group. Mr. Wu has more than 18 years of experience in e-commerce
and OTA business. Among others, Mr. Wu established Tongcheng Network
in March 2004. He has served as the chairman of Tongcheng Network
since April 2008. As its cofounder, Mr. Wu was responsible for the strategic
planning of Tongcheng Network and has continuously provided leadership

and inspiration for the Company’s OTA business.

+

Mr. Wu received a bachelor's degree in history from Soochow University (%k
MK E) in the PRC in June 1998.

Mr. Wu currently holds the following positions in the subsidiaries of our
Group: the chairman of Tongcheng Network, and the executive director of

Suzhou Chengyi.

Ma Heping (55#1¥), aged 46, was appointed as our executive Director
in June 2018. Mr. Ma has served as our Chief Executive Officer since April
2018, responsible for the implementation of our business strategies and
the day-to-day business operation. From March to April 2018, together
with Mr. Jiang Hao, Mr. Ma served as our Co-CEO. Mr. Ma has over 14 years
of marketing experience for an internet company. From January 2006 to
March 2018, Mr. Ma has served as the chief marketing officer of Tongcheng
Network, responsible for the internet-based online and offline travel business,
as well as the promotion and development of the air ticket, hotel and other

transportation business of Tongcheng Network, before Tongcheng Spin-off.

Mr. Ma obtained a diploma in computer application and maintenance from
Soochow University (ER/MNAE2) in the PRC in June 1998, and received an
EMBA degree from Fudan University (1TE B KXE) in the PRC in June 2020.

Mr. Ma currently holds the following positions in the subsidiaries of our
Group: the director and general manager of Tongcheng Network, the
executive director and general manager of Longyue Tiancheng WFOE, the
chairman and general manager of E-dragon Beijing WFOE and the executive

director and manager of Beijing E-dragon.
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NON-EXECUTIVE DIRECTORS

Liang Jianzhang (R#E), aged 54, was appointed as our Co-Chairman
of the Board in March 2018 and non-executive Director in June 2018. Mr.
Liang has served as one of our Directors since 2016. Mr. Liang is one of the
cofounders and the executive chairman of Trip.com Group, a company whose
shares are listed on NASDAQ (stock symbol: TCOM) and the Main Board of
the Stock Exchange (stock code: 9961). He has served as the chairman of the
board of directors of Trip.com Group since August 2003. Mr. Liang served as
the chief executive officer of Trip.com Group from 2000 to 2006, and from
March 2013 to November 2016.

Save as disclosed above, Mr. Liang has served as a director of BTG Hotels
Group (EHREJE), a company whose shares are listed on Shanghai Stock
Exchange (stock code: 600258) since January 2017, and a director of
MakeMyTrip Ltd., a company whose shares are listed on NASDAQ (stock
symbol: MMYT) since January 2016.

Mr. Liang formerly served on the boards of Sina Corp. (¥R A &)), a company
whose shares were formerly listed on NASDAQ (stock symbol: SINA) and
privatized in March 2021, Tuniu Corp (34 hR#249), a company whose shares
are listed on NASDAQ (stock symbol: TOUR), eHi Car Services Ltd. (L/—
IEFA B BRIEBBRAF]), a company whose shares were formerly listed on
New York Stock Exchange (stock symbol: EHIC) and privatized in April 2019,
51job, Inc (RIF2EEE D AR R]), a company whose shares are listed on
NASDAQ (stock symbol: JOBS), jiayuan.com International Ltd. (42 & BIER
BPRAF]), a company whose shares were formerly listed on NASDAQ (stock
symbol: DATE) and privatized in May 2016, and Homeinns Hotel Group (A%
B JE 5 E)), a company whose shares were formerly listed on NASDAQ (stock
symbol: HMIN) and privatized in April 2016.

Mr. Liang has won many accolades for his contributions to the Chinese travel
industry, including 2020 Literature and Tourism Leader by Global Times,
2019 Forbes China Multinational Business Leader, Best CEO in the Internet
category in the 2016 All-Asia Executive Team Rankings by Institutional
Investor and 2015 China’s Business Leader of the Year by Forbes. Mr. Liang
is one of China’s leading population economists and a research professor of

economics at the Guanghua School of Management, Peking University.

Tongcheng Travel Holdings Limited | Ef2MRITIZIRAER A F
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PROFILES OF DIRECTORS AND SENIOR MANAGEMENT

Mr. Liang holds a Ph.D. degree from Stanford University, a master's degree

and an undergraduate degree from Georgia Institute of Technology.

Jiang Hao (GI%), aged 51, served as the Company's Deputy Chairman of
the Board from April 2018 to March 201
April 2018 to March 2019, an executive Director from June 2018 to March

9, the Company's President from

2019, and has been re-designated as a non-executive Director in March 2019.
From March to April 2018, together with Mr. Ma Heping, Mr. Jiang served
as the Company's Co-Chief Executive Officer. Mr. Jiang has over 19 years
of experience in leading Internet companies. From 1999 to 2015, Mr. Jiang

served as a senior vice president in Trip.com Group.

Mr. Jiang received a bachelor's degree of engineering in ship engineering
from Shanghai Jiao Tong University (/8228 A22) in the PRC in 1993.
Mr. Jiang currently holds the following positions in the subsidiaries of our

Group: the director of Tongcheng Network.

Xie Qing Hua (i F5%), aged 46, has been appointed as our non-executive
Director in April 2023. Mr. Xie joined Tencent in December 2003, and
currently serves as the corporate vice president of Tencent. Mr. Xie has served
as a non-executive director of Yixin Group Limited, a company listed on the
Main Board of the Stock Exchange (stock code: 2858), from April 2022, and a
director and the chairman of the compensation committee in Huya Inc. (f2
ZFEHE) (a company whose shares are listed on NYSE (stock symbol: HUYA))
since April 2023. He is also a non-executive director and a member of the
audit committee of China Literature Limited (a company listed on the Main
Board of the Stock Exchange (stock code: 772)) since May 2023.

Mr. Xie obtained a bachelor’s degree in economics from Sun Yat-Sen

University in 2001.

Brent Richard Irvin, aged 52, has been appointed as our non-executive
Director in June 2018. Mr. Irvin joined our Group and has been appointed as
one of our Directors since March 2018. Mr. Irvin joined Tencent in January
2010, and is currently serving as the vice president and general counsel of
Tencent, the president of Tencent American branch. Prior to that, Mr. Irvin
worked as a lawyer at Wilson Sonsini Goodrich & Rosati from August 2005 to

November 2009, with a focus on technology companies.
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Mr. Irvin has been a director of Tencent Music Entertainment Group (F&&l
FEYRELEE), a company whose shares are listed on the New York Stock

Exchange (stock symbol: TME), since July 2016.

Mr. Irvin obtained a bachelor's degree in history from Carleton College in
the United States in June 1994, a master's degree in East Asian studies from
Yale University in the United States in December 1995, and a doctor of
jurisprudence degree from Stanford University in the United States in June
2003.

INDEPENDENT NON-EXECUTIVE DIRECTORS

Yang Chia Hung (%% %), aged 61, has been appointed as our independent
non-executive Director in June 2022. Mr. Yang is the chief financial officer of
Ehang Holdings Limited (Nasdag: EH) since September 2023. From 2007 to
2023, Mr. Yang served in several chief financial officer positions, including
Tuniu Corporation (Nasdag: TOUR), E-=Commerce China Dangdang Inc., and
AirMedia Group Inc. Mr. Yang was the chief executive officer of Rock Mobile
Corporation from 2004 to 2007, and the chief financial officer of the Asia
Pacific region for CellStar Asia Corporation from 1999 to 2004. Prior to that,
Mr. Yang was a senior banker at Goldman Sachs (Asia) L.L.C., Lehman Brothers
Asia Limited and Morgan Stanley Asia Limited from 1992 to 1999. Mr. Yang
currently also serves as an independent director of I-Mab (Nasdag: IMAB),
iQlYl, Inc. (Nasdag: 1Q), UP Fintech Holding Ltd (Nasdag: TIGR) and Smart
Share Global Limited (Nasdag: EM).

Mr. Yang received his master's degree in business administration from the
University of California, Los Angeles (UCLA) in 1992.

Tongcheng Travel Holdings Limited | Ef2MRITIZIRAER A F
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Dai Xiaojing (E/N3), aged 64, has been appointed as our independent
non-executive Director since November 2018. Mr. Dai has profound
knowledge and experience in the research and studies of securities market
and finance. From December 1998 to April 2016, Mr. Dai served as an
executive director in SEEC Media Group Limited (B1 s {EEEB AR A F), a
company whose shares are listed on the Main Board of the Stock Exchange
(stock code: 0205). Mr. Dai was engaged in economic policy research at the
Economic Development Research Institute of State Council of the PRC, and

he is an editorial committee member of CapitalWeek and CAIJING Magazine.

Mr. Dai received his bachelor's degree in science and master's degree in
law from Sun Yat-sen University (FILLAZE) in the PRC, in 1981 and 1984,

respectively.

Han Yuling (B XE2E), aged 68, has been appointed as our independent
non-executive Director since November 2018. Ms. Han currently holds
professorial fellowship and is the executive dean of the China Tourism Talent
Development Research Institute (AP BIjR#%EA A ZRAFFEFT) at Beijing
International Studies University (It 5 —4MNEIFEERET). Ms. Han also serves
as the vice president of Beijing Tourism Law Research Association (1tF T
IR #EEEB R E), Beijing Tourism Society (It RIR#ZEE), and Women
Tourism Committee of China Tourism Association (PP B jfk %% 177 @ 1% 2 fik
P2 B'E). She has consecutively served as a lecturer, associate professor
and professor at Beijing International Studies University since May 1986, and
served as a teaching assistant and lecturer at Central China Normal University

(FEFRENEKE) from October 1979 until April 1986.

Ms. Han graduated from the department of politics from Central China
Normal University (24 BT %3 A 22) in the PRC in July 1979.
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SENIOR MANAGEMENT

Ma Heping (5 1), our executive Director and Chief Executive Officer. See
“— Executive Directors”in this section for his profile.

Fan Lei (&%), aged 42, was appointed as the Chief Financial Officer
of our Group in March 2018, and is responsible for the overall financial
management. From September 2016 to March 2018, Mr. Fan served as the
finance vice president of our Company. From April 2013 to September 2016,
Mr. Fan served as a principal and senior principal, in the financial plan and
analysis department of eLong Cayman. Prior to joining our Group, Mr. Fan
consecutively served as a financial manager and a senior financial manager
in Lenovo Group Limited (Bt8EEAHR A
are listed on the Main Board of the Stock Exchange (stock code: 0992) from
March 2010 to April 2013.

A]), a company whose shares

Mr. Fan received a bachelor's degree of engineering in mechanical
engineering and automation from Beihang University (At RfnZEfin KK
2 in the PRC in 2004. Mr. Fan also obtained a master's degree of business

administration from The Chinese University of Hong Kong in 2010.

Mr. Fan currently serves as a supervisor in various subsidiaries of our Group,
including Tianjin E-dragon Interactive International Travel Agency Co., Ltd,,
E-dragon (Suzhou) Technology Co., Ltd., Longyue Tiancheng WFOE, E-dragon
Beijing WFOE and Beijing E-dragon.

Xu Jianzhong (#R#H), aged 37, was appointed as a Senior Vice President of
our Group in January 2019, and is responsible for the transportation business
of the Group. From July 2010 to present, Mr. Xu consecutively served as a
vacation product manager of Tongcheng Network, the product manager,
principal, senior principal, vice president of air ticket business group, and the

head of transportation business Group.

Mr. Xu received a bachelor's degree from Guilin University of Technology in
the PRC in June 2009, and received an EMBA degree from Fudan University
(fE B K& in the PRC in January 2022.

Mr. Xu currently holds the following positions in the subsidiaries of our
Group: the executive director and general manager of Suzhou Chenghuiwan
International Travel Agency Co., Ltd., Chengdu Tongcheng Zhixing
Technology Co., Ltd. and Suzhou Chuanglv Tianxia Information Technology
Co., Ltd..

Tongcheng Travel Holdings Limited | Ef2MRITIZIRAER A F
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Yu Pei (3R3), aged 41, was appointed as a Vice President of our Group in
March 2018, and is responsible for the overall research and development
activities of our Group. From February 2012 to March 2018, Mr. Yu
consecutively served as the structure design principal, chief structure officer

and chief technology officer of eLong Cayman.

Mr. Yu currently serves as the the director of E-dragon Beijing WFOE and the
executive director and general manager of Shanghai Linding Information

Technology Co. Ltd.

Bai Zhiwei (H&1{&), aged 47, was appointed as a Vice President of our
Group in March 2018, and is responsible for the marketing and business
development of our Group. From June 2014 to March 2018, Mr. Bai served
as a vice president of eLong Cayman. From December 2010 to June 2014,
Mr. Bai served as a senior principal and business development vice president
at sales support department of elong Cayman. From February 2008 to
December 2010, he served as a regional senior principal, responsible for the

strategic clients of elong Cayman.

Mr. Bai received double bachelor’'s degrees of computer science and
economics from Peking University (1L7RKE}) in the PRC in 1998. He also
obtained a master’'s degree of business administration from Tsinghua
University (52X 28) in the PRC in 2007.

Wang Kai (E8N), aged 38, was appointed as a Vice President of our
Group in May 2019, and is responsible for the operations management of
the vacation product of the Group. From April 2010 to present, Mr. Wang
consecutively served as a senior sales manager in the hotel business of
Tongcheng Network, the head of culture and tourism department, the head

of destination department and the head of vacation products center.

Mr. Wang received a master's degree of business administration from Asia
Metropolitan University in Malaysia in July 2019, and received an EMBA
degree from Fudan University (f8 B K2 in the PRC in June 2021.

Mr. Wang currently serves as the chairman of Suzhou Yangzi River Cultural
Tourism Development Co., Ltd. and the executive director and manager of

Beijing Tongcheng Zhenxuan Travel Agency Co., Ltd..

Save as disclosed in this annual report, none of our Directors and senior
management hold any other positions within our Group. None of our
Directors and senior management is related to other Directors, senior

management or substantial shareholders.
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The Board presents this Directors’ report in the Group's annual report for the
year ended December 31, 2023.

PRINCIPAL ACTIVITIES

The Group is a market leader in China’s online travel industry. Through our
Tencent-based online platforms, mobile apps and websites, the Group offers
a comprehensive and innovative selection of products and services covering
nearly all aspects of travel, including transportation ticketing, accommodation
reservation, attraction ticketing services and various ancillary value-added
travel products and services designed to meet users’ evolving travel needs.
As a technology-driven company, the Group prioritizes the development of
our information technology, including research and development in big data

and artificial intelligence capabilities.

There were no significant changes in the nature of the Group's principal
activities during the year ended December 31, 2023. Please refer to note 40
to the Consolidated Financial Statements for details of the principal activities

of the principal subsidiaries of the Group.

RESULTS

The results of the Group for the year ended December 31, 2023 are set out in

the Consolidated Income Statement of this annual report.

FINAL DIVIDEND

The Board resolved to propose to the Shareholders at the AGM to be held
on June 26, 2024 for the distribution of a final dividend of HKDO.15 per Share
for the year ended December 31, 2023. The final dividend is expected to be
paid on or about July 19, 2024 to the Shareholders whose names are listed
on the register of members of the Company on July 5, 2024. On the basis
of the total number of the issued Shares of 2,262,592,922 as of March 15,
2024, it is estimated that the aggregate amount of final dividend would be
approximately HKD339,388,938. The actual total amount of final dividend to
be paid will be subject to the total number of issued Shares as at the record
date for determining the entitlement of Shareholders to the final dividend.
The proposal for the distribution of the final dividend above is subject to
the consideration and approval of the Shareholders at the AGM. There is no

arrangement that a Shareholder has waived or agreed to waive any dividend.

SHARE CAPITAL

Details of the issued Shares during the year ended December 31, 2023 are set

out in note 29 to the Consolidated Financial Statements.
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DEBENTURES ISSUED

During the year ended December 31, 2023, no debentures were issued by

the Company.

RESERVES

Details of the movements in reserves of the Group during the year ended
December 31, 2023 are set out in the Consolidated Statement of Changes in

Equity of this annual report.

DISTRIBUTABLE RESERVES

As at December 31, 2023, the Company has distributable reserves of
RMB20,543 million in total available for distribution.

FINANCIAL SUMMARY

The Group's financial summary for the last five financial years is set out in the

section headed “Five-Year Performance Review” of this annual report.

BANK LOANS AND OTHER BORROWINGS

Details of bank loans and other borrowings of the Company and the Group
as of December 31, 2023 are set out in note 25 to the Consolidated Financial

Statements.

PROPERTY, PLANT AND EQUIPMENT

Details of movements in the property, plant and equipment of the Group
during the year ended December 31, 2023 are set out in note 14 to the

Consolidated Financial Statements.

SUFFICIENCY OF PUBLIC FLOAT

Based on information that is publicly available to the Company and within
the knowledge of the Directors, the Company has maintained the amount
of public float as required under the Listing Rules as at the Latest Practicable

Date.

PRE-EMPTIVE RIGHTS

There is no provision for pre-emptive rights under the Articles of Association
of the Company or the laws of the Cayman Islands and there is no restriction
against such rights which would oblige the Company to offer new shares on

a pro-rata basis to the existing Shareholders.
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TAX RELIEF

The Directors are not aware of any tax relief available to the Shareholders by
reason of their holding of the Company’s securities.

USE OF PROCEEDS FROM THE GLOBAL OFFERING

The Shares were listed on the Main Board of the Stock Exchange on
November 26, 2018 by way of global offering, raising total net proceeds
of approximately RMB1,319.3 million after deducting professional fees,
underwriting commissions and other related listing expenses. The net
proceeds have been used in a manner consistent with those disclosed in
the section headed “Future Plans and Use of Proceeds — Use of Proceeds”
in the Prospectus. As of December 31, 2023, the Group has fully utilized the
remaining net proceeds of RMB355.1 million, which was unutilized as of the
fiscal year of 2022 and brought forward to the fiscal year of 2023.

As of December 31, 2023, the Group had used the net proceeds from the
Global Offering for the following purposes:

BBRR

EFVTHAEBRRARFTAELRR
ARBRER

ERBEMBIEAR

&5 EE

BRBR=F—NF+— A +RAURREE
A RERTHER LT ARELER - R

HASRHEMBERE EMASE  BEZHAEXK
BFEAXNAARBIZI03EET - TN
BFBEMERARNERRERRRFERAE
KBRS - IS RERR ] —SEEN A —
B -BEZT-_=F+-A=+—0 " ~%£H
E%%Eﬁ%ﬁ_z::%ﬁiﬁﬁﬁﬁﬁﬁ
HEE-T - —HHRFEEMNFISRAERIEFE
AEM%ME%E°

BE_T-_=F1+-A=1+—8  AKEHEH
RRBEEMERBFEARNATAE :

1 I O
Use of net

proceeds in the

Net proceeds  Actual amount

same manner brought forward of net proceeds Net proceeds
and proportions for the utilized as of  unutilized as of
as stated in the Reporting  December31,  December 31,
Prospectus Period 2023 2023
NEARER HE-B--F HE-SC-ZF
FRMARER t+=A=t-B +=A=t-H
REAIER HEREEN SEANRENE AEAW
MERERE FERAFE FHERER  AEREEE
(RMB million) (RMB million) (RMB million) (RMB million)
(AR¥EER) (AR¥EBER) (AR¥BER) (AR%BEETRT)

30%#% PR A2 B FAY 2 fm B AR 75
RN R R PR RB RS
RRFER

30% will be used to enhance our products and
services offerings and our TSP and user bases

40%R AR IR PERR
B MEARMMAPER

(@ 40% will be used to expand our user base  (a)
by strengthening our user acquisition
channels;
30%7 AR 538 B G TR 0 AR
Tk PP 60 R (R S B T BT i
{02 AR5 1 P 7 0 A R DA I e
BRBHEEFAERERSIA
BIRTIRIEE m R MR - oA
[ B PYe0 2 o SRS

(b)  30% will be used to expand our product (b
and service offerings by building and

enhancing our relationships with emerging
and existing TSP and by developing and
introducing innovative travel products and
services in partnership with TSP;
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Use of net
proceeds in the

Net proceeds

same manner brought forward

and proportions
as stated in the
Prospectus
NEARER
FRMNERER
R LB
FREHERE
(RMB million)
(AR¥EER)

(€ 20% will be used to increase our brand
awareness through advertising and
promotional activities; and

(d)  10% will be used to enhance user stickiness
by improving membership loyalty

programs.

30% will be used to fund potential acquisition,
investment, joint venture and partnership

opportunities

30% will be used to enhance our overall
technology capabilities

(@  40% will be used to build our big data and
Al capabilities;

(b)  40% will be used to improve our IT
infrastructure; and

(0 20% will be used to provide competitive
compensation to recruit and retain IT

talents.

10% will be used for working capital and general

corporate purposes

(© 20%EARESRERTEN
ENRPNRERNE R

d 10%ERARNEEERHEE
B AR PR -

300% 85 ARNEEURER - 1B -
RERAE

30%A8 AR ISR B M A R AR AT
p)]

40% AR B R PR ABIE
RAIBEEN

(b)  40%E IR R E T FIRITERE
R R

20% AR AR E HHE
HABERRBTAL «

i

(

)

(c

0% BAREEE S R—RE %
B#

ey

Total

it

1,319.3

for the
Reporting
Period

REBLEEN
FrSSIEEE
(RMB million)
(AR¥EER)

— & —

—=_

Actual amount

of net proceeds Net proceeds

utilized as of  unutilized as of
December31,  December 31,
2023 2023
BE-Z2-=f HE-Z-Z=F
t+ZA=+-A t+ZA=+-AH
EEANAERE AEAH
FHERESE FERETH
(RMB million) (RMB million)
(AR%BER) (AR%EER)
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SIGNIFICANT INVESTMENTS

As of December 31, 2023, save for the Disclosed Transactions referred to in
the section headed "Material Acquisition and Disposals” in this annual report,
there was no other significant investment in any investee company with a
value of 5% or more of the Company'’s total assets as at December 31, 2023.
For more information on the categorization of the principal investments held
by the Company as of December 31, 2023, please refer to note 18 to the

Consolidated Financial Statements.

As disclosed in the section headed “Material Acquisition and Disposals” in
the annual report of the Company for the year ended December 31, 2022,
Tongcheng Network, a consolidated affiliated entity of the Company, made
a capital contribution to Guangzhou Lvjin Technology Co., Ltd.* (BN}
®BHE B R /A F], “Guangzhou Lvjin") on December 22, 2021. Guangzhou
Lvjin, together with its subsidiaries, are principally engaged in the provision
of digital financing services. Pursuant to the agreement of such capital
contribution (the “Capital Contribution Agreement’), Guangzhou Lvjin has
guaranteed to Tongcheng Network that the audited consolidated net profit
after taxation arising from the ordinary course of business of Guangzhou
Lvjin for the three financial years ended December 31, 2023 (the "Actual
Performance”) shall be no less than RMB900,000,000 (the “Guaranteed
Performance”). In the event that the Actual Performance is less than 80%
of the Guaranteed Performance, Tongcheng Network is entitled for certain
amount of compensation, details of which are set out in announcement of
the Company dated December 29, 2022.

The Actual Performance of Guangzhou Lvjin (for the entire three financial

years ended December 31, 2023) has met the Guaranteed Performance.
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ADVANCE TO AN ENTITY

During the year ended December 31, 2023, the Company had not provided
any advance to an entity which is subject to disclosure requirement under
Rule 13.20 of the Listing Rules.

FINANCIAL ASSISTANCE AND GUARANTEES TO
AFFILIATED COMPANIES BY THE COMPANY

During the year ended December 31, 2023, the Company had not provided
any financial assistance and guarantees to affiliated companies of the
Company which is subject to disclosure requirements under Rule 13.22 of the

Listing Rules.

DONATIONS

During the year ended December 31, 2023, the Group made charitable
donations of RMB635,000.

BUSINESS REVIEW
a. Overview and Performance of the Year

Business review and financial review are provided in the Management

Discussion and Analysis section of this annual report.

b. Environmental Policies and Performance

It is our corporate and social responsibility in promoting a sustainable
and environmental-friendly environment, the Group strives to minimize
our environmental impact by saving electricity and to build our

corporation in a sustainable way.

c¢. Compliance with Relevant Laws and Regulations

The Group has complied with the requirements under the Companies
Ordinance, the Listing Rules, the SFO and the Corporate Governance
Code for, among other things, the disclosure of information and
corporate governance. The Group has also complied with other relevant
laws and regulations that have a significant impact on the operations
of the Group, such as the PRC Telecommunications Regulations, PRC
E-Commerce Law, PRC Pricing Law and the Qualification Accreditation
Measures, Administrative Measures for Insurance Licences and PRC Cyber
Security Law, Personal Information Protection Law of the PRC. Please
refer to the section headed “Regulatory Overview”" in the Prospectus for

details.
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Key Relationships with Stakeholders
Relationship with Our Customers

Our primary customers consist of a large and diverse base of travel
services providers covering a wide range of travel segments. Our
TSP customers include airlines and other air ticket suppliers, train
ticket suppliers, bus operators, ferry carriers, hotels and alternative
accommodation providers, other online travel agencies from whom
the Group sources travel products and services, as well as suppliers
of various ancillary value-added travel products and services, such as
insurance companies and car rental companies. Trip.com Group and its
affiliates represented one of our Group's largest customers. Our Group
and Trip.com Group share hotel and accommodation, transportation
ticketing, attraction ticketing and other travel-related resources for
sale on each other’s online platforms in order to provide a more
comprehensive selection of travel services to our respective users. The
Group develops and maintains long-term strategic relationships with our
TSP.

TSP selection. The Group carries out a rigorous TSP selection
process. When determining whether to introduce a prospective
TSP to our platforms, the Group takes into account various factors,
including reputation, industry expertise and know-how, price
competitiveness, and a history of delivering high-quality products

and services.

Travel product procurement. Our product procurement team
works closely with our TSP to ensure that our users are provided
with high-quality travel products. The Group also frequently
conducts price comparisons for TSP’s travel products to assess
the competitiveness of our pricing. Additionally, the Group hosts
periodic large procurement events and presents our major TSP with

our estimated product demand.
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Travel product development. The Group strives to provide our
TSP with industry and user insight. As part of the ancillary value-
added services the Group provides to our TSP, the Group uses our
data analytic capabilities to help them develop innovative services
to meet travelers’ evolving needs and to optimize the pricing of
such products. The Group believes this helps us build stronger ties

with existing TSP and attract potential TSP.

Relationship maintenance. The Group interacts with our TSP
mainly through our dedicated customer service teams, which
actively communicate with our TSP by various means. The Group
encourages our accounting and technical staff to communicate
directly with their counterparts at the TSP to ensure the issues

arising in these areas can be resolved in a timely manner.

Additionally, the Group has developed proprietary technologies
and systems to interact with our TSP and assist them in managing,

pricing and marketing their supply. These systems primarily include:

- a customer management system, which enables us to gather
and analyze numerous types of behavior and transaction data
of TSP, including sales volume, user satisfaction, conversion
rates, and user acquisition costs. The Group uses data gathered
through this customer management system in budgeting and
procurement planning, as well as designing our marketing and

promotional campaigns; and

- an e-booking system, a platform accessible via web and
mobile, that offers TSP the ability to manage inventory, pricing
and other product information, on a real-time basis without

our direct involvement.
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Quality control. To ensure that the Group delivers high-quality
products, the Group has in place service protocols and guidelines
for TSP to follow, and maintain dedicated teams to monitor the TSP
and engage with TSP in responding to queries and user feedback
and reviews. The Group offers TSP, who maintain positive user
feedback, an optimized listing in the search results on our platforms,
and impose sanctions on TSP who violate the service protocols or

constantly receive user complaints.

Our other groups of customers are (i) users who purchase from us travel
products (primarily including accommodation and transportation) that
the Group pre-purchased from travel services providers; (ii) users who
purchase ancillary value-added travel products and services, such as
airport VIP lounge and priority boarding services, and pay us service
fees; and (iii) advertisers who post advertisement of their products and

services on our online platforms.

Relationship with Our Suppliers

Our suppliers primarily consist of (i) user acquisition channels; (ii) online
and mobile payment services; (iii) advertising and marketing service
providers; (iv) data storage, server hosting and bandwidth providers;
(v) suppliers of room nights that the Group pre-purchased for resale to
users; and (vi) third-party sales channels, including the online platforms
of Trip.com Group and its affiliates, through which the Group makes

available travel products and services that the Group sources from TSP.

The Group usually enters into annual non-exclusive supply contracts
with our suppliers based on our estimated demand for products and/or
services for the year. Tencent, one of our largest shareholders, together
with its affiliates, represents one of our largest suppliers. The Group
operates our Tencent-based platforms and procure mobile payment
services for purchases made by our users through these Tencent-based
platforms, in particular, the mobile payment interfaces of Weixin and
Mobile QQ.
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Relationship with Our Employees

The Group embraces our employees as the most valuable assets of the
Group. The objective of the Group's human resources management is to
reward and recognize outstanding employees by providing competitive
remuneration packages and implementing a sound performance
appraisal system with appropriate incentives, and to promote career
development and progression within the Group by providing robust
internal training and opportunities. In particular, to strengthen and
sustain our technology innovation, the Group will continue to attract,
train and retain more talent in technology, research and development.
New talent will continue to support our technology and will be offered
advancement through performance-based compensation packages, on

the job training programs and promotion opportunities.

Relationship with Our Shareholders

The Group recognizes the importance of protecting the interests
of the Shareholders and of having effective communication with
them. The Group believes communication with the Shareholders
is a two-way process and have thrived to ensure the quality and
effectiveness of information disclosure, maintain regular dialogue
with the Shareholders and listen carefully to the views and feedback
from the Shareholders. This has been done through general meetings,
corporate communications, interim and annual reports and results

announcements.

Principal Risk and Uncertainties
Risk of Major Customers

Since a limited number of customers, including Trip.com Group and its
affiliates, take up a substantial portion of the Company's revenue, there
will be an adverse impact on the sales and profit of the Group if these
major customers reduce the volume of, or no longer sell, their travel

products and services sold through us.
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Response measures: The Group will increase market sales of our products
through a diversified source of TSP, including (i) contracting directly
with TSP including airlines, hotel operators and railway companies; (ii)
contracting with regional travel agents; (iii) directly linking our platforms
to booking systems operated by TSP; and (iv) sharing of travel resources
with other third party online travel agencies. At the same time, the
Group will actively looks for mergers and acquisition opportunities to

expand the market size.

Risk of Maintaining Business Partnerships

The Group depends on our ability to maintain our existing partnerships,
including TSP and our extensive collaboration with Tencent Group.
Adverse changes in existing relationships, or our inability to enter into
new arrangements on commercially favorable terms, could adversely

affect our business, financial condition and results of operations.

Response measures: The Group will (i) deepen cooperation with business
partners and to strengthen our value propositions to them, for example,
by leveraging our technology to help our TSP offer more innovative and
customized products and services; (ii) diversify our service providers, in
relation to the provision of payment and settlement, and other technical
services; and (iii) expand user base through a diverse range of traffic

acquisition channels.

Risk of Competition within the Industry

Competition in the online travel industry is highly competitive. The
Group competes primarily with other online travel agencies, as well
as traditional travel agencies and travel service suppliers. As China's
online travel market continues to evolve, the Group may be faced
with increased competition from new domestic travel agencies or
international players that seek to expand into China. The Group may also
face increasing competition from hotels and airlines as they increase
their direct selling efforts or engage in alliances with other online travel
service providers. Increased competition could reduce our operating

margins and profitability and result in our loss of market share.
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Response measures: The Group will continue to make, substantial
investments in our sales and marketing efforts, including broadening
our user acquisition channels. At the same time, the Group will further
improve its market competition analysis mechanism, focus on market
dynamics and collect market information. In addition, the Group will
continue to increase our competitiveness through expanding the range
of our product and service offerings, growing our user base, enhancing
our user engagement, and pursuing strategic alliances, acquisitions and

investments.

Risk of Retaining and Growing Our User Base

The size of the Group's user base and the level of user engagement are
critical to our success. Our business will continue to significantly depend
on our users and their level of engagement with our products and
services. If users no longer view our products and services as useful and
attractive, the Group may not be able to increase or maintain our user
base and the level of user engagement. Thus, our operating results and
long-term monetization potential could be adversely impacted.

Response measures: The Group will continue to seek the most effective
and cost-efficient ways to expand our user base through a diverse
range of traffic acquisition channels. The Group's major strategies are
(i) increasing user awareness of Tencent-based platforms, (i) enhancing
our brand value through marketing and promotional activities, (iii)
acquiring traffic efficiently for our proprietary mobile APPs, (iv) creating
a travel-focused social community, driving user loyalty and stickiness,
and (v) providing a more personalized user experience with smart travel
solutions to meet our users' evolving needs.

Risk of Operational Insufficiency

The results of the Group's operations will continue to be affected by our
ability to improve our operational efficiency. The main operational risks
faced by the Group include but not limited to the risks of breaching
our users’ privacy, risks associated with payment fraud, and risks of

operational fluctuations due to seasonality.

Response measures: As our business grows, the Group will continue
to further improve our operational efficiency through developing
technologies and infrastructure across different business functions.
The Group will also continue to focus on automation by, for example,
improving direct connect with accommodation suppliers to allow more
of them to manage inventories and rates and process bookings directly
from their own systems.
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